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FOUR  COLOR  OFFSET 
LITHOGRAPHY 


LITE-BASE  is  a  permanently 
stable  mounting  material 
which  can  be  cast  at  low 
cost  in  any  plant  from  type 
metal.  It  will  not  shrink- 
warp  or  compress  under 
printing  and  maiding  pres¬ 
sure  and  can  be  accurately 
planed  to  within  half-thou- 
sandths.  Also,  it  can  be  re¬ 
melted  time  and  again. 


Greater  Precision  —  G.Asatbt  ietterpress 
Elimination  of  Wood  in  Forms  is  the  first  Step 


Below  is  a  list  of  photoengravers,  electrotypers,  printers  and  typesetters  who  ore 
equipped  to  supply  plates  mounted  on  Vondercook  "Lite-Base": 


Peter  F.  Mollon,  Inc.,  long  Island  City,  N.Y. 
The  Morgan  Company,  Tulsa,  Oklahoma 

New  Mexico  Engraving  Company, 
Albuquerque,  New  Mexico 

New  Orleans  Engraving  &  Electrotype  Co., 
New  Orleans,  Louisiana 

Parker  Art  Printing  Association, 

Coral  Gables,  Fla. 

D.  W.  Paterson  Co.  Pty.,  Ltd., 

Melbourne,  Australia 

Popular  Mechanics  Company,  Chicago,  III. 

Potomac  Electrotype  Company,  Inc., 
Washington,  D.  C. 

A.  H.  Pugh  Printing  Co.,  Cincinnati,  Ohio. 

Sleeper  Publications,  Inc., 

Mount  Holly,  N.J. 

Southwestern  Engraving  Co.,  Dallas,  Texas 

Walker  Engraving  Co.  of  Rochester,  Inc. 
Rochester,  New  York 

Walker  Engraving  Corp., 

Son  Francisco,  California 

Western  Printing  &  Lithographing  Co., 
Racine,  Wis. 

Williams  Press,  Inc.,  Albany,  New  York 


Art  Engraving  Company,  Houston,  Texas 

Blundell  Bros.  Ltd., 

Wellington,  New  Zealand 

Bomac  Engravers  Ltd.,  Toronto,  Canada 
Brown  &  Hartman  Company,  Tulsa,  Okla. 
Bryan-Brandenburg  Company,  Los  Angeles 
William  Byrd  Press,  Inc.,  Richmond,  Va. 
Cocks-Clark  Engraving  Co.,  Denver,  Colo. 
The  Davidson  Company,  St.  Joseph,  Mich. 

Dean's  Printplate  Service  (Pty)  Ltd. 
Durban,  So.  Africa 

Dept,  of  Public  Printing  and  Stationery, 
Ottawa,  Canada 

R.  R.  Donnelley  &  Sons  Co.,  Chicago,  III. 
The  William  Feather  Co.,  Cleveland,  Ohio 
Vincent  B.  Fuller,  Philadelphia,  Pa. 

W.  S.  Gilkey  Printing  Co.,  Cleveland,  Ohio 
Hart  Publications,  Inc.,  Long  Prairie,  Minn. 
Herald-Review,  Grand  Rapids,  Minn. 

F.  J.  Heer  Printing  Co.,  Cofumbus,  Ohio 
Jersey  City  Printing  Co.,  Jersey  City,  N.J. 
Kable  Printing  Company,  Mt.  Morris,  III. 
Claire  J.  Mahoney,  Kalamazoo,  Mich. 


These  Schools  Hove  Complete  "Lite-Base"  Installations 

Carnegie  Institute  of  Technology,  Pittsburgh,  Pennsylvania 
Rochester  Institute  of  Technology,  Rochester,  New  York 
Technical  Trade  School,  Pressmen's  Home,  Tennessee 


VANDERCOOK  &  SONS,  INC 


General  Offices,  Research  Laboratory,  Demonstration  Room  &  Factory 

3601  W.  Touhy  Ave.,  Chicago  45,  III.  Phone:  ROgers  Park  1*2100 

Eastern  Office  &  Demonstration  Room 

323  E.  44th  St.,  New  York  17,  N.Y.  Phone:  MUrray  Hill  4-4197 

Western  Office 

3156  Wilshire  Blvd.,  Los  Angeles  5,  Calif.  Phone:  DUnkirk  8-9931 


^iximum  .Makrrtaif 


Rapid  Service  Press  Boston,  Mass 


The  Benham  Press.  Indianapolis,  Ind. 

ProEts  are  made  from  active 
business — profitable  business 
such  as  is  enjoyed  by  fore- 
sighted  Miller  press  owners^ 
Thousands  of  Miller  presses 
are  widening  profit  margins 
by  giving  higher  productive 
speeds,  lower  operating  costs, 
and  savings  in  valuable  floor 
space.  You  can  produce 
quality  work  at  less  cost 
with  Miller  presses.  Write 
today  for  further  details. 


Profits 
are  made 
from 
active 
business 


E  J  Storm  Printing  Company.  Dallas.  Tex 

MILLER  PRINTING  MACHINERY  CO. 
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Miller  Printing  Machinery  Co.  of  Canada  Limited 
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Editorial:  The  Honorable  Blattenberger 

on  Trade  Associations 

In  the  opening  paragraphs  of  our  business  organizations?  You  are  big 
editorial  “Printers  Work  Together  in  enough  to  maintain  your  own  research 
Pittsburgh”  that  ran  in  the  last  (April  laboratories  and  your  own  legislative 
1955)  issue  of  GAM,  we  quoted  the  bureau.  Can’t  you  do  for  yourself  any- 
Honorable  Raymond  Blattenberger  thing  that  these  associations  can  do?” 

(Public  Printer  of  the  United  States)  “The  one  thing  we  are  afraid  of,” 
on  trade  associations.  he  replied,  “is  ignorant  competition. 

Because  several  readers  expressed  a  We  can  draw  a  budget,  estimate  our 
desire  to  read  the  entire  article  by  Mr.  costs,  and  chart  our  course  for  the 
Blattenberger,  and  because  we  too  coming  year  with  a  fair  degree  of  accu- 

think  it  is  a  very  constructive  and  racy.  But  an  unintelligent  competitor 

timely  one,  we  have  decided  to  reprint  can  upset  any  applecart.” 

it  here  as  it  originally  appeared  in  the  “By  unintelligent,”  he  continued,  “1 
January  1955  issue  of  the  American  mean  a  competitor  who  doesn’t  know 

Trade  Association  Executives  Journal,  his  costs,  who  cannot  read  statistics. 

Why  do  we  have  trade  associations?  who  cannot  anticipate  the  raw  material 

What  are  they  set  up  to  do?  The  whole  market,  the  seasonal  and  extraordinary 

philosophy  of  a  trade  association  can  sales  periods,  and  a  hundred  other 

be  summed  up  in  these  three  words:  items  that  go  to  make  up  the  thing 

“People  working  together.”  known  as  managerial  know-how. 

Business  has  found  that  the  collec-  “The  uncertainty  of  what  such  a  com- 
tive  intelligence  of  a  group  is  greater  petitor  may  do  keeps  us  constantly  con- 

than  the  intelligence  of  any  one  of  the  cerned.  The  trades  associations  work  to 

individuals.  Unity  of  purpose  and  break  down  economic  illiteracy.  That 

unity  of  action  will  carry  an  industry  is  why  we  are  glad  to  put  in  our  time, 

farther  than  almost  any  amount  of  indi-  effort  and  money.” 

vidual  effort. 

Association-minded  leaders  of  my  Hvgged  Individualist 

own  printing  industry  know  that  the  One  of  the  trade  association’s  big- 
individual  eventually  shares  the  pros-  gest  handicaps  is  the  rugged  individ- 
perity  that  results  from  people  working  Continued  on  page  62 

together.  This  is  not  easy  to  demon¬ 
strate  however,  because  some  of  the 
benefits  are  intangible,  indirect,  or  de¬ 
layed.  The  prospective  association 
member  may  ask:  “What  do  I  get  for 
my  money?”  There  is  no  one,  simple, 
and  direct  answer  to  that  question,  but 
there  are  answers,  many  of  them. 

The  Reasons  for  Joining 

The  president  of  a  large  corporation 
was  asked:  “Why  do  you  join  so  many 

The  Graphic  Arts  Monthly  and  The  Printing  Industry,  published  monthly  on  the  18th  of  the  month 
by  The  Graphic  Arts  Publishing  Co..  608  S.  Dearborn  Street.  Chicago  5,  Ill.  Circulation  controlled  to 
operating  graphic  arts  plants  without  charge.  Subscription  to  individuals  $4.00  a  year  in  the  United 
States  and  Canada;  $5.00  in  foreign  countries.  Acceptance  under  section  34.64,  P.L.&R. .  authorized. 


Front  Cover 

Illustrated  on  this  month’s  front  cover 
arc  some  of  the  first  award  prize  win¬ 
ning  pieces  in  LNA’s  record-breaking 
5th  Annual  Awards  Competition  and 
Exhibit.  The  story  appears  on  page 
138.  Space  permits  our  showing  only 
a  few  pieces,  but  our  warm  congratu¬ 
lations  go  to  all  the  other  winners  and 
to  the  many  entrants. 


I^INOOUS 


ALl  TYPtS  Of 


FLAT-BED  LETTERPRESS 


It’s  truly  amazing  to  see!  The  New  Era  web-fed, 
flat-bed  letterpress  and  auxiliary  units  turn  out 
hundredst  of  different  types  of  printing  jobs  .  .  . 
producing  each  job  as  if  the  press  was  specially 
designed  for  only  that  job.  What’s  more,  change¬ 
over  from  one  job  to  another  and  makeready 
are  so  fast  and  easy  that  it’s  a  printer’s  dream. 
These  hundreds  of  jobs  can  be  produced  at 
7,500  impressions  per  hour  in  any  number  of 
colors  on  one  or  both  sides  in  a  single  run— 
with  flat  electros,  type,  rubber  or  pla.stic  plates. 
There’s  no  limit  to  size  as  with  a  rotary  press. 
And  the  New  Era  press  handles  paper,  board, 
silk,  cotton,  and  other  materials. 

COMPLETES  riNISHING  DURING  PRINTING  RUN 

At  the  same  time  that  it  prints,  the  New  Era 
Press  punches,  die-cuts,  slits,  patches  reinforce¬ 
ments,  eyelets,  perforates,  and  numl)ers— with 
the  finished  product  completed  in  one  operation 
and  delivered  cut-off,  rewound,  or  zig-zag  folded. 
See  for  yourself.  Write  on  your  letterhead  for 
your  free  copy  of  the  New  Era  Bulletin  today. 


^^MANUFACTURING  COMPANY 
379  EUvsnth  Avcnus,  Paterson,  N.  J. 


Do’s  and  Don’ts 


COLOR  ADVERTISING 


Because  of  rapidly  increasing  advertisers’  interest 
in  run-of-paper  newspaper  color,  six  Minneapolis 
Star  and  Tribune  color  experts  appeared  recently  at  the 
regular  noon  luncheon  meeting  of  the  Minneapolis  Adver¬ 
tising  Club  Clinic  to  give  forth  with  the  “do’s  and  don’ts” 
of  this  relatively  new  newspaper  advertising  technique. 
Chief  stress  was  placed  on  art  and  copy  preparation. 

Leading  the  panel  of  experts  were  John  Copeland,  pro¬ 
duction  manager  of  the  Minneapolis  Star  and  Tribune  and 
Lee  Dahlberg,  partner  in  Dahlberg  &  Carlson,  commer¬ 
cial  art  firm  and  former  color  coordinator,  Minneapolis 
Star  and  T ribune. 

Here  is  a  summary  of  the  “do’s  and  don’ts”  of  news¬ 
paper  R.O.P.  color  advertising  illustrated  and  emphasized 
by  Mr.  Copeland,  Mr.  Dahlberg  and  the  other  panel 
members : 

1.  Use  bright,  clean  colors,  easily  reproducible 
through  the  use  of  standard  Extra-Strong  newspaper 
printing  ink  colors — magenta  red,  yellow  and  blue.  Avoid 
muddy  colors  such  as  deep  purples  and  dark  browns.  “Plan 


Title  of  this  article  is  set  in  Bernhard  Gothic  Heavy; 
"ROP”  is  handlettering 


6 


The  Graphic  Arts  Monthly — May,  1955 


KLIMSCH 

AUTOVERTIKAL 

ALL-METAL  PRECISION 
COLOR  PROCESS  CAMERA 
PLATE  SIZE  20  "  x  20  " 

FILM  SIZE  16  "  X  20  " 

SCREEN  CAPACITY  24"  DIAM. 

Fully  automatic  focusing 

Screen  compensator  for  different 
screen  thicknesses  and  glass  plates, 
with  accurately  calibrated  dial. 

Optical  system  including  reversing 


mirror  for  normal  and/or  reversed 
negatives.  Flash  installation  com¬ 
bined  with  mirror. 

ON  SMAUESr  FLOOR  SPACE 


For  information  and  list  of  doalers 


pleaso  writo  or  phono: 


REPRO  GRAPHIC  MACHINES,  INC. 


180  VARICK  STREET,  NEW  YORK  14,  N.Y.  PHONE  CHelsea  2  -  5  2  5  5 


the  predominant  color  areas  in  your 
layout  to  be  as  near  in  quality  to  pri¬ 
mary  and  secondary  colors  as  possible, 
and  shoot  for  a  minimum  of  overprint¬ 
ing  of  colors  in  the  large  areas.  Smaller 
areas,  of  course,  can  run  the  complete 
color  range,  from  pinks  to  deep  browns 
and  black,”  Mr.  Dahlberg  emphasized. 
“In  newspaper  printing,  the  inks  are 
absorbed  into  the  paper,  as  with  a  blot¬ 
ter,  while  in  other  forms  of  printing, 
the  ink  is  usually  allowed  to  dry  on 
the  surface.  Therefore,  large  quantities 
of  red,  yellow  and  blue,  overprinting 
each  other,  are  exceedingly  hard  to 
control  with  R.O.P.  color.” 

2.  Use  contrasting  colors  next  to 
each  other  whenever  possible  for  maxi¬ 
mum  display  value.  This  adds  punch 
and  crispness  to  your  ads.  “For  in¬ 
stance,  a  blue  background  makes  an 
orange  subject  come  to  life,  or  a  green 
background  makes  a  red  object  leap  out 
at  the  reader,”  Mr.  Dahlberg  said. 

3.  When  using  color  photos,  have 
them  as  large  as  possible  so  that  the 
small  details  will  remain  sharp  through¬ 
out  the  production  steps.  Remember, 
there  are  nearly  four  times  as  many 
dots  in  a  133-line  screen  reproduction 
common  to  magazine  color  as  in  a  news¬ 
paper  halftone  of  the  same  size.  Mr. 
Dahlberg  cited  a  news  color  picture  of 


a  beautiful,  modern  church  interior, 
rich  in  warm  wood  colors  and  ornate 
in  detail.  The  pastor  stood  to  one  side 
of  the  composition.  When  the  entire 
impressive  scene  was  scaled  down  to 
three  columns  wide,  Mr.  Dahlberg  said, 
“That  poor  pastor  had  a  head  composed 
of  only  six  color  dots.” 

4.  W'hen  using  color  on  type  of  let¬ 
tering,  make  the  type  larger  than  you 
would  with  black  type  because  the  col¬ 
ored  type  appears  smaller  than  black, 
especially  when  used  in  combination 
with  black.  If  you  wish  to  render  a  sin¬ 
gle  word  in  color  in  a  line  of  black  type, 
make  the  single,  colored  word  larger 
or  bolder,  or  larger  and  bolder,  than 
the  black  type  in  order  to  achieve  the 
importance  you  desire. 

5.  Avoid  colors  on  type  or  handlet¬ 
tering  that  require  the  overprinting  of 
two  or  more  inks.  If  it  must  be  done, 
enclose  the  color  with  a  black  outline 
or  make  the  lighter  color  slightly  small¬ 
er,  so  that  the  darker  color  carries  the 
sharp  edge.  “It’s  murder,”  said  Mr. 
Dahlberg,  “even  to  try  overprinting  col¬ 
ors  on  small  type.  Do  not  plan  small 
type  in  more  than  one  primary  color, 
and  then  do  not  use  yellow  singly.” 

6.  Plan  on  black-and-white  areas 
within  the  color  art  for  additional  pow¬ 
er.  A  reasonable  amount  of  white  space 


Lee  Dahlberg,  left,  former 
color  coordinator  of  the  Min¬ 
neapolis  Star  and  Tribune, 
and  John  Copeland,  produc¬ 
tion  manager  of  those  news¬ 
papers,  compare  recent  ex¬ 
amples  of  R.O.P.  newspaper 
color  work,  both  editorial 
and  advertising,  with  the  first 
such  ad,  which  appeared  in 
November,  1949. 
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IT’S  IPI  ^Vetydd/  TOR  LETTERPRESS 


IPI  Everyiay  inks  cut  down  your  ink  in¬ 
vestment,  yet  you’re  always  prepared  for 
your  everyday  printing  needs,  as  well  as 
the  finest  process  work.  This  complete 
handy-to-stock  line  of  packaged  inks  in¬ 
cludes  25  basic  regular  colors,  blacks  and 
whites  for  every  purpose,  10  bond  and 
cover  inks,  plus  4  easy-to-use  compounds. 
Hundreds  of  colors  can  be  made  by  mixing 


these  standard  Everyday  printing  inks. 

Packed  in  new,  easy-to-open  1-lb.  and 
5-lb.  cans.  Everyday  inks  are  predsion 
controlled,  uniform  in  quality.’  They  are 
ground,  aged  and  then  reground,  made  to 
“follow  the  fountain”.  Everyday  inks  are 
kept  in  stock,  ready  to  ship,  for  quick 
ddivery.  Try  Everyday  inks  today — they 
satisfy,  or  your  money  back. 


iPtt  tC  and  ffMrfdof  or*  Ira dwurtt  i/  /ntefcAamtcal  CoTpofolfan 


Interchemical  Corporation 

PRINTING  INK  DIVISION  •  67  W.  44th  ST..  NEW  YORK  36,  N.  Y. 


IIH 


■  ELY  ON  IPI. FOR  LEADERSBIP  IN  INK  RESEARCH 
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outside  the  color  art  also  helps  to  at¬ 
tract  and  hold  attention.  “When  work¬ 
ing  with  color,  we  sometimes  forget  that 
black  and  white,  in  themselves,  help  to 
accent  the  color  areas.  Either  black  or 
white  supplies  the  necessary  sparkle  to 
a  well-planned  color  page.” 

7.  There  are  many  ways  an  artist 
can  pre-separate  colors,  but  whatever 
method  he  uses,  his  rendition  should 
always  be  clean,  crisp  and  accurate. 
In  the  use  of  Craftint  multicolor  over¬ 
lays,  be  sure  the  tones  are  fully  and 
evenly  developed.  The  chemical  should 
be  blotted  immediately  so  that  no  white 
chemical  residue  remains.  If  the  tone 
is  only  partially  developed,  the  result¬ 
ant  brown  areas  will  not  produce  a 
clean,  sharp  tone  pattern  so  necessary 
to  professional  production.  Such  weak 
areas  can  be  easily  discovered  by  hold¬ 
ing  the  transparent  sheets  up  to  the 
light,  and  they  should  be  re-developed 
with  a  new  application  of  chemical. 

8.  Use  the  three-color  system  for  half¬ 
tone  color  reproduction,  whenever  pos¬ 
sible.  “The  standard  magenta-red,  yel¬ 
low  and  blue  inks  will  reproduce  all 
the  colors  of  a  full-color  photograph, 
and  the  black  plate  can  carry  the  type. 
If  the  black  is  designed  so  that  it  has 
no  close  registration  with  the  color,  it 
can  be  handled  on  a  black-and-white 
deadline  schedule.  Better  press  regis¬ 
tration  can  be  thus  maintained  and 
cleaner  colors  are  produced  by  the 
elimination  of  a  black  halftone  screen, 
which  tends  to  deaden  and  darken  all 
colors. 

9.  Register  marks  are  as  important 
to  an  R.O.P.  color  ad  as  wheels  are  to 
a  car,  and  they  are  just  as  important 
to  the  stereotyper  as  to  the  engraver. 
There  should  be  four  on  every  color  ad, 
and  they  should  be  the  reverse  kind, 
with  white  crossed  lines  in  the  center. 
Place  them  in  the  white  area  of  the  ad, 
as  near  to  the  four  comers  as  possible. 
If  not  possible,  place  them  about  a 
quarter-inch  outside  the  printing  area 
at  each  corner,  top  to  bottom. 


10.  Insist  that  your  engraver  proof 
all  newspaper  color  ads  on  newsprint 
stock.  A  beautiful  proof  on  glossy 
white  stock  is  not  a  true  proof  of  your 
color  ad.  Be  sure  you  have  enough 
proofs  so  that  each  newspaper  repro¬ 
ducing  the  ad  has  at  least  one  color 
proof.  But  additional  proofs  are  al¬ 
ways  welcome.  For  instance,  as  many 
as  five  different  presses  may  be  running 
your  ad  at  the  same  time  at  the  Star 
and  Tribune,  and  at  other  newspapers 
of  comparable  circulation. 

11.  If  available  and  convenient,  ac¬ 
tual  merchandise  is  the  best  source  to 
work  from  when  matching  color. 

Mr.  Copeland  pointed  out  that  in 
1949,  the  first  year  a  full-color  ad  was 
run  in  the  Minneapolis  Star  and  Trib¬ 
une,  the  total  R.O.P.  run  for  the  year 
consisted  of  three  ads.  In  1954,  the  Star 
and  Tribune  ran  686  color  pages. 

During  the  discussion  period,  Willis 
Brown,  assistant  advertising  director, 
cited  two  typical  results  from  news¬ 
paper  color  advertising.  One  was  the 
sale  of  10  tons  of  cookies  in  just  nine 
stores  in  10  days  following  the  appear¬ 
ance  of  one  cookie  ad  in  the  Twin 
Cities,  and  the  movement  of  nine  car¬ 
loads  of  hams  by  the  meat  packer  fol¬ 
lowing  one  color  ad  in  the  Minneapolis 
newspapers.  Both  ads  were  in  full, 
four-color  process. 


When  Silver  Bronze 
Foils  to  Hold 

The  ink  size  very  likely  is  not  strong 
enough.  To  remedy  such  a  condition, 
add  a  few  drops  of  varnish  (copal)  to 
the  size  and  mix  in  thoroughly  before 
going  ahead.  After  this  you  will  find 
that  the  bronze  will  cling  to  the  sheet 
more  satisfactorily.  Apply  bronze  with 
quick,  continuous  strokes  until  you 
find  the  cotton  wadding  with  which  the 
bronze  is  being  applied  moving  smooth¬ 
ly  and  freely  over  the  printed  surface. 

— John  J.  Fisher 
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Zip,  slip,  flip.  It‘s  as  easy  as  chat  now  that  Weston 
Papers  come  packed  in  this  new  end-opening  carton. 

Zjp  a  few  inches  of  tape  and  the  canon  end  swings 
open.  Slip  out  a  ream  or  two  —  whatever  you  need 
for  the  job  in  hand.  Flip  and  the  canon  is  closed. 
The  rest  of  the  stock  stays  clean,  proteaed,  mill 
frtsh  until  you’re  ready  to  use  it. 


New  zip-open  carton,  new  moisture-proof  wrap¬ 
ping,  new  easy  to  read  labels  .  .  .  these  are  plus 
features  chat  add  shop  conveniences  to  the  cus¬ 
tomer-pleasing  qualities  of  any  Weston  paper. 
Make  it  a  habit  to  recommend  WESTON  when 
the  call  is  for  all  rag  or  rag  content  bond,  ledger 
or  index  papers. 


Eitro  No.  t, 

100%  Now  log 
OID  HAMPSHItE  lOND 
100%  log  Coolofrt 
DEPUNCE  BONO 


30%  log  Ceotool 
WNCHESTEI  BONO 
ItHOX  BOND 
23%  log  Confoot 
WESTON  BOND 
WESTON  OPAQUE  BOND 


MEin  BOND 
MEirr  OPAQUE 
lESEAlCH  BONO 
iioaiis 
Extra  No.  1, 

1 00%  Now  WMto  log 
BYION  WESTON  CO. 
LINEN  lECOID 


CENTENNIAL  LEDCEI 


30%  leg  Contoot 
WtNCHESTEI  LEDCEI 
LENOX  LEDCEI 
23%  log  Cootofit 
BLACKSTONE  LEDCEI 
COUIT  LINEN  LEDCEI 

MUCMINI 
ACCOUNTING 
30%  log  Cootool 

Wfl^TOM 

MACHME  POSTINC  LEDCEI 
23%  log  Cootont 

typacount 
POSTINC  LEDCEI 


INDIA  DIISTOLS 

100%  log  Cootoot 

defiance  index 

VULCAN  INDEX 
30%  log  Cootont 
WESTON'S  MACHINE 
POSTMC  INDEX 
LENOX  INDEX 
WINCHESTEI  INDEX 
23%  log  Ceotoof 
typacount  INDEX 
MEIIT  INDEX 


BMCIAITIIS 

1 00%  log  CoWoot 
WESTON'S 
DIPLOMA  PAICHMENT 
30%  log  Cootoot 
WESTON'S 
FINCEIPIINT  INDEX 
log  Contoot 
WESTON'S 
HAND  WEAVE 
23%  Bog  Contoot 
BY  WESCO 
MANUSCIIPT  COVEI 
SUPEI10I 

MANUSCIIPT  COVEI 


BYRON  WESTON  COMPANY  •  Dalton,  Massachusetts 

Makers  of  Papers  for  Business  Records  Since  1863 


^automation 


,  ,  ,  ut 


by  Peter  de  Florez 


Perhaps  automation  is  a  sort  of  catchword  coined 
to  glamorize  the  continued  natural  evolution  of  new' 
and  more  efficient  machines  and  methods  used  in  produc¬ 
tion  processes,  but  it  has  served  to  focus  attention  on  the 
accelerated  rate  of  change  presently  underway  in  many 
industries.  While  the  term  automation  has  generally  been 
applied  to  some  of  the  more  widely  publicized  industries 
such  as  automotive  and  electronics,  it  is  nevertheless  find¬ 
ing  its  way  into  many  branches  of  the  graphic  arts  industry. 

One  of  the  smaller  but  more  important  divisions  of  the 
graphic  arts  industry  is  book  manufacturing,  which  for 
the  past  generation  has  received  perhaps  less  than  its  share 
of  technological  attention  and  improvement,  but  now 
stands  on  the  verge  of  a  significant  jump  forward  in  effi¬ 
ciency  through  the  use  of  new  machines  and  techniques. 

Title  of  this  article  is  set  in  Stymie  Bold  and  Brush  f 
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Every  little  change  in  the  weather 
will  affect  wood  base  or  combina¬ 
tion  forms.  Exposure  to  damp¬ 
ness— or  dry  air— plays  havoc  with 
wood  base. 

Control  your  production,  pro¬ 
tect  your  reputation  for  quality 
printing  by  mounting  all  plates 
on  PMC  Sterling  Toggle  Base. 
Your  printing  will  be  consistently 
“top  grade”  when  plates  are  on 
rigid  metal. 

Forms  on  Sterling  Toggle  Base 
are  unaffected  by  weather  changes 
...there  is  no  shift,  sag  or  spring. 
Impression  is  maintained  at  the 
printing  line  throughout  the  run. 


The  Printing  Machinery  Company 


436  Commercial  Square  •  Cincinnati  2,  Ohio 


■'i*Rrx>  coi<» 
/■^/r/av 


Bindery  Flow  Diagram 


many  developed  during  the  past  dec¬ 
ade.  While  some  editions,  such  as  text¬ 
books  controlled  by  State  specifications, 
cannot  take  full  advantage  of  these 
more  economical  binding  methods,  a 
large  number  of  trade  and  miscellane¬ 
ous  editions  can  be  manufactured  at 
far  lower  costs  than  by  conventional 
means  used  for  many  years. 

Remembering  the  old  Chinese  prov¬ 
erb  about  one  look  being  worth  many 
words,  a  schematic  diagram  has  been 
included  to  illustrate  the  steps  and  ma¬ 
chines  involved  in  a  new  concept  of 
book  manufacturing.  In  many  instances 
it  will  be  seen  that  the  increase  in 
eflBciency  comes  from  matching  machine 
speeds  and  productivity  and  from  auto¬ 
matic  material-handling  between  these 
machine  units.  Other  improvements 
come  from  actual  changes  in  the  proc¬ 
ess  and  new  faster  machine  units. 

An  important  key  to  automation  in 
bookbinding  is  the  use  of  perfect  or 


The  illustrafion  on  the  first  page  of  this 
article  shows  a  casing-in  and  building-in 
machine  unit. 


tbreadless  binding  which  eliminates  a 
number  of  steps  and  permits  setting  up 
a  production  line  to  produce  both  pa¬ 
per-cover  and  hard-case  editions  of  the 
same  book  in  keeping  with  one  of  the 
latest  trends  in  publishing.  The  book 
manufacturer  thus  is  in  a  position  to 
render  top  service  to  the  publisher 
while  achieving  an  added  measure  of 
flexibility  and  diversification. 

The  next  step  towards  securing 
streamlined  production  is  setting  up 
the  binding  machinery  in  two  major 
groups  as  shown,  with  automatic  trans¬ 
fer  and  material-handling  equipment 
between  each  machine  unit  within  its 
group,  thus  combatting  the  major 
wastefulness  of  manual  material-han¬ 
dling. 

Firsf  Machine  Group 

The  first  group  is  made  up  of  four 
machine  units  —  gathering  machine, 
perfect  binder,  end-sheet  tipping  ma¬ 
chine,  and  a  single  book  trimmer — all 
operating  at  the  same  production  speed 
and  each  unit  automatically  feeding 
the  next.  This  type  of  set-up  is  fairly  com¬ 
mon  in  the  production  of  magazines 
and  pocket  books  and  the  only  new 
elements  are  some  binder  modifications 
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on  the  skids.. 


in  the  feeders. 


on  the  presses... 


and  in  the  bindery. 


Fox  River  cotton  papers 


handle  easily.  Their 


smooth  flow  through 


your  shop  eliminates 


costly  ‘lost”  time. 


?o\  RiVe  Rf:v  PAPERS 


Appleton.  Wisconsin 


and  the  end-sheet  tipping  machine.  The 
gatherer  needs  no  introduction  and 
might  be  any  one  of  several  models 
currently  available.  A  stitcher  might 
also  be  included  in  the  line,  making 
it  possible  as  a  third  alternative  to 
manufacture  wire-stitched  books. 

The  binder  itself  contains  the  usual 
accessories  including  cut-off  knife,  ad¬ 
hesive  applicator,  cover  feeder  and  cov¬ 
er  breaker  which  are  used  to  produce 
paper-covered  editions,  but,  in  addition, 
it  is  lengthened  somewhat  to  include 
an  alternate  adhesive  application  sta¬ 
tion  and  sufficient  adhesive-curing  sta¬ 
tions  to  perfect-bind  hard-case  editions 
since  the  same  adhesives  are  not  suit¬ 
able  for  both  types  of  edition.  When 
hard-case  editions  are  being  bound,  the 
cover  feeder  and  breaker  units  are  deac¬ 
tivated.  A  further  alternative  for  both 
types  of  edition  is  the  use  of  signatures 
notched  during  folding  instead  of  the 
cut-off  knife,  a  process  which  is  cur¬ 
rently  being  employed  by  several  bind¬ 
eries  with  some  success. 

The  end-sheet  tipping  unit  is  some¬ 
what  of  a  luxury  since  it  is  deactivated 
for  paper-covered  editions  and  it  is 
possible  to  gather  end-sheets  with  the 
signatures  in  hard-case  editions.  End- 
sheets  thus  gathered  are  cut  off  in  the 
binder,  and  while  they  have  adequate 
strength  in  the  finished  book,  their  ap¬ 
pearance  may  not  be  as  pleasing  and 
acceptable  to  the  publishers  as  the  con¬ 
tinuous  folded  end-sheet  tipped  onto 
the  book  as  it  comes  from  the  binder. 


This  unit  is  designed,  therefore,  to  fold 
and  tip  end-sheets  automatically  to  the 
bound  book  as  it  is  delivered  from  the 
binder  preparatory  to  trimming. 

The  final  step  of  trimming  two  or 
three  sides  of  the  book  (depending  on 
the  signature  fold  and  style  desired) 
is  performed  on  an  automatic  trimmer, 
now  common  in  magazine  binding.  It 
will  be  apparent  from  a  glance  at  the 
sketch  that  the  labor  required  to  oper¬ 
ate  this  machine  group  will  be  limited 
to  feeding  signatures  to  the  gatherer, 
storing  or  packing  the  product  at  the 
end  of  the  line,  and  operation  of  the 
machine  units. 

It  is  important  to  note  that  the  pro¬ 
duction  speed  of  this  first  machine 
group  can  be  appreciably  faster  than 
that  of  the  second  group  used  for  hard- 
case  editions.  Since  this  factor  may  be 
on  the  order  of  2  to  1,  it  permits  full¬ 
time  operation  of  the  second  machine 
group  while  also  producing  an  equal 
number  of  paper-covered  editions. 

Second  Machine  Group 

The  second  machine  group  through 
which  hard-case  editions  flow  is  like¬ 
wise  made  up  of  machines  operating 
at  matched  speeds  with  automatic  trans¬ 
fer  and  feeding  between  them.  The 
rated  speed  of  all  units  is  SSOO/hour 
which  permits  a  net  of  approximately 
3000/hour,  and  the  group  is  made  up 
of  a  rounding-hacking  and  lining  ma¬ 
chine,  a  casing-in  and  building-in  ma- 
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»  whafs  in  a  name  ? 


EVERYTHING 


. . .  means  the  most 
superior  press  and  service 
in  the  world, 

and,  despite  Shakespeare, 
a  printing  press 
by  any  other  name 

is  NOT  as  good. 


main  distributors  of 
Sehnellpressenfabrik, 

A.G.  Heidelberg 

NEISEUEM  WEtnm  SALES  CO. 

IIS  E.  12111  St.,  L»s  Anitltt  1$,  CAllf. 
NEIOEUEM  EASniN,  INC. 

4S.4S  TtilrtyJlInth  Slrtcl, 
lone  Itlond  City  4,  N.Y. 

NEIOEIBEOC  SOUTHERN  SALES  CO. 

120  No.  Sonipwn  St.,  Houston  3,  Tout 

HEIOEUERG  SALES  A  SERVICE 
Los  Anctitt  IS,  Colif.i  Columbus  15,  Oblo; 
CliicMO  IS,  III.;  Konsos  City  6,  Mo.; 
Mlnnoipolls  IS,  Minn.;  Solt  Uko  City,  Utah; 
Dtnvcr  2,  Colo.;  Atlanta  S,  Ga.;  Portland,  Ora. 
San  Franciwo  3,  Calif.;  Soattic,  Wash. 


the  beat  thing  next  to  a  printer 


chine,  a  jacketing  machine  and  a  case- 
maker. 

The  rounding-backing  and  lining-up 
machine  is  a  conventional  unit  which 
is  hopper-fed  and  may  be  slightly  modi* 
fied  to  apply  adhesives  compatible  with 
the  binding  adhesive.  This  machine 
unit  discharges  forwarded  books  onto 
a  timed  conveying  system  that  serves 
the  double  purpose  of  providing  ad¬ 
hesive  drying  time  and  feeding  the  next 
machine  unit  which  is  the  casing-in 
and  building-in  machine.  This  machine 
cases-in  the  books,  using  cases  manu¬ 
factured  by  an  adjacent  casemaker,  and 
builds  them  in  with  heat  and  pressure 
before  delivering  them  to  a  conveyor 
which  is  used  for  both  inspection  and 
to  transport  the  books  to  the  final  step 
of  jacketing.  This  final  machine  unit 
is  hopper-fed  and  automatically  wraps 
on  jackets  and  delivers  the  finished 
books  ready  for  packing  and  shipping. 

While  the  four  major  machine  units 
in  this  group  operate  at  the  same  speed, 
they  are  independently  driven  and  pro¬ 
vision  must  be  made  in  the  connecting 
conveyors  to  store  books  temporarily  in 
the  event  one  of  the  downstream  units 
has  to  be  shut  down  for  adjustment  or 
to  clear  a  choke-up.  It  is  evident  there¬ 
fore  that  the  labor  required  for  this 
machine  group  will  be  divided  between 
initial  feeding,  machine  operators,  in¬ 
spectors,  and  final  packing  and  ship¬ 
ping. 

All  the  major  machine  units  required 
in  this  production  line  are  actually  in 
existence.  Several  of  the  more  progres¬ 
sive  binderies  are  approaching  very 
close  to  this  ideal  set-up  with  its  tre¬ 
mendous  potential  economies  over  the 
more  conventional  book-manufacturing 
methods.  All  machines  discussed  are 
designed  for  a  wide  size  range  and  a 
size  changeover  should  actually  require 
less  man-hours  than  in  conventional 
lines  because  there  are  less  machine 
units  involved.  In  several  instances 
suitable  machine  units  are  made  by 
more  than  one  manufacturer. 


What  Are  the  Implications? 

In  answer  to  the  question,  “what  are 
the  implications  of  such  automation  to 
the  book  manufacturer?,”  the  answer 
is  that  they  will  be  very  similar  to  those 
encountered  in  other  industries  already 
deep  in  this  transition.  First  of  all, 
greater  emphasis  will  shift  towards  en¬ 
gineering  and  technical  skills.  These 
skills  will  be  required  to  solve  the  prob¬ 
lems  of  more  complex  machine  installa¬ 
tions  and  the  highly  technical  problems 
of  material  selection  and  quality-con¬ 
trol  over  adhesives,  paper,  case  mate¬ 
rials,  etc.  In  short,  book  manufactur¬ 
ing  will  become  more  of  a  science  than 
an  art.  I 

Secondly,  the  capital  investment  in 
plant  and  machinery  per  worker  will 
rise  sharply  as  it  has  in  many  other 
industries.  W'hile  there  will  always  be 
work  for  the  smaller,  less  mechanized 
plants,  this  is  an  age  of  specialization 
and  a  larger  and  larger  percentage  of 
the  gross  product  will  become  concen¬ 
trated  in  fewer  companies  which  dis¬ 
play  the  initiative  and  have  the  re¬ 
sources  to  re-equip  their  plants  with 
new  machinery  and  techniques.  As  is 
generally  the  case,  the  savings  in  pro¬ 
duction  costs  will  be  divided  between 
reduced  selling  price  of  the  product, 
increased  wages,  and  increased  return 
to  the  owners  who  saved  and  risked 
their  capital  to  create  the  new  plants. 

Thus  book  manufacturing  is  seen  tak¬ 
ing  its  place  besides  other  industries 
in  accepting  technological  advances  and 
making  its  contribution  towards  the 
ever-increasing  standard  of  living  of 
the  American  economy. 


Books  can  help  you  to  do  a  better 
job,  gain  more  knowledge  about 
yours  and  related  fields,  and 
achieve  success.  For  a  free  list  of 
excellent,  technical  graphic  arts 
books  write  to  GAM. 
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for  fast,  safe  packaging  of  printed  pieces 
with  Acme  Steei  Wire  Stitching  Ideas 


*Acme  Idea 
Man  Al  Boerncr 
of  Kansas  Ciiy 
worked  with 
the  Nazarene 
Publishing 
House  oAicials 
on  this  improved 
paekaging 
system. 


Nazarene  Publishing  Co.  uses  Acme  Steel  wire  stitching 
/6ree  different  ways  to  lower  packaging  and  shipping  costs. 

(Idea  446.)  Envelopes  containing  booklets  are  quickly  sealed  with 
Acme  Steel  wire  stitching.  Cartons,  too,  are  stitched  before 
shipment.  Then  when  envelopes  and  cartons  can’t  be  used,  orders 
are  wrapped  in  corrugated  paper  and  securely  sealed  with  wire 
stitching.  Nazarene  reports  a  considerable  saving  in  time  over  the  old 
string-tying  method.  And  now  with  the  Postmaster’s  approval, 
any  2nd  class  mail  package  can  be  stitched. 

Your  Acme  Idea  Man  will  show  you  a  score  of  other 
Acme  Steel  "ideas  in  action’’  with  wire  stitching  when  applied  to 
your  individual  shipping  problems.  Call  him  or  write 
Acme  Steel  Products  Division,  Acme  Steei  Company,  Dept.  PQ-55, 
2840  Archer  Avenue,  Chicago  8,  Illinois. 


ask  your 
iCme  Idea  Man 
to  help  solve 
your  problems 


•er-Cost  Shipping 


Which  of  these  “Tape  Tools” 


that’s  CRYSTAL  CLEAR! 

Brand  Cellophane  Tape... 
and  transparent. 

I  Tape  that  takes  CURVES! 

"SCOTCH"  Brand  Masking  Tape  with 
flexible  creped  backing. 

3.  World’s  STRONGEST  Tape! 
"SCOTCH"  Brand  Filament  Tape ...  up 
to  500  lbs.  tensile  strength. 

4.  Tape  that  sticks  on  BOTH  sides! 
"SCOTCH"  Brand  Double-Coated  Tapes 
—both  opaque  and  transparent. 

5.  Tape  that  STOPS  MOISTURE! 
"SCOTCH”  Brand  Acetate  Fibre  Tape— 
long-aging,  moisture-resistant. 

6.  COLORS  that  roll  on  DRY! 
"SCOTCH"  Brand  Plastic  Tapes— resist 
acids,  solvents,  abrasion. 


Look  what  you  can  do  with  them! 


1.  "Scotch”  Cellophane 
Tape  prolongs  life  of  male 
dies  when  used  on  back¬ 
up  plate.  Dies  cut  tape, 
but  don’t  contact  jacket. 


2.  "Scotch”  Masking 
Tape  No.  202  can  be  used 
for  various  types  of  paper 
splices.  Tape  sticks  on 
contact;  no  drying  time. 


3.  "Scotch”  Filament 
Tape  fastens  and  reinforces 
heavy  shipping  cartons  or 
containers.  Tape  will  not 
cut  into  or  damage  cartons. 


The  term  "SCOTCH”  is  a  registered  trademark  of  Minnesota  Mining  and  Mfg.  Co.,  St.  Paul  6,  Minn. 


can  solve  problems  for  you? 


Like  more  information?  weii  be 

glad  to  send  complete  information  on  any  "SCOTCH” 
Brand  Pressure-Sensitive  Tapes  or  uses  for  them.  No  cost 
or  obligation;  just  write  on  your  letterhead:  Dept.G.\M-55, 
Minnesota  Mining  and  Mfg.  Co.,  St.  Paul  6,  Minn. 


There  are  more  than 

300  Pressure-Sensitive  Tapes 

for  industry  trademarked . . . 


REG.  U.  S.  PAT.  OFF. 


SCCHIjCH 


4.  "Scotch”  Double- 
Coated  Tapes  can  mount, 
hold  and  laminate.  Above: 
flush-mounting  zinc  plate 
to  wood  base. 


5.  "Scotch”  Acetate 
Fibre  Tape  makes  a  wear- 
resistant  edge  for  charts, 
schedules,  cards  and  other 
frequently  handled  pieces. 


6.  "Scotch”  Plastic 
Tapes  mark  lanes,  deBne 
storage  zones.  Stick  at  a 
touch  to  any  clean  dry 
surface;  last  up  to  2  years. 


Export  Sales  Office:  99  Park  Ave.,  New  York  16,  N.Y.  In  Canada:  P.O.  Box  757,  London,  Ontario. 


Maintenance  and 
Operating  Tips  for 

by  Carl  O.  Siebke 

Chief  Engineer,  Miller  Printing  Machinery  Co. 


A.  PRINTING  press,  precisely  designed  and  constructed, 
rigid  and  strong  though  it  is,  is  really  a  delicate  mechan¬ 
ism  and  must  be  treated  with  care  and  consideration.  If 
it  is  abused,  it  will  produce  fewer  printed  sheets,  more 
spoilage,  and  poorer  quality.  The  amount  of  mainte¬ 
nance  a  press  requires  depends  on  many  things  and  is, 
directly  dependent  on,  let’s  say,  its  heredity,  its  youth, 
its  habits,  its  use  and  its  age. 

Let’s  see  just  what  the  life  cycle  of  a  printing  press  is. 
Of  course,  the  first  few  stages  do  not  seem  to  be,  at  first 
glance,  involved  in  the  maintenance  picture,  but  in  reality 
they  play  a  very  important  part. 

Design — It  is  during  the  design  stage  that  a  machine’s 
traits  are  developed.  If  it  comes  from  a  long  line  of  ances¬ 
tors,  by  survival  of  the  fittest,  it  must  be  tough  and  strong. 
The  continual  making  of  small  improvements  to  a  press 
family  can  be  compared  to  this  survival  of  the  fittest  in 
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.  and  Hammermill  Cover  prints  cleaner,  binds  easier 
and  embosses  without  breaking 

r>  EOPLE  come  back  for  printing  that  gets  results.  And  your 
printing  has  a  better  chance  of  getting  results  under  Hammer- 
mill  Cover.  In  addition,  Hammermill  Cover  is  easier  to  work  with. 

Hammermill  Cover’s  resilient  surface  for  letterpress  or  offset 
improves  the  appearance  of  line  cuts,  solids,  ornaments,  type.  Its 
Antique  and  Ripple  finishes  are  like-sided  for  “work  and  turn” 
printing. 

Made  of  strong,  blended  fibers,  Hammermill  Cover  has  toughness 
to  emboss  without  breaking;  pliability  to  score  and  fold  easily. 

Hammermill  Cover  comes  in  11  beautiful  colors,  plus  white.  You 
have  a  choice  of  Antique,  Ripple,  Brushmark  or  Morocco  finishes. 

Show  your  customers  samples  of  Hammermill  Cover.  You’ll  find 
it  sells  itself  as  it  has  for  over  40  years. 
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Carl  O.  Siebice 


that  the  weaknesses  are  removed, 
thereby  gradually  making  a  better 
product. 

A  machine  is  designed  to  do  a  cer¬ 
tain  job,  so  don’t  try  to  make  it  do 
more  than  it  was  designed  to  do. 

If  your  car  was  designed  to  operate 
at  70  m.p.h.,  don’t  operate  it  at  80  or 
90.  If  your  press  was  designed  for  a 
certain  maximum  speed,  don’t  run  in 
excess  of  that  speed. 

If  there  are  limitations  on  paper 
thickness,  don’t  exceed  them.  You’ll 
pay  for  it  if  you  do  in  shorter  life,  more 
troubles,  and  extra  maintenance. 

High  in  the  list  of  design  require¬ 
ments  and  a  basic  underlying  consid¬ 
eration  of  every  engineer  is  safety.  It 
influences  every  decision  he  makes  in 
the  “Design”  stage  of  the  machine. 
Although  the  word  “safety”  usually 
applies  to  the  physical  safety  of  the 
operator,  we  should  also  give  this  word 
other  consideration.  If  a  machine  is 
dangerous  to  the  physical  safety  of  the 
operator,  it  may  affect  him  in  several 
ways.  The  very  thought  of  possible  in¬ 
jury  to  himself  will  cause  him  to  be 
overcautious  and  lowering  of  produc¬ 


tion  will  probably  result.  This  could 
make  it  a  poor  investment  for  the 
owner. 

Sometimes  a  machine  is  very  tiring 
to  operate.  If  the  operator  is  required 
to  do  considerable  climbing,  up  and 
down,  in  order  to  reach  inaccessible 
operating  controls  or  adjustments, 
many  times  a  day,  it  may  tire  him  to 
the  point  where  an  accident  could  re¬ 
sult.  Most  accidents  result  when  a  per¬ 
son  is  tired  and  machines  should  be  de¬ 
signed  so  that  they  can  be  operated 
with  a  minimum  of  physical  effort. 
Controls  should  be  located  within  rea¬ 
sonable  reaching  distance  so  that  the 
operator  does  not  have  to  run  from  one 
position  to  another. 

Then  there  is  the  safety  to  the  ma¬ 
chine  itself  that  must  be  considered. 
Parts  must  be  designed  with  more 
strength  than  is  necessary  under  the 
most  severe  operating  conditions.  This 
is  referred  to  as  the  “Factor  of  Safety.” 
.lust  as  there  are  guards  for  the  protec¬ 
tion  of  the  operator,  there  must  be 
guards  to  protect  the  machine.  These 
are,  for  instance,  enclosures  for  gears, 
covers  to  prevent  lint  and  dirt  from 
reaching  vital  press  operating  elements, 
overload  protecting  devices,  grease 
seals  for  bearings,  automatic  press 
shut-off  when  the  lubricating  system 
fails,  etc. 

Way  Machine  is  Produced 

Manufacture — The  way  a  machine  is 
produced  has  a  direct  influence  on  its 
future.  A  good  start  in  life  will  make 
for  a  better  product.  The  experience 
gained  in  building  machinery  over  a 
long  period  is,  of  course,  a  valuable 
asset  where  a  consistently  superior  ar¬ 
ticle  is  being  produced.  This  is  par¬ 
ticularly  true  of  printing  presses, 
where  the  extreme  accuracy  and  the 
strong,  rigid  construction  is  so  neces¬ 
sary.  How  the  press  is  built  will  in¬ 
fluence  its  whole  life  and  will  be  re- 
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MAKES  ENVELOPE  PRINTING  PROFITABLE 

It  takes  a  low-cost  press  that  is  fast,  easy  to  operate  and  economical 
to  maintain,  to  make  envelope  printing  really  profitable.  The  South 
worth  Envelope  Press,  built  specially  for  envelope  printing,  is  the  answer. 

This  automatic  press  prints  face,  flap  or  both  in  one  impression  at 
speeds  of  lOM  to  18M  per  hour  —  delivers  printed  envelopes  with 
flap  closed.  Handles  commercial,  open  side  envelopes  from  5's  to 
12's  inclusive  and  baronials.  Simple  to  operate  —  big  press  fountain 
design  assures  proper  ink  distribution  and  control  —  use  economical 
rubber  plates  —  requires  no  make-ready  —  occupies  small  space  — 
low  in  cost. 

Be  like  hundreds  of  other  plants  all  over  the  world,  own  a 
Southworth  Envelope  Press  and  make  envelope  printing  extra  . 
profitable.  Mail  the  coupon  TODAY  for  complete  details,  r 

SOUTHWORTH  MACHINE  CO.  J 

Portland  Maine  -  / 

"SERVICE  TO  THE  |  Southworth  Machine  Co.  P 

1890"  { Warren  Ave.,  Portland,  Maine 

I  Rush  Details  on  Envelope  Press. 

I  ^ 

t'ljj  OTHER  PRODUCTS  - 1  Name . . 

Cmimt  CmHm*,  TabbiM  Kn!v*«,  AutoMatic  SkU  Lifts,  |  ^ 

HmA  F*ek,  Motor  Driooo  Poociiios  Tabbios  I  Company . 

Mocfciooa,  SbM  Toroort,  HoaiJifiors,  Pooch  Hoa^  i  a  j  j 

Pa»or  Cooditioooft.  I  Address . 

Dasitoora  aoJ  BolMora  of  Coatooi  Eqoipmaot  H 


State, 


fleeted  directly  in  its  operating  ex¬ 
pense,  maintenance,  and  resale  value. 

Many  years  ago,  it  was  the  crafts¬ 
man,  passing  along  to  his  son,  the 
“know-how”  on  building  machines. 
Nowadays,  machine  tools  have  been  re¬ 
fined  and  developed  to  the  point  where 
we  have  accurate,  interchangeable 
parts,  thereby  reducing  the  need  for 
the  human  touch.  Special  measuring 
devices  have  been  introduced  to  pro¬ 
duce  more  accurate  parts  and  many 
other  devices  have  been  developed  to 
reduce  the  need  for  this  “human  touch” 
but  the  “know-how”  is  still  very  impor¬ 
tant.  It  will  always  be  so. 

Installation  and  Erection 

Installation  and  Erection — The  next 
important  step  in  the  life  of  a  press  is 
its  installation  and  erection  and  the 
amount  of  maintenance  required  is  di¬ 
rectly  coupled  with  this.  Most  manu¬ 
facturers  send  experienced  men  to  do 
this  job,  but  other  factors  also  enter  the 
picture.  How  good  is  the  foundation  on 
which  the  press  is  being  mounted? 
Supporting  the  dead  weight  of  a  ma¬ 
chine  is  not  the  complete  picture  of 
whether  it  will  function  properly  on 
its  foundation. 

The  “resonant  frequency”  of  an  ele¬ 
ment  depends  on  a  number  of  things 
and  a  machine  may  react  differently 
when  supported  on  one  structure  that 
has  the  same  dead  weight  loading  as  it 
does  on  another  with  the  same  dead 
weight  loading. 

It  is  most  important  to  make  sure 
that  the  floor  has  no  sag.  If  there  is  the 
least  bit  of  doubt  in  your  mind  about 
the  strength  of  your  floor,  it  will  pay 
you  well  to  get  expert  advice  before 
putting  in  your  press.  No  machine  is 
any  better  than  the  foundation  support¬ 
ing  it.  Just  a  slight  change  in  the  foun¬ 
dation  can  twist  the  frames,  and  maybe 
do  damage  beyond  repair. 

This  period  of  installation  and  erec¬ 


tion  may  be  compared  to  youth.  It  is 
at  this  time  that  governing  factors  can 
influence  the  press  during  its  whole 
life.  The  foundation,  of  course,  is  the 
starting  point.  The  erectors,  you  might 
say,  bring  it  into  this  world. 

From  then  on.  it  is  up  to  the  owner 
and  pressman.  Do  you  start  gradually, 
increasing  its  load  as  the  machine 
wears  in,  or  do  you  immediately,  after 
the  erectors  have  gone  give  it  the  gas? 
It  is  best  to  break  it  in  gradually.  All 
hearings,  looked  at  under  a  microscope, 
show  that  the  surface  is  just  a  mass  of 
hills  and  valleys.  These  irregularities, 
which  even  show  on  the  finest  ground 
finish,  must  be  burnished  down  for 
really  smooth  and  reliable  perform¬ 
ance.  As  this  material  wears  away, 
the  waste  must  be  flushed  out  of  the 
hearing.  That  is  why  a  press  must  re¬ 
ceive  considerably  more  lubrication  in 
the  beginning  of  its  life.  High  speed 
operation,  before  this  is  accomplished, 
may  result  in  the  breakdown  of  the 
bearing.  If  run  in  properly,  by  increas¬ 
ing  press  speed  gradually,  your  ma¬ 
chine  will  give  you  many  more  years  of 
service. 

Operating  Conditions 

.Another  consideration  is  “under 
what  conditions  is  the  press  to  oper¬ 
ate?”  All  machinery  is  subjected  to 
varying  operating  conditions  and  these 
must  be  controlled  for  long  productive 
life.  Gradually,  industry  is  recognizing 
this  fact  and  better  results  are  sure  to 
follow.  The  addition  of  air  condition¬ 
ing  and  temperature  control  not  only 
results  in  more  accurate  printing  but 
less  strain  and  wear  on  the  press  itself. 

Controlling  humidity  will  keep  your 
press  operating  better  and  reduce  the 
tendency  of  parts  to  rust. 

Controlling  temperature  will  pay  big 
dividends  to  you  by  reducing  mainte¬ 
nance  costs.  Take  your  automobile,  for 
instance.  On  a  winter  day,  temperature 
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near  zero,  do  you  start  out  by  immedi¬ 
ately  accelerating  to  50  m.p.h.?  Your 
best  bet  is  to  gradually  increase  speed 
as  your  motor  warms  up.  You  can 
damage  your  engine  very  quickly,  while 
the  oil  and  parts  are  still  cold,  by  im¬ 
mediately  applying  heavy  loads  to  the 
working  parts.  This  is  one  very  great 
cause  of  auto  engine  wear,  and  many 
people  do  not  realize  how  important  it 
is  to  let  the  engine  warm  up  before 
loading  it. 

The  same  applies  to  your  printing 
press.  Temperature  control,  in  your 
pressroom,  will  permit  you  to  get  up 
to  speed  much  quicker  and  with  less 
danger  of  damaging  sensitive  parts  of 
your  press  because  it  is  not  subjected 
to  extreme  temperature  variations. 

Maintenance  of  Machinery 

Maintenance — Maintenance  of  ma¬ 
chinery  does  not  mean  just  the  repair¬ 
ing  of  machinery  but  far  more  impor¬ 
tant  the  prevention  of  breakdowns. 
Cleanliness  is  most  important,  always, 
and  cannot  be  stressed  too  highly.  A 
clean  machine  will  certainly  function 
better  and  last  longer  than  one  that 
has  been  neglected.  Make  it  a  point  to 
clean  your  machine  at  regular  inter¬ 
vals  and  insist  that  precautions  be 
taken  to  keep  it  so.  All  maintenance  is 
based  primarily  on  cleanliness. 

If  you  are  oiling  your  press,  don’t  let 
excess  oil  run  all  over.  Wipe  it  off,  and 
don’t  let  this  oil  collect  a  lot  of  dust 
and  lint,  which  may  act  as  a  lapping 
agent,  to  cause  considerable  wear. 
Keep  your  press  clean,  reduce  the  haz¬ 
ard  of  plugged  oil  lines,  and  you  will 
'  have  a  quieter  and  more  productive 
press. 

Due  to  the  complexity  of  the  mechan¬ 
isms  on  a  printing  press,  it  is  necessary 
to  leave  much  of  it  exposed.  This 
means  that  dust,  dirt  and  lint  will  ac¬ 
cumulate  on  many  members.  I  could  go 
to  the  extent  of  describing  just  how  to 


service  every  element  on  a  press,  like 
gears,  chains,  cylinders,  and  so  forth, 
but  the  important  thing,  and  it  cannot 
be  repeated  too  often,  is  to  keep  your 
machinery  clean  and  lubricated.  That 
is  the  first  important  step  in  preventive 
maintenance. 

And  now  we  come  to  the  most  im¬ 
portant  element  of  all,  the  operator. 
This  is  always  a  touchy  subject,  but, 
since  it  is  so  important,  let’s  barge 
right  in.  Your  machine  will  produce 
no  more  than  your  operator  is  capable 
of  producing.  Of  course,  your  operator, 
first  of  all,  needs  the  skill  and  know¬ 
how;  secondly  the  desire;  and  thirdly 
the  machine  on  which  he  can  produce. 
But  the  operator  is  still  the  key  to  the 
final  results.  A  good  operator  appreci¬ 
ates  a  good  machine  and  will  show  his 
respect  for  it  in  a  certain  way.  He  will 
recognize  the  fact  that  every  mechan¬ 
ism  has  certain  limitations,  and  he  will 
be  considerate  and  careful  not  to  over¬ 
tax  this  mechanism.  When  he,  himself, 
feels  sick,  he  will  go  to  a  doctor,  find 
out  the  reason  why,  and  take  measures 
to  correct  it.  Usually,  it’s  some  part  of 
his  body  not  functioning  properly.  The 
same  consideration  must  be  given  to  a 
machine.  If  some  part  is  not  function¬ 
ing  properly,  it,  too,  should  be  cor¬ 
rected  before  resuming  work. 

Don’t  continue  to  operate  your  press 
for  any  length  of  time  if  you  feel  some¬ 
thing  is  wrong.  Not  only  will  your  pro¬ 
duction  suffer,  but  you  may  do  more 
damage.  A  good  operator  will  sense 
when  something  is  wrong  and  will  in¬ 
vestigate.  If  some  part  of  your  machine 
“runs  a  temperature,”  stop  and  inves¬ 
tigate.  If  it  slows  down,  find  out  why. 
If  it  sounds  different,  squeaks  or  rattles, 
don’t  force  it  to  go  on  working.  Stop 
and  fix  it.  If  you  catch  it  in  time,  you’ll 
be  well  rewarded. 

You  can  tell  a  lot  about  an  operator 
by  the  way  he  takes  care  of  his  car. 
Let’s  look  at  Joe.  He’s  a  careful  driver, 
considerate  of  his  car,  keeps  it  clean. 
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gives  it  regular  lubrication,  repairs 
worn  out  or  damaged  parts  as  soon  as 
possible,  lets  his  engine  warm  up  be¬ 
fore  “giving  it  the  gas.”  He  realizes 
that  a  machine  has  limitations  and 
treats  it  accordingly.  His  car  will  have 
a  high  resale  value  when  he’s  ready  to 
turn  it  in. 

Then  there’s  Charlie.  He’s  a  cowboy 
and  has  no  respect  for  his  car.  It’s  just 
something  to  take  him  here  or  there. 
He  seldom  greases  it,  puts  in  oil  when 
the  pressure  gauge  drops,  doesn’t 
liother  to  repair  or  replace  worn-out 
parts  until  the  car  stops  running.  Then 
he  complains  that  he’s  got  a  “lemon” 
and  he’s  got  tough  luck,  always  seems 
to  get  the  “lemons.”  When  he’s  ready 
to  “trade  it  in,”  he  can’t  get  a  decent 
allowance.  In  his  opinion,  it’s  a  poorly 
designed  car  so  he  buys  a  different 
make  next  time  and,  of  course,  it,  too, 
is  going  to  be  a  “lemon.”  In  order  to 
be  a  good  operator,  it  not  only  is  nec¬ 
essary  to  be  a  good  printer  but  the  man 
must  have  an  appreciation  for  and  a  de¬ 
sire  to  respect  a  good  machine. 

Just  a  word  on  making  adjustments 
to  your  press.  The  modern  high-speed 
press  is  an  intricate  piece  of  machinery 
and  only  specially  trained  men  are 
qualified  to  service  them.  Don’t  attempt 
to  make  any  change  in  adjustments  ex¬ 
cept  those  listed  in  the  operation  man¬ 
ual,  and  those  which  are  needed  when 
a  different  size  sheet  is  to  be  printed. 

Every  press  manufacturer  has  ar¬ 
rived  at  standard  settings  and  the  press 
will  operate  best  when  set  to  these 
standards.  Most  of  these  settings,  made 
at  the  factory  with  special  equipment, 
are  held  to  very  close  limits,  and  a 
slight  change  in  any  one  of  them  may 
completely  throw  your  press  out  of 
time,  with  possibility  of  great  damage 
to  your  press. 

Far  too  many  service  calls  are  neces¬ 
sary  because  of  “wrench-happy”  press¬ 
men  who  are  tempted  to  make  changes 
in  special  adjustments  that  should  not 
be  touched. 


One  of  our  servicemen,  recently,  on 
an  emergency  call,  had  more  than  aver¬ 
age  difficulty  because  of  this.  While 
talking  to  the  owner  later,  he  was 
asked  if  he  had  any  recommendations 
to  make  so  that  this  trouble  with  the 
machine  could  be  averted  in  the  future. 
W'^ithout  hesitation,  he  answered  “col¬ 
lect  all  the  wrenches  in  the  joint  and 
turn  them  in  at  the  next  scrap-metal 
drive.” 

This  is  quite  drastic  treatment,  but 
no  matter  how  good  a  mechanic  the 
pressman  is,  the  best  thing  to  do  is  to 
leave  those  factory  adjustments  alone. 
If  the  serviceman  knows  that  the  press¬ 
man  is  reliable,  in  this  respect,  it  is 
far  easier  for  him  to  locate  the  source 
of  your  trouble. 

For  the  pressman  who  has  a  reputa¬ 
tion  of  tinkering  with  those  special  ad¬ 
justments,  the  matter  becomes  serious. 
The  serviceman  must  go  over  the  whole 
machine  and  check  every  adjustment 
before  he  can  even  begin  to  analyze  the 
problem.  This  is  an  expensive  process 
and  totally  unnecessary. 

And  when  you  come  to  the  end,  the 
last  days  of  your  press:  Has  it  been  a 
good  producer?  Are  you  sorry  to  see 
it  go?  Have  you  got  a  chance  to  get 
a  good  resale  value  out  of  it  or  must 
it  be  scrapped?  In  a  great  measure,  it 
depends  on  how  you  have  treated  it. 

— From  a  talk,  given  before  the  Na¬ 
tional  Safety  Congress  in  Chicago 
on  October  20,  1954. 


Printing  Aluminum 

Aluminum  may  be  printed  in  much 
the  same  manner  as  cardboard,  but  the 
makeready  must  be  hard  and  firm,  and 
the  form  given  a  strong  impression 
when  printing.  Well-seasoned  rollers, 
and  a  strong,  black  ink  with  ample  dry¬ 
ing  qualities  will  also  add  in  the  final 
process.  Run  the  machine  a  little  slower 
than  if  printing  cardboard. 

— John  J.  Fisher 
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the  quality 
ONE-TIME  CARBON 
that  gives  you  clear, 
lasting  records 


High  quality  Amco  carbon  in  your  one-time  forms  pays  off  plenty  for  you. 
It  pays  off  in  the  best  possible  performance  —  in  clear  lasting  records,  in 
lower  cost. 

If  you  are  not  already  using  Amco  one-time  carbon,  give  it  a  fair  trial.  It 
pays  off  for  you  and  your  customer  in  faster,  trouble-free  work  —  speeds 
production,  cuts  down  shop  time,  lowers  cost.  And,  with  all  its  high  qual¬ 
ity,  Amco  one-time  carbons  cost  less.  A  perfected  method  of  carbon  and 
tissue  production  reduces  costs — creates  savings  that  are  passed  on  to  you. 

There’s  an  Amco  one-time  carbon  in  the  weight,  size  and 
finish  to  give  you  a  better  job  —  write  us  for 
samples,  prices  and  information. 


let  us  help  you  with 
your  Forms  problems 

We’re  form  “trouble-shooters’— 
if  you  hove  a  problem,  we’d  be 
glad  to  help  you  at  no  obliga¬ 
tion.  Just  send  us  your  forms, 
we’ll  moke  tests,  recommend 
the  type  carbon  you  should  re¬ 
quest  for  best  results. 
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IT'S  MIRACLE  PRICED  . . . 
PRODUCES  MIRACLE  profits 


► 

► 


Folding  becomes  your  most  profitable  opera¬ 
tion.  JET-SPEED  folding,  1,  2,  3,  4  or  5  folds  in 
1  operation  ...  60  styles  of  folds. 

Jet-speed  perforating  . . .  cutting  . . .  scoring 
.  .  .  crimping.  Users  say — "it  pays  for  itself 
many  times  over  every  year."  Play  SAFE 
. . .  order  now  for  maximum  velvet  profits. 


ALL  you  INVEST  is  $100  (initial) 


► 

► 
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You  apportion  only  pennies  out  of  the  dol¬ 
lars  it  earns  for  you ...  It  can  earn  its  monthly 
payment  in  a  day. 

Your  life-time  Gold-Mine  will  help  you  to 
profitably  beat  price  competition. 

Wire  or  phone  collect  for  prices  and  terms  on 
other  sizes  .  .  .  22x28  .  .  .  25x88  and  30x46 


Telephone  LOmbard  3-8165 


Russell  Ernest  Baum,  Inc.,  615  Chestnut  Street,  Philadelphia  6,  Pa. 


UNION  STAKE 
IN 

ACCIDENT  PREVENTION 


by  Peter  J.  Bernard 


The  entire  concept  on  which  the  labor  movement  was 
founded  was  basically  for  the  purpose  of  improving 
the  welfare  and  economic  status  of  the  worker.  How  then 
can  we  say  that  preventing  accidents  through  Union  par¬ 
ticipation  is  not  in  the  best  interest  and  welfare  of  its 
membership?  There  are  those  in  management,  in  Unions 
and  in  the  Safety  field  who  will  strongly  disagree  with  this 
theory  because  they  feel  that  management  is  solely  re- 
spionsible  for  providing  safe  and  sanitary  working  con¬ 
ditions  for  its  employees.  This  is  rightfully  so  but  should 
not  preclude  the  fact  that  mutual  cooperation  from  labor 
is  not  desirable  and  would  be  responsible  for  giving  added 
impetus  to  the  Safety  program.  They  feel  to  let  labor 
Unions  have  a  voice  or  part  in  the  safety  program  would 
be  an  encroachment  on  the  management  function  and 
usurpation  of  some  of  management’s  respionsibility. 

As  I  see  it,  the  number  of  lives  and,  limbs  that  are  being 
lost  annually  in  industrial  accidents,  on  the  farm,  in  the 
home  and  on  the  highway  presents  a  problem  of  such 
magnitude  that  the  cooperation  of  all  interested  parties 
who  are  willing  to  help  in  reducing  this  terrible  toll  of 

Title  of  this  article  is  set  in  Weiss  Initials  and  Stencil 
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We’ll  print 
the 

envelopes 
for  you 
(if  you  wish) 


and  you’ll  get 
all  the  business  at  a  profit 


Somebody’s  going  to  print  your  customers’  envelopes !  But  remember,  you're 
the  man  on  the  inside  track!  So,  why  don’t  you  take  the  order?  .  .  .  and 
get  an  extra  profit  by  using  U.S.E.’s  Mill-Printing  Service!  For  years,  many 
printers  have  used  this  service  to  supplement  their  own  printing  facilities  on 
certain  types  of  envelope  business. 

The  U.S.E.  Mill-Printed  Envelope  Plan  is  also  helping  printers  create 
profitable  new  envelope  business  among  their  present  - 
customers. 

The  full  story  is  told  in  the  U.S.E.  Mill-Printed  “Vrl.T'r-  ' 
Envelope  Plan  and  the  unique  Check  List  folder.  These  ^  ' 

are  ready  for  you  —  free  —  through  your  envelope  supplier 
—  or  write  to  Advertising  Department,  Springfield  2, 

Massachusetts.  -  ' 


SPRINGFIELD  2,  MASSACHUSETTS 

15  Divisions  from  Coast  to  Coast 


human  life  and  misery  should  be  in¬ 
vited  and  be  welcomed  to  help  in 
achieving  the  desired  results. 

Both  Must  Pay 

Short-sighted  management  will  also 
say  that  since  they  must  pay  all  the 
costs  of  accidents  such  as  compensa¬ 
tion  insurance  and  medical  bills  they 
are  entitled  to  run  the  show  in  their 
own  way.  Unions  also  pay  a  large  por¬ 
tion  of  the  cost  in  the  terms  of  lost 
fingers,  arms,  legs,  lives  and  lost  wages 
to  the  injured  member.  When  a  mem¬ 
ber  suffers  a  total  disability  injury  for 
life  which  removes  him  from  the  labor 
market,  and  he  is  no  longer  able  to 
provide  for  his  family  and  that  re¬ 
sponsibility  then  falls  upon  the  com¬ 
munity,  it  becomes  the  concern  of  all 
citizens  who  must  pay  taxes  to  support 
assistance  programs.  The  number  of 
preventable  accidents  in  our  industry 
creates  an  unnecessary  drain  on  the 
Union’s  Welfare  Fund.  Certainly  from 
the  humanitarian  point  of  view  a 
healthy  working  force  unhampered  by 
illness  or  injury  is  of  equal  importance 
and  benefit  to  management  as  it  is  to 
the  Union. 

Since  coming  to  work  in  the  book 
manufacturing  industry  more  than 
eight  years  ago,  I  have  taken  a  very 
active  part  in  the  Graphic  Arts  Safety 
Movement.  I  have  devoted  much  time 
and  thought  in  trying  to  find  a  method 
on  how  best  to  attack  the  problem  on 
an  industry-wide  basis  and  work  out 
an  acceptable  solution  since,  in  my 
opinion,  interested  management  safety 
committees  now  in  existence  are  un¬ 
able  to  progress  rapidly  enough  to  be 
of  much  consequence  and  other  com¬ 
mittees  meet  so  infrequently  rendering 
them  entirely  ineffective.  Finally,  after 
much  study  and  deliberation  the  idea 
occurred  to  me  that  the  accident  prob¬ 
lem,  particularly  in  small  plants  whose 
combined  accident  experience  gives  the 


Peter  J.  Bernard 


industry  the  most  trouble,  could  best 
be  attacked  through  the  joint  efforts 
of  management  and  labor  working  as  a 
team.  The  labor  movement  reaches  far¬ 
ther  down  into  the  core  of  small  busi¬ 
ness  than  any  other  type  of  organiza¬ 
tion,  and  is  closer  to  its  management 
which  should  make  them  better  able 
to  cope  with  the  situation. 

How  Unions  Can  Serve 

Now  let  us  see  how  unions  can  best 
serve  the  cause  of  safety  in  the  hook 
manufacturing  industry. 

1.  Creation  of  joint  management 
and  labor  safety  committees  to  operate 
under  well-developed  policies  and  pro¬ 
cedures  with  the  safety  director  or 
plant  manager  as  chairman. 

2.  Meetings  should  be  held  at  least 
once  a  month  and  should  start  on  time 
for  the  purpose  of  discussing  and  pass¬ 
ing  on  recommendations  for  improved 
safety  conditions.  Key  management 
people  and  Union  officials  should  not 
leave  the  meeting  early,  giving  pres¬ 
sure  of  other  business  affairs  as  the 
reason  for  leaving  and  create  the  im- 
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Will  Not  Harm  Hands, 
Wood,  Metal  or  Rubber. 

This  new  type  wash  removes  ink  without 
leaving  greasy  film  on  any  type  of  rollers.  Also 
thoroughly  cleans  plastic,  metal  or  rubber 
plates  without  damage.  Specially  formulated 
for  the  accepted  period  of  drying  time — not 
too  fast,  not  too  slow.  Has  100“  flash  point. 
Contains  no  benzol  or  carbon  tetrachloride — 
non-toxic. 


If  requested  on  your  business  letterhead,  we  will  send 
you,  without  charge,  a  generous  sample  to  prove  to 
yourself  the  effectiveness  of  UB  105. 
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?Amazing  new  solvent  for  reju¬ 
venating  your  old  rollers  and 
blankets.  Used  with  Rogersol 
Miracle  Powder,  it  gives  your 
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pression  on  the  other  committee  mem¬ 
bers  that  safety  is  secondary. 

3.  All  committee  members  should  be 
chosen  because  of  their  interest  in 
safety  and  must  be  familiar  with  the 
plant’s  safety  rules  and  regulations. 

4.  Committee  members  should  be 
rotated  every  six  months  to  broaden 
the  scope  of  the  safety  program. 

5.  Committee  members  should  be 
taught  how  to  make  accident  investi¬ 
gations,  how  to  make  inspections  and 
report  all  hazards  or  improper  condi¬ 
tions  to  the  foreman  for  his  attention. 

6.  Unions  can  educate  their  mem¬ 
bership  through  safety  talks  at  their 
regular  monthly  meetings  and  also 
show  safety  films. 

7.  The  monthly  union  publication 
can  carry  a  regular  feature  column  on 
Safety. 

(A)  Describe  all  the  machine  haz¬ 
ards.  Illustrate  the  proper  operation  of 
machines  by  use  of  photographs. 

(B)  Publish  stories  about  unusual 
accident  cases  and  how  caused.  Print 
pictures  of  members  recuperating  at 
home  from  severe  injuries  for  psycho¬ 
logical  effect  on  others. 

8.  Encourage  working  foremen  who 
are  union  members  to  take  Safety  In¬ 
struction  courses  so  they  can  better 
serve  the  management  and  the  Union. 

9.  Encourage  members  to  seek  first 
aid  immediately  when  hurt  to  forestall 
complications  later  on. 

10.  Union  should  strive  for  a  certain 
number  of  hours  on  safety  education  in 
apprenticeship  schools. 

11.  Use  influence  on  members  to 
work  safely  and  treat  the  safety  pro¬ 
gram  seriously  and  persuade  them  to 
take  an  active  part  in  safety  both  on 
the  job  and  off  the  job. 

12.  Sell  members  on  the  idea  of 
always  using  protective  equipment 
such  as  goggles,  safety  shoes,  gloves, 
masks,  etc. 

13.  Impress  its  members  with  the 
need  for  good  housekeeping  and  to 


keep  their  work  areas  orderly.  Poor 
housekeeping  is  one  of  the  major 
causes  of  bindery  accidents. 

14.  Support  the  need  for  friendly 
compliance  with  safety  rules  the  same 
as  all  other  shop  rules  before  disci¬ 
plinary  action  is  taken.  The  Union 
should  not  attempt  to  defend  a  safety 
violator  through  the  grievance  chan¬ 
nels  whose  record  of  violations  are 
known  to  the  shop  chairman.  To  do  so 
would  undermine  the  whole  Safety 
Program. 

If  a  member  feels  he  can  deliber¬ 
ately  violate  the  safety  rules  and  then 
get  recourse  from  his  Union,  it  would 
only  destroy  the  value  and  sincerity  of 
purpose  for  the  Union  with  relation  to 
participation  in  the  program. 

15.  Recommendations  for  improved 
safety  should  never  be  treated  as  a 
grievance.  Some  recommendations  re¬ 
quire  a  great  deal  of  study  and  can  be 
very  costly.  Substitute  methods  can 
sometimes  be  found  that  would  be 
more  satisfactory  to  employees  and 
management. 

16.  Set  up  a  Union  rule  prohibiting 
journeymen  from  teaching  apprentices 
how  to  operate  machines  with  safety 
devices  inoperative.  If  the  Labor  Code 
requires  management  to  purchase 
safety  devices,  then  it  is  only  reason¬ 
able  to  expect  that  the  men  use  them. 

17.  Encourage  members  to  submit 
safety  suggestions.  Because  I  believe, 
regardless  of  how  much  engineering 
knowledge  or  technical  know-how  is 
brought  on  the  job  by  the  manager, 
supervisor,  foreman,  or  safety  engineer, 
the  basic  principle  of  safety  must  stem 
from  the  man  or  woman  who  actually 
performs  the  job.  They  can  always 
come  up  with  some  idea  that  was  not 
apparent  to  us  who  are  responsible  for 
the  safety  program. 

18.  As  a  part  of  the  educational  pro¬ 
gram  the  Union  could  obtain  Safety 
Posters  from  the  National  Safety  Coun¬ 
cil  and  Local  Safety  Councils  and  post 
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them  in  the  smaller  plants.  Other 
safety  literature  could  also  be  obtained 
for  distribution  among  the  employees. 

Interest  and  its  Lack 

I  wish  that  I  could  tell  you  that  1 
feel  impressed  with  the  number  of  book 
plants  that  are  doing  a  job  in  the  acci¬ 
dent  prevention  field.  Most  of  this  ac¬ 
tivity  is  to  be  found  in  the  larger  plants 
such  as  H.  Wolff.  In  some,  the  job  has 
only  in  recent  years  just  begun  and  in 
most  very  little,  if  any,  interest  is  in  evi¬ 
dence. 

Management  has  been  accused  on 
different  fronts  because  of  the  lack  of 
interest  shown  toward  the  safety  of  its 
employees,  and  if  they  do  show  an  in¬ 
terest  it  is  then  presumed  that  it  is 
purely  a  selfish  motive  for  financial 
gain  to  be  realized  from  reduced  com¬ 
pensation  insurance  costs.  Nothing 
could  be  further  from  the  truth.  Good 
management  that  invests  money  in 
safety  expects  some  direct  financial 
gain  in  the  form  of  lower  insurance 
rates  but  their  greatest  reward  comes 
from  increased  production,  a  better 
product,  and  in  lower  unit  cost  that  is 
brought  about  through  higher  morale 
of  their  workers  who  are  happy  and 
contented  in  their  job  and  will  pro¬ 
duce  at  peak  efficiency  in  clean, 
healthy,  and  safe  work  surroundings. 
All  plant  owners  are  anxious  to  en¬ 
joy  the  reputation  of  being  good  em¬ 
ployers.  No  employer,  regardless  of 
how  calloused  he  may  be,  wants  to 
see  his  production  workers,  who  are 
the  backbone  of  his  business,  get  hurt. 
Safety  is  something  that  he  thinks 
about  but  somehow  never  seems  to  find 
time  to  do  anything  about. 

Compulsion  is  Poor  Substitute 

We  have  before  us  a  gigantic  task  of 
educating  not  only  the  Union  members 
who  are  the  employees  of  our  indus¬ 


try,  but  many  management  people  as 
well  with  regard  to  the  importance  of 
providing  safe  and  sanitary  working 
conditions.  Safety  is  a  condition  of  em¬ 
ployment  considered  so  vital  by  some 
Unions  that  it  is  made  a  clause  in  the 
contract.  I  cannot  however,  subscribe 
to  this  type  of  thinking,  because  in  my 
opinion,  in  this  enlightened  age  in 
which  we  are  living,  safety  is  a  condi¬ 
tion  of  employment  that  is  to  l)e  ex¬ 
pected  or  voluntarily  provided,  by  man¬ 
agement,  without  any  form  of  compul¬ 
sion.  My  friends,  compulsion  is  a  poor 
substitute  for  education  or  moral 
suasion. 

The  time  has  cume  for  our  industry 
to  take  stock  of  its  accident  experience 
and  study  the  impact  of  these  injuries 
to  the  worker  in  the  form  of  physical 
impairment,  lost  earning  power,  suffer¬ 
ing  and  misery  to  himself  and  his  fam¬ 
ily. 

Let  them  also  estimate  the  cost  to 
the  industry  in  lost  production,  in¬ 
creased  costs,  high  compensation  in¬ 
surance  premiums,  damaged  machines 
and  equipment. 

Yes,  it  is  time  to  take  the  bull  by  the 
horns  and  get  some  corrective  action 
started. 

I  believe  what  is  really  needed  on  the 
part  of  labor  and  management  is  a  new 
attitude  based  on  the  belief  that  we  all 
must  work  together  on  a  constructive 
approach  to  the  problem  of  building 
healthier  and  safer  workers  which 
would  benefit  management,  labor  and 
our  entire  society. 


From  a  tall{  given  before  the  28th  Bien¬ 
nial  Convention  of  the  International 
Brotherhood  of  Bool{hinders  &  Machine 
Operators  by  Peter  /.  Bernard,  director  of 
personnel  and  safety,  H.  Wolff  Book. 
Manufacturing  Company,  and  general 
chairman  1954-55  Printing  and  Publish¬ 
ing  Section,  National  Safety  Council. 
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roWifniantt  in  oparation 
ond  comtruction  taotor^. 
Writa  ut  for  datcripHva 
litaratara. 


CHANDLER  a  PRICE 

COMPANY 

6000  CARNEGIE  AVE.  •  CLEVELAND  3,  OHIO 

Builders  of  Printing  Machinory  for 
Noarly  Tfirao  Quarlon  of  a  Contury 


VatnUkin^ 

CaftcHJ 

ON  A  DUPLEX  PRESS 

by  Charles  H.  Vilas,  Pope  &  Gray,  Inc.,  and 
Jack  Polayes,  Bar-Plate  M fg.  Co. 


WITH  more  and  more  folding-carton  plants  taking 
advantage  of  the  “Bar-Plate”  for  converting  the  sec¬ 
ond  unit  of  a  two-color  press  to  cutting  and  creasing,  it  is 
logical  to  ask:  “Why  not  have  a  ‘varnish-cut’  operation  as 
well  as  a  ‘print-cut’  operation?” 

The  answer  is  that  it  is  being  done  in  many  plants 
throughout  the  country  with  Pope  &  Gray’s  Hi-Gloss  Du¬ 
plex  Overprint  Varnishes.  The  problem  has  been  to  make 
varnish  which  will  have  sufficient  press  stability  to  pre¬ 
vent  gathering  tack  when  in  contact  with  the  corks  or 
rubbers  of  the  cutting  and  creasing  die  and,  at  the  same 
time,  dry  fast  enough  to  be  able  to  maintain  a  high  gloss 
with  control  of  offsetting  and  sticking. 

The  conventional  overprint  varnishes  when  run  on  a 
print-cut  or  duplex  press  soon  develop  so  much  tack  on 

Title  of  this  article  is  set  in  Hauser  Script  and  Karnak  Medium 
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Thoroughbred 


Us! 


Prominent  Users  of  Strathmore  Letterhead  Papers;  No.  116  of  a  Series 


This  month  your  customers  and  prospects  are  being  told  that 
still  another  importatit  organization— The  American  Thorough¬ 
bred  Breeders  Association  —  prefers  and  uses  a  Strathmore  let¬ 
terhead  paper.  The  Strathmore  advertising  campaign  makes  a 
continuing  imj)ression  of  quality  on  your  prospects.  Follow  it  up 
with  a  visual  demonstration  of  letterheads  on  Strathmore  and 
you’ll  make  new  satisfied  customers. 


STRATHMORE  LETTERHEAD  PAPERS:  Strathmore  Parchment,  Strathmore  Script,  Thistlemark 
Bond,  Alexandra  Brilliant,  Bay  Path  Bond,  Strathmore  Writing,  Strathmore  Bond. 
Envelopes  to  match  converted  by  the  Old  Colony  Envelope  Company,  ff'est field.  Mass. 

STRATHMORE  THIN  PAPERS:  Strathmore  Parchment  Onion  Skin,  Strathmore  Bond  Onion 
Skin,  Strathmore  Bond  Air  Mail,  Strathmore  Bond  Transmaster. 


Young  race  horses  are  a  symbol 
of  spring  in  the  thoroughbred 
horse  raising  areas  of  the  United 
States.  This  broodmare,  which  has 
already  produced  a  noted  racer, 
grazes  with  her  newest  foal. 


STHATHIIOllEE--- 

Strathmore  Paper  Company,  West  Springfield,  Massachusetts 


the  corks  that  the  sheets  cannot  be 
delivered.  The  ideal  solution  would  be 
a  varnish  that  dried  instantly  before 
contacting  the  die.  Unfortunately,  with 
the  distribution  systems  on  the  presses 
available  today,  we  must  stick  to  the 
oleoresinous  type  material  that  takes 
time  to  dry.  For  this  reason  Pope  & 
Gray  has  made  a  move  in  the  opposite 
direction.  Hi-Gloss  Duplex  Overprint 
Varnishes  have  been  slowed  down  suffi¬ 
ciently  to  permit  the  press  to  run  idle 
for  half  an  hour  with  no  appreciable 
increase  in  tack.  This  eliminates  the 
tendency  to  pull  scrap  on  the  die.  Yet, 
within  two  hours’  time,  this  varnish  is 
dry  enough  to  permit  stripping. 

Varnish  with  these  characteristics, 
however,  is  only  the  beginning  of  a 
successful  varnish-cut  operation.  The 
corks  or  rubbers  should  be  laminated 
with  coarse  emery  paper  or  a  sheet  of 
Spherekote  tympan  paper  before  being 
cut  up  and  glued  to  the  die.  This  is 
already  common  practice  for  print-cut 
operations  with  ink.  A  small  amount  of 
paper  dust  may  adhere  to  the  carton 
at  the  point  of  contact  with  the  corks 
but  since  all  loose  dust  adheres  to  each 
sheet,  there  is  no  large  accumulation. 

Loads  are  being  run  from  1,200  to 
1.500  sheets  high.  Anti-offset  spray  is 
recommended.  Obviously,  these  loads 
cannot  be  winded  since  they  are  al¬ 
ready  cut.  If  the  loads  are  allowed  to 
stand  until  completely  dry,  sticking 
trouble  may  be  encountered.  There  is 
a  crucial  point  of  tackiness  just  before 
the  varnish  sets  when  the  loads  should 
be  stripped.  The  strippers  then  fan  the 
packs  of  cartons  as  they  load  them  on 
the  skids.  In  effect,  the  loads  are 
winded  as  they  are  stripped. 

Because  of  the  remarkable  stability 
of  the  Hi-Gloss  Duplex  Overprint  Var¬ 
nishes,  the  strippers  have  a  fairly  wide 
margin  of  time  when  any  one  load  may 
be  stripped.  This  still  could  be  a  con¬ 
fining  factor,  however,  in  the  schedul¬ 
ing  of  work  in  some  plants.  There  is  a 


possibility  that  the  cartons  may  stick 
together  between  the  stripping  and 
gluing  operations.  The  cartons  there¬ 
fore  should  be  fanned  once  more  before 
stacking  them  on  the  gluer.  It  can 
readily  be  seen  that  a  successful  var¬ 
nish-cut  operation  requires  the  care¬ 
ful  coordination  of  printing,  cutting, 
stripping  and  gluing. 

What  is  the  quality  of  this  work  in 
comparison  with  conventional  varnish¬ 
ing?  Aside  from  the  presence  of  min¬ 
ute  particles  of  paper  dust  where  the 
corks  contact  the  wet  varnish,  there  is 
no  way  to  detect  a  varnish-cut  carton. 
On  some  stocks  where  the  slower  dry¬ 
ing  varnish  sinks  in  with  subsequent 
loss  of  gloss,  the  addition  of  a  small 
amount  of  conventional  Hi-Gloss  Over¬ 
print  Varnish  will  improve  the  finish. 

What  kind  of  jobs  lend  themselves 
to  the  vamish-cut  operation?  Prin¬ 
cipally,  the  larger  sized  cartons  using 
a  low  density  die  with  a  minimum  of 
corking. 

What  kind  of  plants  find  this  opera¬ 
tion  profitable?  Among  the  larger 
plants,  those  which  already  have  a  two- 
color  press  converted  for  duplexing  are 
ready  customers.  They  easily  apply 
their  print-cut  experience  to  the  Hi- 
Gloss  Duplex  Overprint  Varnishes.  The 
smaller  plants  which  have  discovered 
the  “Bar-Plate”  jacket  are  eager  to  try 
the  vamish-cut  operation  on  their  two- 
color  presses.  Economy  of  operation 
may  not  be  the  only  motive.  Fre¬ 
quently,  a  small  plant  cannot  afford  to 
tie  up  its  equipment  on  large  runs.  By 
conventional  methods,  a  two-color  and 
varnish  job  would  tie  up  one  two-color 
press,  one  single  and  one  cutter  and 
creaser.  The  varnish-cut  method  would 
tie  up  only  the  two-color  press. 

To  sum  up,  the  varnish-cut  operation 
is  here  and  is  being  practiced  every 
day.  It  has  its  limitations  which,  when 
understood,  are  no  obstacle  to  the 
plant  that  is  willing  to  make  an  extra 
effort  in  coordination  and  supervision. 
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hLtAUliKAKH 


PRESS 


FOR 


•  HIGH  SPEED,  CONTINUOUS 
FEED  OPERATION 


MMERC  AL 


PRNTERS 


•  EXCELLENT  COLOR  REGISTER 


CHECK  these  riATURtS 

4  Hairline  register  original  and 
dwplicole  sheets 


Ideal  for  economical  production  of 
multiple  form  printing  — sheeting  — collating 


4  Quick  job  change-over,  no 
press  make-ready  time 

4  Interchangeable  cylinder 

sizes 

4  30"  press  prints  all  basic  sizes 
ISVl  X  11,  5  X  9,  9  X  12, 

19  X  24,  24  X  38  etc.) 

4  Sidewise  ar^  spherical  regis¬ 
ter  ..  .  wlAe  press  is  in 
operation 

4  Prints  one  to  six  colors, 
two  sides  ot  same  time 

Write  for  complete  information. 


New  York  •  55  West  42nd  St. 


New  printing  jobs  and  profits  are  yours  with  modern, 
low  cost,  Hudson-Sharp  FLEXOGRAPHIC  equipment. 
On  this  press  and  sheerer  unit  you  can  produce  single 
and  multiple  business  forms.  Including  carbon  paper 
inserts  in  a  single  "once  through”  operation.  Prints  on 
one  or  both  sides  of  sheet  in  from  one  to  six  colors— 
at  exceptionally  high  speeds!  FLEXOGRAPHIC 
printing  offers  ease  and  quickness  of  job  changeover, 
lower  operating  costs,  larger  ink  savings,  compact  job 
(plate)  storage,  excellent  register  control  and  better 
quality  reproduction  —  with  lower  capital  investment. 
Press  and  sheeter  unit  shown  also  includes  numbering, 
perforating,  slitting  and  folding  devices.  A  money¬ 
maker  on  letterheads,  transparent  film  label  printing 
and  publishing,  too. 


HUDSON  SHARP 

MACHINE  CO.  •  GREEN  SAY  •  WISCONSIN 


r 


PURCHASING  power  of  the  nation  has  been  brought  to  a  new  all- 
time  high — thus  generating  the  steam  for  additional  advances. 
The  fact  is  shown  in  the  Commerce  Department’s  report  that  per¬ 
sonal  income  in  February,  latest  recorded  month,  reached  $292.4 
billions,  which  compared  with  the  recession  low  last  year  of  $284.4 
billion  and  the  pre-recession  peak  of  $286.8  billions,  reached  in  the 
third  1953  quarter. 

The  latest  figures  actually  are  amazing,  and  should  effectiv'^ely  shut 
up  the  Gloomy  Gusses,  for  the  time  being  anyway. 


It  is  difficult  to  pinpoint  what  may 
be  in  store  for  the  third  quarter,  tak¬ 
ing  it  for  granted  that  an  even  newer 
peak  will  be  reached  in  the  second 
quarter,  but  economic  opinion  inclines 
to  the  view  that  there  is  almost  certain 
to  be  a  letdown  in  that  three  months’ 
period. 

Any  letdown,  however,  should  be  an 
easy  one,  because  with  the  figurative 
steam  generated  thus  far  this  year,  it 
is  to  be  believed  that  the  momentum 
will  practically  assure  a  favorable,  if 
not  peak,  graph. 

April’s  industrial  production  index  at 


this  writing  still  is  embryonic,  but  esti¬ 
mates  place  the  March  level  at  about 
2-3  percent  under  the  all-time  high 
of  137  reached  in  1953.  That  in  itself, 
also  is  amazing  and,  to  tell  the  truth, 
was  not  visioned  by  anyone,  in  or  out 
of  the  government,  previous  to  the  be¬ 
ginning  of  this  happy  year. 

As  for  the  printing  industry,  large 
and  small,  the  boom  is  very  apparent 
in  volume,  but  somewhat  less  emphatic 
in  dollar  returns  for  the  medium  and 
smaller  sized  organizations. 

Big  printing  outfits  are  averagely 
making  moderate  gains  over  last  year. 
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S3  rsAKS  Of  scRVia  TO  m  PRiMTine  industry 


rRACTICALLY  EVIRY  PRINTING  PLANT  IN 
THE  WORLD  USES  ONE  OR  MORE  OF  THESE  M 

Nr  obtoKit*  pccuracy  and  •xtn  pmtiH,  order  Iteuso 
dmo^oving  oriuipinont.  Wrilo  for  compltto  illuslrafod 
catalog — todoy! 

H.  B.  ROUSE  AND  COMPANY 

2214  NO.  WAYNE  AVE.  •  CHICAGO  U,  ILLINOIS 


PRODUCTS 


SLUG  CLIPPERS 


NO.  40  LEAD 
AND  RULE  CUTTER 


soiorrT 

PO«TiVC  ASKMSLU 


eaxtoav 

VERTICAL  MITEIKC 


NEWSPAPER  WALL  FILE 


TYPE  MORTISER 


LINO  SLUG  CUTTER 


TYMfAN  PAPER  HOLOER*  I 
VERTICAL  OR  MraURWTAL' 


when  most  corporate  profits  showed 
substantial  rises  over  1953,  the  peak 
year  thus  far  in  the  nation’s  economy. 

If  the  first  three  months’  reports  are 
any  sort  of  a  barometer  printing  at 
least  again  will  check  up  to  a  new  peak 
in  earnings. 

Smaller  printers  seem  to  be  too  prone 
to  hold  to  established  prices  for  too 
long  a  period,  and  apparently  are  in 
need  of  education  to  keep  in  step  with 
the  times;  in  this  case,  advancing  prices 
as  exemplified  by  the  reports  of  the 
top  establishments  in  the  field. 

The  February  figure  on  personal  in¬ 
come,  were  up  about  $1  billion  on  an 
annual  basis,  and  unemployment  has 
dropped  and  employment  has  risen. 
The  latest  personal  income  figures  are 
almost  $7.5  billions  more,  on  an  annual 
basis,  than  they  were  a  year  earlier. 

Most  of  the  rise  this  year  has  been 
in  factory  payrolls.  The  manufactur¬ 
ing  organizations  are  in  excellent  shape, 
with  their  individual  rises,  of  course, 
pointing  to  an  expansion  in  their  print¬ 
ing  expenditures. 

Manufacturing  employers  are  antici¬ 
pating  that  their  payrolls  are  going  to 
show  a  small  increase  through  the  cur¬ 
rent  quarter,  but  are  divided  as  to  what 
the  coming  quarter  has  in  store.  How¬ 
ever,  the  emphasis  is  on  a  status  quo 
for  that  period,  with  the  expectancy 
also  expressed  that  the  last  1955  quar¬ 
ter  again  will  rise  in  a  moderate  man¬ 
ner. 

The  money  market  is  still  stiffening, 
but  the  movement  is  a  distinctly  minor 
one.  The  Federal  Reserve  System  some 
time  ago  gave  the  nod  for  a  little  tight¬ 
ening  but  so  far  as  can  be  seen  it  does 
not  appear  that  any  drastic  change  is 
to  be  looked  for  in  the  foreseeable 
future. 

There  may  be  an  announcement  made 
before  long  that  consumer  credit  will 
be  restricted  in  a  moderate  manner, 
and  the  margin  requirement  for  securi¬ 
ties  purchasing  may  be  raised.  Aside 
from  such  actions,  little  more  is  being 


anticipated  from  the  Reserve  System, 
which  has  been  doing  a  pretty  good 
job  in  submerging  all-out  inflation. 

Those  who  do  not  admit  that  there 
is  some  inflation  either  do  not  under¬ 
stand  economics  or  they  are  talking 
with  tongue-in-cheek.  There  is  a  small 
amount  of  inflation,  but  not  anywhere 
to  the  extent  that  was  evidenced  up  to 
two  years  ago. 

“Outlook”  shrinks  from  injecting 
politics  into  its  report,  but  the  steady 
buying  power  of  the  dollar  during  most 
of  the  time  that  the  presetn  administra¬ 
tion  has  been  in  power  has  been  an 
extremely  gratifying  development  from 
an  economic  viewpoint. 

The  nation’s  purchasing  agents  as 
shown  in  the  monthly  report  of  the 
National  Association  of  Purchasing 
Agents,  are  optimistic.  This  group  is 
conservative  in  its  statements,  never 
goes  overboard,  and  when  it  is  stated 
that  53  percent  of  the  more  than  200 
reporting  members  state  that  improved 
business  conditions  show  no  signs  of 
slackening,  it  is  meant  that  this  per¬ 
centage  actually  have  experienced  the 
improvement. 

Purchasing  agents,  nevertheless,  are 
not  plunging  on  forward  commitments: 
80  percent  are  holding  to  a  30-90  days’ 
range,  with  42  percent  of  these  limiting 
themselves  to  a  60-day  range.  There 
may  be  some  meat  in  this  attitude  for 
the  printing  industry. 


Descenders 

Descender  is  a  typographic  term  de- 
cribing  those  letters  with  descending 
stems.  Descending  letters  are  g,  j,  p,  q, 
y.  The  term  is  used  also  to  refer  just  to 
the  descending  stem  of  the  letter.  In 
spacing  between  lines  of  type,  particu¬ 
larly  display  lines,  descenders  must  be 
taken  into  account — they  often  create 
the  illusion  of  less  spacing  material 
having  been  inserted  by  the  compositor. 

— David  T.  Armstrong 
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HEAD  OF  THE  <L ASS 


FEATURE 


There’s  no  easier  way  to  attract  and 
keep  more  business  than  by  offering 
VIRKOTYPE  RAISED  PRINTING. 

VIRKOTYPE  RAISED  PRINTING 
adds  new  sparkle  and  beauty  to  the 
best  layouts  . . .  and  is  a  sure  lifesaver 
for  the  many  mediocre  jobs  that  the 
competitive  printer  is  often  forced 
to  handle. 


How  often  have  you  wished 
for  some  way  to  flatten  competition 
.  .  .  to  offer  mstoyn  service,  style  and 
color  at  standard  printing  prices? 
Yonr  ivish  will  come  true  the  day  you 
decide  to  make  the  small  investment 
needed  for  a  VIRKOTYPE 
MACHIXE.  One  of  several  models 
will  surely  meet  your  requirements! 


'IRKDTVl’l 


—  VIRKOTYPE  COMPOUNDS  AND  INKS  — 

VIRKOTYPE  Compounds  ond  Inks  ore  chemically 
engineered  for  permanence  and  uniformity  in  body 
and  color.  Their  free>flowing  and  non>static 
characteristics  result  in  performance  that  means 
customer  satisfaction  and  profit  on  every  job  I 
TRY  THEM  I 


WRITE  FOR  VIRKOTYPE  RAISED  PRINTING  SAMPLES  AND  FULL  INFORMATION  NOVY! 


MODEL  H  HAND  PROCESS  MACHINE  -  ideal 


for  starting  a  profitable  raised-  printing  de¬ 
partment  at  low  initial  cost.  Handles  sheets 
to  12"  wide.  Five  larger  automatic  models 
available,  12",  15", 20"and  30" wide  capacities. 


THE  WORLD'S  LARGEST  MANUFACTURERS  OF 
MACHINES,  COMPOUNDS  AND  INKS  FOR 
RAISED  PRINTING 


i  VIRKOTYPE  CORPORATION 

^  Main  Office  and  Plant 


111  Rock  Avenue,  Plainfield,  N.  i. 

i  VIRKOTYPE  SALES  CORPORATION 

Midwest  Sales  and  Service 
\ ,  60a  So.  Denrbpr^  <  III 


j-io\A/&  Your 


by  ORVILLE  E.  REED 


Please  send  specimens  for  review  and 
criticism  direct  to  Orville  E.  Reed,  106 
N.  State  St.,  Howell,  Michigan.  When 
writing  printers  for  specimens  re¬ 
viewed,  please  send  sufficient  postage. 


Have  you  let  your  own  advertising  get  into  a  rut?  Have  you 
forgotten  the  impact  of  a  change  of  pace  in  the  advertising  you 
send  to  prospective  printing  buyers?  Remember,  Mr.  Printer,  you’re 
an  expert  in  the  use  of  the  printed  word.  The  pieces  you  send  to  your 
customers  should  not  only  reflect  your  craftsmanship  in  the  handling 
of  layout,  type,  ink,  illustration,  paper,  and  the  other  elements  that 
go  into  a  printed  job.  It  should  also  reflect  your  ingenuity.  So,  if 
you’ve  been  sending  blotters  every  month,  why  not  use  a  folder  one 
month,  or  a  postal  card,  or  a  jumbo  mailing  card  to  renew  the  atten¬ 
tion  of  those  people  who  get  mail  from  you  each  month. 


You  have  at  your  elbow  the  equip¬ 
ment  and  the  craftsmen  to  turn  out 
many  kinds  of  mailings.  Wouldn’t  it 
be  a  good  idea  to  use  these  mailings 
to  demonstrate  your  own  versatility? 
There’s  more  to  your  advertising  than 
just  keeping  your  name  before  pros¬ 
pects.  You  have  an  opportunity  to  sell 
ideas,  to  demonstrate  ways  to  increase 
the  effectiveness  of  a  piece  of  direct 
mail  by  the  use  of  typography,  color. 


•Indicates  that  the  sami>Ie  discussed  ap¬ 
pears  in  the  accompanying  illustrations. 
Many  of  the  samples  shown  originally  are 
in  two  or  more  colors,  but  due  to  produc¬ 
tion  problems  they  appear  in  black  only. 


unusual  paper  stocks,  die-cutting — the 
possibilities  are  limitless. 

Now  might  be  a  good  time  to  look 
over  those  mailings  you  have  sent  to 
your  prospects  and  customers  over  the 
past  few  months.  Are  they  all  of  one 
kind?  Have  they  fallen  into  a  rut? 
Can  they  be  made  more  interesting  and 
more  effective  by  a  change  of  format? 
If  you  use  fresh,  new  ideas  in  your 
own  advertising,  you  might  find  pros¬ 
pects  on  your  list  will  want  to  adapt 
some  of  your  good  ideas  to  their  own 
jobs.  It’s  worth  thinking  about. 

•BEVERAGE  PRINTING  COMPANY, 
622  N.  Third  St.,  Clarksburg,  W.  Va., 
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ESTIMATORS.. 


where  savings  count, 
count  on 

FALPACO! 

Figure  it  this  way  — you  will  have  lower  production  costs  and  get  a  finer  job— 
when  you  specify  FALPACO  COATED  BLANKS,  wherever  cardboard  is 
the  requirement.  Ideal  for  colorful  point-of-sale  displays,  calendars,  car  cards, 
cutouts  or  novelties.  Coated  1  and  2  sides,  and  available  in  various  plies  for 
any  process.  Their  maximum  flatness,  pure  blue-white  color  and  extra  smooth 
finish  assure  excellent  reproduction,  more  perfect  register  for  multicolor 
work,  and  substantial  savings  in  time  and  material. 

Specify  FALPACO  COATED  BLANKS  on  your  next  job! 

Distributed  by  authorized  paper  merchants  from  coast  to  coast 


FALULAH 

PAPER  COMPANY 

New  York  Office— ^00  Fifth  Avenue,  Netv  York  36.  N.  Y. 
Aiills:  Fitchburg,  Mass. 


states  its  message  to  printing  buyers 
simply,  but  effectively.  The  blotter  used 
is  printed  in  three  colors,  and  the  copy 
reads,  “We  specialize  in  just  one  thing 
— fine  printing  at  prices  you  can  afford 
to  pay.”  There’s  a  hand-drawn  arrow 
in  green  pointing  at  the  words  “Fine 
printing,”  and  the  tail  of  the  arrow  en¬ 
circles  the  company’s  telephone  num¬ 
ber.  Gets  over  an  idea  in  few  words, 
and  with  effective  layout. 

*CLAXTON  PRINTING  CO.,  88  Edge- 
wood  Ave.,  N.E.,  Atlanta,  Ga.,  also 
uses  an  illustration  of  a  telephone  to 
suggest  that  prospects  call  for  service. 
On  the  current  blotter  there  is  only  one 
line  of  selling  copy,  “For  good  work, 
fair  prices  &  prompt  service  (illustra¬ 
tion  of  telephone)  us  today.”  The  blot¬ 


ter  is  printed  in  two  colors,  and  the 
use  of  a  lot  of  white  space  makes  this 
blotter  stand  out  in  the  mail. 

♦BUFFALO  TYPE  SERVICE  COR¬ 
PORATION,  37  Franklin  St.,  Buffalo  2, 
N.  Y.,  uses  a  blotter  to  introduce  its 
line  of  typefaces.  The  current  blotter 
is  printed  in  two  colors,  carries  the 
heading  “New  faces  for  your  use,”  and 
shows  samples  of  Venus  and  Helene  in 
several  sizes.  The  printing  is  sharp  and 
clear.  A  good  example  of  typography. 

♦SKOKIE  PRINTING  SERVICE,  4442 
Oakton  St.,  Skokie,  Ill.,  uses  a  deckle 
edge  French  fold  piece  to  announce  its 
removal  to  a  new  location.  On  the  out¬ 
side  of  the  folder  is  the  copy  “M  day 
has  come.”  And  on  the  inside  is  a  line 
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NEW  HICKOK 

AUTOMATIC  •  CONTINUOUS 

BANDING  MACHINE 

•  ONE  OPERATOR  •  VERSATILE 


Now,  at  long  last,  here  is  a  machine  for  banding  fillers  from 
51^  to  12  inches  in  either  direction;  accommodating  bands  from 
to  9  inches  in  width  and  from  1  to  200  sheets;  with  changeover 
from  one  size  band  and  filler  to  another  easily  accomplished  in 
15  minutes.  Bands  are  square  and  tight.  This  versatile  machine  pays 
for  itself  in  a  short  time.  And  it  carries  the  guarantee  of  a  company 
which,  since  1844,  has  established  a  reputation  for  integrity.  You  can 
rely  ^n  Hickok.  Write  for  complete  details. 


The  W.  O.  HICKOK  MFC.  Co 


Harrisburg  Pa. 


drawing  of  the  new  plant,  and  “M  day” 
turns  out  to  be  “Moving  day.”  Layout 
and  printing  are  attractive. 

♦FRANKLIN  PRESS,  6425  Telegraph 
Rd.  at  Maple,  Birnungham,  Mich.,  uses 
a  trade  character  in  the  form  of  “Ben, 
our  printer’s  devil.”  On  each  month’s 
blotter,  Ben  has  something  to  say  about 
printing,  and  each  blotter  carries  an 
illustration  of  Ben  setting  type,  run¬ 
ning  a  press,  or  doing  some  of  the  other 
necessary  jobs  around  a  print  shop. 
The  current  blotter  copy  is,  we  feel, 
worth  quoting:  “Here  at  the  Franklin 
Press  we  hold  to  the  old  ideals  of 
craftsmanship  .  .  .  and  endeavor  to  put 
every  technological  development  to 
work  for  our  customers’  advantage.  Let 
us  help  you  put  your  best  foot  forward, 
graphically  speaking.  True  dollar  econ¬ 
omy  can  be  measured  only  by  results 
gained  ...  in  either  prestige,  or  get¬ 


ting  your  sales  job  accomplished  to  the 
ultimate.  Gene  Hill,  Ben’s  boss,  will 
gladly  visit  your  place  of  business  for 
a  printing  chat — or  a  printing  order.” 
Good  copy.  Good  idea. 

♦Speaking  of  trade  characters,  which 
we  seem  to  be  doing  a  lot  of  this  month, 
NEW  ERA  TYPESETTING  COMPA¬ 
NY,  19  S.  Wells  St.,  Chicago  6,  Ill., 
has  a  trade  character  called  New  Era 
Lou,  a  shapely  lass  in  bathing  suit, 
and  the  copy  on  each  blotter  is  some¬ 
thing  Lou  has  to  say  about  New  Era’s 
service  to  customers.  Her  words  are  in 
rhyme.  An  interesting  stunt,  bound  to 
attract  attention  in  the  mail. 

♦HAZELTINE  TYPESETTING,  INC., 
329  Thirteenth  St.,  Oakland  12,  Calif., 
not  only  promises  service,  but  gives  it, 
and  then  tells  customers  how.  This 
company  has  a  radio  hook-up  between 


THE  ONE  THAT  GOT  AWAY 


IS  ANOTHER  MAN'S  DISH! 


make  'em." 


'  — 

reif  we'll  make  'e4n  nu^kt 

JE  TIPPER  Ufl  4fau  04ft  044/1 

bon  Forms  VPMAST^fl  " 

Write  lor  demonstration  'Uo-day  ! 


TIPMASTER 


ALL  ELECTRIC  GLUE  TIPPER 
For  One-Time  Carbon  Forms 


SPECIALIZED  EQUIPMENT  COMPANY  YES  — we  would  like  a  demonstration  in  our 
356  Peninsular  Ave.,  Son  Moteo.  Colif.  there  i*  "O  obligation. 


CITY  and  STATE 


i 


*'’®ssyre  Sensrt'''®* 


Vxelp  cure 


(Mim  Mofliea.! 


For  best  results  •  •  •  recommend 


KLEEN 


STIK 


PiieAiiiM'oer^^  label 


It  pays  to  suggest  Kleen-Stik!  Individual  labels  with  easy 
peel-and-press  application  require  no  wetting,  heating 
or  glue.  Once  on,  Kleen-Stik  labels  stay  tight,  won’t  pop  or  pucker 
even  on  hard-to-label  surfaces.  Kleen-Stik  gives  you  a 
dynamic,  benefit-packed  sales  story,  attracts  more  business. 
Each  order  more  profitable  than  ordinary  gummed  label  printing. 

No  extra  effort  .  .  .  simply  extra  profit! 


CUT  YOUR  SELLING  COSTS  .  .  .  INCREASE  YOUR  VOLUME 

Take  orders  for  KLEEN-STIK  Roll  Labels,  too! 

Get  in  on  the  huge,  eager  market  for  Kleen-Stik  continuous  roll 
labels.  Every  printing  account  is  a  prospect,  and  there’s  a 
roll  label  printer  in  your  area  who  is  ready  to  work  with  you. 


KLEEN-STIK  PRODUCTS,  INC. 

225  NORTH  MICHIGAN  AVENUE  •  CHICAGO  1,  lUINOIS 


Write  Today 

for  your  FREE  IDEA  KIT 
loboU  ond  ditploys 
to  rnoho  your  lolot 
•otior,  foittrl 


Pioneers  in  Pressure  Sensitives  to  the  Troefe. 


CHECK  THIS  LIST  FOR  THE 

KLEEN-STIK 

PAPER  MERCHANT 
NEAREST  YOU 


ALA.:  Mobil*— Martin  Paper  Co. 

ARK.:  LittI#  Rock— Roaeh  Paper  Co. 
CALIF.:  Loo  Angel**— Carpenter  Paper 
Co. 

San  Franeiteo — Carpenter  Paper  C*. 
COLO.:  Denver — Carpenter  Paper  Co. 
D.C.:  Washington — R.  P.  Andrews 
Paper  Co. 

FLA.:  Jacksonville — Jacksonville  Paper 
Co. 

Miami — Everglade  Paper  Co. 
Orlando— Central  Paper  Co. 
Tallahassee — Capital  Paper  Co. 
Tampa — Tampa  Paper  Co. 

6A.:  Atlanta — WhiUker  Paper  Co. 

Macon — Macon  Paper  Co. 

Savannah — Atlantic  Paper  Co. 

IND.:  Indianapolis — Chatfleld  Paper  C*. 
IOWA:  Des  Moines — Carpenter  Paper 
Co. 

Sioux  City — Carpenter  Paper  Co. 
LA.:  New  Orleans — Butler  Paper  Co. 
MO.:  Baltimore— Whitaker  Paper  Co. 
MASS.:  Boston — Carter.  Rice  &.  Co. 
MICH.:  Detroit — Union  Paper  &.  Twine 
Co. 

MINN.:  Minneapolis — Carpenter  Paper 
Co. 

MO.:  Kansas  City — Carpenter  Paper  Co. 

St.  Louis — Butler  Paper  Co. 

MONT.:  Billing* — Carpenter  Paper  C*. 
NEB.:  Omaha — Carpenter  Paper  Co. 

N.  M.:  Albuquerque — Carpenter  Paper 
Co. 

N.  Y.:  Buffalo — Hubbs  &.  Howe  Co. 

Rochester — Hubbs  &  Howe  Co. 

N.  C.:  Charlotte — Charlotte  Paper  Ce. 

Raleigh — Raleigh  Paper  Co. 

OHIO:  Cincinnati — Chatfleld  Paper  Co. 
Cleveland — Union  Paper  A  Twine  Ce. 
Columbus — Scioto  Paper  Co. 

OKLA.:  Oklahoma  City — Carpenter 
Paper  Co. 

ORE.:  Portland — Carter.  Rice  &  Co.  of 
Oregon 

PA.:  Pittsburgh — Chatfleld  &  Woods  Co. 
TENN.:  Memphis — Tayloe  Paper  Co. 
TEX.:  Austin — Carpenter  Paper  Co. 
Dallas — Carpenter  Paper  Co. 

El  Paso — Carpenter  Paper  Co. 

Fort  Worth — Carpenter  Paper  Ce. 
Houston — Carpenter  Paper  Co. 

San  Antonio — Carpenter  Paper  Co. 
UTAH:  Salt  Lake  City — Carpenter 
Paper  Co. 

VA.:  Richmond — Epes-Fitzgeraid  Paper 
Co..  Inc. 

WASH.:  Seattle— Carter.  Rice  &  Co. 
of  Washington 

Yakima — Carter.  Rice  A  Ce.  of 
Yakima 

CANADA 

MONTREAL.  QUE.— T.  B.  Littio 
Papers,  Ltd. 

TORONTO.  ONT.— Whyte-Hooke 
Paper*.  Ltd. 

VANCOUVER.  B.  C.— Smith-Davidson 
A  Loeky,  Ltd. 


the  ofi&ce  and  the  representative,  by 
which  it  can  reach  any  representative 
at  any  time  he  is  in  transit,  in  case  a 
customer  has  a  rush  job  that  demands 
immediate  action.  This  typesetter  tells 
customers  about  it  in  a  very  interesting 
and  humorous  blotter. 

*LeFEBVRE  PRINTING  CO.,  3116 
W.  Belmont  Ave.,  Chicago  18,  Ill., 
does  a  fine  job  with  its  folder  by 
getting  away  from  the  usual  printer’s 
quality-price-service  theme.  On  the  left 
side  of  the  folder  is  a  cartoon  showing 
a  lady  reclining  on  a  couch,  and  a 
puzzled  psychiatrist  who  doesn’t  quite 
know  what  to  do  about  her  problem, 
plus  the  heading,  “What’s  your  prob¬ 
lem?”  On  the  first  fold  the  folder  poses 
a  few  problems,  and  asks  the  prospect 
whether  he  has  a  warehouse  full  of 
widgets  to  sell,  or  no  products  on  the 
assembly  line,  or  a  store  full  of  mer¬ 
chandise  with  no  customers,  or  poor 
quality  business  forms  in  the  office. 
The  center  spread  lets  the  customer 
know  that  LeFebvre  can  help  solve 
these  problems,  and  presents  a  list  of 
customers  it  serves.  At  the  bottom  of 
the  list  of  customers  is  this  copy,  “Good 
ideas  translated  into  print  keep  their 
businesses  flourishing.”  Lithographed 
in  yellow  and  black,  this  is  a  fine  job. 

THE  NeBRAU  PRINTING  SERVICE, 
9710  Midland,  Overland,  Mo.,  gets  out 
an  interesting  x  8^/4  card,  with  a 
calendar  at  the  top,  followed  by  a  series 
of  quotations,  intermixed  with  informa¬ 
tion  about  printing  items  in  which  this 
printer  specializes.  The  card  is  punched 
at  the  top  for  hanging,  and  is  sent  out 
as  a  self-mailer.  Interesting. 

PARKER  PRINTING,  INC.,  1624-26 
Yout  St.,  Racine,  W’is.,  includes  with 
its  monthly  mailing  a  little  folder  en¬ 
titled  “Quotes  and  Comments.”  In  this 
folder  is  reprinted  many  of  the  com¬ 
ments  made  on  Parker  Printings  ad¬ 
vertising  in  this  department  over  the 


KLEEN-STIK  PRODUCTS,  Inc. 

225  N.  MICHIGAN  AVE.  . 
CHICAGO  1,  ILL.  A 


years,  plus  testimonal  letters  from  sat¬ 
isfied  customers.  This  is  an  effective 
piece  of  promotion,  because  it  presents 
evidence  that  the  Parker  Company 
pleases  its  customers  and  knows  how 
to  turn  out  good  printing. 

PLAINS  PRESS,  2  St.  John  St.,  Plains, 
Pa.,  mails  a  blotter  to  soften  up  pros¬ 
pects  before  the  proprietor  calls  in  per¬ 
son.  The  current  blotter  shows  a  list 
of  printing  items  from  statements  to 
posters.  The  only  illustration  is  that 
of  a  telephone  alongside  the  telephone 
number  to  suggest  calling  this  printer 
for  service. 

LINTHICUM  &  PRAEGER,  217  S. 
Charles  St.,  Baltimore  1,  Md.,  uses  a 
folder  to  sell  its  printing  service.  This 
folder  has  on  its  cover  line  drawings 
of  several  Indian  heads,  with  feathers 
and  all.  Under  the  illustration  is  a 
line  of  type,  “Too  many  chiefs!”  On 
the  inside  the  copy  continues,  “Not 
here!  No  Siree!  In  our  plant  you  will 
find  nothing  but  Indians,  all  working 
together  to  solve  any  or  all  of  your 
printing  problems.”  Interesting. 

THE  iMORET  PRESS,  2180-84  Law 
St.,  New  Orleans  19,  La.,  uses  a  hand 
carved  woodcut  as  the  illustration  on 
its  current  blotter.  The  wood  carving 
was  done  by  A.  Moret,  Jr.  Too  bad  it 
was  printed  in  green  ink  on  brown 
blotter  stock.  It  would  have  been  much 
more  attractive,  more  effective,  had  it 
been  printed  in  black  on  white  coated 
stock. 

BURDGE  ENGRAVING  COMPANY, 
1416  W.  Seventh  St.,  Los  Angeles  17, 
Calif.,  sends  out  a  very  effective  mail¬ 
ing.  It’s  a  booklet  telling  about  this 
company’s  service,  and  the  letter  that 
goes  with  it  says,  “.  .  .  we  have  used 
four  methods  of  graphic  arts  manufac¬ 
turing  processes  in  producing  these 
booklets,  all  of  which  was  done  in  our 
own  plant.  The  front  cover  is  steel  die 


engraved,  the  contents  of  the  booklet 
is  lithographed,  and  the  enclosure  is. 
thermographed  on  page  one  and  four 
and  type  printed  on  the  inside  pages. 
Thus,  you  can  compare  the  results  of 
one  process  with  another!”  fine 
promotion  piece.  Shows  this  company 
gives  service  on  any  kind  of  printing 
a  prospect  might  want. 

NEOSHO  PRINTING  CO.,  104  E. 
Hickory,  Neosho,  Mo.,  sends  to  us  with 
a  sample  of  its  current  blotter  a  letter 
in  which  Channing  L.  Bush  says,  “.  .  . 

I  am  trying  out  some  ideas  that  I  have 
gleaned  from  your  column  .  .  .”  He 
plans  to  make  a  regular  mailing  of  a 
blotter  each  month,  using  a  single  item 
of  printing  as  the  theme  for  each  blot¬ 
ter.  His  March  blotter  talks  about 
letterheads,  and  carries  the  headline, 
“Does  Your  Letterhead  Sell  YOU?” 
The  copy  makes  its  point  in  very-  few 
words.  Mr.  Bush  would  like  to  have 
information  from  other  printers  on 
what  kind  of  mailing  pays  best  in  terms 
of  inquiries  and  orders.  If  any  of  you 
printers  have  information  you’d  like  to 
send  along  to  me.  I’ll  be  glad  to  print 
it.  Information  on  results,  that  is. 

TAFT  STATIONERY  PRINTING, 
8336  Beverly  Blvd.,  Los  Angeles  48, 
Calif.,  uses  its  monthly  blotter  to  ad¬ 
vertise  a  “Monthly  Printing  Special.” 
The  March  blotter  offers  for  sale  5000 
No.  10  bond  envelopes  for  $42.50.  The 
blotter  also  lists  other  items  of  print¬ 
ing  in  which  this  company  specializes. 
A  report  from  Taft  Stationery  Printing 
on  direct  orders  received  from  this 
blotter  might  be  interesting  to  our  other 
readers. 

GERALD  E.  PERRY  &  CO.,  Route  2, 
Columbus,  Ind.,  uses  a  little  trade 
character  on  its  blotter — a  cartoon  of 
a  fellow  with  his  hand  extended  to¬ 
ward  the  blotter  copy.  A  balloon  above 
the  cartoon  has  this  little  character 
saying,  “The  printer  with  idea  serves 
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America's  Leadin 
Businesses.., 
Like  America's 
Leading  Printers 
Specify  Atlantic 


When  you’re  looking  for  the  best,  look  to  the  leaders. 
And,  in  the  selection  of  paper  for  business  printing,  Atlantic  is  the 
first  choice  of  the  leaders.  The  reasons?  Simple. 
Atlantic  papers  are  reasonable  in  cost  yet  have  the  appearance  and 
feel  of  much  more  expensive  papers.  They  print  well,  look  well  .  .  . 

create  the  impression  of  quality. 

When  you  recommend  a  paper,  recommend  Atlantic  —  the  paper 
that  makes  your  life  easier  in  two  ways;  it  results  in  a  better  looking 
finished  job;  it  runs  smoothly  and  easily  with  less  make-ready  time. 


ATUkNTIC  lONO 

o  r«morkobl«  f  I  (Hot  ••  <l««r 

crisp  bond.  Om  of  tb«  v*ry  sulpbir* 
bondl  wi(b  o  wot^rmorb  .  .  .  end  th* 

onhf  #1  suipbit*  Ibot  idcntMM  MCh  ib««t 
with  lH«  weight  right  in  the  wotermarfc. 


ATLANTIC  LIDOli 

o  reol  rwgged  iKeet  that  it  perfect  for  office 
formt  or  ruling  .  .  .  with  o  ipeciotty  tiled 
twrfoco  for  pen  ond  Mi  worh. 


For  tomplo  boohs  of  thete  or  other  lostern 
Popon  contoct  your  Eostern  poper  merchont. 


AMERICA'S  LEADING  BUSINESSES  USE 


the  customer  best.”  The  rest  of  the 
blotter  is  devoted  to  a  list  of  printing 
items  used  in  most  every  business — 
letterheads,  envelopes,  business  cards, 
oflBce  forms,  etc. 

POVALL  PRINTING  CO.,  Lexington, 
Miss.,  uses  a  stunt  to  attract  attention. 
It’s  a  jumbo  card  printed  on  Krome- 
kote  headed,  “Do  you  believe  in  mira¬ 
cles?”  On  the  card  is  printed  an  illus¬ 
tration  in  black  and  white,  and  the 
copy  says,  “Try  this  one.  Look  steadily 
at  this  picture  and  concentrate  on  the 
four  dots  on  the  nose  for  about  30  sec¬ 
onds.  Then  look  at  one  fixed  spot  on 
the  wall  for  about  10  seconds.  The 
picture  will  reappear.  .  .  .”  This  print¬ 
er’s  story  is  tied  in  with  copy  reading, 
“Well,  we  don’t  promise  miracles,  but 
we  have  just  purchased  a  new  Heidel¬ 
berg  Press,  the  world’s  fastest  and  most 
versatile  of  its  kind,  and  we  are  now 
prepared  to  give  you  even  better  serv¬ 
ice  than  heretofore,  etc.”  Poor  judg¬ 
ment  was  used  in  the  selection  of  such 
light  stock  for  this  card.  When  it  ar¬ 
rived  at  my  desk,  it  was  crumpled  up 
and  did  not  present  a  very  good  appear¬ 
ance.  Not  a  very  good  demonstration  of 
Povall’s  knowledge  of  paper  stock.  It 
probably  looked  fine  coming  off  the 
press,  but  what  counts  is  how  a  piece 
of  printing  looks  when  it  arrives  at  a 
prospect’s  desk. 

HANSEN-CARTER  PRINTING  CO., 
California  at  Weber,  Stockton,  Calif., 
has  sent  this  department  a  package  of 
a  complete  campaign  of  direct  mail 
used  over  the  past  year,  including  blot¬ 
ters  and  circulars.  Most  of  this  cam¬ 
paign  has  been  devoted  to  selling  the 
fact  that  Union  Watermark  papers  are 
used  on  printing  jobs.  Plus  the  fact 
that  Hansen-Carter  is  a  union  print 
shop.  One  of  the  blotters  is  particularly 
interesting,  in  that  it  lists  the  names 
of  the  15  Stockton  union  printers,  put¬ 
ting  its  own  name,  of  course,  in  bolder 
type  than  the  names  of  competitors. 


JOHNSON  PRINTING  SERVICE,  with 
plants  in  both  Dennison  and  New  Phila¬ 
delphia,  Ohio,  uses  a  blotter  to  feature 
the  Dennison  phone  number.  So  much 
big,  bold,  black  type  is  used  on  this 
blotter,  it  doesn’t  present  a  very  attrac¬ 
tive  appearance.  Also,  the  copy  has 
used  every  cliche  in  the  book — lowest 
prices,  finest  workmanship,  no  job  too 
large  or  too  small,  etc. 

BLY  PRINTING  CO.,  1015  N.  E  St., 
Fort  Smith,  Ark.,  uses  postal  cards  al¬ 
most  exclusively  to  promote  business. 
The  current  card  shows  an  illustration 
of  Mother  Hubbard  and  her  dog  going 
to  the  bare  cupboard,  and  the  copy 
reads,  “You  can’t  do  business  if  the 
shelves  are  bare!  So  check  your  print¬ 
ing  and  if  supply  is  low,  phone  (phone 
number).” 

THE  E.  F.  SCHMIDT  COMPANY, 
3420  W’.  Capitol  Dr.,  Milwaukee  16, 
Wise.,  which  sends  out  the  very  attrac¬ 
tive  and  interesting  house  organ  “Re¬ 
flections,”  has  improved  the  readability 
of  this  piece  in  the  last  few  months. 
It  is  now  scattering  some  illustrations 
through  the  pages,  which  add  a  great 
deal  of  interest.  This  house  organ  is 
always  interesting,  informative,  and 
helpful.  The  March  issue  devotes  some 
space  to  copyrights  and  how  to  get 


THE  STYLER  PRESS,  2548  Grand 
River,  Detroit  1,  Mich.,  uses  the  light 
touch  on  its  monthly  piece  called 
“Printer’s  Prattle.”  Here’s  some  copy 
from  the  April  issue:  “The  printing 
business  is  what,  when  you  don’t  keep 
getting  it,  you  go  out  of.  And  this, 
as  we  all  well  know,  applies  to  any 
business.  Our  business  aims  are  to  help 
your  business  which,  in  turn,  helps  our 
business,  so  ...  no  one  goes  out  of 
business.  Sounds  like  monkey  business, 
maybe,  but  0!  so  true.” 

Continued  on  page  62 
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hey  ^  dgree 


Using  the  superior  hot  wax  electronic  proc 


riE!^  •  FORM  WORK 
'  PLAIN  LABELS 
GUMMED  LABELS 
If  AX  BILLS  •  RECEIPTS 
iL  .SHOP  TICKETS 


Call  Hot  Spot  for  carbonizing  to 
suit  your  special  needs  .  .  .  any 
shape  you  wish,  finest  application 
by  the  hot  wax  electronic  process, 
quickest  service.  Permanent  and 
clean  for  typewriter,  business 
machine  or  longhand.  Carbonized 
on  your  own  stock  . . .  any  kind 
of  paper.  Write  or  telephone  fOf 
immediate  free  estimates  and 
samples.  You’ll  be  glad  you  did. 

TELEPHONE  MICHIGAN  2-1300 


CARBONIZING  CORPd 


Hot  Spot  pruduces 

fil^CARBONIZ 


I  1500  NORTH  HALSTED  STRECT  •  CHICAGO  27,  ILLINOIS 

A'  ^  _  ..  ■ 


Open  Letters 

You’ll  notice  we’re  starting  to  make 
good  our  promise  to  review  some  of  the 
advertising  used  by  typographers  and 
typesetters  where  such  pieces  might  be 
of  help  to  our  printer  readers.  We  re¬ 
viewed  two  such  samples  this  month. 

To  BUCKEYE  PRINTING  CO.,  N21 
Monroe,  Spwkane  1,  Wash.:  Your  house 
organ  HITS  AND  BITS  is  always  in¬ 
teresting.  We  like  the  line  on  the  mast¬ 
head  which  reads,  “Original  copy  by 
Claude  Starling — the  man  who  worked 
his  son’s  way  thru  college.”  ...  To 
Dorn  Zullo,  LATMER  PRINTERS  AND 
LITHOGRAPHERS,  5620  Broad  St., 
Pittsburgh  6,  Pa.:  Your  house  organ 
BITS  O’  PHILOSOPHY  does  an  excel¬ 
lent  job.  The  92nd  issue  about  hanging 
a  halo  around  our  daily  jobs  is  a  peach. 
...  To  HENNEY  PRINTING  SERV¬ 
ICE,  235-37  S.  Market  St.,  Van  Wert, 
Ohio:  Your  house  organ  SLIP  SHEETS 
gets  better  every  issue. ...  To  REGINA 
SERVICES  CORP.,  847  Lexington  Ave., 
Brooklyn  21,  N.  Y.:  Your  most  recent 
mailing  card  filled  with  colored  illustra¬ 
tions,  combining  cheesecake  with  illus¬ 
trations  of  the  different  departments  of 
your  business,  is  attractive  and  interest¬ 
ing.  It  must  be  nice  to  work  aroimd  a 
shop  with  all  those  bathing  beauties. 
...  To  DANIEL’S,  INC.,  1818  12th 
Ave.,  Tampa,  Fla.:  The  use  of  irides¬ 
cent  inks  on  your  latest  blotter  certainly 
peps  it  up — makes  it  stand  out  in  the 
mail.  ...  To  McCORMICK-ARM- 
STRONG  CO.  INC.,  1501  E.  Douglas, 
Wichita  2,  Kan.:  Every  time  I  get  one 
of  your  regular  mailings  of  the  rumpus 
room  art  collection,  it  makes  me  wish 
I  had  a  rumpus  room.  Your  latest  on 
Danny  Deever  is  a  dandy.  ...  To 
MERCURY  PRINTING  CO.,  Tampa, 
Florida:  We  think  your  card  “Go  to 
hell!  I  have  troubles  of  my  own”  is 
cute,  but  it’s  rather  dangerous  to  use 
this  type  of  advertising.  Some  people 
on  your  list  might  take  offense.  And 
customers  are  too  hard  to  come  by  to 


run  any  risk  of  offending  one  of  them. 
What  reactions  have  you  had  to  this 
card?  Any  of  them  negative?  ...  To 
PRINTCRAFT  PRESS,  INC.,  229  W. 
28th  St.,  New  York  1,  N.  Y.:  You  do 
a  consistently  good  job  with  your  dou¬ 
ble  postcards.  They’re  interesting. 
They  present  a  story  in  a  light,  easy 
to  read  way,  and  the  layout  and  art 

are  superb . To  L.  H.  LANE  CO. 

INC.,  67  Battery  march  St.,  Boston  10, 
Mass.:  It  seems  we’re  always  tossing 
bouquets  your  way.  But  you  deserve 
them.  Your  blotter  reproducing  the 
old-fashioned  woodcut,  and  with  the 
heading,  “Does  your  printing  belong  in 
a  museum”  is  wonderful.  Everything 
you  send  out  is  an  example  of  fine 
craftsmanship.  Congratulations. 


Editorial 

Continued  from  page  4 

ualist,  who  may  be  either  in  or  out  of 
the  organization,  but  usually  out  of  it. 
Now,  individualism  is  fine.  I’m  all  for 
it  when  it  is  intelligent.  I  have  no  ob¬ 
jection  to  a  firm  or  an  individual  who 
strikes  out  alone  to  gain  an  advantage 
over  the  less  venturesome.  When  his 
action  is  to  pull  down  what  better  men 
have  built  and  to  pull  down  his  own 
house  at  the  same  time,  he  is  merely 
being  anti-social  and  needs  trade  asso¬ 
ciation  education.  But  it  is  hard  to 
teach  him  because  it  is  a  characteristic 
of  many  individualists  to  want  no  man’s 
help  and  to  give  none  to  his  neighbor. 
He  doesn’t  work  with  other  people.  For 
example,  my  own  industry,  printing, 
seems  to  have  far  more  than  its  share 
of  these  individualists.  They  are  sel¬ 
dom  old  established  firms,  because  they 
die  young — and  often.  They  are  the 
ones  who  muscle  into  the  printing  in¬ 
dustry  and  hope  to  establish  themselves 
by  fighting  everybody  in  it.  They  can’t 
win,  but  they  can  do  a  lot  of  damage 
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new  CONSOLITH  GLOSS 

makes  the  impressions! 


You  have  to  run  new  consolith  gloss  to  fully  ap¬ 
preciate  the  quality  and  performance  this  sparkling 
new  offset  delivers  at  a  cost  only  slightly  higher  than 
ordinary  uncoated  papers. 

Leading  lithographers  who  are  using  it  for  catalogs, 
folders,  inserts  and  similar  quality  jobs  are  downright 
enthusiastic.  They  say  the  fully  mineral-coated,  highly 
finished  surface  of  consolith  gloss  provides  the  su¬ 
perior  printability  and  opacity  of  more  expensive  off¬ 
set  papers.  Its  high  dimensional  stability  and  excellent 
strength,  bulk,  and  ink  receptivity  also  make  impor¬ 
tant  contributions  to  topflight  press  performance. 


Like  all  Consolidated  Papers,  new  consolith  gloss 
is  pre-tested  on  the  press  to  assure  consistently  fine 
quality  results.  But  why  not  test  it  yourself,  too?  Only 
your  Consolidated  merchant  has  it,  and  he'll  be  glad 
to  give  you  free  trial  sheets.  Just  run  them  and  see 
why  so  many  top  lithographers  have  been  so  quick  to 
praise  this  exceptional  new  offset  value. 

I  papers 

production  gloss  •  modern  gloss  •  flash  gloss  I 
productolith  •  consolith  gloss  •  consolith  opaque 

COISOLIMTCIMTEi  PO«fl  4  nnn  C«  •Stitt  •tttett;  13$  t.lt  Stilt  St.Ckietlt  S.  IN 
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and  hurt  a  lot  of  people  before  the 
sheriff  takes  them  in  hand. 

Another  type  who  needs  less  teach¬ 
ing,  but  some  needling  to  make  him 
aware  of  his  responsibility,  is  the  free 
rider.  All  industries  have  them  by  the 
hundreds,  perhaps  by  the  thousands. 
They  can  cite  trade  practices  as  though 
they  had  set  them  up.  They  are  like 
poor  relations  who  are  always  with  us 
and  they  take  everything  and  give  noth¬ 
ing.  But  they  are  not  necessarily  chis- 
elers.  All  that  is  needed  is  to  convince 
them  that  the  service  they  are  getting 
is  good  enough  to  warrant  the  full  par¬ 
ticipation  that  comes  when  they  buy  a 
ticket — that  a  seat  inside  and  espe¬ 
cially  a  part  in  the  play  is  far  better 
than  watching  it  through  a  crack  in 
the  door. 

Indirect  Benefits 

The  indirect  or  delayed  benefits 
which  a  trade  association  gives  may 
not  affect  our  profit  position  favorably 
this  year,  or  next,  but  eventually  it  will. 
By  helping  develop  fairer,  more  intelli¬ 
gent  competition,  we  build  a  stronger 
industry.  We  will  still  have  competi¬ 
tion,  but  if  a  competitor  undersells  us 
because  of  better  management  or  better 
efficiency,  we  will  be  inclined  to  say, 
“More  power  to  him!”  And  it  will  pre¬ 
sent  a  challenge  to  us  to  improve  our 
own  efficiency. 

I  have  frequently  said  that  I  would 
no  more  want  to  be  in  an  industry  with¬ 
out  a  trade  association  than  in  a  com¬ 
munity  without  churches,  for  just  as 
churches  set  the  moral  environment  in 
which  to  live  and  raise  a  family,  so  do 
trade  associations  set  the  ethical  and 
economic  environment  in  which  to  run 
a  business. 

Mere  payment  of  dues  to  an  associa¬ 
tion  is  not  enough.  True,  the  associa¬ 
tion  needs  financial  support  to  carry 
out  its  program.  But  an  association 
would  have  no  program  without  leader¬ 
ship.  An  association  is  more  than  an 


office  staffed  with  professionals,  no 
matter  how  competent  they  are.  An 
association  is  “people  working  to¬ 
gether”  to  accomplish  what  none  of 
them  can  do  alone. 

Theodore  Roosevelt  once  said  that 
every  man  owes  something  to  his  trade 
or  profession.  He  didn’t  mean  just  a 
dole  in  the  form  of  dues,  but  also  his 
best  thought  and  inspiration. 

From  my  own  experience,  aside  from 
any  benefits  to  my  company  or  my  in¬ 
dustry,  the  personal  satisfaction  I  have 
gotten  from  association  work  was  re¬ 
ward  enough.  I  have  made  many  life¬ 
time  friends  in  the  industry  in  all  parts 
of  the  country.  I  learned  that  my  com¬ 
petitors  were  not  the  scoundrels  I 
thought  they  were.  I  find  I  like  most 
of  them.  I  have  a  better  understanding 
of  my  industry  and  its  importance  to 
the  national  economy. 

Selling  Each  Generation 

Yet  in  spite  of  the  record,  it  seems 
that  each  new  generation  has  to  be  sold 
on  the  value  of  taking  an  active  part 
in  its  trade  associations.  So  I  say  to 
the  younger  men  in  the  industry  that 
trade  association  work  will  give  them 
the  chance  to  get  ahead.  1  have  worked 
for  20  years  in  trade  association  activi¬ 
ties,  locally  and  nationally.  Yet  there 
was  a  time  when  1  had  to  be  sold,  too. 
When  the  management  group  of  my 
company  first  let  me  into  the  inner 
circle  where  I  could  see  the  books,  I 
found  an  item  of  $150  for  association 
dues.  It  wasn’t  a  very  big  amount,  I 
thought,  to  pay  out  each  year  for  some 
kind  of  club  dues.  Then,  when  I  dis¬ 
covered  it  was  not  $150  a  year,  but 
$150  a  month — or  $1800  a  year — I  hit 
the  ceiling!  Here  was  a  needless  ex¬ 
pense  item,  I  thought.  But  it  wasn’t 
many  years  later,  after  I  had  been  ac¬ 
tive  on  an  association  committee,  that 
I  found  myself  recommending  even 
larger  dues  for  my  company. 

Continued  on  page  254 
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and  hurt  a  lot  of  people  before  the 
sheriff  takes  them  in  hand. 

Another  type  who  needs  less  teach¬ 
ing,  but  some  needling  to  make  him 
aware  of  his  responsibility,  is  the  free 
rider.  All  industries  have  them  by  the 
hundreds,  perhaps  by  the  thousands. 
They  can  cite  trade  practices  as  though 
they  had  set  them  up.  They  are  like 
poor  relations  who  are  always  with  us 
and  they  take  everything  and  give  noth¬ 
ing.  But  they  are  not  necessarily  chis- 
elers.  All  that  is  needed  is  to  convince 
them  that  the  service  they  are  getting 
is  good  enough  to  warrant  the  full  par¬ 
ticipation  that  comes  when  they  buy  a 
ticket — that  a  seat  inside  and  espe¬ 
cially  a  part  in  the  play  is  far  better 
than  watching  it  through  a  crack  in 
the  door. 

Indirect  Benefits 

The  indirect  or  delayed  benefits 
which  a  trade  association  gives  may 
not  affect  our  profit  position  favorably 
this  year,  or  next,  but  eventually  it  will. 
By  helping  develop  fairer,  more  intelli¬ 
gent  competition,  we  build  a  stronger 
industry.  We  will  still  have  competi¬ 
tion,  but  if  a  competitor  undersells  us 
because  of  better  management  or  better 
efl&ciency,  we  will  be  inclined  to  say, 
“More  power  to  him!”  And  it  will  pre¬ 
sent  a  challenge  to  us  to  improve  our 
own  efificiency. 

I  have  frequently  said  that  I  would 
no  more  want  to  be  in  an  industry  with¬ 
out  a  trade  association  than  in  a  com¬ 
munity  without  churches,  for  just  as 
churches  set  the  moral  environment  in 
which  to  live  and  raise  a  family,  so  do 
trade  associations  set  the  ethical  and 
economic  environment  in  which  to  run 
a  business. 

Mere  payment  of  dues  to  an  associa¬ 
tion  is  not  enough.  True,  the  associa¬ 
tion  needs  financial  support  to  carry 
out  its  program.  But  an  association 
would  have  no  program  without  leader¬ 
ship.  An  association  is  more  than  an 


office  staffed  with  professionals,  no 
matter  how  competent  they  are.  An 
association  is  “people  working  to¬ 
gether”  to  accomplish  what  none  of 
them  can  do  alone. 

Theodore  Roosevelt  once  said  that 
every  man  owes  something  to  his  trade 
or  profession.  He  didn’t  mean  just  a 
dole  in  the  form  of  dues,  but  also  his 
best  thought  and  inspiration. 

From  my  own  experience,  aside  from 
any  benefits  to  my  company  or  my  in¬ 
dustry,  the  personal  satisfaction  I  have 
gotten  from  association  work  was  re¬ 
ward  enough.  I  have  made  many  life¬ 
time  friends  in  the  industry  in  all  parts 
of  the  country.  I  learned  that  my  com¬ 
petitors  were  not  the  scoundrels  I 
thought  they  were.  I  find  I  like  most 
of  them.  I  have  a  better  understanding 
of  my  industry  and  its  importance  to 
the  national  economy. 

Selling  Each  Generation 

Yet  in  spite  of  the  record,  it  seems 
that  each  new  generation  has  to  be  sold 
on  the  value  of  taking  an  active  part 
in  its  trade  associations.  So  1  say  to 
the  younger  men  in  the  industry  that 
trade  association  work  will  give  them 
the  chance  to  get  ahead.  1  have  worked 
for  20  years  in  trade  association  activi¬ 
ties,  locally  and  nationally.  Yet  there 
was  a  time  when  1  had  to  be  sold,  too. 
When  the  management  group  of  my 
company  first  let  me  into  the  inner 
circle  where  I  could  see  the  books,  I 
found  an  item  of  $150  for  association 
dues.  It  wasn’t  a  very  big  amount,  I 
thought,  to  pay  out  each  year  for  some 
kind  of  club  dues.  Then,  when  I  dis¬ 
covered  it  was  not  $150  a  year,  but 
$150  a  month — or  $1800  a  year — I  hit 
the  ceiling!  Here  was  a  needless  ex¬ 
pense  item,  I  thought.  But  it  wasn’t 
many  years  later,  after  I  had  been  ac¬ 
tive  on  an  association  committee,  that 
I  found  myself  recommending  even 
larger  dues  for  my  company. 

Continued  on  page  254 
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COLOR  separation  has  always  been  something  of  a 
mystery  to  craftsmen  in  other  branches  of  the 
graphic  arts.  Except  for  a  superficial  acquaintance  with 
some  of  the  terms  used  this  will  probably  always  be  so, 
as  the  general  printer  has  little  direct  contact  with  this 
most  interesting  and  important  step.  Color  filters,  apo- 
chromatic  lenses,  panchromatic  emulsions,  huge  cameras 
and  densitometers  all  add  their  share  of  seemingly  tech¬ 
nical  complexity.  Actually,  the  basic  principles  of  color 
separation  for  process-color  printing  are  quite  simple. 
They  become  complicated  only  when  we  attempt  to  in¬ 
clude  correction  steps  or  mechanize  the  procedure  with 
electronic  scanning  or  things  such  as  multiple  emulsions. 

Scientists  searching  for  ways  to  copy  nature’s  colors 
first  visioned  and  experimented  with  simple  direct  ways 
attempting  to  record  all  colors  without  separation  and 
recombination.  None  of  these  so  far  has  proven  fast 
enough  or  accurate  enough  with  practicality.  As  early 

Tif/*  of  this  article  is  set  in  Airport  Black 
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in  special 
sizes 


•  Whether  you’re  building  a  new  plant  or  mcxlemizing 
your  present  platemaking  focilities,  it  will  pay  you  to  in¬ 
vestigate  the  Brown  Stainless  Steel  Temperature  Controlled 
Darkroom  Sink  .  .  .  there  is  no  substitute  for  year-round 
constant  temperature  control  when  processing  film. 

The  refrigeration  and  heating  units  are  operated  by 
automatic  controls  which  will  maintain  temperature  with 
a  plus  or  minus  1®  of  the  designated  setting  and  are  placed 
in  the  water  conditioner  tank  located  beneath  the  sink. 
The  water,  in  the  conditioner  tank,  is  constantly  recircu¬ 
lated  throughout  the  sink,  holding  the  trays,  thus  main¬ 
taining  accurate  temperature  control  throughout  the 
entire  sink  and  tray  area. 

WRITE  FOR  YOUR  FREE  CATAL06  OF  COMPLETE  BROWM  PHOTOMECHANICAL  EQUIPMENT 


•  DEALERS  IN  ALL  PRINCIPAL  CITIES 


1 

4i 

W.  A.  BROWN 

MANUFACTURING  COMPANY 

608  SOUTH  DEARBORN  STREET  •  CHICAGO  5,  ILLINOIS 


Frank  Praucil 


as  1810,  even  before  photography  as 
we  know  it  had  been  developed,  the 
great  philosopher  Goethe  reported  See- 
beck’s  effect  of  specially  treated  silver 
chloride  assuming  some  of  the  colors 
of  the  spectrum  with  exposure  of  about 
a  quarter  of  an  hour. 

iarly  Color  Separation  ffforfs 

Lippman’s  interference  heliochromy 
gave  laminae  of  standing  light  waves 
which  created  color  much  as  mother 
of  pearl  and  soap  bubble  films  do.  Very 
slow  grainless  emulsions  were  exposed 
in  contact  with  a  mirror  surface  of  mer¬ 
cury.  When  developed  to  a  thin  grey 
silver  image,  pure  bright  colors  could 
he  seen  at  a  critical  angle. 

More  successful  fairly  direct  meth¬ 
ods  have  achieved  better  results  by  us¬ 
ing  the  automatic  color  separation  of 
multiple  coatings,  or  geometric  or  mo¬ 
saic  filtration,  to  create  three-color 
separated  images  with  only  one  expo¬ 
sure  and  development.  Charles  Cros, 
in  1881,  triple-coated  glass  and  paper 
with  yellow,  red,  and  blue  fugitive  dyes 
giving  a  black  appearance.  Exposure 
to  colored  lights  then  bleached  the  dye 
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complementary  to  the  particular  light 
color  leaving  the  matching  color  un¬ 
changed.  Lumiere  Autochromes  used 
red,  green,  and  blue  dyed  starch  grains 
under  the  emulsion  layer  to  act  as  both 
taking  and  viewing  Alters.  Other  ad¬ 
ditive  processes  popular  for  a  time, 
such  as  Dufay  Color  Film  and  the  sepa¬ 
rate  filter  screen  plate  called  the  Fin¬ 
lay  Process,  also  used  a  similar  prin¬ 
ciple.  The  most  successful  of  our 
seemingly  direct  systems,  Kodachrome 
and  Ektachrome,  accomplish  integral 
color  separation  in  three  superimposed 
differently  sensitized  emulsion  layers 
which  are  reversal  developed  to  the 
subtractive  primaries,  yellow,  magenta, 
and  cyan. 

As  remarkably  faithful  in  color  as 
these  triple  emulsion  materials  have  be¬ 
come,  they  are  too  expensive  and  slow 
in  processing  to  rival  graphic  arts 
methods  with  ink  on  paper  where  large 
quantities  are  wanted  quickly  at  low 
cost.  Economy  of  duplication  requires 
that  colors  must  be  transferable  to  pa¬ 
per  at  high  speed.  This  requires  an 
individual  printing  plate  for  each  color 
ink  and  so  creates  the  necessity  of  sep¬ 
arating  tone  values  from  the  original 
where  each  of  these  inks  should  print. 

Additive  and  Subtractive  Processes 

The  inspiration  for  the  possibility  of 
reproducing  many  colors  from  only 
three  ink  hues  with  values  created  hy 
photographic  separation  came  from  the 
Young-Helmholtz  theory  of  color  vi¬ 
sion.  This  explained  how  three  differ¬ 
ently  color-sensitive  sets  of  receptors  in 
our  retina  send  mixed  signals  for  our 
brain  to  interpret  as  the  countless  hues, 
tints  and  shades  that  we  see.  Most  col¬ 
ors  can  be  reproduced  with  printing- 
ink  mixtures  which  do  not  necessarily 
have  to  have  identical  wavelength  dis¬ 
tribution.  Our  minds  interpret  a  color 
match  when  the  three  receptors  average 
the  same  red,  green  and  blue  reflectance 
as  the  original.  Clerk  Maxwell,  using 
liquid  filters  and  only  poorly  color- 
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Why  people  leave  home 


Most  holiday  trips  are  launched 
from  a  printed  page.  In  pictures 
and  words,  the  lures  of  “green  pas¬ 
tures”  are  reproduced  in  resort  and 
travel  promotion.  When  Oxford 
Papers  are  used,  all  the  color,  real¬ 
ism  and  glamor  come  through  to 
the  prospect.  Your  Oxford  Mer¬ 
chant  can  show  you  successful 
examples. 

TWO  VALUABLE  AIDS.  (1)  The  new 

Oxford  Selector  Chart  is  a  time¬ 
saving  master  guide  to  the  right  grade 
for  each  purpose.  (2)  The  new 
oxford  paper  cost  calculator 
gives  the  exact  cost  per  1000  sheets 
for  all  common  weights  and  sizes.  Ask 
your  nearby  Oxford  Merchant  or  write 
us  direct. 


HELP  BUILD  SALES 


OXFORD  PAPER  COMPANY,  /'art  X.  Y.t7.  X.  Y.  •  OXFORD  MIAMI  PAPER  COMPANY,  3S  East  Wacker  Dr.,  ChUago  /,  lit. 
Mills  at  Kumford,  Maine  amt  West  Carrollton,  Ohio 


sensitized  photographic  plates  by  to¬ 
day’s  standards,  demonstrated  that 
photography  can  successfully  make 
negatives  which  are  records  of  where 
red,  green  and  blue  light  reflect  from 
the  copy.  He  contacted  his  color-sepa¬ 
ration  negatives  to  positives  and  pro¬ 
jected  their  images  back  together  with 
triple  lantern-slide  equipment  and  the 
same  red,  green,  and  blue  taking  filters. 
This  first  use  of  photographic  color  sep¬ 
aration  was  of  course  used  for  recom¬ 
bination  with  lights  which  is  called 
additive  color. 

The  additive  primaries,  red,  green, 
and  blue  cannot  be  used  for  graphic 
arts  use  because  their  superimposed 
pairs  would  produce  black,  not  a 
variety  of  different  hues.  Subtractive 
primaries  must  be  used  in  printing  inks. 
These  are  simply  the  complementaries 
of  the  additive  ones,  and  are  called 
yellow,  magenta  and  cyan.  These  three 
colors  superimposed  in  proper  strength 
also  give  black  but  their  pairs  produce 
the  three  important  secondary  colors 
red,  green  and  blue-violet.  One  of  the 
most  difiicult  concepts  in  at  first  under¬ 
standing  the  subtractive  process  is  that 
the  purest  brightest  color  hues  that  can 
be  reproduced  on  a  particular  paper 
are  already  reflecting  from  that  paper 
before  we  place  any  ink  on  it.  Any  thin 
reasonably  transparent  ink  film  trans¬ 
ferred  to  paper  can  be  no  purer  than 
that  color  already  reflecting  from  the 
paper  as  part  of  the  white  light.  This 
is  very  noticeable  when  the  same  ink 
is  printed  on  a  variety  of  papers  such 
as  Kromekote,  offset  stock  and  yel¬ 
lowed  newsprint. 

Function  of  Yellow  Ink 

The  best  yellow  inks  available  re¬ 
flect  almost  as  much  red  and  green  as 
the  paper  they  print  on  but  that  is 
only  the  auxiliary  function.  The  prime 
characteristic  of  a  yellow  ink  for  sub¬ 
tractive  printing  processes  is  to  absorb 
blue  light,  thus  controlling  where  blue 
reflects  from  the  white  paper;  if  the 


remaining  two  thirds  of  the  spectrum 
reflect  fully,  the  ink  will  be  a  clean 
pure  yellow.  A  blue  filter  transmitting 
only  its  own  third  of  the  spectrum  is 
thus  the  proper  filter  to  use  to  provide 
the  correct  color  separation  tone  values 
for  a  yellow  printer.  As  the  desired 
effect  is  to  record  only  where  blue  light 
comes  from  the  copy,  it  is  also  possible 
to  make  the  yellow  printer  separation 
without  a  blue  filter,  if  the  photographic 
emulsion  is  of  the  ordinary  “color 
blind’’  type,  without  added  sensitizing 
dyes  for  green  and  red.  There  is  a  dan¬ 
ger  of  error  in  this,  however,  because 
such  emulsions  do  not  necessarily  have 
the  same  tone  gradation  curve,  and 
neutral  grays  can  be  thrown  out  of 
balance  at  some  brightness  level. 

Function  of  Magenta  Ink 

The  function  of  the  magenta,  or 
“process  red’’  ink,  is  to  absorb  green 
light,  so  with  the  fully  color  sensi¬ 
tive  panchromatic  emulsions  standardly 
used  for  most  color  separation  a  green 
filter  is  used.  It  is  also  possible  to 
make  an  equally  good  green  light  sepa¬ 
ration  with  a  yellow  filter  by  use  of  an 
orthochromatic  plate  which  is  not  sensi¬ 
tive  to  red.  These  plates  are  sensitive 
to  blue  and  green  and  the  yellow  filter 
freely  passes  green  but  stops  blue  so 
we  again  record  the  proper  middle 
third  of  the  spectrum.  This  yellow  fil¬ 
ter  method  permits  much  shorter  ex¬ 
posure  so  has  been  useful  for  higher 
speed  one-shot  camera  systems. 

Cyan  Ink 

With  the  yellow  ink  subtracting  blue 
light  from  the  white  paper,  and  the 
magenta  subtracting  the  green  light  all 
that  is  left  is  the  red  end  of  the  spec¬ 
trum  which  is  absorbed  by  the  cyan  or 
“process  blue’’  ink.  A  red  filter,  and 
now  by  necessity  a  fully  color  sensi¬ 
tized  emulsion  are  used  for  the  separa¬ 
tion  which  will  control  the  amount  and 
position  of  the  cyan  ink  printer. 

Continued  on  next  page 
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TRAOf-MAMK  - 

''You  can  put  my  billions*  to 
work  for  you/ '  says  Warner  Bros,  star, 

George  O' Hanlon,  alias  Joe  McDoakes, 
alias  GEORGE  BRADSHAW. 

*“bradshaw’s  billions”  is  a  motion  picture  which  is  loads  of  fun  to  | 
see.  But,  more  important,  it  promotes  the  impact  of  the  graphic  arts  j 
on  business  and  industry.  It  carries  a  strong,  convincing  message  to  all  i 
of  your  customers.  They’ll  have  fun  and  be  taught  at  the  same  time 
and  you  can  use  it  for  free! 

“Hi!  My  name’s  George  Bradshaw.  story  will  put  your  story  across  in  a 
Seems  that  some  people  at  Kodak  dramatic,  convincing,  long-remem- 
have  been  thinking  wouldn’t  it  be  bered  way. 
dandy  if  you  graphic  arts  men  had  a  Free  loan  for  your  use 
movie  you  could  use  to  promote  your  And  just  so  you  won’t  hesitate  to 
businesses.  show  it  to  as  many  businesses,  schools, 

“So  they  went  ahead  and  made  one  and  service  clubs  as  you  can,  we’ll 
that  does  just  that!  ‘Bradshaw’s  Bil-  lend  the  film  to  you  at  no  charge.  We’ll 
lions,’  it’s  called,  and  it’s  about  busi-  also  furnish  you — again,  free  of  charge 
ness  and  the  importance  of  good  — colorful,  curiosity-arousing  leaflets 
printed  advertising  as  a  builder  of  (with  room  for  your  imprint)  that  you 
and  partner  to  business.  It’s  25  min-  can  use  to  attract  your  audiences, 
utes  long,  it’s  in  full  color,  it’s  funny.  All  you  have  to  do  to  get  a  print  of 
but  it  convincingly  tells  your  impor-  “Bradshaw’s  Billions’’  on  free  loan  is 
tance  to  anyone  who  sells  or  adver-  to  write  us  and  ask  for  it!  Do  it  now, 
tises  anything.”  so  you  can  give  “Bradshaw’s  Billions” 

George  is  right.  Humorous  as  it  is,  his  its  premiere  in  your  town. 


Here’s  a  quick  preview 


1.  “Not  so  long  ago,  I  was  2.  “Trouble  is,  nobody  ever  3.  “But  o  printer  friend 

another  wage  slave,  but,  heard  of  George’s  Fortaset  gradually  got  me  straight- 

boy,  I  was  thinking.  Then —  and,  what  is  not  so  funny,  ened  out,  and  lots  of  things 

I  invented  the  Fortaset.”  nobody  ever  bought  it.”  started  rolling.” 

Arrange  to  get  this  business-building  rnoine  on  free  loan  now.  Write  to: 


Graphic  Reproduction  Sales  Division,  Eastman  kodak  company,  Rochester  ln.y. 


MIlLEIt 

MAN 


OFFSET  PRESSES 


(9aA  •  Sa^tAiioC  UVt.  (^?yi^L 


l/yt^  6)>i^  •  Bcct/xJloC  ut/r^  (9Jl 

A  continuously  circulating  flow  of  oil  lubricates  all  moving 
parts  of  the  drive  and  control  mechanism  of  Miller-M.A.N.  Offset 
Presses.  The  oil  is  supplied  through  built-in  oil  pumps 
contained  within  sealed  housings.  These  housings  also  prevent  the 
introduction  of  dirt,  offset  spray  and  foreign  materials 
into  the  press  mechanism.  The  down  time  for  lubrication  is  thus 
held  to  a  minimum  and  long  press  life  is  assured.  This  is 
another  reason  why  you  get  quality  work  at  less  cost  with  a  Miller. 
For  further  particulars  write; 


MILLER  PRINTING  MACHINERY  CO. 

1121  Reedsdale  Street  •  Pittsburgh  33,  Po. 


Miller  Printing  Machinery  Co.  of  Canada  Limited 

730  Boy  Str*«t  *  Toronto  3.  Ontorio 


Color  Separation  Filters 

The  color  separation  filters  most 
commonly  used  are  the  Wratten  C  47 
blue,  B  ^  green,  and  A  25  red.  These 
divide  the  spectrum  into  approximately 
ecjual  thirds  which  are  complementary 
to  the  hues  which  printing  inks  should 
have  but  unfortunately  do  not  have  in 
sufficient  purity.  Because  of  the  failure 
of  the  inks,  color  corrections  to  the 
separations  are  necessary.  It  has  been 
suggested  that  less  correction  would  be 
needed  if  the  filters  were  changed  to 
be  the  exact  complements  of  the  print¬ 
ing  inks  which  are  actually  used.  In 
some  cases  other  filters  do  give  greater 
saturation,  but  shifting  their  hues  from 
strict  thirds  always  degrades  part  of 
their  separation. 

The  A,  B,  and  C5  filters  are  called 
the  broad  band  set  because  they  ac¬ 
tually  overlap  a  little  in  their  trans¬ 
mission.  This  gives  the  most  complete 
record  of  where  red,  green  and  blue  re¬ 
flect  from  the  copy.  A  narrower  band 
set  has  been  recommended  for  color 
transparencies  because  of  the  nature 
of  their  dyes.  These  are  the  red  F, 


green  N  and  blue  C4  or  47B.  These 
will  give  a  little  more  saturation  with 
reflected  copy  also,  but  is  not  recom¬ 
mended  if  masking  corrections  are  to 
be  used  because  two-color  mixtures  will 
be  overcorrected. 

Color  filters  in  the  lens  are  not  essen¬ 
tial  to  color  separation  when  the  light 
source  itself  is  controlled  to  the  desired 
spectral  range.  Blue,  green,  and  pink 
fluorescent  tubes  covered  with  large 
sheets  of  theatrical  gelatines  have  been 
successfully  used  for  this.  They  have 
not  achieved  widespread  usage  because 
of  their  considerably  lower  brightness 
compared  to  arcs,  necessitating  longer 
exposures.  The  new  Huebner  Pris¬ 
matic  light  source  achieves  complete 
control  of  selecting  sharply  cutoff  areas 
of  the  spectrum  and  can  also  replace 
the  use  of  filters  in  the  lens.  A  valuable 
feature  of  the  Prismatic  light  is  its 
ability  to  give  side  light  texture  effects 
with  evener  density  negatives  than  sta¬ 
tionary  single-light  sources.  This  is  im¬ 
portant  in  color  separations  as  correc¬ 
tions  could  give  differential  wedge-color 
effects  from  conventional  light  sources. 


Offers  New  ''Antiques" 

Advertising  typographers  faced  with 
the  problem  of  setting  “gay-nineties” 
and  other  old-fashioned  jobs  can  do 
so  now,  thanks  to  Harry  Weidemann, 
Nyssa,  Oregon,  printer -turned -type¬ 
founder. 

An  ardent  collector  of  old-time  types 
himself,  Mr.  Weidemann  felt  his  collec¬ 
tion  wasn’t  growing  fast  enough.  The 
answer:  Harry  Weidemann’s  one-man 
typefoundry,  devoted  exclusively  to  the 
production  of  ornamental  types  and 
borders  of  the  Victorian  era. 

Starting  with  the  matrices  for  one 
18-point  font,  Mr.  Weidemann  has  grad¬ 
ually  increased  his  resources  to  the 
point  where  he  now  has  a  respectable 
showing  in  several  sizes.  Plans  call  for 
the  addition  of  several  new  faces. 

Matrices  for  the  old-timers  were 


made  in  Europe  at  first,  but  the  un¬ 
reliability  of  the  source  has  led  Mr. 
Weidemann  to  begin  matrix-making 
operations  in  his  own  shop. 

Unlike  most  old-time  fonts,  Mr. 
Weidemann’s  antiques  are  replaceable, 
and  can  therefore  be  used  directly  in 
the  job,  without  the  necessity  of  mak¬ 
ing  electros  or  cuts.  The  Territorial 
Enterprise,  historic  Virginia  City,  Nev., 
newspaper  recently  revived  hy  Lucius 
Beebe,  uses  them  to  give  an  early-West 
flavor  to  its  advertising. 

Because  it  is  a  small-scale  operation, 
Mr.  Weidemann  is  able  to  offer  his 
types  at  competitive  prices,  in  spite  of 
the  fact  they  are  hand-finished,  letter 
hy  letter.  Specimen  sheets  are  avail¬ 
able  to  interested  parties,  by  addressing 
Harry  Weidemann,  Nyssa,  Oregon. 

— Dan  Solo 
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CHAMPION  Sets  the  ] 


90  million  pounds  of 
quality  paper  are  shipped 
monthly  from  three  mills 
to  all  parts  of  the  world. 


By  every  mode  of  transportation,  tons  of  carefully 
packed  Champion  papers  are  trans|>orted  to  our  cus¬ 
tomers.  Six  days  a  week,  carriers  roll  out  onto  the 
roads  and  rights-of-way.  They  carry  paper  to  every 
part  of  the  United  States  and  to  harbors  for  export  to 
foreign  countries — in  Central  and  South  America,  in 
Europe  and  Africa,  in  the  Near  and  Far  East,  and 
other  distant  lands.  Champion’s  mills  at  Hamilton, 
Ohio;  Canton,  North  Carolina;  and  Pasadena,  Texas, 
take  pride  in  providing  on  schedule  all  the  quality 
paper  that  busy  paper  merchants,  converters,  printers, 
and  publishers  need.  You  can  depend  on  Champion. 


CHAMPION'  PAPERS 


THE  CHAMPION  PAPER  AND  FIBRE  COMPANY 
HAMILTON,  OHIO 


District  Sales  Offices  inNew  York,  Chicago,  Philadelphia, 
Detroit,  St.  Louis,  Cincinnati,  Atlanta,  Dallas  and  San 
Francisco.  Distributors  in  every  major  city 


Symbol  of  leadership  in  papermaking 


Pace  in  Papermaking 


N, 
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The  checking,  or  inspection  procedure  in  lithography 
is  known  as  proofing.  It  is  sometimes  considered  a 
necessary  evil  but  we  all  agree  that,  although  expensive, 
it  is  an  aid  to  the  dot-etcher  and  photographer  as  well  as 
to  the  buyer  of  lithography.  Where  plates  are  made  by 
a  lithographic  trade  shop,  the  lithographer  requires  pro¬ 
gressive  proofs  for  purposes  of  the  press  run.  In  this  case, 
the  dot-etch  artist  is  not  available  to  check  sheets  as  the 
press  is  being  run  up  for  color. 

Proofing  for  lithography  is  both  expensive  and  time- 
consuming.  Unlike  the  photoengraver,  the  lithographer 
must  make  special  proofing  plates  from  his  dot-etched 
negatives  or  positives.  The  photoengraving  color  etcher  is 
able  to  obtain  a  proof  from  his  copper  plate  at  any  stage 
of  the  etching  operation  without  undue  difiiculty,  so  that 


Title  of  this  article  is  set  in  Filmotype  handlettering  alphabets  "Quaker” 


76 


The  Graphic  Arts  Monthly — May,  1955 


ou  can  do  all  three  with  the 

cJlnxMerdam  Continental  vS  &  <3 


three  models  and  fiae 

aizea  to  fit  all  requirements.  ^^"tOrite  today  for  complete  information 


AMSTERDAM  CONTINENTAL 

Types  and  Graphic  Equipment,  Inc. 

268  Fourth  Avenue,  New  York  10,  N.  Y.  SPring  7-4980 


r 


Bruc9  E.  Tory 


he  can  follow  the  progress  of  his  etch¬ 
ing.  The  lithographic  dot-etcher,  on 
the  other  hand,  is  without  simple 
means.  His  judgment  of  color  values 
must  be  translated  into  dot  sizes  so 
that  only  one  proofing  is  necessary. 

An  Outline 

When  the  lithographic  dot-etcher 
feels  that  his  halftone  positives  or  nega¬ 
tives  are  sufficiently  accurate  for  proof¬ 
ing  purposes  the  platemaker  proceeds 
to  make  a  set  of  plates.  Usually,  small 
plates  are  used.  These  are  placed  on 
the  bed  of  the  proof  press,  observing 
the  order  of  color  sequence  to  be  fol¬ 
lowed  during  the  production  run.  Also, 
the  proofs  are  pulled  on  samples  of  the 
paper  which  is  to  be  used  for  the  job. 
These  proofs  are  used  by  the  dot-etcher 
for  final  corrections,  which  he  usually 
completes  without  the  need  for  an  addi¬ 
tional  proof.  There  are  occasions  when 
a  second  proof  may  be  in  order,  par¬ 
ticularly  when  utmost  fidelity  is  re- 
(juired,  but  this  is  not  usual  for  run-of- 
the-mill  commercial  work. 

Three  methods  are  used:  Proof-press 
proofing,  production  press  proofing,  and 
photographic  proofing.  This  is  the  or¬ 
der  for  color  work.  In  the  case  of  proof¬ 


ing  for  page  imposition,  position  of 
work,  accuracy  of  copy,  and  so  on,  pho¬ 
tographic  methods  are  by  far  the  most 
convenient. 

Proof-press  Proofing 

It  is  almost  impossible  to  obtain  by 
the  hand  press  a  proof  which  is  indis¬ 
tinguishable  from  the  production  print. 
Proofs  taken  on  the  hand  press  are 
more  contrasty  than  press  prints  and 
they  can  contain  brilliant  dense  solids 
which  are  unobtainable  on  the  press. 
Additionally,  they  show  less  evidence 
of  ink  spread  than  is  obtained  during 
normal  press  running.  In  other  words, 
they  are  sharper. 

There  are  various  reasons  for  this. 
The  proofer  pulls  his  impressions  from 
a 'dry  plate  so  that  there  are  virtually 
no  droplets  of  water  on  the  inked  image 
surface.  Furthermore,  he  can  carefully 
roll  a  thick  ink  film  onto  the  plate 
without  unduly  clogging  the  shadows 
and  can  even  locally  roll  an  area  to 
make  the  finished  proof  look  pleasant. 
In  this  regard  the  proofer  must  be 
strictly  honest  and  should  try  only  to 
obtain  results  which  the  press  can  ap¬ 
proximate  fairly  closely. 

Proof  Presses 

Two  types  of  proof  presses  are  used. 
In  one,  hand-inking  and  dampening  are 
used,  and  the  proof  is  obtained  by 
slowly  passing  the  blanket  surface  over 
the  paper.  Pressures  are  carefully  ad¬ 
justed  by  raising  or  lowering  the  plate 
and  impression  beds  the  required 
amounts.  The  reason  that  the  press 
beds  are  adjustable  is  a  simple  one. 
Proof  presses  are  built  to  satisfy  a  num¬ 
ber  of  purposes.  Apart  from  litho¬ 
graphic  proofing  they  are  used  to  trans¬ 
fer  register  marks  or  designs  onto  such 
materials  as  glass  or  plastic  sheets. 

In  adjusting  the  proof  press,  it  is 
usual  to  adjust  the  plate  bed  until  the 
plate  surface  is  level  with  the  press 
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VACUUM 

FRAMES 

Brown  or  Robertson. 
Also  Sinks,  Layout 
Tables,  Whirlers. 


See  TOMPKINS 

for  a  complete  line  of 

LITHO  EQUIPMENT 


ROBERTSON 

"320"  CAMERA 


SIMPLE,  PRECISE  &  PROFITABLE 

Now  you  can  own  a  proven  money¬ 
maker,  a  “cameraman’s  camera”,  the 
matchless  Robertson  “320”!  Engi¬ 
neered  by  top  artisans  in  the  copy 


ANDERSON 

REPEAT 

PRINTERS 

For  Profitable  Step 
and  Repeat  Work. 


BROWN 
DOWN  DRAFT 
TABLES 

Remove  Toxic  Fumes. 
Protect  Workmen's 
Health. 


OFFSET 

PRESSES 

Harris,  Web  and 
Davidson;  Time  pay¬ 
ments  available. 


TOMPKINS 

PRINTING  EQUIPMENT  CO. 

712  S.  CLARK  ST.,  CHICAGO  5,  ILL. 
WAbash  2-4725 

ASK  FOR  FREE  BOOKLETS,  SPEC’S  AND  PRICES 


camera  field,  the  “320”  is  designed 
for  years  of  quality  production. 

The  Robertson  “320”  gives  you 
Profitable  Operation,  Quality  and 
Low  Price.  The  “320”  comes  com¬ 
plete  with  lens,  lamps,  percentage 
focusing  system,  manual  iris  dia¬ 
phragm  control,  electric  timer,  lamp 
and  shutter  control,  ground  glass, 
vacuum  back,  and  the  original  and 
unique  “Xtra  Dimension”  copy 
board — all  for  only  $1880.00  pack¬ 
aged  F.O.B.  Chicago,  Illinois. 

Tompkins  has  helped  many  sucess- 
ful  lithographers  and  printers  plan 
their  original  equipment  purchases. 
We  can  help  you,  too. 


bearers.  Similarly,  the  blanket  is  packed 
so  that  its  surface  is  .004-inch  above 
the  cylinder  bearers.  Adjustment  of 
the  impression  bed  is  made  according 
to  stock  thickness  and  texture.  As  a 
general  rule,  the  bed  is  raised  until 
sufficient  pressure  is  obtained.  This  is 
shown  by  evenness  of  print. 

The  Plate  for  Hand  Proofing 

We  expect  hand  proofs  to  have  more 
contrast  than  production  press  prints. 
Light  tones  are  not  as  strong  in  the 
proof  and  shadows  are  sharp  with  full 
ink  density.  But  we  do  not  want  this 
effect.  Instead,  we  should  like  to  have 
a  proof  that  the  pressman  can  dupli¬ 
cate. 

The  platemaker  can  help  here  by 
manipulating  his  plate  grain  and  ex¬ 
posure.  Proofplates  should  have  the 
finest  possible  grain.  Some  proofers 
use  the  grainless  presensitized  plates 
for  proofing.  This  enables  them  to  ob¬ 
tain  a  faithful  impression  from  the  plate 
image.  These  do,  however,  provide 
problems.  Such  may  be  smooth  sur¬ 
faces  that  are  difficult  to  damp  evenly 
by  hand  and  the  inking  roller  tends  to 
skid  on  the  surface.  Such  skidding  is 
partially  prevented  by  chalking  the 
wooden  handles  and  leather  grips  of 
the  roller  thoroughly.  This  allows  the 
roller  to  roll  over  the  plate  surface. 

Exposure  of  the  plate  is  important. 
It  is  timed  so  that  two  more  Sensitivity 
Guide  steps  are  visible  on  the  proof 
plate  than  on  the  pressplate.  That  is, 
if  the  plate  is  made  by  deep-etch  proc¬ 
ess  from  a  positive,  the  exposure  time 
is  shortened.  If  a  surface  type  plate  is 
used,  exposure  time  is  lengthened  in 
comparison  to  that  given  to  a  plate  for 
the  production  run. 

Color  Bars 

A  color  bar  is  included  on  all  proof- 
plates.  This  bar  is  about  one-half  inch 
in  width,  and  extends  across  the  entire 


image.  Additionally,  a  halftone  step 
wedge  is  placed  adjacent  to  it.  The  pur¬ 
pose  of  this  is  to  provide  a  check  on 
evenness  of  inking,  ink-lay,  and  dot 
squash  in  halftones.  Naturally,  this  bar 
is  placed  on  each  plate  so  that  the  final 
proofs  show  adjacent  bars  of  color.  In 
practice,  a  film  negative  or  positive  is 
kept  handy  for  the  purpose. 

Materials  for  Hand  Proofing 

Paper  and  Ink.  These  materials  are 
the  same  as  those  which  will  be  used 
on  the  production  run.  It  is  an  easy 
matter  to  obtain  samples  of  the  paper. 
Ink,  however,  should  be  chosen  after 
consultation  with  the  pressman. 

Whenever  possible  the  pressman 
should  supply,  in  addition  to  the  kind 
of  ink  he  prefers  to  use,  some  samples 
of  solid  prints  of  those  inks.  Now  the 
proofer  can  modify  the  ink  by  adding 
laketine  hydrate,  and  varnish  in  suffi¬ 
cient  quantities  to  enable  him  to  ob¬ 
tain  the  same  color  as  displayed  by  the 
commercial  production  prints  with  nor¬ 
mal  inking. 

Rollers.  Smooth  composition  rollers 
of  the  vulcanized  oil  type  are  the  most 
satisfactory.  These  rollers  accept  a 
film  of  ink,  are  resistant  to  embossing 
and  are  easily  cleaned. 

Blankets.  Soft  blankets  are  preferred 
because  these  commence  to  transfer  an 
image  quickly.  However,  the  blanket 
must  be  maintained  in  first-class  condi¬ 
tion  as  any  tendency  to  glaze  must  be 
avoided.  A  glazed  blanket  does  not 
transfer  ink  properly.  It  should  be 
cleaned  thoroughly  with  lye  and  solvent 
before  being  used. 

Sequence  of  Colors 

Just  as  the  proofer  uses  the  same  ink 
(although  in  a  modified  form)  and 
paper  that  will  be  used  for  the  produc¬ 
tion  run.  he  also  follows  the  same  se¬ 
quence  of  colors.  Here  again,  this  is 
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Here’s  a  blanket  answer  to  many  pressroom  problems 

WHAT  are  your  pressroom  prob-  low  stretch;  resist  mechanical 
lems?  Poor  impressions?  Bad  abuse,  ink,  and  wash-up  materials; 
register?  Smashing?  Embossing,  are  resilient,  uniformly  thick;  have 
ply  separation,  debossing,  engrav-  the  right  hardness,  surface  smooth¬ 
ing  tackiness,  glazing?  Slow  “come-  ness,  and  balance  of  face  to  carcass 
back?”  Long  make-ready  time?  thickness. 

Printing  quality?  Your  nearest  distributor  can  give 

You’ll  get  a  blanket  answer  to  all  you  full  details  on  Goodyear  Velva- 
these  problems  with  job-designed  Tone  offset  blankets  or  write 
Velva-Tone  blankets  by  Goodyear.  Goodyear,  Printers  Supplies  Sales 
They  combine  high  strength  with  Dept.,  New  Bedford,  Mass. 

THE  GREATEST  NAME  IN  RUBBER 

good/^ear 

PRINTERS  SUPPLIES 

Velva>Tone»T.  M.  The  Goodyear  Tire  &  Rubber  Company,  Akron,  Ohio 


decided  upon  by  consultation  with  the 
pressman. 

A  popular  sequence  for  two-color 
presses  is  yellow-hlue,  followed  by  red- 
black.  For  four-color  lithography,  the 
sequence  varies  depending  upon  the  be¬ 
havior  of  the  inks  used.  The  order  may 
be  yellow-blue-red-black,  or  yellow-red- 
blue-black.  Generally  speaking,  yellow 
is  placed  on  the  first  unit  and  black  on 
the  last,  leaving  only  the  blue  and  red 
to  be  changed. 

Production  Press  Proofing 

In  hand-press  proofing  a  wet  film  of 
ink  is  laid  down  on  a  previously  dried 
him.  It  should  be  quite  obvious  that 
this  procedure  cannot  provide  a  proof 
which  can  be  duplicated  by  the  pro¬ 
duction  press.  As  pointed  out  earlier, 
adjustments  are  made  during  platemak¬ 
ing  and  ink-mixing  to  overcome  this 
defect  but,  at  best,  the  hand  proof  is 
but  a  compromise. 

For  best  quality  proofs,  the  use  of  a 
production  press  is  recommended.  Some 
lithographic  trade  shops  have  installed 
single-color  presses  for  proohng  pur¬ 
poses.  These  are  certainly  preferable 
to  hand  proohng,  even  though  a  single 
proof  requires  a  few  hundred  sheets  of 
paper.  There  remains,  however,  the 
problem  of  proohng  for  wet-on-wet  lith¬ 
ography. 

Probably  the  best  method  of  produc¬ 
tion  press  proohng  consists  of  using 
regular  multicolor  production  presses. 
This  is  expensive  but  not  excessively 
so,  provided  production  schedules  can 
be  suitably  arranged. 


Pressplates  for  proohng  are  made  be¬ 
fore  an  existing  production  run  has 
been  completed.  On  completion  of  the 
run,  the  plates  for  proohng  are  clamped 
onto  the  press  cylinders  and,  without 
washing-up,  the  proof  is  run  off.  By 
this  method,  proofs  are  obtained  quick¬ 
ly  and  production  is  not  delayed. 

Mixing  Colors 

The  proofer  must  have  a  good  “eye” 
for  color  and  should  work  in  a  suitably 
illuminated  area.  Daylight  varies  con¬ 
siderably  throughout  the  day  and  it  is 
for  this  reason  that  artihcial  light  is 
usually  preferred.  By  illuminating  the 
area  with  artihcial  light  of  about  4500° 
K  color  temperature  and  of  40-50  foot- 
candles,  ideal  conditions  are  obtained 
for  viewing  and  matching  colors. 

Valuable  information  has  been  given 
in  past  issues  of  The  Graphic  Arts 
Monthly  by  Emmett  Flaherty  on  the 
recognition  and  mixing  of  colors  to 
match  standard  samples.  Suffice  it  to 
say  here  that  the  proofer  can  perform 
a  worthwhile  service  in  using  an  accu¬ 
rate  set  of  metric  scales  when  mixing 
off-standard  colors.  By  noting  the  ex¬ 
act  weights  of  the  various  colors  in  the 
color  mix  the  pressman  or  inkmaker 
has  a  guide  as  to  the  formula.  For  ex¬ 
ample,  the  following  may  be  the  for¬ 
mula  of  a  colored  ink.  Conversion  to 
larger  quantities  is  easily  arranged. 

(See  bottom  of  page.) 

Photographic  Methods 

Hand-  and  production-press  proohng 
involves  considerable  capital  invest- 


Milori  Blue  . - . . . . .  2  grams 

Primrose  Yellow  . . . . 10  grams 

Alumina  Hydrate  . .  2  grams 

Laketine  . . . . .  2  grams 


or  2  ozs. 
or  10  ozs. 
or  2  ozs. 
or  2  ozs. 


or  2  lbs. 
or  10  lbs. 
or  2  lbs. 
or  2  lbs. 


16  grams  16  ozs. 


16  lbs. 


Table  for  conversion  to  larger  quantities 
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American  Inks 

Chemical  Color  &  Supply  Inks 
Eagle  Inks 


fsmous  brsnds 


Fuchs  &  Lang  Inks 
Kelly  Inks 
Morrill  Inks 
Sigmund  Ullman  Inks 


from  et  single  source  ... 

G  P  ■ 

We  are  organized  for  one  purpose  .  ...to  bet¬ 
ter  serve  the  Graphic  Arts  industry.  Now,  no 
matter  what  your  ink  problem,  youU  find  a 
one-source,  one-call  answer  at  G  P  I.  Contact 
our  nearest  office— we  are  in  most  phone  books. 


Chemical  Corporation 


V/ 

A  Division  of  iCdV  Chem 

% 


Chicago 
Cincinnati 
Cl«aring<  III. 
Cleveland 
E.  Rutherford,  N.  J. 
Fort  Worth 
Kalamazoo 
London,  Canada 
Long  Island  City 
Los  Angeles 
Milwaukee 
Mt.  Morris,  III. 
Montreal 
North  Bergen,  N.  J. 
Norwood,  Mass. 
Philadelphia 
San  Francisco 
St.  Louis 
St.  Paul 
Tacuba,  AAexico 
Toronto 


General  Printing  Ink  Company 

10th  Street  and  44th  Avenue,  Long  Island  City  1,  N.  Y. 


DIVISIONS  OF  SUN  CHEMICAL  CORPORATION 

HORN  •  HUDSON  •  WILLEY  (paints,  maintenance  and  construction  materiols,  industriol  coatings) 
•  WARWICK  (textile  and  industrial  chemicals)  *  WARWICK  WAX  (refiners  of  specialty  waxes)  • 
RUTHERFORD  (lithographic  equipment)  •  SUN  SUPPLY  (lithographic  supplies)  •  GENERAL  PRINTING 
INK  (Sigmund  Ullman  •  Fuchs  &  Lang  •  Eagle  •  American  •  Kelly  •  Chemical  Color  &  Supply  inks) 
•  MORRILL  (news  inks)  •  ELECTRO-TECHNICAL  PRODUCTS  (coatings  and  plastics) 


ment  and  high  proof  charges.  It  is  not 
surprising,  then,  that  cheaper  methods 
have  been  proposed.  These  are  photo¬ 
graphic  methods  which  require  no  more 
equipment  than  is  to  be  found  in  the 
average  platemaking  or  camera  studio. 
However,  these  methods  are  not  capable 
of  providing  proofs  which  are  a  perfect 
guide  to  the  pressman.  They  do,  how¬ 
ever,  find  limited  application. 

Diatotype  foils 

Such  foils  are  available  for  proofing. 
They  consist  of  clear  acetate  sheeting 
coated  with  light-sensitive  diazo  com¬ 
pounds.  Upon  exposure  under  the  dot- 
etched  halftone  positive  to  the  light 
from  a  carbon  arc  lamp,  the  exposed 
areas  are  decomposed.  The  areas  under 
the  halftone  dots,  however,  receive  no 
exposure  so  that  the  diazo  compound 
is  not  affected  in  those  areas. 

The  foil,  after  exposure,  is  subjected 
to  dry  ammonia  vapor  which  causes  the 
unexposed  areas  to  develop  to  a  strong 
color.  Separate  sheets  are  taken  for 
each  positive,  one  being  sensitized  for 
yellow,  another  for  magenta,  another 
for  cyan  (or  blue)  and  another  for 
black.  Finally,  we  have  four  colored 
images  which  are  superimposed  in  reg¬ 
ister,  giving  a  four-color  effect.  Such 
foil  proofs  are  very  valuable  for  exam¬ 
ining  *‘fit’*  of  colors.  Similar  materials 
are  available  in  the  form  of  sensitized 
paper  sheets.  These  are  a  great  help 
in  the  quick  production  of  proofs  in¬ 
tended  for  submission  to  the  client  for 
purposes  of  checking  work  for  position 
or  accuracy  of  “copy.” 

Strip-film  Proofing 

An  interesting  technique  has  been 
used  involving  dyed  images  on  strip- 
film.  The  dot-etched  positives  are  locked 
in  the  vacuum  frame  with  sheets  of 
strip  film.  After  exposure,  the  films 
are  developed  in  D-W-type  developer, 
followed  by  etching  in  an  acidified  cop¬ 


per  bromide-hydrogen  peroxide  bleach, 
fixing  in  a  hypo  fixing  bath,  and  finally 
dyeing  the  strip  films  in  solutions  of 
Kodak  Dye  Transfer  dyes.  Finally,  the 
dyed  strip  films  are  stripped  in  register 
over  a  sheet  of  fixed-out  photographic 
paper  which  has  been  mounted  onto 
glass. 

The  etching  bath  is 


A. 

Copper  sulphate . 1%  ozs. 

Potassium  Bromide _ 30  grains 

Lactic  Acid  (85%)  . . 3  drams 

Water . . . .  24  liq.  ozs. 

B. 

Hydrogen  peroxide  . -(3%  10  vols.) 

8  liq.  ozs. 


(For  use  mix  A — 3  parts,  B — 1  part.) 

Other  Techniques 

A  number  of  other  photographic 
techniques  are  available,  but  as  their 
use  is  very  limited  they  are  not  de¬ 
scribed  in  these  columns.  There  is  one 
method  which  seems  interesting  and  de¬ 
serves  mention. 

Known  as  the  Chromeline  process, 
it  consists  of  coating  white  plastic 
sheeting  with  a  mixture  of  ink  pig¬ 
ments  suspended  in  a  binder  consisting 
of  dichromated  casein.  Then  this  coat¬ 
ing  is  exposed  under  the  negative  fol¬ 
lowed  by  development  with  dilute  am¬ 
monia.  This  procedure  is  followed  for 
each  color.  Thus  the  plastic  sheet  is 
first  coated  with  the  yellow  pigmented 
coating  and  the  image  is  formed.  It  is 
then  coated  with  the  magenta  (process 
red)  coating  which  is  exposed  under 
the  appropriate  negative,  followed 
again  by  development,  and  so  on.  The 
final  proof  consists  of  superimposed 
colored  images  of  pigment  dispersed  in 
binder. 

An  interesting  advantage  of  this  pro¬ 
cedure  consists  of  the  possibility  of 
mixing  the  various  colors  to  obtain  tints 
or  other  off-standard  color  shades. 
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Since  we  announced  our  new 
FLASH-O-GRAPH  Fixer  several 
months  ago,  we’ve  had  scores  of  pho¬ 
tographers  tell  us  they  are  fixing  more 
— many  more — square  inches  of  film 
and  prints  with  it  than  they’ve  ever 
done  with  any  other  fixer. 

We  can’t  say  we’re  surprised.  We 
made  it  to  outperform  any  fixer,  liquid 
or  powder,  on  the  market.  Reijeated 
lab  tests  said  it  would.  But  it’s  actual 
use  in  the  field  that  really  tells  the 
story. 


Manufacturing  | 
Chemiat9 


HUNT 


Photographers  get  high  speed  too, 
with  FLASH-O-GRAPH.  Photo  me¬ 
chanical  film  clears  in  less  than  20 
seconds,  commercial  pan  film  in  less 
than  60  seconds,  photo  papers  in  less 
than  45  seconds. 

So  do  yourself  a  favor.  Order  a  carton 
today  and  check  the  results  with  care. 
You  can  order  direct  from  any  Hunt 
Branch,  or  write  for  Price  List  to 
Palisades  Park,  N.  J. 

Each  carton  of  Hunt  FLASH-O- 
GRAPH  Fixer  contains  four  1-gallon 
jugs  of  Fixer,  four  1-pint  bottles  of 
FLASH-O-GRAPH  Hardener,  and  two 
measuring  graduates. 


PHILIP  A.  HUNT  COMPANY 


Chicago  •  Cleveland  •  Cambridge  •  Brooklyn  •  ^tianta  •  Pallat  •  Lo»  Angelee  •  Son  Franeieeo 
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PROCESS  JOB 


by  Emmett  Flaherty 


SOONER  or  later  if  you  have  been  doing  a  good  job 
on  black  or  two-color  work  you  will  want  to  try  your 
hand  at  four-color  process  lithography.  The  degree  of  suc¬ 
cess  you  have  on  the  first  job  will  depend  on  a  num¬ 
ber  of  factors.  Usually,  at  the  beginning  of  four-color 
process,  all  of  the  work,  except  the  presswork,  is  done 
outside  the  shop.  We  shall  concern  ourselves  here  only 
with  problems  that  might  be  encountered  in  the  press¬ 
room. 

If  you  are  a  pressman  with  a  great  deal  of  experience  in 
this  kind  of  work,  you  have  no  problem.  But  for  the  sake 
of  discussion,  let  us  assume  this  is  going  to  be  your  first 
job.  Naturally,  there  may  be  a  feeling  of  nervousness  or 
uncertainty  until  you  have  run  a  few  jobs  successfully, 
but  if  you  watch  your  step,  there  is  no  reason  why  this 
should  hinder  you  very  much. 

At  least  in  one  respect,  four-color  process  is  no  differ¬ 
ent  than  black  halftone  or  two-color  work.  There  are  vari¬ 
ous  grades  of  screenwork  that  must  be  kept  printing  clean 
and  sharp.  The  mechanical  setting  of  the  press  and  the 

Title  of  this  article  is  set  in  handlettering  and  Gothic  545; 

“1"  is  Stymie  Extra  Bold 
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Colorful  Florida,  1955,  by  Steinmetz 


For  blue-ribbon  fidelity  in  color  printing,  specify 
Maxopaque — the  all-purpose  paper — outstanding  in 

opacity,  whiteness,  clarity,  and  press  performance.  And 
thanks  to  exceptional  opacity,  you  can  use  lighter 

weights,  and  earn  substantial  postage  savings. 


Howard  Paper  Mills,  Inc. 


MAXQFAPDE 


The  all-purpose  paper 
for  modern  printing 


# 


AETNA  PAPER  COMPANY  DIVISION  •  DAYTON,  OHIO 


Emmcff  Flah»rty 


dampening  may  require  more  critical 
adjustments,  but,  in  general,  they  are 
the  same.  One  of  the  principal  differ¬ 
ences  is  that  in  black  work  you  see  the 
finished  product  immediately,  while  in 
process  work  you  do  not  see  the  results 
until  the  stock  has  gone  through  the 
press  four  times.  In  the  final  analysis, 
you  might  say  that  a  process  job  is  just 
a  single-color  job  run  through  the  press 
four  times.  This  thought  will  no  doubt 
give  you  a  feeling  of  great  confidence. 
If  it  does,  1  am  all  for  it,  but  remember 
this  one  thing — when  running  a  black 
halftone  job  you  may  O.K.  and  run  off 
a  job  when  you  know  the  plate  or  press 
setting  is  not  exactly  right  because  you 
see  the  finished  product  and  it  looks 
good.  This  is  not  true  in  process  work. 
You  may  be  printing  a  yellow  slightly 
filled  in  that  does  not  look  too  bad 
while  you  are  printing  that  yellow,  but 
these  defects  may  not  show  up  until 
you  run  the  second,  third  or  even  the 
fourth  color.  Then  you  will  find  your 
job  with  jaundiced-looking  flesh  tones 
and  poisonous-looking  greens  and,  in 
general,  with  all  the  colors  out  of  bal¬ 
ance.  Let’s  use  yellow  as  an  example 
because  there  is  usually  a  tendency  to 
regard  this  color  as  unimportant.  This 
is  understandable  because  it  looks  un¬ 
important  at  the  time  of  running,  but 


the  results  are  usually  fatal.  While  on 
the  subject  of  yellow,  it  is  a  good  idea 
to  have  a  blue  glass  handy.  When  look¬ 
ing  through  blue  glass,  the  yellow  will 
appear  darker,  making  it  easy  for  you 
to  see  any  defects  in  printing.  It  is  a 
good  point  then  to  remember  that  all 
the  colors  in  process  work  are  equally 
important. 

During  the  course  of  running  a  proc¬ 
ess  job,  four  colors  are  used.  Still  the 
finished  sheet  may  contain  literally 
hundreds  of  colors  of  various  hues  and 
intensities.  To  explain  how  this  works, 
it  may  be  compared  to  color  matching. 
When  yellow  and  blue  inks  are  mixed 
together,  the  result  is  a  green  color. 
When  blue  is  printed  over  yellow,  the 
result  is  also  green.  Red  and  blue  are 
mixed  together  to  get  purple,  and  yel¬ 
low,  red  and  blue  or  black  are  used  to 
make  browns.  A  similar  result  is  at¬ 
tained  when  these  colors  are  printed 
one  on  top  of  another  on  a  sheet  of 
paper.  W'hen  mixing  a  tint  color,  the 
same  procedure  is  followed,  except  that 
an  extender  is  added  to  ink  to  reduce 
color  strength.  In  process  work,  the 
tint  colors  are  obtained  with  full- 
strength  inks  by  the  use  of  screenwork 
which  make  colors  appear  as  tints.  For 
example,  a  light  brown  may  be  made  by 
using  a  half  tone  of  yellow,  a  quarter 
tone  of  red  and  an  eighth  tone  of  blue 
and  black.  If  any  of  these  plates  are 
allowed  to  fill  in,  run  light  or  go  blind, 
it  is  easy  to  see  why  there  can  be  a 
great  deal  of  color  variation  on  a 
printed  job. 

To  a  limited  degree,  mistakes  that 
have  been  made  in  running  a  color  can 
be  corrected  by  making  a  change  in  the 
next.  For  example,  a  yellow  that  has 
been  run  too  heavy  or  too  full  can  be 
helped  by  making  the  red  bluer  or 
colder  and  the  blue  warmer  or  redder. 
If  the  yellow  were  run  too  light,  the 
opposite  change  would  have  to  be  made, 
making  the  red  yellower  or  warmer  and 
the  blue  greener  or  colder.  As  men¬ 
tioned  before,  this  can  be  done  only  to 
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MORE  than  just  Quality!.. 


FINEST  DEALERS,  STRATEGIC  WAREHOUSING  AND  NATION¬ 
WIDE  FACTORY  SERVICE  REPRESENTATION  GUARANTEE 
UNEXCELLED  Alum-O-Lith  PERFECTION  AT  ALL  TIMES! 


Quality  alone  in  a  product  is  not  enough!  That’s  why  we  have  selected  the  finest  dealers 
and  a  group  of  experienced,  reliable  lithographic  experts  to  represent  Alum-O-Lith,  Inc. 
in  the  field.  You  can  depend  on  them  to  serve  you  with  promptness  and  efficiency  and  keep 
you  informed  on  the  latest  pre-sensitized  plate  developments.  That’s  why  we  say,  you 
buy  more  than  quality  when  you  order  Alum-O-Lith  “double  duty’’  plates  and  chemicals. 

ALUM-O-LITH 

the  double  duty  plate 


For  further  information:  Call  your  dealer  or  write  to 
Alum-O-Lith,  Inc.,  278  Arden  Dr.,  El  Monte,  California 


a  limited  degree.  Of  course,  the  best 
way  to  make  these  changes  unneces¬ 
sary  is  to  follow  the  progs  as  closely  as 
possible. 

The  Four  Process  Colors 

What  are  the  four  process  colors? 

Although  there  is  no  single  standard 
set  of  color  for  process  work,  there  are 
limitations  as  to  how  much  they  can 
vary  in  shade.  In  examining  progres¬ 
sive  proof  from  several  trade  shops  you 
will  probably  find  variations  in  some  of 
the  colors.  This  is  because  it  is  difficult 
to  find  many  people  who  agree  on  what 
colors  are  best  for  process  work.  You 
may  find  that  colors  will  vary  on  two 
jobs  from  the  same  shop.  This  might 
be  necessary  because  of  the  nature  of 
the  job.  For  example,  one  job  may  be 
the  reproduction  of  a  group  of  orchids 
where  clean  purple  and  bluish  red  tones 
predominate  and  where  greens  and 
oranges  are  unimportant.  The  proofer 
would  then  use  an  extremely  clean 
bluish  red  and  an  extremely  red  shade 
of  blue.  If  the  subject  be  predominantly 
green  and  purples  are  unimportant,  the 
proofer  will  go  to  the  opposite  end  of 
the  range  and  use  a  green  shade  yellow 
and  a  green  shade  blue.  If  the  subject 
contains  both  extremely  clean  green 
and  purple  tones,  the  proofer  can  not 
get  both  with  the  same  set  of  colors, 
so  he  will  have  to  split  the  difference 
and  be  slightly  off  color  in  both  tones. 
Since  the  majority  of  jobs  contain 
oranges,  greens,  purples  and  other 
tones,  it  is  necessary  to  have  a  set  of 
colors  that  will  reproduce  all  the  tones 
as  closely  as  possible. 

To  explain  further,  a  blue  that  is 
ideal  for  producing  clean  pure  greens 
is  just  the  opposite  in  shade  to  a  blue 
that  is  ideal  for  producing  clean  pure 
purples.  This  same  principle  holds 
true  with  the  red  with  regard  to  orange 
and  purple  tones.  The  ideal  red  for 
producing  oranges  is  just  the  opposite 
to  the  ideal  red  to  produce  purples. 
So  all  the  way  down  the  line,  it  is  nec¬ 


essary  to  split  the  difference  until  it  is 
possible  to  obtain  a  set  of  primary  col¬ 
ors  that  are  absolutely  spectrally  true 
in  color.  So  far  we  haven’t  mentioned 
black.  It  is  possible  (and  it  is  being 
done  every  day)  to  produce  a  good 
process  job  without  the  use  of  black. 
Of  course,  one  big  drawback  is  black 
type.  Trying  to  register  small  type  in 
three  colors  on  a  large  sheet  presents 
(juite  a  problem.  Since  the  black  has 
to  be  used  for  type,  it  is  also  made  use 
of  in  the  process  work.  As  blue  is  also 
being  used,  process  blacks  are  usually 
a  more  neutral  shade,  containing  less 
idue  toner  than  blacks  used  for  half¬ 
tone  work. 

Yellow  will  probably  be  the  first 
down  color.  This  is  the  only  color  that 
may  be  opaque  or  transparent.  All  the 
other  colors,  of  course,  must  be  trans¬ 
parent.  Yellow,  being  the  base  of  all 
the  other  colors,  should  never  be  under¬ 
estimated,  as  mentioned  before.  Solid 
must  be  kept  up  and  screenwork  open. 
Make  use  of  blue  glass  to  make  this 
easier.  Avoid  the  use  of  cobalt  drier  in 
all  the  colors  except  the  last  one.  Co¬ 
balt  will  dry  yellow  too  hard,  leaving 
no  room  for  penetration  for  the  suc¬ 
ceeding  colors,  causing  offsetting  or 
sticking.  Excessive  drier  of  any  kind 
can  be  the  cause  of  a  great  deal  of 
trouble.  This  is  especially  true  on 
coated  stocks.” 

It  is  a  good  practice  to  get  into  the 
habit  of  weighing  out  drier  on  an  ac¬ 
curate  scale  instead  of  guessing.  The 
color  going  on  second  is  a  matter  of 
choice,  since  it  is  possible  to  run  a  good 
job  in  any  sequence.  At  least  for  the 
beginning,  I  would  choose  the  black. 
Besides  being  good  for  registering  pur¬ 
poses,  it  is  much  easier  to  judge  the 
red  and  blue  with  the  black  already 
printed.  The  third  and  fourth  color 
down  is  a  matter  of  choice.  Running 
the  red  third  and  blue  last  would  prob¬ 
ably  be  best  as  that  would  give  black 
a  bluish  rather  than  a  reddish  cast, 
which  many  consider  undesirable. 
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SPOTLIGHT  ON  S 

O'iie  //le 

in  a//  ^metirn . , 


Winsted  Wedding 


AND  BRISTOL 


“FINE  PAPER  AT  ITS  BEST” 


fmr.  ■ 

j  R*a<iy>to^rint  forms  —  all  ^zot:  — 

Panolod  Cards  Panolod  Annowncomonts  Rotary-Cut  Cards 

Plain  Announcomonts  Embossed  invitations 

Gummed  and  Ungummed  Envelopes  Pennysover  Style  Mailing  Envelopes 

Also  available  as  standard  sheet  stock  from  your  merchant 

WRITE  OR  PHONE  RISING  PAPBt  COMPANY,  HOUSATONIC,  MASS.  FOR  THE 
NAME  OF  NEAREST  AUTHORIZED  CONVERTER  OR  AGENT  FOR  THIS  LINE. 


There  are  several  ways  in  which  a  strictly  letterpress 
shop  can  get  into  offset.  Some  ways  are  better  than 
others.  Often  the  seemingly  cheap  way  turns  out  to  be 
the  most  expensive.  Let  us  take  a  look  at  inexperienced 
John  Doe. 

John  has  a  successful  printing  plant  and  is  doing  well, 
but  lately  his  salesmen  have  been  telling  him  that  they 
are  losing  jobs  to  offset.  John  becomes  worried  and  de¬ 
cides  he  must  get  into  offset  in  a  hurry.  He  does  not  con¬ 
sult  anyone,  and  decides  to  buy  an  offset  press  and  then 
hire  a  pressman  to  run  it.  He  fondly  hopes  that  this  will 
put  him  into  the  offset  business,  but  a  big  “eight-ball”  is 
coming  his  way  fast. 

In  the  first  place,  management  must  familiarize  itself 
as  to  how  to  estimate  jobs  by  offset;  how  and  where  to 
order  ink,  paper  and  plates;  and  how  copy  must  be  set 


Title  of  this  article  is  set  in  Onyx  and  20th  Century  Ultra  Bf.  Cond. 
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How  to  get  perfect 

line-up  and  register 


I  the  Craftsman  \ 
I  Line-Up  and  | 
^  Register  Table  J 

\  / 


Only  Craftsman  Tables 

give  you  all  these  time- 

and  money-saving  features. 

•  two  straightedges  at  perfect  right 
angles 

•  machine  cut  tracks  and  gears 

•  straightedge  raising  and  lower¬ 
ing  lever 

•  sheet  side  guide 

•  sheet  stops  and  grippers 

•  fluorescent  lighting 

•  graduated  stainless  steel  scales 

•  special  ink  marker 

•  5  sizes,  with  working  surface 
from  28"x39"  to  62"x84" 


Greatest  possible  accuracy  is  assured  if  you  do 
your  line-up  and  register  on  a  Craftsman  Table.  And 
in  addition,  you’ll  save  time  and  money,  because  the 
Craftsman  Table  simplifies  and  speeds  up  produc¬ 
tion. 

The  Craftsman  Line-up  and  Register  Table  is 
an  instrument  of  mechanical  precision.  It  incor¬ 
porates  design  and  construction  features  that  are 
the  result  of  over  25  years  of  development.  For  lay¬ 
ing  out  original  copy,  making  stick  up  sheets,  lining 
up  press  sheets,  registering  color,  etc..  Craftsman 
Tables  set  accuracy  standards  that  have  no  equal. 

You’ll  find  Craftsman  Tables  are  the  way  to 
solve  line-up  and  register  problems,  the  way  to  in¬ 
creased  profits  through  faster,  more  efficient  han¬ 
dling  of  work,  and  the  way  to  precision  accuracy 
that  keeps  customers  happy.  Send  /or  Catalog  and 
get  all  the  facts. 


I 

JXlftSmaTlj  DUftf  IIHE-UP  TABLE  CORP. 


5I'F  River  Street 


Wotthan  54,  Massachusetts 


up  for  best  costs  and  results.  Also,  it 
must  learn  the  limitations  of  this  proc¬ 
ess.  It  must  learn  something  of  pro¬ 
duction  standards  and  production 
rates.  In  other  words,  it  must  learn  all 
the  things  about  offset  that  it  now 
knows  about  letterpress.  It  must  ac¬ 
quire  the  same  knowledge  and  famil¬ 
iarity  with  offset  to  make  it  successful 
that  it  had  to  make  letterpress  success¬ 
ful. 

Must  Learn  New  Rules 

Starting  in  offset  is  quite  different 
than  just  putting  in  a  new  and  differ¬ 
ent  model  of  a  printing  press.  It  is  an 
entirely  new  process.  New  from  the  top 
down.  It  is  still  in  the  field  of  graphic 
arts,  hut  to  make  a  profit  at  it,  manage¬ 
ment  must  learn  whole  new  set  of  rules. 
Technical  skill  may  be  purchased  in 
the  form  of  a  pressman;  but  if  man¬ 
agement  does  not  know  its  part,  the 
new  venture  will  not  pay  off. 

If  John  Doe  were  not  in  such  a  hurry 
to  buy  a  press,  he  might  first  make  a 
connection  with  a  good  offset  trade 
house.  He  could  then  tell  his  salesmen 
to  sell  both  letterpress  and  offset.  In 
time  he  would  learn  many  things.  He 
would  learn  just  how  many  jobs  could 
be  sold  for  this  process.  He  would 
learn  what  types  of  jobs  are  suited  to 
offset.  He  would  get  an  idea  of  costs. 
Most  important,  he  would  learn  how 
to  handle  offset  jobs  and  how  to  man¬ 
age  them  through  the  office.  He  should 
not  rush  into  anything. 

There  is  another  angle  that  John  Doe 
should  consider  if  he  wants  to  just  give 
offset  a  try  as  cheaply  as  possible.  He 
may  think  the  cheapest  way  to  go  into 
offset  is  to  get  a  small  press  and  a 
cheap  pressman.  John  has  a  surprise 
coming.  There  is  a  difference  between 
cheapness  and  economy.  The  press¬ 
man  that  he  hires  would  have  all  of  the 
lithographic  knowledge  available  in 
that  plant.  Management  must  put  its 


entire  trust  in  this  man  and  lean  on 
him  for  everything  technical.  He  is 
the  only  lithographer  in  the  plant. 
There  is  no  one  to  question  his  judg¬ 
ment,  efficiency,  production  or  quality. 
Unfortunately,  his  experience  is  prob¬ 
ably  limited,  and  he  may  not  be  ready 
to  take  on  the  responsibility  of  being 
the  only  offset  man  in  the  plant.  It  is 
not  fair  to  him  to  throw  him  into  such 
a  job.  When  a  man  steps  into  a  situa¬ 
tion  such  as  this  he  must  know  inks, 
paper,  blankets,  rollers  and  presses. 
He  must  be  able  to  work  his  way  out 
of  all  problems,  whether  they  be  prob¬ 
lems  of  the  pressroom  or  of  manage¬ 
ment,  so  long  as  they  are  technical. 
Above  all,  he  should  know  plates. 

If  this  type  of  man  is  needed,  obvi¬ 
ously  the  smallest  offset  press  would 
not  support  such  a  man.  Starting  with 
a  large  press,  or  one  that  would  sup¬ 
port  a  topnotch  man,  brings  up  an¬ 
other  problem.  That  of  keeping  a 
larger  press  busy.  This  is  the  problem 
that  must  be  solved  before  buying  any 
press.  It  explains  another  reason  for 
building  up  offset  sales  and  farming 
the  work  out.  Don’t  buy  the  press  un¬ 
til  the  flow  of  work  warrants  the  pur¬ 
chase  of  the  press  needed  to  do  the 
most  efficient  job  for  the  work  avail¬ 
able. 

What  Size  Press? 

By  the  time  John  is  ready  for  a  press 
he  should  know  hourly  rates.  This  has 
a  great  hearing  on  the  size  press  to 
buy.  Small  presses  hold  a  very  impor¬ 
tant  place  in  this  industry,  but  in  a 
printing  shop  with  no  previous  experi¬ 
ence,  the  following  factors  should  be 
considered.  A  study  of  hourly  rates 
will  show  that  a  good  17x22  costs  about 
$9.00  per  hour.  This  is  374  square 
inches  of  work.  The  next  size,  21x28, 
costs  about  a  dollar  more  per  hour  to 
run,  but  the  sheet  size  is  588  square 
inches,  so  you  get  214  square  inches  for 
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your  dollar  extra.  The  next  size  is 
22x34,  twice  as  large  as  17x22  and 
costs  twice  as  much  per  hour  to  run. 
A  much  better  investment  is  the  35x45 
giving  1575  square  inches  for  about 
121.00  per  hour.  Only  three  dollars 
more  than  a  press  that  is  less  than  half 
its  size. 

If  a  substantial  amount  of  the  work 
planned  for  this  press  is  two  or  four 
colors,  it  should  be  a  two-color  press. 
This  gives  double  the  production  with 
only  a  50%  increase  in  cost.  More  and 
more  work  is  becoming  available  where 
a  second  color  is  used  to  brighten  up 
and  enrich  the  job.  The  time  is  rap¬ 
idly  approaching  when  two-color  press¬ 
es  in  this  size  will  be  more  common 
than  singles.  This  press,  if  kept  busy, 
will  support  an  excellent  man;  one 
who  can  be  leaned  upon  by  manage¬ 
ment  and  one  who  can  work  his  way 
out  of  the  many  difficulties  that  arise 
in  offset. 

It  may  seem  like  a  big  jump  to 
make,  going  right  into  a  35x45  two- 
color  press  but  the  risk  is  less  than  if 
a  cold  start  is  made  with  a  smaller 
press.  The  whole  plant  rests  upon  the 
proper  approach.  Get  the  work  first, 
get  the  experience  second,  gear  manage¬ 
ment  to  handle  offset  work  efficiency, 
and  then  get  a  good  pressman.  Every 
case  is,  of  course,  different.  The  proj¬ 
ect  must  be  tailor-made  to  fit  condi¬ 
tions.  A  wise  man  will  get  the  best 
advice  available  right  in  the  beginning. 
Salesmen  may  not  be  as  able  to  advise 
you  as  compared  to  a  man  who  has 
been  through  this  and  has  a  better  un¬ 
derstanding  of  the  many  problems  to 
be  faced. 

The  Duplicator  Route 

There  is  still  another  way  to  get  into 
offset.  It  is  slow  and  it  is  not  the  most 
thorough  way  to  gain  experience,  but 
it  often  works  out  very  well.  We  call 
this  the  duplicator  route.  Some  excel¬ 


lent  combination  plants  have  obtained 
their  early  experience  with  dupli¬ 
cators.  These  machines  have  come  a 
long  way  and  do  an  excellent  job  on 
certain  classes  of  work.  The  Multilith 
and  the  Davidson  are  miniature  presses 
built  on  the  offset  principle.  They  are 
generally  considered  office  machines 
and  do  not  require  the  same  degree  of 
skill  to  run  them.  The  education 
gained  from  their  use  is  slow  but  valu¬ 
able  as  far  as  management  is  con¬ 
cerned.  The  technical  experience  af¬ 
forded  by  such  machines  is  not  great. 
A  man  can  operate  a  duplicator  for 
years  and  still  get  completely  lost  when 
faced  with  an  offset  press.  A  letterpress 
pressman  and  a  duplicator  operator — 
both  have  certain  experiences  that  are 
helpful.  But  whether  or  not  they  can 
ever  become  good  offset  pressmen  de¬ 
pends  entirely  upon  their  ability  to 
learn  many  new  things. 

Lately,  there  have  appeared  upon  the 
market  some  presses  that  open  up  a 
new  field.  They  have  the  simplicity  of 
duplicators  but  are  built  more  like  reg¬ 
ular  offset  presses.  It  looks  as  though 
a  start  with  one  or  more  of  these  ma¬ 
chines  could  be  good  training  for  fu¬ 
ture  offset  business.  It  is  too  early 
to  tell  but  if  a  plant  wants  to  get  its 
feet  wet  in  offset  without  farming  out 
work  this  may  be  another  way.  The 
greatest  danger  is,  of  course,  in  think¬ 
ing  that  a  few  successful  jobs  mean 
that  one  has  arrived.  The  old  platitudes 
that  one  swallow  does  not  make  a  sum¬ 
mer  and  that  a  little  knowledge  can  be 
dangerous  have  a  basis  in  fact.  When 
times  are  good  one  can  make  a  profit 
in  spite  of  many  shortcomings.  But 
when  things  tighten  up  and  the  cus¬ 
tomers  start  shopping  around  then  the 
boys  with  the  most  know-how  can  keep 
their  quality  up  while  getting  their 
prices  down.  They  know  the  business 
thoroughly.  They  have  made  their  mis¬ 
takes  and  have  profited  thereby.  The 
beginners  cannot  afford  to  flounder  in 
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a  tight  market.  They  must  really  know 
their  business  and  not  just  think  that 
they  do. 

Too  many  printers  rush  into  offset 
because  they  think  it  is  a  cheaper 
method  of  reproduction.  They  reason 
that  the  presses  are  larger,  they  run 
faster  and  there  is  no  makeready.  They 
do  not  need  photoengravings  or  elec¬ 
tros.  They  think  that  a  lot  of  their 
present  headaches  and  costs  will  be 
eliminated.  Some  think  the  field  is 
wide  open  to  anyone  with  an  offset 
press.  There  are  a  few  things  wrong 
with  this  reasoning. 

The  offset  process  is  only  lower 
priced  on  certain  types  of  work  on  cer¬ 
tain  length  runs.  Much  depends  upon 
the  copy  from  which  the  job  must  be 
made.  Typesetting  is  not  eliminated. 
In  fact  it  must  often  be  set  more  care¬ 
fully  and  proved  more  exactly.  The  rea¬ 
son  printers  think  they  will  eliminate 
headaches  is  that  they  know  the  prob¬ 
lems  of  letterpress  and  do  not  know 
those  of  offset.  Another  thing  is  that 
they  know  how  to  work  their  way  out 
of  letterpress  problems  but  are  sunk 
with  some  of  the  offset  problems. 

Makeready,  as  known  to  the  printer, 
does  not  exist  in  offset,  but  preparing 
an  offset  press  to  run  a  job  is  still  a 
considerable  item  of  expense.  The  lost 
time  on  offset  presses  is  greater.  They 
can  be  run  fewer  hours  per  day.  Offset 
presses  are  faster  than  flat-beds  but 
they  are  also  more  expensively  manned. 
No  man  or  crew  ever  runs  two  offset 
presses.  In  spite  of  greatly  improved 
plates,  they  are  still  a  problem.  Paper 
is  more  expensive  and  more  difficult 
to  handle  because  of  the  moisture. 
There  are  no  photoengravings  but  the 
camera  work  must  be  corrected  to  the 
same  extent  on  comparable  work.  Dry¬ 
ing  problems  are  just  as  acute  and  in 
some  cases  more  so  due  to  the  extra 
moisture  in  the  paper. 

It  cannot  be  said  that  offset  work  is 
cheaper  than  letterpress  without  qual¬ 


ifying  the  statement.  There  are  some 
jobs  that  are  just  naturally  suited  to 
this  process.  There  are  jobs  that  be¬ 
cause  of  the  size  of  halftones,  the  areas 
of  color  or  the  kind  of  paper  or  length 
of  run,  can  be  done  economically  only 
by  offset.  On  the  other  hand,  there 
are  shorter  runs,  all  type,  on  coated 
stock  that  will  figure  much  cheaper  by 
letterpress.  There  are  a  great  many 
jobs  just  on  the  borderline.  No  one 
can  possibly  tell  which  way  will  turn 
out  the  cheaper  job  without  figuring  it 
both  ways.  The  more  successful  com¬ 
bination  plants  will  figure  every  job 
both  ways  in  order  to  find  which  is 
best. 

The  offset  process  has  its  headaches 
but  the  lithographic  industry  is  spend¬ 
ing  hundreds  of  thousands  of  dollars 
every  year  to  get  rid  of  them.  We  are 
rapidly  approaching  an  era  of  com¬ 
bination  plants.  Printers  all  over  the 
country  are  installing  offset  depart¬ 
ments.  Many  of  those  who  have  it  are 
concentrating  their  expansion  entirely 
to  the  offset  end.  It  must  have  some¬ 
thing.  This  article  is  not  designed  to 
discourage  but  to  encourage  with  cau¬ 
tion  and  correct  approach. 


7  try  to  stop  down  the  lens,  but  it 
l{eeps  popping  back,  to  fl.2!" 
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dinographic  PN  ortho  is  only  one  of 
the  many  superior  products  produced 
for  use  in  the  graphic  arts  by  the 
photographic  division  of  .  .  . 


PHOTOGRAPHIC  DIVISION  •  1700  lONOON  ROAD  •  CLEVELAND  12,  OHIO 


the  NEW  standard  for 
vinyl  film  perfection. 


every  dot  more  clearly  etched  than  heretofore 
possible  .  .  .  every  tonal  characteristic  captured 
completely  . . .  every  line — regardless  of 
thickness  or  thinness— sharply  reproduced  in 
sparkling  negatives  or  positives. 


you  can  get  all  this,  and  more,  through 
dinographic  PN  ortho's: 


fine  grain,  extreme  contrast  emulsion 
high  degree  of  opacity 
new  smooth  surface 
clear  vinyl  base  .015  thick 
maximum  dimensional  stability 
wide  safelight  tolerance 
excellent  storage  life 


from  exposure  to  finished  print,  you  will  be 
pleased  with  the  processing  ease  and  speed 
of  this  flat,  non-curling  di-noc  film.  _ 


branch  oIUcm:  now  yoifc  city,  29S  modiion  avtnu*  •  Chicago,  iliinoit,  4522  wott  16lh  itroot  •  utica,  michigon,  4SS34  von  dyho  avonuo 
let  angeiet,  California,  4410  moireto  avonuo  •  rotidont  roproionlolivoi;  wothington,  d.  c.,  tulto  oklohomo  and  rochotlor,  now  yerk 
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The  SALESMAN 
KNOCKS  ^ 

twice 


by  Lewis  P.  Sheldon 


OURS  is  a  culture  in  which  salesmanship  has  a 
vibrant  life  of  its  own.  Modern  industry  is 
composed  of  production,  finance  and  selling.  The 
library  is  stocked  with  the  latest  books  on  produc¬ 
tion  in  the  atomic  age,  streamlined  financing,  time 
and  space  savers,  and  how  to  win  friends  and  in¬ 
fluence  people.  But,  let’s  face  it.  The  motive  of 
industry  is  profit.  And  for  profit  the  two  necessary 
adjuncts  are  the  Seller  and  the  Buyer. 

Gone  are  the  days  when  salesmanship  was  con¬ 
sidered  a  sort  of  game  in  which  it  was  one  man’s 
role  to  lie  and  the  other’s  role  to  be  skeptical.  In 
our  dreams  we  may  turn  to  Greek  mythology. 

Title  of  this  article  is  set  in  Alternate  Gothic  No.  2  and  3 


^ 'll 
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Will  they  include  greetings  with  the  striking  design  and  bold, 
modern  use  of  color  featured  In  this  exact  reproduction?  This 


card  is  typical  of  the  new 


/\vVSTEI«3fECE  LINE 


. . .  and  it  shows  why  printers  have  learned 
to  rely  on  Masterpiece  over  several  years 
--  for  easy-selling,  top-profit  Personalized 
Christmas  cards. 

Send  today  for  your  1955  Deluxe  Album 
of  Masterpiece  Name-Imprinted  Christ¬ 
mas  Cards  -  Including  the  world's  largest 
selection  of  greetings  especially  designed 
for  use  by  business  firms.  For  extra,  early 
profits,  start  showing  it  RIGHT  NOW. 


MASTERPIECE  STUDIOS  Dept  A 

1956  S.  Troy  St.  Chicogo  23,  III 


Send  us  the  1955  Deluxe  Album  of  Masterpiece 
Nome-Imprinted  Christmas  Cords. 


City,  Stote 


bestow  on  any  moron  the  King  Midas 
golden  touch,  and  send  him  forth  with 
his  wares.  But  this  is  a  world  of  reality. 
The  salesman’s  function  is  to  create  a 
demand  in  a  buyer  who  is  confounded 
of  many  facets — negative  attitude,  prej¬ 
udice,  suspicion,  fixation,  hesitation 
and  indecision.  But  above  all,  like  the 
man  from  Missouri,  the  buyer  wants 
to  be  shown. 

To  succeed  in  this  maelstrom  of  push¬ 
ing  and  pressures  and  profits,  the  all- 
important  salesman  must  be  endowed 
with  an  up-to-date  golden  touch.  What 
then  are  the  elements  that  make  for  this 
present-day  golden  touch?  Insight, 
imagination,  educational  background, 
knowledge  of  product,  knowledge  of  in¬ 
dustry,  and  ability  to  consult  with,  ad¬ 
vise  and  assist  the  buyer.  In  this  way, 
some  of  the  gold  dust  is  transferred 
from  the  Seller  to  the  Buyer — “gilt  hy 
association,”  shall  we  say.  In  short,  the 
modern  version  of  the  so-called  game  is 
one  in  which  it  is  one  man’s  role  to  tell 
the  truth  and  the  other’s  role  to  be 
satisfied.  Thus  is  stimulated  the  desire 
for  more  purchasing,  more  production 
and  more  profit. 

Time  Under  the  Microscope 

The  salesman  is  struggling  constantly 
with  his  enemy — Time.  Let’s  take  the 
hypothetical  case  of  Mr.  Seller  of  the 
X  Corporation  in,  say,  a  local  commun¬ 
ity,  excluding  for  the  moment  the  trav¬ 
elling  salesman  and  his  renowned  ac¬ 
tivities.  Assigned  a  quota  of  $52,000  a 
year,  Mr.  Seller  is  responsible  for  $1000 
worth  of  sales  each  week,  or  $200  a  day 
In  a  five-day  week.  In  an  eight-hour  day, 
therefore,  Mr.  Seller  has  480  minutes  in 
which  to  meet  or  exceed  his  quota.  Min¬ 
utes,  then,  will  be  the  theme  on  which 
we  reckon. 

Tearing  a  page  from  his  daily  call 
book  we  find  Mr.  Seller’s  time  itemized 
in  somewhat  the  following  categories: 
Office,  Travel,  and  Actual  Communica¬ 
tion  with  the  Customer. 

Office:  Here  he  must  answer  mail  and 


phone  calls,  prepare  quotations  and 
mailing  lists,  arrange  for  activities  in 
the  field,  organize  and  conduct  demon¬ 
strations,  study  latest  developments. 

Rushing  along  on  our  eight-hour  day, 
we  charge  him  with  90  minutes  for 
these  necessities,  not  to  mention  the 
sales  meetings,  routine  reports,  or  the 
overtime  that  is  tacked  on  at  the  end 
of  the  day. 

With  his  plans  for  the  day  completed, 
he  starts  on  his  way  full  of  optimism. 
Allowing  for  false  leads,  complaints  and 
administrative  calls,  he  is  determined 
to  present  his  case  to  at  least  five 
customers. 

Now  the  race  begins! 

Travel:  He  must  wait  for  the  eleva¬ 
tor,  and  wait  for  the  train  or  bus,  and 
wait  for  the  green  lights,  and  wait  for 
the  women  passengers,  and  wait  for 
the  elevator  to  the  floor  of  destination. 

In  a  full  day,  approximately  140  min¬ 
utes  are  metered  just  waiting  and  trav¬ 
elling  (and  we’ll  insert  here  the  false 
leads,  complaints  and  administrative 
calls). 

Interspersed,  but  not  directly  charge- 
able  to  selling,  is  time  taken  out  for 
lunch — about  45  minutes,  plus  approxi¬ 
mately  15  minutes  during  the  day  for 
purchasing  a  pack  of  cigarettes,  mak¬ 
ing  phone  calls,  a  running  look  at  the 
headlines,  and  down  a  glass  of  milk  for 
tbo  ulcer. 

Two  hundred  and  ninety  minutes 
have  now  been  consumed — thus  far  no 
customers,  no  sale. 

But  now,  stripped  of  all  things  extra¬ 
neous,  there  is  a  balance  of  190  minutes 
to  be  applied  exclusively  for  sales,  and 
divided  among  five  customers  Mr.  Sel¬ 
ler  has  38  minutes  to  spend  with  each. 
All  his  training,  all  his  knowledge,  and 
all  his  planning  are  harnessed  for  these 
few  minutes  to  capture  the  bare  re¬ 
quirements  of  his  joh.  Again  we  must 
reckon  with  a  10-minute  wait  at  the 
pleasure  of  the  receptionist.  But  at  long 
last  we  reach 

Actual  Communication  With  The 
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Why  do  leading  lithographers  choose  Rotherford? 

85  years  as  the  pioneer  builder  of  precision  lithographic  machinery  as¬ 
sures  you  that  the  experience  and  skill  used  to  produce  the  first  bronzing 
machine  ...  the  first  high  speed  metal  decorating  press  . . .  the  first  rotary 
offset  press  for  paper  ...  the  first  machinery  for  decorating  collapsible 
tubes  .  .  .  and  one  of  the  world’s  largest  cameras  ...  go  into  every  piece 
of  equipment  bearing  the  Rutherford  name. 

PHOTO-COMPOSING  MACHINES 

(Step  and  Repeat) 

Four  big  reasons  why  87%  of 
leading  lithographers  swear  by 
these  machines: 

•  FAST  REGISTRATION  -  by 

quick  acting  quoins. 

•  MICROMETER  PRECISION - 

14"  graduations  on  large  dial 
move  negative  only  .001". 

•  ACCESSIBILITY  -  Backboard 
lowers  to  receive  plate  without  in¬ 
terfering  with  arc  lamp  or  holder. 

•  SAFETY  FROM  ERROR  -  Auto-  Other  Rutherford  Products 

matic  travel  stops.  No  movement  A  complete  range  of  fine  lithographic 

possible  while  negative  and  plate  equipment  ranging  from  all  metal  pro- 

are  in  contact.  cess  cameras,  precision  color  cameras, 

plate  whirlers  and  a  wide  variety  of 
•  coating  machines  for  both  general  and 

\— /  special  applications.  Write  for  complete 

A  Division  of  Chemical  Corporation  information,  addressing  Dept.  R2-549. 


Chemical  Corporation 


/  Rutherford  Machinery  Co< 


10-10  44th  Av«nu«,  Long  Island  City  1,  N.  Y. 
Chicago  *  Toronto  *  Montreal  *  San  Francisco 


DIVISIONS  OF  SUN  CHEMICAL  CORPORATION 

HORN  •  HUDSON  •  WILLEY  (paints,  maintenance  and  construction  materials,  industrial  coatings)  • 
WARWICK  (textile  and  industrial  chemicals)  •  WARWICK  WAX  (refiners  of  specialty  waxes)  •  RUTHER¬ 
FORD  (lithographic  equipment)  •  SUN  SUPPLY  (lithographic  supplies)  •  GENERAL  PRINTING  INK  (Sig¬ 
mund  Ullman  •  Fuchs  &  Lang  •  Eagle  *  American  •  Kelly  *  Chemical  Color  &  Supply  Inks)  •  MORRILL 
(news  inks)  •  ELECTRO-TECHNICAL  PRODUCTS  (coatings  and  plastics)  •  PIGMENTS  DIVISION  (pigments 
for  paints,  plastics,  printing  inks  of  all  kinds) 


Customer:  Five  minutes  are  now  re¬ 
quired  for  amenities,  incidental  discus¬ 
sion  and  courtesies  considered  conduct 
becoming  a  salesman;  10  more  for 
telephone  interruptions,  secretarial  in¬ 
structions  and  spasmodic  conversations 
with  others  who  may  want  it.  The  al¬ 
lotted  time  has  now  shrunk  to  about  13 
minutes  for  the  Seller  to  “talk  turkey” 
and  make  sales. 

On  the  basis,  therefore,  of  five  calls 
a  day,  the  salesman  is  granted  65  min¬ 
utes  in  which  to  consummate  1200 
worth  of  sales.  Every  minute  he  can 
effectively  talk  to  Mr.  Prospect  and 
convert  him  to  Mr.  Buyer,  must  yield 
13.08.  since  the  X  Corporation  is  geared 
to  this  rate  of  production. 

This,  then,  is  how  480  minutes  of  his 
day  is  broken  down,  to  say  nothing  of 
the  salesman. 

Over  a  period  of  a  year,  the  minutes 
of  waiting  or  lost  time  must  be  ac¬ 
counted  for  somewhere  along  the  line, 
and  this  ultimately  affects  the  quota, 
the  salesman  or  the  product.  It  is  an 
obvious  fact  then  that  every  minute  the 
salesman  is  required  to  cool  his  heels 
in  an  outer  office  or  to  render  tangent 
services  will  eventually  find  its  way  into 
the  future  cost  of  the  product.  There¬ 
fore,  “when  the  prices  go  up,  up,  up,” 
reflect  not  only  on  the  conditions  ad¬ 
vanced  for  the  higher  cost,  but  also  on 
the  relationship  of  the  minute  to  the 
dollar.  Consider,  also,  which  of  these 
causes  you  can  personally  do  something 
about. 

The  variables  in  business  are  so  num¬ 
erous  that  there  can  be  no  set  rule  for 
dividing  the  day.  Some  days  a  salesman 
mieht  be  required  to  spend  all  day 
with  but  one  or  two  customers  on  dem¬ 
onstrations  and  the  like.  But  here,  too. 
the  difference  must  be  made  up  or  ac¬ 
counted  for  somehow. 

Knowledge  of  Product  and  Industry 

We  have  examined  Time  under  the 
microscope  and  found  that  all  the  in¬ 
genuity  in  the  world  will  not  stretch 

lOi 


the  hour.  Now  let’s  change  slides  and 
study  the  two-celled  structure:  knowl¬ 
edge  of  product — knowledge  of  indus¬ 
try.  This  is  the  salesman’s  stock  in 
trade.  Under  the  high-powered  lens  they 
appear  to  be  joined  together. 

The  next  step  is  to  analyze  this  in 
conjunction  with  the  graphic  arts,  for 
here  is  an  industry  of  fast  and  steady 
growth.  Every  day  brings  forth  new 
products,  new  procedures,  new  ma¬ 
chines  and  new  ideas.  The  salesman  as 
roving  ambassador  is  exposed  to  them 
all.  Having  absorbed  the  principles  of 
these  achievements,  he  has  become  a 
storehouse  of  information.  His  value  to 
you  is  the  intimate  relationship  of  his 
product  with  the  entire  field.  As  a  liai¬ 
son  between  the  factory  and  your  office, 
this  reservoir  of  knowledge,  and  his 
service,  or  the  so-called  gold  dust,  is  at 
the  disposal  of  the  prospector. 

Certainly,  when  discussing  a  piece  of 
equipment,  a  potential  buyer  should  in¬ 
quire  about  the  product  in  terms  of 
cost,  what  it  will  do,  how  it  is  con¬ 
structed,  speed  of  operation,  cost  of 
maintenance,  value  over  competition, 
opinions  of  others  who  use  it,  and  above 
all  how  it  will  fit  into  his  specific  oper¬ 
ations  and  save  money.  Obtaining  only 
these  statistics,  however,  the  buyer  too 
often  shunts  the  salesman  aside  and 
misses  the  opportunity  to  gain  more 
valuable  information.  Certainly  a  pros¬ 
pector  would  not  be  content  with  a 
grain  of  gold  if  a  pound  lay  hidden 
nearby.  The  buyer  need  only  probe  a 
bit  to  uncover  the  bottled-up  informa¬ 
tion  acquired  by  the  seller  as  he  treks 
his  course. 

The  Prospect  or  Buyer 

We  have  belabored  the  trials  and 
tribulations  of  the  salesman.  It  would 
be  proper  now  to  switch  to  the  Prospect 
or  Buyer. 

He,  too,  is  plagued  by  problems,  the 
foremost  also  being  Time.  We  also 
know  that  the  cornerstone  of  his  busi- 
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BALDWIN  WATER  LEVELS 

— Aufofn«tic«lly  maintain  constant  fountain  solution 
level,  stabilize  fountain  setting,  save  pressman's 
time.  Unbreakable  polyethylene  container  has  auto¬ 
matic  non-spill  valve — 4eeps  solution  supply  visible. 


BALDWIN  VIBRATING  ROLLERS 

— Improve  ink  and  water  distribution  to  reduce 
"layout  ghosts"  on  offset  and  letterpress  presses. 
Standard  stroke,  3  to  6  Inches— longer  on  special 
order.  Diameters  to  fit  small  spaces. 


William  Gegenbeimer  Company,  Inc. 

78  Roebling  Street  Brooklyn  11,  New  York 


Boost  Quality  &  Production 


BALDWIN  INK  AGITATORS 

— Continuous  traveling  rotating  cone  keeps  ink 
against  fountain  roller,  uniform  on  the  job  in  mill 
condition.  Cone  is  simple  to  remove  and  clean. 
Separate  motor  drive.  Applicable  to  almost  any 
offset  or  letterpress  fountain. 


Baldwin  Equipment 

Any  Press  Is  a  Better  Press  with  Baldwin  Equipnieiit 

The  Baldwin  line  of  expertly  engineered  press 
equipment  has  been  designed  to  increase  press  ef¬ 
ficiency  and  production  uniformity  with  minimum 
maintenance  and  expense.  For  compfete  detoifi  of 
any  item,  pfoato  sand  moke,  model  and  sizes  of 
your  prou. 

All  Baldwin  equipment  sold  on  30  day  free  trial. 


ness  is  knowledge  of  industry,  knowl¬ 
edge  of  product,  as  well  as  advance 
planning,  calculations  of  cost  trends, 
operating  margins,  cash  requirements, 
etc.  But  looking  ahead,  and  to  translate 
probable  business  into  dollars  and 
cents,  he  must  not  overlook  any  ad¬ 
vantages  offered  to  him. 

The  salesman  knows  the  mechanics 
of  plant  operation  and  that  the  presi¬ 
dent,  pressman,  production  manager 
and  purchasing  agent  are  travelling  to¬ 
wards  the  same  destination  but  have 
different  routes  to  cover.  He  knows,  too, 
that  routine  procedures  in  one  place 
may  be  a  revelation  in  another. 

His  daily  contacts  with  the  home 
office,  factory,  branch  manager,  fellow 
craftsmen  and  fellow  salesmen  replen¬ 
ish  his  well  of  information  that  can  be 
tapped  from  many  sides. 

Examples  at  Salesmen's  Help 

By  way  of  example,  take  the  case  of 
the  process  printer  whose  customer, 
desiring  a  limited  run  on  a  four-color 
job,  was  discouraged  by  the  prohibitive 
initial  cost.  The  salesman  in  this  case 
apprized  the  printer  of  the  following 
information  taken  from  a  monthly  home 
office  bulletin.  It  described  a  three-color 
process  for  short-run  work  being  per¬ 
formed  by  one  of  its  customers  on  a 
company  press.  The  process  employs 
color  transparencies  and  was  originally 
developed  by  the  Eastman  Kodak  Com¬ 
pany.  As  color  correction  is  entirely 
photographic,  no  hand  work  is  re¬ 
quired.  With  the  time  and  money  saved 
on  both  photographic  color  corrections, 
and  only  three  press  passes  instead  of 
four,  an  entirely  new  field  in  short-run 
color  reproduction  is  forecast,  filling 
both  the  customers’  needs  and  the  print¬ 
ers’  tills.  The  gold  dust  is  again  rubbed 
off. 

Or  take  the  illustration  of  the  printer 
installing  a  new  platemaking  depart¬ 
ment.  His  trouble  was  with  oxidation 
spots  on  his  zinc  plates.  Cadmium,  iron 
or  lead  impurities  in  the  zinc  coming 


in  contact  with  atmospheric  oxygen, 
caused  these  spots  to  appear.  The  sales¬ 
man  previously  had  learned  that  an 
aqueous  solution  of  nitric  acid  and 
alum  does  the  trick  of  removing  these 
spots.  New?  Certainly  not!  But  quite 
a  help  to  the  newly  established  plate¬ 
making  department. 

Or  perhaps  the  case  of  the  printer 
faced  with  this  snag:  In  the  course  of  a 
routine  job  the  dots  of  the  image  grew 
and  thickened.  The  pressman  was 
aware  that  this  might  have  been  due  to 
an  ink  that  was  too  thin  or  oily,  or  an 
ink  that  was  too  water-repellent.  Per¬ 
haps,  too,  he  considered  the  possibility 
of  insufficient  acid  in  the  water.  He  had 
tried  everything  from  bodying  the  ink 
with  #5  varnish  to  increasing  the 
water  supply  and  adding  acid  to  the 
fountain  solution.  No  dice — still  thick 
dots  before  his  eyes.  The  salesman  hav¬ 
ing  observed  a  fellow  craftsman  in  a 
similar  situation,  recalled  the  gremlins 
in  that  case  were  coarse  particles  in  the 
ink  which  resulted  in  piling  at  the 
edges  of  the  image.  A  new  batch  of  ink 
was  mixed  using  a  finer  pigment,  and 
his  problems  were  solved.  No  sale,  but 
a  new  friend,  a  potential  customer,  and 
increased  efficiency  for  the  printer. 

These  are  but  a  few  illustrations 
which  spark  a  pattern  of  better  team¬ 
work  between  the  Seller  and  the  Buyer. 
This  “give  and  take’’  has  great  poten¬ 
tialities  which  could  be  capitalized. 

The  value  of  the  salesman  as  a  town 
crier  of  the  industry  is  his  ability  to 
bring  to  all  who  will  listen  an  up-to- 
date  analysis  of  the  latest  developments 
in  the  field.  He  can  aid  you  in  your 
crucial  decisions,  pinpoint  your  vulner¬ 
ability  and  ease  your  irritations.  Aware 
that  his  path  to  success  is  found 
through  the  twin  doors  of  Product  and 
Service,  the  salesman  knocks  twice. 


Some  printer’s  annual  income  goes  to 
a  pretty  figure — usually  his  wife. 

— Old  Tramp  Printer 
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WILL  BUY  THIS 
PRODUCTIVE  INSTALLATION! 

A  TRAILBLAZER  WEB  FED 
2  COLOR  OFFSET  PRESS 

with  interchangeable  sheet  rewind  delivery 

AND 

A  TRAILBLAZER  COLLATOR 

capable  of  collating  6  webs  in  register,  sheet¬ 
ing,  folding  and  delivering  a  finished  signature 

'tf  This  price  includes  press  completely  wired,  all  motors,  joggers,  waste 
trim  disposal  unit  and  electric  eye  register  control  on  collator. 

WITH  THIS  EQUIPMENT 
YOU  CAN  PRODUCE 

MAGAZINES  OR  BOOKLETS  TABLOID  NEWSPAPERS 

5Vi  X  8 ’/a — 96  pages  4  to  24  pages 

8!/2  X  n-48  pages  SHEETS- LABELS, 

REWOUND  PRINTED  ROLLS  FORMS,  FOLDERS 

at  40,000  impressions  per  2  colors  one  side,  or  1  color 
hour  each  side  at  20,000  sheets 

per  hour,  logged  and  stacked 

IF  YOU  ARE  INTERESTED  PLEASE  CONTACT 
US  AND  OUR  REPRESENTATIVE  WILL  CALL 


LITHOID,  INC. 

232  CLEVELAND  AVENUE  •  HIGHUND  PARK,  N.J. 

SALES  AND  SERVICE  OF  TRAILBLAZER  WEB  OFFSET  PRESSES 
Built  by  John  Waldron  Corporation,  Leaders  in  Web  Processing 
— Since  1827 — 


Picture  Credits 


The  photographs  which  appear  on 
pages  65,  95,  and  127  were  supplied  to 
The  Graphic  Arts  Monthly  through  the 
courtesy  of  Lois  and  Joseph  Steinmetz. 
These  photographs  are  from  their  sec¬ 
ond  annual  collection  of  Florida  color 
photographs  which  appear  in  “Colorful 
Florida,”  a  weekly  engagement  calen¬ 
dar  published  by  them. 

The  Steinmetz’s,  who  reside  in  Sara¬ 
sota,  Fla.,  are  photographers  extra¬ 
ordinary.  They  have  photographed 
Florida  from  practically  every  angle 
and  for  practically  every  major  con¬ 
sumer  magazine  in  the  country.  Their 
photographs  have  appeared  in  Life, 
Collier's,  Holiday,  Saturday  Evening 
Post,  etc.  Mr.  Steinmetz  is  one  of  the 
150  people  in  the  nation  who  have  been 
awarded  the  coveted  Master  of  Photog¬ 
raphy  degree.  The  photographs  were 
originally  made  by  Mr.  Steinmetz  on 
Kodachrome  film  with  a  35  mm.  cam¬ 
era.  In  almost  every  case  flash  bulbs 
were  used,  whether  the  shots  were  made 
in  full  daylight  or  at  dusk.  The  Koda- 
chromes  were  then  furnished  to  Mer¬ 
cury  Lithographing  Company  in  Miami, 
Fla.,  who  color-separated  them  and  re¬ 
produced  the  calendar,  “Colorful  Flor¬ 
ida,”  nine  illustrations-up  on  a  single 
color  21x29"  Miehle  press. 

K.  S.  Reynolds,  secretary-treasurer. 
Mercury  Lithographing  Company,  sup¬ 
plied  GAM  with  contact  positives  of 
the  photographs  presented  here.  Inci¬ 
dentally,  the  engagement  calendars  are 
published  with  spaces  available  for  im¬ 
printing  by  printers  throughout  the 
country. 

The  cooperation  between  Mr.  Stein¬ 
metz,  the  photographer  and  the  lithog¬ 
rapher,  Mercury  Lithographing  Com¬ 
pany,  proved  to  be  an  effective  team  in 
bringing  these  beautiful  reproductions 
to  the  pages  of  The  Graphic  Arts 
Monthly. 


Tint  Blocks  for  ROP  Color 

The  pressmen  and  stereotypers  at  the 
Herald  and  News,  Klamath  Falls,  Ore., 
have  their  own  method  of  making  tint 
blocks  for  newspaper  ROP  color  ads. 

To  save  time,  and  particularly  to  save 
the  extra  cost  of  color  separation  plates 
in  the  engraving  department,  which  the 
advertiser  usually  has  to  pay.  Gene  Den¬ 
ton,  press  superintendent,  has  figured 
out  a  satisfactory  shortcut. 

It  worked  out  very  well  recently  with 
good  effect  when  a  home  appliance  firm 
scheduled  a  three-color  and  black  ad  to 
show  the  new  full-color  major  appliance 
line  that  was  being  introduced  locally. 

The  black  and  white  plate  showed 
the  outline  of  the  range  and  refrigerator 
models.  To  emphasize  the  color,  it  was 
decided  to  run  three  separate  tint 
blocks  to  back  the  three  line  drawings 
rather  than  try  to  run  the  line  etchings 
in  color. 

Mr.  Denton  put  the  black  and  white 
plate  on  the  press  cylinder  and  then 
tore  out  the  web.  He  started  the  press 
and  allowed  that  plate  to  print  directly 
onto  the  blanket.  Then  a  solid  plate 
was  substituted  for  the  black  and  white 
plate,  the  press  started,  and  the  blanket 
allowed  to  offset  onto  that  blank  plate. 

With  a  chisel  he  marked  the  outline 
desired  for  the  tint  block.  By  prepar¬ 
ing  three  such  solid  (blank)  plates  and 
then  routing  each  one  to  leave  a  solid 
block  of  color  at  the  designated  place, 
the  three  color  tint  blocks  were  pre¬ 
pared  without  aid  of  the  engraving  de¬ 
partment. 

He  commented  that  this  method  is 
particularly  advantageous  in  plants 
which  do  not  have  their  own  photo¬ 
engraving  plants  and  have  to  have  the 
work  sent  out.  — Florence  Jenkins 

A  printer  should  handle  his  product 
like  a  jeweler  handles  his  diamonds. 

— Old  Tramp  Printer 
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THE  CONSOLIDATED  "PEARL 


The  Pearl  has  the  finest  ink  distribution 
of  any  offset  press 
Four  varying  diam 
eter  form  rollers 
assure  uniform 
distribution. 


The  Consolidated  Pearl  is  a  small  press  with  the  big  press 
quality  built  into  it.  You  can  get  from  two  to  three 
thousand  more  printed  sheets  per  hour,  at  no  additional 
cost  to  you,  plus  a  finer  quality  printed  job  which  com¬ 
mands  a  better  price,  resulting  in  a  greater  profit.  In 
addition  to  the  increased  speed  there  are  fewer  stops 
and  a  much  greater  quantity  of  perfectly  printed  sheets. 
This  double  barrel  savings  gives  you  the  competitive 
advantage  of  earning  greater  profits. 


DELIVERY 
PILE 
HEIGHT 
24" 


Equipped  with  a  fully  automatic  lubricating  system 
to  all  high  speed  bearings. 


The  new  and  exclusive  design  of  the  Consolidated 
Brush  Dampening  Roller  has  many  advantages  over 
the  older  methods.  It  has  a  finer  control  to  vary  the 
amount  of  water  within  extremely  fine  adjustments 
so  that  areas  can  have  more  or  less  water  to  com¬ 
pensate  for  the  various  types  of  deep  etch,  bi-metallic 
and  albumen  plates. 


Heavy  side  frame  construction  with  precision 


machining  and  synchronized  mechanisms  as¬ 


sures  smooth  operation  and  easy  adjustments. 


Form  rollers  are  easily  adjusted  from  the  outside  of 
the  Press.  Four  forms  and  ink  ductor  are  only  ink 
rollers  in  press  that  require  adjusting. 

Accurately  calibrated  adjustments  give  the  press¬ 
man  complete  control  of  inking  mechanism. 


The  Photronic  sheet  control  at  feeder.  A  new  high- 
vacuum  electronic  control  optically  checks  the  sheets 
advancing  in  a  stream.  The  sheet  is  led  completely 
and  freely  into  the  swing-feed  register  guides.  Any 
misfeeding  of  sheets  automatically  stops  the  press 
so  that  corrections  can  be  made  wihout  spoilage. 


Superb  craftsmanship  and  the  finest  precision  tools  are  the 
combination  that  have  built  the  Swiss-made  Consolidated  Pearl 
Offset  Preu.  An  Offset  Press  is  an  instrument  of  time  and  timing.  r 

You  can  shorten  your  production  hours  or  lengthen  your  production 
capacity.  It  can  make  more  money  for  you  and  help  you  be  more 
competitive.  Every  possible  feature  to  perfect  the  Consolidated  Pearl  Press 
has  been  designed  and  developed  to  help  you  produce  better  work,  quicker! 

The  convenient  size  enables  you  to  handle  production  jobs  now  that  were  not 
practical  in  the  17"x22"  press  size.  The  following  chart  lists  the  sizes  of  formats 
and  booklets  that  are  ideally  suited  for  this  press.  Study  them  and  you  will  see  how 
well  the  Pearl  can  fit  into  your  plant. 


NO.  OF  PRINTED 
PIECES  OR 
PAGES  UP 


NO.  OF  PRINTED 
PIECES  OR  ; 
PAGES  UP 


NO.  OF  PRINTED 
PIECES  OR 
PAGES  UP 


2»/4x4  .  .  . 

2V4  X  SVa  .  . 

3^4  X  6V4  .  . 

3-9/16  X  5-9/16 

35/8  X  4%  .  . 

39/4  X  SH  .  . 
39/4  X  9V4  .  . 
4  X  91/4  .  .  , 
4V4  X  59/8  .  . 


Pearl  Offset  Presses  is  a  bcrttery 
equipment  of  the  highest  quality 


TIm  raori  offsat  praM  hat  baan  manufacfiirad  in  Zurich,  SwHnrland  for  ovar  two  dacodaa 
by  ona  of  tha  outstanding  monufocturors  of  iHhogroph  prastat,  Colermatolag.  Also 
mokort  of  Tha  Jawal  23  x  30".  Tha  Star  25  x  3t",  and  Tha  Diamond  32  x  44". 


^^,000  SHIVtJS  PIR  HOUlh-flus 
an  axtramaly  high  stock  piU,  tha  nawast  aipctric  aya  ph^qronic  shoot  conttol, 
tho  patontod  brush— doctor  domponing  systom  Opd  dezons  of  ottm  now  footwros, 
oil  insuro  your  oilvantogo,  compotitivoly.  X. 


CONSOLIDATED  International  Equipment 


59  Improved  Features  Guarantee 


INKING 

Th*  Inking  Unit  hen  a  total  of  20  rollon,  of 
which  four  or*  form  rollon,  oach  poir  oi  dii- 
foront  diamotors.  Distributor  rollon  romain  a 
constant  distance  from  contor  to  contor  thoro- 
by  making  it  possiblo  to  adhxst  oach  roUor 
soporatoly  against  tho  distributor  and  thon 
to  tho  ploto  cylindor  without  disturbing  tho 
first  sotting.  This  simplifiod  adiustmont  oi  tho 
inking  unit  is  oxclusiTo  with  tho  Consolidatod 
Oiisot  Pross. 


DAMPINING 

Tho  now  and  oxclusiTO  dosign  of  tho  Con- 
Bolidatod  Brvish  Damponing  RoUor  has  many 
advontagos  ovor  tho  oldor  mothods.  It  has  a 
iinor  control  to  Tory  tho  amoimt  oi  wotor  with¬ 
in  oxtromoly  fino  adiustmonts  so  that  oroos 
con  hoTo  mon  or  loss  wotor  to  componsato 
for  tho  Torious  typos  of  doop  otch.  bi-motoUic 
and  albumon  platos.  Soctional  Nylon  bnishos 
aro  adhistablo  or  romoYoblo  and  tho  amount 
oi  damponing  is  controUod  in  this  way  in  ad¬ 
dition  to  honring  a  ratchot  control  with  four 
difforont  dogroos  of  moTomont. 


Every  footuro  to  make  the  pressman's  work 
easier  has  boon  incorporated  in  this  press. 
Gripper  adjustment  side  guide  adjustment 
and  aU  other  controls  requiring  tho  attention 
of  tho  pressman  in  starting  his  Job  hove  boon 
so  designed  that  the  pressman  con  pre-sot 
most  positions  before  tho  presses  start  and 
make  his  final  adjustments  while  tho  presses 
are  running.  These  featuros  have  goinod  for 
the  Consolidated  Offset  Presses  the  title  of 
"The  Pressman’s  Press." 


CYLINDERS 

HeUcal  geared  Cylinders  eliminate  any  pos- 
siblity  of  gear  streaks  and  bearer-to-l>earer 
impressional  control  assures  uniform  transfer 
of  image  to  paper.  High  speed  baU  bearings 
are  used  in  all  moving  parts  thus  assuring  the 
maximum  production  speeds  oi  8000  sheets 
per  hour  oi  running  smoother  than  other  press 
equipment  running  at  half  the  speed. 


Better  Work . .  •  Faster  and 


ACCESSIBILITY 


FEEDER  PILE 

Th«  highest  pile  feeder  of  48"  height  ccqjxible 
of  handling  over  10,000  sheets  with  one  load¬ 
ing  and  a  delirery  of  exactly  half,  enables 
the  pressman  to  remoTS  printed  sheets  with¬ 
out  stopping  the  press.  The  improTed  design 
of  the  feeding  mechanism,  the  unique  mi¬ 
crometer  control  registering  derice,  the  swing 
grippers  and  the  chain  delivery  ore  all  syn¬ 
chronised  for  smoother  operations  making 
possible  these  higher  production  q;>eeds  of 
from  2000  to  3000  more  Hi-Quality  impressions 
pmr  hour  than  any  other  press  in  its  size  range. 

There  are  hundreds  of  other  equally  impor¬ 
tant  features  and  advantages  in  the  Consoli¬ 
dated  Pearl  Offset  Press.  You  must  see  H 
running  to  be  convinced  that  a  new  press  can 
be  so  for  advanced.  Whether  you  are  oper¬ 
ating  a  plant  with  large  presses,  or  whether 
you  are  a  letterpress  printer  who  has  been 
waiting  to  instaU  his  first  Offset  equipment 
this  is  the  press.  Now  is  the  time.  Reserve  your 
press  for  early  deliveryl 

A  CONSOUDATED  PRODUCT 
IS  NOTHING  LESS  THAN 
THE  BEST  IN  THE  WORLD 


TWO  TIMES  4000  SHEETS 
^  TIME  SAVED  50%  . 

^  '  DOUBLE  YOUR  PROFIT 
i^-  OR  CUT  COST  IN  HALF  ^ 


Plate  emd  blanket  cylinders  are  easily  acces¬ 
sible  for  fast  chemges.  requiring  the  least 
amount  of  time  to  change  plates  cmd  wash 
up  blankets. 


SERVICE... 

Experienced  Consolidated  press 
erectors  install  and  set  up  all 
Consolidated  Offset  Presses, 
demonstrating  and  training 
the  personnel  in  its  operation. 
Consolidated  maintains  a 
large  selection  of  spare  port 
replacements  in  its  factory 
in  Chicago  and  in  Branch  Offices 


and  Supply  Co. 


GENERAL  OFFICE  1112  N.  HOMAN  AVE 
CHICAGO  51,  ILL.  •  BRUNSWICK  8-4000 


SPECIFICATIONS 


Stock  Sire— 18V4"  x  24»/4"  .  .  Min.  Size  8"  x  10" 

Maximum  Transier  Size . 17*/4"  x  24Vi" 

Plate  Size . 22"  x  2AW 

Blanket  Size . 2914"  x  25-5/16" 

Blanket  Thickneas . 075" 

Plate  Thickneas . 02 

Speed  (Sheets  per  hour) — 

stream  feed . Up  to  8(X)0 

Pile  Stream  Feeder . Pile  Height  48" 

Registering  Mechanism  .  Three  point  Register  with 
Electric  Eye  Control 

Delivery . 24"  Height  on  4-wheel  truck 

Gripper  Margin . H" 

Main  Drive  Motor 

Equipment . 3  HP 

Total  Power  Required . 5  HP 


STANDARD  EQUIPMENT 


2  Rubber  Blankets 
2  Sett  of  Blanket  Bart 
1  Set  Covered  Dampeners 
1  Set  Inking  Rollers 
1  Patented  Washup  Device 
Set  Tools 

4  Paper  Stock  Trucks 
INK  DISTRIBUTION 

No.  of 

Typo  of  Rollon  Rollon 

Form  (covered) .  2 

Form  (covered) .  2 

Intermediate  (covered)  ....  3 

Distributor  (covered) .  1 

Ductor  (covered) .  1 

Rider  (metal)  .  5 

Gear  Driven  Metal  Roller ...  1 

Vibrating  Roller .  3 

Drum  Roller  (metal) .  1 

*all  motal  rollon  oro  coppor  cootod 

WATER  DISTRIBUTION 

Dampening  (rubber  covered)  2 
Ductor  (rubber  covered)  ...  1 

Vibrating  (metal) .  1 

Patented  Water  Pan  (metal)  1 


CONSOLIDATED  JttkimUiomlSquipntait  ami  Sapplijui 


GENERAL  OFFICES  AND  PLANT: 

1112  N.  HOMAN  AVE.,  CHICAGO  51.  ILL. 


BRANCH  330  WEST  26th  STREET 
OFFICES;  NEW  YORK  11. NEW  TORK 


1190  BENNINGTON  STREET 
EAST  BOSTON  28.  MASSACHUSETTS 


1220  maple  AVENUE 
LOS  ANGELES  IS.  CALIFORNIA 


WHAT 

DOES  AN 


ADVERTISING  AGENCY 


EXPECT 


by  John  McComb 

Erwin,  Wasey  &  Co.  Ltd. 


JUST  what  does  an  advertising  agency  expect  from  a 
lithographer?  The  question  is  a  broad  one,  and  it 
could  easily  cover  the  entire  lithographic  industry.  How¬ 
ever,  we  production  managers  of  agencies  have  a  respon¬ 
sibility  that  really  does  make  the  entire  industry  our 
concern.  We  must  become  acquainted  with  types  and 
sizes  of  equipment,  with  sizes  and  grades  of  pap>er,  with 
kinds  of  ink,  with  platemaking  and  various  other  inte¬ 
grated  items.  But  above  all  and  most  important,  the  ulti¬ 
mate  finished  lithographed  product — that’s  our  business, 
from  start  to  finish. 

Yes,  as  production  managers,  we  concern  ourselves 
with  these  items.  But,  as  advertising  agency  men,  we  also 
have  a  prime  responsibility  to  our  clients,  the  advertisers. 

Continued  on  next  page 
Title  of  this  article  is  set  in  Dorn  Bold  and  20th  Century  Ultra  Bold  Cond. 
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So  we  concern  ourselves  with  sales. 
The  end  result  of  consolidated  efforts 
within  the  agency  must  help  the  adver¬ 
tiser  sell.  If  it  doesn’t,  the  advertising 
is  not  doing  its  job. 

Working  Together 

With  you  then,  the  lithographer,  as 
well  as  with  us,  there’s  just  one  thing 
to  keep  in  mind — the  importance  of 
working  together  to  produce  the  final 
sale. 

In  a  percentage  of  the  organizations 
engaged  in  the  graphic  industry,  there 
is  an  indication  of  dissension  in  the 
ranks.  It  could  be  that  the  salesman 
cannot  see  eye-to-eye  with  the  super¬ 
intendent  of  the  plant,  or  that  the  art¬ 
work  is  not  sufficient  for  its  purpose 
in  that  it  could  be  too  heavily  retouched 
or  perhaps  too  flat.  Consequently,  the 
last  person  to  receive  all  integrated  ma¬ 
terial  before  final  production  of  the 
printed  piece,  the  production  manager, 
has  the  burden  of  the  entire  operation 
on  his  shoulders. 

Bear  in  mind  that  every  piece  of  pa¬ 
per  that  leaves  your  plants,  for  any¬ 
thing  except  waste,  is  used  to  consum¬ 
mate  a  sale.  In  reality,  it  is  a  salesman 
— and  it  must  bring  results. 

So,  too,  must  your  own  salesmen 


bring  results,  just  as  that  piece  of  pa¬ 
per.  Fortunately,  the  majority  of  sales¬ 
men  who  call  on  agencies  are  well- 
versed  in  their  wares.  However,  I’m 
forced  to  say  that  there  are  some  who 
have  no  idea  how  these  wares  are  pro¬ 
duced.  Several  years  ago,  a  very  young 
gentleman  came  into  our  office  to  sell 
printing  for  a  well-known  organization. 
Without  introducing  himself,  his  ap¬ 
proach  was,  “Have  you  any  printing 
for  So-and-So  Company?’’  Of  course, 
that  was  an  easy  one  to  answer.  I 
merely  replied,  “No.’’ 

Yet  there  are  cases  where  the  shoe 
is  on  the  other  foot. 

We  production  managers,  if  we  de¬ 
serve  the  title,  are  endlessly  educating 
ourselves  in  the  ways  of  the  industry. 
Quite  naturally,  then,  we  expect  you 
to  educate  your  salesmen.  They  rep¬ 
resent  you  and  your  company.  They  are 
often  our  only  contact  with  you.  They 
are  the  liaison  men  between  the  agency 
and  the  actual  producers  of  the  finished 
product. 

The  fact  that  the  salesman  is  work¬ 
ing  for  the  advertising  agency  is  well 
illustrated  in  the  story  of  a  new  car 
dealer’s  star  salesman. 

It  appears  that  a  gentleman  entered 
the  salesroom  in  search  of  a  new  auto¬ 
mobile  and  noted  that  there  were  seven 
or  eight  men  sitting  around  in  various 
parts  of  the  sales  office.  There  was  one 
gentleman  who  seemed  to  be  the  ag¬ 
gressive  and  very  helpful  type  who  ap¬ 
proached  the  prospect  and  asked  if  he 
could  help  him  in  selecting  a  new  au¬ 
tomobile.  During  the  conversation,  the 
prospect  asked  who  these  other  seven 
or  eight  men  were.  The  aggressive 
salesman  said,  “They  work  for  the 
Jones  Motor  Company.  In  direct  com¬ 
parison,  Mr.  Prospect,  I  work  for  you.” 

Those  eight  salesmen  clearly  illus¬ 
trate  that  they  are  working  only  for 
the  owner  and  operator  of  a  particular 
business,  whereas  Mr.  Aggressive  Sales¬ 
man  has  at  his  fingertips  vital  informa¬ 
tion  which  will  help  Mr.  Prospect  de- 
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of  YOUR  Roflers  aad  Bkmkels  wHh  Wash  R228 

•  IN  USE  OVER  4  YEARS. .  *  •  •  *  ill  iaoding  straps  in  U.S.A.  &  CANADA. 

•  REMOVES  GLAZi .  ,  .  .  •  .quiciicr — toftf — oiMI  coiapi«>t*ly. 

•  GIVES  VELVETY  SURFACE......  •  ytt«  can  f»mf  ihm  dHfvrtnc*. 

•  POWm  •  PACKED .  .  .  .  .  pwM*  for  OORCO— disMlvos  moro  hard  driod  mk. 

Mods  no  othor  wosh  or  wotor. 

•  PENETRATES  INTO  THE  PORES  ctoons  doop  down— whoro  oHiort  connof  rocKh. 

•  CUTS  WASH-UP  AND 

DOWN-TIME  mor«  than  50%  OM  sotvHon  doos  H  oil— ood  lyokkor  too. 

MAKES  COLOR  CHANGES  •  FASTER  •  EASIER 

SAfll  NON-rOXICH  NON-tXnOSIVim 

"THE  SECRn  WUPOH”......KESIUUM(.<clu.w.w»h  ANCHOR) 

rMtor«$  natural  bouncu  4  traction 
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cide  which  automobile  he  will  buy. 

This  too,  should  be  the  case  with 
lithograph  salesmen.  They  should  and 
must,  if  they  are  going  to  help  the  ad¬ 
vertising  agency  production  manager, 
thoroughly  inform  themselves  of  the 
wares  that  they  are  selling. 

We  feel  that  an  orientation  program 
is  in  order.  We  expect  you,  the  special¬ 
ists  in  your  field,  to  keep  your  person¬ 
nel  well-informed,  so  that  they,  in  turn, 
can  keep  us  abreast  of  the  times. 

Let  us  assume  that,  instead  of  being 
a  lithographer,  you  are  an  advertiser 
with  a  new  product.  Then,  in  order  to 
sell  the  consumer  or  ultimate  user,  you 
first  must  know  your  product.  And  then 
you  must  educate  the  consumer  as  to 
the  merits  of  your  product. 

So,  if  lithography  is  what  you  are 
selling,  then  educate  the  buyer  in  lithog¬ 
raphy. 

An  illustration  of  the  lack  of  knowl¬ 
edge  on  the  part  of  the  buyer  has  been 
clearly  defined  by  an  electrotype  sales¬ 
man  who  implied  that  I  needed  an  ad¬ 
ditional  electrotyper.  But  he  hadn’t 
bothered  to  find  out  how  much  work 
we  did,  and  he  didn’t  know  what  ac¬ 
counts  we  handled.  How  then,  could 
he  possibly  know  we  needed  another 
supplier? 

A  good  salesman  tries  to  find  out  in 
advance  what  an  agency  needs.  If,  after 
study,  he  decides  that  brochures  are 
called  for,  then  he  sells  brochures.  If 
it  is  24-sheet  billboards,  then  he  sells 
24  sheets.  Why  should  a  doctor  pre¬ 
scribe  teramycin  if  aspirin  is  the  pa¬ 
tient’s  need?  But  never  lose  sight  of 
the  fact  that  the  man  who  is  selling  is 
selling  a  salesman — the  printed  prod¬ 
uct. 

Some  of  my  best  friends  are  salesmen 
and  they  are  doing  a  fine  job.  Several 
have  offered  and  helped  in  preparing 
material  for  me  and  for  our  clients  with 
absolutely  no  gain  to  them — and  we 
shall  never  forget  them. 

If  you  believe  in  your  product,  then 
why  don’t  you  use  it  yourself? 


Direct  Mail  Can  Help 

Direct-mail  pieces  are  a  lot  cheaper 
to  produce  per  call  made  than  is  the 
human  salesman’s  cost  per  call.  Even 
then,  the  salesman  may  not  be  calling 
on  the  correct  person,  but  chances  are 
that  a  direct-mail  item  will  get  to  the 
right  person. 

Maybe,  as  in  many  agencies,  there 
is  a  printing  buyer  and  the  production 
man  isn’t  in  the  picture.  Maybe  you 
have  a  printed  gimmick  to  sell.  Then 
who,  in  the  agency  do  you  see  for  this 
sale — production,  printing  buyer,  mer¬ 
chandising  director? 

Can  you  afford  to  waste  your  time 
on  the  first  and  second  man  when  in 
reality,  it  might  be  the  merchandising 
man  who  is  the  one  who  may  instill 
the  idea  into  the  agency  client’s  mind? 

Perhaps  a  new  idea  on  how  to  mer¬ 
chandise  a  particular  product  has  been 
worked  out  by  men  in  your  organiza¬ 
tion.  Undoubtedly,  there  is  a  consumer 
manufacturer  within  this  world  of  ours 
who  can  and  will  use  this  new  idea 
to  great  advantage.  Therefore,  many 
great  campaigns  or  promotional  ideas, 
thought  out  to  the  last  degree,  have 
never  been  seen  by  the  public  only  be¬ 
cause  you,  the  lithographer,  have  failed 
to  present  them  to  the  correct  people. 
Not  only  by  word  of  mouth,  but  also 
by  the  printed  word,  you  can  relate  to 
the  agency  the  merits  of  the  material 
which  you  produce. 

Several  years  ago,  a  direct-mail  piece 
came  to  my  desk  which  was  printed  in 
four  colors,  sixteen  pages.  Fortunately, 
it  was  my  first  contact  with  the  lithog¬ 
rapher  who  produced  it,  but  the  printed 
material  was  so  true  in  quality,  fidelity, 
register,  etc.  that  the  ice  was  broken. 
The  next  step  was  to  see  him  without 
delay,  when  he  entered  our  office. 

What  the  Salesman  Should  Do 

Your  sales  story  is  now  plausible. 
Your  foot  is  in  the  door.  Now  comes 
the  proof  of  the  pudding — the  eating. 
An  order  is  placed.  The  agency  man 
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Yuu  know  tlie  printing  that  goes  out  of  your  shop  is  your 
best  salesman. 

McLaurin-Jones  Fine  Papers  give  your  print  jobs  the  kind  of 
striking  detail  and  sparkling  clearness  that  creates  interest 
in  your  work. 

Don't  miss  these  new'  clients  and  new  dollars  McLaurin-Jones 
Fine  Papers  can  earn  for  you. 


WARETONE  MIRROR  FINISH 
OLD  TAVERN  METALLICS 
WARE  POSTCARD 
M  J  SUPER  COVER 

GUARANTEED  FLAT  GUMMED  PAPERS 
RELYON  REPRODUCTION  PAPER 


McLAURIN-JONES  COMPANY 

HEADQUARTERS:  BROOKFIELD.  MASSACHUSETTS 
Offices:  New  YorK.  Chicago.  Cincinnati.  Los  Angeles 
Mills:  Brookfield  and  Ware  Mass.,  Homer,  La. 
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that  earns 
new  dollars! 
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tells  you  he  needs  35,000  four-color 
broadsides.  How  much  will  it  cost  and 
when  can  I  get  it? 

You,  the  lithographer-salesman,  can 
help  right  from  that  point  on.  Ask  the 
person  who  is  placing  the  order  for 
specifications.  Don’t  leave  his  office 
unless  you  have  in  mind  all  that  is  nec¬ 
essary  for  the  final  production  of  that 
job.  You  must,  of  necessity,  have  all 
art,  all  composition,  any  key  lines  and 
any  lettering  which  is  necessary  to  the 
production  of  the  job.  Now  is  the  time 
to  get  the  bugs  out — at  least  the  glar¬ 
ing  ones. 

These  specifications  which  you  pro¬ 
cure  from  the  agency  must  be  all-inclu¬ 
sive,  in  that  you  must  know  quantity, 
size,  size  folded,  number  of  folds,  num¬ 
ber  of  pages,  stock  (whether  specified 
by  you  or  the  agency),  and  bindery 
work. 

In  addition,  it  must  be  clearly  de¬ 
cided  how  many  colors  and  exactly 
what  colors.  Who  is  going  to  buy  the 
plates?  Is  the  agency  going  to  buy 
negatives  and  positives  with  you  pro¬ 
ducing  the  plates  or  are  you  going  to 
handle  the  entire  situation?  Is  it  clear 
that  all  component  parts  of  the  actual 
platemaking  process  is  from  original 
art  or  is  there  some  conversion  work? 
What  is  the  delivery  date?  When,  if 
necessary,  will  proofs  be  submitted  to 
the  agency?  Have  you  included  the 
possibility  of  proofing  a  job  twice?  Is 
there  enough  time  within  your  sched¬ 
ule  to  allow  for  such  proofs?  And  last 
but  not  least,  is  the  cost  of  the  job  clear, 
in  that  it  too,  is  all-inclusive? 

Perhaps  this  would  be  a  good  place 
for  you  to  suggest  tie-in  literature.  It 
may  be  that  the  flat  press  sheet  size  of 
the  printed  job  is  such  that  the  printed 
product  does  not  take  up  the  entire 
press  sheet.  Therefore,  you  have  a  por¬ 
tion  of  that  press  sheet  which  is  blank. 
For  a  very  small  additional  sum  of 
money,  you  could  print  something  on 
the  end  of  that  sheet.  That,  in  itself, 
is  a  tremendous  saving  to  the  actual 


user  of  this  printed  material.  Let  us 
know  that  this  is  available. 

The  Lithographer's  Qualities 

In  addition  to  these,  there  are  other 
factors  to  consider. 

1.  Viewpoint.  Has  your  organization 
enough  knowledge  and  imagination  to 
view  the  agency  problem  from  a  logical 
viewpoint?  Can  you  without  flinching, 
tell  us  that  your  equipment  is  not  suited 
for  the  particular  piece  that  is  to  be 
lithographed? 

2.  Character.  Does  your  organiza¬ 
tion  run  a  sound,  business  operation? 
Several  years  ago,  there  was  an  ad 
in  a  business  publication  regarding 
“Deals.”  You  must  be  free  from  these 
and  free  from  making  any  blue-sky 
promises. 

3.  Experience.  Have  you  enough  ex¬ 
perience  in  problems  that  are  parallel 
with  or  peculiar  to  your  business  so 
that  there  is  less  danger  of  mistakes 
and  less  need  of  experimenting?  We 
need  the  experience  you  have,  but  we 
also  need  from  you  the  foresight,  your 
far-sighted  willingness,  that  if  you  don’t 
know,  to  direct  us  to  those  who  do 
know.  We  do  not  expect  you  to  know 
everything  .  .  .  but  just  let  us  know 
when  you  don’t. 

4.  Reputation.  This  ties  in  with 
character.  If  you  are  free  from  deals 
and  such,  then  your  reputation  is  un¬ 
doubtedly  in  good  standing. 

5.  Record.  We  like  to  know  what 
accounts  you  handle,  so  that  we  may 
form  an  opinion  of  the  type  of  work 
you  produce. 

6.  Your  staff.  Your  entire  organiza¬ 
tion  can  be  made  or  broken  by  the 
weakest  link  in  the  chain.  We  know 
you  are  doing  everything  you  can  to 
make  it  as  strong  as  possible. 

Again,  remember,  it  is  the  ultimate 
sale  of  our  client’s  product  that  counts, 
and  your  organizations  can — and  do — 
produce,  through  your  untiring  and 
endless  efforts,  some  of  the  best  sales 
ever  made. 
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''A  Nationwide  Service* 


OFFSET  PLATEMAKING  &  GRAINING 


PLATES 

PLATEMAKING 

Presensitized 

ENCO  and  AGSCO 

for  positive  &  negative  work. 

Zinc  and  Aluminum: 

Large  stock  to  handle  your  job 
without  delay. 

Multi-Metal: 

One  of  the  country’s  largest 
trade  shops  with  modern  equipment 
to  service  your  color  platemaking 
requirements.  Four  precision  color 
cameras  ranging  from  24"  to  40" ; 
projection  blow-up  camera  42"x58" ; 
six  temperature  control  sinks; 
five  photo-composing  machines — 
three  for  press  plates  and  two 
for  multiple  negatives  and  positives; 
air  conditioned  plate  department; 
three  power  proof  presses. 

P.D.I.'s  Lithure  and  Lithengrave. 

Tri  Metal  grained, 
zinc  &  aluminum. 

GRAINING 

32  years  of  quality  offset  platemaking 
and  plate  graining  for  the  trade. 

110  qualified  craftsmen. 

Specialist  in  graining  aluminum 
plates  for  the  copper-lith  process. 

A  newly  designed,  automatic  con¬ 
veyor  washes  and  dries  plates  in 
one  minute  . .  .  prevents  oxidation. 

"Plate  H^n^aiatK^ 

Overnight  service. 

214-216  N.  CLINTON  ST. 
Chicago  6,  III.  STate  2-8590 

1  MULTIPLE  NEGATIVES 

AND  POSITIVES 

how  are  your 


Read  this  for  some  helpful  suggestions 


by  Otto  Smith 


There  are  many  different  designs  of  dampening  units 
for  different  offset  presses,  but  basically  they  employ 
the  same  principle  that  has  been  in  use  for  many  years — 
that  of  transferring  the  fountain  solution  from  the  water 
pan  to  plate  through  a  series  of  rollers. 

Although  this  is  the  best  system  we  have  had  available 
so  far,  for  dampening  the  offset  plate  on  the  press,  it  fur¬ 
nishes  many  problems  and  leaves  much  to  be  desired  in 
the  way  of  efficiency. 

With  the  present  dampening  system  now  widely  used, 
we  have  the  problems  of  keeping  the  dampeners  clean, 
changing  the  coverings  on  them  when  they  become  worn 
or  develop  low  spots,  eliminating  lint  and  fuzz  and  damp¬ 
ener  marks  on  the  plate,  preventing  worn  plates  from 
badly  made  or  badly  set  dampeners,  and,  of  course,  that 


Title  of  this  article  is  set  in  Filmotype  handlettering  alphabets — 
Prince  and  Vanity 
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You  save -prof/fob/y- when  you  switch  to  plates. 

Actual  comparative  figures  prove  how  much  lower  plate¬ 
making  costs  are  with  '‘3M”  pre-sensitized  aluminum 
Photo  Offset  Plates.  These  big  savings  (plus  savings  in  the 
pressroom,  too)  are  protected  and  increased  by  ’'3M”  per¬ 
formance.  Fewer  remakes.  On-time  deliveries.  More  profit 
dollars  for  you.  Get  the  facts  on  '*3M”  plates  today ! 


For  free  booklet  or  for  a  "Cost-Comparison”  dem¬ 
onstration  in  your  own  shop,  write  to:  Minnesota 
Mining  &  Mfg.  Co.,  Dept.  GA-55,  St.  Paul  6,  Minn. 


“3M”  Brand 
Photo  Offset  Plates 


World's  Largest  SellingPre-Sensitized  All- AluminumPhoto  Offset  Plates 

Made  in  U.S.A.  by  Minnesota  Mining  &  Mfg.  Co.,  St.  Paul  6,  Minn.  General  /jKTJV* 
Export:  122  E.  42nd  St.,  New  York  17,  N.  Y.  In  Canada:  London,  Ontario. 


Otto  Smith 


well  known  pressman’s  headache  of 
maintaining  an  absolutely  uniform  min¬ 
imum  application  of  moisture  entirely 
across  the  plate. 

Because  of  these  many  problems,  it 
is  my  belief  that  the  dampening  system, 
as  we  know  it  today,  will  be  replaced 
by  a  system  employing  an  entirely  new 
concept  of  engineering  and  design. 

The  degree  of  control  that  has  been 
engineered  into  modern-day  press 
dampening  systems  has  effected  a  big 
improvement  over  the  older  models, 
but  so  long  as  we  apply  moisture  by 
contacting  rollers  to  the  plate,  and  the 
exactness  and  uniformity  of  the  appli¬ 
cation  depends  upon  that  contact,  we 
are  sure  to  have  many  problems  with  it. 

Much  time,  money  and  effort  have 
been  devoted  to  attempts  to  develop 
new  types  of  dampening  units,  but  so 
far  they  have  enjoyed  only  moderate 
success.  1  do  believe,  however,  that  if 
lithography  is  going  to  develop  into  its 
full  potential,  necessity  dictates  that 
we  employ  a  more  efficient  dampening 
system  than  the  one  now  generally  used. 
This  problem,  I  believe,  will  be  solved 
just  as  thousands  of  others  have  in 
years  gone  by.  In  the  meantime,  we 


should  make  every  effort  to  do  the  best 
we  can  with  the  available  equipment. 
Toward  this  end  1  shall  attempt  to  out¬ 
line  a  few  suggestions  1  feel  will  help. 

Maintaining  Dampening  Unit 

All  parts  of  the  unit  should  be  kept 
clean  and  well-oiled  and  greased.  Any 
worn  parts  should  be  replaced,  or  if 
preferable,  repaired.  Any  sockets  that 
are  worn  should  be  replaced  so  a  very 
precise  setting  can  be  made  at  all  times. 
All  wear  and  play  should  be  eliminated 
in  all  moving  parts,  and  any  weak  or 
broken  springs  should  be  replaced  so 
as  to  get  constant  action  at  all  times. 
The  entire  unit  should  be  checked  at 
intervals  to  be  sure  it  remains  parallel 
with  the  plate  cylinders. 

Caring  for  Metal  Rollers 

Water  vibrating  rollers  are  made  of 
different  metals,  as  are  the  water  pan 
rollers.  Some  of  the  pan  rollers  are 
covered  with  cloth  and  some  are  left 
bare.  Each  of  them  should  be  etched 
and  maintained  in  the  prescribed  man¬ 
ner  so  they  will  maintain  a  good  affin¬ 
ity  for  water. 

When  the  pan  roller  uses  a  covering, 
care  should  be  taken  to  replace  the 
cover  often  enough  to  keep  it  clean  so 
it  possesses  uniform  absorbent  quality 
throughout.  The  lift  of  these  covers  can 
be  lengthened  considerably  by  com¬ 
pletely  draining  and  cleaning  the  water 
pan  each  time  the  press  shuts  down  at 
the  end  of  a  shift.  If  the  roller  is  al¬ 
lowed  to  stand  still  in  the  fountain 
solution  for  some  time,  the  etch  and 
gum  hardens  and  drys  into  it,  thus 
greatly  destroying  its  efficiency.  The 
only  way  to  correct  this  damage  is  to 
change  the  water  roller  cover. 

When  the  bare  metal  rollers  are  in 
need  of  etching,  it  is  a  good  idea  to 
clean  and  etch  them  when  stopping 
the  press  at  the  end  of  the  shift  after 
shutting  down  the  press,  since  most  of 
the  commonly  used  etches  are  more 


126 


The  Graphic  Arts  Monthly — May,  1955 


•urf  Casting  Near  Jacksonville 

;  Lois  and  Joseph  Janney  Steinmetz 
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effective  when  allowed  to  dry  on  the 
treated  surface  and  allowed  to  lay  un¬ 
der  gum  arable  for  a  prolonged  period 
of  time. 

The  Dampener  Rollers 

The  dampener  rollers  require  more 
care  and  attention  than  any  other  part 
of  the  entire  unit. 

This  is  true  because  the  materials 
from  which  they  are  made  do  not  re¬ 
main  constant  as  do  the  metals  from 
which  the  rest  of  the  unit  are  made; 
furthermore,  we’re  always  confronted 
with  the  problem  of  keeping  them 
clean. 

Some  dampener  cores  are  made  of 
steel  entirely  and  some  are  covered  with 
a  layer  of  rubber.  Some  people  prefer 
one  kind,  some  prefer  the  other.  Per¬ 
sonally,  I  prefer  a  rather  soft  rubber 
roller,  ground  to  the  proper  circumfer¬ 
ence,  All  press  manufacturers  furnish 
specifications  for  covered  dampener 
roller  circumferences.  Many  of  the  ma¬ 
terials  used  for  covering  dampeners 
come  in  various  thicknesses.  All  this 
should  be  taken  into  consideration  be¬ 
fore  ordering  dampener  rollers  so  you 
will  arrive  at  the  proper  circumference 
when  you  have  the  desired  coverings  on 
them. 

Although,  a  soft,  pliant  dampener  is 
desirable,  it  is  my  belief  that  it  is  bet¬ 
ter  to  get  it  by  using  a  softer  rubber 
in  the  roller  and  installing  fewer  cov¬ 
erings  than  it  is  to  use  too  many  cov¬ 
erings.  The  more  coverings  you  put  on 
a  roller,  the  greater  are  your  chances 
of  having  an  uneven  dampener. 

A  sufficient  reservoir  of  water  can  be 
maintained  by  using  one  thin  covering 
under  the  outside  molleton  covering. 
The  resiliency  of  a  soft  rubber  rollei 
will  furnish  enough  cushion  with  this 
kind  of  covering. 

A  little  more  care  should  be  taken  to 
prevent  physical  damage  to  rubber  roll¬ 
ers  than  is  necessary  with  metal  rollers, 
but,  in  my  opinion,  the  superiority  of 


performance  more  than  offsets  this 
disadvantage. 

Cleaning  Dampeners 

It  is  much  easier  today  to  keep  clean, 
uniform  dampeners  in  a  press  than 
it  was  many  years  ago. 

Today  we  have  the  dampener  cov¬ 
ering  machine  which  does  a  wonderful 
job  of  putting  new  covers  on  dampen¬ 
ers.  When  putting  these  covers  on,  it  is 
a  good  practice  to  start  each  cover  on 
from  a  different  end  to  get  a  more  uni¬ 
form  dampener. 

We  also  have  the  automatic  damp¬ 
ener  washing  machine.  Any  shop  pos¬ 
sessing  one  of  these  should  utilize  it  to 
break  in  newly  covered  dampeners  by 
rolling  them  in  clean  water  in  the  ma¬ 
chine.  This  usually  eliminates  all  un- 
eveness.  When  using  the  washing  ma¬ 
chine  to  break  in  a  new  dampener,  an 
arrow  should  be  painted  around  the 
spindle.  The  dampener  should  always 
be  rolled  in  the  direction  the  arrow  is 
pointing.  When  it  is  installed  in  the 
press,  it  should  roll  in  the  same  direc¬ 
tion.  This  also  holds  true  when  a  damp¬ 
ener  comes  back  to  the  washing  ma¬ 
chine  for  cleaning.  If  this  practice  is 
adhered  to  throughout  the  entire  press¬ 
room,  it  will  eliminate  much  of  the 
trouble  encountered  with  dampeners. 
If  the  nap  is  rolled  in  one  direction  for 
a  time,  then  in  the  opposite  direction, 
it  tends  to  collect  and  bunch  into  small 
nodules  and,  after  extended  use,  will 
usually  begin  to  break  off  and  the  lint 
will  adhere  to  the  image  on  the  plate. 
A  dampener  abused  in  such  a  manner 
will  not  give  a  good  damp  and  usually 
wears  the  plate  if  used  for  a  time. 

When  it  is  necessary  to  install  new 
dampeners  on  a  job  where  the  ink  cov¬ 
erage  on  the  plate  is  quite  extensive,  an 
extreme  linting  condition  is  sometimes 
encountered  in  spite  of  the  above  men¬ 
tioned  precautions,  because  the  tack  of 
the  ink  and  the  heavy  coverage  lifts  and 
pulls  the  nap  of  the  dampener  cover- 
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„  in  ac*io® 
Yotk  oiftcn. 
«  on 


Speed  Flex  collator 


Speed-Flex  ColorVerter 


g«ar*d  td'^ 
nighev  piodnctioB,  j 
I  gv«at«f  profiti! 

^  ".m 


-  .  PRESSES... 

Install  up-to-date  Speed-Flex  rotary 
presses  and  double  production ! . 
Speed-Flex  presses  outmode  old-fashioned  ^ 
flatbed  sheet  methods,  produce  up  to 
20,000  pieces  per  ho\u  in  multiple  colors 
including  work  normally  done  in  subsequent 
operations.  They'll  show  more  profits 
from  your  business  form,  stationery 
and  publication  printing  departments. 
There's  a  Speed-Flex  press  and  a 
complete  line  of  accessories  and 
'  supplementary  equipment  to  suit 
your  requirements.  Investigate 
how  you  can  make  more  profits 
T.  the  new,  fast  Speed-Fiez  way! 

Write  today  for  details. 


WESTERN 


d»r*ct  inquiries  to 


Orville  Dutro  &  Son,  Inc. 

PRINTING  PRESS  SALES  AND  SERVICE 


117  Wtst  9tli  Stv  Us  As|«Im  IS,  CsliUniM 

TRINITY  RSM 


NSW  VOSS.  N.T.  CHICAGO.  III. 

1UOSSOADWAY  no  SO.  DEASSOfN  ST. 
AXUWAV  mil  3-1253  SANOOlPM  6-7971 


NO  other  (Opener 
Cover  WORKS  like 


TRIMOL 


IMPORTED  THREE-PLY  MOLLETON 


with  the  EXCLUSIVE  new 

HIDDEN 

RESERVOIR 


•  ANCHORS  THE  OUTER  PLY  TO  PREVENT 

STRETCHING 

•  HAS  MORE  THREADS  PER  SO.  IN.,  KEEPING 
THE  OUTER  MOLLETON  SOFTER  . . .  LONGER 

•  RETAINS  OUTSIDE  DIAMETER  TO  HOLD 

DAMPENER  SEHING  LONGER 

•  PREVENTS  BAGGING  OR  PRESSURE 

BULGING 

•  HOLDS  WATER  FOR  MORE  UNIFORM 

DISTRIBUTION 

now  that  we’ve  shown  you 
why  TRI-MOL  is  best— 


w„Tioo.  preE  sample 

AND  TEST  IT  FOI  THE  AiOVE  AOVANTAOES 


otoT  GMi  133  prihce  street.  H.  Y.  C. 


EXaUSIVE  MANUFACTURE*  OF  TRI-MOl 
COVERS  FOR  EVERY  OFFSET  RRESS 


REMEMBER— 
YOU  OWE  IT 
TO  YOUR  PRESSES 
;  TO  TRY 
TRI-MOL 


ing.  This  can  be  alleviated  some  by 
saturating  the  cover  with  a  very  thick 
(about  two  ounces  to  one  quart  of 
water)  gum  arabic  solution  and  al¬ 
lowed  to  dry  before  installing  in  the 
press. 

Setting  Dampener  Rollers 

The  one  thing  the  pressman  has  to 
concern  himself  with  almost  constantly 
is  the  setting  of  the  dampeners.  If  he 
doesn’t  have  the  ability  to  do  it  properly 
he  should  practice  until  he  does. 

Never  set  a  dampener  too  tight.  If  a 
dampener  is  set  too  loose  it  will  usually 
reveal  itself  in  the  form  of  a  “scum”  or 
“dry-up”  on  the  sheet  immediately  but 
if  it  is  too  tight  to  the  plate  it  may 
damage  the  plate  before  it  becomes 
known. 

Always  set  them  tighter  to  the  water 
vibrator  roller  than  to  the  plate  so  none 
of  the  driving  action  is  done  by  the 
plate.  If  the  plate  is  forced  to  drive 
them  it  will  cause  wear  and  scum. 

The  top  dampener  should  be  set  a 
little  tighter  than  the  bottom  one,  so 
the  bottom  dampener,  being  the  first 
over  the  plate,  will  not  squeeze  too 
much  moisure  off  the  plate. 

The  pressman  should,  of  course,  be 
sure  he  has  no  bent  spindles,  because 
it  is  impossible  to  get  a  good  setting  if 
the  rollers  are  bent  or  lopsided.  He 
should  also  prevent  side  play  from  oc¬ 
curring  during  the  oscillating  action 
as  it  may  cause  scum  streaks. 

Above  all,  a  pressman  should  never 
assume  his  dampeners  are  properly  set. 
Check  and  be  sure  because  the  best 
equipment  in  the  world  is  not  good 
enough  if  it  isn’t  properly  set. 

rW  rw'  rW 

Too  many  printing  salesmen  spend  so 
much  time  figuring  up  their  commis¬ 
sions  they  never  have  any. 

The  best  day  to  ask  the  boss  for  a  raise 
is  the  day  he  first  becomes  a  grand¬ 
father.  — Old  Tramp  Printer 
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‘WE’RK  REALLY  SOLD 


ON  DUROFLEX’” 


^  — (^e  foreman  tells  another  . . . 

C  “When  we  started  using  Vulcan  Duroflex 

Blankets  my  job  got  a  lot  easier.  We 
discovered  that  our  color  work  was 
easier  to  handle  because  Duroflex 
Blankets  just  don’t  stretch.  Another 
thing,  we  don't  have  to  change  blankets  as  frequently  anymore.” 


The  new  Vulcan  Duroflex  is  truly  a 
different  offset  blanket.  Don’t  just 
take  someone  else’s  word  for  it,  though. 
Test  one  on  your  own  press.  You’ll  agree 
that  the  praise  around  the  trade  is  earned. 
Send  your  order  today. 


Sp^ify  VULCAN 
and  ba  tural 


>  1;*: 


VULCAN 


RUBBER 


PRODUCTS 


INC 


Lithographic  Progress  and  Growth  Mark 
INA’s  Golden  Anniversary  Convention 


Fifty  years  of  progressive  planning 
on  a  collective  basis,  which  have  helped 
to  elevate  the  lithographic  industry  to 
the  position  of  a  major  force  in  the 
graphic  arts,  will  mark  the  Golden  An¬ 
niversary  Convention  of  the  Lithog¬ 
raphers  National  Association,  June  20- 
22,  at  the  Lake  Placid  Club,  Lake 
Placid,  N.  Y. 

LNA’s  50th  Convention,  according  to 
president  Carl  R.  Schmidt  (Schmidt 
Lithograph  Co.,  San  Francisco),  is  ex¬ 
pected  to  attract  a  maximum  number 
of  lithographers  and  suppliers  from  all 
parts  of  the  country.  Early  reservations 
received  by  the  Lake  Placid  Club  indi¬ 
cate  wide  interest  in  participating  in 
commemorating  the  Association’s  many 
contributions  to  the  growth  and  expan¬ 
sion  of  the  lithographic  industry. 

The  three-day  convention,  which  will 
get  underway  with  an  opening  address 


by  President  Schmidt  on  Monday  morn¬ 
ing,  June  20,  will  be  highlighted  by  a 
variety  of  business  sessions  and  social 
activities.  The  program  planned  by  the 
board  of  directors  has  been  geared  to 
make  the  convention  one  of  the  most 
memorable  events  in  LNA’s  history. 

“In  our  67th  year  as  an  Association 
(although  this  is  only  our  50th  get- 
together  as  an  incorporated  associa¬ 
tion),’’  president  Schmidt  stated,  “the 
lithographic  industry  has  made  remark¬ 
able  progress.  I  believe  that  a  substan¬ 
tial  part  of  our  progress  is  attributable 
to  the  cooperative  planning  and  con¬ 
structive  activities  we  have  undertaken 
through  the  years. 

“Next  month  at  Lake  Placid,  LNA 
members  will  have  an  opportunity  to 
review  the  Association’s  activities  of 
the  past  year;  hear  many  industry 
leaders  discuss  topics  of  importance 


Carl  R.  Schmidt 


J.  L.  Landenberger 


W.  Floyd  Maxwell 
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R  ^  CMPU/C  WPf>iy  CO. 

.RAFc3  _  Street-  New  York  12,  N.  Y. 


New  York  12,  N.  Y 


Western  hron<h 


ophic  Supply,  Kansas  City, 


has  the  model  and 
the  size  to  fit 
every  purpose! 


Shop  where  you  will,  you  won't  find  a 
better  value  than  a  GRAFCO  Vacuum 
Frame. 


The  highest  quality  standards  control 
every  step  in  the  manufacture  of  these 
vacuum  frames  . .  .  your  guarantee  of 
greater  accuracy,  greater  precision 
and,  therefore,  greater  efficiency  in 
your  plate-making  department. 


See  what  the  others  promise  . . .  then 
see  what  GRAFCO  delivers.  Save  time, 
money,  effort  and  man  hours. 


Call  us  today  for  full  details  .  .  , 
sizes,  models,  prices  and  delivery, 


Charles  Shapiro  Michael  H.  Bruno  Everett  F.  Bowden  James  G.  Strobridge 


to  the  welfare  of  their  plants;  organize 
a  sound  and  effective  program  for  the 
future ;  and  enjoy  themselves  on  a  social 
basis.  We  look  forward  to  seeing  our 
friends  share  this  convention  with  us.” 

A  repeat  performance  of  last  year’s 
report  on  profits  in  the  lithographic 
industry,  which  was  well-received  by  the 
industry,  will  be  undertaken  by  W. 
Floyd  Maxwell,  executive  director, 
when  he  presents  his  “Survey  Report 
on  Lithographic  Profits  for  1954”  on 
-Monday  morning. 

The  results  of  Mr.  Maxwell’s  report 
are  sure  to  provoke  industr>’-wide  in¬ 
terest,  since  they  will  show  not  only  the 
effect  the  discontinuance  of  the  excess 
profits  tax  has  had  on  the  net  earnings 
of  lithographers  during  the  past  year, 
but,  more  importantly,  the  trend  of 
profits  compared  with  earlier  years. 

The  showing  of  a  coldr  sound  slide 
film,  “The  Future  of  America,”  spelling 
out  the  vital  changes  that  are  taking 
place  in  the  nation’s  dynamic  and  ex¬ 


panding  economy,  will  start  things  roll¬ 
ing  early  Tuesday  morning,  June  21. 
The  film  will  he  followed  by  a  brief 
address  on  technical  advances  in  the 
lithographic  industry  by  LNA  director, 
J.  Louis  Landenherger  (The  Ketter- 
linus  Lithographic  .Slfg.  Co.,  Primos, 
Pa.),  president  of  the  Lithographic 
Technical  Foundation. 

James  G.  Strobridge  (The  Strobridge 
Lithographing  Co.,  Cincinnati)  will 
then  preside  at  a  session  of  the  Indus¬ 
try  Relations  Committee  whose  theme 
will  be  “Let  Research  and  Education 
Improve  Your  Quality.”  Two  LTF  ex¬ 
perts  will  combine  their  talents  to  show 
how  improved  quality  in  lithographic 
reproduction  is  possible  by  means  of 
using  the  results  of  reseach  originally 
aimed  at  increasing  production. 

-Michael  H.  Bruno,  LTF  research 
manager,  and  Charles  Shapiro,  LTF 
educational  manager,  will  discuss  and 
demonstrate  new  photographic  methods 
of  making  halftone  vignettes  that  have 


:  SIEBOLD’S 

SAFETY  INKS  : 

>  •  Siebold’s  Safety  Inks  can  be 

[  used  with  either  Albumen, 

(  V  II  V'.,(  tJ.Mv  )»l  N|  «  ^ 

^  deep-etch  or  high-etched  plates. 

- 

;  J.  H-  &  G.  B-  SIEBOID,  INC. 

;  1 50  Varick  St.,  N.  Y.  1 3,  N.  Y. 

Sensitive  to  acid  only  , 

< 
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OFFSET  LITHOGRAPHERS  TO  THE  TRADE  EXCLUSIVELY 


TYPESETTING 


OFFSET  LITHOGRAPHERS  TO  THE  TRADE 


Let  Us  Be  Your  Offset  Dept 


Don't  pass  up  offset  jobs  .  .  .  You  do  the  selling 
and  we  do  the  work  complete  from  art  work 
to  bindery,  or  any  part  of  it  you  request.  Your 
profits  are  what  you  make  them.  We  have  no 
consumer  sales  staff  of  our  own.  By  eliminating 
this  overhead,  we  pass  a  profit  on  to  you,  the 
printer,  as  our  salesman. 

Trade  discount  allows  substantial  mark-up  and 
clean  profit  .  .  .  Trade  work  exclusively  .  .  .Your 
accounts  are  protected. 

We  furnish  flat  scale  from  which  to  quote  on 
combination  form  planograf^h  runs;  we  make 
special  quotations  on  complicated  jobs  from 
your  specifications. 

SEND  NOW  FOR  OUR  NEW  1955 

If  requetftd  on  your  business  stationery,  we  D  D  I  ^  I 
will  send  you  our  Printers'  Confidential  Price  |  |\  |  ^  | 
List  and  literature  on  how  each  job,  large  or 
small,  earns  SUBSTANTIAL  PROFITS  for  you.  Dnni 


'We're  Printers'  Printers' 


THE  GREENLEE  COMPANY,  Inc 


I 


2225  NORTH  LAKEWOOD  AVENUE 


EAstgate  7-9400 


CHICAGO  14,  ILLINOIS 


Now! 

Mechanical  Agitation 

IN  THE 


4ini 

AUTOMATIC  DEVELOPING  SINK 

•  MECHANICtL  AGITATION  •  TEMPERATURE  CONTROL 

•  AUTOMATIC  TIMING  •  CONSTANT  FLOW  WASHING 

*BY  POPULAR  DEMAND 

— The  Pahelarf  can  be  cus¬ 
tom  built  to  fit  any  room  or 
situation.  Experience  the 
beauty  of  having  tray  agi¬ 
tation  done  mechanically — 
and  you'll  never  be  satisfied 
with  anything  less. 

Complete  temperature  control 
optional. 


Rif»4hr  CowoPriNctW  •*  Tf^« 


GRAPHIC  ARTS  CENTER 

207  WEST  PARK  AVENUE 
STATE  COLLEGE,  PA. 


unusually  smooth  tone  gradations; 
demonstrate  an  improved  quality  in 
single  color  reproductions  easily  ob¬ 
tainable  by  most  lithographic  plants; 
present  a  color  movie  on  the  use  of  the 
LTF  Press  Inkometer  for  measuring 
ink-water  balance  on  the  press;  and 
discuss  in-plant  training  methods  to  put 
these  improvements  into  practical  use. 

The  Cost,  Accounting  and  Financial 
-Management  Committee  will  hold  two 
separate  hut  integrated  sessions  on 
Tuesday  morning  and  Tuesday  after¬ 
noon,  under  the  chairmanship  of  Everett 
F.  Bowden  (The  Forbes  Lithograph 
Mfg.  Co.,  Boston,  Mass.).  Discussion 
by  a  noted  speaker  at  the  morning  ses¬ 
sion  will  center  on  “Work  Simplifica¬ 
tion”  methods  and  will  he  followed  by 
a  question  and  answer  period. 

Three  speakers  will  develop  the 
theme  of  “Profit  Improvement”  at  the 
Committee’s  afternoon  panel.  They  will 
discuss  the  importance  of  developing 
and  maintaining  a  sound  sales  policy; 
the  better  utilization  of  equipment  and 
manpower;  the  coordination  of  sales 
and  manufacturing;  scheduling  the  con¬ 
trol  of  overtime;  purchasing,  inven¬ 
tories,  budgeting,  credits,  borrowing 
and  financial  reports.  A  fourth  speaker 
will  summarize  the  panel  discussion, 
following  a  question  and  answer  period. 

The  Labor  Relations  Advisory  Com¬ 
mittee,  under  the  chairmanship  of  Paul 
H.  Lyle  (Western  Printing  &  Litho¬ 
graphing  Co.,  Racine,  Wise.)  has  sched¬ 
uled  two  separate  meetings.  Tuesday 
afternoon’s  session  (concurrent  with 
the  Cost,  Accounting  and  Financial 
-Management  Committee  session)  will 
consist  of  a  round-table  discussion  on 
the  coordination  of  employee  commu¬ 
nications  in  large  plants,  medium-sized 
plants  and  small  plants.  These  subjects 
will  be  presented  by  experienced  man¬ 
agement  representatives  in  their  respec¬ 
tive  plants. 

On  Wednesday  morning,  June  22, 
Quentin  0.  Young,  LNA  director  of 
Continued  on  page  254 
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Photo  Engravers  •  Lithographers  • 

Silk  Screen  and  Gravure  Houses 

take  advantage  of  the  profitable  volume  in  smaller 
size  and  individual  plate  making  jobs  WITHOUT 
penalizing  production  flow  through  your  larger 
equipment.  This  ROBERTSON  ‘‘320 "  camera  is  a 
compact,  low  cost,  precision  instrument  for  single 
or  group  negatives  from  copy  up  to  21x25"— line 
or  screen  work  in  any  number  of  colors  and  proc¬ 
esses  up  to  16x20".  Its  all  metal  construction  as¬ 
sures  rigidity  and  accuracy.  Dark  room  scale  focus¬ 
ing  system,  color  corrected  lens,  glass  screen  mech¬ 
anism,  electric  timer,  lamps,  reflectors  and  many 
other  plus  value  features  — a  professional  Graphic 
Arts  camera  for  craftsmanlike  reproduction. 


if  PRECISION 
if  BLACK  and  WHITE  or 
if  MULTI-COLOR  WORK 


if  LITHOGRAPHY 
if  LETTER-PRESS 
if  SILK  SCREEN  and 


if  GRAVURE 
PRODUCTION 


FREE  Send  for  your  free  copy  of  the  “320”  Manual  of  Operation  —  an  illus¬ 
trated  booklet  showing  the  flexibility,  versatility,  easy  operating  and 
economy  features  of  this  volume  building  “320”  camera.  No  obligation. 


ventdOH 


A  complete  line  of  photomechanical  equipment 

ROBERTSON  PHOTO-MECHANIX,  INC. 

3077  ELSTON  AVENUE  •  CHICAGO  18,  ILLINOIS 


Lithographic  Awards  Competition 
Has  267  Winning  Pieces 


Nation-wide  recognition  was  given  to 
a  record-shattering  267  prize-winning 
pieces  of  offset-lithography  in  the  5th 
Annual  Lithographic  Awards  Compe¬ 
tition  &  Exhibit,  sponsored  by  the  Lith¬ 
ographers  National  Asociation,  it  was 
announced  by  Vernon  K.  Evans  (presi¬ 
dent,  The  Veritone  Co.),  chairman  of 
the  LNA  Promotion  Committee. 

The  panel  of  judges  who  selected  the 
winners  from  a  total  of  1,700  specimens 
in  45  classifications  of  diversified  litho¬ 
graphic  material,  paid  tribute  to  those 
responsible  for  the  design,  creation  and 
production  for  their  “outstanding  merit 
and  distinction.”  General  chairman  of 
the  judges  was  Frederick  J,  Wachter 
(vice-president  of  Erwin,  Wasey  &  Co., 
Chicago) . 

Certificates  of  Awards  will  be  pre¬ 
sented  to  the  clients  and  lithographers 
honored  in  the  Competition.  Two  of  the 
winners  included  Canadian  lithog¬ 
raphers.  First,  second  and  third  award¬ 
winning  pieces  will  be  reproduced  in 
the  official  Competition  catalog  and 
credits  accorded  those  receiving  honor¬ 
able  mention.  The  Awards  Catalog  will 
be  mailed  to  25,000  advertisers  and 
lithographers  throughout  the  country. 

The  1,700  entries,  judged  on  the  basis 
of  their  lithographic  excellence,  art 
and  design  and  functional  value,  repre¬ 
sented  a  true  cross-section  of  offset  re¬ 
production  in  its  many  phases  in  this 
country.  In  the  45  classifications  judged, 
increases  in  the  number  of  entries  were 
noted  in  direct-mail  advertising,  point- 
of-purchase  displays,  bank  and  com¬ 
mercial  stationery,  packaging,  books. 


magazines  and  house  organs,  calendars 
and  greeting  cards. 

Following  the  opening  exhibition  in 
Chicago,  the  Awards  Exhibit  will  he 
shown  at  LNA’s  50th  Annual  Conven¬ 
tion  at  the  I^ke  Placid  Club,  Lake 
Placid,  N.  Y.,  June  20-22.  During  the 
coming  year,  the  Exhibit  will  be  seen 
by  thousands  of  persons  in  the  graphic 
arts  and  advertising  fields  at  locally 
sponsored  exhibitions  in  many  of  the 
nation’s  principal  cities.  The  exhibit  is 
available  through  Cordon  C.  Hall, 
LNA,  127  N.  Dearborn  St.,  Chicago. 

In  announcing  the  awards.  Chairman 
Evans  issued  the  following  statement: 

“In  this  year’s  Competition  we  have 
concrete  evidence  of  the  extensive  and 
successful  use  to  which  offset-lithog¬ 
raphy  is  being  put  as  a  printing  proc¬ 
ess,  serving  the  far-flung  needs  of  com¬ 
merce  and  business  today.  We  are 
proud  of  the  high  quality  and  crafts¬ 
manship  of  the  finished  product  in  nu¬ 
merous  classifications. 

“The  wide  range,  diversity  and  flexi¬ 
bility  of  the  lithographic  process  was 
brilliantly  demonstrated  in  our  Awards 
Competition.  The  rapid  and  unequalled 
progress  of  the  process  has  made  it  an 
indispensable,  as  well  as  a  practical, 
medium  for  more  effective  merchandis¬ 
ing,  promotion  and  sale  of  every  type 
of  product  made  in  the  United  States. 

“It  is  apparent  that  improvements  in 
techniques  and  methods  of  production 
are  benefiting  the  users  of  offset-lithog¬ 
raphy.  Better  printing  plates  providing 
longer  press  runs,  sharper  halftone  pro¬ 
duction,  faster  preparation  and  lower 


138 


The  Graphic  Arts  Monthly — May,  1955 


^  DIVIDE  press  runs 
"  SUBTRACT  running  time 
X  MULTIPLY  impressions 
^  ADD  customer  satisfaction 


EQUALS  New  Profits 


ANDERSON 


SIMPLE  ARITHMETIC 

proves  the  dollars  and  cents  value  of  an 

ANDERSON  REPEAT  PRINTER 


C  T  C  P 

and  * 

>  1  c  r 

A  u  n  V 

STEP 

A  N  u  ' 

The  practical,  low-cost  ANDERSON  PRINTER 
makes  available  all  the  advantages  of  here¬ 
tofore  expensive  step  and  repeat  equipment. 
It  does  precision  composing  both  on  film  and 
direct  on  the  plate  with  great  accuracy. 
Multi-color  work  can  be  produced  to  hairline 
register. 

It  is  simple  and  fast  to  use.  A  3-color  label 
job  lVi"x2"  can  be  composed  on  film 
110-on  16  Vi  x  20  in  less  than  two  hours 
composing  time  from  one  set  of  coloi 
negatives. 

Four  models  to  take  all  plates  up  to 
47  74  ”x  59".  No  special  installation  or 
skill  to  operate. 


IT  30  DAYS 
YOUR  OWN  PLANT 

Write  us  for  full  informotion,  prices 
and  name  of  dealer  who  will  ar¬ 
range  30-day  trial  for  you. 


FILM  OR  PLATE 
PERFECT  COLOR  REGISTER 


GUARANTEED  ACCURATE 


REPEAT  PRINTER 


Made  by  PAUL  ANDERSON  MANUFACTURING  CO. 

125  BROADWAY  SAN  ANTONIO,  TEXAS 


...then  Price 

on  both  scores,  you'll 
want  to  standardize 
on  Cramer's 

ReproGraphie 
Ortho  Film... 

regularorthin  base 

For  contrast,  density,  opacity, 
speed,  latitude  in  your  line  and 
halftone  negatives  and  posi¬ 
tives,  try  ReproGraphic  Ortho 
alongside  competitive  brands. 
See  how  lines  stay  open,  dots 
stay  sharp. 

Then  check  actual  costs,  and 
add  up  your  savings  per  month 
or  year!  Order  ReproGraphic 
Ortho  film,  in  all  popular  sheet 
and  roll  sizes,  and  new  Repro¬ 
Graphic  developer  direct  from 

C.CramerDryPlateCo. 

SpecialitU  in  Photographic 
Materials  for  75  Years 

Lemp  &  Shenandoah,  Sf.  Louis  4 
9  East  19th  St.,  New  York  3 
608  S.  Dearborn,  Chicago  5 


production  costs,  the  limitless  use  of  art 
treatments,  etc.,  are  resulting  in  a  bet¬ 
ter-end  result  and  greater  economies. 

“This  year  marks  the  fifth  anniver¬ 
sary  of  our  Competition  which  has  been 
dedicated  to  encouraging  the  highest 
standards  in  lithographic  production. 

I  would  like  to  take  this  opportunity  to 
thank  the  national  advertisers,  agen¬ 
cies,  commercial  art  firms  and  lithog¬ 
raphers  whose  steadfast  interest  and 
participation  has  made  its  success  a 
reality.” 

In  addition  to  .Mr.  Evans  and  Mr. 
Nordherg,  other  members  of  the  Pro¬ 
motion  Committee  who  planned  this 
year’s  Competition  were:  Harold  D. 
Spencer  (vice-president  of  Western 
Printing  &  Lithographing  Co.,  Pough¬ 
keepsie,  N.  Y.),  executive  committee 
member;  W.  W.  Chreiman  (vice-presi¬ 
dent,  Buckbee-Mears  Co.,  St.  Paul, 
Minn.)  ;  Ralph  D.  Cole  (president. 
Consolidated  Lithographing  Corpora¬ 
tion,  Carle  Place,  N.  Y.). 

Also,  U.  Gordon  Colson  (president 
of  U.  O.  Colson  Co.,  Paris,  111.)  ; 
George  P.  Hughes  (vice-president  of 
Kindred,  MacLean  &  Co.,  Long  Island 
City,  N.  Y.)  ;  Robert  E.  Ludford 
(president  of  Chicago  Litho  Plate 
Graining  Co.,  Chicago)  ;  Thomas  P. 
Mahoney  (vice-president.  The  Regen- 
steiner  Corp.,  Chicago) ;  Robert  J. 
Rodgers  (vice-president,  H.  S.  Crocker 
Co.,  Inc.,  San  Bruno,  Calif.)  and  Her¬ 
bert  W.  Morse  (LNA  Promotion  Di¬ 
rector)  . 

The  winners  of  the  first  three  awards 
in  each  of  the  45  classifications  are  as 
follows: 

Direct-mail  Advertising 

Folderg  and  Broadside* 

1st.  Title:  You  See  Some  of  Them 
Everywhere.  Client:  Abbott  Labora¬ 
tories.  Lithographer:  Magill-W’ein- 
sheimer,  Chicago. 

2nd.  Title:  A.M.A.  Report  Folders. 
Client:  American  Medical  Assn.  Li- 


140 


The  Graphic  Arts  Monthly — May,  1955 


SIGNAL 

FOR 


FINER  LITHOGRAPHY 


To  get  the  best  possible  results  from  your  litho¬ 
graphic  presses,  you  need  rollers  and  blankets 
which  bring  out  every  detail  in  your  plates  with 
absolute  accxiracy.  In  all  the  world  ^ere  is  no 
finer  roller  or  blanket  than  Mercury  for  this 
purpose. 


FEDERAL  AT  26TH  ST.  •  CHICAGO  16,  ILL 

EofUrn  Office:  tOO  McCortw  Highway  •  Newark  5,  N.  J. 


Only  nuArc  offers  so 
complete  a  range  of 
fine,  modern  and  effi¬ 
cient  Carbon  Arc 
Lamps.  Whether  you 
need  arc  lamps  for 
large  camera  and 
printing  frame  work 
or  smaller  equipment,  there  is 
a  nuArc  lamp  tailor-made  for  the  purpose. 
N-1 10-7000°  KELVIN  TEMP.,  15  amp.  draw 
N-  50-7000°  KELVIN  TEMP.,  7  amp.  draw  I 
.  N-  75-7000°  KELVIN  TEMP.,  12 amp. draw] 


The  Portable  N-20 
PRINTING  FRAME 
COMBINATION 

A  complete  arc  lamp 
and  vacuum  printing  frame  ’ 
combination  in  portable  form.  Handles  plates 
up  to  17  X  22". 

No.  1722-20  Portable  Frame  Combination 

nuArc  DARKROOM 
LIGHT 

Brand  new!  Better  than  any 
other  type  of  dark  room  light  avail¬ 
able  Choice  of  4  models.  Large  frame  makes 
inspection  of  film  negatives  and  positives  easy. 

No.  DL-30  Darkroom  Light  (25x30x12"  deep) 
No.  DL-30E  Darkroom  Light  (25x30x12"  deep) 
No.  DL-19  Darkroom  Light  (22x19x  8"  deep) 
No.  DL-19F  Darkroom  Light  (22x19x  8"  deep) 

WRITE  TODAY 
for  free  information 

I  nuArc  Compony,  Inc.  I 

'  824  S.  Western  Ave.  ' 

I  Chicago  12,  III.  Dept.  No.  GA-200  | 
Please  send  Bulletin  No.  400 

i  Name _  | 

■  Title _ I 


Company. 

Address _ 

City _ 


..Zone. 


State- 


thographer:  The  Huron  Press,  Inc., 
Chicago. 

3rd.  Title:  Fontainebleau.  Client: 
The  Fontainebleau  Hotel.  Lithog¬ 
rapher:  Mercury  Lithographers,  Inc., 
Miami,  Fla. 

Booklets  and  Pamphlets 
1st.  Title:  It’s  a  Natural.  Client: 
Merchandise  Mart.  Lithographer:  Ster¬ 
ling  Printing,  Chicago. 

2nd.  Title:  Hypertension.  Client: 
Smith,  Kline  &  French  Laboratories. 
Lithographer:  Butler  and  Ferrigno, 
Philadelphia. 

3rd.  Title:  Design  Today.  Client: 
Illinois  Institute  of  Technology.  Li¬ 
thographer:  Hillison  &  Etten  Co.,  Chi¬ 
cago. 

Catalogs 

1st.  Title:  Imperial.  Client:  Chrys¬ 
ler  Corp.  Lithographer:  The  Regen- 
steiner  Corp.,  Chicago,  Ill. 

2nd.  Title:  ’55  Chevrolet  Car  Album. 
Client:  Chevrolet  Motor  Div.  Lithog¬ 
rapher:  Calvert  Litho.  Co.,  Detroit. 

3rd.  Title:  1955  Hoffman  TV  Cata¬ 
log.  Client:  Hoffman  TV.  Lithog¬ 
rapher:  Hillside  Press,  Los  Angeles. 
Covers,  Inserts  and  Signatures 
1st.  Title:  Allis-Chalmers  Cover. 
Client:  Allis-Chalmers.  Lithographer: 
Meisenheimer  Printing  Co.,  Milwau¬ 
kee. 

2nd.  Title:  Magazine  Inserts.  Client: 
Greenfield  Tap  &  Die  Corp.  Lithog¬ 
rapher:  Forbes  Lithograph  Mfg.  Co., 
Boston. 

3rd.  Title:  Adena  Offset.  Client: 
The  Chillicothe  Paper  Co.  Lithog¬ 
rapher:  The  E.  F.  Schmidt  Co.,  Mil¬ 
waukee. 

Lithographer* s  Own  Promotion 
1st.  Title:  New  Face  for  an  Old 
Form.  Client:  The  Veritone  Co.  Li¬ 
thographer:  The  Veritone  Co.,  Chicago. 

2nd.  Title:  “A-Z”  Direct  Mail 
Folder.  Client:  Brett  Lithographing 
Co.  Lithographer:  Brett  Lithograph¬ 
ing  Co.,  Long  Island  City,  N.  Y. 

3rd.  Title:  Black  is  the  Beauty.  Cli- 
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PAMPER 

is  th^  baH4»  of  hin  job 


The  Offset  Platemaker  prepares,  exposes, 
inks  and  develops  the  plate. 


NEW  TICONDEROGA 
OFFSET 


—  for  fine  performance  in  4  colOf  process 
and  monotone.  This  new  brilliant  white 
offset  paper  with  its  smooth,  fuzz-free, 
sized  surface  combines  good  ink  affinity 
and  distinctive  appearance  with 
economy  on  long  runs. 


\Nt{'nia/tonal 


ent:  The  Veritone  Co.  Lithographer: 
The  Veritone  Co.,  Chicago. 

Material  in  One  or  Two  Colon 

1st.  Title:  X-Ray  at  Its  Best.  Client: 
General  Electric  X-Ray  Dept.  Lithog¬ 
rapher:  The  E.  F.  Schmidt  Co.,  Mil¬ 
waukee. 

2nd.  Title:  If  You’ve  Got  a  Nose  for 
News.  Client:  Wm.  Phillips  Co.  Li¬ 
thographer:  Spartan  Press,  Los  An¬ 
geles. 

3fd.  Title:  A  New  Dimension  in 
Sound.  Client:  Joseph  Eger.  Lithog¬ 
rapher:  Koltun  Bros.,  Los  Angeles. 

Business  Reports 

Annual  Reports 

1st.  Title:  1953  Convair  Annual  Re¬ 
port.  Client:  Consolidated  Vultee  Air¬ 
craft  Corp.  Lithographer:  Frye  & 
Smith,  Ltd.,  San  Diego,  Calif. 

2nd.  Title:  1954  ASF  Report  to 
Stockholders.  Client:  American  Steel 
Foundries.  Lithographer:  D.  F.  Keller 
Co.,  Chicago. 


3rd.  Title:  1954  Annual  Report.  Cli¬ 
ent:  Spencer  Chemical  Co.,  Lithogra¬ 
pher:  Western  Lithograph  Co.,  Wich¬ 
ita,  Kans. 

Quarterly  and  Other  Reports 
1st.  Title:  The  California  Trend. 
Client:  Bank  of  America.  Lithog¬ 
rapher:  Stecher-Traung  Lithograph 
Corp. 

2nd.  Title:  Stanford  Report.  Client: 
Weyerhaeuser  Timber  Co.  Lithog¬ 
rapher:  Acme  Press  of  Seattle,  Seattle, 
Wash. 

3rd.  Title:  Selling  the  Industrial 
Market.  Client:  Newsweek  Magazine. 
Lithographer:  Raleigh  Lithograph 

Corp.,  New  York  City. 

Point-of-Purchase  Material 
Window  Displays,  Flat-Plane 
1st.  Title:  Johnson’s  Baby  Products. 
Client:  Johnson  &  Johnson.  Lithog¬ 
rapher:  Ketterlinus  Litho.  Mfg.  Co., 
Primos,  Pa. 

2nd.  Title:  See  Red.  Client:  Max 


^HERE'S  WHERE 

&YOU  PROVE 


Al U Ml M U M  PIATIS 
COATID  WITH 

’ ' COPPER  BASE 

CtVi  YOU  LONGER  RUNS! 


PRICES 

Lith-Kem-Ko  Copper  Base  for  Aluminum,  No.  5010 

1  gal.  per  gal.  S6.50  4—1  gal.  per  gal.  $6.25 

12—1  gal.  per  gal.  $6.00 
Prices  slightly  higher  on  West  Coast 


There's  a  new  LITH-KEM-KO  Catalog 
ready.  Send  for  your  copy  today.' 


The  counter  on  your 
press  is  where  you  con 
prove  the  value  of 
LITH-KEM-KO  COP¬ 
PER  BASE  for  Alu¬ 
minum.  It  has  been 
designed  to  give  long 
runs— 450,000  impres¬ 
sions  from  a  single 
plate  are  not  uncom¬ 
mon.  LITH-KEM-KO 
COPPER  BASE  can  be 
processed  with  practi¬ 
cally  the  same  tech¬ 
niques  as  an  ordinary 
deep-etch  plate. 

Write  for  complete  technical 
details  or  a  demonstration. 


LTHO  CHEMICAL 


i  SUPPLY  CO 

46 
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Trimming  for  Profit! 


l/l 


TRIMMING  of  stitched  booklets  is  the 
finol  profit-moking  step  before  delivery. 
The  versatile  Brackett  Safety  Trimmer  will  trim 
booklets  at  more  than -Twice  the  speed  of  guillo¬ 
tine  cutters  .  .  .  and  can,  with  minimum  change¬ 
over,  cut  labels,  form  sheets,  pads,  flat  sheets, 
etc.  Work  flows  under  the  knife  to  a  con¬ 
veyor  and  wrapping  tables,  thus  elim¬ 
inating  double  handling. 


DEXTER  FOLDER  COMPANY 

General  Sales  Office 

330  West  42nd  Street  New  York  36,  N.  Y. 


Factor.  Lithographer:  The  U.  S.  Print¬ 
ing  &  Lithograph  Co.,  Erie,  Pa. 

3rd.  Title:  Sucrets  Window  Display. 
Client:  Sharpe  &  Dohme.  Lithog¬ 
rapher:  Niagara  Lithograph  Co.,  Buf¬ 
falo,  N.  Y. 

Window  Displays,  Multi-Plane 
1st.  Title:  Pharmacy  W'indow  Dis¬ 
play.  Client:  Parke,  Davis  &  Co.  Li¬ 
thographer:  Forbes  Lithograph  Mfg. 
Co.,  Boston. 

2nd.  Title:  Finest  Beer  Served  Any¬ 
where.  Client:  Pabst  Brew  Co.  Lithog¬ 
rapher:  The  U.  S.  Printing  &  Litho¬ 
graph  Co.,  Erie,  Pa. 

3rd.  Title:  Hiram  W^alker  Deluxe. 
Client:  Hiram  Walker,  Inc.  Lithog¬ 
rapher:  Einson-Freeman  Co.,  Inc.,  Long 
Island  City,  N.  Y. 

Light  or  Motion  Displays 

1st.  Title:  Mood  Music  Display.  Cli¬ 
ent:  RCA  Victor.  Lithographer:  Kin¬ 
dred,  MacLean  &  Co.,  Inc.,  Long  Island 
City,  N.  Y. 

2nd.  Title:  Motorola  TV  21"  Screen. 
Client:  Motorola,  Inc.  Lithographer: 
Einson-Freeman  Co.,  Inc.,  Long  Island 
City,  N.  Y. 

3rd.  Title:  Pepto-Bismol  Upset  Dis¬ 
play.  Client:  The  Norwich  Pharma¬ 
ceutical  Co.  Lithographer:  Sweeney 
Lithograph  Co.,  Inc.,  Belleville,  N.  J. 

Counter  Merchandisers  and 
Displays 

1st.  Title:  Artcarved:  Client:  J.  R. 
Wood  &  Sons,  Inc.  Lithographer:  Ein¬ 
son-Freeman  Co.,  Inc.,  Long  Island 
City,  N.  Y. 

2nd.  Title:  Pontiac  Chart  Display. 
Client:  General  Motors  Photographic. 
Lithographer:  Carter  and  Galantin  of 
Los  Angeles,  Los  Angeles,  Calif. 

3rd.  Title:  Coty  Muguet  Des  Bois. 
Client:  Coty,  Inc.  Lithographer:  Con¬ 
solidated  Lithographing  Corp.,  Carle 
Place,  N.  Y. 

Floor  Merchandisers  and  Displays 
1st.  Title:  Van  Camp  Chicken  of 
Sea  Fish.  Client:  Van  Camp  Seafood 
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Many  of  America’s  finest  presses  are  equipped  at 
the  factory  with  rollers  made  by  Sam’l  Bingham’s 
Son  Mfg.  Co.  It  is  a  compliment  to  these  rollers 
that  they  are  preferred  both  by  the  makers  : 
and  users  of  fine  presses  to  com-  rr  I 

plement  their  equipment.  j  I 


SmeillGWSOIMFG. 

«MANUrACTUAEDS  Of 

PRINTERS'  ROLLERS 


ti'ic 


Rvbb«f  roHrs  f-gro^tnd  qvkkty  and  octvrof^fy  in  •och  of  oor  modorn  fecforios— 


COMPOSITION  ...  RUBBER  ..  .VULCANIZED  OIL  Rollers 


BEFORE  YOU  QUOTE  on  your  next  catalog, 
brochure,  or  other  important  job,  be  sure  to 
consider  PLASTICO  BINDING.  Show  your 
customers  how  this  modern,  colorful  binding 
converts  an  ordinary  book  into  a  “standout” 
salesman.  This  extra  service  brings  you  extra 
sales  .  .  .  extra  profits  .  .  .  without  extra 
operating  expense. 

Your  nearby  PLASTICO  licensed  plant  has  the 
specialized  equipment  and  know-how  to  help 
you  attract  more  printing  jobs  through  PLASTICO 
BINDINGS.  Write  for  full  information  today! 

Fill  PROOF!  Send  us  a  sample  of  a  current  or 
recent  job.  We’ll  add  a  Plastico  Binding  to  show 
your  customer — without  charge  or  obligation. 


PLASTIC  BINDING  CORPORATION 

Originators  of  Plastic  Binding  in  America 

732  SHERMAN  ST,  •  CHICAGO  5,  ILL. 
15  W.  24fh  ST.  •  NEW  YORK  10,  N.  Y. 


By  Name 


7  RORULAR  STYUS 

ideal  for 

Catalogs 

Brochures 
Sales  Portfolios 
Price  Lists 
Manuals 
Calendars 
Wall  Charts 
Sample  Books 
Swatch  Holders 
Financial  Reports 
Order  Books 
Presentation  Books 
Easel  and 

Window  Displays 

AND  MANY  MORE  USiSI 


Co.  Lithographer:  Einson-Freeman 
Co.,  Inc.,  Long  Island  City,  N.  Y. 

2nd.  Title:  Kellogg’s  Cereals  Hal¬ 
lowe’en  Mask.  Client:  Kellogg  Co.  Li¬ 
thographer:  Niagara  Lithograph  Co., 
Buffalo,  N.  Y. 

3rd.  Title:  20,000  Leagues  Giant 
Standee.  Client:  Walt  Disney.  Lithog¬ 
rapher:  The  Hennegan  Co.,  Cincinnati, 
Ohio. 

Combination  Displays 

1st.  Title:  Howdy  Doody  Christmas 
Stand.  Client:  Colgate  Palmolive  Co. 
Lithographer:  Kindred,  MacLean  & 
Co.,  Inc.,  Long  Island  City,  N.  Y. 

2nd.  Title:  Old  Crow  Vacuum 
Formed  Figures.  Client:  National  Dis¬ 
tillers  Products  Corp.  Lithographer: 
Einson-Freeman  Co.,  Inc.,  Long  Island 
City,  N.  Y. 

3rd.  Title:  Sunnybrook  Plastic  Horns 
and  Back  Bar  Paper.  Client:  National 
Distillers  Products  Corp.  Lithographer: 
Einson-Freeman  Co.,  Inc.,  Long  Island 
City,  N.  Y. 

Miscellaneous  ( shelf  talkers^  win¬ 
dow  strips,  price  cards,  banners, 
etc.) 

1st.  Title:  Store  Opening  Material. 
Client:  National  Biscuit  Co.  Lithog¬ 
rapher:  American  Colortype  Co.,  Clif¬ 
ton,  N.  J. 

2nd.  Title:  Seagram  Sail  Fish  Fes¬ 
toon.  Client:  Seagram  Distillers  Co. 
Lithographer:  Consolidated  Litho¬ 

graphing  Corp.,  Carle  Place,  N.  Y. 

3rd.  Title:  Saran  Cart  Wrap.  Client: 
Dow  Chemical  Co.  Lithographer:  Ein¬ 
son-Freeman  Co.,  Inc.,  Long  Island 
City,  N.  Y. 

Posters 

24-Sheet  Posters 
1st.  Title:  Children’s  Prayer.  Cli¬ 
ent:  General  Outdoor  Advertising  Co. 
Lithographer:  The  U.  S.  Printing  & 
Lithograph  Co.,  Erie,  Pa. 

2nd.  Title:  Tastes  Better  with  Fritos. 
Client:  The  Frito  Co.  Lithographer: 


this  new  Revolutionary 

ROTARY 
COLLATOR 


Will  kPROFITS 
increase  fPRODUaiON 


You’ll  find  this  sturdy,  all  steel 
constructed  rotary  collator  a 
valuable  companion  piece  for 
duplication  and  printing  ma¬ 
chines  to  expedite  collating 
and  gathering.  In  special  tests 
conducted  in  large  and  small 
commercial  and  private  print¬ 
ing  plants,  production  has 
been  increased  as  high  as  300 
to  400%. 

A  Few  Of  The  Outstanding  Features— 

O  Adjustable  drive  with  positive  speed 
control  O  V-belt  Drive  O  40  pages  — 
20  signatures  O  Gives  you  one  to  five 
station  simultaneous  production  with 
control  from  any  position  •  Cuts  down 
operator  fatigue  •  Saves  space. 

START  SAVING  NOW! 

Writs  today  for  comploto  informa¬ 
tion.  Dealerships  available. 


The  CADM  Corp. 

644  Manchester  Road, 
Mansfield.  Ohio 
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Western  Printing  &  Lithographing  Co., 
St.  Louis,  Mo. 

3rd.  Title:  Rocket  Design.  Client: 
Gulf  Oil  Corp.  Lithographer:  The  Stro- 
bridge  Lithographing  Co.,  Cincinnati, 
Ohio. 

One-,  Tiro-,  Three-sheet^  Trucks 
W'all,  Window,  etc..  Posters 
1st.  Title;  Forward  with  God.  Cli¬ 
ent:  Joseph  Binder  Co.  Lithographer: 
American  Colortype  Co.,  Clifton,  N.  J. 

2nd.  Title:  Selling  Like — Fords. 
Client:  Ford  Motor  Co.  Lithographer: 
The  U.  S.  Printing  &  Lithograph  Co., 
Erie,  Pa. 

3rd.  Title:  Chrysler  New  Yorker  De¬ 
luxe.  Client:  Chrysler  Corp.  Lithog¬ 
rapher:  The  Regensteiner  Corp.,  Chi¬ 
cago. 

Wall  Charts 

1st.  Title:  How  to  Take  a  Soil  Sam¬ 
ple.  Client:  The  National  Fertilizer 
Assn.  Lithographer:  Colortone  Press, 
Washington,  D.  C. 


2nd.  Title:  Chevrolet  Trucks  for 
Loads  of  Value.  Client:  General  Motors 
Photographic.  Lithographer:  The  U.  S. 
Printing  &  Lithograph  Co.,  Erie,  Pa. 

3rd.  Title:  The  New  Chevrolet  for 
1954.  Client:  General  Motors  Photo¬ 
graphic.  Lithographer:  The  U.  S.  Print¬ 
ing  &  Lithograph  Co.,  Erie,  Pa. 

Display  Cards 

Car  Card,  Bus,  End  Cards  ( on 
board  or  mounted) 

1st.  Title:  Lucky  Strike  —  Jimmy 
Hatlo.  Client:  The  American  Tobacco 
Co.,  Inc.  Lithographer:  The  U.  S. 
Printing  &  Lithograph  Co.,  Erie,  Pa. 

2nd.  Title:  Pepsi  Cola  Car  Cards. 
Client:  Pepsi-Cola  Co.  Lithographer: 
American  Colortype  Co.,  Clifton,  N.  J. 

3rd.  Title:  Lucky  Strike* — Ann  Soth- 
ern  Christmas  1954.  Client:  American 
Tobacco  Co.,  Inc.  Lithographer:  The 
U.  S.  Printing  &  Lithograph  Co.,  Mine- 
ola,  N.  Y.  Continued  on  page  256 


SIZE  20''x  W 


EACH  FULLY  EQUIPPED  ^ 

^  For  the  printer  who  wants  to  combine  economy  and  precision  in  ^ 

%  offset  platemaking  or  silk'  screen  work.  Argyle  Cameras  produce  ^ 

X  top  quality  line  and  halftone  negatives  with  efficiency  and  low  cost.  ^ 

^  DEALERS  INVITED  ^ 

^  FOR  DETAILS  WRITE  TO  ^ 

^  ARGYLE  CAMERA  CO.  ^ 

^  1816  McGOWEN  •  HOUSTON,  TEXAS 

150  The  Graphic  Arts  Monthly — May,  1955 


LABELS  WITH  DENNISON 
new  8300  LINE  GUMMING 


Dennison  comes  through  —  with  the  ideal  label  gumming  for 
textiles.  Here’s  firm  adhesion  —  plus  clean  peel  —  for  many  varieties  of  cotton, 
woolen,  rayon  and  nylon  fabrics.f 

An  answer  to  your  needs  —  a  gumming  that  sticks  tight  yet 
peels  cleanly  and  easily,  leaving  little  if  any  trace  on  the  fabric.  Any  residue 
of  gumming  can  be  removed  by  rubbing  lightly  or  moistening  with  water. 

Choose  your  label  stock.  Dennison  Peelable  Textile  Gumming  is 
available  on  supercalendered  stock.  No.  8316  or  white  Kromekote*,  No.  8391. 

Ask  your  paper  merchant  for  sample  sheets  of  new  Dennison 
Peelable  Textile  Gummed  Paper. 


Dennison  offers  a  complete  line  of 
gummed  papers:  H’Ai/r  and  Colored 
Label  Papers  —  Heat  Seal  Papers  — 
Pyroxylin  Melallies  —  Kromekote*" 
Gummed  Papers  —  Day-Glo*- Gummed 
Papers  —  Silkole*  Gummed  Offset 
and  Gummed  Hollands. 


tSince  there  are  so  many  different  varie¬ 
ties  of  textiles,  it  is  advisable  to  test 
fabrics  for  adhesion  and  peelability  before 
labels  are  printed. 


I 


BRRTELS 


FRESH  GUM 

SOLUTION  14° 


Stays  fresh!  Ideal  for 
developing  pre-sensitized 
Photo-Offset  Plates 

GORDON  BARTELS  COMPANY 
Rockford,  III.  Lancostor,  Pa. 


LBRRTEISI 


DEEP-ETCH 

COATING 

Flows  Without  Streaks 
Best  for  fine  or  grainless 
plates 

GORDON  BARTELS  COMPANY 
Rockford,  III.  Lancastor,  Pa. 


dflRTELSj 


ETCH-GUM 

Combines  two  operations 
Safe!  No  chromates 
Ask  your  dealer 

GORDON  BARTELS  COMPANY 
Rockford,  III.  Lancaster,  Pa. 


by 

HENRY  A. 
BEECHEM 


offset-litho 

chemistry 

questions 


Filter  for  Deep-etch 


Qirhat  is  the  best  way  to  filter  a 
•  deep-etch  solution  to  remove  all 
of  the  sediment  and  make  the  solution 
clear?  K.  L.  G.,  Iowa 

A  There  are  a  number  of  materials 
•  which  can  be  used  as  filter  aids  to 
clarify  such  a  heavy  solution  as  a  deep- 
etch  coating.  The  best  filter  aid  from 
the  standpoint  of  cost  and  utility  is 
diatomaceous  earth.  This  material  is  a 
white  powder  and  is  either  mixed  with 
the  solution  to  be  filtered  or  a  layer  is 
deposited  on  the  filtering  funnel  or 
press.  For  best  results  suction  must  be 
provided.  A  sparkling,  clear  coating 
solution  is  produced  by  a  single  pas¬ 
sage  through  diatomaceous  earth. 


Amount  of  Silver  Used 
by  Eastman 

QIn  one  of  the  trade  magazines  it 
•  was  reported  that  Eastman  chem¬ 
ists  dissolve  12  tons  of  silver  ingots 
each  week  to  make  silver  salts  for  use 
in  photographic  emulsions.  The  figure 
appears  so  extremely  high  that  I  can 
hardly  believe  it.  Could  you  tell  me  if 
that  is  correct,  or  what  is  the  actual 
amount  of  silver  consumed 

E.  B.,  Georgia 
A  The  figure  of  silver  which  is  dis- 
^  •  solved  by  Eastman  each  week  for 
the  making  of  silver  salts  did  sound 
very  high  so  I  made  a  direct  inquiry. 
I  wrote  Eastman  and  received  a  letter 
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NEW  PROCESS  CAMERAS 

that  bring  you  finest 
construction,  features 
and  reproductive  quality 

...  at  lowest  cost 

Here  are  the  cameras  you've  been 
looking  for.  Ruggedly  built,  profes¬ 
sional  type,  dork  room  units — these 
new  "Joe  Video”  process  cameras 
ore  mode  entirely  of  steel  and 
heavy  aluminum  castings — ore 
equipped  with  oil  latest  quality  fea¬ 
tures  to  assure  the  best  in  reproduc¬ 
tion — yet  sell  at  new  low  prices. 

Available  in  three  sizes — 11"  x 
14",  16"  X  20"  and  24"  x  24"— 
and  wired  for  110/220  volts  AC, 
these  new  cameras  include  percent¬ 
age  focusing  scales  .  .  .  twin  1500 
watt,  3200°  Kelvin  lamps  controlled 
by  an  automatic  preset  timer  .  .  . 
Wollensak  lens  with  diaphragm  con¬ 
trol  and  electrically  operated 
solenoid  shutter  ...  a  movable  lens 
board  ...  a  selector  valve  that 
permits  use  of  film  from  4"  x  5" 
up  to  24"  .  .  .  and  many,  many 
other  features.  Light  integrators  and 
Goerz  lenses  are  also  available  at 
extra  cost. 

Investigate  these  cameras  now! 
Write  today  for  catalog  and  full 
details. 


MILLER-TROJAN  CO.,  INC.,  TROY,  OHIO 


1 6"  X  20"  unit 

only  $1466.40 


only  $1 137.00 


. . .  with  Day  CO  Gold  Seal 
Offset  Blankets 

!Vl«>re  niicl  more.  Press  Foremen  aiirl  Sales  Managers  agree 
Dayeo  Ciold  Seal  Hlankels  mean  belter  eraftsmanship  .  .  .  more  repeat  sales. 


The  Dayeo  Gold  Seal  Offset  Blan¬ 
ket’s  flawlessly  smooth  surface,  con¬ 
sisting  of  synthetic  rubber  in  uni¬ 
form  thickness,  has  a  more  resilient 
face  that  transfers  images  of  intri¬ 
cate  detail  with  absolute  fidelity. 
You  get  a  "full  count”  in  every  run 
because  sheet  after  sheet  is  perfectly 
reproduced. 

Halftones,  solids,  line  drawings 
and  the  finest  type  are  faithfully 
portrayed  sharply  and  clearly  by  the 
Dayeo  Gold  Seal  Offset  Blanket. 
Better  recovery  after  "blanket  mash” 
makes  possible  new  perfection  in 
dot  and  image — regardless  of  speed 
or  length  of  run. 


You  get  perfect  color  register 
every  time  because  blankets  stretch 
is  reduced  to  less  than  2%.  The 
Dayeo  Gold  Seal  Blanket  won’t  peel 
or  split  from  fabric  base  nor  will  it 
swell,  emboss  or  deboss. 

To  give  your  customers  the  finest 
quality  lithography  at  the  lowest 
cost  per  run,  switch  to  Dayeo  Gold 
Seal  Offset  Blankets  right  away. 
They’re  your  guarantee  of  faithful 
reproduction,  sheet  after  sheet  .  .  . 
the  ultimate  in  quality  lithography. 
Write  direct  to  Dayton  Rubber  Co., 
Dayeo  Division,  Dept.  113,  Dayton 
1,  Ohio,  for  complete  details. 


The  Dayeo 
Fountain  Divider 


Perfect  for  split  color  uses,  completely 
leak  proof,  easy  to  clean.  Easily  ad¬ 
justed.  Fully  Guaranteed! 

Imagine!  Several  colors  without  cutting 
your  rollers.  Gives  splits  as  narrow  as 
1  Vi"  with  no  color  mixing.  Saves  roller 
cost,  make-ready,  press  time. 


The  Dayeo 
Color  Separator 


GOLDEN  JUBILEE 


YEARS  OF  PROGRESS 


©D.R.  1955 

West  Coast  Distributor,  Tillicum  Rubber  Co.,  Lacey,  Washington 


Send  for  Sample 


PUTZ  POMADE 

Ends  Stripping  and 
Glazing  on  Ink  Rollers 

it  Easy,  safe  to  use  on 
offset,  letterpress,  roto  and 
proof  presses. 
it  Cleans  and  conditions 
rollers — inks  print 
cleaner,  brighter! 

Ask  your  ink  supplier 
J.  C.  PAUL  A  CO.,  8140  N.  Ridgeway 
(EST.  1887)  Skokie,  Illinois 


ESwiii^DR 


Designed  to  make  your  job  easier! 

FRANKLIN  OFFSET  CATALOG 

First  choice  estimating  guide 
of  America's  top  printers. 
WRITE  TODAY  FOR  FREE  TRIAL! 


PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY  6,  UTAH 


from  its  Charles  Lyons  of  the  public- 
relations  department.  He  informed  me 
that  they  actually  dissolve  24,000  pounds 
of  silver  ingots  each  week,  and  this  is 
all  converted  to  silver  salts  which  are 
used  for  making  photographic  emul¬ 
sions.  Since  the  total  U.  S.  mining  out¬ 
put  per  year  is  slightly  more  than  21 
million  fine  ounces  of  silver,  the  amount 
which  is  used  by  only  one  firm  exceeds 
the  total  U.  S.  production.  And  this 
does  not  mean  that  the  U.  S.  production 
of  silver  from  mining  is  small.  The  only 
other  country  which  exceeds  us  in  min¬ 
ing  of  silver  is  Mexico  where  the  total 
yearly  output  is  somewhat  more  than 
43  million  fine  ounces. 


Lithographed  Book  with 
Remarkable  Color  Plotes 

1  have  recently  discovered  in  the  attic 
of  my  house  a  nursery  salesmen’s  field 
book  containing  118  full-color  plates 
of  lithographed  nursery  items.  The 
printing  of  this  book  was  done  by  the 
Rochester  Lithographing  and  Printing 
Company,  and  by  .Stecher  Lilho  Com¬ 
pany.  The  colors  show  no  apparent  fad¬ 
ing  and  are  well  preserved.  These  color 
plates  were  made  without  a  screen  but 
the  halftones  are  something  to  be  en¬ 
vied.  The  copyright  date  on  all  of  the 
plates  is  1888. 

Should  anyone  be  interested  in  get¬ 
ting  this  book  for  exhibition  purposes, 
it  is  available  on  loan. 


Humidity  Moisture 

The  moisture  present  in  the  atmos¬ 
phere  which  we  account  for  humidity 
is  bothersome  to  most  of  us,  yet  the 
amount  of  water  which  is  suspended  in 
the  air  is  actually  very  small.  It  has 
been  calculated  that  if  all  of  the  humid¬ 
ity  moisture  were  condensed  into  wa¬ 
ter,  the  earth  would  be  covered  with 
only  two  inches  of  this  water. 
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8A  BOND 


.  the  perfect  paper 
for  so  many 
printing  jobs! 


NEKOOSA  BOND 

is  used  for- 
Letterheads  •  Envelopes 
Invoices  •  Statements 
Sales  Manuals 
Purchase  Orders  •  Memos 
Inter  Office  Correspondence 
Package  Enclosures 
Envelope  Stuffers  •  Coupons 
Contest  Blanks  •  Booklets 
Publicity  Releases  •  Menus 
Instruction  Sheets 
Catalog  Inserts  •  Price  Lists  j 
Educational  Material 
and  many  other  uses 


Of  course  you  know  that  Nekoosa  Bond  is  a  smooth-running, 
perfect-printing  paper  for  letterheads,  envelopes  and  other  office 
forms.  But  occasionally  we  like  to  remind  you  that 
Nekoosa  Bond  is  a  versatile  paper — with  scores  of  other  uses. 

In  your  choice  of  a  dozen  colors,  a  variety  of  weights  and  finishes, 
Nekoosa  Bond  has  the  appearance  and  printability  you  are 
looking  for  . . .  for  jobs  that  are  probably  in  your  shop  right  now  ! 


BOND  •  LEDGER  •  MIMEO  •  DUPLICATOR  •  MANIFOLD 
OFFSET  •  OPAQUE  •  MASTER-LUCENT  •  SUPER  LUCENT 
COMPANION  ARDOR  PAPERS 


NEKOOSA-EDWARDS  PAPER  COMPANY,  PORT  EDWARDS,  WISCONSIN 


A  FREE  BOOKLET 
ON  “USING  INK” 

We  are  distributing  a  free  booklet  that 
is  especially  helpful  to  young  pressmen. 
Authorities  such  as  Russell  Hogan, 
I*.  B.  Mennell  and  Charles  Geese  iden¬ 
tify  common,  everyday  pressroom  prob¬ 
lems,  give  their  reasons  why  these 
problems  occur  and  then  suggest  pos¬ 
sible  remedies. 

There  are  chapters  on  Ink  DifTiculties, 
Factors  Affecting  Ink  Drying  Time, 
Driers,  Dampening  Control,  and  a 
special  section  on  Printing  on  (’,or- 
rugated  Board. 

Pressmen  can  look  up  terms  such  as 
strike  through,  misting,  trapping,  dry¬ 
ing,  picking,  ghosting,  piling  and  so  on. 
About  45  terms  are  described  in  non¬ 
technical  language  and  s(dut  ions  offered. 

All  this  information  is  in  a  compact 
55  page  booklet  small  enough  to  he 
carried  in  the  pocket  of  a  pressman. 
For  your  free  copy,  simply  write  to  the 
GBW  factory  nearest  you  and  ask  for 
‘'Using  Ink.” 

Gaetjens,  Berger  &  Wirth,  Inc. 

OFFSET— LEHERPRESS— 

DIE  STAMPING  INKS 

Brooklyn  1,  N.Y.,35  York  St.,  Ulster  8-4100 

Chicago  7,  III.,  215  S.  Aberdeen  St., 
MOnroe  6-4246 

Toronto,  Canada 
Mexico  City,  Mexico 
Milwaukee  Minneapolis 
St.  Louis 


offset-litho 
presswork 
questions 

Blue  in  Ink  and  Color  Matching 

I  received  a  letter  and  pressroom 
question  from  Bill  Fields  down  Kansas 
City  way.  Bill  also  was  kind  enough 
to  comment  favorably  on  our  Ink  and 
Color  .Matching  articles.  Thanks  much. 
Bill.  As  I  stated  previously,  the  success 
of  this  column  depends  largely  upon 
your  questions,  comments  and  criti¬ 
cisms. 

Let’s  start  this  month's  discussion 
with  the  blue  family.  I  can’t  help  but 
shudder  when  I  think  of  those  had  old 
days  when  we  had  to  contend  with 
fugitive  peacock  blues  and  miserable 
running  .Milori  and  Alkali  blues.  As 
time  passed  on,  we  were  blessed  with 
the  so-called  permanent  peacock  blues. 
This  was  quite  an  improvement  over  the 
fugitive  peacock  blue,  to  he  sure.  The 
process  lithographer  was  especially 
grateful  because  he  was  able  to  gain 
a  better  and  wider  range  of  color  than 
he  was  able  to  get  when  using  Milori 
blue. 

Now,  of  course,  we  are  able  to  get 
Thalocyanine  pigment  inks.  The  Thalo- 
cyanine  pigment  is  known  as  the  ink- 
maker’s  dream  because  of  its  all-around 
versatility. 

The  cleanest  of  the  three  Thalo¬ 
cyanine  blues  is  known  as  Thalocya¬ 
nine  Peacock  Shade  blue.  It  is  trans¬ 
parent  and  as  permanent  as  an  ink  can 
be.  This  is  a  medium  shade  of  blue  in 
between  the  green  and  red-shade 
Thalocyanine.  It  is  excellent  for  process 
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Miehle  Lithoprint  plus  Simplified 
Platemaking  adds  up  to  New  Markets 


Investigate  the  new,  profitable  mar¬ 
kets  for  printing  which  are  open 
to  you  with  the  combination  of 
the  Miehle  17  Lithoprint  and  sim¬ 
plified,  cost-saving  offset  platemaking. 

With  inexpensive  paper  plates— 
direct  image  or  presensitized— which 
you  can  put  on  the  Lithoprint  in  a 
matter  of  seconds,  you  can  turn  out 
economically  many  small  jobs  not  prac¬ 
tical  with  your  present  equipment. 

With  metal  pZates— presensitized, 
albumin  or  deep  etch— the  Miehle 
Lithoprint  will  increase  your  efficiency 
in  producing  a  wide  range  of  com¬ 
mercial  and  advertising  printing. 

Investigate  the  complete  story  of 
the  Miehle  Lithoprint. 


I  IIUIIIUprintingipiess  and  manufacturing  cdmpany 

I  CHICAGD  >,  ILLINDIS 

The  Miehle... Leader  amons  the  world’s  manufacturers  of  fine  printing  equipment 


Multilith  Owners 


PRINT  BIGGER 
.  HEAVIER 
FORMS 


"Double-inking”  oscillating  action  stops  fast 
ink  rundown,  graying  out ;  minimizes  "ghost¬ 
ing.”  NEW  automatic,  self-adjusting  spring 
roller  contact  gives  even  greater  efficiency. 


CONSISTENT  INK-FEED 

with  ''Easy-tach“ 

INK  AGITATOR 


Save  time,  ink,  plates,  money. 
Keeps  ink  always  up  to  fountain 
roller.  Especially  valuable  in 
color  work.  Install  in  10  min¬ 
utes,  washup  in  one  minute. 


MltROREGISnit 


Save  up  to  40%  time  {K>sitioning,  registering 
plates.  Get  hairline  register  FASTER.  Re¬ 
places  ''T”  wrench.  Thousands  of  satisfied 
users  all  over  the  world. 


FORBES  MFC.  CO. 

DUPLICATOR  ACCESSORIES 
84  University  Street  Seattle  I,  Washington 


work  because  it  is  red  enough  to  pro¬ 
duce  clean  warm  blues  and  purple 
when  printed  with  Process  Red  and 
clean  enough  to  produce  clean  greens 
when  printed  over  yellow.  It  is  consid¬ 
ered  by  many  lithographers  to  he  the 
ideal  blue  for  process  work. 

The  Thalocyanine  Green  Shade  Blue 
has  the  same  characteristics  as  Thalo 
Peacock  Blue  except  that  it  is  greener 
and  not  quite  as  clean,  by  comparison. 
This  green  shade  of  Thalo  blue,  of 
course,  will  produce  the  cleanest 
shades  of  green  when  mixed  with  Prim¬ 
rose  yellow.  It  is  used  also,  to  some 
extent,  in  process  work.  It  can  he  had 
in  various  green  shades  depending  on 
your  choice. 

The  Thalocyanine  Red  Shade  Blue 
is  redder  but  again  not  quite  as  clean 
by  comparison  as  the  Thalo  Peacock 
blue.  This  shade  is  not  used  much  in 
process  work  since  the  greener  Thalo 
Peacock  blue  was  developed,  but  it  can 
he  kept  on  hand  or  gotten  for  mixing 
exceptionally  clean  shades  of  blue. 

The  Thalocyanine  family  also  offers 
a  very  clean  transparent  green.  I  think 
the  average  shop  can  match  most  clean 
blues  and  greens  by  stocking  the  Thalo 
Peacock  and  Thalo  Green  Shade  Blues. 

Tungstated  Victoria  Blue  is  an  ex¬ 
tremely  red  shade  of  blue,  but  very 
clean  and  transparent.  It  is  used  mostly 
in  mixing  clean  red  shades  of  blues  and 
purples  and,  occasionally,  in  process 
work  when  an  extremely  red  shade  of 
blue  is  desired.  It  should  not  be  used  for 
mixing  dark  blues  as  it  is  too  clean 
and  transparent,  lacking  the  power 
needed  for  this  purpose.  I  have  found 
that  it  is  not  necessary  to  stock  Vic¬ 
toria  blue  but  to  order  it  only  when  its 
shade  and  properties  are  required  for 
a  match. 

One  of  the  two  strongest  in  Litho 
Blues  is  Milori  blue.  Although  semi¬ 
transparent  and  dirty,  it  is  sometimes 
added  to  process  blue  to  strengthen  the 
color.  It  can  be  used  in  mixing  dark 
greens,  but  should  be  avoided  when 
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INTRODUCING  THE 

SCOTT  OFFSET  PLATE  RACK 


WILL  STORE  SAFELY  300  OFFSET  PLATES  UP  TO  45'  x  60' 

OcsISMd  for  All  Offset  Prats  Platas  from  1  7''b32"  to  4S'’xA0”  ^ 

Fits  Against  Wall . . .  Takes  up  Little  Room  ^ 

SAVE  TIME  SAVE  PLATES  SAVE  MONEY 

liKludes  600  Hangers 

Deduct  25%  From  All  Our  Prices 

During  Our  Introductory  Offer 

”  '  Plate  Hole  Punch  $1 1 .00 


Store  &  Guard  Your  Offset  Negatives, 
Artwork  &  Plates 

Dustpreef  Protection  for  Your  Costly  Artwork,  Cuts 
ond  Negatives.. Drawers  Glide  on  Boll-leoring  Rollers 

All  Steel  Construction . .  leoutiful  Gray  or  Green  Finish 


A  Practical  Cabinet 

far  Offset  or  Letterpress  Plant 


MODEL  HUMSEI 

SHE  Of  DMWEI 

PIKE  FOt  I0  M4WEI 
CAIINET  AND  USE 

2537 

25"«37"«2'/4" 

$212.64 

3243 

32"i43"i2'/4" 

233.20 

3850 

38"i50"i2I/4" 

292.00 

Deduct  2S% 

From  These  Bargain 
List  Prices 


The  Scott  “HI-BOY”  &  “LO-BOY”  Galley  Cabinets 


Sensationally  low  prices  mark  our  entrance  into  the  no* 
tional  graphic  arts  fieldl  We  invite  comparison  with  these 
Scott  prices— ond  remember— these  bargain  prices  are  for 
the  finest  of  steel  e<]uipment!  Look,  for  example,  at  these . . . 


WITH  100 

Kc  uufn 


■Hi-Aor'-m  u  uiuTj 


USIHET  WITH 
40  MKT 
KSISTMT 
G4UFK 


UtlHT 
•itli  43 
lEG.  GAUm 


Quality  Steel  Throughout 
Galleys  Slide  Easily 
Easy  Reading  Galley  Numbers 
Beautifully  Finished 


DISCOUNT 


From  These  Bargain  List  Prices 


scon  CABINET  CO. 


Telaphena  Rittanhousa  6-9077 
Or  Wira  or  Write 


WE  GUARANTEE  SATISFACTION 
OR  YOUR  MONEY  BACK 


1414  S.  PENN  SQUARE,  PHILA.,  PA. 


2  TIB— HI  s$  umn 

CAiiNH 

WITH  50 
KG.GAUiYS 

CAIIMCTWITH 
50  RUST 
KSISTART 
GALLfn 

CaiMET 

ONLY 

$68.40 

$  76.92 

$44.52 

80.12 

88.60 

44.76 

89.40 

95.40 

52.40 

97.12 

105.64 

59.04 

84.32 

89.80 

48.60 

96.00 

106.52 

54.84 

matches.  It  should  also  be  used  for 
graying  tint  colors  where  small 
amounts  are  required  and  where  meas¬ 
uring  a  full  strength  black  would  be 
difficult.  Your  requirements  of  course 
will  determine  the  necessity  of  stocking 
both  neutral  black  and  neutral  black 
tint,  or  mixing  the  black  tint  yourself 
when  required. 

In  shops  doing  display  work,  where 
the  utmost  in  permanency  is  required, 
the  following  is  a  list  of  Standard  Sin¬ 
gle  Pigment  colors  to  be  used  for  mix¬ 
ing  tints. 

Madder  Lake  Red,  a  weak  and  rather 
dirty  shade  of  red,  but  excellent  for 
mixing  tints  requiring  maximum  per¬ 
manency. 

Permanent  Warm  and  Cold  Pink 
Toners.  These  toners  are  excellent  for 
display  and  calendar  work  because 
they  produce  beautiful  flesh  tones  with 
maximum  permanency  that  can’t  be 
equaled  by  any  other  mixture. 

Continued  on  page  165 

Hove  you  seen  our 

NEW  LITHO 
SUPPLY  CATALOG? 

Are  you  familiar  with  the 

"REXON ’’  Rubber  Blanket? 

Please  Contact  us 

WILLIAM  RECHT  CO.,  INC. 

Graphic  Arts  Specialists 

SO  CHURCH  ST.,  NEW  YORK  7,  N.  Y.  Tel:  CORTIAND  7-8395 
440  Birchmount  Rd.,  Toronto,  Ont.,  Canada 
IXATAPALAPA  326-B,  Mexico  City 
57  Bayona,  Havana,  Cuba 


making  tint  colors  as  it  burns  out  and 
changes  color.  Thalocyanine  Blue 
should  be  used  for  this  purpose.  Milori 
blue  has  a  natural  drying  pigment  that 
needs  very  little  drier. 

The  strongest  of  Litho  Blues  is  Alkali 
R.S.  Blue.  This  is  a  transparent  red 
shade  of  blue  bordering  on  purple.  It 
is  good  working  ink  on  the  press,  but 
dries  with  a  bronze  top.  It  is  useful  in 
toning  black. 

Both  Milori  and  Alkali  blue  are  nec¬ 
essary  for  the  standardized  ink  system. 

Naturally,  everyone  carries  one  or 
possibly  two  blacks  toned  to  suit  his 
likes  or  requirements.  However,  when 
it  is  necessary  to  gray  down  or  dirty  a 
full  strength  color,  a  neutral  black 
without  any  toner  should  be  used. 

You  will  occasionally  find  it  neces¬ 
sary  to  dirty  a  color  slightly.  For  this 
purpose,  a  neutral  black  reduced  with 
hydrate  (usually  10  hydrate  to  one  of 
black)  should  be  used.  An  addition  of 
black  tint  to  red  will  give  the  illusion 
of  color  strength  sometimes  required  in 


162 


The  Graphic  Arts  Monthly — May,  1955 


Mr,  Edition  Binder 


Mr.  Dnld  Schulkind,  Pres. 
E.  P.  Lswaon  Compso; 
426  West  33nl  Street 
New  York  1.  N.  Y. 


Tbe  Rspid  TllsiBier  recently  pwciissed  ftom  you  is 


The  perfOmsiice  of  the  mschlne  to  dste  Indlcstes  thst  the 
close  tolersnces  which  we  require  sre  beinf  net  snd  st  pro¬ 
duction  speeds  we  doubted  were  possible. 


mschine  to  sny  of  your  prospecUee  buyers  we  will  be  only  too 
find  to  extend  tbe  ssme  courtesies  to  you  tbst  were  extended 
to  us. 


I  would  like  to  express  ny  thsnks  to  both  you  snd  yow  men  (Or 
your  coopeistlon  sod  sssistsnce.  It  wss  irestly  spprecisted. 


With  penoosl  refsrds.  I  sn. 


LAWSON 


automatic  3-knife 


tried,  tested  and  acceptei 

over  100  in  daily  use 


HAIIT  W  tllNTNAlt  CO  iM  Aiie*l*i.  Sa"  FrarciK*.  SmHI*  a.  (.  HEINSOHN  riTO  MACH.  Dmv*,  SEAkS  ITO  Toreata.  MMlraol,  Wianipae.  Veacmver 
SOUTHEASTEIN  EIINTEES  SUmY  CO.Atloata  WESTEIN  NEWSfAPEI  UNIONTaha,  llnie  Seek.  Okie.  Cily,  Shraveport  E.  C.  fALMEI  S  CO.Oollet.  HaaiMa.  N*w  Orleoaf 


PICK  A 


YOU  simply  con't  gp  wrong 
wKon  yew  utw  any  of  thpM  now 
METAIIFE  plotpmoking  chomkoU. 
Monwfoctwrpd  under  rigid  control, 
METAim  products  ore  fermwiotod 
to  give  you  superior  results,  troubte«lree 
processing,  longer  shelf  life  and 
longer  runs  —  oil  ot  lower  plate  cost. 
METAllfE  solutions  ore  truly  **olUweother" 
solutions  —  they  are  designed  to  work 
equally  well  from  ceasMe*ceost, 
from  seasen-tO'Season. 

SURPACi  RLATI  COATING  4-26-S 

A  simple*to*use,  ecenomicol  cooling 
for  surface  plotes  on  grained  sine 
or  aluminum.  Mokes  tough,  shorp  and 
clean  running  plotes  . . .  Upgrades 
print  quolity  ond  image  durability. 

METALGOID  RHOTO  RESIST  COATING 

The  universol  coating  for  oil  surfoce  plotes 

—  groined  or  groinless  —  sine,  oluminwm 

or  steel  —  by  contact  or  projection. 
METALGOLD  provides  the  simplicity 
of  surfoce  plotemoking  with  imoge  quolity 
that  rivois  deep  etch.  Unmatched 
for  durability  ond  cleon  performonce 
in  oil  kinds  of  weother. 

METALIPE  DEEP  ETCH  PROCESS 

Coating  solution  rodicolly  new 
in  chemical  composition  ond  performance 

—  unoffected  by  otmosphcric  conditions. 

The  tough,  extro-thin  stencil 
improves  imoge  sharpness  ond  fidelity  — 
eliminates  undercutting  in  exposure. 
Componion  solutions  ore  matched 
for  optimum  compotibility. 
Con't  be  boot  for  eose  ond  dependobility 
in  processing  regulor  deep  etch 
and  bi-metollic  pIcKes.  Actuolly  lowers 
production  time,  minimises  stoging, 
improves  print  quolity  and 
increoses  length  of  run. 

RiUE  DIAMOND  LACQUER 
The  witimote  in  plate  locquers 
for  deep  etch  and  surfoce  plates  . . . 
Nen4>linding  ond  scratch  proof. 
Prevents  imoge  failure  from  obrosion  ond 
penetrotion  of  moisture,  ocid  ond  gum. 

A  high  oMnity  for  ink 
ossures  cleoner,  sharper  impressions 
ond  exceptionolly  long  runs. 

CRYSTAl  POUNTAIN  SOLUTION 
A  rodicolly  new  fountoin  soTution 
thot  contains  no  ocids,  nifrotes  or 
chromates.  Preserves  the  water 
receptivity  of  the  non-printing  oreas 
without  ottocking  the  imoge. 
Non-toxic  ond  non>scumming  .  . . 
Requires  no  gum  . .  .  Assures  moximum 
trouble-free  plote  performance  on  the  press. 

Order  these  METAllFf  products  todoy. 
See  for  yourself  the  odvontoges  you  goin 
by  using  the  most  odvonted  line 
of  ptotemaking  chemicols  ~  the  brand 
that  guorontees  performonce  ~  MfTALtff 


“'‘"nifiorn. 


E  V  ERYTIME 


'^rocess 
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P'-o/ecfion. 


P/ofe,, 
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Process. 
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CtrSTAl 

*otc/riO(^ 


with  these  NEW 


solutions 


WILLIAM  A.  FRANCOS,  INC. 

Devoted  exclusively  to  research  artd  production  of 
lithographic  platemaking  chemicals  and  processes 

24M8HIIISIDE  AVE.  •  BELLEROSE  26.  LONG  ISLAND  •  N.Y. 


Burnt  Sienna  and  Burnt  Umber  both 
are  weak,  dirty  colors,  but  useful  in 
mixing  permanent  pastel  colors. 

To  summarize,  1  would  suggest  the 
following  colors  for  an  efficient  fairly 
versatile  ink-matching  system  for  the 
average  medium-size  shop. 

Yellows:  Semi-transparent  Bendzi- 
dine  Yellow,  Lemon  Shade  Chrome 
Yellow,  and  Hansa  Primrose  Yellow. 

Reds:  Fire  Red,  Red  Lake  C,  Lithol 
Rubine,  and  Rhodamine  red-yellow 
shade. 

Blues:  Thalocyanine  Peacock  and 
Thalocyanine  Green  Shade  blue,  Milori 
blue,  and  Alkali  blue. 

Blacks:  Regular  tone  and  untoned 
neutral  black. 

1  almost  forgot  to  mention  extenders. 
These  are  used  to  reduce  the  color 
strength  of  any  ink  or  combination.  For 
opacity,  we  use  opaque  white.  However, 
it  should  be  used  as  sparingly  as  possi¬ 
ble  because  of  its  poor  running  quali¬ 
ties,  especially  on  multicolor  equip¬ 


ment.  It  should  also  be  avoided  when 
screens  are  involved. 

Your  inkman  can  supply  you  with 
any  number  of  good  transparent  ex¬ 
tenders.  I,  personally,  have  had  good 
success  using  hydrate  and  occasionally 
laketine.  Laketine,  however,  tends  to 
gray  a  color  slightly  in  comparison  to 
hydrate. 

1  might  just  as  well  include  a  few 
examples  or  suggestions  of  possible 
color  combinations.  Proportions  of 
each  of  course  depend  upon  the  shade 
of  color  required. 

Extremely  Clean  Greens  —  Thalo 
Green-Shade  Blue  and  Primrose  Yellow. 

Clean  Greens — Thalo  Green-Shade 
Blue  and  Bendzidine  Yellow  or  Lemon- 
Shade  Chrome  Yellow. 

Dark  Greens — Can  be  made  from 
Thalo  Green-Shade  Blue  Bendzidine 
Yellow  plus  neutral  black.  However,  a 
less  expensive  dark  green  can  be  made 
to  suit  most  jobs  by  substituting  Milori 
Continued  on  page  190 


GET  THE  FACTS 

%e’ll  be  happy  to  send  complete  infor¬ 
mation  about  this  significant  d  e  v  e  1  op - 
ment  in  zinc  plate  reproduction.  Drop 
us  a  line  now!  Learn  how  this  extra  fine 
grain  achieves  minimum  distortion  of 
halftone  dots  and  maintains  normal  water 
carrying  capacity  too! 

AMERICA’S  MOST  MODERN 
PLATE  GRAINING  PLANT 


WESr^O.,  ;  Tho  AjEr 


UlESTERn  LITHO  PLATE  &  SUPPLY  CO. 

1927  S.  THIRD  ST;  •PHONE  CHESTNUT  1-6683* ST.  LOUIS  4,  MO. 


The  Graphic  Arts  Monthly — May,  1955 


165 


X 


olol 
X 


0|X|X 


X-  It’s 
YOUR 
move! 


Want  to  make  a  winning 
move?  For  perforating, 
on  Offset  Presses,  move  to 

COWAN  BALL  BEARING 
PERFORATORS 

The  job  is  easier,  more  accu¬ 
rate,  less  costly  in  the  long 
(or  short)  run.  Cowan  Ball 
Bearing  Perforators  are 
practical,  simple  to  attach. 
For  ATF  Little  &  Big 
Chief,  Davidson,  other  off¬ 
set  presses  ...  as  well  as  for 
letterpress  cylinder  units. 

You’ll  find  Cowan  Slitters 
useful,  too. 

For  more  information,  see 
your  favorite  printing  sup¬ 
ply  dealer,  or  write  us 
direct. 


SINCE  1915  THE  PRINTING 
INDUSTRY  HAS  DEPENDED  ON 


COWAN 

^-^PRESSROOM  PRODUCTS,  inc. 


1651  COSMO  •  HOLLYWOOD  28,  CALIFORNIA 


Baltimore  Club 

The  Baltimore  Litho  Club,  at  its 
regular  March  meeting,  held  at  the 
Stafford  Hotel,  heard  Edwin  Parker 
(vice-president  of  Parker  Metal  Deco¬ 
rating  Company)  give  the  history  of 
his  company  and  explain  the  impor¬ 
tance  of  metal  decorating  in  the 
graphic  arts  field. 

Mr.  Parker  enumerated  a  long  list 
of  companies  and  products  which  the 
metal-decorating  industry  serves  well. 
He  also  pointed  out  that  the  problems 
of  the  metal  decorators  were  the  same 
as  those  of  the  paper  lithographers  up 
until  the  press.  At  this  point,  he  listed 
a  great  number  of  things  which  are  dif¬ 
ferent.  On  one  hand — paper,  and  on 
the  other — sheet  metal;  ink  vs.  paint; 
paper  around  the  cylinder — metal 
straight  through;  register  problems 
with  paper — metal  is  rigid ;  paper  uses 
no  heat — metal  uses  oven. 

Cleveland  Club 

The  Cleveland  Litho  Club,  at  its 
regular  March  meeting,  saw  two  films. 
The  first  film,  in  color,  was  shown  by 
the  Illuminating  Company  to  show  the 
commercial  possibilities  of  the  St. 
Lawrence  Seaway.  The  litho  club  mem¬ 
bers  were  very  much  impressed  with 
the  entire  thought.  The  second  film  was 
shown  by  the  Harris-Seybold  Company 
and  illustrated  the  safety  precautions 
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ou  can  acmeve  me  pm 
ftafjtone  rebroauctwn 
cconommllij  mtfi 

WARRENS 


PKESENSITIZED  LITHOGRAPHIC  PLATE 


Among  the  advantages  of  FotoPi  ate  are: 

—  its  speed  and  ease  of  preparation  and  use. 

—  its  excellent  dimensional  stability. 

No  sfjecial  technique  is  required. 


For  additional  details  and  instruction  Ixxtkiet,  consult  any  FotoPlate  Distributor, 
or  communicate  with  manufacturer’s  headquarters: 

S  1).  Warre.n  Company,  89  Broad  Street,  Boston  1,  Mas.sachusetts 


Kimberly-Clark  Prentice  Offset  Enamel 


Prentice  is  a  truly  modern  paper, 
engineered  to  give  outstanding  perform* 
ance  with  the  newest  techniques  and 
inks,  on  presses  new  or  old.  From 
line  to  halftone,  monotone  to  multi¬ 
color  offset,  Prentice  gives  you  a 
sharpness  and  fidelity  that  only  the 
most  modem  paper  can  provide. 

Prentice  Offset  Enamel  balances 


these  fine  reproduction  qualities  with 
outstanding  dimensional  subility,  uni¬ 
formity,  strength  and  all  the  other 
fiiaors  vital  to  top  performance  on 
the  press  and  in  the  bindery. 

Try  Prentice  and  talk  to  your  dis¬ 
tributor  about  the  other  outsunding 
papers  listed  below.  You’ll  find  you 
do  your  best  on  Kimberly-Clark  stock ! 


Modern  Lithography:  Prentice  Offset  Enamel, 
Lithofect  Offset  Enamel,  Shorewood  Coated 
Offset,  Fontana  Dull  Coated  Offset. 


Modem  Letterpress:  Hifect  Enamel,  Crandon 
Enamel,  Trufea  Coated  Book,  Multifect  Coated  COATED  printing  papers 
Book. 


Klmberlu  Clark 

O 


KIMIERLT-CLARK  CONP.  •  NEENAH.  WIS. 


which  should  be  taken  by  offset  press¬ 
men. 

After  the  film  was  shown,  a  discus¬ 
sion  was  held  on  safety  in  the  litho¬ 
graphic  industry. 

The  following  men  were  initiated 
into  the  club:  Walter  Evanson  (sales, 
Minnesota  Mining  Co.),  Orville  E. 
Wells  (production  manager,  Hom- 
Ohio),  Hale  Hamilton  (sales,  Miehle 
Press  &  Mfg.  Co.)  and  Stanley  W. 
Page  (press  foreman,  Merrick  Litho.). 


Connecticut  Valley  Club 

The  Connecticut  Valley  Litho  Club 
met  April  1  at  Hotel  Bond,  Hartford, 
Conn.,  to  hear  Bill  Mason  speak  on 
Camera  Work. 

After  the  “April  Fooling”  died  down, 
Mr.  Mason  took  over  and  he  was  not 
fooling  when  he  explained  the  impor¬ 
tance  of  the  camera  in  the  lithographic 
industry.  It  was  pointed  out  that  the 
platemaker  cannot  make  a  plate  any 


better  than  the  negative  or  positive 
given  him,  nor  can  a  pressman  print 
clean,  sharp  dots  if  they  are  not  there. 
It  might  be  summed  up — “If  the  prem¬ 
ise  is  wrong,  everything  contingent 
upon  it  is  wrong.” 

Ed.  Note — Whoever  thought  that  one 
up,  certainly  stayed  up  later  than  most 
litho  club  members,  unless  it  were  at  a, 
“Ladies  Night  Affair.” 

There  were  many  questions  asked 
from  the  floor,  and  Mr.  Mason  handled 
them  to  the  satisfaction  of  all  con¬ 
cerned. 


Dallas  Club 

The  Dallas  Litho  Club  “has  gone 
fishing”  again.  This  time  to  Whitney 
Lake  on  April  23. 

However,  just  prior  to  their  depar¬ 
ture,  the  members  took  time  off  to  or¬ 
ganize  a  press  school,  getting  it  under¬ 
way  April  12-14.  The  program  was 
broken  down  into  two  groups — Harris 


End  FOUNTAIN-BOTTLE  headaches! 

lh«  EASY  way  to  STOP 
RUSTING  . . .  STOP  LEAKING  . . . 

STOP  CLOGGING  OF  FOUNTAIN 
ETCH  ...  an  original  MP  engi¬ 
neered  kit — unbreakable  plastic 
bottle  (16  oz.  capacity,  Boston 
round,  of  polyethylene),  unaf¬ 
fected  by  temperature  and  acids 
.  .  .  AND  an  all-aluminum  one- 
piece  valve  cap,  with  solid  brass 
valve  stem  that  won't  jam  or  stick. 

Standard  thread,  precision  machined — gives  you  constant  and  even  fountain  flow. 


ONE  PieCE  CONSTRUCTION 


Complete  kit,  valve  cap  &  unbreakable  bottle — $3.95 
Or,  valve  cap  only  (get  your  own  bottle) — $1.95 


DUPLICATING  EQUIPMENT  OR  LITHOGRAPHIC  PRESS?  MACHINE  PARTS  units 
make  the  difference !  Make  sure  the  units  you  buy  are  manufactured  and  guaranteed  by 
MACHINE  PARTS  CO.  See  the  line  of  MP  Units  at  your  dealer,  or  write  us  for 
free  descriptive  circular. 


M*P)  MACHINE  PARTS  CO.  huntIiU 


2t14  EAST  GAGE  AVENUE 
HUNTINGTON  PARK,  CAUFORNIA 
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"Dmi  TOcUc — 

I  understand  that  for  the  hard  to  feed  stock  a  new  breed  of 
Feeder  Mice  has  been  developed.  These  mice  get  under  each 
sheet  regardless  of  curl  or  other  trouble  makers  and  lift 
that  sheet  to  the  suckers. 

I  hear  your  celebrated  Wale  Floating  Nozzles  will  reliably 
air  or  ventilate  said  mice  so  they  will  be  peppy  and  never 
miss  a  sheet  that  needs  to  be  fed. 

So  send  us  pictures  of  your  Wale  Floating  Nozzles  attached 
to  the  following  press  or  folding  machine  feeder,  together 
with  price  and  any  proof  you  have  that  might  show  we’ve 
been  missing  out  on  something  real  good. 


Attach  to  your  letterhead  and  mail  to  Wale  Float¬ 
ing  Nozzles,  300  Broadway,  San  Francisco  11, 
California 


Press  School  with  instructor  Bill  Curry 
and  Webendorfer  Press  School  with  in¬ 
structor  Bill  Shrode.  There  will  be  four 
sessions  in  each  group. 

After  getting  the  school  under  way, 
they  called  a  board  of  governors  meet¬ 
ing  to  review  the  progress  being  made 
on  the  Southwestern  Clinic  which  is  to 
held  in  Dallas.  At  the  close  of  the 
meeting,  the  committee  for  the  fishing 
trip  announced  that  they  had  secured 
the  necessary  “bait”  and  worms  for  the 
fishing  excursion. 

Southwestern  Litho  Clinic 

The  Dallas  and  Houston  Litho  Clubs 
are  holding  their  fifth  annual  Litho 
Clinic  at  the  Adolphus  Hotel,  Dallas, 
June  10-12. 

The  program  calls  for  the  making  of 
a  four-color  process  job  from  the  orig¬ 
inal  copy  to  the  press. 

The  program  committee  has  lined  up 
a  group  of  skilled  men  in  the  various 


crafts  to  make  and  demonstrate  each 
step.  This  program  will  be  seen  on 
closed-circuit  television.  Registrations 
are  being  accepted  now. 

Milwaukee  Club 


The  Milwaukee  Litho  Club,  at  its 
regular  meeting  held  March  22  at  Mo¬ 
ser’s  Cafe,  heard  Ernie  Baudhuin, 


Casey  Michalak  (center)  "fells  all"  while 
Tom  McCarthy  (left)  and  Ernie  Baudhuin 
(right)  wait  their  turn. 


SAVE  WITHOUT  WORRY  —  FIND  IN  A  HURRY 

Offset  Plates  and  Negatives 
USE  ATLAS  VERTICAL  FILING  SYSTEMS 


ATLAS 

DELUXE  MODELS 

Deluxe  Model*  for 
300  to  500  piolet, 
negolive*,  etc. 

A  Deluxe —  1  3'  wide, 
25'/i"  high,  26'  deep. 
Files  plates  and  nega¬ 
tives  to  1  1 '  wide. 

B  Deluxe — 1  5*  wide, 
25'/i'  high,  26'  deep. 
Files  plates  and  nega¬ 
tives  to  1  3'/]'  wide. 

C  Deluxe  (illustrated) 
24'  wide,  25’/i'  high, 
26'  deep.  Files  plates 
and  negatives  to 
21 '/j'  wide. 


ATLAS 
HANGERS 
A  TYPE  FOR 
EVERY  NEED 
Choose  the 
Hanger*  Best 
f  o r  Ye u r 
R  equirement*. 

DNP  (illustrated)  Nega-Plate  Envelope. 

Hanger  for  offset  plate  and  negative. 

SH  for  serrated  edge  plates. 

PSC  for  offset  plates,  negatives,  stencils,  etc 
GIH  for  group  and  specialty  filing. 

DSH  for  standard  stencils. 


Antt  sniKit  nils  coir.  •  i*;u  wismiie  *vi. .  cuvnsm  i*.  owo 
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Write  for  cotalog  illustrating 
the  many  other  Atlas  models. 
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HILL  RUBBER  CO.,  iNC. 

THE  GREATEST  NAME  IN  RU^ER 
2T2I  Elitoa  Av«.  •  Chieaco  41,  llli■•i« 
TtlaphtR*  ARnitai*  S-4fiS4 

Distributors  of 

HILCO 

good/Vear 

VtlVA-TONl 

OFFSET  PRESS  BLANKETS 
•k  ALL  SIZES  k 

Prices  on  Request 

"SERVICE  IS  OUR  BUSINESS" 


PIONEER 

PAPER 

DRILLS 

HAVE  EVERYTHING 
*  PERFORMANCE 
•  PRECISION 


SEND  fOA  UTEAATURE 

PIONEER-TOLEDO 

C  O  R  P  O  R  ATI  O  N 

f6LEDO,^IO 


Casey  Michalak  and  Tom  McCarthy,  of 
Mueller  Color  Plate  Co.,  discuss  Roto¬ 
gravure. 

Mr.  Baudhuin  gave  a  picture  of  the 
major  printing  processes  and  the  areas 
they  seem  to  fit  best.  He  gave  a  com¬ 
parison  of  offset  and  gravure,  and  also 
some  of  the  reasons  for  the  rise  in 
rotogravure  in  fields  not  possible  for 
present  offset  process.  With  paper  and 
ink  costs  at  70%  and  40%  less  respec¬ 
tively,  it  is  hard  to  beat  the  price  on 
long  runs  while  the  initial  cost  of  gra¬ 
vure  is  higher.  He  also  stated  that  on 
short  runs  offset  came  out  better. 

Mr.  McCarthy  and  Mr.  Michalak  as¬ 
sisted  by  showing  samples  of  work 
done  by  both  processes;  also,  positives 
showing  the  different  characteristics  of 
both  and  explaining  the  techniques 
necessary  to  make  both. 

Raymond  J.  Schultz,  (Dosie  &  John¬ 
son  Co.,  Milwaukee)  was  initiated  as 
a  new  member. 

Out  of  town  guests  were  Bob  Nichol¬ 
son  (president  of  the  Detroit  Litho 
Club),  Willis  B.  Perry  and  James  Lud- 
ford  (first  and  second  vice-presidents 
of  the  Chicago  Litho  Club),  as  well  as 
W.  0.  “Toby”  Morgan  (first  vice-pres¬ 
ident  of  the  NALC  and  offset  editor  of 
GAM).  There  were  approximately  70 
members  present. 

Philadelphia  Club 

After  shattering  all  attendance  rec¬ 
ords  at  the  Annual  Quiz  Night  in  Feb¬ 
ruary,  the  Philadelphia  Litho  Club  ex¬ 
pected  a  drop  off  at  its  March  meeting. 
But,  due  to  the  alertness  of  the  pro¬ 
gram  committee  in  promoting  unusual 
meetings  with  tremendous  pulling 
power,  the  club  topped  all  records  with 
an  overflow  crowd  of  232  members  and 
guests. 

The  Baltimore  Club  was  invited  to 
attend,  and  12  of  its  members  were 
introduced,  including  its  president, 
Larry  Littman.  In  keeping  with  Phila¬ 
delphia’s  new  policy  of  inviting  repre- 
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one  step 

press 

wash! 


CUTS  PRESS  “DOWN-TIME"  50-60% 


This  new  one-step  wash  saves  from  Vi  to  %  of  the 
press  down-time  on  regular  wash-ups.  It  costs  less 
than  half  as  much  as  2-  or  3-step  cleaners!  Simply 
apply  Squeaky-Kleen— then  rinse  with  clear  water. 

Squeaky-KIeen  is  fast.  One  user  washed  up  in  7 
minutes  instead  of  25,  another  in  12  minutes  instead 


SEND  fOR  FREE  SAMPLE 
and  test  SQUEAKY-KLEEN 
against  your  present  wash. 


of  35. 


With  Squeaky-Kleen  you  can  change  from  black 
or  alkali-reflex  blue  to  clean  yellow  in  a  matter  of 
minutes.  With  its  higher  flash  point,  Squeaky-Kleen 
is  safer,  too! 


Write  for  free  sample  of 
SQUEAKY-KLEEN.  Then  wash 
up  your  press  in  the  usual 


Squeaky-Kleen  restores  blanket  finish  without  I  way.  Next,  follow  up  with 


pumice.  Test  Squeaky-Kleen  for  yourself.  See  sam¬ 
ple  offer. 


y4  Division  of 


Chemical  Corporation 


SQUEAKY-KLEEN  according  to 
our  directions.  You'll  be 
amazed  at  how  much  more 
color  comes  off  which  your 


regular  wash  failed  to  touch. 

Sun  Supply  Company 

Oepl.  S4-S49,  10th  Street  and  44th  Avenue,  Long  Island  City  1,  N.  Y. 


DIVISIONS  OF  SUN  CHEMICAL  CORPORATION 

HORN  •  HUDSON  •  WILLEY  (paints,  maintenance  and  construction  materials,  industrial  coatings) 
*  WARWICK  (textile  and  industrial  chemicals)  •  WARWICK  WAX  (refiners  of  specialty  waxes)  * 
RUTHERFORD  (lithographic  equipment)  •  SUN  SUPPLY  (lithographic  supplies)  *  GENERAL  PRINTING 
INK  (Sigmund  Ullman  •  Fuchs  &  Lang  •  Eagle  •  American  •  Kelly  *  Chemical  Color  & 
Supply  Inks)  •  MORRILL  (news  inks)  •  and  ELECTRO-TECHNICAL  PRODUCTS  (coatings  and  plastics) 


CAMBRIDGE 
PAPER  HYGROSCOPE 

(  LITHOGRAPHIC  TECHNICAL 
FOUNDATION  MODEL 

Indicates  the 
difference,  in 
terms  of  rela¬ 
tive  humidity, 
between  press  room  air  and 
paper  stock.  Accurate,  quick¬ 
acting  and  so  simple  to  use 
that  it  is  used. 

Send  for  litoratvro 
on  both  Cambridge  Paper 
Hygroscope  and  Cambridge 
Printer’s  Moisture  Indicator. 

CAMBRIDGE  INSTRUMENT  CO.,  INC. 

3039  Grand  Central  Terminal,  New  York  17 
Pioneer  Manufacturers  of  Precision  Instruments 


NO  TYPE  USED 
IN  THIS  AD! 

Anyone  in  your  office  can  set  perfect  head¬ 
lines,  body  text,  with  Fototype.  Styles,  sizes  for 
every  job  — house  organs,  ads,  direct  mail,  cata¬ 
logs,  brochures  -  even  letterheads!  Easy,  fast. 
(A  stenographer  set  this  entire  ad!)  Cuts  type 
costs  by  as  much  as  90^ .  Clean,  sharp  charac¬ 
ters,  ready  fur  offset  or  silk  screen  reproduction. 
Send  for  free  catalog  today! 

Eiluluite  NeoAhm  ~U«ng  Trompdfnt 
FOTOTYPE  wiA>  NEW  Potitiv*  Working 
ProionsfTiod  ORtot  Plato*.  Ask  (or  dotoib. 


POTOTYPi 


sentatives  of  other  graphic  arts  groups 
to  attend  its  meetings,  Bob  Harrison 
(vice-president.  Printers  Supply  men’s 
Guild  of  Philadelphia),  was  in  attend¬ 
ance. 

The  stellar  attractions  of  the  evening 
were  first,  a  talk  by  George  R.  Brodie 
(manager  of  Machine  Division,  Fred¬ 
erick  H.  Levey  Company)  and  second, 
a  visitation  to  the  Levey  plant  to  see 
one  of  the  world’s  largest  web-offset 
presses  in  operation.  Mr.  Brodie  gave  a 
resume  of  the  history  of  this  press,  giv¬ 
ing  credits  to  Aller  of  Denmark,  Read¬ 
er’s  Digest,  McCall  Magazine  and 
Harry  Curtis  of  Levey.  Some  of  the 
unusual  features  of  the  press  are  a 
common  impression  cylinder,  a  blanket 
packed  with  felt,  and  a  plate  cylinder 
with  %  inch  gap.  Eventually,  the  press 
will  be  geared  to  run  coated  stock,  and 
it  is  stated  that  it  can  run  up  to  10- 
point  board.  The  press  weighs  approxi¬ 
mately  200  ton,  is  three  stories  high 
and  produces  twelve  thousand  feet  an 
hour.  It  took  two  years  from  drawing 
board  to  completion. 

The  club  members  were  much  im¬ 
pressed  with  the  outstanding  men  who 
accompanied  Mr.  Brodie.  He  intro¬ 
duced  them  individually,  gave  a  short 
talk  on  their  background  and  paid  trib¬ 
ute  to  their  contributions  to  the  suc¬ 
cess  of  the  operation.  Those  introduced 
were  Bror  Rasmussen  and  Chris  Brandt 
(engineer  and  press  superintendent  re¬ 
spectively  of  the  Aller  Company  of 
Denmark) ;  Frank  Bitetto  (Interna¬ 
tional  Production  of  Reader’s  Digest)  ; 
Mr.  Johnson  (chief  engineer.  Digest 
Printer’s  in  England)  ;  Jean  Detienne 
(Production  Digest  in  France)  ;  Harry 
Curtis,  vice-president,  Russ  Hinds, 
Philadelphia  sales  manager.  Bill 
Hawkes,  assistant  to  Mr.  Brodie,  and 
Bill  Raybuck,  engineer,  all  of  Freder¬ 
ick  H.  Levey. 

At  8:15  p.  m.  the  meeting  adjourned. 
The  club  members  and  guests  then 
loaded  into  busses  supplied  by  the  club 
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DON'T  BE  HALF-SAFE... 
Buy  the  TORONTO  PLATE-SAFE.' 

PORTABLE  OFFSET  STORAGE  RACK 

SAVES  YOUR  MONEY! 

*  Prevents  costly  scratches  and  dents. 

*  Eliminates  those  lost  labor  man-hours 
of  searching  for  desired  plates. 

*  Pays  for  itself  very  quickly. 

SAVES  YOUR  TIME! 

*  Swivel  wheels  move  plates  fast  from 
one  department  to  another. 

*  Hangers  swivel  to  allow  easy  selec¬ 
tion  and  quick  withdrawal  from  any 
side  of  rack. 

SAVES  YOUR  BACK! 

*  Plates  hang  at  efficient  arm  level. 

*  No  stooping,  bending  or  lifting  from 
floor. 

*  Wheels  move  loaded  rack  easily  when 
space  is  at  a  premium. 

CARRIES  OVER  1  TON  OF  PLATES! 

SAFE  HEAVY  DUTY  STORAGE  FOR 

OVER  300  ZINC  OR  ALUMINUM  PLATES! 

ONLY  ^85°° 

PLATE-HOLE  PUNCH  (2  HOLES)  $10.00 
STANDARD  SIZE— FOR  PLATES  UP  TO  40"  x  49" 

FOR  PLATES  UP  TO  50"  x  95"  AND  OVER¬ 
PRICES  ON  REQUEST 


*  Each  rack  delivered  assembled 

ready  for  use - 

Complete  with  600  Hangers. 


CALL  IN  YOUR  ORDER  COLLECT— DEVONSHIRE  2-4406 

TORONTO  METAL  WORKS  PWLAdSpHIA^  36,  PA. 


SPECIAL! 
75%  OFF  LIST  PRICE 

CHRISTMAS 

CARDS 

OVERRUNS 

Large  quantify  buyers 
only 

Write  for  Samples 


GREETINGS 

twbtidiqry  of  EVERLAST 
PROCESS  PRINTING  CO. 
27  West  24th  Street 
New  York  10,  N.Y. 


ANTI-STATIC  SPRAY 

ELIMINATES  STATIC 

$3.00  aeon  — 
$2.50  in  lots  of  1  2  cons 

A  product  of 

WQaa]^  iofllk 

COlPOtATION  or  AMERICA  \ 

MINEOLA,  NEW  YORK 
,  Pioneer  6-2690 


GRAPHIC  ARTS 
AND  INDUSTRIAL 

Fllm-Plates-Paper 

Willougbbyti 

DISTRIBUTOKS  OF  ESSENTIALS 
FOR  THE  LITHOGRAPHER 
110  West  32nci  St.,  New  York  City 


and  went  to  the  Levey  plant  to  see  this 
great  press. 

The  whole  operation  was  truly  inter¬ 
national  in  scope  with  the  production 
brains  of  many  countries  working  to¬ 
gether  to  achieve  success.  One  came 
away  with  the  feeling  that  perhaps  the 
printed  page  will  one  day  become  the 
universal  language,  the  harbinger  of 
peace  throughout  the  world. 


Washington  Club 

On  Tuesday  night,  March  22,  the 
Washington  Litho  Club  was  a  guest  of 
the  Capitol  Printing  Ink  Co.,  806 
Channing  PI.,  N.  W. 

The  company’s  officials  divided  the 
club  membership  into  small  groups  and 
gave  them  a  guided  tour  through  the 
plant  where  technicians  were  stationed 
at  certain  operations  in  the  manufac¬ 
ture  of  ink  and  gave  lectures  and  dem¬ 
onstrations. 

When  all  members  had  toured  the 
plant,  a  buffet  dinner  was  served  and 
questions  were  answered  by  company 
officials. 

Three  new  members  were  initiated — 
John  T,  Simons  (Dept.  Air  Force), 
Cecil  P.  Kuever  (Doyle  Printing  Serv¬ 
ice)  and  Robert  C.  Dykirs  (E.  I.  du 
Pont  de  Nemours  &  Co.). 


Twin  City  Club 

The  Twin  City  Litho  Club  held  its 
April  7  meeting  at  the  Criterion  Cafe, 
St.  Paul,  Minn.  The  litho  club  mem¬ 
bers  were  sad  to  hear  of  the  passing  of 
Nicholas  Schmidt  of  the  Miehle  Print¬ 
ing  Press  &  Mfg.  Co.,  and  sent  an  ap¬ 
propriate  floral  offering  to  his  family. 

At  the  meeting  there  were  several 
guests  present — Joe  Nobelete  (Harris 
Seybold  Company),  Bert  Nylander 
(Webb  Publishing  Co.),  Gordon  Rohr- 
backer  (Brings  Press)  and  Norman 
Peterson  (McGill  Co.). 

There  were  two  speakers  for  the  eve- 
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NOW..yeu  can 

I 

@9io  ; 

LOOSE-LEAF  I 
BIND 

catalogs  — reports 
manuals  —  presentations 
all  types  of  literature 


RIGHT  IN  YOUR  OWN  SHOP 


YOU  SHOULD  HAVE  THESE 
IMPORTANT  FACTS! 

Handsomely  illustrated  in  four 
colors  this  just-ofF-the-press  bro¬ 
chure  shows  how  the  new  multiple 
ring  GBC  Metal  Loose-Leaf  and 
Cerlox  Plastic  Bindings  are  com¬ 
bined  into  one  superb  universal 
binding  system. 


NOW  you  Cl»  »"">  •“  *«•* 

Of  lilototuio 

•t»  M  0  0  E*  I*  nillK  ****^ 


this  fast .  •  •  economical  way 

New,  low  cost,  GBC  equipment  opens  the 
profitable  plastic  binding  and  multiple  ring 
metal  loose  leaf  field  to  you.  Anyone  can  oper¬ 
ate— no  maintenance  or  set-up  required.  Bind 
all  diameters... any  length... in  all  cover  styles. 
Standard  GBC  punching  pattern  permits  in- 
terchangeabilit>^  of  pages  between  GBC  Metal 
Loose  Leaf  and  Plastic  Bindings.  Your  first 
few  jobs  will  return  your  investment. 


Send  for  this  illustrated  brochure — TODAY! 


General  Binding  Corporation 
Dept.  GAM-5  812  West  Belmont  Avenue,  Chicago  14, 
Please  rush  me  my  FREE  copy  of  the  new  brochure 
'Now  you  can  bind  all  types  of  literature..."  I  un¬ 
derstand  there  is  no  obligation. 


ning.  The  first  was  R.  R.  Richter  (de¬ 
velopment  engineer,  Dayton  Rubber 
Co.,  Dayton,  Ohio),  His  subject  was 
“Multi-Cilolor  Means  More  Color.”  Mr. 
Richter  showed  a  color  movie  on  the 
Dayco  Color  separator  for  litho  presses 
in  action  on  various  presses.  His  sub¬ 
ject  and  demonstration  opened  up 
many  new  thoughts  and  avenues  of 
more  color  for  less  cost.  He  stated  that 
the  minimum  split  for  color  on  presses 
is  V/i”  but  the  most  practical  split  is 
approximately  3".  The  cost  of  equip¬ 
ment  necessary  to  run  the  various  col¬ 
ors  on  one  press  is  nominal  and  can  be 
made  up  in  several  long  runs. 

The  next  speaker  was  a  team  con¬ 
sisting  of  H.  E.  Martin  and  Don  Bal¬ 
linger  (Ralph  C.  Coxhead  Corp.,  Chi¬ 
cago),  who  presented  their  new  photo- 
composing  machine,  which  is  slightly 
larger  than  a  typewriter,  and  claim 
it  is  not  too  difficult  to  run.  They 
showed  various  typefaces  and  various 


strips  of  type  photographically  set  in 
several  typefaces.  This  machine  is  pri¬ 
marily  for  type  headings.  They  also 
had  available  a  great  many  typefaces 
which  can  be  set  in  either  positive  or 
negative  form  and  can  be  space-justi¬ 
fied  for  any  given  area. 

The  Twin  City  Club  talked  up  the 
NALC  Convention  at  the  Schroeder  Ho¬ 
tel,  Milwaukee,  Wise.,  May  6  and  7, 
and  prepared  to  be  well  represented. 
The  club  sent  three  delegates — Herman 
Goebel  (assistant  secretary  of  NALC), 
Barney  Skomar  (past-president  of  the 
club)  and  Wm.  Marshall. 

The  Twin  City  Club  was  host  to  the 
LTF  Litho  Form,  held  at  the  Curtis 
Hotel,  Minneapolis,  Minn.,  on  Friday 
afternoon,  April  29,  and  all  day  Satur¬ 
day,  April  30. 

Many  excellent,  technical  graphic  arts 
books  are  available  from  The  Graphic 
Arts  Monthly.  IVrite  for  free  book  list. 


hSS  thS  HIGHEST  CONTRAST 

of  ony  emlsho  on  tho  mtkef! 

Platemakers  everywhere  claim  LITHOLINE  ORTHO  plate  gives  consistently 
sharp  screen  dots  of  extreme  density.  It's  fast,  too  .  .  .  processing  the 
LITHOLINE  dry  plates  is  much  quicker  than  the  wet  collodion  emulsions. 
In  addition,  you  will  find  that  LITHOLINE  is  the  most  suitable  process 
plate  for  all  kinds  of  line  work.  Even  the  most  difficult  operation  such  as  the 
simultaneous  reproduction  of  extremely  line  white  lines  on  a  black  back¬ 
ground  and  extremely  line  black  lines  on  a  white  background  can  be  carried 
out  faultlessly  with  LITHOLINE. 

Ask  your  Gevaert  dealer,  or  write  for  your  free  copy  of  the  illustrated  bro¬ 
chure,  "Graphic  Arts  Plates  and  Films." 

THE  GEVAERT  COMPANY  of  AMERICA,  Inc. 

321  West  S4th  Street,  New  York  19,  New  York 
150  N.  Wacker  Drive,  Chicago  6,  Illinois 
6370  N.  Santa  Monica  Blvd.,  Los  Angeles  38,  California 
IN  CANADA:  Gevaert  (Canada)  Ltd.,  Toronto,  Ontario 
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new  ATF  offset  equipment 

lets  qou . . . 


add  offset  to 
letterpress 

•  do  your  own 
platemaking 
(or  more  of  it) 

•  step  up  from 
duplicating  to 
offset  printing 


N<?w  wee  iiof  !.I 


easily . . .  quickly ...  at  low-cost 


see  back  page 


NEW  ATF  AAASTERCRAFT  PLATEMAKER  combines  printing  frame,  rub-up 
table,  and  stripping  table  in  one  efficient  unit.  You  save  space  and  cost 
as  compared  to  buying  separate  units.  It  handles  plates  up  to  27%"x  39^^". 
Automatic  timing  and  electronic  integration  of  light  make  platemaking 
operation  easy.  Stripping  table  has  adjustable  straight  edges  and  uniform 
illumination.  Rub-up  table  is  used  for  developing  exposed  plate.  Counter¬ 
balanced  moving  parts,  convenient  controls,  movable  vacuum  pump,  at¬ 
tractive  all-steel  construction.  For  more  information,  see  back  page. 


the  booming  offset  market 


NEW  ATF  AAASTERCRAFT  CAMERA  design  and  performance  are  years 
ahead  of  others  in  same  price  range.  Exclusive  features  include  electronic 
focusing,  automatic  diaphragm  control,  illumination  integrator  (to  com¬ 
pensate  for  lighting  variables)  and  vacuum  copy-holder  (eliminates  glass 
between  copy  and  lens  and  vacuum  film  holder).  Another  important  asset 
of  the  Mastercraft  Camera  is  its  15"  color-corrected  Wray  Apochromatic 
lens.  Takes  films  up  to  18"  x  18".  These  features  add  up  to  better  and 
faster  production.  For  more  information,  send  for  ATF's  new  booklet. 
See  back  page. 


NEW  ATF  products 


NEW  ATF  MASTERCRAFT  DEVELOPING  UNIT  is  a  constant  temperature 
darkroom  sink.  Gives  your  film  uniform  quality.  No  danger  of  spoilage 
due  to  solutions  of  variable  temperature,  no  varying  the  developing  time 
and  no  need  for  special  short  stop  non-hardening  solutions.  Connects  to 
your  hot  and  cold  water  outlets  and  plugs  into  any  115  V  AC  circuit.  A 
refrigerating  unit  is  available  where  cold  water  temperature  may  climb 
higher  than  68°F.  Automatic  water-saving  control;  stainless  steel  trays, 
short  stop  and  hypa;  ample  storage  space;  sturdy  construction.  See  back 
page  for  booklet. 


make  offset  easy,  profitable 


NEW  ATF  KWIKPLATE  makes  up  to  17’/2  x  22V2  offset  plates  in  4-8  minutes. 
Portable  60-lb.  vacuum  type  unit  plugs  into  any  110  V  AC  outlet.  Here's 
all  you  do:  Just  place  pre-sensitized  plates  and  "flat"  in  printing  frame... 
turn  on  vacuum  pump  to  form  tight  seal... set  automatic  timer  to  control 
length  of  exposure.  Fluorescent  Blocklight  tubes  provide  uniform  illumina¬ 
tion.  Follow  simple  development  steps  and  the  plate  is  ready  for  the  press. 
For  more  information,  send  for  ATF's  new  booklet.  See  last  page. 


LETTERPRESS  PRINTERS 

With  the  use  of  offset  printing  skyrocketing, 
now’s  the  time  to  obtain  additional  business  from 
your  present  customers,  open  the  door  to  new 
customers  by  adding  offset  facilities.  The  new 
equipment  shown  here,  plus  an  ATF  Chief  Press, 
make  your  move  into  offset  easier  than  ever  before. 

Use  coupon  on  back  page  of  this  insert. 

OFFSET  PRINTERS 

If  you  are  considering  adding  camera  and  plate¬ 
making  facilities,  or  expanding  your  present  ones, 
you  should  investigate  this  new  ATF  equipment. 

Of  special  interest  to  newcomers  in  this  field  will 
be  the  new  booklet  “Stepping  Up  Profitably  in 
Offset.”  Booklets  on  each  of  the  four  new  items 
are  also  available.  See  hack  page. 

DUPLICATOR  OPERATORS 

“Step  Up  Profitably  In  Offset”  by  adding  a  real 
press  like  the  ATF  Chief.  You’ll  save  time  and 
money  by  running  jobs  two  up  and  four  up,  handle 
a  much  wider  range  of  stocks  and  do  color  and 
close  register  jobs.  ATF’s  new  platemaking  facil¬ 
ities  speed  handling,  cut  outside  purchases  and 
downtime.  Use  the  coupon  on  the  back  page. 

American  Type  Founders,  a  subsidiary  of  Daystrom,  Inc.,  200  Elmora  Ave.,  Elizabeth,  N.  J. 


BETTER,  MORE  PROFITABLE  PRINTING 

FROM  THE  WIDEST  LINE  OF  PROCESSES 


Gravure . . .  Letterpress . . .  Offset 


Here  are  the  presses  that  are  proven 
producers  and  they’re  priced  right. 
More  important,  they’re  easier  to  set 
up  and  run  than  most  offset  presses. 
They  get  started  faster  on  each  job. 
This  quicker  get-away  gives  you  more 
saleable  production  in  less  time. 

Select  the  Chief  best  suited 

to  your  requirements 

The  ATF  Chief  20  The  ATF  Chief  22  The  ATF  Chief  24 

Speed :  Speed :  Speed : 

3200  to  5500,  variable  2700  to  5500,  variable  2700  to  6000,  variable 

Sheet  size :  Sheet  size :  Sheet  size : 

8"  X  10"  to  14"  X  20"  8"  X  10"  to  17y2"  x  22>/2"  8'/2"  x  1 1"  to  17%"  x  24V2" 

Print  size:  Print  size:  Print  size: 

1 3"  X  1 9W  1 7"  X  22"  1 7"  x  24%" 


Easy-to-operate 
ATF  CHIEFS 
also  make 
offset  pay  off  big ! 


*4. 


•  Two-color  booklet  on  new  ATF  Mastercraft  Camera  covers 
applications,  advanced  features,  easy  operation,  specs. 

•  ATF  Mastercraft  Platemaker  booklet  spells  out  advan¬ 
tages,  operation,  specifications  on  this  space-saving  unit. 

•  New  ATF  Mastercraft  Developing  Unit  booklet  gives  com¬ 
plete  facts  on  this  constant-temperature  darkroom  sink. 

•  ATF  Kwikplate  booklet  shows  you  how  easily  you  can 
make  offset  plates  with  this  efficient,  compact  new  unit. 

•  “Stepping  Up  Profitably  In  Offset”  booklet  introduces 
letterpress  printers,  small  offset  operators  to  offset. 

The  complete  story  on  all  ATF  Chief  offset  presses  is  also 

yours  for  the  asking.  There’s  a  booklet  on  each  press,  show¬ 
ing  features  and  specifications. 


Send  this  coupon  for  free  copies  of  booklets  on  Chief  presses,  new  equipment. 


MlHVi  ATF  booklets  give  gou 
latest  offset  information! 


American  Type  Founders,  Inc. 

200  Elmora  Avenue 
Elizabeth,  New  Jersey 
Dear  Sirs; 

Please  send  me  copies  of  the  following  booklets: 

ATF  Kwikplate  [J  ATF  Mastercraft  Platemaker  □  ATF 
Mastercraft  Camera  Q  ATF  Mastercraft  Developing  Unit  Q 
Chief  20  □  Chief  22  0  Chief  24  0  Chief  29  □ 
Stepping  Up  Profitably  In  Offset  □ 


Name 

Firm 

Position 

Better,  More  Profitable  Printing 

Address _ _ 

from  the  Widest  Line  of  Processes 

City 

Zone  State 

Gravure  •  Letterpress  •  Offset 

American  Type  Founders, 
a  subsidiary  of  Daystrom,  Inc., 
200  Elmora  Ave.,  Elizabeth,  N.  J. 


r  ^ 

RTF 

L  J 


J|j  proof- 
reader’s 

by 

ALBEtT  H. 

HI6HT0N 

“Which  is  the  preferred  spelling — 
ecstasy  or  extasyV 
Ecstasy. 


“What  is  the  meaning  of  hoplite'i" 
A  heavily  armed  foot  soldier  of 
ancient  Greece. 


“Can  you  tell  me  where  I  can  find 
in  the  Bible  a  phrase  reading  ‘make 
ready’?” 

“Make  ready,”  as  well  as  “made 
ready,”  is  given  in  2  Kings  9:21. 


“What  are  the  plurals  of  coup 
d'etat  and  humerus?'] 

Coups  d'hat;  humeri. 


“Isn’t  alright  now  an  accepted 
word?” 

Not  yet.  One  dictionary  gives  it  as 
“the  wrong  form  of  all  right." 


“What  does  scathe  mean?  How  is 
it  used?” 

Harm  or  injury.  Now  archaic,  the 
word  was  used  chiefly  in  a  negative 
sense;  i.e.,  “without  scathe.”  Un¬ 
scathed  is  a  familiar  derivative. 


“Can  you  tell  me  the  longest  and 
shortest  words  in  the  Bible?” 

Maher-shalal-hash-baz  (sometimes 
printed  without  the  hyphens)  (Isaiah 
8:  1  and  3).  The  single-letter  words 
a,  I  and  O  are  the  shortest. 


'T  A 

GRUMBACHER^ 

FATiHT  RED  MASRm  IMK 

FOR  ACHATE,  VINYLS  A  AU  OVERUYS 
F«rmltf  fH«  ortitt  to  "•••  through'"  for 
occurocy  of  masking  or  color  soporotion. 
Fhotogrophf  block  for  lino  cut  roproduc* 
Hon.  Works  with  pon,  brush,  ruling  pon 
and  oir  brush.  Eosily  romovod  with 
wotor  from  tho  ovorloy  without  loaving 
color  stoins. 

SIND  FOR  FMI  SAIMRU 

M.  CBVMBACHEB 


475  West  33ril  St.,  New  York  1,  N.  Y. 


COOL  any 

building  from 

the  ROOF 

affmetlvmly 

•tfIcienHy 

economkolfy 

RUPPRIGHT'S  RC 
Boxt7«S-GA,L 


•  Line  A  Halftone  Combi¬ 
nation 

•  Black  A  White  and  Color 

•  Also  Pour-Color  Process 

All  sizes  up  to  48’x72‘’  on 
.025*  or  ,016'  Magnesium 
Complete  Instructions  Fur¬ 
nished 

24-Hour  Service  —  Prices  on 
request. 

Address  all  inqvirias  to: 

COLOR  PRINTING  DIVISION 
of  tin  TRENTON  TIMES 

P.  O.  Box  966  Trenton,  N.  J. 
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have  the  best:  ! 

•  negativts  •  molhtons 

•  positives  •  blankets 

•  plates  •  supplies 

•  complete  service 


t  iv  r  c»  <7  CO.,  »ivc 

1 39  SO.  GRAND  AVENUE 
BALDWIN,  L.  I..  N.  Y. 


WE  DON’T  SLEEP.  .  . 


UNTIL  YOUR  JOB  IS  MAILED 

We're  a  few  steps  from  New 
York’s  only  all-night  Post  Of¬ 
fice.  We  don't  close  up  shop 
until  every  order  received 
during  the  day  is  in  the  moil. 

50%  Off  On  Your  First  Order 


NIGHT-OWL  PLATE  SERVICE 

20  Greene  St.  New  York  13,  N.  Y. 


Offset-Litho  Presswork 

Continued  from  page  165 

blue  for  the  Thalo  blue  and  using  less 
black. 

Browns  can  be  made  from  any  of 
the  reds  or  combination  of  reds  and 
neutral  black.  Warmer  brown  will  re¬ 
quire  an  addition  of  Bendzidine  yellow; 
and  cold  browns  an  addition  of  blue. 

The  red  family  is  probably  easiest  to 
match  depending  on  what  the  job  re¬ 
quires.  I’m  speaking  of  transparency 
or  permanency.  For  a  combination  that 
gives  the  illusion  of  strength  I  like  the 
Fire  Red  and  Lithol  Rubine  combina¬ 
tion.  1  think  once  you  try  it  you’ll  use 
it  frequently.  A  touch  of  black  tint 
will  also  help  to  give  that  illusion  of 
strength. 

Purples  aren’t  used  too  frequently 
and  are  probably  best  ordered  special. 

Grays  are  probably  the  most  difficult 
of  all  colors  to  match.  The  base  of  most 
grays  is  neutral  black  and  an  extender. 
What  makes  matching  gray  difficult  is 
that  they  may  also  include  a  touch  of 
red,  blue,  yellow,  or  all  three. 

Buffs  and  Tans  include  yellow,  red, 
tint  black,  sometimes  blue  and  an  ex¬ 
tender. 

To  repeat  again,  have  your  ink  sup¬ 
plier  give  you  a  history  of  every  ink 
you  are  using  so  that  you  can  use  it 
to  your  best  advantage. 

Starting  a  color  library  is  a  little 
difficult  at  first,  but  as  the  library  grows 
the  easier  it  is  to  formulate  a  match. 


Seal-O-Motic  Machine  Mfg.  Co.,  Inc.,  50  G  East  Wesley  St.,  South  Hackensack,  N.  J 
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Color  Beautifies 

frames  the  scene  and  dresses  up  good  form. 

It  must  be  right  for  if  it’s  wrong  it  will  detract.  To  be  just 
right  you  can  depend  on  Driscoll  Service. 


610  riDIRAL  STRUT,  CHICAGO  S,  ILLINOIS 
LITHOGRAPHIC  •  LETTERPRESS  AND  CARTON  INKS 


4®  Save 

Mer  Steel  Equipment 


Inexpensive,  Efficient  Storage  Write  for  New 

Offset  Plate  Racks  ■ 

For  Presses  14  x  20  17  x  22  22  x  34  q 

22  X  29  35  x  45  45  x  60 


Write  for  New  Catalog  No.  25 


25Drawer  Multi-PurDose).g:r~ — 
Cabinets  n 

DRAWER  SIZES 

17  x  22  25  x  25  25  x  37  30  x  40 

Other  New  A  Used  Equipment 

FOSTER  MANUFACTURING  COMPANY 


210  North  Broad  Street 


Philadelphia  2,  Pa. 


Telephone  Locust  8-0990 


CHECK-and  YOU’LL  CHOOSE 


mr  for  Efficiency 
for  Quality 
Q-  for  Performance 


LEEDAL 


TYPE  316  STAINLESS  STEEL  EQUIPMENT 
for*  GRAPHIC  ARTS  PROCESSING 


HEAVY  DUTY^ SINKS*  PLATE  TROUGHS*  TRAYS* UTILITY  SINKS 

Finest  Qnality  TYPE  314  Hi-Lastre  Satin  Finish  STAINLESS  STEEL 


CORROSION-RESISTANT  •  STRONG  •  ECONOMICAL 


LEEDAL  —  the  complete  line  of  top  quality  stainless  steel  processing  equipment,  all 
scientifically  designed  for  dependable,  faster,  better  work  and  ease  of  handling 
plates  and  film  —  thus  assuring  dividends  in  production  and  efficiency  in  your  plant. 

Available  in  a  complete  size  ronge  for  every  requirement. 

LEEDAL  features  include  heli^arc  welded  joints,  type  316  stainless  steel  for  ultimate 
corrosion  resistance,  in  high  lustre  satin  finish. 

CUSTOM  BUILT  EQUIPMENT  MADE  TO  ORDER 
*See  your  Supply  Housa  Salas  Representative  or  write  today  for  Circular  G249 


(LEEDAL)  STAINLESS  STEEL  PRODUCTS  INC. 


I  2929  So.  Hoisted  Street 


CHICAGO  8,  ILLINOIS 


WORLD 


as  gleaned  from  European  graphic  arts  publications 


BY  O.  M.  FORKERT  •  GRAPHIC  ARTS  CONSULTANT 


New  Swedish  Offset  Press 

Sweden  has  now  produced  what  is 
claimed  to  be  Europe’s  most  modern 
reel-fed,  rotary  offset  press,  the  Solma 
R2.  It  is  designed  for  printing  news¬ 
papers,  magazines,  packing  materials, 
posters,  etc.,  by  fast,  rotary  offset-litho. 

The  press  is  composed  of  two-color 
units  each  of  which  comprises  two 
printing  units  working  from  the  same 
impression  cylinder.  Thus  each  two- 
color  unit  can  print  two  colors  on  one 
side  of  the  web  or  one  color  on  each 
side.  Additional  units  can  be  added 
when  required  and  can  be  arranged 
side-by-side,  in  a  row,  or  at  right  angles. 
Reel-stands,  folders,  sheeters,  driers, 
formers  and  stitchers  can  be  fitted 
where  required. 

By  combining  numbers  of  units,  fold¬ 
ers  and  sheeters,  a  large  variety  of  work 
can  be  done.  For  instance,  with  only 
two  units  it  is  possible  to  print  four 
colors  on  one  side  of  the  web,  or  three 
on  one  side  and  one  on  the  other,  or 
two  on  each  side.  The  size  of  the  print¬ 
ing  area  is  limited  only  by  the  smallest 
cylinder  circumference,  29^2  in.  Speeds 
of  18,000  i.p.h.  are  guaranteed  but  each 
unit  is  tested  at  24,000. 

The  drive,  impression,  inking  and 
dampening  for  all  the  units  employed 
are  controlled  from  one  central  hoard 


at  the  folding  end.  In  addition,  how¬ 
ever,  each  unit  has  its  own  drive  con¬ 
trols  and  levers  for  the  manual  adjust¬ 
ment  of  other  parts. 

There  are  no  flights  of  steps  to  climb 
as  the  machine  is  only  7  ft.  6^/2  in.  high. 

Blankets  and  plates  are  easily  acces¬ 
sible  and  makeready  takes  only  a  few 
minutes.  Each  unit  has  a  built-in  regis- 
terine  feature.  A  patented  device  for 
fastening  the  plates  simplifies  adjust- 
irent,  lessens  wear,  allows  for  pre¬ 
registering  and  automatically  stretches 
the  plate  during  the  first  few  revolu¬ 
tions  of  the  press. 


Apprentice  Wage  Scale 

The  Belgium  Book  Industry  adopted 
recently  the  following  wage  scales  for 
apprentices: 


After  6  months . .  ... 

....  30% 

After  12  months _  _ 

_  35% 

After  18  months 

40% 

After  24  months _  _ 

..  45% 

After  30  months  . 

.  55% 

After  36  months  ...  _  ... 

.  .  65% 

After  42  months 

...  75% 

After  48  months 

85% 

After  60  months _ 

.100% 

These  percentages  are  based  on  the 
minimum  wages  of  qualified  Union 
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New  Swedish  Offset  Press 


workers.  A  five-year  apprenticeship 
seems  to  be  normal  even  for  bookbind¬ 
ers. 

Teletype  Agreement  in  England 

The  foliowring  interim  agreement,  be¬ 
tween  the  Newspaper  Society  and  the 
Typographical  Association  regarding 
the  operation  of  single-office  installa¬ 
tions  of  Teletypesetter  equipment  in 
morning,  evening,  and  weekly  newspa¬ 
per  offices  in  England  and  Wales,  was 
recently  concluded : 

1.  All  Teletypesetter  equipment 
shall  be  manned  by  members  of  the 
Typographical  Association. 

2.  (a)  For  the  first  three  months — 
which  shall  be  regarded  as  a  period  of 
training — the  operator  of  a  perforator 
shall  receive  the  same  rate  of  wages  as 
he  received  prior  to  his  transfer  to  the 
perforator. 

(b)  At  the  expiry  of  the  three-month 
period  he  shall,  if  retained  by  the  man¬ 
agement  as  a  perforator  operator,  be 
designated  either  a  regular  or  a  relief 
operator.* 

(c)  A  designated  regular  perforator 
operator  shall  receive  an  extra  of  15s. 


•7/  is  agreed  that  a  perforator  installation 
shall  be  manned  by  regular  perforator 
operators  to  meet  the  normal  production 
requirements  of  the  office. 


above  the  appropriate  agreed  minimum 
case  rate  for  weekly,  evening,  morning, 
or  tri-weekly  newspapers,  as  the  case 
may  be. 

(d)  A  designated  relief  perforator 
operator  shall  receive  an  extra  of  10s. 
above  the  appropriate  agreed  minimum 
case  rate;  but  for  any  one  week  in 
which  he  is  required  to  operate  a  per¬ 
forator  for  more  than  half  the  normal 
weekly  hours  in  the  office  he  shall  re¬ 
ceive  the  extra  of  ISs. 

(e)  A  management  shall  have  the 
right  to  terminate  a  man’s  designation 
as  a  perforator  operator  by  giving  him 
a  fortnight’s  notice  of  such  termination. 

3.  A  T.  A.  member  shall  not  man  or 
be  responsible  for  more  than  two  cast¬ 
ing  units. 

4.  A  T.  A.  member  manning  and  re¬ 
sponsible  for  one  or  two  casting  units 
shall  receive  the  appropriate  agreed 
rate  of  wages  for  machine  compositors. 

5.  An  apprentice  shall  not  be  en¬ 
gaged  on  the  operation  of  Teletypeset¬ 
ter  equipment  during  the  life  of  this 
agreement. 

6.  The  agreement  is  to  extend  from 
the  date  of  signing  to  June  30,  1955, 
but  if  either  party  requests  an  exten¬ 
sion  of  this  period,  such  request  shall 
not  unreasonably  be  refused. 
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in  QUALITY 


....  for  weddings,  in- 
formals,  announce* 
ments,  business  cards, 
stationery,  envelopes, 
etc,  Thermo-Craft 
products*  are  nation* 
ally  acclaimed  as  the 
embodiment  of  the 
ultimate  in  distinc* 
tion  and  good  taste. 


in  SERVICE 

....  Your  order  is 
processed  IMMEDI* 
ggATELY.  Strictest  at- 
tention  to  detail 
means  accuracy  and 
quick  service. 


in  PRICE 


....  Thermo-Craft  is  known 
far  and  wide  for  competitive 
prices  that  always  allow  you 
a  wide  margin  of 
profit  —  with  the 
guarantee  of  top 
quality. 


Announcement 

We  are  the  largest 
Union  Thermographers 
to  the  Trade 
on  the  East  Coast 

Now,  in  addition  to  our  famous  high 
quality  and  lightning-fast  service,  we  offer 
you  our  union  label  on  all  types  of  ther¬ 
mography.  Take  advantage  of  our  big 
modern  plant,  fully  equipped  with  the  best 
in  printing,  typesetting  and  thermography 
equipment — manned  by  our  highly  skilled 
staff  of  specialists,  and  producing  highest 
quality  thermography  under  our  union 
label! 

If  you  want  a  real  thrill  in  efficient  quick 
service,  get  acquainted  with  Thermo-Craft. 
Call  or  write  today! 

★  ★  ★ 

FREE!  A  large  Specimen  Book 
of  our  Complete  Line  will 
be  sent  to  you  upon  request 
on  your  letterhead. 


Thermo-Craft  Press 

NiW  YORK'S  FORtMOST  UNION  THiRMOORAPHiRS  TO  THE  TRADE 

Dept.  G  476  Broome  Street  *  New  York  13,  N.  Y.  *  DIgby  9-4425 


by 

1.  B.  HARDING 


questions 


South  Dakota  State  College 
Printing  Laboratories 


Low-cost  Slic  has  eliminated  metal  build-up  on 
llneeasting  machines  in  many  hundreds  of  com¬ 
posing  rooms  since  its  Introduction  less  than  a 
year  ago.  Clean  and  efficient.  Slit  prevents  metal 
from  adhering  to  molds,  vise  jaws  and  other  parts 
of  the  machine,  before  trouble  can  begin. 

Slie  is  an  emulsion — harmless  to  metals  and 
human  skin— containing  35%  silicone.  This  higher 
silicone  content  makes  each  application  last  longer. 
Once  a  week  for  front  and  back  mold  wipers  is 
usually  sufficient  and  many  users  report  much 
longer  intervals  between  use. 

Order  the  trial  size  if  you  haven’t  used  Slie 
already.  If  you’re  acquainted  with  Slie.  take 
advantage  of  the  economy  of  the  16  oz.  size  at 
$4.35. 

LINOTYPE  PARTS 


^  SOUTH  HACKENSACK,  N  J 

•RANCH  1327  •ROADWAY.  KANSAS  OTY.  RAO. 
AGENCIES  CHICAGO  •  MINNEAPOLIS 
lOS  ANGELES  •  DENVER  •  DOSTON 
CANADA  SEARS  LTD  ffintf  A«ffi«itg 


Setting  Mold  Disk 
Stud  Blocks 

QfTe  wish  to  seek  your  assistance 
■  in  solving  a  problem  on  our  Model 
C-3  Inter  type  machine. 

Several  slugs  are  enclosed  which  will 
reveal,  upon  examination,  a  defect  in 
the  characters  evidently  caused  by  some 
sideways  motion  after  the  cast  has  been 
made,  leaving  the  end  letter  of  the  word 
smashed. 

This  does  not  occur  on  full  lines  of 
letters,  but  does  occur  frequently  when 
a  word  is  centered  on  a  slug  as  in  job 
composition.  This  defect  occurs  regard¬ 
less  of  the  length  of  the  slug  on  which 
cast. 

For  your  information,  this  machine 
is  equipped  with  a  Mohr  Lino-Saw. 
Small  characters  seem  to  be  smashed 
most  frequently  when  they  occur  at  the 
end  of  the  word.  The  smashing  occurs 
before  ejection,  immediately  after  the 
mold  has  withdrawn  from  the  slug.  It 
always  occurs  at  the  same  end  of  the 
word.  J.  S.,  Ohio 

A  The  slugs  you  sent  show  that  the 
.  mold  disk  is  drawn  a  little  to  the 
left  as  it  moves  onto  the  stud  block. 
When  it  recedes  and  moves  back  to  the 
right  the  last  character  is  dragged  past 
the  spaceband.  You  will  notice  less 
damage  to  the  last  character  when  it  is 
followed  by  a  quad. 

Sometimes  the  mold  disk  support 
screw  is  set  so  high  that  it  wrenches 
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rrs  Perforator  rtx)m  at  the  South  Bend 
Tribune.  Here  tape  is  punched  for  local 
news,  ed.torial  and  feature  matter. 


Before  a  Teletypesetter  system  was  in¬ 
stalled  on  the  South  Bend  (Ind.)  Tribune, 
each  compositor  set  manually  between 
1200  and  1700  lines  per  day.  Now,  the 
same  men,  working  the  same  7% -hour 
shift  with  ITS,  each  produce  between  2600 
and  3000  lines  per  day.  That’s  almost 
twice  as  much! 

TTS-OPERATED  INTERTYPES  AVERAGE  TWELVE 
LINES  PER  MINUTE-Specially  arranged  Inter¬ 
type  machines  geared  for  TTS  production 
are  now  actually  turning  out  12  lines  per 
minute!  Production  Manager  George  Kunz 
points  out  that  the  sustained  high-speed 
production  made  possible  by  the  addition 
of  TTS  has  enabled  the  Tribune  to  1 ) 
bring  out  bigger  papers  2)  absorb  the  ad¬ 
ditional  cost  of  composing  a  locally  edited 
Sunday  magazine  section  3)  get  out  nu¬ 
merous  special  editions,  all  without  ad¬ 
ditional  overtime  in  the  composing  room! 
The  Tribune’s  biggest  weekday  edition 
runs  about  56  pages.  While  they  haven’t 
completely  licked  the  high  cost  of  produc¬ 
tion  (much  of  the  remaining  trouble  is 
the  high  price  of  paper),  Mr.  Kunz  says, 
“At  least,  we  know  where  we’re  going!’’ 


For  the  full  story  on  the  South  Bend  Trib¬ 
une,  with  specific  ideas  on  how  to  get  the 
most  out  of  a  TTS  setup,  just  write  Tele¬ 
typesetter  Corporation,  Dept.  G5,  2752 
North  Clybourn  Avenue,  Chicago  14,  Ill. 


A  competent  touch- 
typist  can  quickly 
learn  to  produce 
useable  tape  on  a 
Teletypesetter  Per¬ 
forator. 


TTS  Operating 
Unit  produces  type 
automatically,  with¬ 
out  interfering  with 
normal  manual  line¬ 
casting. 


‘k 

- _ ' 

jpr 

TELETYPESETTER 


REDUCE  ERRORS 

REDUCE  EXPENSES 

INCREASE  PROFIT 

WITH 

MAGIC  MATRIX  BLACK 

The  N«w  Cold  Chemical  Process  for 
contrasting  line  casting  matrices,  Lud* 
low,  Fotomats,  AAonotype. 

CONTRAST  MATRICES  WHEN  NECES¬ 
SARY — No  need  to  wait  for  •  terrleemen  to 
stop  uound  when  It's  oaorenient  for  him.  Anj 
man  In  your  shop  can  do  a  professional  Job  of 
eontrastlnc  your  matrices  with  Mafic  Matrix 
Black — when  you  need  the  Job  doool 

REDUCE  CONTRASTING  COSTS  BY  70%— 
plus  Insurlnf  HIGH  PRODUCTION  through 
properly  contrasted  matrices  —  FEWER 
MAKEOVERS— and— MORE  PROFIT.  Ma¬ 
terial  costs  are  less  than  2  cents  an  Inch. 

NO  SPECIAL  EQUIPMENT  REQUIRED— 
THE  CHEMICAL  DOES  THE  WORK.  Do 
the  Job  Right  In  Tour  Own  Shop.  MAGIC 
MATRIX  BLACK  U: 

•  ODORLESS — la  Naxleas  Fames 

•  FAST— Oesvesleet 

e  SAFE — Re  Hazardaet  OhaHlsals 

e  REQUIRES  RO  HEAT 

MANY  LARGE  NEWSPAPER  PLANTS— la 

the  United  States  use  Magic  Matrix  Black. 
Inquire  today  how  YOUR  company  can  reduce 
costs — Increase  proflL 

FREE  TRIAL  —  Free  Sample  Bottles  aro 
shipped  along  with  erery  Special  Introductory 
KlL  When  you  get  your  Ut.  try  the  Free 
Sample  Bottles — If  not  satisfied,  return  your 
order  for  full  refund. 

The  Introductory  Elt  contains  complete  In¬ 
structions  and  all  materials  needed  for  con¬ 
trasting  6  to  8  fonts.  Shipped  on  open  ac¬ 
count  to  listed  firms.  Only  S24.95.  Complete 
bulk  price  list  and  further  Information  arall- 
ahle  on  request  Write  Today. 

Product  of 

BAYPORT  CHEMICAL  CO. 
Mlanoapelis  10.  Mina. 

Distributed  by 
THE  CLARITY  CO. 

3040  Holmes  Ava.,  Minneapolis.  Mina. 


the  disk  out  of  position.  With  the  disk 
forward,  set  the  support  screw  to  touch 
the  mold  disk  guide  lightly. 

If  it  becomes  necessary  to  relocate 
the  stud  blocks  we  find  ourselves  get¬ 
ting  into  a  long  story  with  just  one 
starting  point,  namely  the  proper  align¬ 
ment  of  the  mold  disk  slide. 

1.  Remove  and  clean  the  mold  disk 
slide. 

2.  If  the  machine  is  an  old  Linotype 
with  a  gib  under  the  slide,  screw  up 
on  the  adjusting  screws  until  the  slide 
is  held  tightly,  then  slack  of!  a  quarter 
turn  on  the  screws  to  allow  .007  inch 
play  for  free  movement  of  the  slide. 

3.  Remove  the  mold  disk.  fOn  the 
Intertype,  remove  the  nut  from  the  rear 
end  of  the  stud.  It  has  a  left-hand 
thread.)  Replace  the  lower  mold  disk 
guide.  Insert  a  .002  inch  feeler  gauge 
between  the  right-hand  side  of  the  slide 
and  the  center  column  of  the  machine 
at  the  bottom  of  the  slide.  Now  turn 
up  or  down  on  the  mold  disk  support 
screw  until  the  feeler  binds  slightly 
and  tighten  the  lock  nut.  The  fore¬ 
going  is  basic. 

4.  Put  new  locking  studs  in  the  disk. 
Remove  the  knife  and  stud  blocks.  At 
this  point  you  may  set  the  new  stud 
blocl^  putting  the  dowel  pins  in  the 
old  holes,  and  try  the  disk  by  hand, 
on  and  off  the  blocks. 

5.  If  it  is  necessary  to  relocate  the 
stud  blocks,  drill  and  tap  out  the  dowel 
holes  for  quarter-inch  bolts  and  dress 
off  the  bolts  flush  with  the  vise  frame. 
Put  on  the  new  stud  blocks  with  the 
bolts  loose. 

6.  Remove  a  mold  cap,  bring  the  disk 
forward  and  run  a  30-pica  ejector  out 
to  the  mold  body.  Move  the  stud  blocks 
until  there  is  .002  to  .00<l  inch  clearance 
between  the  ejector  and  the  mold,  top 
and  bottom.  Tighten  the  screws  and 
recheck.  The  disk  must  move  freely 
on  and  off  the  stud  blocks. 

7.  Now  use  a  No.  13  drill  through 
the  dowel  holes  to  locate  the  new  pins 
and  the  job  is  complete  with  the  ex- 
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508-514  South  Kolmar  Avenuo 
Chicago  24,  Illinois 


NEW 
MODEL  ‘X 


•  SUPER-SMOOTH  OPERATION/ 
Full-sliding,  Ball-Bearing  Table 
with  exclusive  Adjustable  Brake 


•  GREATER  CAPACITY/ 

Larger  table  handles  plates  up  to  24* 
'A  H.P.  motor  provides  extra  power 


e  MICRO-ELEVATING  TABLEI 
Precision  ball-bearing  elevating 
mechanism  for  undercutting  and 
mortising  .  .  .  dial  indicator 
graduated  in  points 


•  COMPLETE  SAFETY! 

Improved  Saw  Guards  and  Waste 
Chutes  shield  operator  from 
flying  chips 


e  BENCH  OR  CABINET  STYLES 
Strip  Cabinet  or  Self-Contained 
Waste  Truck 


e  PERFECT  SQUARE  CUT/ 

Exclusive  Adjustable  Saw  Head 
eliminates  taper 


FOR  FULL  DETAILS  see  your 
distributor  TODAY— or  writo 


LIBERAL  DISCOUNT  TO  DEALERS 


SURE  CURE  FOR 
TYPECASTING 
HEADACHE! 

METL-OFF 

STOPS  BACKSQUIRTS, 

STUCK  SLUGS  AND  BURRS 
FOR  WEEKS  AT  A  TIME! 


Application  to  mold  wipers  and  steel  sur¬ 
faces  prevents  metal  build-up.  WILL  NOT 
decompose  at  casting  temperature;  does 
NOT  leave  gums  or  deposits  on  surface; 
will  NOT  etch  steel,  like  fluxes.  DEVEL¬ 
OPED  BY  THE  MAKERS  OF  DIXON'S  MOLD 
POLISH.  TRY  IT  AT  OUR  EXPENSE:  write 
for  trial  can  of  Metl-Off — we'll  send  you 
a  bill  for  $2.95  and  if  you're  not  COM¬ 
PLETELY  satisfied,  return  the  invoice  and 
we'll  forget  it. 

Automatic  Saw  Sharpening  Co.,  Inc. 

73S  E.  Ohio  Street,  Indlanapolit  2,  Inditna 


STOP  LEADING  OF  MOLDS 

$3.00  (with  order),  ppd.  Satisfaction  Guaranteed. 
EBONITE  CHEMICAL  CO. 

2300-D  28th  Ave.  •  SAN  FRANCISCO  16,  CALIF. 
Originators  of  Ebonite  Blackface  Process 


Linotype  or  Intertype 

Mold  Cooling 
Blowers 


"Just  plug 

_ Mys® 

Sorts  Cabinet  with  8  trays _ $10.00 

Dial-Type  Measnre  Chancer . SS5.00 

Send  check  or  money  order  with  confidence 

BONEKEMPER  MACHINE  SERVICE 

Harding  Blvd.,  Norristown,  Pa. 


ception  of  checking  the  parallelism  of 
the  mold  with  the  elevator  head. 

To  test  the  alignment,  put  a  perfect 
thin  mat  in  the  first  elevator  jaws  at 
each  end  of  30-pica  measure,  run  the 
machine  until  the  disk  advances  the 
first  time,  have  an  assistant  pull  up 
hard  on  the  first  elevator  lever  and  try 
the  mats  to  see  if  both  are  held  with 
equal  tension.  The  adjustment  can  usu¬ 
ally  be  made  by  the  elevator  slide  gibs. 
If  this  cannot  be  done  it  may  be  neces¬ 
sary  to  alter  the  first  elevator  front  jaw 
key,  but  don’t  be  too  quick  to  peen 
and  file  the  key. 

In  adjusting  the  elevator  gibs,  there 
should  be  the  same  slight  clearance  be¬ 
tween  both  intermediate  channels  and 
the  elevator  jaws  as  the  elevator  moves 
up  and  down. 

NOTE:  If  the  ends  of  the  stud  blocks 
are  mild  steel,  new  dowel  holes  can  be 
drilled  in  the  blocks.  This  will  elimi¬ 
nate  the  necessity  of  plugging  the  old 
dowel  holes. 

If  more  than  .004-inch  space  is  left 
between  the  mold  body  and  ejector,  the 
blade  may  strike  the  mold  cap  when 
casting  5-point  slugs. 


"We  will  now  have  our  regular  afternoon 
break  for  printing." 
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Traditional 


NEWSPAPERS  IN 

FORT  WORTH  •  DALLAS 


USE  35  MORRISON  SAW  TRIMMERS 


Despite  their  vigorous  friendly  rivalry  in  most  things,  Dallas  and  Fort 
Worth  newspapers  agree  on  one  thing  —  the  superior  efficiency  and 
labor-saving  benefits  of  MORRISON  SAW  TRIMMERS.  You'U  find 
a  total  of  35  Morrison  Saw  Trimmers  in  operation  today  in  the  composing 
rooms  of  the  Dallas  News,  Dallas  Times-HeraiJ,  Fort  Worth  Star-Telegram 
and  Fort  Worth  Press,  In  each  case  you'll  see  die  saw  trimmer  working 
I  close  to  makeup  tables,  speeding  up  produaion  flow,  paying  for 

themselves  by  dme,  step  and  effort-saving  for  each  compositor.  If  you 
haven't  already  done  so,  check  now  into  the  benefits 
of  Morrison  Saw  Trimmers  in  your  plant. 

MORRISON  3-A  SAW  TRIMMER 
The  IsMest,  most  venacile,  safest  aad  most  accu¬ 
rate  Saw  Trimmer  your  money  can  buy  today! 

Features  include:  ‘'Behind  the  GauKe”  workholder, 

13S-|Hca  Extension  Gauge,  Miter  and  Line-Up 
Ciauge,  Any-Anglc  Gauge,  Grinder,  and  many 
others. 


WrHm  for  cofolof  am: 

Merrtwa  3-A  Sew  Triniiaert  •  Model 
4S  Sow  Triniaers  •  Speciol  leiKh  or 
Cobtnet  Models  for  Seioller  Plonts  * 
Morrisofi  $lv9  Stripperi  e  Morrison 
atote  levelers  •  Morrison  Router  end 
Type  High  Ploners 


COMPAIVY 
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T'lc  -Inlv  Hf>»  feedei 

lot  linr-CAfting  MacSinAi, 
LudlAW  and  Clrsd 


HVrr  M11.TC  SHAVER 
^O'xr.V  SHEAR  A  METAL  KNIEE 
flOLHlHC  PRESSES 
H-VnBOCASTER  A  PRESTOCASTER 
MACNESIUM  BASE 

PLASTIC  Sk  RUBBER 
P1aI«  M.ilcinq  Supplies 

COMPOSINC  ROOM  AND 
rLECTROTVPER’S  SUPPLIES 
AND  EQUIPMENT 


THE  monarntH  COMPANY,  INC. 


CONTRAST 
YOU*  MATS 


Simply  and  economicolly 


with  DRI-STAIN  TAPE 

WRITE  for  information 


LINOTAPE  PRODUCTS  CO. 

1316  CALAPAGO  ST.,  DENVER,  COLORADO 


composing 

room 

questions 


Why  So  Much  Bold  Type 
in  Newspaper  Ads? 

QThis  verbal  query  comes  from 
•  many  sources:  “fFhy  is  there  so 
much  black  cmd  somewhat  bizarre  type 
used  in  newspaper  advertising? 

A  The  men  who  usually  ask  this  one 
are  craftsmen  of  many  years  in 
the  business ;  because  they  were  trained 
and  still  do  their  best  work  in  what  is 
now  considered  the  Golden  Age  period 
of  typographic  modus,  circa  1905-1935, 
give-and-take.  They,  therefore,  have  a 
nostalgic  feeling  for  the  use  of  those 
fine  Roman  faces,  like  Caslon,  Gara- 
mond,  Bodoni,  etc.  And  while  these 
faces  are  still  popular,  they  have  to 
compete  with  many  of  the  modem  and 
rather  dynamic  type  designs,  notably 
the  much-used  sans  serifs. 

It’s  like  vaudeville,  missed  by  many 
of  us,  as  against  cinemascope,  radio 
and  TV;  or  today’s  rough-and-tumble, 
highly  absorbing  “wrassling”  compared 
with  Graeco-Roman  wrestling — scientif¬ 
ic,  yet  a  discourse  to  the  hurried  viewer. 
Time  moves,  but  design  (in  furniture, 
architecture,  etc.)  travels  in  cycles. 
Some  of  the  old  faces  in  modernized 
form  are  back  with  us  again.  Also  mod¬ 
em  cursives  and  scripts,  almost  like 
hand  lettering,  are  now  available. 

There  are  many  advertisers,  local  and 
national,  who  individualize  their  ad-styl¬ 
ing  by  employing  certain  faces  and 
headings,  just  like  their  trade-marks, 
to  maintain  continuity  and  familiarity. 
The  reader  subconsciously  connects  the 
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Why  Blatchford  make-upsi 
go  fast  and  easy  | 

Made  up  on  the  Base  and  photographed  actual  size,  this 
advertisement  shows  some  things  you  can  do  with  Blatchfordt 


il.  Anchor  small  unbeveled  plates 
on  all  four  sides,  only  9  points^ 
margin  needed  (above).  I 


2.  More  anchorage  opportunity  .  .  .  4i 
Catches  inside,  4  Catches  outside  this^ 
"hollow"  square. 


!  3.  Spot  and  anchor, 
plates  as  tiny  as  a/ 
O'^e  .  or  as  oddly 
shaped  as  this  arrow. 


4,  Catch  holes  in  the 
chase  handle  plates 
that  lap  over. 


Blatchford  "Honeycomb"Base  saves 
time  and  money  .  .  .  not  only  in 
form  make*up,  but  in  registration 
and  during  press  runs,  too.  Write 
for  new  booklet. 


Blatchford  Division  —  Notional  Load  Com* 
pony  —  Atlanta,  Chicaga,  Cincinnati,  Clove* 
land,  Dallas,  St.  Louis;  Eastern  U.S.  and  Now 
England:  E.  W.  Blatchford  Co.,  Now  York 
City;  Pacific  Coast:  Morris  P.  Kirk  &  Son,  Inc., 
Los  Angeles,  Emeryville  (Calif.),  Portland,  i 
Seattle,  Phoenix,  Salt  Lake  City. 

Blatchford  Base 


Magnesium  or  Standard  Metal 


WE'RE  NOT  BRAGGING 
BUT  HONESTLY.  .  . 
WHY  DON'T 

YOU  TRY 

• 


r-'X'RwiN 


► 


£ 


•REGLETS 

•  FURNITURE 

•  CUTTER  STICKS 

7Ae^  7opA/ 


IRWIN 

MANUFACTURING  COMPANY.  INC. 
GARLAND,  PINNSYLVANIA 


See  how  quickly  ACE  Portable  Electric 
Blower  cleans  linotypes,  folders,  presses, 
motors.  Vacuums  and  sprays  too!  Write 
today  for  additional  Information. 

The  ACE  Co.,  Ocala  2,  Florida 


MECHANISM  of  The 
LINOTYPE  and  INTERTYPE 


by  O.  R.  ABEL  and  W.  A.  STRAW 
A  practical  and  informative  explana¬ 
tion  of  both  Linotype  and  Intertype — 
operation  and  repair  fully  explained 
and  illustrated. 

$5,00  plus  35c  for  postago  and  handling 

BOOK  DEPT.  GRAPHIC  ARTS  MONTHLY 

606  S.  Dearborn  St.  Chleaio  5.  III. 


product  with  the  style  of  their  ads — 
like  contrapuntal  melodies  with  your 
favorite  radio  or  TV  programs. 

Today,  newspaper  space,  especially  in 
metropolitan  papers,  runs  high  in  cost. 
In  small  ads,  ultra-hold  or  block  type 
requires  less  white  background  than  a 
lighter  Roman  to  make  itself  read.  For 
reverse  or  overprinting,  sans  serif  (with¬ 
out  serifs)  or  a  black  letter  is  the  ideal 
face,  because  you  lose  no  fine  lines  or 
dots. 

The  writer  believes  that  80  to  85% 
white  space  ads  are  most  pleasing,  hut 
that  applies  to  large-space  institutional 
or  announcement  ads.  So  we’ll  have  to 
attribute  the  present  treatment  of  ads 
to  lively  competition. 

The  sans  serif  faces  are  universally 
in  use  today  in  all  their  weights.  It  is 
a  truly  omniform  face;  that  is,  it  can 
be  used  for  work  of  any  and  all  kinds. 
Moreover,  it  combines  well  with  almost 
any  other  face,  because  it  is  neutral  or 
passive ;  which  is  not  true  of  most  faces. 
It  IS  used  for  body  copy  by  many  print¬ 
ers,  although  in  large  blocks  of  copy, 
it  is  not  as  quickly  read  as  faces  with 
a  serif. 


Reply  to  Chicagoan 

This  Chicago  correspondent’s  ad¬ 
dress  is  not  at  hand;  so  we  use  this 
column  to  answer  him. 

Dear  Mr.  Gianakos: 

Your  problem  is  very  simple,  but  it 
requires  a  saw.  Most  saws  are  equipped 
to  cut  90-degree  angles. 

For  other  angles,  draw  a  line  for 
the  angle  you  want  on  a  piece  of  mount¬ 
ing  wood  or  wood  furniture;  cut  along 
line,  reverse  the  block  with  angle  to 
saw  measure  guide  and  cut  the  next 
block  and  you  have  concomitant  an¬ 
gle.  Then,  angle  to  angle,  square  blocks 
and  insert  your  rules  or  type  lines. 
You  can  vary  blocks  in  size,  just  so 
your  angle  is  the  same.  You  can  make 
final  adjustment  quickly  in  lockup  for 
press. 
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Cut  Composing  Costs 
Step  Up  Efficiency 
Increase  Profits 

with 

MAYVILLE 
GALLEYS 


UNIFORMLY 
ACCURATE 

Choice  of  rust-resistant  Block  Beauty 
Steel  or  high  precision  Aluminized 
Steel  .  .  .  plus  safety  rolled  edges 
and  reinforced  corners,  on  galleys 
that  ore  strictly  superior. 

GALLEY  CABINETS 

All  steel,  reinforced  construction,  with  full 
length,  one-piece  galley  supports.  Six  sizes,  in 
35,  50,  75  and  100  capacity. 


ETAL^PRODUCTS  CO. 

MAYVILLE.  •  WISCONSIN 


Territories 

Available 
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by 

J.  S.  MERTLE 
FRPS,  FPSA 


photo¬ 

mechanical 

questions 


ALL  CAST  AIR  PUMPS 
USE  THIS  SIMPLE, 

DEPENDABLE 

PRINCIPLE 

Simplicity  lowers  costs — increases  de¬ 
pendability.  And  it’s  a  big  reason 
why  equipment  designers  and  users 
favor  Cast  Air  Pumps. 

A  rotor  and  four  sliding  vanes  are 
the  only  moving  parts.  Centrifugal 
force  holds  self-seating  vanes  tightly 
against  the  interior  of  housing,  main¬ 
taining  a  continuous  seal  and  auto¬ 
matically  taking  up  any  wear.  Air  de¬ 
livery  is  positive,  pulseless  and  quiet. 
If  you  design  graphic  arts’  equipment, 
write  for  ’’Application  Ideas”  booklet 
— and  request  data  on  air  pump  size 
that  interests  you.  CAST  MANU¬ 
FACTURING  CORP.,  P.  O.  Box 
117-H,  Benton  Harbor,  Michigan. 

Original  tquipmant  Atanwfmturars 
for  Over  25  Tears 

_  ^  A  CT*AIR  MOTORS 

w  AA  O  I  a*  4  Hr.) 

■  ♦COMPRESSORS 

Wr  ROrARy*VACUUMRUMRS 

(Tr  »  IN4 


Cmtalog  in  5w«»f's  Product  Dosign  Film 


Separation  Negatives 

QC.  R.,  Baltimore,  inquires  the  ad- 
•  vantage  of  exposing  tricolor  sepa¬ 
ration  images  on  plates  of  different  col¬ 
or  sensitivity. 

A  The  idea  has  been  handed  dovm 
/\  m  from  collodion  emulsion,  and  sdll 
sees  use  with  modem  “dry  emulsions" 
which  are  flowed  with  solutions  of  sen¬ 
sitizing  dyes  (farbgiisse)  prior  to  ex¬ 
posure  in  the  camera.  Supposed  to 
effect  better  color  rendition,  the  proce¬ 
dure  is  based  on  the  principle  that  the 
“yellow  separation  can  be  made  on  a 
plain  (color  blind)  plate;  the  “red”  on 
an  orthochromatic  plate ;  and  the  “blue" 
on  a  panchromatic  surface.  The  “black" 
separation  of  a  four-color  set  can  be 
made  on  either  a  panchromatic  or  ortho 
plate,  depending  on  whether  red  or 
greenish  hues  predominate  in  the  color 
original. 


Isinglass 

QH.  E.,  Milwaukee,  asks  if  this  mo¬ 
rn  terial  ever  was  used  for  plate¬ 
making  purposes. 

A  Chemically  known  as  ichthyocolla 
e\m  and  sometimes  called  “fish  glue,” 
isinglass  is  a  form  of  gelatin  obtained 
from  the  swimming  (air)  bladders  of 
sturgeon  (yfeipenserfiaso), particularly 
those  found  in  the  Volga  and  other 
streams  of  Southern  Russia.  The  mate- 
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Fully  Automatic  High  Intensity  Arc  Lamps 


Shorper  reproduction. 
Eliminate  dot  undercutting 


Uniform  coverage  of  large 
areas. 

Constant  color  temperatures 
Eliminate  illumination 
variables. 

Accurate  control  of  densities 
regardless  of  line  voltage  . 


Power  to  punch  through 
dense  Kodachromes. 


GRAFARC 


variations. 


STANDARD 


CHALLENGER  VERTICAL  TRIM 
CAMERA  ARC  LAMP 

•ns  It  7S  unpeitt  ud  23  veils  it 
Ike  etc.  liiht  in  wti|ht.  RtadllT 
■enalid  en  the  lamp  sappait  aims  at 


GRAFARC 
140  AMPERE 
PRINTING  LAMP 


— witk  tianslormai  and  stand  lei  nsa 
wtlk  vartical  printing  Iramas  40"  i 
SO"  and  largar.  Ovathaad  modal  alsa 
availakla  lai  nsa  with  harizantal 
piinUng  Iramas. 


95  AMPERE 


PRINTING  LAMP 


— witk  tianslatsBsi  and  stand  iei  nsa 
witk  vartical  prinliai  Iramas  nndat 
40"  X  SO".  Ovarkaad  nwdal  alsa  avaU- 
abla  lei  nsa  witk  koiizontal  piintinf 
Iramas.  laras  in  aaimal  pasilien. 
tkarakg  avoiding  smoking  oi  loBoctaa 
and  pravanting  ask  tram  daposiUng  an 
sailacas  in  tka  ligkt  patk.  A  4S°  angia 
ndirai  ladiiacts  tka  Ugkt  downward  In 
tka  work  araa.  Modals,  availakla  ha 
HonatTpa  laabnai  Ml  pkata  compos* 
Ing  mackinas,  assnra  piadsa  cantrel  al 
InlansitT  tor  accnnta  lapaats. 


THE  STRONG  ELECTRIC  CORPORATION 

7  CITY  PARK  AVENUE  TOLEDO  2.  ONI* 

i—d  frM  Httratart  m  Sfraaf  iMift. 


Arrmngm  he  m 
Pam— ifpirtoa 

ky  Ymtr 
Oaafey 


^xpo^ure  ^  ime 


>Y  or  GENERAL  PRECISION  CQOlPMENT  COWrOWATlQW 


UWii’WlHiil 


THE  FULLY 
AUTOMATIC 
ROTARY 


Feeding,  Cutting 
sepan^ng  and 
■tacking  Ingineered  to  handle  plain,  em> 
bossed  or  thermographed  stock  with  speed 
and  precision. 

Write  for  circular 

GIBSON  MACHINE  MFG.  CO. 

Dept,  G,  165  Clymer  St.,  Bklyn.  11,  N.  Y. 

TtAINLESSPRECISIOH  TOOLS 

Steel  T-Squares,  Steel  Triangles, 
Steel  Straightedges,  and  Precision 
Drawing  Instruments  and  Scales. 
CATALOG  ON  REQUEST 

Theo.  Alteneder  &  Sons 

1223  SPRING  GARDEN  STREET 
PHILADELPHIA  23,  PA. 


PRINTERS-DEALERS-AGENTS 


Offer  your  customers  the  best  in  custom  made 
carbon  interleaved  business  forms  and  second 
sheets.  Also  W-2  Forms  and  Envelopes  —  Bills  of 
Lading  —  Purchase  Orders  —  Voucher  Checks  — 
Repli  Memos  —  Salesmen's  Contact  Reports 
ready  for  imprinting. 

For  complete  information,  svrite,  svire,  or  phone 
139  Horvell  Street,  Dallas.  Phone  Riverside  5816. 


ROGERSNAD 

rtACI  M*ii  ^ 

BUSINESS  FORMS 


rial  has  been  used  by  photoengravers 
as  a  substitute  for  process  glue  when 
making  glue  enamel,  and  was  some¬ 
times  preferred  to  gelatin  for  the  hi- 
chromated  images  (coatings)  used  in 
the  collotype  process  of  reproduction 
and  printing.  When  dissolved  in  acetic 
acid,  isinglass  forms  a  powerful  cement, 
for  which  reason  it  sees  considerable 
use  in  the  manufacture  of  glues  and 
adhesives. 

The  name  “isinglass”  also  is  given 
to  the  transparent  sheets  of  material 
fondly  remembered  by  the  older  genera¬ 
tion  as  the  “windows”  of  the  family 
coal  stove  and  kitchen  range!  But  such 
windows  weren’t  made  of  isinglass — 
they  comprised  sheets  of  the  mineral 
substance — mica.  This  is  still  used  for 
similar  purposes  in  the  form  of  color- 
i.  I  less  muscovite,  a  name  derived  from 
I  Muscovy  glass,  or  the  material  formerly 
I  much  used  in  Russia  for  window  panes. 

I 

r  I 

Platemaking  Plant 

QE.  P.,  Ithaca,  deems  the  cost  of 
m  photoengravings  too  high,  and 
wants  to  install  his  own  plant  for  their 
production — after  “reading  up'’  on  the 
process. 

A  The  necessary  experience  and 
•  practical  skill  required  for  mak- 
^  ing  good  line  and  halftone  etchings 
cannot  be  gained  by  poring  over  books 
and  trade  catalogs  on  photoengraving — 
you’ve  got  to  learn  things  by  personal 
J  application!  If  the  querist’s  contem¬ 
plated  plant  is  intended  merely  to  make 
a  few  plates  for  his  own  use,  he’d  better 
forget  the  idea  and  continue  to  buy  his 
plates — otherwise  he’s  liable  to  lose  his 
1  shirt! 

\  Installation  of  even  a  small  (but 
efficient)  photoengraving  plant  is  no 
minor  investment — neither  are  the  over¬ 
head  expenses  connected  therewith. 
Unless  a  regular  volume  of  work  flows 
through  the  plant,  the  occasional  plates 
made  in  the  establishment  will  prove 
to  be  darn  expensive  items! 
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FOR  BETTER  WORK.. 

Check  these 


...FOR  BIGGER  PROFIT! 


NYGREN-DAHLY  COMPANY 

M22-32  ALTCELD  ST.  CHICAGO  ILL 


This  modern  streamlined  unit 
WILL  HANDLE  A  FULL  25" 
SHEEJT!  And  within  Its  capacity 
it  gives  you  all  the  advantages  of 
larger  perforators.  It  will  Knife 
Cut  or  Slot  Hole  perforate.  It 
Crimps.  It  Scores.  It  Skip  perfo¬ 
rates  intermittently  for  running 
work  more  than  1  up.  No  burr. 
Sheets  lie  flat.  Perforating  can  be 
done  before  printing  and  stoc.c 
can  be  run  immediately  through 
automatically  fed  high  speed 
presses,  as  sheets  will  not  stick 
together.  Easily  the  finest  perfo¬ 
rator  In  or  near  its  capacity  to¬ 
day.  Write  for  circular. 


24  ROTARY 
PERFORATOR 


Slot  hole  or  Round  Hole  .  .  . 
Yes  .  .  .  BOTH  kinds  of  perforating 
on  this  one  machine.  Nothing  else 
like  it  .  .  .  It’s  an  exclusive  feature 
of  this  remarkable  N-D  22"  perfora¬ 
tor.  And  this  great  little  unit  also 
Crimps,  Scores,  Slits,  Strikes  (on  Slot 
Hole  heads  only).  Does  everything 
within  its  range  that  any  large  per¬ 
forator  can  do.  Uses  same  gauges  as 
big  N-D  units  .  .  .  gives  same  positive 
straight  line  accuracy.  Sheets  won’t 
stick  together  .  .  .  perforating  can  be 
done  before  printing.  It's  a  rugged 
machine  for  precise  work.  Write  to¬ 
day  for  illustrated  circular. 


TIMES  FASTER 
fhon 

HAND  WRAPPING 


SMALL 

INVfSTMENT 


JOSEPH 

COCGIN 


Th«  RIGHT  mochiiM  to  wrap 
yovr  mopaiiitM  tigkior,  fmtor 
and  mora  •conomkally  it  moda 
by  AAAGNACRAFT. 


Pony  Autoplote 
Machine  Problems 

Q(a)  How  can  the  smashing  of 
•  typefaces  of  curved  plates  be 
eliminated  at  the  shaver  arch  of  the 
Pony  Autoplate  machine?  (h)  Is  dress¬ 
ing  off  the  bolster  supporting  ring  in 
the  Pony  box  recommended  to  avoid 
turning  over  matched  edges  of  double¬ 
page  plates?  F.  Texas 

A  (a)  There  is,  of  necessity,  a  very 
r  narrow  clearance  on  the  Pony 

Autoplate  equipment  between  the  plate 
and  shaver  arch.  To  avoid  bruising  the 
face  of  the  curved  plates,  this  clearance 
cannot  be  changed  by  the  plate  lifter 
failure  to  drop  all  the  way,  due  to  chips 
blocking  it;  or  by  raising  plates  mov> 
ing  them  in  or  out  of  the  arch.  Infre¬ 
quently,  the  lifter  moves  from  center 
and  closes  up  the  tolerance  at  one  side. 
There  are  two  angular  brackets  in 
which  the  plate  lifter  slides  up  and 
down.  These  brackets  are  fastened  to 
“  the  cross  braces  of  the  machine  and 
are  adjustable.  The  socket  head  screws 
that  hold  these  brackets  to  the  frame 
must  be  loosened,  which  will  permit 
locating  the  lifter  to  the  center  of  the 
arch,  with  equal  clearance  along  the 
sides.  It  is  highly  advisable  after  mak- 
I  ing  this  adjustment  that  the  knife  be 
I  turned  once  around  with  a  bar,  to  make 

I  certain  that  there  is  at  least  .010"  clear- 

I  ance  between  the  knife  and  the  plate 
1  guide. 

S(b)  You  are  correct  in  that  the  bol¬ 
ster  supporting  ring  is  the  chief  cause 
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^intain  a  Mneolb-woHiina  moll, 
■na  room  tchodwio  and  cut  your 
cott  at  dm  samo  timol  Anyorto 
con  opocoto  ttw  AAAGNACRAFT 
wroppma  mockino. 


"Indlvldualtsed" 

NEWSPAPER  FOLDERS 

By  MARKHAM 

Qwarf  r-fold  (up  to  24  pages)  @  15,> 
000  to  18,000  hr.  Stationary  or  mov- 
oblo  comport  ■  built  to  fit  your  Hoo, 
Goss,  Scott  or  Duplex  .  . .  Eighth-Folder 
con  bo  added,  or  built  for  present  fold¬ 
er.  Teu  con  offord  this  treublo-froo, 
productive  oqulpmont.  Write  us  Today. 

MARKHAM  MACHINE  SHOP 

“Specialists  in  Specialties” 

48  Woodland  Ave.,  San  Rafael,  Calif. 


2 


BUHLER 


Flat  Bed 
Rotary 


Swissplex 


Printing  Press 
for  newspapers 


BUHLER  BROTHERS,  INC 


2121  STATE  HIGHWAY  #4,  FORT  LEE,  NEW  JERSEY 


Prints  directly 
from  flat  forms 
without  stereotyping. 
Output  5-6000  copies/hour. 
5  different  cut-heights. 
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AUTOMATIC  LABELING  THE 
CHESHIRE  WAY. 

REDUCES 

MAIL  COSTS 


Addressed  lobels  in  roll  strip  or  continuous 
pock  form  opplied  at  speeds  up  to  18,000 
per  hour.  CHESHIRE  MACHINES  ore  used 
by  neorly  oil  major  publishers  to  maintain 
schedules,  reduce  subscription  complaints  and 
costs.  Full  range  of  machines  available  for 
oil  types  of  moiling  — 27  years'  experience. 

If  NEWSPAPERS,  TABLOIDS, 

MAGAZINES,  CATALOGS, 

FLYERS,  DIRECT  MAIL, 

POSTCARDS  • 

ICheshire  mfliLiRG  mncHinES,  ine. 

1644  N.  Honore  St.,  Chicago  77,  Illinois 


ASK  FOR  CATALOG  R-10 


RED  TIGER  PRODUCTS,  INC. 

70  N.  Wocker  Dr.,  Chicoge  6,  III. 


COSlS^ 


TR.jr. 

■‘TRAVELING  RACK 


Ten  Hook-On  Trays  speed  up 
printini,  m Im eoiraphlnt, 
sortini,  insertint  .  .  .  keep 
thinps  movint  In  the  mail 
room. 

Write  for  folder. 
MARKOL  METAL  PRODUCTS.  INC. 

259  Mill  St.,  Rochester  14,  N.  Y. 


of  trouble  casting  double  pages.  Yet, 
if  you  do  remove  the  bolster  ring,  flush 
with  box,  it  will  be  necessary  to  obtain 
special  segment  casting  rings  for  both 
single  and  double  pages,  since  the  bol¬ 
ster  ring  also  serves  to  seal  the  lower 
end  of  the  Pony  box,  along  with  stand¬ 
ard  single  and  double  segment  casting 
rings.  There  are  other  methods  which 
may  correct  any  difficulties  encountered 
with  double  pages  in  the  Pony  Auto¬ 
plate  machine.  Among  them,  a  mat 
bolster  is  scored  onto  the  back  of  the 
double-page  matching  end.  Or,  leaving 
an  edge  long,  routing  off  may  be  done 
to  matching  line,  etc. 


Metal  Shrinkage 

Q//ow  much  shrinliaae  occurs  in 
the  cast  plated  K.  M.,  Kansas 
A  Metal  shrinkage  is  believed  lo  be 
#»•  uniform  in  both  directions  cross¬ 
wise  and  lengthwise  of  the  cast.  The 
amount  is  governed  by  the  «piantity  (»f 
metal  used  casting  the  plate.  A  type- 
high  cast  will  shrink  greater  than  a 
shell-high  cast.  Time  for  solidifying  the 
cast  may  influence  the  result. 


Printing  Surface  Damage 
on  Plates 


QUoiv  can  we  eliminate  the  darn- 
•  age  to  the  printing  surfaces  along 
the  top  or  bottom  edges  of  the  stereo¬ 
type  plates  in  the  sharing  arch  of  the 
Pony  Autoplale  machine? 

F.  R.  B.,  Ohio 

A  The  clearance  for  stereotype 
■  plates  being  moved  into  and  from 
the  shaver  arch  is  necessarily  limited. 
Usually,  this  clearance  is  too  limited 
to  avoid  rubbing  when  the  plate  ele¬ 
vator  under  the  arch  is  out  of  alicn- 
ment.  Such  corrections  are  readily 
made  through  adjustments  provided. 
Occasionally,  the  damage  may  be  due 
to  failure  to  keep  the  plates  resting  on 
the  plate  rails  and  centered  into  and 
from  the  arch. 
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^  ENGLAND  1 
NB  WS  PAPER 
.  CURES  i 
L  STATIC  A 


ARMSTRONG  STEAM  HUMIDIFIERS 


Gentlemen 


Nothing  that  we  have  attempted 
to  cure  static  has  been  as 
satisfactory  as  the  humidifier. 

In  fact,  it  now  appears  that 
operating  without  it  would  really 
get  us  into  a  mess  of  trouble. 

Very  truly  yours 


Henry  P.  Lewis. 


Editor  and  Publisher 


The  Graphic  Arts  Monthly- 


f  1 1 

IfW.'l 

■fw 

f  t».iXd| 

Eliminate  oil  vapors 
from  discharged  air 


KraissI  Class  23  pumps  are  spe¬ 
cifically  designed  for  the  graphic 
arts  field — printing  presses,  vac¬ 
uum  copy  frames,  vacuum  casting 
boxes,  automatic  dusting  proces¬ 
ses  and  similar  applications  where 
air  pressure  or  suction,  without 
discharge  oil,  is  preferable.  Pumps 
are  dry  lubricated— displacement 
blades  take  up  their  own  wear. 
Positive,  fan-cooling  for  continu¬ 
ous  high  performance.  Available 
with  double  extended  shaft  for 
group  installation  from  single 
power  source.  1750  rpm,  but  not 
limited  to  this  speed.  Capacities 
from  5  cfm  for  single  units — 
higher  for  group  drive. 

WRITE  TODAY  FOR  OUR  BULLETIN  A-1399 


294  WILLIAMS  AVE.,  HACKENSACK,  N.  J. 


by 

T.  HIGH 


press- 

work 

questions 


Streak  and  Mottling 

QjrUI  you  kindly  have  your  expert 
•  pressman  examine  enclosed  cards 
and  suggest  how  we  may  overcome  mis¬ 
erable  results  we  obtained.  These  cards 
were  printed  two-up  back  and  front  at 
same  time,  on  C&P  hand-fed — to  gauge 
pins  marked  XX.  Note  streak  through 
cut  and  mottling.  W e  used  three  rollers 
and  vibrator.  S.  S.  H.  J.,  Pennsylvania 
A  I  received  the  miserable  samples 
of  printing  that  you  submitted  in 
your  letter,  and  can’t  say  that  I  blame 
you  in  trying  to  find  out  what  could  be 
done  to  improve  your  type  of  work. 

No.  1.  It  looks  to  me  by  the  print  that 
you  submitted  that  the  vibrator  on  the 
press  was  too  tight  on  the  rollers.  This 
could  have  caused  the  streak  that  runs 
through  the  halftone. 

No.  2.  The  black  ink  was  too  soft  as 
the  dots  in  the  halftone  are  gray.  I 
would  suggest  that  you  use  a  better 
halftone  black  that  has  more  body,  is 
denser  and  hard  drying.  Try  running 
without  the  vibrator. 


Makeready  and  Workups 

QWe  have  been  experiencing  a  lot 
m  of  trouble  with  workups  in  both 
our  Linotype  and  Monotype  forms.  The 
pressman  and  I  have  had  quite  a  few 
discussions  as  to  the  cause  of  this  trou¬ 
ble.  Workups  can  be  expected  to  some 
extent  in  Monotype,  but  in  forms  con¬ 
taining  cuts  and  Linotype  there  should 
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Diecutting  Topics 

Published  in  the  Interest  of  Diecutting  by  The  Bar-Plate 
_ ORANGE,  CONNECTICUT 

If  You  Can  Print  You  Can 
Diecut  -  Score  -  Crease  -  Per- 


ONLY  THI 
BEST  IS  GOOe 
ENOUGH 

Mfg.  G>mpuny 


f orate  With  The  Same  Press 


Original  Heidelberg  Diecutting 
Jackets 


Clicker  Diecutting  Jackets  for  C  &  P 
and  Kluge  Presses 


BOSTON  POST  ROAD,  ORANGE,  CONN 


to  absorb 
vibration 
to  reduce  noise 
to  cut  maintenance 

Economical,  effective  mounting  —  1 
sq.  ft.  enough  for  4  tons  of  press 
weight.  Neoprene  —  lasts  for  years. 
Vit"  thick,  18"  square.  Easily  cut  to 
size  and  shape  and  installed  under 
presses.  Write  for  bulletin  415. 

The  MB  Manufacturing  Company,  Inc. 
1065  State  Street,  New  Haven  11,  Conn. 


For  Perfect 

PRESS  PERFORATING 


SABER  TOOTH 

PERFORATION  BACKING 

(Pat.  Applied  For) 

This  pr»-glued  metal  base  has  teeth  along 
the  edges  to  hold  it  firmly  to  the  tympon. 
It  con  be  used  on  both  cylinder  and  platen 
presses,  around  or  across  the  cylinder. 
Availably  in  15  ft.  rolls — ’A",  '/$"  and 
1/16"  wide  at  $3.85  per  roll. 

Ask  about  Saber  Tooth  Perforating  Rule. 
If  your  doalor  cannot  supply  you,  writ*  to 

H.  S.  BOYD  COMPANY 
6525  E.  24Hi  St.,  Tulsa,  Okla. 


be  very  few  workups,  if  any,  if  the  form 
is  adjusted  right  and  everything  lifts. 
My  contention  is  the  makeready  should 
be  done  on  the  press,  not  on  the  back 
of  the  form.  That  when  you  stick  paper 
over  the  back  of  a  form,  air  gets  under 
I  the  paper  and  forces  up  the  material 
I  around  cuts,  etc.  I  have  discussed  this 
f  with  a  few  “old-timers'*  and  they  say 
j  you're  asking  for  trouble  when  you 
make  ready  on  a  form  in  that  fashion. 

'  /  would  appreciate  any  ideas  that  you 

J  may  have  on  this  matter  and  any  sug- 
I  gestions  you  may  offer  that  would  help 

I  to  eliminate  this  problem. 

-  L.  D.,  Missouri 

A  In  answer  to  your  letter,  I  would 
j  say  that  there  are  several  things 

that  may  cause  this  condition. 

Monotype  and  Linotype  should  be 
type-high  (.918)  to  start  with  and  with 
a  full  packing  on  the  press  there  should 
be  no  reason  to  put  the  makeready  be¬ 
hind  the  form.  If  the  cuts  are  under  or 
over  type-high,  they  should  be  adjusted 
_  by  taking  the  high  ones  down  or  under- 
laying  the  ones  that  are  low,  then  plan- 
I  ing  the  form  down  and  trying  again 
I  until  the  form  is  uniform.  Then,  you 
■  can  make  ready  with  an  overlay  under 
I  the  packing  of  the  press. 

I 

I 

■  Trouble  with  Rules 

QI  would  appreciate  very  much 
•  your  advising  me  as  to  how  I 
I  could  print  a  letterhead  without  getting 
J  hubbies  in  the  rule.  Our  letterhead  was 
I  printed  on  a  C&P  8x12. 

■  I  cleaned  the  rollers,  ink  plate  and 
j  form,  but  after  a  few  deem  ones  were 
I  done,  the  bubbles  started  to  appear 
■  again.  V.  P.,  New  York 

Ain  answer  to  your  letter,  I  would 
■  suggest  that  you  set  the  rollers  so 
•  that  they  run  over  the  rules  lighter  and 
I  not  dig  in.  This  can  be  done  by  locking 
■  bearers  in  tbe  form.  Also,  use  a  good 
’  I  Bond  Blue  as  the  ink  that  was  used  on 
I  the  sample  was  much  too  soft  and 
J  watery. 
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Phenoid  removes  even  encrusted  ink 
in  a  jiffy.  A  few  drops  make  plates, 
type,  press  parts  gleam. 

No  hard  rubbing. 


Order  from 
your  supplier 

INSTANTANEOUS 

type  cleaner 

TRADE  MARK 

Chalmers  Chemical  Co.,  123  Chestnut  St.,  Newark  5,  N.  J. 


LOOK  TO  THE  YEARS  AHEAD  WITH 

PRINTING  INDUSTRIES  EQUIPMENT 


The  SAD-O-AAATIC  multiconverter,  perforates, 
numbers,  creases  or  scores,  cuts  straight  or  to 


SAD-O-MATIC 


PRINTING  INDUSTRIES  EQUIPMENT,  INC. 

1 35  W.  20TH  STREET  NEW  YORK,  N.  Y. 
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Bodoni  Bold 
Condensed 


Here  is  the  latest  addition  to  the 
growing  Ludlow  Bodoni  family. 
Condensed  and  legible,  this  new 
series  is  superior  for  outstand¬ 
ing  news  and  feature  heads. 

Ludlow  Typograph  Co. 

2032  Clybourn  Ave.  •  Chicago  14 


AMERICAN 

BOILERS 

BETTER  PRESSWORK 
ON  EVERY  PRESS 

AMERICAN  ROLLER  COMPANY 
1 342  N.  HALSTED  ST.,  CHICAGO  22,  ILL. 
22S  N.  New  Jeney.  Indianapolis  4,  Ind. 


SOLD  BY 

Western  Newspaper  Union 
E.  C.  Palmer  &  Co. 
Harry  W.  Brintnall  Co. 


I 

M 


By  P.  R.  THOMAJAN 


One  of  the  best  silk-screen  jobs  we’ve 
ever  seen  is  that  done  on  milady’s  legs. 

When  body  copy  has  a  smart  silhouette 
it  gets  the  once-over  so  much  more 
quickly. 

Typefaces  should  be  unctional  as  well 
as  functional  to  register  with  effect. 

An  alert  mind  is  gauged  by  its  impres¬ 
sions  per  hour. 

Rush  jobs  always  seem  to  be  shooting 
the  rapids  and  they  cause  many  upsets 
all  along  the  line. 

Crack  down  on  the  split  second  if  you 
would  do  momentous  work. 

Seasoned  executives  crispen  and  tem¬ 
per  enthusiasm  by  keeping  it  slightly 
chilled. 

Those  who  quote  rock-bottom  prices  are 
the  ones  who  are  always  throwing 
stones  at  each  other. 

Let  your  work  have  a  heady  quality  but 
never  let  it  get  intellectual. 

Avoid  being  prize-and-price  conscious. 

Smooth  typography  bevels  and  banks 
avenues  of  information. 
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DON'T  GET  YOUR  SIGNALS  CROSSED 


CHALLENGE  STYLE  E 


Always  Specify  CHALLENGE 


for  the  finest  in  paper  drills! 


It  only  takes  one  pitch  to  hit  a  home  run.  And  it  only 
takes  one  paper  drill  —  the  right  one  —  to  increase 
the  scope  and  efficiency  of  your  bindery 
operation. 

The  right  paper  drill  for  you  is  Challenge! 


7»0.C 


THE  CHALLENGE  MACHINERY  COMPANY 


Office,  Factories  and  Show  Room: 
GRAND  HAVEN.  MICHIGAN 


NEW  illustrated  Catalog  GA  | 
shows  models,  applications  ' 


MODEL  DR  hot 
Knob  Rotot,  toft 
bock  to  xoro  in 
o  liffy. 


This 

REDINGTON 
Counter 
fits  Chandler 
St  Price  and  Kluge 
presses.  Other 
models  have  been 
"standard  equip¬ 
ment"  for  years  on 
Bantbin  •  Kelly  •  MiehJe  • 
Miller  and  many  other  leading 
printing  presses,  proof  presses, 
folding  machines,  shears, 
sheeting  machines  and 
other  equipment.  Noted  for 


100%  Accuracy  . 
Long,  Long 
Life 


★  IVrite  for  your 
copy  today! 

EB. 


LREDINGTON 


CO.  — 


tIO  So.  Sangamon  St.,  Chicago  7.  III. 


The  following  is  from  the  book  “Shop 
Manual  of  Typographic  Numbering 
Machines”  by  Mr.  Lichter,  and  is  re¬ 
printed  with  permission  of  the  author. 


How  to  Change  Skip  Wheels 

The  changing  of  skip  wheels  without 
devices  and  unnecessaiy  contraptions  is 
simple,  and  can  he  mastered  with  just  a 
little  practice  if  the  following  steps 
are  adhered  to: 

1.  Remove  plunger. 

2.  Unscrew  shaft  screw. 

3.  Push  or  unscrew  shaft  and  remove 
slowly,  keeping  wheels  in  line  by  hold¬ 
ing  the  machine  lengthwise  with  the 
thumb  at  the  cond)  spring  side,  and 
the  index  finger  on  all  wheels  at  op¬ 
posite  side. 

4.  Hold  firmly,  and  slightly  tilt  ma¬ 
chine  toward  you  so  that  unit  pawl  does 
not  fall  back  when  removing  unit  wheel, 

5.  Insert  skip  wheel  carefully  in 
position,  making  sure  that  unit  pawl 
rests  on  the  ratchet  of  skip  wheel. 

6.  Line  up  wheels  with  centering 
shaft,  and  insert  shaft,  screw,  and 
plunger  parts. 

Note:  On  some  makes  of  machines 
the  operating  lever  must  also  be  re¬ 
moved,  before  shaft  is  taken  out. 

Why  Skip  Wheel  Machines 
Sometimes  Fail  to  Work 

Oftentimes,  machines  that  are 
changed  over  to  skip  machines  fail  to 
perform  correctly,  whereas  before  the 
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Bigger  Profits 
Larger  Numbers 


FORCE 

LARGE-FIGURE  TYPOGRAPHS 


Tickets 


Ov*r- 

Typ«-Hlgh 

Typograph 


Labels 


These  machines  pay  off 
handsomely  on  large-figure 
numbering  —  reduce 
trouble,  increase  speed  and 
profit.  Type-High  Cases: 
^2"  figures.  Over-Type- 
High:  Yt,"  te  \V%"  figures. 
Ask  for  catalog. 


large* 

Figure 


Write  for  Force  Typograph 
Operating  &  Maintenance 
Manual. 


I  Typograph 


FORCE  MANUAL  of  OPERATING  S  MAINTENANCE 
INSTRUCTIONS  for  ROTARY  NUMBERING  HEADS 

interesting  16-page  book  covers  routine  repairs, 
trouble-shooting,  maintenance.  Also,  much 
information  on  selection  and  Installation  of 
DU  and  MH  Heads.  Invaluable  reference  work. 
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COMPARE 
Design  Features 

Quality  Price 

NONPAREIL  MODEL- for  large  dia.  cyl¬ 
inder,  automatic  and  platen  presses  — 
Roman  or  Gothic  figures  —  forward  or 
backward  motion— “No, ’’slide  plunger 
only  7  pts.  high. 

LOCK-WHEEL  MODEL-for  small  dia. 
cylinder  high-speed  presses  — same 
features  as  nonpareil  plus  patent  lock 
bar  which  prevents  “throwover.” 

*6  wheel  models  $2.00  extra.  Remov¬ 
able  slide  plunger  $1.00  extra.  7-  and 
8-wheel  models  available.  All  prices 
F.O.B.  Brooklyn,  N.  Y. 

Dollar  for  Dollar  WETTER  Givos  You  More 


UJClICR  NUMBERING  MACHINE  CO. 

ATUNTIC  AVENUE  A  LOCAN  STREET  ■  RRCKlHirN  S.  H  V 
ONLY  UNION  MADE  NUMBERING  MACHINE  NS  U  I  A 


change  and  insertion  of  skip  unit  wheel, 
the  machine  acted  perfectly.  It  is  of 
the  utmost  importance,  when  changing 
machines  to  skip  operation,  that  the 
same  No.  plunger  and  all  other  parts 
belonging  to  the  machine  are  inserted 
back  without  interchanging  parts  from 
other  machines. 

There  are  several  explanations  for 
the  above,  one  of  which  is  largely  due 
to  wear  of  one  or  several  parts  of  the 
mechanism  which  will  not  mesh  with 
the  replacement  parts.  When  changing 
to  newer  unit  skip  wheels,  or  inter¬ 
changing  parts  from  other  machines, 
the  reaction  of  the  machine  immedi¬ 
ately  becomes  altered. 

When  a  skip  wheel  is  put  into  an  old 
machine,  the  skip  wheel,  being  com¬ 
paratively  new  and  used  only  occasion¬ 
ally,  will  not  have  as  much  wear  on  its 
wheel  ratchet  as  does  the  removed  unit 
wheel  ratchet.  If  the  actuating  pawl 
has  been  stepped-off  and  engages  me¬ 
chanically  with  the  old  worn  unit  wheel, 
the  new  skip  wheel,  when  put  in  its 
first  position  in  the  machine,  may 
change  the  resting  position  of  the  ac¬ 
tuating  pawl  to  an  improper  level,  so 
that  the  wheels  may  not  turn  as  easily. 
The  actuating  pawl  may  fail  to  drop 
correctly  into  the  slots,  causing  skip¬ 
ping  and  numerous  errors  to  occur. 

Another  reason  for  the  failure  of  skip 
wheels  to  turn  is  the  wear  or  grooved 
markings  found  on  shafts.  This  is  due 
to  constant  rotation  of  wheels  and 
swing.  When  a  unit  wheel  is  replaced 
with  a  skip  wheel,  the  skip  whe^  may 
not  fit  properly  into  the  same  position 
occupied  by  the  removed  wheel,  after 
the  defaced  shaft  is  again  inserted,  so 
consequently  these  grooves  will  retard 
the  movement  of  the  wheel. 


Changing  5-Whetl  Machine  to 
6*Wheel  Operation 

QCan  a  5-wheel  machine  be  con- 
•  verted  to  a  6-wheel? 
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AMERICAN  NUMBERING  MACHINE  CO,  BROOKLYN  8,  N.Y. 


Clean  and  Oil 
Numbering  Heads 
In  One  Quick  Step 

with  SOL-DOR 

In  a  matter  of  minutes  Sol-Dor 
Cleaning  Unit  with  special  solvent 
fully  cleans  and  oils  numbering 
heads.  No  dismantling  required! 

SOL-DOR  Stops 

Jamming 

Repeating 

Skipping 

(  usually  due  to  dry  or  dirty  heads  ) 
SOL-DOR  Cleans 

25  to  30  Standard  Machines,  or 
15  to  20  Rotaries  in  one  load 

SOL-DOR  Protects 

Leaves  thin  film  of  non-gumming 
oil.  Assures  longer  service  at 
lower  cost. 

TRY  IT  YOURSELF,  FREE.  Use  Sol-Dor 
Numbering  Machine  Cleaner  with 
Sol-Dor  cleaning  solution  in  your 
own  shop.  If  you  return  it  within  30 
days,  for  ANY  reason,  no  charge 
will  be  made. 


A  That  depends  on  the  frame  of  the 
5-wheel  machine.  If  there  are  5 
wheels  and  a  washer  adjacent  to  the 
unit  wheel,  the  washer  can  be  removed 
and  a  tens  wheel  added  to  make  the 
6th  wheel.  Also,  other  minor  additions 
and  resetting  parts  would  have  to  be 
made,  such  as  adding  another  retaining 
pawl,  a  6-wheel  comb  spring,  removing 
actuating  pawl  pin  and  resetting  actuat¬ 
ing  pawl,  and  possibly  changing  the 
unit  pawl  and  unit  pawl  spring. 


Why  Plunger  No.  Cuts 
Through  Sheet 

Q  While  printing  a  numbering  job 
m  running  two-on,  one  of  the  plunger 
No.'s  kept  cutting  through  the  paper. 
We  tried  to  remedy  this  trouble  by  cut¬ 
ting  out  the  No.  impression  on  packing, 
but  jailed  to  overcome  this  nuisance. 
A  Making  a  cut-out  makes  the  im- 
^  •  pression  of  the  No.  cut  deeper  into 
the  paper  printed.  The  trouble  may  be 
excess  tension  of  the  plunger  spring, 
or  an  oversize  and  extending  spring. 
The  binding  of  the  spring  in  the  plunger 
may  be  another  cause.  The  latter  men¬ 
tioned,  will  prevent  the  plunger  No. 
from  depressing  low  enough  to  type-hi 
so  that  the  No.  consequently  will  dig 
into  the  packing  and  its  impression  will 
cut  through  into  the  paper. 


Model  30 
Price. ..including 
1  gal.  Sel-Der 
Solution...$69.50 


SOL-DOR  Solution  1  qt.$2.00,1  gal. $5.50 
(Also  available  in  5  gal.  containers  at 
$3.75  and  55  gal.  drums  at  $3.50) 

F.  O.  B.  Athens,  Ohio,  or  Brooklyn,  N.  Y. 


uJclfCR  NUMBERING  MACHINE  CO. 

ATUNTIC  AVCNUC  &  LOGAN  STRUT •  BROOKLYN  S.N  Y 


Why  Forward  Machine  Cannot 
Be  Changed  to  Backward 

QCan  a  forward  machine  be  con- 
m  verted  to  a  backward  machine  by 
changing  and  using  the  same  wheels  or 
by  reversing  the  gears  onto  other  side 
of  the  wheels? 

A  The  answer  is  definitely  NO!  The 
reason  is  that  the  engraved  posi¬ 
tion  of  the  figures  on  the  wheels  of  a 
backward  machine  is  reverse  to  that  of 
a  forward  wheel.  On  the  forward  wheel 
machine  the  consecutive  action  runs  1 
to  0.  and  on  the  backward  wheel  0  to  1. 
If  all  the  forward  or  backward  wheels 
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QUALITY 


SERVICE 


THE  PERFECT 
SPOT  CARBON  PROCESS 


Eliminates  car 
bon  sheets 


•  Makes  1 7  clear 
copies 


•  Does  not 
smudge  or 
smear 


•  May  be  applied 
in  any  shape  or 
area 


For  use  on  every 
stock  from  safe¬ 
ty  paper,  to 
gummed  labels, 
to  heavy  ledger, 
to  tissue,  to 
cardboard 


For  longhand, 
typing  >  or  any 
business  ma¬ 
chine  . 


Does .not  dry 
out  or  deteri¬ 
orate  with  age 


Wrf f e  for  Stttitpfles  andf  Titfermdf  1011 

TRANSKRiT  CORP^ 

...y  633  S*  Plymottffe  O,  ;  704  Broadway 

Chicago  V  Ul.  ;  New  York  3*  N.  Yi 
'  HArrijon  7-0247  J  G Rama rcy  7-6700 


IG 


r 


KEY 

NUMBERIN 

MACHINE 


JSf2  013561 


4%  *  81/2  Pka  $15,00 

ONE  MACHINE  FOR  AU: 

•  FORWARD  k 

In  incond* — n«  $cr*ws 
_  ,  jka....  , ^  »Prl«««  to  bothnr 

•  BACKWARD 

•  SKIPS 

•  REPEATING 

WRITE  FOR  FOLDER 

M.  H.  GETSCHEL  CO. 

1975— M«li  Sf..  BROOKLYN,  N.  Y. 

sots  IMPOKTEll  AND  AGENT 


The  SIMCO  “Midget”  is 
guaranteed  to  be  the  surest, 
least  expensive  static 
eliminator  available  for  all 
printing,  folding  and  binding 
machinery!  Write  for 
complete  facts. 


Hiiurn  riimpiiiii 

Vlulniil  Si.,  t iinsilalr,  I'li. 


with— Extra  tnt  of  6 
(tool  wImoI*— $7.50. 
All  StMl  ConstriMtlM 
Guarantoed  ForOneYMr. 
Mfd.  In  W.  Gannany. 
Othor  MochlnM  from 
midgoti  to  slants. 


A  house  organ  for  Printer's 
and  Lithographer's  Customers 
Writs  for  information 


PERRY  PRINTING  CO. 

920  Yankee  Road 
Middletown,  Ohio 


of  a  machine  were  reversed  and  ratchets 
placed  on  the  right  side  of  each  wheel, 
the  figures  would  then  print  upside- 
down. 

Why  Skip  Wheels  of  One  Set 
Cannot  Be  Used  on  Other  Jobs 

QITe  have  skip  5  numbering  mo¬ 
rn  chines,  and  occasionally  we  get  a 
three-on  job  for  numbering  checks, 
which  we  number  by  hand.  As  these 
are  skip  wheels,  can  we  use  three  of 
these  jive  machines  to  number  our 
checks?  W e  cannot  seem  to  figure  this 
out  and  profess  ignorance  of  the  work¬ 
ings  of  skip  wheels. 

A  All  skip  wheels  come  in  sets  of 
2-3-4-5-6-7-8-9-10,  etc.,  and  each 
set  of  wheels  represents  the  number  of 
wheels  necessary  for  the  special  num¬ 
bering  job  in  question.  In  your  case 
you  would  need  a  set  of  skip  3  wheels. 
The  explanation  to  follow  may  be  of 
some  help  to  you. 

The  figures  are  engraved  in  different 
sequence  on  each  set  of  wheels.  If  you 
look  closely  on  the  unit  wheels  of  your 
set  of  skip  5  machines,  you  will  observe 
that  the  figures  are  engraved  as  follows: 

On  each  of  these  wheels  there  is  a 
repetition  of  two  numbers.  The  first 
wheel — 1  and  6;  second  wheel — 2  and 
7 ;  third  wheel— ^  and  8 ;  fourth  wheel 
— ^  and  9;  and  on  the  fifth  or  last  unit 
wheel  the  5  and  0  repeats  itself.  You 
can  readily  see  that  by  picking  any  of 
your  skip  5  wheels,  for  skip  3  number¬ 
ing  of  your  checks,  you  cannot  possibly 
get  consecutive  numbers  on  each  sheet. 

Stay  away  from  a  printer  who  argues 
politics  with  his  prospects— he  will  do 
other  foolish  things  too. 

— Old  Tramp  Printer 


Books  can  help  you  to  do  a  better 
Job,  gain  more  knowledge  about 
yours  and  related  fields,  and 
achieve  success.  For  a  free  list  of 
excellent,  technical  graphic  arts 
books  write  to  GAM. 
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WITH 


// 


Quick 

PERFEX 

TOP  SHEET 


IT  SAVES  TIME  IN  MAKE  READY 

Consists  of  a  smooth,  hard,  synthetic  surface  with  a  resilient 
backing  that  reduces  batters  and  break-aways.  Makes 
solids  lay  smoother.  Does  not  create  static. 

Can  be  used  on  any  letterpress  from  proof  press  to  rotary. 
Cut  sheets  to  fit  any  press.  Also  made  in  special  sizes  and 
in  rolls  to  48  inches  wide. 


DISTRIBUTORS 


<;AETJENS.  BERGER  ft  WIRTH.  INC. 

Officcsi  Chicago.  III.,  Milwaukee,  Wis. 
Sh  Louis,  AAo.  Minneapolis,  Minn. 

NESSLER  ft  WAGNER  COMPANY,  INC. 

Office:  Cincinnati,  Ohio 

DIXIE  TYPE  ft  SUPPLY  CO. 

Office:  Birmingham,  Ala. 

GEORGE  R.  KELLER  INC. 

Offices:  Washington,  D.  C.,  Baltimore,  Md. 
Charlotte,  N.  C. 


SINCLAIR  ft  VALENTINE  CO. 

Offices:  All  principal  cities 

WH.  R.  RECHT  COMPANY 

New  York  City 

WECO  TRADING  CO. 

New  York  City  and  Export 


SWOPE  OIL  ft  CHEMICAL  CO. 

Philadelphia,  Pa. 

Send  for  descriptive  folder 

NATIONAL  AUTOMOTIVE  FIBRES,  INC. 

TRENTON  1,  NEW  JERSEY 


The  Original 

Plastic  Water-Soluble 
Padding  Compound 


This  handy,  sharp  Merit  Pad¬ 
ding  Knife  is  yours  FREE  with  a 
minimum  order  of  1  gallon  or  4 
quarts  of  MERIT  PAD. 

You’ll  like  Merit  Pad.  Binds 
every  type  of  paper  with  one  coat. 
It’s  tough,  flexible,  permanent, 
economical.  Ideal  for  snapout  and 
interleaved  carbon  forms. 

Ready-mixed  Merit  Pad — the 
cold  process,  all-purpose  padding 
compound — comes  in  six  attrac¬ 
tive  colors:  White,  Red,  Blue, 
Green,  Orange,  Black. 

Get  your  FREE  Padding  Knife 
today.  Use  coupon  below,  attach 
to  your  order  for  Merit  Pad,  send 
to  your  local  dealer  ...  he  will 
deliver  your  knife  to  you. 

MERRITT  PRODUCTS  COMPANY 

1547  East  18th  St.,  Clevtiand  14,  O. 

Send  this  coupon  to  your  AAerit  Pod  Deoleri 

I  want  the  Merit  Padding  Knife  FREE 
with  attached  minimum  order  for  I 
gallon  or  4  quarts  of  MERIT  PAD. 

Name .  - 

Company . 

Street . 

City . Zone... State - 

lOJJtr  Expires  June  30,  /9S5/ 

A  Few  Dealerships  Available 


Printing  on  Paperboard 

What  essential  difficulties  will  we 
•  encounter  in  changing  from  the 
printing  of  paper  to  the  printing  of 
paperboard?  What  factors  will  we  be 
concerned  with  on  paperboard  which 
are  not  found  on  paper? 

K.  S..  New  York 
For  the  most  part,  paper  is  a 
e  comparatively  hard  compressed, 
flexible  sheet  of  uniform  caliper 
throughout.  It  is  much  easier  to  secure 
excellent  printing  results  on  paper 
than  it  is  on  paperboard.  The  factors 
which  you  must  face  when  printing  on 
paperboard  are : 

1.  The  smoothness  of  the  sheet.  By 
this,  we  particularly  refer  to  the  fin¬ 
ished  surface  of  the  coated  sheet.  If 
this  surface  is  not  smooth,  then  the 
printing  is  apt  to  be  mottled.  The 
smoothness  of  the  sheet  is  determined 
by  the  materials  used  on  the  face  of 
the  sheet  at  the  time  the  board  is  be¬ 
ing  manufactured. 

2.  The  compressibility  of  the  board. 
Certain  boards  may  be  “fluffed  up” 
while  other  boards  are  compressed  to 
the  greatest  possible  degree.  This 
means  that  the  “fluffed-up”  boards  have 
greater  absorbency  than  the  compressed 
boards  and  the  result  is  that  the  ink 
penetrates  into  the  board  and  does 
not  remain  on  the  surface.  A  “fluffed- 
up”  sheet  is  much  harder  to  print. 

It  might  be  added  that  certain  box- 
makers  like  to  get  a  lighter  weight 
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Laminates  include: 

FOIL  PAPERS 
FOIL  BOARDS 
FOIL  CARD  STOCK 
WRAPPING  FOILS 
HEAT  SEAL  FOILS 
LAMINATED  PAPERS 
LAMINATED  FABRICS 
HEAT  SEAL  PAPERS 
LACQUERED  NH  FOIL 
GUMMED  NET  FOIL^ 


TROJAN  Foil  Stork: 


include  weights,  finishes  and  colors 
that  exactly  meet  the  requirements  of  Seal  and  Label 
Printers,  Greeting  r,ard  Manufacturers,  Folding  and  Fancy- 
Box  Makers,  Gift  rap  Converters  and  Novelty  Manu¬ 
facturers.  TROJAN  Foils  are  characterized  by  their  fine 
printing,  lithographing,  embossing  and  die-cutting  quali¬ 
ties.  If  you  use  foil  laminated  paper  or  board,  in  rolls  or 

^ - -  sheets,  gummed  or  ungummed, 

^  3  you  will  find  a  TROJAN  grade 

^  j  that  is  best  for  your  purpose. 


fm  m  S.etnyU  M*li 

A  FREE  Trojtn  SampU 

Book  of  lAmifiatwl  FotU  will  br  piodly 
•OAi  upon  Writs  Toubv 


The 

GUMMED  PRODUCTS 
Compony 


Main  ufices  and  Mills:  TROlu  OHIO — SaUs  Offices:  Atlanta,  Chico^.  Cincinnati,  Cleteland,  Los  Angeles,  Neu'  York, 
Philadelphia,  St.  Louis,  San  Francisco^  Distributors  from  coast  to  coast. 
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RUBBER  PRINTING  PUTES 


PLATENS  tr'KlS** 


"THE  EVA-PRESS" 

Writ*  far  lauratura 
AMERICAN  EVATYPE  CORPORATION 
DaarflaM.  llllMit 


•  •  YIARS  MAKERS  OE  PRINTINO  PUTES 


42*  S.  EEDERAl  $T.  CNICACO  i,  III. 


"HACO"  GRINDERS 

for  RUBBER  PLATES 

Grind  the  back  with  a  Rood  Grinder. 
Save  makeready  time,  get  a  much 
better  print.  This  Grinder  grinds 
perfectly  to  1 /1000th  of  an  inch. 
Free  information.  Write  todoy— 
no  obligation. 

0.  e.  HANET  eO.,  IIS9  VIOTORIA  AVE. 
LOS  ANOELES  I,  CALIFORNIA 


sheet  because  they  get  more  sheets  per 
ton.  Howeyer,  the  economy  is  question¬ 
able  and  the  so-called  “fluffed-up** 
sheets  are  used  only  when  the  item  to 
be  packed  is  low  priced  and  the  qual¬ 
ity  of  printing  is  not  of  major  impor¬ 
tance. 

3.  Ink  Receptivity.  It  is  a  well-known 
fact  that  various  formulas  are  used  in 
the  manufacture  of  paperboard  which 
call  for  certain  amounts  of  newsprint, 
certain  quantities  of  virgin  fiber,  etc.  A 
well  made  board  is  made  up  of  com¬ 
ponents  which  lend  themselves  to  good 
ink  receptivity.  In  many  instances,  a 
very  hard  sheet  will  have  excellent  ink 
receptivity  while  another  hard  sheet 
will  have  very  poor  ink  receptivity.  It 
also  depends  on  the  materials  used  in 
the  board  and  the  way  the  board  is 
made. 

4.  Uniformity  of  Caliper.  One  of  the 
important  differences  between  paper 
and  paperboard  is  that  the  caliper  of 
paper  remains  constant  while  the  cali¬ 
per  of  a  paperboard  sheet  may  vary 
from  one  to  two  points.  This  means 
that  greater  care  is  necessary  in  making 
ready  the  press. 

These  are  a  few  of  the  points  to 
watch  out  for.  However,  experience  is 
the  greatest  teacher  of  all  and  when  a 
printer  becomes  familiar  with  the  vari¬ 
ous  grades  of  paperboard,  he  will  have 
a  better  idea  as  to  the  smoothness  fac¬ 
tor,  the  compressibility  factor,  the  ink 
receptivity,  and  uniformity  of  caliper. 


Glassine  and  Parchment 
Laminated  Sheets 

Would  it  be  possible  for  you  to 
•  explain  the  difference  between  a 
glassine  laminated  sheet  and  a  parch¬ 
ment  laminated  sheet? 

M.  L.,  Michigan 
A  glassine  laminated  sheet  offers 
■  greater  grease  resistance  as  well 
as  moisture  vapor  resistance.  However, 
a  glassine  laminated  sheet  costs  more 
Continued  on  page  252 
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/IffieHeals 

Xea^ihf 

jfndefieHitcHt 

Wastepaper  Packers 

Your  paper  waste  becomes 
profit  when  it  is  reclaimed. 

Do  you  support  the  mill  which 
make  this  disposal  possible? 

THOMAS  PAPER  STOCK  CO. 

1500  No.  Hooker  St.,  Chicago  22,  111. 
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C.  F.  ANDERSON  &  CO. 

3229  CALUMET  AVE.,  CHICAGO  16 


FROM  THE  COPY. 

BOARD  THROUGH 
THE  PRINTING 
TO  THE  CLEAN-UP.  MIHMHi 
INDUSTRY'S  MOST  COMPLETE  LINE 
SEND  FOR  FOLDER 


EASY  to  Push 

When  Loaded! 


ANDERSON 

UPRIGHT  TRUCKS 


These  rigid  trucks  hold  a 
full  load  without  sagging 
and  can  be  easily  moved. 
Steel  rods  for  back  and 
sides  keep  trucks  "dust- 
proof."  Tilted  hardwood 
platforms,  Rockite  casters. 


2  platforms  for  Bindery 

4  platforms  for  Job  Prtss 
Room 


RIGID! 

56'  high;  plat¬ 
forms,  I9'/4'  X 
2S>/a'  (also 
25'  X  38'). 


Send  for  Circular 
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Mod«l«  It  to  52 

Sheet  Sizes  from  7x7"  to  38x52" 
Sheet  Thickness  up  to  .060" 

Speeds  Up  To  3000  Prints  Per  Hwr 


Screen  Process  Print¬ 
ing  Presses  designed 
and  built  for  high 
speed  production  of 
posters,  displays, 
signs,  covers,  greet¬ 
ing  cards,  decals,  etc. 


Screen  Process  Dec¬ 
orator  Presses  speci¬ 
ally  designed  for 
printing  on  fiat  rigid 
material  such  as 
metal,  glass,  plastic, 
waliboard,  etc 


m 


Sheet  Sizes  from  4x9"  to  28x43" 
Sheet  Thickness  from  .020  to  %" 
Speeds  Up  To  2000  Prints  Per  Hour 


The  Generol  Convectaire 
Dryer  is  a  compact,  automatic 
unit  which,  when  coupled  to 
a  General  Press,  will  deliver 
sheets  at  speeds  up  to  3000 
■  per  hour. 


General  handles 
a  complete  line  of 
equipment,  supplies 
and  inks  for  use 
with  General  Screen 
Process  and 
Decorator  Presses. 


GENERAL 
RESEARCH 
&  SUPPLY 
COMPANY 

S77  South  Division  Avenue 
Grand  Ropids  3,  Michigan 


■'■ft- 

k 


PAPER  JOGGERS 


Speed  Production  \ 
By  Eliminating 


Reduce  handling  costs  on  oil  types  of 
paper  stock  —  from  onionskin  to  heavy 
board.  Eliminate  slow,  laborious  hand 
jogging.  Automatically  align  stock  for 
perfect  register  for  press,  cutter  or 
bindery  work. 


Bin 

Type 

Single 

Action 


0 

Writ*  today 
for  complot* 
catalog  data  —  Free 


SYNTRON  CO. 

579  Lexington  Ave.  Homer  City,  Po 


tile  is  a  non-chalking  type  and  the 
transparency  will  depend  on  the  type 
of  vehicle  in  which  it  is  ground.  The 
white  enamels  may  be  let  down  with 
clear  varnish  or  thinners.  A  transparent 
base  will  not  give  the  desired  effect  as 
there  is  some  hiding  qualities  in  the 
regular  transparent  base. 


Applying  Glue 

QI  would  like  to  know  if  it  is  prac- 
•  tical  to  screen-process  water-solu¬ 
ble  glues.  It  would  seem  that  a  glue 
would  soon  clog  the  silk,  or  is  it  neces¬ 
sary  to  use  meted  gauze  instead  of  silk? 
/  would  appreciate  any  help  you  could 
give  me  on  this,  such  as  the  kind  of 
glue  to  use,  kind  of  stencil,  block-out 
medium,  etc.  W.  N.  S.,  Michigan 

A  There  are  various  uses  of  silk 
•  screens  for  applying  glue,  namely, 
for  applying  a  coat  of  glue  on  a  decal 
sheet,  for  applying  glue  on  top  of  a 
screened  decal  and  for  spot  gluing. 
There  is  a  decal  adhesive  or  glue  on 
the  market  which  will  do  for  both  the 
decal  or  spot  gluing.  Any  type  of  liquid 
glue  may  be  used  and  glycerin  must  be 
added  to  slow  up  the  drying. 

There  is  on  the  market  a  plasticizer 
for  addition  to  show  card  colors  to  en¬ 
able  these  colors  to  be  screened.  This 
plasticizer  may  be  added  to  the  glue  to 
give  it  body  and  make  a  better  screen¬ 
ing  material  when  spot  gluing.  The 
regular  silk  screen  is  all  right  inasmuch 
as  a  wire  mesh  would  give  a  heavier 
deposit  of  glue.  Of  course,  if  a  heavy 
deposit  of  glue  is  desired  then,  by  all 
means,  use  a  metal  mesh  screen.  The 
kind  of  stencil  can  be  any  type  of  lac¬ 
quer  film  or  shellac,  or  lacquered  pa¬ 
per.  The  block-out  medium  should  be 
a  lacquer  or  shellac  base. 


Some  printers  make  a  lot  of  noise  while 
working — mostly  with  their  mouths. 

— Old  Tramp  Printer 
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Send  for  your  1  £z^S9"Profit  Pack"  NOW 


You’ll  find  the  ’’FASSON 
Profit  Pack  for  Printers”  a 
gold  mine.  It  helps  you  de¬ 
velop  a  lot  of  profitable  self- 
adhesive  paper  business  —  it 
tells  you  how  to  find  new  cus¬ 
tomers  in  specialized  fields  — 
manufacturing  plants,  appli¬ 
ance  and  automotive  dealers, 
repairmen,  etc. ...  It  contains 
a  series  of  bulletins  showing 
many  useful  pieces  you  can 
easily  sell  them  —  everything 


from  backbar  signs  to  mailing 
pieces,  printed  on  FASSON 
self-adhesive  papers  whidi 
are  easy  to  print  on  and  easy 
to  apply  without  moisture, 
heat  or  glue  and  which  stick 
tight  to  any  smooth  clean 
surface. 

It  gives  you  a  complete 
direct-mail  campaign 
you  can  reproduce  inex¬ 
pensively  and  mail  to  your 
prospects. 


IP  *  Mail  the  coupon  today.  There's  nothing  to  lose,  much  to  gainl  * 


AVERY  Paper  Company 

262  Chester  Street,  Painetville,  Ohio 
Please  rush  me  a  "FASSON  Profit  Pack  for  Printers" 

Nome  _  Title  _ 

Company  _ 

Street  _ 

City  Zone _ State  _ 
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NEVER  BEFORE! 

—such  high-capacity,  trouble-free 


AIR  PUMPS 


in  such  small  space  I 


LEIMAN  INTEGRAL 

AIR  PUMP  and  MOTOR 

28*  Hg.  continuous  Vacuum— 20  lbs.  Pressure 


MODEL  K 

3.6  c.f.m. 
displacem«nt 
ISya*  long 
12*  wide 
7*  high 


MODEL  K-3 

7.2  c.f.m. 
displacement 
lO’/i*  long 
15*  wide 
7*  high 


Now  —  desiftn  more  compactly  and 
get  the  famous  “lifetime”  Leiman 
performance  for  your  vacuum 
camera  backs,  printing  frames,  silk 
screen  and  other  equipment.  Fea¬ 
tures  include  steel  blades  with 
automatic  wing  adjuster — noiseless 
rubber  mounting — ball  bearings — 
fan  cooling — automatic  oiling — oil- 
free  air — automatic  thermal  motor 
overload  protection.  Take  up  their 
own  wear  to  give  years  of  trouble- 
free  service. 

WRITE  for  folder  and  prices.  Gel  16  page 
catalog  showing  other  types  and  sizes. 


LEIMAN  BROS.,  Inc. 

150  Christie  St..  Newark  5,  N.J. 


roto¬ 
gravure 
questions 

Rotogravure  Negatives 
and  Positives 

QA  large  part  of  our  business  is 
•  offset  printing,  and  for  this  we 
\  have  a  complete  platemaking  plant. 

I  We  have  as  yet  not  gone  into  the  mak- 
\  ing  of  our  own  rotogravure  cylinders 
i  and  actually  prefer  not  to  do  so,  as  our 
[  present  cylinder  requirements  are  not 
I  large. 

I  We  would,  nevertheless,  like  to  use 
some  of  our  offset  negative  and  positive 
technique  to  improve  our  rotogravure, 
and  to  that  end  would  appreciate  re¬ 
ceiving  a  list  of  text  or  reference  books 
or  articles  that  have  been  published 
which  cover  this  part  of  the  combining 
of  the  two  processes.  For  the  time  be¬ 
ing,  we  would  prefer  this  to  be  an  anon¬ 
ymous  question  and  will  look  for  the 
answer  in  your  usual  column. 

X.  X.,  U.S.A. 
The  question  you  raise  is  under 
•  discussion  now  by  several  plants 
!  and  it  is  possible  that  your  firm  may  be 
one  of  them.  There  is  no  reason  why  the 
basic  techniques  of  making  offset  nega¬ 
tives  and  positives  cannot  be  applied 
to  rotogravure  and  vice  versa. 

For  rotogravure  there  is  the  Gravure 
Technical  Association  and  for  offset 
there  is  the  Lithographic  Technical 
Foundation.  Both  of  these  organizations 
have  their  headquarters  in  New  York 
City  and  both  make  a  wealth  of  mate¬ 
rial  available  to  their  members. 

Continuous  tone  color  separation 
B  negatives,  which  are  subsequently  con- 

The  Graphic  Arts  Monthly — May,  1955 


236 


Quick  duoth  for  a  press  room  fire  by  moss  application  of 
CARDOX  Carbon  Dioxide. 


Stopping  the  Fire  Before  FIRE  STOPS  PRODUCTION 

If  fire  hits  your  plant  tonight — tomorrow — in  any  of  these 
critical  spots,  you  can  be  out  of  business  indefinitely. 

Presses  and  press  rooms  . . .  Ink  storage  and  ink  mixing 
rooms  .  .  .  Solvent  decant  rooms  ...  Solvent  recovery 
rooms  . . .  Paper  reel  rooms  .  .  .  Distillation  towers 

CARDOX  Low  Pressure  Carbon  Dioxide  Fire  Extinguishing 
Systems  can  eliminate  or  minimize  this  threat  to  your  production. 

Using  CARDOX  Low  Pressure  Carbon  Dioxide  in  any  quantity 
needed,  these  systems  stop  fire  almost  instantly  with  no  dam¬ 
age  by  the  extinguishing  agent.  They  cut  fire  damage  to  an 
amazing  extent  — hold  production  stoppage  to  a  minimum. 
With  a  single  CARDOX  Low  Pressure  System  you  have  com¬ 
plete  flexible  protection  under  all  contingencies. 

Write  for  particulars  on  how  CARDOX  is  minimizing  the 
threat  of  fire  in  other  publishing  and  printing  plants.  Better  - 
do  it  now. 

*Cov«r«d  by  U.S.  and  Foreign  Patents,  issued  and  pending. 

CARDOX  CORPORATION 

BELL  BUILDING  •  CHICAGO  1,  ILLINOIS  •  District  Offices  in  Principal  Cities 
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tact  printed  to  positives  for  final  repro¬ 
duction,  are  pretty  much  the  same  for 
both  rotogravure  and  deep-etch  offset; 
and  the  techniques  of  one  process  can 
be  applied  equally  well  to  the  other. 
That  is,  of  course,  only  if  the  cylinder 
engraving  is  to  be  of  the  inverted  or 
intaglio  halftone  type,  such  as  the  Dult- 
gen  or  Henderson  processes.  In  Con¬ 
ventional  gravure,  where  the  tone  val¬ 
ues  are  obtained  from  etched  cells 
which  vary  in  depth  and,  as  a  result, 
transfer  an  ink  layer  of  varying  thick¬ 
ness  onto  the  paper,  the  process  does 
differ  from  offset,  although  the  same 
sets  of  unscreened  continuous  tone 
color  separation  negatives  could  be 
used  equally  as  well. 

The  important  point  of  difference  for 
halftone  rotogravure  lies  in  the  han¬ 
dling  of  solids  and  shadow  areas,  as 
well  as  solid  type  and  handlettering. 
In  rotogravure,  everything  that  prints 
must  be  screened  to  provide  the  small 
cells  or  cups  which  hold  the  ink,  and 
this  applies  to  solid  areas  of  color  and 
type  matter  as  well  as  to  process  color 
areas.  On  the  press,  immediately  after 
the  cylinder  has  been  printed,  the  ink 
flows  together  and  covers  the  fine  screen 
lines  of  separation  between  the  cells  so 
that  they  can  only  be  seen  under  a 
strong  glass  along  the  edges.  This  also 
is  what  happens  when  typematter  is 
printed. 

So,  the  one  technique  that  the  men 
accustomed  to  making  offset  positives 
might  learn  is  the  use  of  the  special 
diaphragm  stop  and  flash  exposure 
which  converts  the  solids  and  shadows 
into  the  equivalent  of  square  black  dots 
which  become  cells  to  hold  the  ink. 
This  particular  technique  which  is  used 
in  conjunction  with  the  Levy  type  of 
halftone  screen,  is  fully  explained  in 
the  literature  on  the  Henderson  process. 

There  is  actually  no  real  reason  for 
an  offset  engraving  plant  not  being  able 
to  ma^e  the  separation  negatives  and 
Continued  on  page  244 
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Continuous  Air  Feed  Type^^ 
Friction  Feed  also  availablo 


By  use  of  a  Master  Folder  you 
enjoy  steady,  continuous,  trou¬ 
ble-free  operation.  The  result 
— less  downtime  and  increased 
production. 

All  parts  are  easily  accessible 
for  adjustment ...  no  wrenches 
required  ...  no  costly  delays. 
Everything  the  operator  needs 
for  control  and  operation  is 
located  on  his  side  of  the 
machine  at  his  finger  tips  and 


within  immediate  easy  reach. 
A  wide  range  of  speeds  from 
low  to  high  can  be  attained 
without  stopping  the  machine. 
Hour  after  hour,  day  after  day, 
the  Master  Folder  keeps  run¬ 
ning,  keeps  producing,  keeps 
earning  profits  for  you. 

Write  for  more  details  and 
name  of  your  nearest  author • 
ized  distributor. 


FOLPER  COMPANY 

PAPER  FOLDING  MACHINES 


3000  WOODHILL  RD.,  CLEVELAND  4,  OHIO  RANDOLPH  h5461 


Paper  Drilling  Help 

In  drilling  holes  with  your  paper 
drill,  set  the  drill  so  it  will  go  up  to 
the  last  sheet,  but  yet  making  an  im¬ 
pression  on  the  last  sheet.  Take  the 
last  sheet  or  two  and  place  it  on  top 
of  your  next  batch  to  be  drilled.  By 
this  method  you  can  see  that  the  next 
batch  will  be  placed  the  right  way  un¬ 
der  the  drill,  but,  best  of  all,  your  drill 
will  remain  sharper  longer  as  it  will  not 
have  to  drill  into  the  wood  block. 

Herman  Bos 
Holland,  Mich. 

Stopping  Creeping  of  Cuts 

Sometimes  zinc  and  electrotype  cuts 
that  are  flush-mounted  with  double- 
coated  Scotch  tape  have  a  tendency  to 
“walk  off”  the  bases  during  long  press 
runs.  If  the  cuts  cannot  be  nailed  into 
place,  lock  up  with  6-point  Linotype  or 
Mono-Tabular  slugs  against  the  side  or 
sides  toward  which  the  cuts  creep.  If 
space  is  restricted,  2-point  brass  rule  or 


steel  perforating  rule,  with  the  face 
ground  slightly  below  type-high  and 
locked  face  down,  serves  equally  well. 
Cuts  that  already  have  crept  over  the 
edge  of  the  bases  should  he  first  re¬ 
mounted  with  fresh  tape,  flush  with  the 
edges.  To  remove  easily,  place  face 
down  on  a  hot  surface  until  the  old 
cement  softens,  but  do  not  get  too  hot. 

Wallace  R.  Turner 
Fresno,  Cal. 

Helps  Slugs  Slide  Down 

Here  is  an  original  idea  that  will  be 
welcomed  by  many  Linotype  operators. 

On  Linotype  machines  with  inclined 
galleys,  especially  the  older  machines 
that  have  worn  parts  throughout  the 
ejector  blade  system,  much  time  is 
spent  polishing  the  galley  slug  spring 
so  that  11-  or  12-em  slugs  slide  clear 
down  to  the  galley  rail.  Here  is  an  idea 
that  has  been  tried  for  one  year  and 
proved  completely  successful:  Cut  a 
piece  of  plexiglass,  preferably  of  .020 


E-X-P-A-N-D-A-B-L-E  FURNITURE 
Means  FAST  -  EASY  -  SAFE  LOCK-1 

HI-SPEED  EXPANDABLE  METAL 
FURNITURE  locks  in  place.  It’s  safe — 
no  slip,  no  warp;  fast  &  easy — use  pairs, 
not  pieces;  economical — a  lifetime  invest¬ 
ment.  Save  time  &  temper,  effort,  storage 
space.  10-60  em  widths  (wider  if  desired), 

2  lengths.  Sold  with  satisfaction  guaran¬ 
teed. 

5ee  your  dealer  or  write  for  information 

m.  V.  HUFFMAN  mfg.  co. 

B4I5  Tsrk  Blvd.,  Los  Angolas  42,  Calif. 
CLovoland  5-1838 


HI-SPEED 
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HAMILTON  MANUMC1URINO  COMRANV 
Tw«  Mv«r«,  WlMMwIii 


JUSTRITE  for . . . 
unusudi  envelopes! 


If  you  need  unusual  enve¬ 
lopes  we  can  fill  your  orders! 
We  manufacture  all  types. 
Outline  your  needs  and 
contact  your  nearest  Just- 
rite  plant.  Prices  and  sam¬ 
ples  will  be  submitted 
promptly. 

WE'LL  DROP  SHIP  under  your 
label  upon  requetl. 

LICENSE  ENVELOPE 

Write  Dept.  GM-2 

SOLD  THRU  DEALERS  ONLY  I 


thickness,  the  same  shape  as  the  galley 
slug  spring,  remove  the  galley  slug 
spring  from  the  machine,  and  use  a 
small  strip  of  cut-mounting  tape  to  stick 
plexiglass  in  same  position  as  was  the 
galley  spring. 

The  slugs  will  slide  down  to  the  gal¬ 
ley  rail  every  time.  No  more  graphite 
polishing  and  no  more  reaching  over 
to  push  down  the  slugs  after  they  are 
ejected 

Under  ordinary  daily  running  condi¬ 
tions  the  plexiglass  will  last  six  months, 
or  longer. 

T.  C.  Allen 

Plainville,  Kan. 

Gathering  in  Lots  of  12 

When  gathering  numbered  tickets  or 
sheets  for  stapling  or  padding  in  lots 
of  12,  it  saves  time  to  have  a  cardboard 
chart  conveniently  located  before  the 
operator.  The  chart  gives  the  last  two 
figures  of  all  numbers  from  01  to  89, 
which  last  two  figures  continue  to  re¬ 
peat  regardless  of  how  many  numbered 
sheets  there  are.  Referring  to  the  chart 
is  quicker  and  more  accurate  than 
counting,  and  the  operator  is  frequently 
able  to  pick  up  the  exact  number  de¬ 
sired,  and  the  fact  that  he  has  done  so 
is  quickly  verified  by  the  chart. 

The  numbers  on  the  chart  should  he 
01,  13,  25,  37,  49,  61,  73,  85,  97,  09,  21. 
33,  45,  57,  69,  81,  93,  05,  17,  29,  41, 53, 
65,  77,  89.  After  89,  the  operator  goes 
back  to  01  again,  and  continues  in  the 
same  way  until  the  required  number  of 
books  or  pads  is  reached.  No  attention 
is  given  any  of  the  figures  preceding  the 
last  two,  which  repeat  indefinitely  in 
the  order  given  above.  If  arranged  one 
above  the  other,  the  figures  shown  above 
are  easy  to  refer  to. 

Leon  Lester 

Pleasanton,  Calif. 

Send  in  your  Trick  of  fho  Trad*. 

GAM  will  pay  $5.00  for  eoch  trick  us«d. 
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Rotogravure  Questions 

Continued  from  page  238 

positives  for  use  by  a  rotogravure  cylin¬ 
der  engraver  once  the  techniques  re¬ 
ferred  to  previously  have  been  learned. 
If  the  offset  platemaker  has  more  or  bet¬ 
ter  color  retouchers,  or  if  the  copy  is 
to  be  used  in  printed  material  that  is 
produced  by  both  processes,  then  it  is 
to  everyone’s  advantage  to  have  the  one 
best  plant  make  the  color  separations 
and  corrections  for  both. 


Selection  of  Salesmen 

A  mistake  in  hiring  a  salesman  costs 
the  average  company  more  than  $6,000, 
a  recent  American  Management  Asso¬ 
ciation  survey  of  company  practices  in 
selecting  salesmen  indicates. 

Estimates  of  the  over-all  cost  to  the 
company  when  a  man  hired  for  a  sales 
job  proves  unsatisfactory  after  a  fair 
trial  and  has  to  be  terminated  were  as 
high  as  $20,000  in  some  cases.  Average 
figure  named  by  the  136  firms  that  at¬ 
tempted  to  estimate  the  cost  was 
$6,684;  nearly  a  fourth  of  the  respon¬ 
dents  put  the  cost  to  them  at  $10,000 
or  more. 

The  study  also  shows  that  aptitude 
tests,  personality  profiles,  and  the  other 
new  devices  of  the  industrial  psychol¬ 
ogist  have  not  yet  replaced  the  old- 
fashioned  interview  as  the  basic  method 
of  selecting  salesmen.  Asked  to  state 
the  selection  device  on  which  they 
placed  the  most  reliance,  more  than 
four-fifths  of  the  responding  compa¬ 
nies  cited  personal  interviews,  usually 
by  more  than  one  person.  Many  of 
them,  however,  said  they  relied  on  in¬ 
terviews  in  combination  with  tests, 
personal  history  forms,  work  history, 
or  recommendations  of  former  employ¬ 
ers. 

The  A.  M.  A.  survey  dealt  with  sales 
Continued  on  page  264 
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Designed  to  make  your  job 
easier! 

FRANKLIN  PRINTING 
CATALOG 

First  choice  es¬ 
timating  guide 
of  America’s  top 
printers. 

WRITE  TODAY  FOR  FREE  TRIAL 


PORTE  PUBLISHING  CO. 

SALT  LAKE  CITY  6.  UTAH 


IF  YOU'RE  NOT  USING  AN 

EASY- FLO 

SPRAY  UNIT 

YOU'RE 

LOSING  PROFITS  AND 
SHARP  PRINTING 

See  big  ad  next  month 

EASY-FLO  SPRAY  CO. 

BOX  1190,  GLENDALE,  CALIF. 
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280  LAFAYETTE  STREET 


by  Larston  D.  Farrar " 


Legislation  affecting  printers,  and  printing  management, 
either  directly  or  indirectly,  is  making  the  headlines  these  days, 
although  a  lot  of  it  which  was  considered  to  be  *‘big**  legislation  is 
turning  out  not  to  be  very  important  on  Capitol  Hill. 

The  minimum  wage  legislation,  providing  for  a  boost  from 
75-cents-an-hour  to  90-cents-an-hour,  is  getting  plenty  of  attention 
in  business  circles.  There  is  agreement  here  that  a  minimum  wage 
bill  will  be  put  through  Congress,  but  the  amount  may  not  be  held 
to  the  90-cents-an-hour  the  administration  requested.  Many  Demo¬ 
crats  want  it  to  go  up  to  $1.25,  or  even  higher. 

The  postal  rate  increase  legislation,  while  making  some  headway 
in  the  House  of  Representatives,  is  not  getting  much  consideration 
in  the  Senate.  The  odds  still  are  against  the  administration  proposal 
to  boost  the  first-class  rate  and  to  put  in  a  series  of  yearly  boosts  on 
second-class  postage,  and  other  increases. 


The  Hoover  Commission  proposals, 
which  have  been  made  to  Congress  hut 
have  not  been  implemented  with  legis¬ 
lative  requests  from  the  White  House, 
seem  destined  not  to  get  much  atten¬ 
tion  this  year,  barring  some  develop¬ 
ment  not  now  apparent. 

It  is  recalled  by  observers  here  that, 
when  the  first  Hoover  Commission’s 
proposals  came  out  in  1950,  President 
Harry  S.  Truman  immediately  sent 
most  of  them  to  Capitol  Hill  in  legis¬ 
lative  form.  Some  Republicans  charged 
that  the  proposals  had  been  changed, 
but  nevertheless  they  conceded  that 
President  Truman  generally  had  fol¬ 
lowed  the  recommendations  of  the 
Hoover  Commission.  But  the  second 
Hoover  Commission’s  proposals  have 
been  going  to  Capitol  Hill,  in  the  form 
of  “studies,”  for  weeks  and  months 
now,  and  the  White  House  hasn’t  even 


gotten  around  to  framing  the  proposals 
into  law.  President  Truman  met  with 
ex-President  Hoover  often,  in  order  to 
give  public  support  to  the  Hoover  pro¬ 
posals  and  to  focus  public  attention  on 
them.  But,  so  far,  no  such  developments 
have  been  noted  here  in  this  adminis¬ 
tration. 

Businessmen,  including  printing 
management,  who  have  the  most  to  gain 
from  more  efi^cient  organization  of  the 
federal  establishment,  seem  to  be  be¬ 
wildered  at  the  developments.  It  ap¬ 
pears  that  no  one  in  the  administra¬ 
tion  wants  to  take  the  lead  to  foster 
the  Hoover  Commission’s  recommenda¬ 
tions  on  Capitol  Hill. 

The  drive  which  seemed  to  have  been 
getting  underway  in  Congress  to  make 
it  hot  for  government-operated  busi¬ 
ness  enterprises,  in  competition  with 
private  businesses,  seems  to  have  pe- 
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Revolving  Swivel  Arms 
ad|ust  to  any  angle.  Low  Air  Volume 
eliminate*  mist  scattering  over  print  shop. 

e  Swivel  arm  adjusts  forward 
or  backward  . . .  guns  can  be 
positioned  anywhere  within 
a  360®  arc! 

e  Use  either  light  or  heavy  so¬ 
lutions — equally  effective  on 
letterpress,  offset,  rotary  or 
printer  slotters  for  heavy 
boxboard  jobs. 

IMPORTANT:  Paasche 
OffseP*  solutions  cover  more 
mileage  at  lowest  cost — proved 
positively  harmless  I 
Sll  YOUR  PAASCHI  DIALER  OR 
WRITE  FOR  FUU  DETAILS 


The  most  versatile  “No  Offset” 
gun!  Available  in  1,  2,  3  or  4- 
head  units.  Paasche  Fluid  Units 
uniformly  cover  sheets  up  to 
120*  in  width.  Invisible  beads 
of  atomized  fluid  completely 
eliminate  offsetting  problems 
on  the  most  difficult  multi-color 
jobs — regardless  of  number  of 
impressions.  Amazing  adjusta¬ 
bility  gives  instant  coverage  to 
any  part  of  the  sheet. 


fii  m/iW:! 

1913  Diversey  Parkway,  Chicago  14,  Illinois 


Paasche  Airbrush  (Canada)  Ltd.,  864  Pape  Ave.,  Toronto  6,  Ont. 


Paasche  ”No  OfTset"  Process  Equipment  cov*  Also  Air  Compre^rs  •  Solutions  and  Pow* 
ered  by  6  U.S.  patents  .  .  .  over  twenty  ders  •'*No  Offset’  Powder  Units  •  Automatic 
thousand  in  use.  Clue  Stripers. 


tered  out.  There  may  be  some  action 
on  this  score  before  the  session  is  over, 
but,  as  of  now,  no  hearings  have  been 
held  on  legislation  relating  to  this  sub¬ 
ject.  and  it  appears  that  perhaps  none 
will  be  held. 

The  Economy  and  Government  Policy' 

GENERAL  business  developments, 
as  seen  by  federal  economists  here,  seem 
to  indicate  a  continuing  acceleration  of 
economic  activity  during  the  second 
quarter,  and  there  is  some  talk — not¬ 
ably  from  Secretary  of  Commerce  Sin¬ 
clair  Weeks — that  this  yeir  will  be  the 
biggest  year,  economically,  in  Ameri¬ 
can  history. 

Yet,  some  economists  who  perhaps 
once  were  noted  in  federal  circles  and 
now  are  on  the  outside  looking  in,  point 
to  some  factors  which,  they  say,  could 
well  harbinger  a  downturn  in  a  few 
months. 

The  administration  again  has  re¬ 
verted  to  what  it  terms  a  “sound 
money”  policy.  Federal  bonds  (most 
of  which  are  owned  by  banks  and  other 
financial  institutions)  now  get  the 
greatest  rate  of  interest  in  modern  his¬ 
tory.  Federal  bonds  went  to  the  lowest 
point  on  the  market  they  have  reached 
since  the  big  slide  of  1953,  which  fol¬ 
lowed  a  tightening  of  federal  reins  on 
credit. 

Further,  as  it  did  in  early  1953  when 
this  administration  took  ofi^e,  the  Fed¬ 
eral  Reserve  Board  again  has  raised  the 
rediscount  rates  at  Federal  Reserve 
banks  from  IMs  to  1%  percent.  This 
means  that  banks  can  get  less  when 
they  cash  in  notes  at  these  central 
banks,  and,  as  a  result,  have  less  credit 
to  lend  to  customers — you  and  me. 

In  1953,  this  policy  was  not  felt  im¬ 
mediately,  because  it  takes  months  for 
the  results  to  become  apparent  in  all 
phases  of  the  market — municipal 
bonds,  school  bonds,  and  individual 
borrowings.  However,  by  early  1954, 
there  were  evidences  that  a  severe  de¬ 
pression  was  in  the  making,  so  the  FRB 


reversed  its  phase  of  the  “sound  money” 
policy.  Business  responded  immedi¬ 
ately,  and  there  has  been  a  booming 
economy  since  that  time.  Now,  the  same 
policy  is  to  be  tried  again. 

The  Democrats  charge — and  not 
without  some  justification,  apparently 
— that  this  “hard  money”  policy,  and 
the  various  financial  manipulations, 
are  designed  to  “pay  off  the  bankers.” 
It  seems  certain  that  such  a  policy  al¬ 
ways  works  to  the  detriment  of  the 
small  businessman,  in  every  line.  Per¬ 
haps  the  renewal  of  the  policy  explains 
why  the  House  Committee  on  Appro¬ 
priations  has  warned  that  there  prob¬ 
ably  will  be  more  business  failures  in 
1956  than  ever  before  in  any  year  in 
modern  American  history. 

At  any  rate,  from  the  standpoint  of 
printing  management,  renewal  of  a 
tightening  of  credit  by  the  money  man¬ 
agers  should  be  kept  in  mind.  Shrewd 
management  will  make  plans  to  tighten 
up  on  credit,  to  keep  their  own  opera¬ 
tions  more  liquid,  for  many  a  business 
— big  and  little — goes  under  as  a  result 
of  nothing  more  than  a  credit  squeeze. 

P/A  Sales  Conference 

THE  Printing  Industry  of  America 
has  called  its  third  professional  confer¬ 
ence  for  sales  executives  in  the  print¬ 
ing  and  lithographing  industry  for 
May  12-13,  in  the  Edgewater  Beach  Ho¬ 
tel,  Chicago. 

This  conference,  slanted  to  sales- 
managers’  problems,  will  go  into  cer¬ 
tain  phases  in  addition  to  those  of  ac¬ 
tually  selling,  the  PIA  officials  here 
stress.  They  point  out  that  “the  prob¬ 
lems  confronting  a  salesmanager  are 
legion.” 

“He  is  not  working  at  increasing  pro¬ 
duction  on  machines  but  rather  is  con¬ 
fronted  with  the  motivation  of  human 
beings,”  PIA  officials  have  stated. 
“How,  in  detail,  does  he  obtain  results? 

“The  Conference  will  place  even 
greater  emphasis  on  the  seminar  ses¬ 
sion  technique  .  .  .  (They)  are  work 
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Lowest  Priced  Press  In  Its  Class 


Many  new  features  on  the  new,  improved  Banthin  13  x  20  Horizontal  Cylinder  Press  make  it  our 
best  printing  press  buy.  New  variable  speed  pulley  gives  any  speed  from  1800  to  over  4000 
I.P.H.;  Tachometer  provides  direct  I.P.H.  readings.  New  one-shot  Bijur  lubricating  system  to  all 
vital  parts.  See  the  new  Banthin  in  action  and  you'll  agree  it's  the  most  versatile  as  well  as  the 
lowest  priced  press  in  its  class. 


Ask  for  a  demonstration  or  write  for 


free  descriptive  literature  and  prices. 


THE  BANTHIN  ENGINEERING  COMPANY 


1  849  MAIN  STREET  •  BRIDGEPORT,  CONNECTICUT 


sessions  .  .  .  These  Conferences  are 
conducted  to  aid  printers  and  lithog* 
raphers  of  all  sizes. 

“Certainly  smaller  companies  would 
not  be  interested  in  a  program  which 
would  be  spearheaded  only  by  tre¬ 
mendously  large  printing  and  litho¬ 
graphing  companies,  and  vice  versa. 
Therefore,  the  Committee  has  made 
every  effort  to  balance  the  program. 
Geographical  location,  size  of  company 
and  process  were  considered  in  the 
search  for  salesmanagers  who  would 
present  case  histories.” 

10  MiUianth  Book  to  Library 
of  CongroMS 

PRINTERS  and  publishers  will  be 
happy  to  know  that  the  U.  S.  Library 
of  Congress,  the  nation’s  (and  likely 
the  world’s)  largest  library,  recently  re¬ 
ceived  its  10  millionth  book. 

No  one  knows  exactly  what  book  was 
the  10  millionth,  for  the  landmark  vol¬ 
ume  arrived  among  308,746  books  and 
pamphlets  acquired  in  fiscal  year  1954, 
and  this  book  became,  without  fanfare, 
one  of  the  library’s  33,153,000  items. 

The  National  Geographic  Society 
here  says  that  the  library’s  chief  rivals 
for  size  in  the  world — the  British  Mu¬ 
seum  and  the  Bibliotheque  Nationale  in 
Paris — probably  were  surpassed  before 
1940.  By  that  time,  the  bulging  Library 
of  Congress  occupied  the  world’s  two 
largest  buildings  used  exclusively  for 
library  purposes. 

Established  in  1800  and  housed  orig¬ 
inally  in  the  Capitol,  the  library  con¬ 
tained  only  $4,000  worth  of  books  after 
five  years.  British  soldiers  burned  the 
building  in  the  War  of  1812,  and  one 
of  them  wrote  home  wistfully  that  “a 
noble  library”  had  been  destroyed.  But 
Uncle  Sam  soon  purchased  6,487  more 
books  from  Thomas  Jefferson’s  personal 
shelves,  and  the  average  cost  of  $3.69  a 
volume  brought  charges  of  extrava¬ 
gance. 

But  books  cost  more  in  those  days 
— regardless  of  what  printing  buyers 


may  think  now — for  the  main  and  sim¬ 
ple  reason  that  the  machines  to  turn 
out  huge  quantities  were  not  available. 

Fires  in  1825  and  1851  again  wiped 
out  two-thirds  of  the  Library  of  Con¬ 
gress’  book  collection,  but  the  Library 
nevertheless  outgrew  the  Capitol  rooms 
and  soon  moved  into  its  own  building 
on  Capitol  Hill.  A  new  annex  was  built 
in  1939. 

If  you  want  to  know  how  your  Con¬ 
gressman  can  know  so  much  (lots  of 
folks  want  to  know  why  they  seem  to 
know  so  little,  at  times! ),  consider  that 
the  library’s  reference  service,  staffed 
with  experts  in  every  field,  last  year 
answered  69,000  requests  from  Con¬ 
gressmen. 

Printers  and  publishers  always  have 
made  the  Library  of  Congress  possible 
— by  supplying  the  printed  material  it 
gathers  and  guards — and  they  cherish 
it  as  perhaps  few  others  do. 

New  Safety  Bulletins 

THE  Bureau  of  Labor  Standards, 
U.  S.  Department  of  Labor,  has  just 
released  four  publications  in  a  series 
designed  to  improve  injury  reporting 
systems  in  business  plants  throughout 
the  country  and  to  provide  fullest  use 
of  the  data  compiled. 

These  were  prepared  by  authorities 
in  the  field  of  injury  statistics  and  have 
been  made  available  at  the  request  of 
the  Committee  on  Accident  Records, 
Analysis  and  Use  of  the  President’s 
Conference  on  Occupational  Safety. 

The  series.  Department  of  Labor  spe¬ 
cialists  say,  should  be  helpful  to  plant 
owners  of  all  kinds,  and  to  everyone  in¬ 
terested  in  improving  the  collection  of 
comparable  injury  statistics  throughout 
the  nation.  They  also  should  be  help¬ 
ful  to  those  who  wish  to  establish  rec¬ 
ord  systems  to  determine  the  volume  of 
accidents  and  resulting  losses,  and  at 
the  same  time  find  figures  which  can 
be  compared  with  the  national  average 
in  their  particular  industry. 

The  bulletins,  available  from  the 
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Get  the  best  results  from  modern  equipment.,  .back  up  every  job  with 

Cromwell  HIGH-FIDELITY TYMPAN  specially  prepared 


Known  overywhoro  for: 

•  more  impressions,  fewer  changes 

•  extra-hardness,  extra  toughness 

•  uniform  texture,  free  from  high  and 
low  spots 

•  absolute  resistance  to  oil,  moisture, 
cleaning  solvents 

•  lowest  cost  in  the  long  run  . . .  even 
for  short  runs 


Leading  paper  houses  everywhere  stocK  and  rec* 
ommend  Cromwell  Tympan  and  Cromwell  offset 
packing  sheets.  Tell  your  paper  merchant  you  want 
Cromwell  sheets. 


or  offset  .  .  . 
there  is  a 
CROMWELL 
sheet  tailor-made  for 
your  needs. 


Unconditionally  guaranteed 

BACKS  UP  YOUR  REPUTATION 


FOR  FREE  WORKING  SAMPLE 

iP Cromwell  Paper  Company  ^ 

■  4M1  S.  Whipple  Street  ■ 

I  Chicago  32,  Illinois  I 

I  Send  me  working  samples  of  □  Cromwell  Special  ■ 
I  Tympan  □  Cromwell  Offset  Packing  Sheets  I 
I  without  charge  or  obligation.  | 


I  Firm  Address. 


Press  Make  Ton  Sheet  -Sire 

Check;  □  Square  Cut  □  Clipped  □  Scored 


U.  S.  Superintendent  of  Documents, 
Government  Printing  Office,  Washing¬ 
ton  25,  D.  C.,  are  as  follows: 

“Accident  Causes  and  Cause  Cod¬ 
ing.”  15  cents. 

“Estimating  Costs  of  Industrial  Acci¬ 
dents.”  10  cents. 

“Investigation  of  Accidents  for  Cause 
and  Remedy.”  5  cents. 

“Work  Injury  Rates.”  10  cents. 

f  fficiencies  in  BEP 

THE  Bureau  of  Engraving  &  Print¬ 
ing,  an  adjunct  of  the  Treasury  Depart¬ 
ment,  has  reduced  its  staff  by  2,600  jobs 
in  the  past  five  years  and  the  cutbacks 
are  far  from  over.  An  additional  800 
jobs  are  slated  to  be  abolished  during 
the  next  two  years. 

One  of  the  largest  engraving  plants 
anywhere,  and  the  place  where  all  the 
nation’s  currency  is  made,  the  BEP  is 
being  modernized,  and  every  new  piece 
of  equipment  that  is  installed  here  will 
have  the  effect  of  reducing  manpower. 

“Inevitably,  to  make  progress,  sur¬ 
pluses  in  personnel  will  occur,  and  in 
all  probability  at  a  rate  in  excess  of 
what  can  be  taken  care  of  by  normal 
attrition,”  the  new  director,  Henry  J. 
Holtzclaw,  has  informed  Congress. 

“W’e  hope  that  the  impact  on  person¬ 
nel  will  not  be  too  serious. 

“We  have  a  low  turnover  rate — the 
lowest  of  any  Government  agency  and 
far  lower  than  industry.  It  is  about  10 
percent.  That  means  in  the  next  two 
years  approximately  800  positions  will 
be  vacated  through  normal  turn¬ 
over  .  .  . 

“W’e  do  not  expect  to  fill  these  vacan¬ 
cies  and  while  it  is  desirable  to  gear 
modernization  to  manpower,  it  is  inevi¬ 
table  that  surpluses  will  occur  in  some 
categories  that  we  cannot  absorb  .  . 

Business  Briefs 

A  new  monthly  industrial  survey 
covering  manufacturers’  shipments  of 
converted  flexible  packaging  products 
has  been  announced  here  by  the  U.  S. 


Bureau  of  the  Census,  Department  of 
Commerce,  for  the  flexible  package 
products  industry  has  experienced 
rapid  growth  in  recent  years.  It  is  es¬ 
timated  that  between  400  and  500  estab¬ 
lishments  are  now  in  this  field  with  an¬ 
nual  sales  exceeding  $300  million  .  .  . 
The  U.  S.  Patent  Office  backlog  of  ap¬ 
plications  is  increasing  by  10,000  a 
year,  causing  inventors  to  pressure  Con¬ 
gress  to  increase  funds  for  this  office 
in  order  to  cut  down  on  the  long  time- 
lag  between  filing  and  getting  a  patent 
.  .  .  Newsprint  is  now  in  precarious 
supply-demand  balance,  and  shortages 
in  some  areas  are  possible,  if  not  prob¬ 
able,  if  consumption  continues  to  in¬ 
crease. 


Folding  Box  Questions 

Continued  from  page  230 

than  a  parchment  laminated  sheet.  The 
grease  resistance  and  moisture  vapor 
resistance  of  a  parchment  laminated 
sheet  is  fairly  good  and  many  concerns 
are  now  using  parchment  exclusively 
in  the  packaging  of  bakery  products 
because  it  serves  the  purpose  just  as 
well  as  glassine.  There  are  instances, 
however,  where  very  greasy  products 
are  packaged,  such  as  jelly  donuts,  a 
glassine  laminated  sheet  should'  be 
used  in  preference  to  a  parchment 
laminated  sheet.  Another  example 
would  be  a  very  sticky  coffee  cake  ring. 
However,  for  the  majority  of  products, 
parchment  laminated  hoard  affords 
adequate  protection. 


Books  can  help  you  to  do  a  better 
Job,  gain  more  knowledge  about 
yours  and  related  fields,  and 
achieve  success.  For  a  free  list  of 
excellent,  technical  graphic  arts 
books  write  to  GAM, 
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EVERY 
COVER 
PAPER 
JOB 
THAT 
CALLS  FOR 
DIE -CUTTING 
CALLS  FOR 


BucKeye  Cover 


THAT’S  because  of  the  dura¬ 
bility  and  the  printability  of 
this  famous  cover  stock,  made  of 
rags  and  finest  purified  wood  pulp. 
Its  toughness  assures  sharp  die- 
cuts  with  edges  that  will  stay  sharp, 
even  with  rough  handling. 

This  clever  mailing  piece,  de¬ 
signed  by  The  S.  A.  Levyne  Com¬ 
pany,  Baltimore,  agency  for  Rec¬ 
ipe  Foods,  Inc.,  is  another  good 
example  of  the  unbeatable  combi¬ 
nation  of  Buckeye  Cover  and  fine 
printing  craftsmanship. 

Vinmar  Lithographing  Company, 
of  Baltimore,  Md.,  chose  double 


thick  Buckeye  Cover,  White,  An¬ 
tique  finish,  for  this  job.  The 
printing  is  by  offset  lithography 
in  two  colors  —  black  and  orange. 

In  specifying  Buckeye  Cover  for 
your  mailing  piece,  folder  or  cata¬ 
logue,  you  can  choose  from  stand¬ 
ard  white,  the  dramatic  new  Hi- 
White  and  14  beautiful,  clear 
colors,  4  weights,  9  finishes. 

You  can  depend  upon  the  print- 
ability  of  Buckeye  Cover  by  any 
method  —  letterpress,  silk  screen, 
offset,  gravure.  THE  BECKETT 
PAPER  CO.  Makers  of  Good 
Paper  in  Hamilton,  Ohio,  since  1848. 


LNA  Convention 

Continued  from  pago  136 

labor  relations,  will  make  his  first  con* 
vention  report  to  LNA  members.  He 
will  review  the  “Current  Labor  Situa* 
tion.”  Two  other  speakers  will  dis¬ 
cuss  personnel  administration  in  union 
plants  and  unorganized  plants.  The 
convention  will  conclude  with  an  in¬ 
spirational  address  by  a  speaker  to  be 
announced. 

LNA’s  annual  golf  tournament  will 
provide  relaxation  for  members  on  the 
Lake  Placid  Club’s  famous  golf  links. 
The  Suppliers’  Social  Activities  Com¬ 
mittee,  headed  by  Carleton  Mellick 
(Miehle  Printing  Press  &  Mfg.  Co.), 
will  sponsor  a  program  of  entertain¬ 
ment,  which  will  be  climaxed  by  LNA’s 
annual  dinner  on  Wednesday  night. 

A  highlight  throughout  the  conven¬ 
tion  will  be  showing  of  the  267  winning 
pieces  of  outstanding  offset-lithography 
in  the  5th  Annual  Lithographic  Awards 
Competition,  which  was  under  the  chair¬ 
manship  of  Vernon  K.  Evans  (The  Veri- 
tone  Co.,  Chicago).  LNA  promotion 
director,  Herbert  W.  Morse,  will  be  in 
charge  of  the  prize-winning  display. 

Editorial 

Continued  from  page  64 

We  don’t  really  understand  and  ap¬ 
preciate  our  association  until  we  be¬ 
come  active  in  it — until  we  see  what 
makes  it  tick  and  what  it  accomplishes 
for  our  company  and  our  industry. 

To  the  younger  men  who  want  to  get 
ahead  in  their  industry — in  their  com¬ 
pany — I  can  give  no  better  advice  than 
to  become  active  in  your  association. 
Take  assignments  of  responsibility 
when  they  are  offered  to  you.  Your 
company  and  your  industry  will  bene¬ 
fit  by  your  active  participation  in  asso¬ 
ciation  work.  You  will  be  more  valu¬ 


able  to  your  firm.  As  your  horizons 
and  your  friendships  widen,  your  love 
for  the  industry  will  grow.  Your  per¬ 
sonal  satisfactions  as  a  member  of  it 
will  increase.  Until  you  have  had  the 
experience  yourself,  you  pretty  much 
have  to  take  on  faith  what  old-timers 
like  myself  tell  you.  But  there  really 
is  something  to  the  old  slogan,  “Ask 
the  man  who  owns  one.’’ 

Business  Services 

The  benefits  of  the  business  services 
provided  by  your  association  are  tangi¬ 
ble,  direct  and  obvious.  But  I  would 
say  this,  they  are  not  worth  a  dime  if 
you  don’t  use  them.  The  association 
cannot  run  your  business,  but  it  can  be 
the  strong  right  arm  of  management 
if  you  but  make  use  of  it  and  tbe  serv¬ 
ices  it  provides. 

There  is  another  reason  for  the  ex¬ 
istence  and  activity  of  trade  associa¬ 
tions.  They  are  a  part  of  a  great  experi¬ 
ment  in  democracy,  a  bulwark  against 
government  regulation  and  dictator¬ 
ship.  To  preserve  that  freedom  of  enter¬ 
prise,  we  must  work  together  through 
our  trade  associations  to  educate  and, 
if  necessary,  police  our  industry.  Un¬ 
bridled  competition  is  wasteful;  intel¬ 
ligent  competition  is  not. 

A  former  Secretary  of  (Commerce  of 
the  United  States  some  years  ago  de¬ 
scribed  the  place  of  the  trade  associa¬ 
tion  in  our  economic  life.  He  said, 
“While  our  industry  and  commerce 
must  be  based  upon  incentive  to  the 
individual,  yet  the  national  interests 
require  a  certain  degree  of  cooperation 
between  individuals  in  order  that  we 
may  reduce  and  eliminate  industrial 
waste,  lay  the  foundation  for  constant 
decrease  in  production  and  distribution 
costs,  and  thereby  obtain  a  funda¬ 
mental  improvement  in  the  standard 
of  living.  Within  the  last  few  years 
trade  associations  have  rapidly  devel¬ 
oped  into  legitimate  and  constructive 
fields  of  the  utmost  public  interest  and 
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LOW  PRICES! 

PJ  standard  forms 

PROFIT  MAKERS  FOR  YOU  I 


•  INVOICES 

:•  BILLS  OF  LADING 


•  PUBCHASE  OBDEBS 

•  BEPLY  MESSAGES 


2.  3,  4  Of  5  PABT-CABBON  INTEBLEAVEO 


WITH  YOUB  CUSTOMEBS'  IMPBINT 
LIST  PRICIS-llBEKAL  DEALER  DISCOUNTS 


Owowtity 

500 


noW 


HB]1955 


W-2  TAX  FORMS 

WITH  STATE  FORM 
COMBINATIONS 


OUAN 

4  Dart 

b  part 

NY  NC 
&  Ind 

6  part 

100 

3  40 

4  40 

6  7b 

b  /b 

bOO 

11  00 

1?  7b 

17  3b 

16  90 

1^  ^(5 

■ri 

STANDARD  CONTINUOUS] 
FORMS  A  REGISTERS 


LOW  PRICED 
ALL  TYPES  &  MODELS 


Manufacturers  af  custom  printed  and  standard,  individual  carbon  interleaved  REDI 
FIXT  sets  and  continuous  forms,  including  IBM,  NCR  and  other  bookkeeping  forms 

WRITE  FOR  CATALOG  A -12 

Consolidated  lousiness  Sifstems.  ^/nc. 


30  Ve»ey  Sired 


BArcloy  7-3687 


New  York  7.  N  Y 


have  marked  a  fundamental  step  in  the 
gradual  evolution  of  our  whole  eco¬ 
nomic  life.” 

Trade  association  activity,  then,  con¬ 
sidered  in  its  broadest  aspects,  makes 
for  more  intelligent  production,  distri¬ 
bution,  and  selling,  and  brings  us  closer 
to  our  goal  of  more  things  for  more 
people. 

I  am  thoughly  convinced  that  one 
of  the  greatest  assets  I  was  able  to 
bring  to  the  Government  of  the  United 
States  and  the  Government  Printing 
Office  is  my  long  experience  in  trade 
association  work.  Government  is  “peo¬ 
ple  working  together,”  too. 

Collectively,  my  own  industry,  al¬ 
though  made  up  primarily  of  small 
units,  is  a  tremendous  business  and  an 
essential  cog  in  the  economic  wheel. 
Our  continuing  ability  to  provide  prod¬ 
ucts  and  services  to  other  industries 
and  organizations  at  low  cost  to  them 
and  at  a  profit  is  vital  to  the  health  of 
the  whole  economy.  As  an  industry',  we 
have  a  stake  in  making  the  free  enter¬ 
prise  system  work.  Collectively,  through 
our  trade  associations,  with  “people 
working  together”  for  better  profits 
through  better  management,  we  can  do 
our  share  in  proving  that  the  free  en¬ 
terprise  system  is  the  best  in  the  world 
— best  for  business,  best  for  employees, 
best  for  consumers,  best  for  everybody. 


"Moving  the  phone  in  here  speeded  up 
drying  fifty  percent." 


LNA  Awards 

Continued  from  page  150 

Packaging  Material 

Labels 

1st.  Title:  Freshlike  Vegetable  La¬ 
bels.  Client:  The  Larsen  Co.  Lithog¬ 
rapher:  The  U.  S.  Printing  &  Litho¬ 
graph  Co.,  St.  Charles,  Ill. 

2nd.  Title:  Hi-C  Labels.  Client: 
Minute  Maid  Corp.  Lithographer:  H. 
S.  Crocker  Co.,  Inc.,  San  Francisco, 
Calif. 

3rd.  Title:  Buttermilk  Pancake  Mix 
Label.  Client:  Jewel  Tea  Co.  Lithog¬ 
rapher:  Western  Printing  &  Litho¬ 
graphing  Co.,  Racine,  Wis. 

Wrappers 

1st.  Title:  Happy  Holiday.  Qi- 
ent:  Barricini  Candies.  Lithographer: 
Brookside  Press,  New  York. 

2nd.  Title:  Lil  Black  Mambo.  Cli¬ 
ent:  Peggy  of  California.  Lithographer: 
W'estern  Lithograph  Co.,  Los  Angeles. 

3rd.  Title:  Tape  Recording  Box 
Wrappers.  Client:  International  Pa¬ 
cific  Tape  Co.  Lithographer:  Jeffries 
Banknote  Co.,  Los  Angeles. 

Cartons 

1st.  Title:  PM  Whiskey.  Client: 
National  Distillers  Products  Corp.  Li¬ 
thographer:  American  Colortype  Co., 
Clifton,  N.  J. 

2nd.  Title:  Dickinsons  Lawn  Seed. 
Client:  The  Albert  Dickinson  Co.  Li¬ 
thographer:  Ace  Carton  Corp.,  Chi¬ 
cago. 

3rd.  Title:  Goebel  Beer  Six-Pak. 
Client:  Goebel  Brewing  Co.  Lithog¬ 
rapher:  Southern  Gravure  Co.,  Louis¬ 
ville,  Ky. 

Miscellaneous — Packaging  Inserts, 
All-over  Papers,  Tags,  Seals,  etc, 
1st.  Title:  Sophie  Tucker  —  Fifty 
Golden  Years.  Client:  Mercury  Record 
Co.  Lithographer:  Photopress,  Inc., 
Broadview,  Ill. 

2nd.  Title:  Vivaldi  &  Couphrin.  Cli¬ 
ent:  The  Haydn  Society.  Lithographer: 
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Here's  Your  Easy,  Fast  Way 
of  Cutting  Stitching  Costs  .  .  . 


Th«  only  roason  the  Auto-Stitcher  so 
quickly  earned  such  favorable  acceptance 
by  plants  both  large  and  small  is  its  ability 
to  save  money  for  its  users. 

Back  of  ovary  claim  we  make  for  the 
great  cost<utting  advantages  of  the  Auto- 
Stitcher  are  nearly  twelve  hundred  users 
whose  experience  will  prove  that  you,  too, 
can  realize  substantial  reductions  in  your 
stitching  costs. 

As  compared  to  hand-stitching,  the  Auto- 
Stitcher  cuts  saddle  stitching  costs  as  much 
as  50%.  Often  these  cost-savings  reach  as 
high  as  $2.00  per  thousand  books.  Many 


as  much  as  $2.00  per 
thousand  stitched  books 

owners  report  an  average  daily  production 
of  up  to  2500  stitched  books  per  hour. 

Savings  like  those  fully  pay  for  an  Auto- 
Stitcher  in  a  comparatively  few  months. 
Many  owners  have  done  exactly  that — and 
their  Auto-Stitchers  go  on  year  after  year 
paying  substantial  dividends. 

But  we  don't  ask  you  to  take  our  word 
for  the  value  of  the  Auto-Stitcher.  Ask  us 
for  the  names  of  owners  in  your  own  state 
who  will  tell  you  how  they  have  saved 
money  with  an  Auto-Stitcher.  Better  yet 
— send  us  a  few  samples  of  your  average 
stitching;  jobs.  We’ll  give  you  a  conserva¬ 
tive  estimate  of  what  you  can  expect  an 
Auto-Stitcher  to  do  for  you. 


AUTO-STITCHER 


The  Auto-Stitcher  shown  here  is 
equipped  with  a  third  stitcher  head, 
continuous  belt  delivery  and  second 
feeding  station. 


F.  P.  ROSBACK  COMPANY  •  Harbor,  Mich. 

World's  Largest  Hanofacturers  of  Perforators,  Wire  Stitchers  and  Paper  Punching  Machines 


Grafton  Graphic  Co.,  Inc.,  New  York, 
N.  Y. 

3rd.  Title:  CFoam.  Qient:  Ameri* 
can  Latex  Corp.  Lithographer:  H.  S. 
Crocker  Co.,  Inc.,  San  Francisco. 

Baak  ond  Commercial  Stationery 
Btuinet*  Stationery — Letterhead$f 
Envelopes  and  Matched  Stationery 
Ist.  Title:  Golden  State  Mutual  Life 
Ins.  Co.  Qient:  Golden  State  Mutual 
Life  Ins.  Co.  Lithographer:  Koltun 
Bros.,  Los  Angeles. 

2nd.  Title:  Susan  Crane  Gift  Pack* 
aging.  Client:  Strauss,  Goldman  & 
C^ldman.  Lithographer:  Dowdell-Mer* 
rill,  Inc.,  Dallas,  Texas. 

3rd.  Title:  Max  Yavno  Photography. 
Client:  Max  Yavno.  Lithographer: 
Koltun  Bros.,  Los  Angeles. 

Miscellaneous — Commercial 
Cheeks,  Bank  Checks  and 
Drafts,  Ruled  Forms, 

Certificates,  Blotters,  etc, 

1st.  Title:  Wells  Fargo  Bank  Forms. 
Client:  Wells  Fargo  Bank.  Lithog* 
rapher:  H.  S.  Crocker  Co.,  Inc.,  San 
Francisco. 

2nd.  Title:  Scenic  Blotters.  Client: 
First  Security  Corp.  of  Utah  &  Idaho. 
Lithographer:  \^eelwright  Litho¬ 
graphing  Co.,  Salt  Lake  City,  Utah. 

3rd.  Title:  Multiple  Vitamins  Blot¬ 
ters.  Client:  Eli  Lilly  &  Co.  Lithog¬ 
rapher:  Sleepeck-Hillman  Printing  Co., 
Chicago. 

Books  ond  Book  Jackets 

Juvenile— Picture 
IsL  Title:  The  Wet  World.  Qient: 
J.  B.  Lippincott  Co.  Lithographer:  Kel¬ 
logg  &  Bulkeley  Div.  Conn.  Printers, 
Inc.,  Hartford,  Conn. 

2nd.  Title:  The  Night  Before  Christ¬ 
mas.  Client:  Doubleday  &  Co.  Lithog¬ 
rapher:  Acweltone  Corp.,  New  York 
Gty. 

3rd.  Title:  Madeline.  Client:  Si¬ 
mon  &  Schuster,  Inc.  Lithographer: 


Western  Printing  &  Lithographing  Co., 
Poughkeepsie,  N.  Y. 

Juvenile— Text 

1st.  Title:  Music  ’Round  the  Qock. 
Qient:  Follett  Publishing  Co.  Lithog¬ 
rapher:  The  Veritone  Co.,  Chicago. 

2nd.  Title:  Walt  Diana’s  Stormy. 
Client:  Whitman  Publishing  Co.  li¬ 
thographer:  Western  Printing  &  Litho¬ 
graphing  Co.,  Racine,  Wis. 

3rd.  Title:  Jenny  Wren’s  New  House. 
Client:  Whitman  Publishing  Co.  Li¬ 
thographer:  Western  Printing  &  Litho¬ 
graphing  Co.,  Racine,  Wis. 

Trade,  Text,  Other  Books 

1st.  Title:  Fireside  Book  of  Love 
Songs.  Qient:  Simon  &  Schuster,  Inc. 
Lithographer:  Western  Printing  &  Li¬ 
thographing  Co.,  Poughkeepsie,  N.  Y. 

2nd.  Tide:  Chesapeake  Bay  and 
Tidewater.  Qient:  Bodine  &  Asso¬ 
ciates,  Inc.  Lithographer:  Universal 
Lithographers,  Inc.,  Baltimore,  Md. 

3rd.  Title:  Favorite  Recipes  from 
Famous  Eating  Places.  Client:  Ford 
Motor  Co.  Lithographer:  Western 
Printing  &  Lithographing  Co.,  Pough¬ 
keepsie,  N.  Y. 

Book  Jackets 

1st.  Title:  Chesapeake  Bay  and 
Tidewater.  Qient:  Bodine  &  Asso¬ 
ciates,  Inc.  Lithographer:  Universal 
Lithographers,  Inc^  Baltimore,  Md. 

2n(L  Title:  A  Fable.  Qient:  Ran¬ 
dom  House,  Inc.  Lithographer:  Graf¬ 
ton  Graphic  Co.,  Inc.,  New  York. 

3rd.  Title:  The  New  Settlement 
Cook  Book.  Client:  Simon  &  Schuster, 
Inc.  Lithographer:  Livermore  &  Knight 
Co.,  Pawtucket,  R.  I. 

School  Yearbooks 

1st.  Title:  Campanile:  Qient:  Rice 
Institute.  Lithographer:  Newsfoto  Pub¬ 
lishing  Co.,  San  Angelo,  Texas. 

2nd.  Title:  MaUo.  Client:  Ohio 
State  University.  Lithographer:  Taylor 
Publishing  Co.,  Dallas,  Texas. 

3rd.  Tide:  Kipikawi.  Qient:  Wash¬ 
ington  Park  High  School.  Lithog* 
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SORG’S  LEATHER  EMBOSSED 


4  /*▼ 


^^^I'^^^SORG’S  PLATE  FINISH 

Identical  twins  in  their  base  paper  and  range  of  colors — yet  strik¬ 
ingly  different  in  their  finishes,  Sorg’s  Leather  Embossed  and 
Sorg's  Plate  Finish  are  as  smart  and  as  durable  cover  stocks  as 
you  can  find. 

Both  Leather  Embossed,  with  its  handsome  leather  grain  finish, 
and  Plate  Finidi,  with  its  gleaming  smooth  surface,  combine  the 
toughness  of  good  tag  stock  with  the  beauty  of  top-quality  cover 
stock,  and  the  printability  of  a  fine  book  paper.  You  can  specify 
either  paper,  for  letterpress  or  offset,  with  complete  confidence 
.  .  .  whenever  the  job  calls  for  a  quality  cover  stock.  .\sk  your 
paper  merchant  for  sample  sheets  or  write  us  direct. 


THE  SORG  PAPER  COMPANY 

Manutatluien  and  Converters  of  Stocl<  line  and  Specioify  Popers 
MIDDLETOWN  OHIO 
STOCK  LINES 

WMITI  SORtX  •  CREAM  SOREX  •  SORG  S  PLATE  fINISH  •  SORG'S  LEATHER  EMBOSSED 
EOUATOR  INDEX  BRISTOL  •  GRANITE  MIMEOGRAPH  •  MIDDLETOWN  POST  CARO 
VALLEY  CREAM  POST  CARD  •  No  1  JUTE  DOCUMENT 


ATTtACTIVE  COlOtS 
AND  WHITE 

•  COIOENKOO 

•  CMr 

•  BLUE 

•  MANDARIN 

•  RED 

•  YtUOW 

•  INDIA 

•  TAN 

•  GREEN 


OFFICES  IN  NEW  YORK  •  BOSTON  •  PHIIADEIFHIA  •  CHICAGO  •  ST.  lOUIS  •  lOS  ANGEIBS 


rapher:  American  Yearbook  Co.,  Owa- 
tona,  Minn. 

Magazines  and  House  Organs 

Complete  Publications 

1st.  Title:  What’s  New — Christmas 
1954.  Client:  Abbott  Laboratories.  Li¬ 
thographer:  The  Veritone  Co.  and  Ma- 
gill-Weinsheimer,  Chicago. 

2nd.  Title:  Provincial’s  Paper.  Cli¬ 
ent:  Provincial  Paper  Ltd.  Lithog¬ 
rapher:  Herald-Woodward  Press,  Inc., 
Montreal,  Canada. 

3rd.  Title:  “75”.  Client:  Procter  & 
Gamble  Co.  Lithographer:  Gibson  and 
Perin,  Cincinnati,  Ohio. 

Covers  Only 

1st.  Title:  Lederle  Winter  Bulletin 
Cover.  Client:  Lederle  Lab.  Div. 
American  Cyanamid  Co.  Lithographer: 
Niagara  Lithograph  Co.,  Buffalo,  N.  Y. 

2nd.  Title:  W’estvaco  Inspirations 
for  Printers.  Client:  West  Virginia 
Pulp  &  Paper  Co.  Lithographer:  Ket- 
terlinus  Litho.  Mfg.  Co.,  Primos,  Pa. 

3rd.  Title:  What’s  New.  Client: 
Abbott  Laboratories:  Lithographer: 
The  Veritone  Co.,  Chicago. 

Signatures  and  Inserts 

1st.  Title:  Brief  Summaries  &  Ab¬ 
stracts.  Client:  Abbott  Laboratories. 
Lithographer:  The  Veritone  Co.,  Chi¬ 
cago. 

2nd.  Title:  Jeanmaire  —  Esquire’s 
Lady  Fair.  Client:  Esquire,  Inc.  Li¬ 
thographer:  The  Regensteiner  Corp., 
Chicago. 

3rd.  Title:  Japanese  Fish  Prints. 
Client:  The  Upjohn  Co.  Lithographer: 
The  E.  F.  Schmidt  Co.,  Milwaukee. 

Maps 

Road  Maps 

1st.  Title:  Le  Roi  Road  Atlas.  Qi- 
ent:  Le  Roi  Div.  Westinghouse  Air 
Brake  Co.  Lithographer:  Dosie  &  John¬ 
son  Co.,  Milwaukee. 

2nd.  Title :  Minnesota  Highway  Map. 
Client:  State  of  Minnesota.  Lithog¬ 


rapher:  Harrison  &  Smith  Co.,  Minne¬ 
apolis,  Minn. 

3rd.  Title:  Kentucky  Highway  Map. 

Client:  Commonwealth  of  Kentucky. 
Lithographer:  Courier-Journal  Litho-  , 

graphing  Co.,  Louisville,  Ky. 

Other  Maps 

1st.  Title:  Great  Lakes  Area  Map. 

Client:  Oglebay  Norton  Co.  Lithog-  1 

rapher:  Kindred,  MacLean  &  Co.,  Inc.,  , 

Long  Island  City,  N.  Y. 

2nd.  Title:  A  Pageant  of  History  in 
Northern  California.  Client:  American 
Trust  Co.  Lithographer:  H.  S.  Crocker 
Co.,  Inc.,  San  Francisco. 

3rd.  Title:  TWA  International  Route 
Map.  Client:  Trans  World  Airlines. 
Lithographer:  Rand  McNally  &  Co., 

Chicago. 

Menus,  Programs  and 
Announcements 

1st.  Title:  The  Balmoral.  Qient: 

The  Balmoral  Hotel.  Lithographer: 

Mercury  Lithographers,  Inc.,  Miami. 

2nd.  Title:  Wine  List — Charcoal  Gal¬ 
ley.  Client:  Jack  Tar  Hotels.  Lithog¬ 
rapher:  Bennits,  Dallas,  Texas. 

3rd.  Title:  Lunchroom  Menu.  Qi¬ 
ent:  Fred  Harvey.  Lithographer:  The 
Regensteiner  Corp.,  Chicago. 

Cards 

Greeting  Cards — Published 
(stock) 

1st.  Title:  Christmas  Cards.  Client: 

Calif.  Artists  Div.  of  H.  S.  Crocker  Co., 

Inc.  Lithographer:  H.  S.  Crocker  Co., 

Inc.,  Seal  Beach,  Calif. 

2nd.  Title:  Greeting  Cards.  Client: 

American  Greetings  Corp.  Lithog¬ 
rapher:  Copifyer  Litho.  Corp.,  Cleve¬ 
land. 

3rd.  Title:  Greeting  Cards.  Client: 

Panda  Prints,  Inc.  Lithographer: 

Panda  Prints,  Inc.,  New  York. 

Greeting  Cards — Private 
1st.  Title:  The  Dance  of  the  Sugar 
Plum  Fairy.  Client:  The  Baughman 
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NOW.  .  . 


PRODUCE  SNAP-OUT  FORMS 


FASTER  THAN  EVER! 


Amazing  NEW 


Carb-O-Matic' 


FEEDS  CARBON  PAPER  AUTOMATICALLY 


AT  LAST — JCM  solves  the  toughest  part  of 
snap-out  forms  production — with  automatic 
feeding  of  hard-to-handle  carbon  paper!  This 
newest  JCM  work-saver,  designed  for  fast  pro¬ 
duction  of  the  most  complicated  forms,  con¬ 
sists  of  a  standard  JCM  Collating  and  Tipping 
Machine  .  .  .  PLUS  a  completely  automatic 
unit  that  feeds  either  all-over  solid  carbon  or 
clean-edge  carbon  without  waste  or  sp>oilage, 
with  amazing  speed  and  accuracy.  No  pause 
or  slowdown  for  inserting  carbons — operator 
works  at  maximum  speed. 

IF  YOU  ALREADY  OWN  A  JCM . . . 

Be  sure  to  find  out  how  you  can  have  this  outstand¬ 
ing  unit  added  to  your  machine! 

GET  FULL  DETAILS  on  this  amazing  new  machine 
TODAY! 


POUBLES  AND  EVEN 
TRIPLES  PRODUCTION 


•  Maximum  Speed: 

4000  to  6000  sheets  per  hour. 

•  No  Forms  Spoilage  or  Waste 

•  Automatic  “Miss”  Device  — 
shuts  off  machine  if  carbon  is 
missed. 

•  Collating  and  Tipping 
section  con  be  operated  separ¬ 
ately  if  desired. 

•  Available  on  All  Three  JCM 
Models: 

"Tippy”,  "Paddy”,  and  "JCM 
Deluxe." 


J.  CURRY  MENDES  corporation 

One  Curry  Lane  •  Canton,  Mass. 

Western  Offices:  500  S.  Clinton  St.,  CHICAGO,  ILL. 

Eastern  Offices:  22  E.  29th  St.,  NEW  YORK  N  v 


Co.  Lithographer:  The  Baughman  Co., 
Richmond,  Va. 

2nd.  Title:  Georgia  Nocturne.  Cli* 
ent:  Atlanta  Paper  Co.  Lithographer: 
Foote  &  Davies,  Atlanta,  Ga. 

3rd.  Title:  Epiphany.  Client:  Catho* 
lie  Digest.  Lithographer:  H.  M.  Smyth 
Printing  Co.,  St.  Paul,  Minn. 

Pictorial  Po$t  Cards 

1st.  Title:  Chevrolet  1955  Post 
Cards.  Qient:  General  Motors  Photo* 
graphic.  Lithographer:  Western  Print¬ 
ing  &  Lithographing  Co.,  St.  Louis,  Mo. 

2nd.  Title :  Jeffry  Pine-Sentinel  Dome. 
Qient:  5  Associates.  Lithographer: 
H.  S.  Crocker  Co.,  Inc.,  San  Francisco. 

3rd.  Title:  Plastichrome  Advertis¬ 
ing  Cards.  Client:  Several.  Lithog¬ 
rapher:  Colourpicture  Puhl.,  Inc.,  Bos¬ 
ton. 

Calendars 

Stock  Calendars 

1st.  Title:  Executive  Sportsman  Cal¬ 
endar.  Client:  Several.  Lithographer: 
U.  0.  Colson  Co.,  Paris,  Ill. 

2nd.  Title:  Floral  Masterpiece.  Cli¬ 
ent:  Several.  Lithographer:  U.O.  Col¬ 
son  Co.,  Paris,  Ill. 

3rd.  Title:  Esquire  Calendar.  Cli¬ 
ent:  Esquire,  Inc.  Lithographer:  Reg- 
ensteiner  Corp.,  Chicago. 

Custom-Built  Calendars 

1st.  Title:  Early  Arrivals.  Client: 
Ketterlinus  Litho.  Mfg.  Co.  Lithog¬ 
rapher:  Ketterlinus  Litho.  Mfg.  Co., 
Primos,  Pa. 

2nd.  Title:  TWA  1955  Jumbo  Cal¬ 
endar.  Qient:  Trans  World  Airlines, 
Inc.  Lithographer:  R.  M.  Rigby  Print¬ 
ing  Co.,  Kansas  City,  Mo. 

3rd.  Title :  American  Cyanamid  Cal¬ 
endar.  Client:  American  Cyanamid 
Co.  Lithographer:  Kindred,  MacLean 
Co.,  Inc.,  Long  Island  Qty,  N.  Y. 

Art  Prints 

1st.  Title:  White  Roses.  Qient:  H. 
S.  Crocker  Co.,  Inc.  Lithographer: 


H.  S.  Crocker  Co.,  Inc.,  San  Francisco. 

2nd.  Title:  The  Sunlit  Way.  Client: 
Goes  Lithographing  Co.  Lithographer : 
Goes  Lithographing  Co.,  Chicago. 

3rd.  Title:  Church  at  Old  Lyme. 
Qient:  Niagara  Lithograph  Co.  Li¬ 
thographer:  Niagara  Lithograph  Co., 
Buffalo,  N.  Y. 

Decalcomanias 

1st.  Title:  The  Queen.  Client:  Ca¬ 
nadian  Government.  Lithographer : 
Canada  Decalcomania  Co.,  Toronto, 
Ont.,  Canada. 

2nd.  Title:  Peek-a-Boo  Bear  Crib 
Decoration.  Client:  Riverside  Furni¬ 
ture  Co.  Lithographer:  The  Meyercord 
Co.,  Chicago. 

3rd.  Title:  Frozen  Peas  Package. 
Client:  Libby,  McNeill  &  Libby.  Li¬ 
thographer:  The  Palm  Bros.  Decalco¬ 
mania  Co.,  Cincinnati,  Ohio. 

Metal  Lithography 

Ist.  Title:  50th  Anniversary  Gift 
Tray.  Client:  J.  L.  Clark  Mfg.  Co.  Li¬ 
thographer:  J.  L.  Clark  Mfg.  Co., 
Rockford,  Ill. 

2nd.  Title:  Coney  Island.  Client: 
Pepsi-Cola  Co.  Lithographer:  Ballo- 
noff  Metal  Products  Co.,  Cleveland. 

3rd.  Title:  Copper  Corrosion  Stand¬ 
ards.  Qient :  Central  Scientific  Co.  Li¬ 
thographer:  Caspers  Tin  Plate  Co., 
Chicago. 

Unclassified 

All  Other  Material 

1st.  Title:  A  Television  Notebook. 
Client:  CBS  Television.  Lithographer: 
Craft  on  Graphic  Co.,  New  York  City. 

2nd.  Title :  Pleasure  Before  Business. 
Qient:  Time,  Inc.  Lithographer:  Ac- 
weltone  Corp.,  New  York. 

3rd.  Title:  Pockets  Full  of  Fun.  Qi¬ 
ent:  Whitman  Publishing  Co.  Lithog¬ 
rapher:  Western  Printing  Lithograph¬ 
ing  Co.,  Racine,  Wis. 
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SIMULATED  ENGRAVED 

•  All  orders  mailed  postpaid— in  U.S.A. 

•  Choice  of  5  different  stocks 


BUSINESS  CARDS 

1-COLOR  *250 

48  hour  Per  M 

service  Postpaid 


•  Free  use  of  500  copywrited  cuts 

•  Composition— up  to  7  lines 


2-COLOR 

72  hour  Per  M 

service  Postpaid 


•  l-color-blue  or  block  FREE  SELUNG  KIT 


^  .  .  .  , ,  .  .  Feoturing  actual  card  sam 

•  2.color-red  and  blue  or  red  ond  block  ^ 


•E 


Selection  of  Salesmen 

Continued  from  page  244 

selection  practices  of  180  companies, 
mostly  manufacturers;  areas  covered 
included  recruitment,  interviewing,  ap¬ 
plication  forms,  tests,  and  reference 
checks.  Its  results  are  incorporated  in 
a  research  report  just  published  by  the 
20,000-member  management  educa¬ 
tional  association.  The  report,  entitled 
**A  Company  Guide  to  the  Selection  of 
Salesmen,**  also  deals  with  the  organi¬ 
zation  and  administration  of  the  sales 
selection  program  and  is  illustrated 
with  forms  in  company  use.  It  was  writ¬ 
ten  by  Milton  M.  Mandell,  since  1945 
chief  of  the  management  testing  imit, 
standards  division.  United  States  Civil 
Service  Commission. 

Copies  of  the  report  may  be  obtained 
by  writing  Publications  Sales  Depart¬ 
ment,  American  Management  Associa¬ 
tion,  300  W.  43rd  St.,  New  York  36, 
N.  Y.  It  is  priced  at  $3.50  a  copy  to 
members  of  the  association  and  at 
$4  .75  to  non-members. 


"Printing  as  an  Aii" 

The  Society  of  Printers  was  organ¬ 
ized  in  Boston  in  1905.  Its  active  mem¬ 
bership  was  limited  to  50  individuals 
**whb  are  sufficiently  interested  in  the 
Art  of  Printing  to  be  of  value  in  ad¬ 
vancing  the  purposes  of  the  Society,** 
the  purpose  being  “the  determination 
and  advancement  of  ideals  and  stand¬ 
ards  of  printing.** 

Among  its  founders  were  Henry 
Lewis  Johnson,  William  Dana  Orcutt, 
Bruce  Rogers  and  Daniel  Berkeley  Up¬ 
dike;  and  throughout  the  50  years  of 
the  Society*s  existence,  its  membership 
lists  have  been  graced  with  the  names 
of  many  who  were  identified  with  print¬ 
ing  as  an  art.  The  Society  has  been 
called  “the  most  distinguished  associa¬ 
tion  of  printers  in  America.** 


Now  in  the  fiftieth  year  of  its  exist¬ 
ence  of  the  Society,  Harvard  Univer¬ 
sity  Press  has  published  a  history  of 
the  Society.  Entitled  “Printing  as  an 
Art,**  it  was  written  by  Ray  Nash,  Pro¬ 
fessor  of  Graphic  Arts  at  Dartmouth 
College,  and  a  member  of  the  Society; 
and  the  book  is  the  result  of  the  work 
of  the  Fiftieth  Anniversary  Publication 
Committee  of  the  Society,  with  Burton 
L.  Stratton  as  chairman. 

The  book  “surveys  briefly  the  devel¬ 
opment  of  printing  processes,  typo¬ 
graphic  styles,  and  the  arts  and  crafts 
movement,”  and  “against  this  back¬ 
ground  the  story  of  the  Society’s  vigor¬ 
ous  leadership  and  influence  is  told  in 
terms  of  its  outstanding  craftsmen,  de¬ 
signers,  and  men  of  letters.” 

Three  interesting  chapters  are  on 
“The  Approach  to  Printing  as  an  Art,” 
“Organization  of  the  Printing  Art 
Movement,**  and  “Fifty  Years  of  Print¬ 
ing  as  an  Art.”  Given  in  the  book  are 
the  Calendar  of  Meetings  of  the  Society 
during  the  past  50  years,  a  list  of  the 
officers,  and  a  register  of  members. 
Included  also  are  80  illustrations  show¬ 
ing  a  full  range  of  the  Society’s  printed 
work,  such  as  book  pages,  souvenir 
menus,  meeting  announcements  and 
keepsakes. 

The  book  is  beautifully  printed  and 
bound.  It  was  designed  by  Bruce 
Rogers,  and  the  production  done  by  a 
number  of  well-known  companies.  The 
Riverside  Press,  Cambridge,  Mass., 
did  the  typesetting  and  presswork;  The 
Meridan  Gravure  Company,  Meridan, 
Conn.,  printed  the  illustrations  and  the 
cover;  Curtis  Paper  Company,  Newark, 
Del.  and  Stevens-Nelson  Hobson  MiUer, 
Inc.,  Charleston,  Mass.,  provided  the 
Curtis  Rag  Natural  paper  used;  and 
Robert  Burlen  &  Son,  Boston,  did  the 
binding.  The  jacket  was  designed  by 
George  F.  Trenholm  and  printed  by 
A.  T.  Howard  Co.,  Boston. 

The  price  of  the  book  is  $6.00.  Copies 
may  be  obtained  from  Harvard  Univer¬ 
sity  Press,  Cambridge  38,  Mass. 
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SHIPPED 


I  OR  Z  DAYS 

AFT^R  RECEIPT 
OF  ORDER  j 


WHOLESALE 

ONLY 

Send  orders 
or  write  for 
samples  and 
catalog 


BUSINESS  CARDS 


POSTAGE  PREPAID  IN  U.  S, 


24  Main  Line  type  faces 

Citation  thin-plate  card  stock 

Composition  up  to  7  lines,  10<  per  line  for  extra  lines 

Deluxe  thermograph  embossing 

BLUE  or  BLACK  INK 

Cuts  —  50<  extra  per  M  •  2  color  cards.  $3.25  per  M 

HOW  TO  ORDER 

Just  send  us  your  copy  and  we'll  do  the  rest 
Accuracy  is  guaranteed 


EMBOSSING  COMPANY 

1760  S.  LA  CIENEGA  BIVD^ 
LOS  ANGELES  35,  CALIF;  ^ 


mPBIC  ARTS  ODDITIES 


BECAUSE  the  "blacking”  they  used  in  ink  was  costly 
and  added  little  to  the  weight,  ink  makers  of  17th 
century  England  frequently  sold  ink  so  pale  in  color 
that  printers  were  obliged  to  ruh  in  more  blacking 
on  the  block ! 


Plato,  renowned  philosopher  of  ancient  Greece, 
paid  the  equivalent  of  |3240.00  in  modem  money  for 
three  books  be  bad  purdiased  in  Sicily. 


wAoit  ^  produced  only  one-  e- — r, 

seventeenth  of  all  the  printed  editions  published  dur- 
ing  the  1300's.  Venice,  Italy,  alone,  accounted  for  one- 
fourth  of  the  entire  total. 


SO  POOR  were  laany  of  the  printers  of  l6tb  century 
London  that,  to  meet  their  obligations,  they  were 
obliged  to  sell  sheets  to  booksdlets  as  diey  came  off 
the  press  1 
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Order  Now  FROM  THE  NATION'S  SUPPLY  HOUSE 


SET  A  CIRCLE  OF 
TYPE  IN  LESS  THAN 
10  MINUTES. 

Set  of  54  PUtfifiber 
Rings,  1"  to  8"-  ^5.00 


HAWES  VERTICAL  TIME  SAVERS 

Double  Roll  Attachment _ $18.50 

Cylinder  Bands — Set  of  5 _ 15.00 

Automatic  Cylinder  Trip _ 17.50 

Pile  Guides  set  $18.50;  No  Slur  _  20.00 

Register  Table  $23.50;  Gripper  Seals^  7.50 

Pile  Side  Blasts,  Pr. _  9.00 

Square  Head  Gripper  Pins,  ea — .  2.25 

Backstop— Insures  perf.  register _ 6.50 

Short  Sheet  O  Envelope  PiM  Guide  25.00 

Vertical  Belts  $10;  Lino  Belting _ 40c  ft. 

Gates  Vert.  Hose,  10' _  $  2.50 

Saber  Tooth  Press  Perforation  Backing, 

1/16,  1/8,  1/4"  15  ft.  roll  _ $  3.85 

Perf>a-base  for  presses  perf.,  50  ft. _  5.00 

Plastic  Pile  Separators,  assures  proper 

pick-up,  even  logging -  1.50 

Steel  Die  Cutting  Jackets 

Electric  Welded  Steel  Chases  for  oil  style 

Presses — Electrotype  Chases 

Full  line  of  Anchor  Chemical  Specialties  in 

stock  for  immediate  shipment. 

Dry  Spray  Guns,  Verticals,  Multiliths,  David¬ 
sons,  $50  fr  $63.50.  Kluges,  C&P,  Rice, 
Heidelberg,  Kelly  B,  $40  and  $59.50 
Also  for  Cylinders  D  Offsets. 

Pocket  Microscope  25X  Power _ $  3.50 

Engravers  Tools,  set  of  six -  5.50 

Flat  or  Round  Gravers _  .75 

Angle  Tint  fr  ElipHcal  Tools  .  .  1.25 

Roulettes  $3.00  Cross  Liners _  4.00 

Scotch  Stones  Vi",  .50  ..  . -  W  90 

Plate  Utters  $1.25;  Nail  Pliers . .  2.75 

Magnetic  Plate  Mounters _  2.50 

ScTMn  Determiner  .  1.50 

Paper  Thickness  Gauge,  pocket  size..  20.00 
Linen  Tester  $4;  1x5  5x....  5.00 

Lufkin  Paper  Micrometer  #3630 _ 21.00 

Bousch  fr  Lomb  Linen  Tester  5x.. .  10.00 

BfirL  Rect.  Magnifier  with  Lite . .  8.50 

PCT  Magnifier  9x  $8.50; _ 12x  10.00 

Plato  Makers — Engravers  Kit _  16.95 

COMPOSING  EQUIPMENT 

Lhaotype  Chair  Adi.  14"  to  17" _ $18.80 

Linotype  Chair  Adi.  13"  to  19" _  22.15 

Type,  Cut  Galley  Mono  Lino  Cabinets 
Imposing  Tables — Chase  Racks — Galleys 
Furniture — Reglets  Cutting  Sticks 
Matrix  Sort  Cab.  8  drawers  71^x10% 
Drying  Racks — Upright  Bindery  Trucks 
LMio  Negative  C^.— Blue  Print  Cab. 


Static  Tinsel  Wire  Cent.  12  yds. _ $  2.00 

Statikil  Self  Staying  con _  3.00 

Non-Slip  Beak  Quoins  dos. _  3.95 

Chalienge  Quoins  #1,  dos. _  3.00 

Tee  Key  $1.50;  Pressman _  2.50 

Hi-Speed  Quoins  3.4i4-6-7Vi-9-10V4*12" 

Warnock  Lock  Bronze  ^oins _ 10.00 

Hollow  Paper  Drills,  R.C.  drHI  Mocks 

Gillette  Style  Make-Ready  Knife _  1.50 

Gillette  Blades  pkg.  5 _ .75 

Slide  Pocket  M.R.  Knife  ext.  Mades-  .85 
Alum.  12"  line  gauge  $1.15;  brass—  1.35 

Rouse  St'nis  12''  6-12  agates 1.50 

Lufkin  Steel  6,  8,  10,  12  pt.  12" _ 3.00 

Lufkin  Stainless  12",  6-8-10-12  pt.-  3.60 
"  "  12",  6-8-10-12  pt.  D  ag.  3.60 

Lufkin  24"  Newspaper  Uiw  Gauge _  7.50 

"  Mezurall  72"  Tope  Rule  pts.  in.  &  ag.  3.00 
"  Mezurall  72"  Tope  Rule  pts.  fr  in.-  2.60 
Lufkin  Stainless  pocket  gauge  with 

case  7"  6-1 2-8-1 0-pt.  &  agatas  -  3.25 

Little  Devil  48"  white  bUde  agates 

picas  grad.  16ths  on  back _  2.00 

24"  Stainless  Steel  6-12  in.  tr  ag. _ 5.00 

Stainless  Steel  6-8-10-12  pt.  12  In. _  2.00 

Stainless  Steel  6-12  pt.  <r  ag.  in  18"_  3.50 

12"  copyfitting  Slide  Rule _ 2.00 

Character  Counter  7  gauges  1  tool _  1.00 

Copyfitter  Character  Counter _  5.95 

Tweezers - 75e  with  Bodkin _  1.25 

Imported  Tweezers  $1.00;  pin  Insert  1.10 

Tympan  Stabbers  _ 1.50 

Ink  Knives  6"  $2.00;  8"  $2.50;  10"_  3.00 

Plate  Brush  $1.25;  Type  Biesh _  1.00 

Slug  High  Sinkers,  box- _  4.55 

Quad  Guides  set  3 _ 3.00 

Sura-Grip  Gauge  Pins,  doz. _ 2.00 

Universal  Gripper  Fingers,  sets  of  12-  3.00 

Miller  Tail  Shir  steel  poinie _ 3.00 

Adjust.  Pad  Counter,  R^  $2.25;  Ig.-  2.75 
Quick  as  a  Wink  Divider  5  eq.  pom-  1.00 
Ivory  Foldeis,  6",  7",  on.  .75;  plasHc  .50 

Printers  Aprons-Heavy-Bluo,  oo. _  1.25 

Master  Paper  Punch  with  3  R.H.  Heads 

Punches  up  to  3/16"  thick _ 22.50 

Lessee  Desk  Round  Comer  Cutters _  21.00 

Automatic  Embosser  Gold  Stamper—  79.50 

17"  Cylinder  Type  Below _ 6.00 

Benzine  Can  Justrlfe  wide  plunger  qt. 
$5.76;  gal.  $6.12;  gal.  $^;  BaWz. 
Can  Nozzle  top  pt.  ^.95;  qt.  $3.25 

Caverlito  CoggU«  $>  Oft 

Transparent 
frame,  clear 
Super  Safety 
Lenses  Pro¬ 
tects  from 
dust,  Hquids, 
sparks,  chips. 


Wood  Type — Foundry  Typo 
Hand  Presses,  4V^x6%/  BVaxlO 


WE  BUY— SELL— LIQUIDATE— COMPLETE  PRINTING  PLANTS  OR  SURPLUS  EQUIPMENT 

UUf  to  sene  the  Criftsain  etery  leed— lepreseatiBt  leidtaf  afn.  ef  Mchliery  I  epIpMit 

GRAPHIC  ARTS  EQUIPMENT  CO. 

127  W.  Harrison  •  HArrison  7-3927  •  Chicago  5,  III. 


News 

Notes 

Index  to  News 

New  Equipment  and  Supplies. .280 


New  Literature  .  294 

Meetings  and  Conventions . 298 

News  About  Companies . 307 

News  About  People . 311 


First  National  Safety  Code 
for  Graphic  Arts 

The  protection  of  personnel  and  the 
increased  efficiency  in  operation  of  print¬ 
ing  presses  is  the  purpose  of  the  first  na¬ 
tional  safety  code  especially  designed  for 
graphic  arts  equipment. 

The  new  American  Standard  Safety 
Code  for  Controls  and  Signaling  Devices 
for  Graphic  Arts  Presses  has  just  been 
released,  according  to  Vice  Admiral 
George  F.  pfiissey,  Jr.  USN  (ret.),  man¬ 
aging  director  of  the  American  Standards 
Association. 

The  association  recommends  the  volun¬ 
tary  adopdon  of  the  code  by  printing  com- 
'■  panics  at  their  earliest  convenience — 
whenever  they  purchase  new  equipment 
or  make  any  major  change  or  alteration  in 
existing  equipment.  \ 

“If  this  code  is  used  throughout  the 
printing'  industry  as  each  plant  renews  its 
equipment,  confusion  in  the  use  of  these 
V  controls  will  be  prevented,  thereby  elimi¬ 
nating  a  source  of  serious  injuries  and  in¬ 
creasing  efficiency  in  operation.  It  will 
,  provide  uniformity  throughout  the  indus¬ 
try  so  that  on  change  of  employment, 
workers  will  be  familiar  with  control 
operations  in  their  new  jobs,”  Admiral 
Hussey  said. 


He  added:  “The  committee,  composed 
of  representatives  from  throughout  the 
graphic  arts  field,  who  developed  this 
standard,  realized  the  psychological  im¬ 
plications  of  safe  equipment  in  forming 
these  requirements — a  man  who  appreci¬ 
ates  a  good  machine,  properly-equipped 
to  guard  him  from  every  personal  injury 
will  be  free  to  apply  his  wholehearted 
.energy  to  the  operation  of  such  a  ma¬ 
chine.”  I 

The  code  is  for  both  publication  presses 
such  as  are  used  for  newspapers,  maga¬ 
zines,  rotogravure,  large  catalog  work, 
etc.;  and  for  commercial  presses,  either 
sheet-fed  or  web-fed. 

Push-button  stations  for  the  presses  are 
required  by  the  code  to  be  arranged  in  a 
single  row  and  vertical,  except  in  a  com¬ 
mercial  press  where  sometimes  this  ar¬ 
rangement  is  impractical  for  convenient 
mounting,  then  the  arrangement  may  be 
horizontal,  says  the  code. 

'  Control  stations  for  publication  presses 
will  be  provided  with  push  buttons  with 
the  following  designations  and  colors: 

Green:  A  maintained-contact  button 
marked  "SAFE."  When  depressed,  it  pre¬ 
vents  the  press  from  being  started,  or 
when  the  press  is  moving,  prevents  fur¬ 
ther  increase  in  speed. 

Black:  A  maintained-contact  push  but¬ 
ton  marked  "READY."  Depressed,  it  es¬ 
tablishes  permissive  circuits  enabling  the 
press  to  be  started. 

Yellow:  A  momentary-contact  button 
marked  "FASTER."  Starts  the  press  and 
increases  the  speed  as '.  Jong  as  the  button 
is  held  depressed.  ^ 

Black:  A  hionjcn^ary-contact  button 
marked  "SLOWER.-  Dorcases  the  speed, 
eventually  arriving  at  threading  speed. 

Light  grey  or  aluminvih:  A  momentary- 
contact  button  marked  "“/IVCf/.”  Allows 
movement  at  threading  speed. 

Red:  A  momentary-contact  button 
marked  "STOP."  The  stop  button  only 
shall  be  a  long  push  button. 

Control  stations  for  commercial  presses 
have  a  stop  button  and  may  have  buttons 
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. . . 

are  cotdiu 

how  the  Speed-Flex  C-3C  Press  makes  I 

money  for  you  ...  I 

how  the  Collator  1 

saves  time  ...  | 

how  the  C-3C-RTR  increases  I 

production  ...  | 

how  the  Color Verter  diversifies  | 

products  ...  I 

many  new  and  wonderful  things  | 

that  mark  real  Graphic  Arts  progress  ...  I 

i 

I  SEE  HOW  YOU  CAN  PROFIT  WITH  THEM  j 

I  Starting  June  15,  1955  I 

I  at  the  new,  permanent  Orville  Dutro  &  Son  | 
I  demonstration  showroom  at  I 

I  81  WEST  VAN  BUREN  STREET,  CfflCAGO  j 

Thit  new  showroom^  office  and  supply  department  is  being  | 
established  for  service  and  convenience  to  our  customers  I 

in  the  midwest.  I 

ORVILLE  DUTRO  &  SON.  INC 

117  West  9th  St.  81  West  Van  Buren  St.  1140  Broadway  i 

LOS  ANGELES  13  CHICAGO  3  NEW  YORK  1  I 

TRinity  8556  RAndolph  6-7971  MUrray  Hill  3-1253  | 

iiiiMiiniiiiiMiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiMiiMiiiiiiiiiiiiiiiiiiiiiMiiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiniiii'i; 


iiu  invite  J.  to: 


^ou 

I  See 
I  See 
I  See 
1  See 
I  See 


i 


FRANKLIN  MFG.  CORP. 

NORWOOD,  MASS. 


aUKK,  EXTRA  PROFITS 
GOLD  STAMPING  ^ 

Stationery,  Greeting 
Cards.  Book  Matches, 

Pnr\or  MrvnLinc  Pln\/inn 


INLY 
$7500 

F.O.I.  MCTOtY 
SEND  FOR 
DESCRIPTIVE 
IITERATURE 


THE  NEW 

Sittt/cLu 

SUPER  REGAL 

AIIIMETIC  Fill  Fill 

GOLD  STAMPING  MACHINE 


YOU  TOO,  CAN 

INCREASE  YOUR 

PROFITS 

We  have  specialized  equipment 
for  producing  economically  and 
quickly  small  and  medium  quan¬ 
tities  of  carbon  intn-leaved  forms, 
all  types  of  statements  with  car¬ 
bon  attached,  and  voucher  checks. 
■EWI  “Ns  Oarliss  Rsqairsi"  paptr  salt 
■aw  availabla, 

• 

Vary  fast  dalhrary 

^Id  only  through  distributors,  sta¬ 
tioners  and  printers  and  only  your 
naiM  appears. 

Write  on  your  letterhead  for  newly 
revised  30  page  simplified  price  cata¬ 
log  with  lower  prices  for  changes  and 
two  color  printing  to : 

MODERN  BUSINESS 
FORMS  MFG.  CO. 

3M  L  Sth  St.,  Cincinnati  2,  Ohio 


for  INCH,  RUN  (black),  SLOW-FAST 
(black),  and  REVERSE  (yellow). 

Certain  designations  formerly  used  on 
push  buttons  which  looked  similar  to 
other  words  were  eliminated  by  the  com¬ 
mittee  who  developed  the  standard.  In 
each  case,  the  push  button  was  marked 
with  the  term  which  best  described  its 
function. 

The  standard  outline  requirements  for 
safelights  and  warning  signals.  It  specifies 
that  control  circuit  arrangements  be  made 
to  insure  signals  being  operated  prior  to 
any  movement  of  the  press. 

An  appendix  is  included  with  the  stand¬ 
ard  to  explain  new  terms  used.  A  diagram 
is  included  to  show  suggested  arrange¬ 
ment  of  control  circuits  discussed  in  the 
code. 

A  compilation  of  accident  reports  sev¬ 
eral  years  ago  indicated  the  need  for  a 
national  uniform  code  for  controls  and 
signaling  devices  for  presses.  The  Print¬ 
ing  and  Publishing  Section  of  the  Na¬ 
tional  Safety  Council  in  1951  asked  the 
American  Standards  Association  to  estab¬ 
lish  a  committee  to  work  on  a  solution 
to  the  problem. 

Administrative  leadership  for  the  proj¬ 
ect  was  furnished  by  the  Research  and 
Engineering  Council  of  the  Graphic  Arts 
Industry  and  the  National  Safety  (Council. 

The  committee  who  developed  B65.1 
represents  a  wide  cross-section  of  interest 
in  the  project  National  organizations  who 
supplied  personnel  to  serve  on  the  com¬ 
mittee  included:  Amalgamated  Lithogra¬ 
phers  of  America,  American  Newspaper 
Publishers  Association,  American  Photo- 
engravers  Association,  American  Society 
of  Mechanical  Engineers,  American  So¬ 
ciety  of  Safety  Engineers,  Association  of 
Casualty  and  Surety  Companies,  Book 
Manufacturers  Institute,  Inc.,  Education 
Council  of  the  Graphic  Arts  Industry,  Inc., 
Folding  Paper  Box  Association  of  Amer¬ 
ica,  Gravure  Technical  Association,  In¬ 
ternational  Association  of  Electrical  In¬ 
spectors,  International  Photo  Engravers 
Union  of  North  America,  International 
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from  .  .  . 

"Photolithography  and  Offset  Printing" 

by  J.  S,  Mertle  and  Harry  Keusch 
TABLE  OF  CONTENTS 

I  Origin  and  Principle  of  Lithography _  1 

II  Photolithography  (Copy  for  the  Purpose) _ 10 

III  Wet  Collodion  Process _ _ _ 17 

IV  Dry  Plato,  nims,  Negative  Paper _  37 


V  Photographic  Equipment  (Une  Photography) _  55 

VI  Halftone  Photography _ 68 

VII  Color  Photography _ 90 

VIII  Halftone  Color  Reproduction  (Submarine  Development, 

Staining  and  Ground  Glass  Processes) _ 120 

IX  Dot  Etching  Methods _ 136 

X  Graining  of  Metal  Plates _ 151 

XI  Albumen  Process  of  Litho  Platemaking _ 158 

XII  Miscellaneous  Printing  Methods _ 178 

XIII  Intaglio,  Offset  Processo  (Deep-Etch  Platemal(ing) _  192 

XIV  Hand  Transferring,  Proving _ 214 

XV  Pressplates  by  Projection _ 235 

XVI  Planography _ 242 

XVII  Photocomposing  (Photographic  Type  Composition) _  252 

XVIII  Offset  Pressmanship _ 261 

Proper  Name  Index _ 277 

Subject  Index _ 279 

300  Pages — well  illustrated 


Price  $10.00  plus  35c  for  Postage  and  Handling 

Please  Send  Remittance  with  order 

Book  Dept,  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.,  Chicago  5,  III. 


Printing  Pressmen  &  Assistants’  Union  of 
North  America,  International  Typographic 
Composition  Association,  National  Asso¬ 
ciation  of  Mutual  Casualty  Companies, 
National  Electrical  Contractors  Associa¬ 
tion,  National  Electrical  Manufacturers  As¬ 
sociation,  National  Printing  Equipment 
Association,  Inc.,  National  Safety  Council, 
Printing  Industry  of  America,  Inc.,  Re¬ 
search  and  Engineering  Council  of  the 
Graphic  Arts  Industry,  Inc.,  and  the  U.  S. 
Government  Printing  Office. 

The  American  Standard  Safety  Code 
for  Controls  and  Signaling  Devices  for 
Graphic  Arts  Presses  is  available  from  the 
American  Standards  Association,  70  E. 
45th  St.,  New  York  17,  at  50  cents  the 
copy. 

The  Search  for  PIA  Benny 

Thousands  of  printers  are  fully  aware 
of — and  want  to  win — the  Printing  Indus¬ 
try  of  America  Self-Advertising  cash 
prizes  and  coveted  Benjamin  Franklin 
awards  to  be  made  in  Atlantic  City,  in 
October.  But  few  know  the  problems 
that  were  involved  in  finding  a  suitable 
likeness  of  the  familiar  figure  of  Franklin. 

Almost  from  the  moment,  some  four 
years  ago,  that  Miller  Printing  Machinery 
Co.  first  proposed  to  the  PIA  the  idea  of 
an  annual  series  of  awards  to  printers,  it 
was  agreed  the  statuette  should  be  of  the 
patron  saint  of  American  printing — Ben¬ 
jamin  Franklin.  And  at  almost  the  same 
moment  the  problems  began. 

The  task  of  finding  a  suitable  statue  fell 


PIA  “Benny"  Award 

to  W.  T.  (Bill)  Clawson,  advertising 
manager  of  Miller.  He,  like  everyone  else, 
took  it  for  granted  it  would  be  no  trouble 
at  all.  But  he  soon  discovered  that 
although  he  had  been  seeing  statues  of 
Franklin  all  his  life,  few  of  them  were 
the  size  or  likeness  that  was  wanted. 

The  search  led  to  all  parts  of  the  coun¬ 
try;  to  art  houses,  museums,  private  col¬ 
lectors.  Eventually,  the  search  led  to  the 
Poor  Richard  Club  in  Philadelphia.  Direc¬ 
tor  of  the  club  was  Arthur  Bloch,  Sr.,  who 
has  since  died.  Mr.  Bloch  was  one  of  the 
country’s  leading  collectors  of  Frank- 
liniana.  In  his  collection  were  two  Frank¬ 
lin  statuettes;  one,  a  fine  pewter  model. 


SAPntffe  joggimg 

eliminate  all  h 

NEW  SILENT  V  jl'S,*"..'..?' ‘S'^bNo''' 

joGGi£^ 


LYA  SCHEINKER 

MECHANICAL  ENGINEERING 
35  Great  Jones  Street  New  York  12, 
Algonquin  4-2436 


N.  Y 
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More  than  180  modernly  designed 
calendar  pad  electrotypes  styled  to  meet 
V  every  purpose... are  available  to  you 
in  practically  all  sizes  of  attractive 
eye-catching  designs... illustrated  in 
the  new  Franklin  Catalog  No.  55 

1  \ 

.  Send  25c  for  catalog  . .  .Will  be 
credited  to  your  first  order . . . 


The  FRANKLIN  CO. 


*3  24  ZK  4» 
O  ai  *3  26 


^2^  ’ 


14 


826  W.  Van  Buren  St.  Chicago  7,  PHnoia 
HAynurk*!  1-1000 


small  in  size  and  excellent  in  detail; 
seemed  perfect  for  the  PIA  award. 

Mr.  Bloch  loaned  Miller  the  statuette, 
and  it  is  a  testimonial  to  its  excellence  that 
the  firm  immediately  insured  it  for 
$10,000. 

Then  came  the  job  of  having  the  statu¬ 
ette  reproduced — and  a  new  set  of  prob¬ 
lems  arose,  the  biggest  being:  where  to 
have  the  job  done.  This  time  it  wasn’t  a 
matter  of  selection  so  much  as  just  finding 
a  concern  that  handled  that  sort  of  work; 
to  come  right  down  to  it,  how  many 
statue  reproducers  do  you  know? 

Finally,  Bill  Clawson,  who  believes  in 
getting  the  most  mileage  out  of  every 
hour,  was  strolling  through  Schenley  Park 
in  Pittsburgh  and  noticed  at  the  bottom  of 
one  of  the  statues  the  notation  that  it  had 
been  cast  by  the  Roman  Bronze  Co.  of 
Corona,  New  York.  Investigation  revealed 
this  to  be  one  of  the  top  companies  in 
its  field  in  the  country.  The  search  was 
ended. 

The  job  that  remained  was  delicate,  but 
it  was  in  the  hands  of  experts  and  went 
off  without  disruption.  First,  an  artist 
molded  a  wax  replica  incorporadng  the 
detail  and  originality  of  the  pewter  statu¬ 
ette.  Then  the  wax  model  was  encased 
in  plaster  of  paris.  Next,  the  whole  thing 
was  exposed  to  extreme  heat,  melting  the 
wax  and  leaving  the  plaster  of  paris  shell. 
The  actual  bronze  cast  was  then  made. 

That’s  the  story  of  the  PIA  Benny — 
an  award  of  honor  to  any  printer,  in  itself 
a  fine  piece  of  art  and  workmanship. 


Film  Promoting  Graphic  Arts 

A  new  16mm  color  film,  designed  for 
use  by  the  graphic  arts  industry  in  pro¬ 
moting  knowledge  and  interest  in  quality 
printing  and  its  use  in  advertising,  has 
been  completed  by  the  Eastman  Kodak 
Company  and  is  now  available  on  loan. 

George  O’Hanlon,  Warner  Brothers’ 
star  of  the  “Joe  McDoakes — Behind  the 
Eight-Ball’’  scries  of  comedy  films,  has 
the  lead  role  in  this  latest  production  of 
the  Eastman  Kodak  Informational  Films 
Division. 

Described  as  “the  happy  story  of  a 
happy  genius,’’  the  film,  “Bradshaw’s  Bil¬ 
lions,"  tells  the  story  of  George  Bradshaw, 
inventor  of  such  products  as  “George’s 
Fortaset”  and  “George  O — The  Drink 
with  a  Wink”  and  of  his  hilarious  rise  to 
fame,  fortune,  and  foreign  cars  once  he 
begins  to  listen  to  his  imaginative  printer. 

The  serious  purpose  of  the  film  is  re¬ 
vealed  in  the  step-by-step  indoctrination 
George  gets  in  the  various  printing  proc¬ 
esses  available  to  him  and  their  many  uses 
in  advertising  his  firm’s  products.  George 
and  his  printer-friend  go  to  work  on  a 
continuing  sales  campaign,  and  the  presses 
roll  out  everything  from  instruction  sheets 
to  pennants  and  labels  (and  then  some)  as 
the  firm’s  buildings  rbe  higher  and  higher 
and  George  has  to  hire  more  and  more 
secretaries  to  help  him  “keep  up.” 

Requests  for  borrowing  the  film  should 
be  sent  to:  Camera  Club  and  School  Serv¬ 
ice,  Eastman  Kodak  Company,  Rochester 
4,  N.  Y. 


^  * 


NO  DOUBT  •  NO  RISK  •  NO  WORRY 


ns  uwomomLiy  GUARAmeo 


A  moderately  priced  tympon  with  a  hard,  even  surface 
and  exceptional  strength.  Nationally  slocked  in  roll 
widths  for  every  press,  or  square-cut  sheets. 


IMeqeA 


CERTIFINE 


WRITE  FOR  TRIAL  SHEETS. 
MENTION  PRESS  AND  SHEET  SIZE  WANTED 

RIE6EL  PAPER  CORPORATION 

P.  O.  lox  170.  Crond  Control  Stotion 
New  York  17,  N.  T. 
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WHATEVER  YOU  STITCH... 

Se4teca7{f0te 
WILL  SERVE  YOU  BETTER! 

•  LOW  COST...  HIGH  QUALITY  and  Uni¬ 
formity  .  .  .  any  way  you  look  at  it — 
your  best  buy  is  SENECA  Stitching 
Wire!  Available  in  galvanized,  tinned 
or  liquor  finishes  ...  in  ail  popular 
sizes,  round  or  flat  on  spools  and  cores. 
Insist  on  Seneca  . .  .  the  wire  of  proven 
dependability. 


SENECA  WIRE 

AND  MFG.  COMPANY  •  POSTOPIA  OHIO 


MAGAZINES  | 


BOOK  MATOffiS 


I  Contrast  | 

►  In  striking  contrast— two  new  faces  have  been  added  to  3 

t  the  growing  family  of  distinctive  type  faces  of  Los  An-  3 

►  geles  Type  Founders.  Twentieth  Century  Extra  Bold  Ex-  ^ 

t  tended,  14  to  48  pt.  caps  and  lower  case  (36  pt.  shown  ^ 

^  in  top  line).  Gill  Sans  Bold  Extra  Condensed  1  8  to  48  pt.  ^ 

^  caps  and  lower  case  (36  pt.  and  1  8  pt.  as  shown  below). 

I  lOSANGElBTYlirOUNDERS  | 

I  IK  East  Pico  Boulevoril  •  los  Angeles,  (olifomio  ] 

liiimiiiuuiumimiuiiiiiiimmumuuuuuumuummuiim 
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SELLING  PRINTING 


and  Direct  Advertising 

BY  RICHARD  MESSNER 

Writer!  by  an  active  printing  salesman 
with  years  of  experience,  this  is  rite 
first  comprehensive  book  on  this  sub¬ 
ject  to  be  published. 


In  it  you  will  find  much  up-to- 
date,  well  organized  material 
suitable  for  both  small  and  large 
printers  regardless  of  process  of 
production  or  classification  of 
work. 


$5.00  plus  35c  for  p>ostage  and 
handling.  Please  send  remit¬ 
tance  with  order. 


Book  Dept.,  Graphic  Arts  Monthly 
608  S.  Dearborn  St.  Chicago  5,  HI. 


BUSINESS  FORMS 


SALES  BOOKS,  MABIPOLB 
BOOKS,  CAFE  OHEOKS,  ET8. 
Give  your  cuitomors  com- 
plot*  prinllns  torvico  and  In- 
crooio  your  incomo. 

BEST  LINE  FOR  DEALERS 
WIdor  variety,  tuporlor  quality,  prompt 
■orvloo,  low  prices,  liberal  discounts 
Write  for  samples  and  simple  orlce  list 


ADAMS  BROS.SALESBOOK  CO. 

SINCE  1889  TOPEKA  KANSAS 


30  YEARS  MAKING  PADDING  PRESSES 

No  Job  too 
snail  or 
too  bic  tar 
a  Marpby 
FadSioc 
Frets 

E-Z  PADDER  FLOOR  MODEL 

J4J5Q  l.'forofuro 

JOSEPH  E.  MURPHY  COMPANY 
24  Ellsworth  St.  Worcester  3,  Mass. 


Produces  Synthetic  Paper 

Paper  has  been  successfully  produced 
for  the  first  time  from  synthetic  fibers, 
according  to  a  recent  announcement  by 
the  Du  Pont  Company.  It  is  said  to  be 
three  to  ten  times  stronger  than  paper 
made  from  the  conventional  pulp  or  rags. 

The  new  paper,  made  experimentally 
from  nylon  fiber,  “Dacron”  polyester 
fiber,  and  “Orion”  acrylic  fiber,  was  de¬ 
scribed  at  the  annual  meeting  of  the 
Technical  Association  of  the  Pulp  and 
Paper  Industry  in  New  York  in  February. 

While  tests  indicate  the  synthetic  fiber 
papers  can  be  made  commercially,  Du 
Pont  will  not  manufacture  them  but  is 
making  the  details  of  the  work  available 
to  the  paper  industry. 


"The  Evolution  of  Graphic  Arts" 

“The  Evolution  of  Graphic  Arts,”  a 
highly  intriguing  exhibit  of  nearly  three 
centuries  of  work  in  the  field  of  graphic 
arts,  was  organized  by  Marathon  Corpora¬ 
tion,  Menasha,  Wis.,  for  a  first  showing  at 
Lawrence  College  in  Appleton,  Wis.,  dur¬ 
ing  the  month  of  April. 

In  cooperation  with  J,  S.  Mertlc,  a 
Marathon  consultant  on  graphic  arts, 
and  Photomechanical  Editor  of  GAM, 
Marathon  has  developed  an  exhibition 
consisting  of  selected  pieces  from  Mr. 
Mcrtlc’s  library,  which  is  considered  to  be 
the  largest  private  collection  on  photo¬ 
mechanical  and  graphic  arts  procedures  in 
the  world  today. 

Most  of  the  items  in  the  Marathon  ex¬ 
hibit  are  valuable  original  writings,  illus¬ 
trations,  and  plates  obtained  by  Mr.  Mertle 
through  purchase  or  as  gifts  from  the  per¬ 
sonal  collections  of  noted  graphic  arts  au¬ 
thorities  in  this  country  and  Europe. 

In  presenting  the  unique  exhibit.  Mara¬ 
thon  Corporation,  one  of  America’s  lead¬ 
ing  producers  of  printed  packages  and  pa¬ 
per  products,  felt  that  a  wealth  of  his¬ 
torically  important  material  such  as  the 
Mertle  collection  should  be  made  avail¬ 
able  to  those  who  can  appreciate  its  sig¬ 
nificance. 
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Another  Improvement: 
Metal  Powder 
Container  at  no 
Price  Increase! 


T^powder 

SPRAY  GUN 


Htt  MIEHU  VERTICAL  -  UTTU  CIANT 
MULTIUTH- DAVIDSON 

Ah*  Adaptablo  to  Othor  PrttMt  ^ 

SttuJ  Chuck  with  Ordur.  Postagu  C.OJ), 

Yeitr  Money  Bock  If  Not  SofisfioB 


•  FOB  Kiuce •€«?•■» 
%  HEIDEIBUG-KOIW* 


PRESS  FILTER  CO. 


148  N.  CRESCENT  HEIGHTS  3LYD..  LOS  ANGELES  46 

Mfrs.  of  Kluge  &  Verticol  Air  Filters  and  Kluge  Metal  Suction  Tips 
Get  one  at  your  favorite  dealer — TODAYI 


Putting 


U 


in 

niform! 


CO  M P  O  uniformity 
means  fine  perform¬ 
ance  on  your  presses. 
Metal,  strade  and  ac¬ 
curacy  are  ahvays  the 
same  high  quality. 
Uniform  service,  too 
—  immediate  delivery! 
Keep  on  the  COMPO  standard — of 
uniformity! 

All  rules,  lb. _ _ _ _  32c 

All  spacing  materials  from  2  pt.  leads 
through  36  pt.  furniture  including 
.759,  .765,  .853,  .875  and 

.895,  per  lb.  -  . 

Prices  subject  to  change. 

Order  by  Mail  only! 

Terms:  Net — 10  days 
Send  for  hanger  wall  chart,  FREEf 

COMPO  RULE  CO. 

6151  S.  Rhodes  Ave.  Chicago  37,  III. 


PRESS  BUTTON 

and  spray 


dgoo  CAW 


STATIKIL 

J  1220  W.  6‘''ST..  CLEVELAND.I3.OMI0 


CUTTER  STICKS 


Tolco  precision  manufac¬ 
tured,  highly  selected 
northern  hard  maple  cutter 
sticks.  Also  manufacturers 
ef  Mountain  Cherry  Blocking  Lumber. 

THE  TOLERTON  CO. 

BOX  H658,  ALLIANCE.  OHIO 


Ayer  Cup  Award  Winners 

The  New  York  Herald  Tribune  has 
been  awarded  the  F.  Wayland  Ayer  Cup 
for  excellence  in  typography,  make-up  and 
printing. 

The  award  was  made  by  judges  of  the 
25th  Annual  Newspaper  Contest,  meeting 
in  the  galleries  of  N.  W.  Ayer  &  Son  in 
Philadelphia  on  April  20.  This  is  the  ninth 
time  the  Herald  Tribune  has  won  the 
Ayer  Cup,  and  the  victory  gives  the  news¬ 
paper  permanent  possession  of  the  present 
cup.  The  contest  drew  entries  from  868 
English-language  daily  newspapers.  All 
were  judged  on  the  basis  of  their  issues 
of  March  10. 

First  Honorable  Mention,  for  newspa¬ 
pers  of  more  than  50,000  circulation,  went 
to  the  Winston-Salem  (N.C.)  Journal. 
Second  Honorable  Mention  was  awarded 
to  The  New  York  Times,  which  has  won 
the  Cup  six  times  in  the  past.  Third  Hon¬ 
orable  Mention  was  won  by  The  Hartford 
Courant,  which  took  Honorable  Mentions 
in  five  previous  contests.  There  were  140 
entries  in  this  group. 

In  the  class  for  newspapers  of  10,000 
to  50,000  circulation.  First  Honorable 
Mention  was  given  to  The  Iron  Mountain 
(Mich.)  News,  which  won  Honorable 
Mentions  in  five  previous  contests.  Second 
Honorable  Mention  went  to  The  Marion 
(Ohio)  Star.  Third  Honorable  Mention 
was  awarded  to  The  Daily  Pantagraph, 
Bloomington-Normal,  Ill.  This  was  the 
largest  class  in  the  contest  with  370  en¬ 
tries. 

Among  newspapers  of  less  than  10,000 
circulation,  First  Honorable  Mention  was 
won  by  The  Morning  Herald,  Hagers¬ 
town,  Md.  Second  Honorable  Mention 
went  to  the  Wabash  (Ind.)  Plain  Dealer. 
Third  Honorable  Mention  was  given  to 
The  Marshfield  (Wis.)  News-Herald. 
This  class  drew  339  entries. 

Newsday,  of  Garden  City,  Long  Island, 
won  the  Honorable  Mention  for  tabloids 
in  a  class  of  19  papers.  This  is  the  fourth 
time  Newsday  has  won  an  award. 
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DISSTON  7 

HAS  THE  EDGE«  / 


in  paper  knives 

The  famous  DISSTON  866  is  industry’s  keenest  knife. 
Whether  you  cut  tissue  paper,  cardboard,  bond,  ma¬ 
chine  finish  or  coated  papers — you  get  hairline  ac¬ 
curacy  under  production  conditions. 

Disston  866  paper  knives  are  ground  to  a  smooth, 
high  finish  with  a  slight  concave  taper  on  the  face  and 
a  parallel-beveled  back  edge.  This  combination  grind 
prevents  dragging  and  binding  when  cutting  deep 
lifts,  and  insures  cutting  accuracy.  The  special  close 
grained  steel  hones  easier,  to  a  tougher,  longer  last¬ 
ing  edge. 

Make  your  next  knife  a  Disston  866.  Order  it  from 
your  Disston  Distributor  or  from  your  nearest 
Harris-Seybold  office.  You  can  be  sure  of  dependable 
advice,  prompt  service.  Or  write: 

Henry  Disston  t  Sons.  Inc.  •  S82  Tacony,  Philadelphia  35.  Pa. 

Othw  factofiM  and  branchaa;  Toronto,  Ont.,  Saattlo,  Wash.,  Chicaco,  III. 


MACHINISTS 

TO  PRINTERS  &  LITHOGRAPHERS 

MOVING  •  REPAIRING  •  ERECTING 

Nation-Wide  Service  —  Since  1 898 

0  0  0 

Designers  and  Builders  of  the  famous 

'R  OL  B  EXTENSION  DELIVERY 

and  other  Labor-soving  Graphic  Arts  Machinery 

•  •  • 

Consult  us  on  your  particular  problem 

THE  RATHBUN  &  BIRD  COMPANY,  INC. 

379  West  Broadway/  New  York  12,  N.  Y.  BEekman  3-8430 


The  Graphic  Arts  Monthly — May,  1955 


279 


New  Eqaipment 
and  Supplies 

Products  for  Steel-rule  Diemaking 

No.  974.  The  Bar-Plate  Manufacturing 
Company  announces  three  new  products 
for  steel-rule  diemaking  departments. 
These  are  the  Bar-Plate  Diemakers  Lay¬ 
out  Machine,  the  Bar-Plate  Steel  Rule 
Storage  Cabinet,  and  the  Bar-Plate  Steel 
Rule  Storage  Rack. 

Because  the  company  feels  that  in  the 
diemaking  departments  throughout  the 
country  there  is  a  complete  lack  of  spe¬ 
cialized  equipment  for  laying  out  jig  and 
block  dies,  it  has  produced  the  Bar-Plate 
Diemakers  Layout  Machine  (Patent  Pend¬ 
ing)  as  the  first  layout  machine  designed 
exclusively  for  the  steel-rule  diemaking 
industry. 

Indications  coming  in  from  the  field 
IX)int  up  that  in  using  the  Bar-Plate  Die¬ 


makers  Layout  Machine  there  is  a  savings 
of  at  least  50%  in  layout  time  and  the 
accuracies  obtained  far  surpass  any 
method.  The  over-all  size  of  the  machine 
is  60x48x36"  and  the  machine  is  designed 
to  handle  any  thickness  of  die  wcxxl  to 
36x48". 

The  machine  has  a  free  moving  preci¬ 
sion  horizontal  straightedge  with  a  ver¬ 
nier  control.  The  straightedge  is  made 
of  tempered  stainless  steel  with  all  sur¬ 
faces  ground  and  polished.  The  straight¬ 
edge  is  operable  from  all  sides  by  both 
vernier  control  and  hand  knobs.  In  ojiera- 
tion,  the  die  wood  is  set  into  place  up 
against  the  adjustable  squaring  bars  and 
firmly  locked  in  that  position  by  one  or 
two  slides. 

Below  the  machine  there  are  three 
shelves  that  can  be  used  for  storage  of  die 
wood.  In  the  front  and  rear  of  the  ma¬ 
chine  are  handy  utility  trays  for  holding 
pencils,  compasses,  and  other  implements 
for  proper  laying  out  of  a  die. 

With  the  Bar-Plate  Diemakers  Layout 


MAY 

Reader's  Service  Dept.,  The  Graphic  Arts  Monthly 
608  South  Dearborn  Street,  Chicago  5,  Illinois 

Please  send  me  the  following  (circle  numbers  of  items  for  more  infor¬ 
mation).  Please  print  or  type,  and  attach  to  your  businesss  letterhead. 

NAME  of  individual  must  be  included  in  coupon 

973  974  975  976  977  978  979  980 

981  982  983  984  985  986  987 

988  989  990  991  992  993  994  995 

NAME _ TITLE _ 

COMPANY _ 

ADDRESS _ 

CITY  &  ZONE _ STATE - 
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I  TABLE" 

ALSO  2  OTHER 
TRIMOSAWS; 
THE  MERCURY 
AND  THE  BEN 
FRANKLIN 


1612  DOUGLAS  AVENUE 


KALAMAZOO,  MICHIGAN 


Diemakers  Layout  Machine 


Machine,  dies  that  heretofore  could  not  be 
laid  out  accurately  now  can,  according 
to  the  announcement,  be  handled  by  less 
experienced  layout  men  in  a  very  short 
time. 

The  Bar-Plate  Steel  Rule  Storage  Cabi¬ 
net  is  made  in  three  sizes  to  accommodate 
24”,  30”  and  36”  cartons  of  steel  rule 
with  a  width  of  20"  and  height  of  15”. 
It  contains  three  shelves  and  will  hold  15 
boxes  of  steel  rule  per  shelf  for  a  total  of 
45  boxes.  The  cabinet  is  designed  so  that 
additional  units  can  be  placed  on  top  to 
accommodate  additional  boxes  and  to 
provide  maximum  utilization  of  space. 
The  cabinet  can  be  placed  on  a  table,  un¬ 
derneath  a  table,  or  directly  on  the  floor, 
Bar-Plate  manufactures  a  base  stand  for 
this  item. 

Utilizing  this  cabinet  a  space  of  25x30" 
can  handle  the  complete  storage  prob¬ 
lem  of  the  largest  diemaking  departments. 
Five  of  these  cabinets  one  on  the  other 


will  handle  225  cartons  of  steel  rule.  The 
cabinet  is  made  of  heavy  gauge  cold  roll 
so  as  to  handle  the  heavy  weights  of  the 
cartons  going  into  it. 

The  Bar-Plate  Steel  Rule  Storage  Rack 
is  designed  for  use  on  the  diemakers  table 
or  for  fastening  on  the  wall.  It  is  a  finger¬ 
tip  heavy  gauge  steel  rack  that  permits  the 
diemaker  to  select  quickly  the  proper 
thickness,  hardness,  and  height  of  cutting 
or  creasing  rule  for  the  job.  The  rack  is 
available  in  three  sizes,  i.e.,  eight  compart¬ 
ments,  16  compartments,  and  24  compart 
ments. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 

Portable  Offset  Plate  Storage  Rack 

No.  980.  The  Toronto  Plate-Safe  Port¬ 
able  Offset  Storage  Rack  for  storage  of 
large  offset  plates  has  been  announced  by 
Toronto  Metal  Works. 

Plates  hang  flat  preventing  scratches 
and  dents.  Hangers  swivel  to  allow  easy 
selection  and  quick  withdrawal  of  plates 
from  sides  of  rack.  It  is  also  stated  that  the 
rack  will  hold  over  300  zinc  or  aluminum 
plates — over  1  ton  of  plate  capacity.  The 
wheels  enable  the  rack  to  be  moved  easily 
under  load  from  one  department  to  an¬ 
other. 

This  rack  is  exclusive  with  Toronto  and 
is  said  to  be  a  forerunner  of  Toronto’s 
new  line  of  printing  trucks  for  bindery, 
pressroom  and  art  departments. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 


INCREASE  PRODUCTION! 


WITH 


INI\-SAV! 

•  PREVENTS  SKINNING  AND  HARDENING  OF  INKS 

— IN  CANS— ON  ROLLERS— ON  FOUNTAINS — 

•  ELIMINATES  DAY-TIME  WASH-UPS  &  DELAYS 

•  CONTAINS  NO  WAX  OR  BENZENE 

8-oz  spray  bottle:  $3,00  16-oz.  spray  tan:  $3.00 

^-or  write  for  complete  Information 

AMES  LABORATORIES,  DEPT.  G,  132  WATER  ST.,  SO.  NORWALK,  CONN. 
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Est.  1865 

All  Kinds  of  Rollers  for 

PRINTING  and  LITHOGRAPHY 

Distributors  of  Moreland  Corp.  Rubber  Rollers 


GODFREY  ROLLER  COMPANY 

WILLIAM  P.  SQUIBB,  President 
211-21  N.  Camac  Street,  Philadelphia 


QUflTflJ'^TTIPflBflSg 


Saamless  Tubings  for  Offset  Dampening  Rollers 


Another 

Time-Saver 


PRECISION 

TRIMMER^AW 


TRIUMPH 

EQUIPMENT  ENGINEERS 

6504  WALKER  ST.,  MPLS.  16,  MINI 


Hi-Speed  Furniture  in  Larger  Sizes 

No.  975.  Using  a  process  worked  out 
with  Alcoa,  M.  V.  Huffman  Manufactur¬ 
ing  Company  is  now  able  to  produce  Hi- 
Speed  Expandable  Metal  Furniture  in  vir¬ 
tually  any  size,  though  10-  to  60-cm 
widths,  and  two  lengths,  are  still  standard 
and  the  most  commonly  used  sizes. 

Useful  wherever  the  typeform  doesn’t 
fill  the  chase,  Hi-Speed  Expandable  Furni¬ 
ture  locks  in  place,  and  is  said  to  prevent 
any  possible  slips  and  spills.  Because  it’s 
metal,  there  is  no  warping.  Economy  of 
time  and  effort  come  from  the  fact  that 
pairs  of  Hi-Speed  Furniture  are  used,  in¬ 
stead  of  pieces  of  wooden  furniture,  and 
there’s  an  additional  saving  of  time,  and 
of  storage  space,  in  distribution.  Hi- 
Speed’s  dollar-economy  exists  in  the  fact 
that  this  furniture  is  a  lifetime  investment. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 

New  Southworth  Power  Punch 

No.  981.  A  new  Power  Punch  that  will 
punch  one  or  many  holes  of  any  desired 
shape  in  lifts  or  in  continuous  forms  has 
been  announced  by  the  Southworth  Ma¬ 
chine  Co.  It  can  also  do  tab  and  index  cut¬ 
ting,  round  cornering  and  perforating. 

This  new  Southworth  Power  Punch 
will  punch  any  soft  fibrous  material.  In¬ 
cluded  in  this  category  are  papers  of 
various  weights,  leathers,  plastics,  canvas, 
cloth,  light  metals,  etc. 

Because  of  its  modern  design  and  “open 
back”  construction,  it  is  further  stated, 


Soufhworih  Power  Punch 


this  new  Southworth  Power  Punch  elimi¬ 
nates  many  waste  motions.  Holes  can  be 
punched  up  to  24"  apart  with  no  limit  on 
margin  distances.  Its  simplicity  and  speed 
of  operation  boosts  production.  Punch 
heads  are  quickly  installed  and  adjusted 
from  the  front.  Chips  are  automatically 
removed  from  the  working  surface  by  a 
motorized  chip  disposal  unit.  Other  fea¬ 
tures  claimed  include  surplus  power,  rug¬ 
ged  construction,  floodlighted  working 
surface,  built-in  long  life  and  minimum 
maintenance.  Punch  heads  of  all  shapes 
and  sizes  are  readily  available  from  South- 
worth. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 


aBRACKETT JOGGER 


SIZES 

15x15 

20x20 

30x30 

38x38 

48x48 


PAYS  YOU  BIGGER  PROFITS 

strong,  husky,  durable.  Built  to  take  it. 
Speedy,  flexible.  Amazing  on  onion 
skins,  tissues,  interleaved  sets,  heavy 
stocks.  Dividable  top;  Jogs  2  or  more 
jobs  at  once;  lowers,  raises,  instantly. 
Easy  stroke  control.  You  need  one.  Get 
details.  Write  today  for  literature. 


BRACKETT  STRIPPIN6  MACHINE  CO. 
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HELP  YOUR  CUSTOMERS  ELIMINATE  THIS 


When  your  customers  need  an  envelope  tor  mailing  large  bulky  mate¬ 
rial  ...  let  them  know  you  can  supply  them  with  a  Western  States 
Bankers  Flap  Envelope.  It’s  built  to  do  the  ]ob  the  right  way.  High  cut 
back  and  deep  cut  flap  with  an  extra  wide  seal  gives  maximum  room 
and  protection  for  mailing  large  quantities  within  one  enveloi>e. 

A  real  sales  builder  for  you  and  a  real  aid  to  your  customers.  Remem¬ 
ber  Western  States  Bankers  Flap  Envelopes. 


WESTERN  STATES  ENVELOPE  COMPANY 

1616  W.  PIERCI  ST.  •  MILWAUKEE  46,  WIS. 


jOB4MSTCR 


afford  I 


■  more  shops  from  coast  to  coast 

dizing  on  Job-Masters  for  all 
)eat  orders  from  enthusiastic 
/e  that  the  precision-engineered 
L  gets  results  to  satisfy  the  most 
1  on  3(X-day  money-back  guaran- 

'ER  eliminates  sticking,  smudging 
aves  costly  re-runs,  assures  better 
'or  itself! 

ur  Job-Master  today!  We  pay 
tieck  accompanies  order! 

IBMASTER  CO. 

t  Ave.  So.  Seattle  4,  Wash. 
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MULTILITH 
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NEW 

Universal 
Trio  Value 


Offers  Cut-to-length  Dampening 
Roller  Covers 

No.  976.  A  new  convenience  is  now 
being  offered  by  the  Godfrey  Roller  Com¬ 
pany  in  the  form  of  cut-to-length  seam¬ 
less  dampening  roller  covers  made  of 
Aquatex  and  Dampabase. 

Now  sold  in  rolls  by  all  of  the  leading 
supply  houses  in  the  country  Aquatex  and 
Dampabase  will  also  be  stocked  in  cut 
lengths  in  sizes  to  fit  any  roller.  They  are 
equipped  with  grommet  or  drawstring 
ends  giving  the  lithographer  his  prefer¬ 
ence  in  fastening  the  covering,  thus  elimi¬ 
nating  the  necessity  of  sewing. 

The  cut  lengths  will  be  delivered  in  ex¬ 
act  sizes  to  give  a  perfect  fit  by  just  sliding 
the  Aquatex  over  the  roller  and  securing 
the  ends.  The  roller  is  then  ready  for  the 
press. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 

Latex-impregnated  and  Coated  Paper 

No.  978.  Announcement  of  a  new 
latex-impregnated  and  coated  paper  was 
made  at  a  recent  sales  meeting  of  The 
Sorg  Paper  Company,  by  R.  A.  Nash,  vice- 
president  in  charge  of  sales. 

The  new  paper,  called  Tensalex,  which 
is  now  offered  by  Sorg  as  a  stock  line,  is 
designed  for  use  on  a  multiplicity  of  jobs 
where  flexibility,  strength,  and  a  superior 
printing  surface  are  required.  According 
to  the  information  from  Sorg,  Tensalex  is 
especially  recommended  for  gummed, 
sewn,  or  metal-stitched  tags  and  labels; 


for  children’s  illustrated  books;  for  cata¬ 
logs,  manuals,  and  sales  charts;  for  rolled, 
wall-mounted,  or  folded  maps;  for  out¬ 
door  signs  and  pennants — and,  in  general, 
for  any  use  where  the  printed  piece  is 
subjected  to  frequent  or  rough  handling. 

“The  chief  characteristics  of  Tensalex,” 
said  Mr.  Nash,  in  introducing  the  new 
paper,  “are  its  high-tear  strength  and  in¬ 
ternal  bond;  flexibility;  dimensional  sta¬ 
bility;  oil  and  water  resistance;  scuff  re¬ 
sistance;  and  its  durability.  Other  features 
that  make  it  a  desirable  printing  sheet  for 
many  printing  and  converting  purposes 
are  its  qualities  of  being  non-conductive 
to  static  electricity;  of  printing  beautifully 
by  any  process;  of  folding  without  flaking 
or  cracking;  of  die-cutting  cleanly;  and 
of  trimming  without  fraying.” 

M.  A.  Dawson,  sales  promotion  and  ad¬ 
vertising  manager  ^  Sorg,  advises  that 
Tensalex  is  now  a^ilable  in  a  range  of 
stock  sizes  and  weights — in  sheets  or 
rolls,  as  desired. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 

New  Model  Inking  Unit 

No.  990.  A  new,  self-adjusting  G-C 
Auxiliary  Inking  Unit,  designed  to  deliver 
full  double-inking  action  to  the  small  Mul- 
tilith  regardless  of  roller  condition,  is  an¬ 
nounced  by  the  Forbes  Manufacturing 
Company,  designers  and  manufacturers  of 
duplicator  accessories. 

Principal  new  feature  of  the  G-C  Aux¬ 
iliary  Inking  Unit,  it  is  stated,  is  its  auto- 


THE  SIMPLE-X  RUBBER  PRESS 

Realize  the  Savings  by  Making  Your  Own  Rubber 
Printing  Plates  and  Rubber  Stamps. 

Hydraulic  Pressure,  Electrically  Heated.  It  is  easy, 
Past  and  Economical  to  use.  Simple  to  operate. 

Model  “B”  8"xl2"  Platens  complete  with  steel  chase, 
bearers,  shims,  timer  and  starting  supplies  only  $146.60. 
10x15  platen  size  similar  equipped  $310.00. 

A  SMALL  INVESTMENT  that  produces  big  returns 
making  your  own  rubber  printing  plates,  or  start  your 
own  rubber  stamp  making  business.  A  press  anyone  can 
afford.  Order  your  SIMPLB-X  PRESS  NOW! 

CUSTOM  PRINTERS  SUPPLY 

601  N.  Jefferson  Ave.  Springfield,  Missouri 
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The  OMAHA  Newspaper  Folde 


SOLE  MANUFACTURERS 
MODERN  EQUIPMENT  CO.,  INC. 
2011  CUMINQ 


OMAHA. 


(A  few  territories  availauic. 

Serving  weekly  newspapers  for  over  SO  years 
Write  for  name  of  nearest  dealer 


42  W.  61st  Street,  Chicago  21 
53  Park  Place,  New  York  7 


1.  Attached  to  the  press. 

2.  Hand-fed  (motor  driven). 

3.  Combined  operation  unit. 


3  Models  in  3  Sizes 


The  pulling  power  of  a  coupon  or  any  promotional  scheme 
varies  directly  with  its  ability  TO  ATTRACT  AND  TO  HOLD 
ATTENTION.  Give  the  Printed  piece  an  inviting  setting  and 
its  chances  of  success  increase  tremendously. 

That  little  added  "Official  Look"  that  Goes  Bordered  Blanks 
adds  to  such  schemes  pays  off  handsomely. 

Send  Today  for  Free  Samples  of  Goes  Bordered  Blanks! 


★  Ine  C)4pAU<tl  £aaA 


★ 


BORDERED 
! _ BLANKS 


Goes 


LITHOGRAPHING  CO. 


matic  roller  contact  adjustment,  which 
holds  the  rubber  roller  and  oscillator  in 
perfect  contact  at  all  times,  regardless  of 
variations  in  press  rider  and  form  rollers. 
The  unit  now  automatically  adjusts  itself 
for  perfect  contact  even  after  press  rollers 
have  been  reground.  Binding,  jumping, 
and  chattering  are  ended,  and  oscillator 
side  strain  eliminated. 

It  is  further  claimed  that  the  G-C  Aux¬ 
iliary  Inking  Unit  can  be  installed  on  a 
“do-it-yourself”  basis  in  five  minutes,  and 
can  be  removed  and  washed  up  in  two 
minutes.  No  drilling  or  press  alteration  is 
necessary.  It  can  be  used  with  or  without 
oversize  oscillators. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 

Offers  Customized  Hand  Trucks 

No.  977.  A  new  way  to  order  mate¬ 
rials  handling  equipment  has  been  an¬ 
nounced  by  the  Leebaw  Manufacturing 
Co.  In  line  with  the  modern  trend  toward 
designing  buildings,  departments  and 
equipment  to  fit  streamlined  materials 
handling  operations,  hand  trucks  may 
now  be  ordered  custom-built,  at  no  greater 
cost  than  “off-the-shelf”  brands. 

Several  basic  styles  of  trucks  are  offered, 
but  each  user  can  now  specify  a  particular 
truck  built  to  his  own  special  needs.  One 
of  the  most  popular  basic  industrial  mod¬ 
els  is  thb  all-steel,  welded  utility  truck. 
Its  swivel-tilt  type  casters  with  mold-on 
rubber  tires  make  it  easy  to  operate. 
Sturdy  angle  iron  sides,  steel  pipe  handles. 


Leebaw  Customized  Utility  Truck 

and  its  solid  steel  deck  provide  strength 
and  durability  for  heavy-duty  uses,  it  is 
further  stated.  Built  to  individual  speci¬ 
fications,  this  all-purpose  truck  is  said 
to  be  ideal  for  handling  all  types  of  mer¬ 
chandise. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 

Precision  Hollow  Drill  Sharpener 

No.  994.  E.  P.  Lawson  Co.  announces 
the  development  of  the  new  Lawson  Pre¬ 
cision  Hollow  Drill  Sharpener,  designed 
to  eliminate  drill  breakage  due  to  im¬ 
proper  sharpening. 

Built  along  the  lines  of  a  small  bench- 
type  machine  tool,  this  new  device  has  a 
precision  engineered  “dial,”  especially  de¬ 
signed  to  accommodate  hollow  drills  from 
Vs"  to  graduated  by  32nds.  To  sharp¬ 
en  hollow  drills,  it  is  only  necessary  to 
“dial”  the  size  of  the  drill  to  be  sharpened, 
insert  the  hollow  drill  in  the  holder,  and 
turn  the  handle. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 
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THE  CUSTOMER  WELCOMES 
THE  PRINTER  WITH  IDEAS 

STOCK  CUTS  from  COBB  SHINN 

offers  you  a  thousand  and  one  ideas 
at  your  fingertips. 

Kequest  Cutaleg  66  today 
This  sixty-four  page  9  x  12  plastic  bound 
cutalog  will  aid  you  to  better  serve  your 
customers.  Orders  come  easy  for  the 
Printer  with  ideas. 

COBB  SHINN.  721  Union  St.,  Indlanipolis  25.  Ind. 
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Amazing  New  PEN  Does  6 


MID-STATES  Gummed  Paper  Company 

2509  S.  DAMEN  AVE.,  CHICAGO  8,  ILLINOIS 

New  York  *  Sodon"  Philodelphio  *  Cleveland  *  Detroit  ’  St  Louis  •  Atlanta  *  Los  Angeles 


or  yowr  moMy  rvfiindMlI 


Valuable  Time 

on  all  thoM 
oporationi: 

•  OUniNINO 

•  MASKING 

•  RETOUCHING 

•  ORAQUING 

•  MARKING 

•  RULING 
MAKES  CLEAN, 
EVEN.WIDTH 
LINES  on  any 
•wrfaco: 

Glate,  Acotato, 
Motal,  Colluloid, 
Vinyl,  Glossy 
Photos,  Nogativos, 
Popor. 


MID -STATES^ 

Really  flat  ^ 

Gummed  Papers  / 


You  get  a  wider  selection  of  colors, 
grades,  and  weights  in  the  better>than- 
ever  Really  Flat  line.  Write  for  free 
sample  folders. 


LEADERS  IN  THEIR  LINE 
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Automatically  Converts  Single-phase 
Current  to  3-phase 

No.  982.  A  device  which  converts 
single-phase  current  to  3-phase  entirely 
automatically,  keeping  currents  balanced 
at  rated  load,  has  been  announced  by 
System  Analyzer  Corp. 

Called  Add-A-Phase  Power  Converter, 
it  is  said  to  offer  these  principal  advan¬ 
tages  over  single-phase:  permits  using 
conventional  variable-speed  and  two- 
speed,  3-phase  motors  on  single-phase 
240v  lighting  service;  has  low  inrush  cur¬ 
rent  at  starting  minimizing  light  flicker; 
permits  larger  motors  on  single-phase 
lines;  avoids  installing  additional  lines, 
transformers,  meters,  etc.;  never  exceeds 
motor  maker’s  allowable  current  for  sin¬ 
gle-phase  motors;  converter  plus  3-phase 
motor  is  about  the  same  price  as  a  single- 
phase  motor  and  starter  equipment  in 
sizes  above  5  h.p.  It  is  available  in  sizes 
1  to  30  h.p. 

.Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 


ptr  impretsiofl. 


New  Static  Eliminator 
I  and  New  Glass  Cleaner 

No.  992.  nuArc  Static  Eliminator,  an 
entirely  new  spray  type  which  can  be  used 
wherever  there  is  a  static  condition,  is 
one  of  two  new  products  announced  by 
nuArc  Co.,  Inc. 

It  comes  in  a  12-ounce  spray  can  with 
a  specially  designed  nozzle,  producing  a 
fog-like  spray.  This  is  said  to  assure  com¬ 
plete  coverage  of  affected  parts,  without 
waste  and  with  complete  control. 

nuArc  Static  Eliminator  may  be  easily 
sprayed  on  any  place  static  exists.  It  is 
stated  that  it  will  not  shrink  or  swell 
packing,  rust,  tarnish  or  damage  equip¬ 
ment. 

The  other  new  product  is  nuArc  Clear- 
view  Glass  Cleaner.  It  comes  in  a  handy 
1 2 -ounce  spray  can  and  was  developed 
especially  for  the  graphic  arts  industry  for 
printing  frame  and  copyboard  glass,  also 
for  light  tables,  etc. 

nuArc  Clearview  is  said  to  be  grease- 
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OUR 

Multiple  Negatives 


mean  more  business-mere  profltabl* 
business  for  youl  If  you  can  print 
labels,  tags,  stickers,  certificates,  ad¬ 
vertising  enclosures,  stamps,  check 
books,  and  book  endpapers— Multiple 
Negatives  and  Plates  will  help  you  to 
get  orders,  produce  them  at  a  lower 
cost,  or  at  a  higher  profit.  Look  at 
these  possible  savings: 

Up  to  50%  in  paper. 

Up  to  30%  In  duplicate  plates. 

Up  to  40%  In  lockup,  mokereody, 
press,  and  cutting  time. 

Don't  Overlook  This  Opportunity! 


less,  stain-free  and  leaves  no  film.  It  will 
not  attract  dust  particles  for  a  long  period 
of  time. 

It  is  described  as  being  fast  acting,  just 
a  light  spray  from  the  pressure  can  and 
then  a  few  strokes  with  a  clean  cloth, 
cleans  and  polishes  the  glass,  restoring  its 
original  transparency. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 


The  New 

"LOOK" 

IN  PRINTING 


Prevents  Leading  of  Molds 

No.  973.  “Leading”  of  molds  has  long 
been  a  headache  for  users  of  slugcasting 
machines.  The  accumulation  of  films  or 
lumps  of  type  metal  inside  Lino  and  Lud¬ 
low  molds  causes  difficult  ejection  and 
consequent  distortion  of  the  slugs  by  the 
ejector  blade.  Leading  of  front  and  back 
lips  of  molds  causes  a  variation  in  type- 
high,  and  in  the  case  of  back-leading,  fre¬ 
quently  causes  back-squirts.  Heretofore 
these  deposits  have  resisted  applications  of 
graphite,  grease,  oils  and  other  materials, 
and  still  continue  to  form. 

Ebonite  Chemical  Company,  origina¬ 
tor  of  Ebonite  Blackface  Process,  has 
produced  SF200  Concentrate.  Extensive 
and  rugged  tests,  it  is  stated,  show  this 
highly  concentrated  agent  the  most  effec¬ 
tive  material  so  far  discovered  to  prevent 
the  leading  of  molds. 

SF200  is  a  heavy  liquid,  one  of  the  new¬ 
est  synthetic  products  of  modern  chemical 
research.  In  using  its  unique  properties, 
the  molds  must  first  be  freed  of  any  metal 
deposits.  Then  a  drop  or  so  of  SF200  is 
spread  over  the  inside  of  the  mold  and  on 
the  front  and  back  lips.  Mold  wipers 
should  be  entirely  free  of  oil  or  grease 
(preferably  they  should  be  new),  and  a 
small  amount  of  the  liquid  applied  to 
them.  Additional  applications  are  made 
once  or  twice  a  week  after  the  first  few 
days,  although  it  is  not  necessary  to  re¬ 
move  the  mold  after  the  first  cleaning.  It 
is  said  that  such  treatment,  as  outlined  in 
the  instructions,  will  cause  the  molds  to 
remain  free  of  leading  indefinitely,  with 


!  Every  20  years  or  so,  changes 
are  made  in  the  industry  to 
meet  current  economic  trends. 

Hand  composition  became  ma¬ 
chine,  and  machine  became 
photographic.  Each  change  aug¬ 
menting  the  previous  method 
has  increased  the  scope  of  the 
industry.  New  type  faces — new 
methods  of  using  them  have 
contributed  to  the  new  “Look”. 

The  medium  size  composing 
room  does  not  have  the  space 
to  stock  all  the  type  faces  re¬ 
quested  by  their  customers. 

I  Baltotype  has  met  this  changing 
trend  with  our  “Line-of-type” 
service.  A  choice  of  over  175 
faces  shown  in  our  catalog  is 
at  your  command.  No  limita¬ 
tion  as  to  size  or  quantity  of 
lines.  You  pay  only  for  the 
type — no  spacing  unless  desired. 

BALTOTYPE 

?  5  S.  Frederick  St.,  Baltimore  2,  Md. 
422  S.  Plymouth  Ct.,  Chicago  5,  III. 
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627  6-Point  Body 


TYPE 

RIGHT! 


A  high-quality  rule  for  the  "car¬ 
riage"  trade — and  your  key  to  bet¬ 
ter  printing  —  i$  STRIPFOUNDERS! 
"Take  a  letter" — and  lock  it  up 
with  STRIPFOUNDERS  rules  to  make 
a  fine  impression!  High-grade  lino¬ 
type  metal,  hand-finished  faces. 


Prompt  Delivery  On 
Rules,  Leads,  Slugs 

Quick  attention  to  oli  orders,  tmoii 
or  large.  Phone  (ATIantic  5-3424), 
requisition  or  write  today. 

Send  for  free  wall  chart  of 
facet  in  stock... and  low  prices. 
A  Good  Rule  to  Follow:  Use 


STRIPFOUNDERS 

4S50  S.  Federal  Street  •  Chicago  9,  Illinois 


GOOD 

PUBLIC  RELATIONS 

365  days  a  year  since  1932 

COTTRELL  5  color  press 
sheet  fed  rotary  32  x  47 

MILLER  27  X  41  four  track 
single  &  two  color  units 

MIEHLE  Horizontal,  straightline 

LINOTYPE  Model  30,  4  main  and 
2  auxiliary  magazines,  quadder, 
Mohr  Saw,  6  mold  disc,  electric  pot 

CLEVELAND  Model  0  and  00  folders 

MIEHLE  No.  4  and  41  units. 


TYPE  &  PRESS 

of  Illinois,  Inc* 

3312  N.  Ravenswood,  Chicago  13 


such  rare  exceptions  as  in  the  case  of  bent 
ejector  segments. 

SF200  is  useful,  also,  to  prevent  leading 
of  jaws  on  Linotypes,  and  has  been  used 
with  remarkable  results  on  spaceband 
sleeves.  It  docs  not  carbonize,  it  is  further 
claimed,  nor  form  gummy  residues,  and 
hence  has  not  caused  any  fouling  or  gum¬ 
ming  of  magazines. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 


New  Paasche  Adjustable  "No  Offset" 
Spray  Gun  Aims  in  Any  Direction 

No.  991.  A  new  “No  Offset”  atomiz¬ 
ing  gun  featuring  adjustable  heads  which 
pin-point  specific  areas  to  eliminate 
troublesome  offsetting  is  now  being  mar¬ 
keted  by  Paasche  Airbrush  Company. 

Designed  with  swivel  arms  which  re¬ 
volve  to  any  angle  within  a  360®  radius, 
the  new  fluid  units  can  be  turned  toward 
any  portion  of  the  press  sheet.  Available 
in  1,  2,  3  or  4-hcad  units,  the  gun  can 
also  provide  all-over  coverage  on  sheets 
up  to  120"  in  width. 

Paasche  states  that  it  prepares  special 
solutions  for  use  in  the  “No  Offset”  gun 
which  are  safe  and  economical.  Low  air 
volume  atomizes  the  solution  on  the  sheet, 
instead  of  scattering  mist  throughout  the 
shop. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 


I  Markham  Plate  Truck 
Does  Three  Jobs 

No.  979.  Markham  Machine  Shop  is 
now  producing  a  rubber-tired  plate  truck 
which  does  three  separate  jobs,  as  needed, 
in  the  small  newspaper  plant  or  other 
plant  with  rotary  presses. 

Carrying  16  tubular  plates  from  the 
stereotyper  to  the  pressroom,  the  Mark¬ 
ham  Truck  is  said  to  deliver  them  safely, 
without  damage;  carry  them  easily;  and 
move  them  quickly.  A  slightly  different 
model  for  half  plates  takes  cither  12  or 
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16  plates,  as  ordered,  with  the  same  con¬ 
venience,  safety  and  economy  of  time. 
When  needed,  the  latter  model  serves  as 
a  dead  metal  truck.  Another  model  of 
dead  metal  truck,  when  called  on  for  the 
job,  docs  double  duty  by  serving  in  han¬ 
dling  paper  rolls.  Where  it  is  needed  for 
more  or  less  constant  use,  a  version  of  the 
Markham  Truck  designed  solely  for  han¬ 
dling  paper  rolls  is  also  available. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 


Precision  Padding  Press 
For  Business  Forms 

No.  989.  A  new,  completely  self-con¬ 
tained,  heavy-duty  padding  press  was  re¬ 
cently  announced  by  Preferred  Pressroom 
Products,  Inc. 

It  is  said  to  be  especially  designed  for 
snap-out  and  other  business  forms  and  has 
been  named  the  Preferred  Snap-out  Pad- 
der. 

The  outside  vertical  posts  act  as  the  far 
and  near  side  guides.  A  board  is  inserted 
in  position  as  a  front  guide  and  then  con¬ 
veniently  stored  in  a  special  compartment 
alongside  the  base  of  the  machine  when 
not  in  use.  The  machine  tilts  to  load  and 
tilts  back  to  pad.  It  has  a  pile  capacity 
of  22''  wide  by  25"  high. 

The  manufacturer  claims  that  the  pow¬ 
erful  drying  unit  located  at  the  top  of  the 
press  is  capable  of  drying  a  one-coat 
padded  job  in  less  than  three  minutes  and 
a  two-coat  job  in  about  five  minutes,  and 
that  it  is  not  necessary  to  use  a  special 
padding  compound. 

The  platen  drops  to  the  height  of  the 
pile  very  quickly  and  only  two  or  three 
turns  of  the  rank  handle  exerts  a  tre¬ 
mendous  pressure  on  the  pile.  The  carbons 
cannot  smear  the  top  sheets  because  pres¬ 
sure  is  applied  only  on  the  stub  edge  of 
a  business  form,  it  is  further  claimed.  The 
press  can  be  easily  moved  about  on  its  5" 
swivel  casters. 

Additional  information  can  be  obtained 
by  using  the  coupon  on  page  280. 
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“MORE  FOR  YOUR  MONEY" 
IN  THE  MONTH  OF  MAY  WITH  CRAFTSMEN 


Literature 


New  Catalog  on  Kodak 
Graphic  Arts  Materials 

No.  995.  Detailed  descriptions  of  Ko¬ 
dak’s  newest  graphic  arts  films — Kodalitb 
Super  Ortho,  K^alith  Ortho  PB  (Poly¬ 
styrene  Base),  and  Kodak  Autopositive 
(Thin  Base) — are  included  in  a  revised, 
illustrated  catalog  of  all  Eastman  Kodak 
materials  developed  for  the  graphic  arts 
industry  which  is  now  ready  for  distribu¬ 
tion. 

Listed  in  convenient  tabular  form  arc 
the  photographic  and  physical  character¬ 
istics  of  Kodak’s  graphic  arts  line  of  films, 
plates,  and  papers.  Included  for  each  arc 
data  on  exposure  indexes,  safclight  re¬ 
quirements,  the  chemicals  needed  for  proc¬ 
essing,  and  the  package  sizes  in  which 
each  is  available. 

Specifications  of  Kodak  Process  Ektar 
Lenses,  darkroom  accessories,  the  Kodak 
Transparency  Illuminator,  and  the  Kodak 
Graphic  Arts  Exposure  Computer  plus  a 
special  section  on  Kodak’s  “Five  Ways  to 
Color”  for  photomechanical  reproduction 
are  also  given. 

\  copy  can  be  obtained  by  using  the 
coupon  on  page  280. 

New  Portfolio  Demonstrates  Uses  of 
Wheelwright  Wood  Grain  Cover 

No.  993.  The  Mead  Sales  Company 
has  issued  a  new  sales  portfolio  which 
demonstrates  but  a  few  of  the  many  spe¬ 
cialized  uses  for  which  its  Wheelwright 
Wood  Grain  Cover  is  ideally  suited. 

•Its  demonstration  pieces  include  covers 
for  a  menu,  summer  theater  program 
booklet,  pine  furniture  catalog,  antique 
shop  directory  and  a  home  workshop 
booklet. 

Another  important  feature  of  this  port¬ 
folio  is  the  fact  it  demonstrates  three 
printing  processes:  letterpress,  offset- 
lithography  and  screen  process. 

A  copy  can  be  obtained  by  using  the 
coupon  on  page  280. 
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The  Standard  Book 
on  this  subject 

Proofreading  and 
Copy-prepenration 

By  Joseph  Lasky 

essential  information  about 
an  important  craft. 

30  years  of  experience  with 
a  subject  one  loves  is  sure 
to  produce  a  work  of  use 
and  beauty. 

656  PRACTICAL  PAGES 

S7.50 

plus  35c  for  postage  and  handling 

Book  Dept.,  Graphic  Arts  Monthly 
608  S.  Dearborn  St.  Chicago  5,  IIL 


I — Sheridan  High  Die  Labei  Cutter,  i8x32 
i— AS'/a'  Hobbs  Rotary  Cutter  and  Scorer 
i — Wagner  Offset  Proofing  Press,  Power 
i — John  Thomson  Cutter  and  Croasor,  32x46 
i— 44'  Soyboid  Precision  Cutter,  #i6454 

1 —  68'  Oswego  Auto.  Cutter,  Giant  Frame 
25— Linotypes— S’s.  8’s.  i4’s.  30.  3i,  8-42 

pica;  intertypes — B,  C,  G-2,  H’s 
8 — Harris  and  Web  Offeets,  i7x22.  22x34 
i2— Muitis,  80-i200’s-i250’s-i327's-2066’t 

5—  Miehie  Cyiindert,  Pony,  94,  92,  9i 
3 — Miehie  Autos.,  Pony  #4 

2—  Miehie  Vorticais,  V-36  and  V-45 

6 —  Keiiy  Autos.,  Ciipper,  B,  #i.  92 
20 — Rice  and  Kiugo  Units,  iOxiS,  i2xi8 

5 — Cioveiand  Foidors,  Modei  WF,  0  and  B 
i — SO*  iOZ  Soyboid  Auto.  Paper  Cutter 
i — SO*  Seyboid  Prec.  Paper  Cutter,  #16352 
I — 30'/2'  Chaiienge  Hyd.  Cutter,  3  yrs.  oid 
i — Standard  #9  Embosser,  4  Potter,  3-draw 
Damon  Foundry  Type  in  originai  packages 
Linotyps  mats.  Ludiow  mats 

CRAFTSMEN  MACHINERY  CO. 

75  West  Dedham  Street,  Boston,  Mass. 
Tel.  eOplay  7-5390 


Catalog  on  P&H  Stainless  Steel  Sinks, 
Tanks,  Trays  and  Accessories 

No.  983.  A  completely  new,  colorful 
16-pagc  catalog  on  P&H  Stainless  Steel 
Equipment  has  been  issued  by  P&H  Sales 
Corp.  representing  Peck  &  Harvey  Manu¬ 
facturing  Corp. 

This  new  catalog  SE55  features  a  com¬ 
plete  line  of  custom-built  stainless  steel 
sinks,  tanks,  trays  and  accessories  avail¬ 
able  at  standard  stock-unit  prices.  It  offers 
free  darkroom  layout  service  without  obli¬ 
gation.  Equipment  is  custom -engineered 
and  produced  in  minimum  time,  without 
extra  cost.  Many  stock  units  are  immedi¬ 
ately  available. 

Catalog  SE55  covers  stainless  steel 
heavy-duty  sinks;  refrigerator  sinks;  sinks 
with  storage  cabinets;  thermostatic  water 
mixer;  general  purpose  sinks;  standard 
sinks  and  set-ups;  small  compact  sink  set¬ 
ups;  hospital  and  chemical  lab  sinks;  tem- 
;)crature  regulating  sinks;  trays  for  de¬ 
veloping,  fixing,  washing;  film  processors; 
water  jackets  for  cut  film  and  plates,  and 
for  color  processing;  cut  film  tanks;  deep 
roll  processing  equipment;  cylindrical  and 
square  storage  tanks  for  storing,  mixing 
and  measuring  chemicals;  beakers,  gradu¬ 
ates  and  buckets. 

A  copy  can  be  obtained  by  using  the 
coupon  on  page  280. 


Idea  Kit  for  Bristol 

No,  986.  Linton  Brothers  and  Com¬ 
pany  has  issued  the  first  of  three  Idea  Kits 
to  show  practical  uses  of  the  values  of 
bristol  paper. 

The  kit  contains  several  pieces  of  com¬ 
mercial  jobs  which  arc  said  to  show  that 
a  well-printed  piece  of  advertising  on  bris¬ 
tol  attracts  and  holds  attention.  Demon¬ 
strated  is  the  value  of  good  appearance 
which  is  obtained  by  a  good  printing  sur¬ 
face,  good  typography,  good  cutting  and 
scoring,  and  an  appropriate  choice  of  fin¬ 
ish  or  color.  Valuable  suggestions  are  con¬ 
tained. 

A  copy  can  be  obtained  by  using  the 
coupon  on  page  280. 
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PLASTIC  BASE 
PADDING  CEMENT 
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and  Forget  It! 


Yet,  brush  it  on  cold  .  .  .  straight  from 
the  jar  .  .  .  no  heating  ...  no  watte 
time.  PADS-IT  dries  dry  in  20  minutes. 
One  thin  coat  it  all  you  need  for  non¬ 
tacking,  non<racking,  elastic,  perma¬ 
nent  binding.  Also  ideal  for  "snap  out" 
forms. 

PADS-IT  is  ovoiloble  in  white  —  red  — 
blue  —  green.  Order  a  moneytaving 
4  qt.  unit  today  .  .  .  aniy  $6.00,  de¬ 
livered  anywhere  in  the  United  States. 
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Samples  of  Translucent  Parchment 

No.  988.  A  brochure  containing  testing 
samples  of  Patapar  Translucent  Parchment 
has  been  issued  by  Paterson  Parchment 
Paper  Co. 

Patapar  is  described  as  being  a  mod¬ 
erately  priced  master  sheet  which  gives 
excellent,  uniform,  clear  copies  due  to  the 
fast  penetration  of  the  ultra-violet  light  of 
a  direct  print  machine. 

It  is  stated  that  it  has  an  excellent  sur¬ 
face  for  opaque  or  regular  printing  inks, 
typewritten  copy  and  pen-and-ink  entries. 
It  is  said  to  have  achieved  acceptance  by 
forms  printers. 

A  copy  can  be  obtained  by  using  the 
coupon  on  page  280. 


Davidson  Announces  Redesigned 
Cold  Type  Composition  Method 

No.  984.  Davidson  Corporation  an¬ 
nounces  a  new  version  of  its  Davidson 
Reditype,  the  cold  type  for  display  com¬ 
position. 

The  new  method  incorporates  many  of 
the  original  Davidson  Reditype  patents 
and,  according  to  the  company’s  new 
Reditype  brochure,  an  artist  or  worker 
can  now  use  Davidson  Reditype  to  com¬ 
pose  a  full  page  of  copy  up  to  size  17x22" 
without  becoming  involved  in  developing, 
printing,  cutting  or  pasting.  Reditype  is  a 
non-machine  method  of  cold  type  com¬ 
position  which  provides  automatic  type 
spacing  dimensions  and  eliminates  edge 
lines,  fogging,  retouching  and  opaquing. 

As  a  subsidiary  of  Mergenthaler  Lino¬ 


type  Company,  Davidson  has  the  exclusive 
right  to  rcprtKluce  Mergenthaler  Linotype 
display  faces  in  Reditype.  New  faces  have 
been  added,  most  of  them  identical  in  de¬ 
sign,  depth  and  width  with  Linotype  faces 
cut  by  Mergenthaler.  Others  are  original 
Davidson  Reditype  designs.  Each  Redi¬ 
type  character  is  bonded  to  an  individual 
piece  of  tough,  translucent  vinyl  acetate, 
is  self-adhering  and  can  be  used  repeat¬ 
edly. 

The  comprehensive  booklet,  Reditype, 
the  Revolutionary  Cold  Type  for  Display 
Composition,  can  be  obtained  by  using  the 
coupion  on  page  280. 

Visual  Color  Correction  System 

No.  987.  A  folder  which  describes  the 
colorprint  Visual  Color  Correction  System 
has  been  issued  by  Morris  Fink,  of  Color- 
print  Laboratories,  Inc. 

The  folder  discusses  the  subject  of  color 
control  and  balanced  light  in  relation  to 
four-color  process  printing.  It  describes 
colorprint’s  system  of  color-viewing  filters 
and  its  balanced  light-viewing  equipment 
which  are  said  to  greatly  simplify  color 
correction  and  color  masking. 

The  system  fundamentally  utilizes  a  set 
of  10  transparent  correctional  color  filters 
through  w'hich  the  desired  color  correc¬ 
tion  can  be  viewed  and  determined.  These 
correctional  filters  are  said  to  permit  in¬ 
stantaneous  visual  color  correction  of  the 
original  transparency  or  art  as  seen  under 
the  correct  illumination  of  balanced  light. 

The  filters  are  stabilized  and  progres¬ 
sively  cataloged  by  color  and  shade,  and 
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consist  of  four  yellows,  three  magentas, 
and  three  cyans.  A  simple  chart  is  fur¬ 
nished  which  indicates  their  use  for  re¬ 
duction  or  intensification  of  any  color  or 
shade.  There  is  said  to  be  no  need  for 
knowledge  of  basic  color  principles  or 
techniques,  no  calculations,  no  meters, 
nor  other  gadgets.  What  the  eye  sees  and 
interprets  becomes  the  permanent  record 
for  use  as  guide  and  reference  through  the 
subsequent  steps  of  reproduction. 

A  copy  can  be  obtained  by  using  the 
coupon  on  page  280. 

American  Wood  Type  Mfg.  Co.  Issues 
New  256  Page  Catalog 

No.  985.  American  Wood  Type  Mfg. 
Co.  announces  that  it  is  currently  sending 
out  its  profusely  illustrated  1955-1956 
Catalog  of  Printers  Supplies,  Foundry  and 
Wood  Type,  and  Machinery. 

The  new  256-page  catalog  is  6fixl0 
and  contains  many  hundreds  of  illustra¬ 
tions  showing  wood  and  metal  types;  dis¬ 
play  department,  printing  and  offset  sup¬ 
plies;  bindery  and  composing  room  equip¬ 
ment  and  machinery. 

According  to  Mr.  Mandel,  head  of  the 
company,  “The  1955-1956  edition  shows 
many  new  items.  For  example,  there  is 
the  new  Pacemaker  tipper  and  semi-auto¬ 
matic  gatherer  for  snapouts.  The  Prima- 
ton  Makeready  Process  for  creating  addi¬ 
tional  tone  values  in  a  halftone  is  also 
new.  In  addition,  there  are  among  the  new 
items,  cut-mounting  presses,  display  card 
printing  presses,  drafting  tables,  static 
eliminators,  spray  guns,  etc.  We  also  carry 
the  full  line  of  Thompson  composing 
room  cabinets.  Anchor  Chemicals  and  sol¬ 
vents,  Benday  Plasticplatcs,  National 
Numbering  Machines,  as  well  as  scores 
of  other  nationally  advertised  graphic 
arts  products.” 

The  new  catalog  opens  with  47  pages 
of  specimen  showings  of  American’s  fa¬ 
mous  Wood  Types,  from  6  line  to  15  line 
(15  picas). 

A  copy  can  be  obtained  by  using  the 
coupon  on  page  280. 
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Meetings  anti 
Contentions 

Sixth  Coating  Conference,  May  22,  23, 

24  and  25,  Statlcr  Hotel,  Cleveland. 
Lloyd  H.  Silvernail,  publicity  chairman, 

155  E.  44th  St.,  New  York  17,  N.  Y. 

National  Assn,  of  Printing  Ink  Makers, 

May  24,  25,  26  and  27,  Skytop,  Skytop, 

Pa.  in  the  Poconos.  Herbert  Livesey,  1440 
Broadway,  New  York  18. 

Graphic  Arts  Trade  Association  Execu¬ 
tives,  May  25  and  26,  Hotel  Muehlebach, 
Kansas  City,  Mo. 

Southern  Graphic  Arts  Association  in  con¬ 
junction  with  Annual  Exhibit  of  Southern 
Printing,  May  26  and  27,  Arlington  Ho¬ 
tel,  Hot  Springs,  Ark.  Charles  E.  Ken¬ 
nedy,  secretary,  1514  South  St.,  Nashville 
2,  Tcnn. 

National  Paper  Box  Manufacturers  Assn., 
June  1,  2,  3  and  4,  Chalfonte  Haddon 
Hall,  Atlantic  City,  N.  J.  Gustav  L.  Nord¬ 
strom,  executive  secretary.  Liberty  Trust 
Building,  Philadelphia  7. 

American  Newspaper  Publishers  Assn., 
Mechanical  Conference,  June  6,  7  and  8, 
Edgewater  Beach  Hotel,  Chicago,  Cran¬ 
ston  Williams,  general  manager,  370  Lex¬ 
ington  Ave.,  New  York  17. 

Lithographers  National  Assn.,  Inc.,  June 
20,  21,  22  and  23,  Lake  Placid  Club,  Lake 
Placid,  N.  Y.  W.  Floyd  Maxwell,  execu¬ 
tive  director,  420  Lexington  Ave.,  New 
York  17,  N.  Y. 

International  Graphic  Arts  Education 
Assn.,  July  3,  4,  5,  6,  7,  and  8,  Carnegie 
Institute  of  Technology,  Pittsburgh,  Pa. 
Samuel  M.  Burt,  executivr  secretary  719- 
15th  St.,  N.  W.,  Washington  5,  D.  C. 

Mail  Advertising  Service  Assn.,  August  6, 

7,  8  and  9,  Statler  Hotel,  Los  Angeles, 

The 


Calif.  Max  Lloyd,  executive  secretary, 
18652  Fairfield  Ave.,  Detroit  21,  Mich. 

International  Assn,  of  Printing  House 
Craftsmen,  Inc.,  August  7,  8,  9  and  10, 
Netherland  Plaza  Hotel,  Cincinnati,  Ohio. 
Pearl  E.  Oldt,  executive  secretary,  307  E. 
Fourth  St.,  Cincinnati  2,  Ohio. 

International  Printers  Supply  Salesmen’s 
Guild,  August  7,  8,  9  and  10,  Netherland 
Plaza  Hotel,  Cincinnati,  Ohio.  Damon  H. 
Moore,  secretary,  1513  Corinth  St.,  Dal¬ 
las  1,  Texas. 

International  Typographic  Composition 
Assn.,  September  7,  8,  9  and  10,  Hotel 
Claridge,  Atlantic  City,  N.  J.  Frank  M. 
Sherman,  executive  director,  1015  Chest¬ 
nut  St.,  Philadelphia  7,  Pa. 

National  Paper  Trade  Assn,  of  the  U.  S., 
Inc.  (Fall  meeting)  September  7,  8  and 
9,  Conrad  Hilton  Hotel,  Chicago.  J.  H. 
Londegran,  executive  secretary,  220  E. 
42nd  St.,  New  York  17. 

Screen  Process  Printing  Association,  Inter¬ 
national,  September  10,  11,  12,  13  and  14, 
Ambassador  Hotel,  .Atlantic  City,  N.  J. 
Robert  H.  Blundred,  executive  secretary, 
549  W.  Randolph  St.,  Chicago  6. 

Direct  Mail  Advertising  Association,  Inc., 
September  12,  13  and  14,  Hotel  Morrison, 
Chicago.  Stewart  S.  Jurist,  assistant  man¬ 
aging  director,  381  Fourth  Ave.,  New 
York  16. 

National  Assn,  of  Photo-Lithographers, 
September  21,  22,  23  and  24,  Hotel  Stat¬ 
ler,  Cleveland.  Walter  E.  Soderstrom,  ex¬ 
ecutive  vice-president,  317  W.  45th  St., 
New  York  19. 

American  Photoengravers  Assn.,  October 
10,  11  and  12,  Waldorf-Astoria  Hotel, 
New  York.  Frank  J.  Schreiber,  executive 
secretary,  166  W.  Van  Buren  St.,  Chi¬ 
cago  4. 
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National  Metal  Decorators  Association, 
Inc.,  annual  meeting,  October  10,  11  and 
12,  Chalfonte-Haddon  Hall,  Atlantic  City, 
N.  J.  Harold  W.  Lee,  secretary,  2300 
Sixth  St,  Rockford,  111. 

Book  Manufacturers  Institute,  Inc,  Octo¬ 
ber  13,  14  and  15,  The  Greenbrier,  White 
Sulphur  Springs,  W,  Va.  J.  Raymond  Tif¬ 
fany,  25  W.  43rd  St,  New  York  18. 

Printing  Industry  of  America,  Inc.,  Octo¬ 
ber  15,  16,  17,  18,  19  and  20,  Chalfonte- 
Haddon  Hall,  Atlantic  City,  N.  ].  James 
R.  Brackett,  general  manager,  719  15th 
St.,  N.W.,  Washington  5,  D.  C. 

National  Printing  Equipment  Association, 
Inc.,  October  15,  16,  17,  18,  19  and  20, 
Chalfonte-Haddon  Hall,  Atlantic  City, 
N.  J.  James  E.  Bennett,  secretary,  140 
Nassau  St.,  New  York  38. 

Packaging  Institute,  October  31,  Novem¬ 
ber  1  and  2,  Hotel  Statler,  New  York 
City.  L.  W.  Burton,  executive  director, 
342  Madison  Ave.,  New  York  17. 


Mid-Atlantic  Newspaper  Conference 
Discusses  Rising  Production  Costs 

How  to  stop  spiraling  newspaper  pro¬ 
duction  costs — how  to  develop  greater  use 
of  ROP  color — and  how  to  keep  abreast 
of  progress  with  new  production  methods 
— these  were  the  big  questions  on  the 
minds  and  tongues  of  newspaper  produc¬ 
tion  executives  at  the  Mid-Atlantic  News¬ 
paper  Mechanical  Conference  in  Atlantic 
City,  March  17-19. 

The  annual  meeting,  co-sponsored  by 
the  Pennsylvania  Newspap)cr  Publishers’ 
Association  and  the  New  Jersey  Press  As¬ 
sociation,  drew  a  total  of  471  delegates 
from  six  states  and  the  District  of  Colum¬ 
bia. 

Keynoter  and  conference  co-chairman 
Sol  L.  Swartz,  mechanical  superintendent, 
Harrisburg,  Pa.,  Patriot-News,  set  the  tone 
with  his  opening  remarks: 

“If  our  newspapers  are  to  operate  sue- 
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Foundry  Metal  in  sizes  24-30-36  and 
48  I*t.  Send  for  specimen  and  price 
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TRIANGLE  TYPE  FOUNDRY 

629  W.  Washington  Blvd.,  Chicago  6,  III. 
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MITOGRAPHY,  The  Art  and 
Craft  of  Screen  Process  Printing 


•  By  ALBERT  KOSLOFF 

•  A  basic  and  comprehensive  work  on  the  new- 

•  est  of  printing  processes,  this  book  covers  all 

•  types  of  screen-process  printing.  Ideal  for 
2  use  as  a  reference  book  for  those  in  other 

•  fields  as  well  as  a  text  for  novices  in  the  field. 

•  131  pages,  614  x  9%". 

•  $3.25  plus  33c  for  postage  and  handling. 

:  BOOK  DEPT.  GRAPHIC  ARTS  MONTHLY 

•  608  S.  Dearborn  St.  Chicago  3.  III. 


ccssfully  wc  must  strive  to  stop  spiraling 
costs.  We  dare  not  risk  complacency  by 
remaining  aloof  from  changes  in  produc¬ 
tion  procedures.  We  must  endeavor  to  ac¬ 
quire  a  thorough  knowledge  and  under¬ 
standing  of  the  many  new  inventions, 
techniques  and  improvements  in  mechan¬ 
ical  equipment  with  a  view  to  adapting 
them  to  our  individual  operations.  Each  is 
designed  to  assist  us  in  attaining  a  more 
economic  operation.” 

Theodore  A.  Serrill,  general  manager 
of  PNPA,  was  director  of  this  conference. 
He  pointed  out  that  far-sighted  newspa¬ 
per  publishers  and  production  executives 
!  have  been  beating  the  drum  for  improve- 
I  ments  in  newspaper  printing  methods  for 
j  several  years  The  big  stumbling  block, 
i  he  said,  has  been  and  still  is  the  con¬ 
tinually  spiraling  costs  of  producing  daily 
and  weekly  papers. 

“Despite  the  constant  threat  of  budget 
problems,”  he  added,  “the  mechanically 
minded  technicians  that  supervise  printing 
production  feel  many  additional  great  im¬ 
provements  can  be  made.” 


PIA  Sales  Conference 

Because  of  the  tremendous  importance 
of  getting  more  sales  for  the  printing  in¬ 
dustry,  PIA  has  deviated  from  its  regular 
pattern  of  rotating  the  conferences  in  its 
five  management  areas  and  conducted  its 
3rd  Professional  Conference  for  Sales  Ex- 
excutives  on  May  12  and  13  at  the  Edge- 
water  Beach  Hotel  in  Chicago. 

Specifically  slanted  to  the  sales  manager 
and  his  problems,  the  Sales  Management 
j  Committee  had  arranged  for  one  of  its 
!  most  vigorous  programs.  The  tremendous 
impact  of  the  seminar  sessions  which  have 
I  been  used  at  all  of  the  PI.\  conferences 
has  caused  the  establishment  of  seminar 
j  sessions  during  each  of  the  four  periods 
j  in  which  this  two-day  conference  was  di- 
I  vided.  There  was  a  general  session  and  a 
]  seminar  session  on  both  the  morning  and 
'  afternoon  program  during  both  days.  On 
Thursday  morning  “The  Sales  Manager’s 
I  Job”  was  explained,  not  in  general  but  as 
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it  applies  to  the  printing  and  lithograph¬ 
ing  industry.  Under  the  general  heading 
of  “Market  Research”  case  histories  were 
presented  on  Product  Analysis,  Selection 
and  Development,  and  also  on  Prospect¬ 
ing.  These  15-minute  case  histories  were 
followed  by  a  two-hour  seminar  session. 
On  Thursday  afternoon  the  general  ses¬ 
sion  was  “Planning  for  the  New  Sales¬ 
man”  with  case  histories  on  Analyzing  the 
Job  to  be  Done,  and  on  Selecting  and 
Training  the  Salesman  for  This  Job. 

The  entire  session  on  Friday  came  un¬ 
der  the  general  topic  of  “Operating  a 
Sales  Force,”  and  case  histories  were  pre¬ 
sented  on  such  subjects  as  Control  of  the 
Salesman's  Time,  Sales  Records  and  Profit 
Analysis,  Customer  Relations,  and  Bud¬ 
geting,  Forecasting  and  Long-range  Plan¬ 
ning.  Once  again  there  was  a  two-hour 
seminar  session  on  both  the  morning  and 
afternoon  programs. 

Thursday  and  Friday  luncheon  ad¬ 
dresses  were  case  histories  on  “How  to 
Manage  the  Large  Sales  Force”  and  “How 
to  Manage  the  Small  Sales  Force.” 

IGAEA  to  Hold  Conference 

More  than  250  industrial  leaders  and 
teachers  in  the  graphic  arts  from  all  parts 
of  the  country  will  converge  on  the  Car¬ 
negie  Institute  of  Technology  campus  next 
summer  to  attend  the  Conference  of  the 
International  Graphic  Arts  Education  As¬ 
sociation. 

It  will  be  the  first  time  in  the  history 
of  the  industry  that  the  leaders  in  graphic 
arts  education,  national  trade  organizations 
and  industry  representatives  will  sched¬ 
ule  their  annual  meetings  together  at  the 
same  time  and  place. 

Between  July  3  and  8,  16  clinic  labora¬ 
tory  sessions  will  be  conducted  for  con¬ 
ference  members  by  the  Carnegie  Tech 
Printing  Management  faculty  and  out¬ 
standing  leaders  in  the  graphic  arts  in¬ 
dustry.  The  technical  sessions  will  cover 
the  composing  room,  the  pressroom,  offset- 
lithography,  and  design. 

“Every  person  attending  will  have  an 
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opportunity  to  bring  his  thinking  and 
technical  practices  up  to  date  by  hearing 
about,  seeing,  and  when  possible,  partici¬ 
pating  in  the  latest  professional  practices,” 
according  to  Homer  Sterling,  professor 
m  Carnegie’s  School  of  Printing  Manage¬ 
ment  and  Conference  Chairman. 

Sessions  to  discuss  the  problems  of 
graphic  arts  education  from  plant-training 
programs  and  vocational  schools  through 
graduate  college  courses  have  also  been 
planned  by  Robert  H.  Caffee,  program 
committee  chairman  for  the  Educational 
Council  of  the  Graphic  Arts  Industry  and 
president  of  the  William  G.  Johnston 
Company  in  Pittsburgh. 

In  announcing  the  conference  plans, 
Elmer  G.  Voigt,  president  of  the  Educa¬ 
tional  Council  and  vice-chairman  of  the 
board.  Western  Printing  and  Lithograph¬ 
ing  Company  stated,  “We  have  looked 
forward  for  some  time  to  bringing  the  in¬ 
dustry  and  teachers  together  at  a  national 
conference  to  discuss  mutual  problems 
leading  to  the  improvement  of  graphic 
arts  education  and  training.  The  Educa¬ 
tion  Council,  as  the  industry’s  coordinat¬ 
ing  organization  in  this  field,  is  perform¬ 
ing  a  service  to  all  segments  of  the  graphic 
arts  industry  and  we  expect  that  plans 
made  at  this  meeting  will  be  of  direct 
benefit  to  individual  plants  as  well  as  to 
the  whole  industry  for  many  years  to 
come.” 

In  addition  to  the  professional  meetings, 
a  series  of  recreational  and  social  activities 
for  the  conference  registrants,  their  wives 
and  families  has  been  planned  by  assistant 
dean  Ken  Burchard  of  Carnegie’s  Printing 
Management  School,  who  is  this  year’s 
president  of  IGAEA.  A  round  of  activities 
has  also  been  planned  for  the  women 
while  the  conference  is  in  session. 


"See  You  in  Cincinnati  in  '55" 


The  officers  of  the  1955  International 
Craftsmen  Convention  Committee  are, 
from  left  to  right;  vice-chairman,  Wilbert 
Rosenthal  (vice-president,  S.  Rosenthal  i 
Companyli  chairman,  Lee  Augustine  (vice- 
president,  The  Printing  Machinery  Com¬ 
pany);  and  treasurer,  Robert  E.  Thiele 
(superintendent,  U.  S.  Printing  &  Litho¬ 
graph  Company).  The  Craftsmen  Conven¬ 
tion  will  be  held  at  the  Netherland  Plaza 
Hotel  August  7-10.  It  was  in  1935,  20 
years  ago,  that  the  International  Crafts¬ 
men  met  for  the  first  time  in  Cincinnati. 
The  Committee  expects  to  offer  technical, 
educational,  and  entertainment  attrac¬ 
tions  that  will  interest  most  Craftsmen 
and  their  wives.  “See  You  in  Cincinnati 
in  '55“  is  the  slogan  of  the  Committee. 

New  York  Craftsmen  Hear  About 
Special  Safety  Program 

Action  designed  to  call  a  halt  on  avoid¬ 
able  accidents  caused  by  non-uniformity 
of  stopping  and  starting  facilities  on  print¬ 
ing  presses  was  described  by  Peter  J.  Ber¬ 
nard,  International  Safety  Chairman,  to  the 
Executive  Committee  of  the  Club  of  Print¬ 
ing  House  Craftsmen  of  New  York,  when 
reporting  upon  a  special  safety  program. 
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complete  with  new  equipment,  that  is 
sponsored  by  the  National  Safety  Council 
and  the  Research  and  Engineering  Council 
of  the  Graphic  Arts. 

Analysis  of  typical  accident  cases  showed 
the  vast  majority  of  injuries  occurred  on 
commercial  type  equipment.  One-third  of 
the  rcpKjrted  accidents  involved  the  ab¬ 
sence  of  signals,  and  most  of  the  other 
troubles  were  caused  when  operators 
pushed  wrong  buttons. 

It  was  predicted  that  the  new  program 
as  recommended  would  greatly  reduce  the 
number  of  accidents  traceable  to  improper 
handling  of  stopping  and  starting  devices 
on  the  presses. 

“There  is  no  justification  for  presses  in 
one  plant  being  equipped  with  different 
controls  and  signal  devices  than  identical 
presses  in  other  plants. 

Mr.  Bernard  asked  Craftsmen  to  “get 
behind  the  Code  and  its  purpose.”  He 
urged  them  to  study  the  Code  and  work 
for  its  use  “when  purchasing  new  equip¬ 
ment  and  when  making  equipment 
changes.” 


Connecticut  Printers  Elect  Officers 

The  directors  of  the  Printing  Industry  of 
Connecticut,  Inc.  held  their  annual  meet¬ 
ing  at  the  Quinnipiack  Club  in  New 
Haven  on  April  19. 

The  following  officers  were  elected  to 
serve  for  the  coming  year:  president,  J. 
Paul  Whitehead  (Heminway  Corpora¬ 
tion,  Waterbury);  vice-president,  Kurt  E. 
Volk  (Kurt  H.  Volk,  Inc.,  Bridgeport); 
vice-president,  David  Gandelman  (City 
Printing  Co.,  Inc.,  New  Haven);  vice- 
president,  Robert  A.  Tuttle  (Harty  Press, 
Inc.,  New  Haven) ;  treasurer,  Joseph  Drab- 
kin  (Columbia  Printing  Co.,  Inc.,  New 
Haven);  secretary,  Paul  A.  Blondin  (John 
W.  Shields,  Inc.,  Bridgeport). 

Mr.  Whitehead  succeeds  Henry  W.  Far- 
nam,  Jr.  (Quinnipiack  Press,  Inc.,  New 
Haven) ,  who  has  served  as  president  dur¬ 
ing  the  past  five  years.  It  was  during  Mr. 
Farnam’s  term  of  office  that  the  Bridge¬ 
port  Typothetae  and  the  New  Haven 
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Typothctac  were  merged  to  form  “The 
Printing  Industry  of  Connecticut.  Inc.” 
The  new  association  includes  all  of  South¬ 
ern  CJonnecticut,  including  New  Haven, 
Fairfield,  New  London  and  part  of  Mid¬ 
dlesex  counties. 

Fox  River  Valley  Craftsmen 
Club  Receives  Charter 

Thomas  P.  Mahoney,  president  of  the 
International  Association  of  Printing 
House  Craftsmen,  March  25  presented  the 
newly  organized  Fox  River  Valley  Club 
with  its  charter  and  installed  its  officers. 
The  charter  meeting,  held  at  the  Elks 
Club  in  Menasha,  Wis.,  was  attended  by 
101  charter  members  and  32  guests  from 
the  Milwaukee-Racine,  the  Rock  River 
Valley,  and  the  Chicago  clubs. 

Officers  installed  were  Edward  W. 
Thomas  (Badger  Printing  (2o.,  Appleton), 
president;  Emmet  Tohman  (Graphic 
(Composition  Co.,  Menasha),  first  vice- 
president;  John  B.  Ellis  (Kimberly-Clark 
Corp.,  Neenah),  second  vice-president; 
Dick  Dungar  (Universal  Paper  Co.,  Me¬ 
nasha),  recording  secretary;  Linus  Pfan- 
kuch  (Banta  Publishing  Co.,  Menasha), 
treasurer,  and  Ray  Murphy  (Banta  Pub¬ 
lishing  Co.),  sergeant-at-arms. 

Located  in  the  heart  of  Wisconsin’s  pa¬ 
permaking  country,  the  Fox  River  Valley 
Club  will  draw  its  membership  from 
such  Wisconsin  graphic  arts  centers  as 
Appleton,  Berlin,  Fond  du  Lac,  Kau- 
kauna,  Oshkosh,  and  Neenah-Menasha. 

Besides  President  Mahoney,  the  Inter¬ 
national  Assexiation  was  represented  by 
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third  vice-president  Fcrd  Voiland,  of  To¬ 
peka,  Kan.,  and  by  Earl  Ellis,  sixth  dis¬ 
trict  representative  and  member  of  Mil- 
waukee-Racine,  who  was  instrumental  in 
organizing  the  new  club. 

Sixth  District  Conference 

Craftsmen  who  attended  the  Sixth  Dis¬ 
trict  Conference  at  the  Furniture  Club, 
Chicago,  on  April  23  heard  some  very 
interesting  and  informative  talks. 

The  guest  speaker  of  the  morning  was 
Ferd  Voiland,  Jr.,  International  Third 
Vice-president  and  Public  Printer  of  the 
State  of  Kansas.  He  explained  the  setup 
of  the  International  Association  of  Print¬ 
ing  House  Craftsmen  and  outlined  some 
of  the  Association’s  objectives. 

A  silk-screen  discussion  was  held  dur¬ 
ing  the  afternoon  session.  Dan  P.  Novak 
(Kalmus  and  Associates,  Chicago)  acted 
as  moderator  and  speakers  were  Dr.  Henry 
D.  Ferguson  (I..awler  Chemicals,  Inc., 
Chicago)  and  )ohn  Sankey  (Superior 
Silk  Screen  Co.,  Chicago).  A  stirring  talk 
on  the  “International  Aspects  of  the 
Graphic  Arts”  was  given  by  Otto  M.  For- 
kert,  noted  graphic  arts  consultant. 

Earl  Ellis  is  Sixth  District  Representa¬ 
tive,  and  Steve  Sluka,  president  of  the 
Chicago  Club,  acted  as  general  chairman 
of  the  Conference. 


Meeting  of  Web  Offset  Section 

The  Web  Offset  Section  of  the  Printing 
Industry  of  America  held  its  second  full 
scale  meeting  on  March  24-25,  in  Roches¬ 
ter,  N.  Y.  While  the  Section  was  organ¬ 
ized  in  February,  1954,  and  met  again 
during  the  68th  Annual  Convention  of 
PI  A,  held  in  Detroit  in  November  of  the 
same  year,  the  two-day  session  in  Roches¬ 
ter  was  the  second  meeting  held  inde¬ 
pendently. 

On  the  afternoon  of  March  23,  prior 
to  the  start  of  the  conference,  the  Execu¬ 
tive  Committee  of  the  Web  Offset  Section 
met  under  the  chairmanship  of  the  Sec¬ 
tion  president,  Herman  J.  Schultz,  of  Chi¬ 
cago.  At  this  session  plans  were  formu- 
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latcd  to  expand  the  membership  of  the 
Section,  although  the  major  firms  present¬ 
ly  engaged  in  web-offset  printing  are  al¬ 
ready  represented. 

In  addition,  a  meeting  relating  to  many 
of  the  production  problems  of  this  spe¬ 
cialized  area  of  printing  was  planned  in 
conjunction  with  the  PIA  Convention  to 
be  held  in  Atlantic  City  in  October  of 
this  year.  Items  on  the  agenda  of  this 
session  will  include  techniques  in  the 
handling  of  coated  papers,  selection  of 
inks  in  color  printing,  and  factors  relating 
to  spoilage. 

It  was  further  agreed  by  the  Executive 
Committee  that  the  only  limitation  of 
membership  in  the  Section  would  be  the 
operation  of  web-offset  equipment,  and 
that  no  dues  be  assessed,  as  the  minor  ex¬ 
penses  of  meetings  can  be  covered  by  reg¬ 
istration  fees.  New  members,  however, 
must  first  become  members  of  the  PIA  be¬ 
fore  making  application  to  the  Section. 

At  the  first  session  of  the  conference, 
the  group  was  addressed  by  Frank  Eich- 
orn,  president  of  the  Printing  Industry 
Association  of  Rochester.  Following  this 
talk,  Floyd  Phillips,  of  Dayton,  Ohio,  pre¬ 
sented  the  technical  paper,  “How  We 
Eliminated  Plate  Cracking,”  at  the  close 
of  which  chairman  Schultz  led  a  discus¬ 
sion  on  the  related  problems  of  plate 
cracking  as  applied  to  web-offset  produc¬ 
tion. 

During  the  balance  of  the  morning  ses¬ 
sion,  the  panel  examined  methods  and 
developments  under  the  general  heading 


of  “Mechanical  Aids  for  the  Web  Offset 
Printer.” 

After  luncheon,  the  group  visited  the 
graphic  arts  laboratories  of  Eastman  Ko¬ 
dak  Company,  during  which  time  they 
were  informed  of  the  specific  products 
under  development. 

The  morning  session  of  the  second  day 
of  the  conference  was  held  at  the  Roches¬ 
ter  Institute  of  Technology,  where  the 
group  was  addressed  by  Dr.  Mark  Elling- 
son,  president  of  the  Institute,  who  out¬ 
lined  the  important  role  played  by  the 
web-offset  program  as  part  of  the  Graphic 
Arts  Research  Department. 

After  hearing  Dr.  F.llingson,  the  group 
toured  the  graphic  arts  facilities  of  the 
school,  after  which  they  met  once  more 
in  a  panel  discussion  under  the  heading, 
“How  Can  R.I.T.  Be  of  More  Help  to 
Web  Offset  Users?”  The  panel,  composed 
of  five  members  of  the  staff  of  the  Insti¬ 
tute,  answered  the  many  questions  placed 
before  it,  concerning  methods  by  which 
the  Web  Offset  Section  and  R.I.T.  Re¬ 
search  could  make  a  greater  contribution 
to  the  industry. 

During  the  luncheon  meeting,  presided 
over  by  Hyman  Safran,  of  Detroit,  the 
morning  discussions  were  continued.  At 
the  afternoon  session  Donald  R.  French, 
of  Canton,  Ohio,  presented  a  report  en¬ 
titled,  “Web  Offset  Printing  on  Coated 
Stock.”  Following  a  brief  intermission, 
the  remainder  of  the  session  was  turned 
over  to  a  round  table  discussion  of  paper 
problems  and  the  effects  of  heat-set  inks 
in  web-offset  production. 
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News  About 
Companies 

An  arrangement  of  world-wide  sig¬ 
nificance  to  the  printing  industry  has  been 
announced  by  E.  O.  Vandercook,  presi¬ 
dent  of  Vandercook  &  Sons,  Inc.,  Chicago, 
whereby  the  Miller  Printing  Machinery 
Company,  of  Pittsburgh,  Pa.,  will  be  li¬ 
censed  to  manufacture  and  distribute 
Vandercook  equipment  in  all  countries  ex¬ 
cepting  the  United  States  and  Canada. 
This  new  arrangement  becomes  effective 
June  1,  1955. 

The  Vandercook  Pre-Press  Equipment 
will  be  manufactured  by  Miller  in  Europe. 
This  will  include  Vandercook  Proof 
Presses,  Test  Presses,  Block  Leveller, 
Gauges  and  other  Pre-Press  Equipment  in 
the  Vandercook  line. 

The  103-year-old  Buck  Printing  Co., 
Boston,  launched  a  $5,000,000  expansion 
program  on  March  4  with  a  rededication 
ceremony  at  its  plant  at  145  Ipswich  St., 
with  Gov.  Christian  A.  Herter  as  the 
principal  speaker. 

Representatives  of  the  city,  state  and 
nation  and  500  Boston  business  leaders 
were  present  to  see  the  Governor  press  a 
button  starting  a  new  Miehle  four-color 
offset  press,  recently  installed  as  the  first 
step  in  the  expansion  program. 

Douglas  F.  Reilly,  general  manager,  an¬ 
nounced  that  the  plan  called  for  construc¬ 
tion  of  a  new,  modern  building  to  accom¬ 
modate  the  company’s  12  divisions  of  the 
graphic  arts  industry. 

A  Pittsburgh  printing  company  whose 
management  has  been  one  of  the  indus¬ 
try’s  most  consistent  advocates  of  “adver¬ 
tise  with  everything”  has  completed  a 
practical  demonstration  of  what  it  means. 
Earlier  this  spring,  the  137-year  old  Wil¬ 
liam  G.  Johnston  Company  bsued  its  an¬ 
nual  report,  and  gave  it  a  wide  mailing 
to  customers,  potential  customers,  sup- 
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TYPESETTERS! 

We  use  BRAND  NEW  Lino 
METAL —  you  can  re-use  it  in 
your  machines. 

HAND  FINISHED 
RULE  2  to  36  PT.  LB. 

LEADS,  SLUGS,  FURNITURE 

2  to  36  pt.  .853  for  xine 
Mid  .875  for  broaching  #  #  ^ 
available.  LB.  Mm  m  V 

GIANT  CAST  BASE  &  QUADS 

Minlnun  ardtr  100  Ibt.— May  ba  atMrtad 
Pricas  sobjocf  to  chongo  without  notico 

Write  for  FREE  WALL  CHART 


RULE  CO. 
3962  ARCHER  AVENUE 
CHICAGO  32,  IIUNOIS 


PRIISTING  for  the 
Beginning  Pupil 

by  JAMES  W.  LOOP 

A  complete  text  for  novices  as  well 
as  a  review  for  experienced  printers. 

$UO  pur  copy  plot  35e  for  huodling 
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1 TASOPE 

■  ENGRAVING  PLANT  I 

^Permanent  metal  halftones-all  rulings. 
Aline  cuts  from  ruie  forms,  drawings,  etc. 
A  Free  training-guarantee  anyone  can 
operate.  Make  halftones  first  week . 

A  Cameras  make  perfect  offset  negatives. 
A  Visit  or  write  -  no  obiigation. 


TASOPE,  Oepf.GA  AURORA,  MO. 


pliers  and  employees.  While  this  mailing 
was  being  completed,  Robert  H.  Caffee, 
president  of  the  company,  was  checking 
final  proofs  of  an  elaborate  brochure  de¬ 
scribing  and  illustrating  enlarged  facili¬ 
ties  in  the  company’s  main  departments; 
offset-lithography  and  letterpress  printing, 
school  supplies  and  courthouse  and  elec¬ 
tion  supplies. 

Over  1,500  company  guests,  attending  a 
Johnston  open  house  on  April  21,  received 
the  brochure  following  a  plant  tour  de¬ 
signed  to  point  out  the  high  spots  of  the 
company’s  newly  enlarged  building  and 
expanded  facilities.  Newspaper  advertis¬ 
ing  and  publicity,  as  well  as  a  local  tele¬ 
vision  coverage  of  the  open  house,  all 
helped  to  underline  the  fact  that  great 
company  age  and  progressive  policies  can 
be  merged  successfully  in  the  same  print¬ 
ing  organization. 


Effective  April  1,  EIcctro-Matic  Engrav¬ 
ing  Company  became  a  division  of  Jahn 
&  Ollier  Engraving  Company,  Chicago. 
Electro-Matic  will  operate  at  its  present 
quarters,  10  W.  Kinzie  St. 

Don  Sutte,  Electro-Matic  vice-president, 
past-president  of  the  Printers  Supplymen’s 
Guild,  former  advertising  manager  of  The 
Inland  Printer  Magazine,  was  named  a 
vice-president  of  the  combined  operations. 


Typographic  Service,  Inc.,  Philadelphia 
advertising  typographers,  attracted  wide 
interest  in  the  trade  when  it  sent  out  on 
April  7  a  unique  promotional  piece  on  the 
occasion  of  its  25th  Anniversary. 

The  promotion  was  titled  “.  .  .  of  shoe¬ 
strings  and  champagne.”  It  consisted  of 
a  small  bottle  of  imported  champagne, 
an  aluminum  bucket  and  a  small  booklet, 
tied  together  with  a  shoestring. 

The  shoestring  was  symbolic  of  the 
small  capital  with  which  the  company 
started  25  years  ago  and  the  champagne 
was  for  an  imaginary  birthday  party.  Dan 
Dalton,  head  of  Typographic  Service,  a 
man  with  a  sense  of  appropriateness  for 
the  occasion,  conceived  the  idea. 
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The  Ideal  Roller  &  Manufacturing  Com¬ 
pany  is  erecting  its  fourth  factory.  This  is 
located  on  Peachtree  Industrial  Boulevard 
in  DeKalb  County,  Ga.,  a  suburb  of  At¬ 
lanta.  This  plant  is  of  expandable  con¬ 
struction  and  the  first  unit  going  in  at  the 
present  time  constitutes  an  area  of  24,000 
square  feet. 

The  new  factory  will  be  equipped  with 
the  very  latest  equipment  for  grinding 
and  polishing  all  types  of  materials,  in¬ 
cluding  extremely  soft  compounds.  It  will 
also  be  equipped  with  automatic  wrapping 
machines  and  equipment  for  furnishing 
hundreds  of  different  compounds  of  ma¬ 
terials  to  take  care  of  specific  requirements 
on  printing,  lithographing  and  mechan¬ 
ical  rollers.  Increasing  business  in  the 
southeastern  area  and  the  desire  to  give 
prompt  and  efficient  service  to  customers 
in  that  vicinity  prompted  the  new  plant 
project,  according  to  H.  N.  Love,  president 
of  the  Ideal  Roller  &  Manufacturing  Com¬ 
pany. 

Lutz  and  Sheinkman,  New  York,  color 
lithographer  and  point-of-purchase  dis¬ 
play  manufacturer  has  recently  created, 
designed,  and  produced  new  full-color 
displays  for  the  Tea  Council  of  America. 
The  new  displays  are  approximately  16% x 
32  Yz "  and  are  available  for  both  hot  and 
ice  tea  promotion.  Lutz  &  Sheinkman 
worked  closely  with  the  Tea  Council  in 
the  development  of  the  new  color  dis¬ 
plays  and  specializes  in  the  production  of 
point-of-purchase  merchandising  materials 
for  manufacturers. 

The  Clarity  Company  of  Minneapolis, 
distributor,  announces  that  Twin  City 
Lino  Service  of  that  city  has  been  ap¬ 
pointed  an  authorized  dealer  for  Magic 
Matrix  Black.  Twin  City  Lino  Service  op¬ 
erates  throughout  Minnesota,  North  and 
South  Dakota  and  Wisconsin.  It  plans  to 
set  up  a  service  for  Magic  Matrix  Black, 
where  the  work  may  be  done,  in  addition 
to  the  sale  of  materials  for  those  plants 
that  prefer  to  “do  it  themselves,”  says 
Sterling  Hoff,  owner. 


•  Here's  foot  operation  at  a  price 
where  most  bench  models  begin. 

For  complete  details  write: 


lASSCO  PRODUCTS,  INC. 

485  Hogue  St.  •  Rochester  6,  N  Y 
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50,000  IMPRESSIONS  DAILY 


Flat  had  A  Cylindar  Datign—Continuout  Food 

to  clasp 

^m/6^Udt/l^k^-Card  to  corton 

-Tog  to  letterhead 


Particulars  on  raquatl 


Henry  H.  Johnson  Company,  Inc.,  Bos¬ 
ton,  advertising  lithographer,  held  an  open 
house  for  its  customers  and  friends  at  its 
new  plant,  at  1264  Boylston  St.,  recently. 
Formerly  located  at  57  Mountfort  St.,  the 
Johnson  Company  has  recently  completed 
transfer  of  its  equipment  and  personnel 
to  the  new  site,  a  large  single-floor  opera¬ 
tion  which  had  been  modernized  for  effi¬ 
cient  printing  production. 

Tours  of  the  new  plant  were  conducted 
by  plant  personnel  to  acquaint  the  visitors 
with  the  modern  equipment  installed  for 
offset  printing  production  and  allied  bind¬ 
ery  operations.  The  guests  had  a  chance 
to  sec  some  of  the  most  modern  equip¬ 
ment  for  producing  the  many  types  of 
quality  lithography  designed  and  produced 
in  the  Johnson  plant. 

Many  advertising  agencies  were  repre¬ 
sented  by  executives  and  production  per¬ 
sonnel. 

The  Acme  Steel  Rule  Die  Corporation, 
of  Waterbury,  Conn.,  has  acquired  5,000 
square  feet  of  space  in  a  modern  building 
on  39  Jefferson  Street  into  which  it  moved 
recently.  This  new  space  provides  ample 
room  for  the  manufacturing  of  steel-rule 
dies. 

Joe  DeHippolytis,  president  of  the  cor¬ 
poration,  is  installing  new  methods,  ma¬ 
chinery,  and  testing  equipment  so  as  to 
produce  steel-rule  dies  more  efficiently 
and  accurately  than  is  possible  by  ortho¬ 
dox  means. 

Another  unique  feature  of  the  plant 
will  be  a  research  department  where 
problems  in  die-cutting  will  be  handled 
as  a  free  service  to  the  industry. 

Roberts  &  Porter  recently  held  its  first 
sales  conference  attended  by  all  branch 
managers  and  staff  members. 

Speakers  were:  Hugh  R.  Adams,  Jr., 
president  of  R&P;  Harry  Grandt,  vice- 
president,  Ted  Randall,  ^ston  manager; 
A.  E.  Ruppel,  eastern  district  manager; 
John  Skahill,  western  district  manager; 
Herve  W.  Surrey,  Sr.,  treasurer;  Cal  Har- 
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mon  (Harris-Scybold  Company) ,  on  ‘The 
Two  Sided  Presensitized  Plate;"  E.  B. 
Fritz  (Azoplate  Company)  on  “The  New 
Enco  Plate;”  Lee  Norwich  and  Mel  Geb- 
hardt  (Minnesota  Mining  &  Manufactur¬ 
ing  Company),  on  "Sales  Potentials  on 
Presensitized  Plates;”  Sil  Hall  and  Ed¬ 
ward  H.  Cann  (Eastman  Kodak  Com¬ 
pany),  on  “Photographic  Products  in  the 
Graphic  Arts;”  Harry  Mueller  (Litho 
Chemical  &  Supply  Company),  on  “How 
Do  We  Compare  with  Competitive  Proc¬ 
esses?”;  Carl  W.  Priesing  (American  Lead 
Pencil  Company),  on  “Out  of  the  Top 
Drawer;”  Richard  Roley  (Advertising  & 
Public  Relations),  on  “4,100,000  Babies 
Last  Year.” 

Plant  visits  were  made  at  W.  A.  Brown 
Manufacturing  Company,  Robertson  Photo 
Mechanix  Company,  and  R&P’s  main 
plant. 


News  About  People 


Indiono  Printing  Industries 
Secretary  Honored 

Dennis  A.  Sweeney,  executive  secre- 
ury  of  the  Indiana  Printing  Industries, 
was  honored  on  Friday  March  4,  at  a  tes¬ 
timonial  dinner,  by  the  association  in  ap¬ 
preciation  of  his  service  for  25  years. 

Mr.  Sweeney,  well  known  and  honored 
by  the  printing  industry  throughout  the 
United  States,  has  devoted  40  years  of  his 
life  to  the  industry.  Eleven  of  the  forty 
years  was  with  a  large  printing  plant  in 
Providence,  R.  I.,  and  in  1925,  he  was  em¬ 
ployed  as  a  field  accountant  by  the  United 
Typothetae  of  America.  In  the  fall  of 
1925,  he  was  assigned  to  North  Carolina 
for  special  field  work,  particularily  on 
cost  and  accounting  with  the  printing  in¬ 
dustry,  and  on  November  15,  1926,  he 
became  executive  secretary  of  the  then 
North  Carolina  State  Typothetae.  He  re¬ 
mained  with  that  organization  until  Feb¬ 
ruary  26,  1930,  and  on  March  1,  1930,  he 


M0W-W!>  cok  ccwiexi 

LETTERPRESS 

PLATES 


OFFSET  FILM 


We  can  photographically  produce 
deep  etch  film  positives  directly  on 
thin  base  film,  regular  base  film, 
P.B.  film,  strip  film  or  vinyl  base 
film  from  your 

•  ONE  COLOR  PLATES 

•  MULTICOLOR  PLATES 

•  HALFTONE  ENGRAVINGS 

•  LINE  ENGRAVINGS 

•  ELECTROS 

The  quality  of  work  produced  from 
these  positives  is  outstanding. 
You  will  be  pleased  at  the  nominal 
cost  of  the  conversion. 


COMPOSITION 

COMPANY 


WHITEHALL  4-5566 


341  ■.  OHIO 


CHICAGO 
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K.nk|P>^^lV  INCREASED 
y®''  ''  FACIIITIES 

reives  You  Faster  Service 

'  •>’’  CARBON  FORMS 

Increased  facilities  in  our  new  plant  means 
RUSH  delivery  of  this  "high-profit”  service 
for  you.  Dealerships  on  SNAP-A-CARB 


MIDWEST 

ROTARY  MANIFORMS  CO. 

CARO,  MICHIGAN 


COST  WORRIES? 

Cut  costs  —  raise  profits 
by  estimating  accurately! 

SIMPLIFIED  COST  AND  ACCOUNTING 
STSTEM  FOR  PRINTERS 

by  F.  W.  HOCH 

A  book  containing  specimen  forms  for 
a  real  cost  and  accounting  system.  32 
pages  $4.00 

COST  AND  PRODUCTION  TABLES  FOR 
OFFSET  LITHOGRAPHERS 

by  F.  W.  HOCH 

A  comprehensive  analysis  of  litho  costs. 
A  short  cut  for  quick  and  accurate 
pricing.  $3.50 

ESTIMATING  STANDARDS  FOR  PRINTERS 

by  F.  W.  HOCH 

A  book  on  the  mechanics  of  printing 
plus  estimating  schedules.  $5.00 

Please  add  35c  per  book  for  postage 
and  handling 
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became  executive  secretary  of  the  In¬ 
dianapolis  Typothetae,  which  later  affili¬ 
ated  with  the  Indiana  State  Typothetae, 
and  on  September  1,  1954,  the  two  asso¬ 
ciations  consolidated  into  one,  namely,  the 
Printing  Industries  of  Indiana. 

One  hundred  and  twenty-eight  mem¬ 
bers  and  guests  of  the  Indiana  Association 
paid  tribute  to  Mr.  Sweeney  at  the  testi¬ 
monial  dinner  which  was  held  in  the 
Claypool  Hotel,  Indianapolis. 

Along  with  Philip  M.  Cornelius,  asso¬ 
ciation  president,  and  George  H.  Corne¬ 
lius,  past-president  of  UTA  and  toast¬ 
master  that  evening,  were  distinguished 
guests  who  had  traveled  far  for  the  occa¬ 
sion.  There  were  the  Honorable  Raymond 
Blattenberger,  Public  Printer  of  the  United 
States  and  past-president  of  UTA;  James 
Cockrell,  past-president  of  UTA  (Ross- 
Martin  Company,  Tulsa,  Okla.);  R.  Reid 
Vance  (manager,  Printing  Arts  Associa¬ 
tion  of  Columbus,  Ohio);  E.  T.  Engle 
(regional  manager.  Printing  Industry  of 
Cleveland);  William  C.  Boles  (executive 
secretary.  Printing  Industry  of  Nashville, 
Tenn.) ;  and  T.  G.  (Prof)  McGrew  (Man¬ 
ager  of  Membership  Relations,  Employing 
Printers  Association,  New  York  City), 
fondly  remembered  by  many  employing 
printers  who  attended  the  UTA  School  of 
Printing  which  was  on  the  grounds  of  Ar¬ 
senal  Technical  High  School,  Indian¬ 
apolis. 

Gifts  presented  to  Denny  from  the  as¬ 
sociation  included  a  leather  bound  scrap¬ 
book,  with  matching  case,  containing  over 
150  congratulatory  telegrams  and  letters 
from  all  parts  of  the  United  States,  a 
Vacheron  and  Constantin  wrist  watch, 
and  a  Shaefer  pen  and  pencil  set.  Ernie 
Engle  and  Bill  Boles,  who  had  worked 
for  Denny  when  they  started  in  the  print¬ 
ing  industry,  personally  gave  him  a 
Shaefer  marble-base  desk  pen  set  inscribed 
“To  Our  Friend,  Denny.”  He  was  also 
presented  with  a  beautifully  printed  and 
framed  scroll  bearing  the  names  of  all 
member  firms  of  the  association. 

Highlight  of  the  gift  presentation  from 
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the  association  was  a  1955  Star  Chief 
Deluxe  4-door  Pontiac  automobile,  with 
a  service  and  a  gasoline  certificate,  for 
Denny. 

Cylinders,  Inc.,  Greenloch,  N.  J.,  roto¬ 
gravure  engraver,  announces  the  appoint¬ 
ment  of  Warren  Daum  to  the  newly  cre¬ 
ated  post  of  salesmanager.  The  position 
was  recently  created  as  a  result  of  the 
company’s  growing  expansion  program. 
The  program  includes  the  acquisition  of 
an  additional  6000  square  feet  at  its  plant, 
new  photographic  equipment  and  in¬ 
creased  personnel. 

A  continuing  program  of  research  and 
experimentation  is  being  conducted  by 
Cylinders,  Inc.  to  determine  new  and 
better  methods  of  making  gravure  en¬ 
gravings.  The  company  also  maintains  a 
creative  staff  to  assist  with  design. 

Mr.  Daum,  who  brings  with  him  a 
strong  background  of  executive  sales  ex¬ 
perience  will  take  charge  of  all  sales  for 
the  existing  and  increased  services  offered 
by  Cylinders,  Inc.  He  expects  to  direct 
his  efforts  to  the  plastics  and  packaging 
industry. 

The  appointment  of  E.  S.  Krupinski  as 
production  manager  of  Kalmus  &  Asso¬ 
ciates,  Inc.,  Chicago  silk-screen  process 
printer,  was  announced  by  Henry  J.  Kal¬ 
mus,  president.  Mr.  Krupinski  brings  to 
the  position  unusually  vast  experience  in 
the  field.  .  .  .  George  H.  Koerner,  execu¬ 
tive  secretary  of  the  Louisville  Graphic 
Arts  Association,  Inc.  since  May,  1913,  re- 


Worren  Daum 


E.  5.  Krupinski 


William  H.  Gary  George  H.  Koerner 


tires  from  office  after  42  years  of  service 
to  that  organization.  Well  known,  both 
locally  and  nationally  by  the  printing  in¬ 
dustry,  George  Koerner  is  noted  for  his 
work  in  the  advancement  and  promotion 
of  the  graphic  arts  industry  in  Louisville. 
.  .  .  Robert  G.  Griffin,  president  of  the 
Louisville  Graphic  Arts  Association,  Inc. 
announces  the  appointment  of  William 
H.  Gary,  formerly  of  Atlanta,  Ga.,  as  ex¬ 
ecutive  director  of  the  association.  He  suc¬ 
ceeds  George  H.  Koerner. 


SEE  BETTER  ...  DO  BETTER 

NEW  3-D  magnifier  helps  graphic  arts  craftsmen 


So  many  graphic  arts  jobs  are  easier  to  do  with  3-D  magni¬ 
fication  provided  by  the  magni-focusee.  It  leaves  botih 
hands  free  to  work  while  doing  makeready,  checking  register, 
examining  type,  proofreading,  distributing  type;  also  for  re¬ 
touching  or  stripping  negatives;  for  finishing,  examining, 
routing  engravings;  correcting  electros,  etc.  Also  helps  tool 
maintenance  and  equipment  repair.  Finest  matched  prismatic 
lenses,  light  weight,  fits  over  eye  glasses.  10-day  trial  without 
obligation.  Remm  if  not  satisfied.  SIO.SO.  Send  for  descrip¬ 
tive  folder. 


EDROY  PRODUCTS  CO.,  dept,  g.,  4so  Lexington  avl,  n.y.  17 
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*  $3-00  per  agate  line,  $42.00  per  inch  per  issue. 

*  $2.50  per  agate  line,  $35.00  per  inch  on  a  12  time  insertion  contract. 

*  Approximately  36  characters  of  body  type  to  the  line. 

*  If  credit  has  not  been  established  with  us,  please  send  remittance  with  order. 

CLOSING  DATE  ...  21st  of  month  preceding  issue 
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THE  FLOWER  WEDDING  LINE 


Improve  your  profits 
and  service  with  these 
Regency  Features: 


•  A  big  50%  discount 

•  Orders  shipped  postpaid 
e  Delivery  in  1  to  2  days 

e  Heliograving— the  finest 
raised  lettering. 


Send  for  your  FREE  eataloga  today 


lECENCY  THERMOGRAPHERS.  28  West  23rd  StrMt,  New  York  10,  N.  Y. 
fleose  send  me  the  FREE  catalog(s)  checked  here: 

^^___Commercial  line  Piwwar  Wedding  Line 
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if  it's  bound  by  ACME., 
it's  bound  to  be  better; 


Bound  to  be  less* 
expensive  tool  The 
ACME  No.  I  flat  and 
saddleback  staplers 
guarantee  trouble- 
free  operation;  12" 
reach  handles  a  wide  $25.25  F.O.B.  Factory 
range  of  jobs;  velvet 

touch;  uses  four  different  teg  lengths  with¬ 
out  mechonicol  change  (V4",  H*"  H",  W) 
packed  5000  to  a  box;  handies  from  two 
sheets  to  a  W  book. 


'  Alt*  •v*il*W*  In  I**!  **w«f  AcnM  N*.  f— $00.75 

Call  your  dealer  or  write: _ 


ACME  staple  Company 


Devoted  to  the  Graphic  Arts  Industry  lor  over  SO  Years 


ACETATE  LAMINATING _ 

Do  profitable  laminating  in  your  own  shop 
or  office.  Investment  small,  profit  big.  Write 
to  our  nearest  office  for  details  of  our  12", 
18"  and  24"  machines.  HAAS  LAMINA- 
TOR  CORP.,  no  E.  31st  St.,  New  York  16. 


★  ADHESIVES _ 

ADHESIVE  l>ROBLEM?  Let  us  solve  that 
difficult  Adhesive  Problem.  When  possi¬ 
ble  please  submit  samples  of  the  two  sur¬ 
faces  you  wish  to  unite.  We'll  make  the 
tests.  No  obligation.  May  Chemical  Works, 
5618  S.  Harper  Ave.,  Chicago  37,  III. 

★  ADVERTISING 


A  proven 
bnsiness 
boilder 
for  printers! 

The  value  ef  this  grlntart’  heuee  ergee — pub. 
liched  for  YOU  —  it  attested  by  printers 
throughout  the  natiea.  Write  far  semples, 
prices  I 

THE  COMMA 

P.  0.  Box  2645  Sacrameeta  12.  Calif. 

Get  Results  'A' 
Advertise  in  GAM! 
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THERMOGRAPHED 
BUSINESS  CARDS  IN  COLOR 

A  NEW  and  ATTENTION-OETTINO  Idea  In  BU8I- 
NESS  CARDS  featuring  COLORED  STOCKS  and  COLORED 
INKS  In  a  choice  of  five  colors.  Also  featured  In  our  NEW  CATALOG 
are  Folded  Business  Cards,  long  and  short  folds.  Letterheads,  Enrelopes,  Business 
Announcements  and  Personal  Stationery — In  COLOR  and  WHITE.  Parcel  Pest  Prepaid. 
A  large  selectiea  ef  Display  types  to  choose  from.  Write  for  NEW  catalog  oa  your  lottorhoad. 


FLEXIBLE  PRINTING  CO.,  INC. 


158  WEST  23RO  STREET 
NEW  YORK  II,  N.  Y. 


ir  ADVERTISING 


ir  ANNOUNCEMENTS 


HOUSE  ORGANS 

•  FOR  PRINTERS 

•  FOR  TYPESETTERS 

•  FOR  OTHER  BUSINESSES 
SEND  FOR  SAMPLES  AND  PRICES 

DEXTER  PUBLICATIONS 

4615  N.  Clark  St.  Chicago  40,  III. 


NATIONAL  ENGRAVING  CO. 

807  So. 20th  St.,  Birminghom, Ala 


DD  I  KITE  DC  Sell  AdrerHsIng 
rKIN  I  CKj:  Book  Matches 

10,  20,  30  and  240-lights.  Every  busi¬ 
ness  a  prospect.  Repeats.  High  quality, 
low  prices.  Complete  sales  kit  fur¬ 
nished. 

MATCH  CORPORATION  OF  AMERICA 
DEPT.  CB-28,  CHICAGO  32,  ILL. 


WED.  ANNOUHCEMEKTS^S.'l.li.tSE'^ 

ENGRAVED  DIE  SHIPPED  WITH  EACH  ORDER.  DEALER 
NAME  EMBOSSED  fff££  ON  FLAP  INSIDE  WEDEMVELOPE. 


AGENTS-DEALERS  WANTED  Weddings  —  all  styles  at  lowest  prices. 
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SEND  FOR  THE  TREASURE  CHEST  ON  YOUR  LETTERHEAD 

It's  FREE! 


BLANK  STOCK 


BUY  DIRECT 


SAVE  PLENTY 


WESTCO  PAPER  COMPANY 

AFFILIATE  AND  CONVERTERS  FOR  CORONET 

Complete  line  of  Stratford  Weddings,  Birth  Announcements,  Informols  —  Baronial  Cards  aitd  Envelopes  » 
Business  Cords,  Plain  and  Fancy  Napkins,  Matches,  etc.,  for  monogromming.  Everything  shown  in  the 
Coronet  Treasure  Chest  is  available  in  Blank  Stock  at  amazingly  low  pricesi 


CORONET  THERMOGRAVERS,  INC. 


TREASURE  CHEST 


of  THERMOGRAVED 

WEDDING  STATIONERY 


WE  SHIP  PREPAID  TRIPLE  INSPECTION 

•  Lowest  Prices  •  Copy  is  pre-read  and  edited 

•  8  Hour  Service  *  Second  proofreading 

•  40  lb.  Stratford  Vellum  after  printing 

•  Beautiful  Packaging  *  Checked  for  count  and  perfection 

ONE  STOP  SERVICE  The  Coronet  Treasure  Chest  also  contains  a  com¬ 
plete  line  of  monogrammed  items  for  additional  profits:  Napkins,  matches, 
place  cards,  cake  boxes,  cello  bags,  coasters,  etc. 


A  refreshingly  new  idea  in  presenting  Wedding  Station 
ery  to  your  customers.  Not  the  usual  trade  thermographer's 
book  which  your  customer  sees  in  every  competitive  shop,  but  a 
smart  set  of  mounted  somoles  in  on  attractive  leatherette  chest. 

This  Chest  bears  no  identification  or  signature;  samples  look  like  your  own  — 
produced  in  your  own  shop.  Your  customers  will  be  pleased  with  our  fine 
packaging  and,  as  a  good  printer,  you  will  admire  our  traditionally  exacting 
New  England  Craftsmanship. 


JUST  OUT! -BRAND  NEW  DESIGNS  -  WEDDINGS  -  FREE  SAMPLES 

ALSO  NEW  ANNIVERSARY.  CONFIRMATION,  THANK  YOU’S,  RECEPTION,  BIRTH  ANNOUNCEMENTS! 


Most  comploto  lino  of  nearly  200  actual  samplot— attractive  36  page  sample  book  to 
show  prospective  customers — bigger  soles — more  preu  work — book  contains  Weddings, 
Reception  or  Reservation  Cords — Thank  You  folders — Informals — Rirth  Announcements— 
Block  Bordered  Cords — ^Visiting  Cords — Place  Cards— also  Commercial  Annet's — Business 
Cords — plain  and  decorated  Napkins — boxed  personal  Stationery- 

All  elegantly  produced  on  fine  quality  papers — lowest  prices— quantity  discounts— excelient 
service— WRITE  NOW  for  FREE  sample  booki 


ir  ANNOUNCEMENTS 


COMPLETE  LINE 
OF 

WEDDING  ANNOUNCEMENTS 

SEE  OUR  NEW  WEDDING  BELLS 
AND  GOLD  0  SILVER  RING  NUM¬ 
BERS,  RECEPTION  CARDS,  VELLUM 
ENVELOPES,  INFORMALS,  BIRTH 
ANNOUNCEMENTS,  VISITING 
CAROS.  ALSO  COMPLETE  LINE  OF 
ROTARY  AND  ROUND  CORNER 
CARDS.  QUANTITY  DISCOUNTS. 
REQUEST  SAMPLES  AND  PRICES. 


ROSNER  CARD  &  PAPER  CO. 

49-11  lOtk  Ate.,  Wood^Ide  77.  L.  I.,  N.  Y. 


Official  Converters  of  Riegels  Crystallon 
Wedding  Announcements  exclusively  con¬ 
verted  by  Vanmar.  Samples  and  prices  on 
request. 

171  East  118th  St.,  New  York  35,  N.  Y. 
New  Sample  Book  of  Engraved  Weddinjf 
Invitations  now  available.  $2.00  deposit 
refunded  with  initial  order.  John  J.  I^pps 
&  Sons,  Engravers.  New  Albany,  Indiana. 
ROTARY  CUT  CARDS,  Featherplate  and 
Vellum  Panel  Announcements  and  Wed¬ 
dings.  Write  for  samples  and  prices.  Samuel 
Shulman,  27-29  Spruce  St.,  New  York,  N.Y. 


LARGEST  CONVERTERS 
ON  THE  PACIFIC  COAST 
Weddings  95c  and  up  per  Cabinet 

Plain  and  Fancy  (Gold  and  Bilvnr) 
Paneled  Cardi,  Infomials,  ate. 

Fro*  Catalogues  upon  request 

SPENCER  PAPER  b  PROCESS  CO. 

987  W.  Jefferson  Blvd.,  Los  Angelos  7,  Calif. 


■A  ANNOUNCEMENTS 


Engraved  and  Processed 
Social  Book 

Weddings,  Informals,  Calling  Cards,  Etc. 
One  of  the  finest  books  on  the  market. 

Write  on  your  own  letterhead  and 
enclose  $3.00  for  this  beautiful  book. 

ACE  ENGRAVING  & 
EMBOSSING  CO. 

422  SOUTH  DEARBORN  STREET 
_ CHICAGO  5,  ILL. _ 


BUY  DIRECT  FROM  MANUFACTURER 

Original  Attractive  Wedding  Designs,  Pan¬ 
eled  Cards,  Informals,  Name  Cards,  Birth 
Announcements  and  Business  Cards. 

U.  S.  Announcement’  Card  Co.,  Inc. 

116  W.  14th  St.  New  York  11,  N.  Y. 

Graduation  announcements,  new  designs, 
for  samples.  Williams  Paper  Co.,  19  Hud- 
son  St.,  N.  Y.  13. _ 


THERMOGRAPHY  ORDERS  MADE  EASY 

Our  New  Side- Indexed  Sample  Book  sf 
THERMOGRAPHED  BUSINESS  and 
SOCIAL  ANNOUNCEMENTS  gives  you 
a  Quick  Reference  and  Time-Saving  Book. 
Prompt  Service  of  course 
Write  NOW  for  New  Gold  Sample  Book 
FINELINE  Termoqraphors 
106  Fulton  St.,  New  York  38,  RE  2-3888 


Where  to  sell  It? 

See  page  315 

Index  of  Classified 
Headings 
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WINDSOR  CARD  CO. 

208  N.  Wells  Sf„  CHICAGO  6,  ILL. 


•  WINDSOR  LOOSELEAF  SCORED  CAROS 
AND  LEATHER  CASES. 


•  WIN-PAK  ROTARY  CUT  CARDS. 


•  ALL  SIZES,  finest  QUALITY 
BRISTOLS.  LOWEST  PRICES, 
np  XO  ATTRACTIVELY  BOXED.  SAME 

.  SERVICE.  SAMPLE  BOOK 

/Lf  I  A.  WITH  FIRST  ORDER.  WRITE 
■  ^  FOR  samples  and  prices 
SAVINGS  ON  YOUR  LETTERHEAD. 

blamkcai® 


WEDDINGS 


WITH  GENUINE 


Wo  offer  you  our  25  years' 
experience  in  thermography, 
and  finest  quality  at  the  best 
possible  prices.  Write  for 
FREE  CATALOG  on  your  sta¬ 
tionery. 


Exquisite,  die  cut,  high-embossed  folder  cards  on 
finest  vellum,  with  genuine  engraving  on  cover  In 
gold — choice  of  many  beautiful  designs.  Thermo- 
graphed  inside  with  your  selection  from  latest 
type  styles;  double  envelopes  &  tissues.  Perfection 
guaranteed.  And  a  wonderful  profit  of  50%  at  our 
usual  LOW.  LOW  PRICES  I  Buy  direct  from 
manufacturer. 

24  TO  36  HOUR  DELIVERY 


AMERICAN  BUSINESS  CARD  CO.,  INC. 


142  WEST  24th  STREET 


NEW  YORK  11,  N.  Y. 


W  ANNOUNCEMENTS 


SPECIAL  OFFER-BIG  SAVINGS 

Fine  Weddings  —  Panel  Cards  —  Bonds  — 
Business  Cards.  Ask  for  offer  M-S5. 

Ginn  Paper,  26  Beektnan  St.,  New  York  38 


4  Bar.  Sets  @  $6.90  per  M — (pasted) 
Superior  C&P  Co.,  216  Broome  St.,  N.Y.  2 


GAM  =100%  COVERAGE 


BUSINESS  CARD  CASES 


Distribute  these  to 

S  build  good  will 
^  and  advertise 
your  services. 

HARD  WEARING 
. VINYL  PLASTIC: 

Flexible  and  stoinproof. 
Welded  Electronically.  Stitch¬ 
less.  Handy  Book  Style  with 
Big  Capacity.  Your  Choice  of 
Colors  and  Styles. 

ANY  QUANTITY 
50  TO  A  MILLION 
PRINTED  WITH  YOUR  AD 
PROMPT  DELIVERY  FROM  STOCK 


Introductory  SAMPLER  DOZEN  and 
SURPRISE  BONUS  $1.00  Prepaid 


or  Write  Today  for  Catalog 
and  Samples.  Get  Details  of 
Special  Trial  Offers  with  Valu¬ 
able  FREE  Gifts. 
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Moimf ad  ^JfrTCj 
LJn*  Cuft  M  m 
A  HaKtonat  ■uiSiS 
>a  for  prica  8tt  24  Mr. 


it  APKONS 


Blue  denim,  24x28,  85c  ea. ;  $9.20  dz. ;  29x 
30.  $1.00  ea.;  $10.50  dz. ;  29x26,  $1.20  ea.; 
$11.50  dz.  Guaranteed,  Postpaid.  Hammer, 
4413-5th  Ave.,  Brooklyn  20.  N.  Y. _ 


if  art  work  and  cuts 


PLAT 


NTING 


PR 


■winra 


(OUM  rum  •  4  couN  nocns  bnmvmcs 
M  out  3s*  TIM  •  UMW  war  umiWToiT  won  alwats  guauntho 


STANDARD  ENGRAVING 


CQ 


AARPER 


TEXAT 


lAisRorai 


DALLAf 


HAKHR 


JOCK 

0WN£R 


lOX 


014 


MONRCtR 


HARD  FOUMDRY  HETAL  TYPECAST  CUTS 

Automotiva,  Fratamal,  Industrial  and 
Ornamantal.  Write  for  FREE  catalog. 

STERLING  TYPE  FOUNDRY 
CHARLOTTE,  MICHIGAN 


G«t  Line  Drawing  ond  Cvt'ol  ANY 
Package  only  *9^ eo.Send  Pkg.to 
NUZART  Ser^e  •Danville,  Illinois 


VOUR  OWN  SELP-MOLOINO 


rART  iWURK 

TRAPKUS  •  34a  TENTH  ST..  MOLINE.  ILL.HH  ^  P 


PLEXIRUBBER  •  AaCYlE  6,WIS 


FREE  SAMPLE- YOURS  TO  USE  WITH¬ 
OUT  COST.  Create  sparkling  layouts  for 
all  printed  matter  with  scissors  and 
paste-pot.  The  Brand  New  Clipper— new 
in  size,  in  formot,  in  features,  in  content, 
in  color  techniques,  in  ideas.  Get  sensa¬ 
tional  introductory  offer.  No  obligation 
—no  salesmen.  Address  Multi-Ad  Serv¬ 
ices,  lnc.ifBox  806  X,  Peoria,  Illinois. 


A  art  work  and  cuts 


mmm 


PEN  &  INK  PORTRAITS  $12.50 

(For  Reproduction) 

HOWELL 

SEND  278  N.  W.  108th  St.  STATE 
PHOTO  Miami,  Flo.  SIZE 

ART  STUDIO,  cornpetent  staff  &  topflite 
freelancers,  will  furnish  your  needs  in  spots, 
continuous  tone,  line  illustrations.  As  little 
as  $5  a  month.  Request  sample  drawings. 
Harry  Volk  Jr.,  Pleasantville  32,  N.  J. 

Low  Cost  Cuts 
Good  Metal  Plates 
"No  Gimmicks" — Free  Price  List 
Hulick  Bros.  Photoengraving  Company 
Box  232  Janesville,  Wisconsin 


STOCK  CUTS — 15c  up 

Fraternal — Trade  Marks — Reverses 
Send  for  Free  Catalog 
Cardinal — 142  W,  23rd  St.,  New  York 


Newspaper  Special 

Cut  Rate  CUTS 

10c  Per  Sq.  inch  unmounted. 
Regular  Photo  Engravings 
60  or  85  Screen 

1  col.  X  3  inch _  60c 


P.  O.  Box  3142— 

ST.  PETERSBURG,  FLA. 
Lowest  rate  in  the  Nation 
Fastest  service  in  the  World 


8  hour  service 
FREE  PRICE  LIST.  WRITE  TO 

Cut  Rate  CUTS 
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if  ART  WORK  AND  CUTS 


CUTS,Sc%4« 


FUISHMOUNIED-POSTMID 

SIDCKCUTScA^fiys 


EAST  TEXAS 

SERVING  THE  GRAPHIC  ARTS  FOR  IT  TEARS  / 
PO  OCX  10}8  •  W  E  Bill  NOURSE  SOIE  OWNER 


if  BUSINESS  OPPORTUNITIES _ 

TYPOGRAPHY  AND 
TRADE  TYPESETTING  PLANT 
FOR  SALE 

LotiR  established  and  well  equipped  plant, 
capable  of  doing  the  finest  kind  of  typog¬ 
raphy,  in  rapidly  expanding  city  in  the  deep 
South,  doine  about  $100,000  annual  busi¬ 
ness  and  able  to  do  that  much  more  with 
present  equipment,  is  for  sale.  Owner’s 
health  makes  it  necessary  that  he  be  relieved 
of  management  responsibility.  Willing  to 
remain  with  new  management  as  long  as 
wanted.  Price  reasonable  and  terms  can  be 
arranged.  Details  will  be  furnished  to  inter¬ 
ested  parties  who  can  futnish  reference  as 
to  financial  responsibility  by  addressing  Box 
4581  c/o  GAM. 


WANTED  Small  or  medium  size  printing 
plant.  Would  consider  partnership.  Give 
complete  details  Box  4582  c/o  GAM. 


For  Sale:  Complete  modem  print  shop  and 
buildjng  located  at  Yachats,  Oregon.  Busi¬ 
ness  includes  12  years  manufacture  of  Comic 
colored  post  cards.  Modem  building  with 
apartments  above.  Western  Stationery  Co. 
on  Hiway  101,  Yachats,  Oregon. 


Profitable  two  man  printing  business  for 
sale.  Completely  furnish  commercial  print 
shop  includes  linotype,  4  presses,  automatic 
paper  cutter,  and  related  equipment.  Sta¬ 
tionery  store  and  2  large  apartments  located 
in  1  and  2  story  brick  adjoining  buildings 
also  housing  the  printery.  Asking  $40,000. 
Write  The  Edgerton  Printery,  10  Albion 
Street,  Edgerton,  Wisconsin. 


For  Sale — Busy  job  shop,  good  equipment, 
inc.  small  offset.  Fine  location  swamped 
with  work.  Write  Otis  Riggs,  55  S.  3rd  St., 
Newark,  Ohio. 


For  Sale :  Complete  Printing  Plant  with 
platen  and  Offset  prt.  equip.  Good  stand¬ 
ing  accounts  and  a  well  established  business 
located  in  Southeastern  Wisconsin.  Doing 
over  $12,000  a  year.  Asking  price  $7,000.00. 
Write  for  Details.  Box  4594  c/o  GAM. 


PAYS  40%  on  investment.  Ohio  prtg.  plant 
for  sale  because  of  health  of  owner.  Gross¬ 
ing  $78,000  and  growing.  Down  payment 
$15,000.  Larry  Towe  Agcy.,  Holland,  Mich. 


if  CALENDARS 


WHOLESALE  CALENDARS,  MATCHES, 
ADVERTISING  NOVELTIES— Do, your  own 
imprinting.  Sell  your  regular  printing  cus¬ 
tomers.  Fleming  Calendar  Co.,  6535  Cot¬ 
tage  Grove,  Dept.  R,  Chicago  37,  Ill.  _ 


★  CALENDAR  MAILING  WRAPPERS _ 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfg.  by  Pull  the  String  Mailing  Wrapper 
Co.,  813  E.  Pleasant  St.,  Belvidere,  IlL 


if  CALENDAR  PADS 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment,  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  price. 


CALENDAR  PADS — Varied  sizes.  One, 
two  and  special  four-page  color.  Catalog  and 
sample  sheets  available.  John  Baumgarth 
Co.,  3001  North  Ave.,  Melrose  Park,  Ill. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  imme¬ 
diate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO  MFG.  COMPANY 
Primos,  Delaware  County,  Penna. 


if  CALENDAR  TINNING 


We  do  the  BEST  and  FASTEST 

CALENDAR  TINNING 

IN  THE  UNITED  STATES!! 
All-Automatic  Equipment 
24  Hour  Operation 
SAME  DAY  QUOTATIONS 

A.  B.  COWLES  CO.,  Victor,  N.  Y. 
Telephone  Victor  7513 


if  CAMS  REMILLED 


Cams,  remilled;  Steel  Chases,  Parts  &  Re¬ 
pairs  for  C&P,  Thompsons,  Universals,  Die 
Cutters.  Mfrs.  Ever  Ready  Paper  Cutter. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.,  WAtkins  9-7142,  N.  Y. 


Books  can  help  you  to  do  a  better 
Job,  gain  more  knowledge  about 
yours  and  related  fields,  and 
achieve  success.  For  a  free  list  of 
excellent,  technical  graphic  arts 
books  write  to  GAM. 


When  answering  the  advertisements 
or  sending  inquiries  to  firms  men¬ 
tioned  in  the  News  Notes,  say  you 
saw  it  in  The  Graphic  Arts  Monthly. 
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ic  Get  Results  ^ 
Advertise  in  GAM! 


^  ACCURATE  DIES 

:.>.>i^AAAAiAiAA  aAik  vAk 


ACCURATE 


^•'  LAST  LONGER 
1^  REQUIRE 
^  LESS  MAKE  READY 


.  DV i  n  DS  Ka  C  fTTB  f:T3  »  L«M  ^ 


>  •  ••  '  ^  . ^ 

STEEL  RULE  DIE  MANUFACTURERS 
CHeisea  2-0860-1 


^'TfW^rm 
SAME  ^ 
DAY  4 
SERVICE  ^ 

Iw  •laiMt  •  ^ 


ir  CORDS  AND  TASSELS _ 

G.  HELM  US  &  SON,  INC. — Cords  and 
tassels  made  to  order.  Program  pencils  in 
stock.  Prompt  service.  Sample  mailed  upon 
request.  648  Broadway,  New  York. 


CORDS  A  TASSELS  for  PROGRAMS,  MENUS 

Staple  colors  in  stock.  Write  for  samples. 
Manufacturers.  HOFMANN  &  LEAVY, 
INC.,  828  Broadway,  New  York  3,  N.  Y. 


ir  CUTTING  STICKS 


ARE  CUTTING  STICKS 

YOUR  PROBLEM? 

FEATHER  EDGES?  laifickt  aro 
I  If  -  I  tougher  than  wood — give 
I  I  cleaner  cuts. 

YtlSTS|^  KNIFE  GRINDINGS?  Lastich 
Yn  I  reduce  the  number  of  grind- 
MTMIK 

I  I  LOST  TIME?  Lastieks  save  op- 
J  L—  erolor's  time.  No  warping.  No 
\  TPy  /  change  for  various  stocks. 

\  /  LASTICKS  COST  LESS  .  .  . 

Made  ter  All 
Size  Slots 


I'  1^7’'^^ ?ftltt  for  IS  Days  Frtt  Trial 

\Sy  LASTICKS,  INC. 

P.O.  Box  29,  Dept.  G.  Bay  Shore,  N.  Y. 


Many  excellent,  technical  graphic  arts 
books  are  available  from  The  Graphic 
Arts  Monthly.  Write  for  free  book  list. 


for  thirty  years 
The  University  of  Chicago 

MANUAL  of  STYLE 

hru  been  an  authoritative  tool 
for  bookwork  and  composition 
$4.00  PLUS  35c  FOR  HANDLING 

Book  Dept.,  Graphic  Arts  Monthly 

608  S.  Dearborn  St.  Chicago  5,  III. 


ir  DECALS 


Silk  screened  decals  made  to  order.  7  day 
delivery.  Satisfaction  guaranteed.  Moderate 
prices.  Write  for  details.  D.  E.  Finley,  Inc., 
2997  S.  Archer  Ave.  Chicago  18,  Ill. 


ir  DIES  AND  DIE  CUTTING 


BUY  YOUR  DIES  FROM  THE 
PIONEER,  SINCE  1900 

J.  A.  RICHARDS  CO.,  KAUMAZOO 


STEEL  RULE  CUTTING  DIES  for  per¬ 
fect  register.  Die  cutting.  Mounting  &  Fin¬ 
ishing.  Easels,  etc.  Matheson  Higgins  Co., 
Inc.,  10  Arrow  St.,  Cambridge  38,  Mass. 


"DI-KRAFT"  PRINTERS  SERVICE 

Steel  Rule  Cutting  Dies  —  for  folding 
boxes.  Labels,  Cutouts.  Write  for  estimate. 

P.  O.  BOX  805,  SOUTH  BEND,  IND. 


ir  DIES  (STEEL  RULE) 


PRECISION  STEEL  RULE  DIE  CO 


gam's  advertisers  make  it  possible 
for  you  to  receive  the  world’s  load¬ 
ing  graphic  arts  publication. 

They  deserve  your  continued 
patronage. 


iiviri  it  III  :tnii 

eili  iti  Ctmeilf 


•  IIB  THE  13.  L 
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ir  DIES  (STEEL  RULE) 


,  ir  EQUIPMENT  FOR  SALE 


STEEL  RULE  CUTTING  DIES 
Wen  you  want  it  —  As  you  want  it. 
JERSEY  STEEL  RULE  DIE  CO.,  52  Franklin 
St.,  Jersey  City  7,  N.  J.  Swarthmore  5-1005. 


DIES  made  to  order  to  meet  your  require¬ 
ments,  jig  sawed  for  intricate  work  and  unit, 
dies  for  box  industry.  Prompt  service. 
Walter  Huske,  517  N.  Liberty,  Elgin,  Ill. 


Fussy  about  your  die  work.  Then  have  it 
made  by  your  fussy  diemaker  COLUMBIA 
STEEL  RULE  DIE  CORP.,  270  Lafayette  St., 
New  York  12,  N.  Y. 


Big  Volume  —  Low  overhead  —  Modem 
equipment,  makes  our  low  prices  possible. 
K.  C.  Prose,  Box  23,  Boonville,  Ind. 


STURDY  EASELS  FOR  EVERY  PUR¬ 
POSE  —  Single  Wing  5"  to  20",  Double 
Wing  7"  to  36".  Estimates  cheerfully  given. 
CHITTUM-KIDD  CO.,  INC.,  Baltimore 
23,  Maryland. 


EASELS — Carried  in  stock  all  sizes  from 
354  to  18  inches — single  and  double  wing. 
Win  quote  on  any  special  designs. 

THE  DELMAR  PAPER  BOX  CO. 
419  W.  Fifth  Street  Cincinnati  2,  Ohio 


IMMEDIATE  DELIVERY  on  Single  & 
Double  Wing  Easels  up  to  20". 

Schneider  Printing  Co.,  Palmyra,  Pa. 


IMPORTANT! 

When  answering  box  number  ads,  c/o 
GAM,  be  sure  to  address  your  replies  to: 

Box  _ 

c/o  Graphic  Arts  Monthly 

608  S.  Dearborn  St., 

Chicago  5,  III. 


Harris  LTG  17yjx22y2 . $5750 

ATF  MAC  17y2x22y2 . $4000 

Heidelberg  10x15,  good  as  new . $2700 

Miehle  Vertical  #V957 . . . . . $2000 

25x38  Premier  Cylinder . $  700 

B  Cleveland  Folder,  25x38 . . $  200 

INTERTYPE  MATS,  ETC. 

Complete  fonts  6,  8,  10,  12  pt.  Basker- 
ville.  Vogue,  Bodoni,  many  never  cast — 
15c  mat.  18  &  24  two  letters  50c  mat. 

Full  Magazines  . $175 

Split  Magazines  . $115 

KRIEGER-RA6SDALE  S  CO.,  INC. 

109  S.L  Second,  Evansville  8,  Ind. 

Phone  4.9265 


ALL  SIZES  Rebuilt  cylinder  presses,  job 
presses,  Kelly  presses,  Kluge  units,  MiUer 
units,  Thompson  presses.  Linotypes,  Inter¬ 
types.  Complete  plants,  bought  and  sold. 
GRAPHIC  MACHY.  EXCHANGE,  Inc., 
30  West  24th  St.,  New  York  City  10. 


Tag  &  Label  Counter 
international  Machine 

25  COUNT  KICKOUT  -  ELECTRIC 
COUNTER.  PRICE  -  CHEAP. 

NASHUA  PAPER  BOX  CO. 

BOX  387,  NASHUA,  N.  H. 


MIEHLE  VERTICALS,  V-36  and  V-45, 
thoroughly  rebuilt  and  available  for  imme¬ 
diate  delivery,  C.  H,  EDLUND  COM¬ 
PANY,  253  Third  Ave.,  South,  Minneapo¬ 
lis  15,  Minnesota. 


Rebuilt  Varitypors — fully  guaranfaod.  Also 
HEADLINERS.  Now  have  machines  in  32 
states.  Also,  finest  qual.  repairs  and  over¬ 
hauling.  Brechlin,  33  W.  Harrison,  Chgo. 


CLEAN  PRESSES 

—  Attractively  Priced  — 
—  Replacing  with  Offset  — 
V-36,  V-45  Miehle  Verticals 
Miehle  41  Unit  over  18,500  Serial 
Miehle  5/0  Unit  65"  Dexter  Feed 
No.  2  Kelly  Press 

ADVERTISING  PRINTERS 
Box  4593  c/o  GAM 
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THE  HOUSE  OF  DEPENDABLE  REBUILT  EQU 


Complefely  rebuilt  and  modernizddi 

* 

machinery  for  printers,  box  maker|- 
and  lithographers.  I 


SURPLUS  or  ENTIRE  PLANTS  PURCHASED 

All  information  presented  held  strictly  confidential 


WE  OFFER  THE  FOLLOWING 


TWO-COLOR  PRESSES 
1 — #5/0  TC  Miehle— 52x65" 

1 — #3/0  TC  Miehle — 45'/2x62" 

1 — #41  TC  Miehle  Unit— 297/8x41' 

SINGLE-COLOR  PRESSES 

1 — #7/0  Miehle — 51x74" 

1 — #5/0  S  Miehle — 46x68" 

1 — #4/0  Miehle — 46x62" 

1 —  #2/0  Miehle — 43x56" 

2—  #1  Miehles— 39x53" 

1— #41  Miehle  Unit— 31^x41" 

1 — #4/4R  Miehle — 29x41" 

1— #4/3R  Miehle— 30x42" 

1— Pony  Miehle — 26x34" 


AUTOMATIC  JOB  PRESSES 

1— #2  Kelly— 24x35" 

1— #1  Kelly— 22x28" 

1—  #29  Miehle— 22x28" 

2 —  Miehle  Horixontals — ^22x28" 

1 — Miller  Simplex — 20x26" 

1 — #V-45  Miehle  Vertical 


LUDLOW  -  LINOTYPE 
MONOTYPE 

Model  #5  Linotype 
Ludlow — Complete  Unit 
Linotype  Matrices 
Monotypes  and  Keyboards 
Monotype  Matrices  and  accessories 

MISCELLANEOUS 
44"  Dayton  Seybold  Cutter 
#219  Vandercook  Proof  Press 
26x38"  Thomson  Cutter  (Eccentric) 
28x41"  Thomson  Cutter  (Crank) 
Chandler  &  Price  Presses — all  sixes 
35x51"  and  51x74"  Imposing  Stones 
834x13"  and  12x18"  Galley  Cabinets 

NEW  EQUIPMENT 

Suction  Pile  "STREAM"  Feeders 
"Motorixed"  Extension  Deliveries 
PMC  Patented  Base  Systems 
Two  Piece  Grippers  (All  Presses) 
Two  Piece  Shoefly  Fingers 

We  can  furnish  PLATEN  TYPE  or 
CONVERTED  CYLINDER  CUTTERS 
and  CREASERS  for  PAPER,  PAPER- 
BOARD  and  CORRUGATED. 

—  TELL  US  YOUR  NEEDS  — 


GENERAL  OFFICE  AND  WAREHOUSE 
47-01  35th  Street,  Long  Island  City  1,  N.  Y. 
STillwell  4-8026 


THE  FALCO 
CORPORATION 


MIDWEST  BRANCH  OFFICE 

343  South  Dearborn  Street,  Chicago  4,  III. 

HArrison  7-5643 


FIRST  SEE  IF  )  f 

FALCO 


HAS 


PILE  AND  CONTINUOUS  AUTO¬ 
MATIC  FEEDERS  can  be  furnished 
for  above  listed  MIEHLE  PRESSES. 


1 


it  EQUIPMENT  FOR  SALE 


ir  EQUIPMENT  FOR  SALE 


SAVE  50% 

on  this  modern 

64"  SEYBOLD 


AUTO  CLAMP  CUTTER,  MODEL  lO-Z— ■ 
rapid  preduetion  cuttipf  unit  for  um  pn  all 
elasMt  of  multiplo  or  ropoat  printini.  With 
powor  back  laufo,  2  now  knivoo,  2-liand 
oafoty  control,  falto  clamp  plate  motor  bracket, 
AC  motor  oquipmonL  RobuilL  roflnithod.  In* 
opoctlon  Invited. 

CHICAGO  PRIMTERS  HACHIHERY  WORKS 

609  W.  Lake  St.  *  Chicago  6,  III. 


AUTOMATIC  PRESSES 

Kelly  presses  #2,  #1,  C,  B,  Miller 
Simplexes,  Miehle  Horizontal, 
Miehle  verticals.  Craftsman  and 
Rice  Units,  Kluges,  Little  Giants. 
CUTTERS 

44”,  40”,  341/2",  33",  30”. 
HAND  FEED  PRESSES 

25x38”,  22x34",  24x30”,  14iAx 
22”,  14x22”,  12x18”,  10x15", 

8x12”. 

CASTING  MACHINES 

Model  C  Intertype,  Model  5  Lino¬ 
type,  Monotype  comp,  caster  and 
keyboard.  Model  F  Elrod  17  molds. 
BINDERY 

Perforators,  Punches,  Drills,  Stitch¬ 
ers,  Folders. 

MISCEUANEOUS 

Gluers,  Saws,  Proof  presses.  Galley 
cabinets. 

Ouaranteed  against  defective  parts. 
New  In  appearance.  Easy  tarms.  Quick 
delivery. 

PRINTERS  SUPPLY  CO.,  Inc. 

10  Whit*  Street 
New  York  13,  N.  Y. 


MILWAUKEE  BRONZING  MACHINES 
For  all  presses.  Some  rebuilt  units. 

C.  B.  HENSCHEL  MFG.  CO. 

229  W.  Mineral  St.  Milwaukee,  WIs. 


LINO-INTER-LUDLOW  Mats  bought 
and  sold.  Over  1,000  fonts  for  immediate 
delivery.  Proofs  on  request.  Send  for  latest 
list.  Also  magazines,  new  and  used  parts. 
Mike  Carbone,  617  Cherry  St.,  Philadel¬ 
phia,  Pa.,  Market  7-0702. 


LITTLE  GIANTS.  All  Models  Complete¬ 
ly  Rebuilt.  1  year  Guarantee.  Service  & 
parts.  Jack  L.  Popkin,  611  Broadway,  New 
York  12,  N.  Y. 


1714"  X  22J4"  WEBENDORFER  MAC 
Onset,  AC  motor.  A  qualitjr  press  at  a  low 

?rice.  Terms.  Turner  Printing  Machinery, 
nc.,  2630  Payne  Ave.,  Cleveland  1^  Ohio. 


TOwer  1*1810.  Branches :  Chicago-f>etroit. 


IkVtCV  •  GUARANTEED  REBUILTS  4lO 
|U\^U\  •  REPAIRS  #3 •  NEW  MACHINES 
VkkU  \  •  rentals  42SO  A  WEE^  704  A  DAY 
"'''^•SKIP  WHEELS  •  SLIDES 
•  LOCK  WHEEL*  TRADE  INS 
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ATLAS  NUMBERING  MACHINE  SERVICE 

^270  LAFAYETTI  ST.,  N.Y.1?,N.r.  .  TEL,  WO.  6-0494  I 


SEND  FOR  FREE  CATALOG  and  used 
machinery  list  from  the  big  supply  house. 
Prices,  service  and  location  the  best.  Mo- 
Central  Type  Fdy.,  Wichita,  Kansas. 

Offset  Press.  Hall  54x64  single.  Good  for  Box 
&  Poster  work.  Reas.  Cash  or  trade  on  SO" 
Web  Flexo  Roll  printer.  Box  4540  c/o  GAM. 
Kluge  10x15  with  gold  leaf  attachment, 
A.C.  motor  and  control.  Ace,  131  W. 

24th  St.,  New  York  11,  N.  Y. _ 

26  Challenge  Lever  Cutter.  Perfect  con¬ 
dition.  $300.00.  Printcraft  Co.,  20  Harri- 

son  St.,  Jamestown,  N.  Y. _ 

WE  BUY  AND  SELL  ALL  KINDS  OF 
PRINTING  MACHINERY:  SPECIAL 
DEPT.  FOR  EXPORTS.  DILLER  PTG. 
MCHY.  CO.,  154  W.  26  ST.,  N.Y.  1,  N.Y. 

FOR  SALE — 14  x  20  Webendorfer  Offset 
Press— #M P-643  completely  equipped  with 
AC  motors — 2  sets  of  dampener  rollers — 2 
sets  of  blanket  bars — can  be  seen  in  opera¬ 
tion,  $3500.00.  For  further  information  con¬ 
tact:  West  Side  Printing  House,  240  W. 
Kinney,  Newark  3,  N.  J.  Bigelow  2-2878. 

Ratcliffe  Board  Mounter  Double  Sided  60 
X  40,  Pile-Hoists  on  feed  and  delivery  side, 
in  excellent  condition.  Also  wide  range  of 
60  X  40  Offsets  and  L  &  M  Letterpress 
Miehles.  Advance  Machinery  Limited,  2, 
Wine  Office  Court,  London  E.C.4,  England. 
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PACKAGED  HOLLERS 

A  Complete  Unit  at  an  Absolute  Price  in  Advance 

These  are  our  Nationally  Advertised  DURO-MAJOR  All  Season  Rollers— guaranteed 
not  to  get  hard  or  lose  their  tack.  Prove  the  superiority  of  these  rollers  to  yourself. 

PRICE  LIST 

Ceres,  boxes  and  postage  THROUGH  FOURTH  ZONE  from  Cleveland,  included.  Postage  beyond 
FOURTH  ZONE  from  Cleveland  added.  The  following  prices  and  conditions  are  limited  to  the 
CONTINENTAL  United  States.  Check  with  order  or  COD. 


These  ore  new  style  light  weight  cores 
for  all  Kelly’s 

6— No.  1  Kelly,  3  Forms,  3  Distribn* 

utors  . $50.00 

3'  No.  1  Kelly,  Forms  Only .  25.00 

4— ATP  or  C  Kelly,  2  Forms,  2  Dis¬ 
tributors  .  30.00 

1^-ATF  Doctor  2V2x25 . 10.00 

5  ■  Kelly  A  B  or  Clipper,  3  Forms, 

2  Distributors  .  32.00 

3- "  Kelly  A  B  or  Clipper,  Forms 

Only  .  20.00 

6— Miehle  Horixontal  29  Old  or 

New  Style  21/4* .  50.00 

New  Style  less  Oilite  Bearings 
and  Fittings.  If  included,  add 
$1.50  per  roller. 

2--  Rilehle  Horizontal  Old  Style 


Forms  2%"  .  20.00 

S—Mlehle  Vertical  50,  45  and  36..  30.00 
5  Little  Giant,  Series  4,  3  Forms 

2  Distributors  .  25.00 

5— Uttle  Giant,  Series  5  A  6,  2 

Forms,  2  Distributors,  1  Doctor  32.50 

4  Little  Giant  Series  5  A  6,  4 

Forms  .  25.00 

5—  tittle  Giant  10x15,  3  Forms,  2 

Distributors .  20.00 

4  Heidelberg  10x15  .  26.00 


6— Multicolor  M  24,  3  Forms,  3 

Distributors . $20.00 

6—12x18  New  Style  Kluge .  35.00 

4 — 12x18  New  Style  Kluge .  24.00 

6—10x15  New  Style  Kluge .  28.00 

4—  Miller  Master  Speed  11x17 

Forms .  22.00 

Complete  set,  4  Forms,  2  Dis¬ 
tributors,  1  Rider  or  Doctor....  32.00 

2'  Miller  High  Speed  Forms .  13.50 

Full  set,  2  Forms,  2  Distributors, 

1  Rider  or  Doctor .  30.00 

CHANDLER  A  PRICE 

5— 12x18  Craftsman,  4  Forms,  1 

Distributor,  Old  Style . $30.00 

6— 12x18  Craftsman,  4  Forms,  2 

Distributors,  New  Style .  35.00 

State  if  Distributor  same  length 

or  shorter  than  forms 
4‘— 12x18  Craftsman  Forms  Only, 

Old  or  New  Style .  26.00 

4^10x15  Craftsman  Forms .  20.00 

4^141/2x22  Craftsman  Forms .  29.50 

1—141/2x32  Craftsman  Doctor .  7.00 

4 — 141/2x22  CAP  Open .  27.50 

4 — 14x20  CAP  Open .  26.00 

3 — 12x18  CAP  Open .  17.00 

3 — 10x15  CAP  Open .  12.00 

3 — 8x12,  7x11,  6I/2XIO,  6x9 

CAP  Open .  7.00 


NO  CORES  TO  SEND  IN  —  NO  WAITING 

Shipped  immadiataly  on  rocaipf  of  your  order 


youx  fixti.us  xo  Ctiny  wUft  (D^io  ^^oCicxi' 


OHIO  ROLLER  COMPANY 

4408  DETROIT  AVEhiUE,  CLEVELAND  13,  OHIO— WOodbine  1-6742 


r 


★  EQUIPMENT  FOR  SALE 

BARGAIN  CORNER 

Leads  &  slugs . 25c  lb. 

Hand  Finished  Rules . 32c  lb. 

(100  lb.  min.— may  be  assorted) 

1  doz.  gauge  pins .  $1.75 

1  qt.  padding  glue .  $1.75 

1  gal.  padding  glue .  $5.50 

Foundry  Type— Park  Avenue  and 
Bridal  Script.  Complete  series  12- 
14-18  pt.  (regular  price  $27.35) 
Sale  price  $22.35. 

OfRce  Stamping  Kit  .  .  .  includes 
date  stamp,  numbering  stamp,  ink 
pad  and  large  bottle  of  ink  .  .  . 
only  $2.20. 

Check  with  order. 

Catalog  sent  on  request 

EXCEL  PRINTERS  SUPPLY 

P.  O.  Box  5942,  Chicago,  Illinois 


Two  (2)  Gas  Pots  for  Intertype.  Gover¬ 
nors  included.  Practically  new  crucibles 
and  mouth  pieces.  $50.00  each  F.O.B.  Cen¬ 
tury  Typesetting  Co.,  624  E.  Walnut  St., 
Indianapolis,  Ind.  _ 

Harris  35  x  45  single  color  offset  press. 
Model  LSC  recently  rebuilt,  AC  electrical 
equipment.  J.  Spero  &  Co.,  549  West 
Randolph,  Chicago.  Tel.  ANdover  3-4633. 


it  EQUIPMENT  FOR  SALE 


I — No.  3  46"  MithI*  ants,  nnit,  Daxt. 
piU  fdr. 

I—No.  4-4R  41"  Mithlt,  Dtxt.  pilt  fdr., 
rteond. 

I— No.  4-2R  40"  Miohlo,  hand  fad 
I — Miahia  straicbt  lina  Harizontal,  21x28 
I— Miahia  V4S  Vartical,  rabuilt 
I — 64"  Saybold  I2Z  auta.  euftar 
I — 56"  Saybold  Proeision  cottar,  pawar 
back  cauca 

I — SO"  Saybold  I3Z  aato.  onttar,  rabuilt 
I — 44"  Saybold  6Z  auto,  cuttor 
I — Daxtar  Quad  Faldar,  Modal  121,  42x56 
I — Harris  LB  sincla-oolor  41x54 
I — Harris  QT  two-calor  41x54 


SPECIAL 

I — Harris  LSK  42x58  2-col.,  oquippad  with 
faad  rails,  dbl.  accantrios,  AC  matart 
lika  naw  oonditioni  must  mova. 


SAMUEL  C.  STOUT  CO. 

343  S.  Dearborn  St.,  Chicago  4,  III. 
HA  7-7464 


28x41  MILLER  2-col.  newest  3750/hr  TY 
28x41  MILLER  C&Clate4000/hr  model  CY 
27x41  MIEHLE  No.  4-4R  auto,  units  $  low 
20x30  HARRIS  TFC  2-color  auto.  Very  reas. 
No.  3  MIEHLE  33x46  Auto  feed  Ext  del  A-1 
14x22  H.D.  Platen  Printer  Cr  Die  Cutter 
#1 1  Vandercook  Block  Leveler.  Almost  new 
#14  Vander  17x25  Proof  press.  Like  new 
46x62  (3)  cyl.  Underfeed,  Emboss,  or  C&C 
No.  3  Miehle  conv  C&C,  new  jacket,  ext  del 


ADDRESSOGRAPH,  ELLIOTT  MA¬ 
CHINES,  cabinets,  trays,  frames,  also  Pit¬ 
ney- Bowes,  duplicators,  letter  openers,  seal¬ 
ers,  coin  machines,  Kardex. 

MAILERS  CO.,  38  W.  IS.  N.  Y.  11 


Practically  new  Chief  20  offset.  Purchased 
new  1954.  Used  little.  Box  4584  c/o  GAM. 


Rebuilt  Miller  Universal  Saw,  with  A.C. 
Motor.  Thomas  W.Hall  Co., Stamford, Conn. 


13x20  MILLER  Hi-Speed  swing  feeder  $750 
18"-19"-24"-48"  Goerx  color  corr.  lenses 
MacBeth  35  amp  &  Pease  60  amp  arc  lamps 
(3)  24"  LEVY  Circular  Screens.  Brand  new 
Set  (4)  Buck-Meers  14x17  Process  screens 
24x24  WESEt.  d'krm&  LEVY  gallery  Cameras 
COMPLETE  REBUILT  SET-UP  BOX  PLANT 
used  only  90  days.  Priced  for  mortgage 
40"  Darkroom  Camera.  Step  &  Repeat 
EQUIPMENT  WANTED  FOR  CASH 
Miehle  ext.  del.  for  No.  3,  No.  1  and  4/0 
Late  mod  17x22  Offset.  20x30  Thompson 
25x38  Baum  Folder.  Folding  Carton  Gluers 
39"-44"-50"  Seybold  or  Lawson  Cutters 
Columbia  Mach.  Co.,  Columbia,  N.J.4-2563 


WEBENDORFER  ROTARY  COLLA¬ 
TOR,  will  collate,  register,  glue  and  cut 
off  up  to  ten  webs  15"  wide.  Good  for  any 
multiple  copy  forms.  Box  4591  c/o  GAM. 


k 


THE  ODDS  ARE 
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1.  YOU  WON’T  BE  LUCKY  ENOUGH  TO  SEE  THIS  AD. 

2.  YOU  WON’T  TAKE  TIME  TO  ACT. 

3.  YOU  WILL  SPEND  MORE  MONEY  RUNNING  OBSOLETE  EQUIP. 
MENT  THAN  IT  WIU  COST  TO  REPLACE  WITH  HIGH  SPEED 
MACHINERY  YOU  CAN  BUY  FROM  TURNER. 

SELECT  FROM  1173  MACHINES  AVAILABLE — NOW 


AUTOMATIC  CYLINDER  PRESSES: 

27'  X  41'  MILLER  Two  Color.  AC  motor. 

29'  X  38'  MILLER  Two  Color.  AC  motor.  $12500 
39'  X  sr  NO.  I  MIEHLE,  hlBh  lerial.  Excel¬ 
lent  prets.  Dexter  auto,  feeder. 

35'  X  50*  NO.  2  MIEHLE.  Dexter  auto,  feeder. 
33'  X  46'  NO.  3  MIEHLE.  high  serial.  Dexter 
auto,  feeder. 

31'  X  41'  NO.  4-4R  MIEHLE.  Dexter  auto, 
feeder. 

22'  X  28'  MIEHLE  HORIZONTAL,  late  style 
straifhtllne  del. 

22'  X  28'  MIEHLE  HORIZONTAL,  original 

deL.  AC  motor . $1150 

V-50.  V-45.  V-36  MIEHLE  VERTICALS. 

20'  X  26'  MILLER  SIMPLEX.  AC  motor. 

13'  X  20'  MILLER  HIGH  SPEED.  Swing  back 

auto,  feeder,  AC  motor . $765 

24'  X  39'  NO.  2  KELLY.  Several  available. 

Priced  from  . $9500  to  $2950 

22'  X  28'  NO.  I  KELLY,  post  war.  Excellent 
condition. 

l7'/s'  X  22'/t'  STYLE  C  KELLY.  Several  to 
choose  from. 

17'  X  22'  STYLE  B  KELLY  Auto.  Priced 

from  . . $1100 

30'  X  41'  PREMIER  POTTER  Auto..  Dexter 

auto,  feeder . $1400 

26'  X  36'  PREMIER  POTTER  Auto..  Dexter 

auto,  feeder  . $1200 

23'  X  28'  PREMIER  POTTER  Auto..  Dexter 
auto,  feeder  . $1200 

HAND  FED  CYLINDER  PRESSES: 

46'  X  62'  NO.  4/0  MIEHLE.  A  steal  aL...$l765 
39'  X  53'  NO.  I  MIEHLE 
35'  X  50'  NO.  2  MIEHLE.  Prices  start  at.  $1765 
33'  X  46'  NO.  3  MIEHLE,  spiral  gears,  ext.  del. 

29'  X  40'  NO.  4  -  2R  MIEHLE . $1250 

22'  X  34'  PONY  MIEHLE,  Jogger  del.,  AC 

motor  . . . $975 

41'  X  55'  NO.  10  BABCOCK  OPTIMUS . $975 

28'  X  41'  NO.  43  BABCOCK  OPTIMUS . $700 

AUTOMATIC  PLATEN  PRESSES: 

14'/,'  X  22'/2'  CAP  CRAFTSMAN  Auto.  unit. 
12'  X  18'  KLUGE  unit.  Kluge  auto,  feeder, 

AC  motor.  Priced  from  . . . $1500 

12'  X  18'  CRAFTSMAN  Auto,  unit . $1295 

12'  X  18'  N.  S.  C  A  P,  Kluge  auto,  feeder.  $975 
10'  X  15'  KLUGE  Auto,  unit,  Kluge  auto, 
feeder. 

10'  X  15'  C  A  P  CRAFTSMAN  Auto,  unit  $975 


10'  X  15'  N.  S.  C  A  P  Kluge  Auto,  feeder  . $795 
MODEL  M24  MULTIPRESS. 

OFFSET  PRESSES: 

44'  X  64'  HARRIS  LF  Single  Color. 

41'  X  54'  HARRIS  GT  Two  Color. 

35'  X  45'  HARRIS,  Model  145  Single  Color. 

only  5  yrs.  old.  Like  new. 

Two— 35'  X  45'  MANN  Two  Color. 

22'  X  34'  EBCO.  only  5  yrs.  old. 

21'  X  28'  HARRIS  L8N. 

l7'/a'  X  22'/s'  HARRIS  LTG. 

l7Vs'  X  22'/2'  WEBENDORFER  MAC. 

17'  X  2r  HARRIS  LSB. 

17'  X  22*  WEBENDORFER  MA. 

17'  X  20'  MODEL  2066  MULTILITH. 

14'  X  20'  WEBENDORFER  LITTLE  CHIEF, 
only  6  yrs.  old. 

14'  X  20'  MODEL  2066  MULTILITH. 

12*  X  18'  WEBENDORFER  MODEL  P. 

Iir  X  14'  MODEL  221  DAVIDSON. 

CASTING  MACHINERY: 

MODEL  30  LINOTYPE,  serial  over  60.000, 
Quadder.  Mohr  Saw,  Thermo-blower,  comple¬ 
ment  magazines,  molds. 

TWO— G2  INTERTYPE  MIXERS,  complement 
magazines,  molds,  many  extras. 

MONOTYPE  Giant  Caster,  molds,  mats. 

POWER  CUnERS: 

74'  SEYBOLD  DAYTON  Mill  Trimmer.  Power 
back  gauge,  AC  motor.  Two  available. 

55'  SEYBOLD  HOLYOKE  Auto.  Clamp. 

50'  SEYBOLD  DAYTON  Auto.  Clamp. 

50'  DEXTER  Auto.  Clamp. 

44'  SEYBOLD  lOZ  Auto.  Clamp.  Priced  to  sell 
at  once. 

44'  SEYBOLD  20th  CENTURY 

Auto.  Clamp  . $1600 

44'  SHERIDAN  New  Model  Auto.  Clamp. 

44'  NATIONAL  Auto.  Clamp. 

40'/2'  SHERIDAN  New  Model  Auto. 

Clamp  . $1085 

39'  SEYBOLD  HOLYDKE. . $795 

38'  OSWEGO  Auto.  Clamp . $995 

36'/2'  CHALLENGE  DIAMOND. 

36'  SHERIDAN  Auto.  Clamp. 

35'  SEYBOLD  HOLYOKE  Auto.  Clamp...  $875 
34'/2'  C  &  P  CRAFTSMAN. 

341/2'  CHALLENGE  DIAMOND. 

33'  ADVANCE. 

32'  CHALLENGE  DIAMOND. 


PBASED  ON  NUMBER  OF  POSSIBLE  BUYERS  AND  LIMITED  SUPPLY  AT  EXTREMELY 
LOW  PRICES.  LARGEST  DEALER  IN  U.S.A. 


TURNER  PRINTING  MACHINERY -INC 

2830  PAYNE  AVL,  CLEVELAND  14, 0.  e  732  SHERMAN  ST  .  CmCAEO  S,  ILL.  •  5D0  W.  CONSRESS  ST.,  DETROIT  26.  MICH. 
TOmr  Mill  HArrisog  7-7113  WOodward  3-126! 


EXPORT  DEPT.  CLEVELAND  14,  OHIO — CABLE:  TURNTYPE 


ir  EQUIPMENT  FOR  SALE 


OFFSET  PRESSES 

21x28  LTC  with  stream  feeder 
22x34  E.B.CO. 

35x45  Harris 

41x54  Harris,  single  &  two  color 
42x58  Harris  LSJ.,  single  color 
42x58  Harris  L.S.K.,  two  color 
42x58  Harris  L.T.L.,  two  color 
46y2x68y2  Harris  L.S.G.  two  color 
stream  fed 


Miller  Major  27x41  S/C  auto,  oiling 
Cleveland  MM  auto,  folder 
Bourn  Quintuplet  auto,  folder 
Sheridan  12  pocket  gathering  moch. 
Robertson  17  Camera,  slightly  used 
RENTAL  PLAN  AVAILABLE 

J.  SPERO  &  CO. 

543  W.  RANDOLPH  ST.,  CHICAGO  6,  ILL. 
Phone  ANdover  3>4€33 


MULTILITHS,  Davidsons,  rebuilt  Year 
Guarantee.  Model  2100,  $850.00  —  Model 
1250,  $1,100.00— Model  1300,  $1,100.00— 
Model  2066,  $1,500.00.  Easy  payments.  We 
install.  Mailing  Machines,  Inc.,  3028-30 
Lawton,  St.  Louis,  Mo. 


WEB  DRYING  APPARATUS 

ROTOGRAVURE  •  WEB  OFFSET 
ANILINE  •  LETTERPRESS 

B.  OFFEN  &  COMPANY 

168  N.  Michigan  Ave. _ Chicago  1,  III. 

13x20  Miller  Hi-Speed  auto,  cylinder  press 
$875;  12x18  Craftsman  automatic  $1575; 
14^x22  C.&P.  $475;  12x18  Gordon  C.&P. 
style,  $285 ;  Rosback  54  in.  Power  Stitcher, 
$145.  Tumbaugh  Service,  Loysville,  Pa. 
WEBENDORFER  14x20  17x22  22x29. 
Tompkins  Equip.,  712  S.  Clark,  Chicago. 


SAVE  50<^o 
CHALLENGE 

ELECTRO-HYDRAULIC 
POWER  PAPER  DRILL 

*  model  GH 

•  Large  Hole  Drill¬ 
ing  9/16  to  M/2 

•  Quick  set-up 
•  Easy  adjustments 

for  Lif»ratur» 

CHICAGO  PRINTERS 
MACHINERY  WORKS 

603  W.  UKE  ST.,  CHICAGO  6,  ILL. 
RA  6-IC1T 


Miller  Major  single  color,  4  track,  27  x  41, 
serial  #8300  A.  C.  3  phase,  excellent  con¬ 
dition.  Model  31  Linotype,  #59675,  quad- 
der,  4-90  Channel  Mags,  A.  C.  Miller  Sim¬ 
plex  auto,  oiling,  all  available  immediately. 
Casey  &  Holland,  Inc.,  71  Beekman  St., 
N.  Y.  38. 


2  4/0  MIEHLE  UNITS  A.  C. 

#4-4  ROLLER  10.000.  SER. 

12  X  18  C.  &  P.  KLUGE 
10  X  15  C.  &  P.  KLUGE 
PONEY  LABELRITE.  A.  C. 

36  MIEHLE  VERTICAL 
REMEMBER — Before  You  Spend,  Call  Ben 
BEN  C.  PRINCE  PRINTING  EQUIPMENT 
608  S.  Dearborn  St.  WE  9-5136  Chicago  5 


21x28  HARRIS,  Model  128,  5  yrs.  old  a.c. 
motor.  26x42  Harris  Model  LSQ,  22x29 
Vac.  frame  &  Whirler.  O’NEILL  & 
HEGHIN,  INC.,  8  Spruce  St.,  N.  Y.  C. 


tor — 10  Head! 

3 — Bracket  Strippers 


Stampers 

2 — National  Book  Sewers 


DESIRABLE  EQUIPMENT  ^'^^aniTguaranteed 

1 — 80*  Rosback  Rotary  Perfora-  14 — Large  and  Small  Gold  1 — Sheridan  Die  Press 

tor— 10  Heads  Stampers  1— Rosback  Gang  SUtcher 

,  Smppers  2— National  Book  Sewers  1— Latham  Check  Perforator 

1 —  Sheridan  Corering  Machine  . _ «nH  Pn>Ar  ‘  Li*inam  i^necx  renorator 

6-#3.  #4,  #10  Smyth  Sewers  2-Crawley  Rounders  Sc  Backers 

- — 20x30  Cutters  and  Creasers  1 — Model  0  Cleveland  Polder 

2 —  Smyth  Caslng-In  Machines  1 — Seybold  24x30  Die  Press  1 — Wright  2  Head  Drill 

Lorgo  tfoclr  printtrs',  bookbindfs'  mochinery  and  nquipmant — farms  if  dasirad. 

ESOR  MACHINERY  CO.  135  W.  20th  Street,  NEW  YORK  11,  N.  Y. 


1 — Sheridan  Covering  Machine  T  w-,., 

6-#3.  #4,  #10  Smyth  Sewers 


330 


The  Graphic  Arts  Monthly — May,  1955 


Modern  Press  Room  Equipment 

AVAILABLE  IMMEDIATELY 


1/0  2  col  Miohio,  56"  bod,  Dox.  pilo 
foodor,  oxt  dol 

5/0  2.COI  Miohio,  65"  bod.  Cron  or 
Pilo  foodor,  oxt  dol 

5/0  Miohio  Spocial,  68"  bod,  pilo  or 
Cron  foodor  and  oxt.  dol. 

4/0  Miohio  Pross,  46x62,  Doxtor  pilo 
foodor,  oxt  dol 

2/0  Miohio  Pron,  43x56,  Doxtor  pilo 
foodor,  oxt  dol 

#1  Miohio,  39  X  52,  Doxtor  pilo 
foodor,  oxt.  dol. 

Miohio  Automatic  Uniti:  No.  4—30x42 
—No.  3— 33x46— No.  2—35x50— 
No.  1 — 39x52  Doxtor  Foodors,  oxt 
dol 

Kolly  Pronos,  #1  22x28,  #2  22x34,  aoto 
oiling,  roloading  foodor,  aux.  inkor 


2 — 20x26  Millor  Simplox  Protsoo 
28x41 — 4  track  Millor  Maior 
28x41  2>col.  Millor  pron 
#46  2-col.  Miohio,  chain  doHvory 
1—22x28  Miohio  Horizontal 
LSB  17Vix22  Harris  Offsot  Pron 
EL  22x34  Harris  Offsot  Pross 
G-2  Intortypo — 5-8-14  Linotypos 
Soybold — 3  Knifo  Trimmor 
Soybold  and  Oswogo  Cutting  Machinos, 
sizos  38-44-56-86 

MIEHLE  PRINTERS  AND  CONVERTED 
DIE  CUTTING  PRESSES,  all  sizos  in 
stock,  with  or  without  pilo  foodors 


NORTHERN  MACHINE  WORKS 
323-29  No.  4lh  St.,  Philodolphio  6,  Po.  Tel.  MArket  7-3800 


At  EQUIPMENT  FOR  SAIE _ 

No.  4  MIEHLE 

w/Doxtor  Suction  Pilo  Swing  Bock  Foodor, 
29"  X  40"  bod.  S.N.  #8384,  Stand,  doiiv- 
ory,  chasot,  roilort,  otc.  Diroct  Curront 
Mot.  Eqt.  Exc.  Opor.  Cond.  Loadod  on 
truck  $2450.00. 

CHIUeO  PRINTERS  MACHINERY  WORKS 

609  W.  Lake  St.  e  Chicago  6,  III. 

For  Sale:  D.  S.  J.  Varityper  with  30  fonts 
of  type  $500.  1— ATF  Whirler  17x22, 

$150.  1—17x22  Singer  Whirler,  $150.  1— 
17x22  hand  fed  folder,  $175.  1  pr.  Multilith 
carbon  lights,  $100.  1  Multilith  carbon 

light  for  vacuum  frame,  $50.  1 — Varityper, 
$75.  All  in  good  working  condition.  Shop¬ 
ping  Guide,  421  14th  St.  W.,  Bradenton, 
Florida. 


■A-  EQUIPMENT  FOR  SALE 


Pts.  Electric  Rubber  platemaking  outfit — 
lowest  priced  Hydraulic  Press  in  the  world, 
only  $150,  send  for  literature.  PRINTERS* 
TROUBLE  SHOOTER.NewHaven.Conn. 


CASH —  ^^See  RYAN  before  buyin'  — ^terms 

BEST  MONEY  SAVING  VALUES  IN  GRAPHIC  ARTS  EQUIPMENT 


Harris  41x54  GT  2  eoior 
Mishls  38x54  ons  color  Offsot 
Wobondortor  22x29  Big  Chiof 
Wobondorfor  20x26  Model  S 
Wobondortor  14x20  Little  Chiof 

L  G.  RYAN  and  Company 


S'/axll  Porfoeting  Press 
94—12x18  Little  Giant 
New  JO  MAC  Roller  Cleaners 
31  Robertson  OHM  Camera 
Anderson  Repeat  Printer 

153  W.  HURON  ST. 


MacBeth  8FA  Camara  Lamps 
New  and  Rebuilt  Cameras 
Platemaking  Equipment 
Rosback  202  aute-stiteber 
37'  Challenge  VO  Cutter 

CHICAGO  10,  ILLINOIS 
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Miehle  #41  four  form  roller,  serial  18880, 
with  Dexter  suction  pile  feeder,  includes  no¬ 
offset  unit,  gas  burner,  2  sterling  toggle 
bases,  book  chases,  steel  die  cutting  jacket, 
220V,  3  ph.  A.C.  Used  very  little  since 
rebuilt  1951.  Baker-Britt  Corp.,  115  W. 

Miller  St.,  Newark,  New  York  State. _ 

2 — 12x18  Kluges  (new  series)  $1800  each; 
1 — 34  Power  paper  cutter,  $500.  1 — 50" 

Cameron  Slitter  &  rewinder,  $3000  or  best 
offer.  All  above  equipment  A.C.  motorized. 
Also  12x16  &  15x20  Kidder  presses.  KWIK 
KOVER  MFC.  CO.,  410  N.  Kedzie  Ave., 
Chicago  12,  Ill. — Phone  VAn  Buren  6-8858. 
Folding  Machines — all  makes  and  kinds. 
State  your  needs.  Printers  Trouble  Shooter, 

New  Haven,  Conn. _ 

Monomelt — Elec.  Ludlow — Complete 
Late  Model,  only  $225.00 
Dewberry  Engraving  Co.,  Birmingham,  Ala. 


14x20  ROTAPRINT 
OFFSET  PRESS 

Factory  rebuilt  and  guaranteed.  Can 
be  inspected.  Installation  and  instruc¬ 
tion  included  in  price.  Type  of  damp¬ 
ening  system  optional. 

Box  4575  c/o  GAM 


★  EQUIPMENT  FOR  SALE _ 

REBUILT  &  GUARANTEED 
BINDERY  EQUIPMENT 
DEXTER  NEWS  FOLDERS 

1 — 46  X  68"— 16-32 
1 — 38  X  50 — 4  Rt.  angles,  3  par.,  par 
16-32 

DEXTER  BOOK  FOLDERS 
1—50  X  72"  Parallel  16-32 
1 — 42  X  57"  #191A 
1—39  X  52"  #189A 
1—36  X  48"  #190 

1— 28  X  42"— 1—30  X  44"  #189 

2—  Dbl.  16-32  #103  &  104 
Single  folds  25  to  36" 

1 — Brown  Quad  44  x  62" 

1 —  Brown  Dbl.  16-38  x  50" 

2 —  Christensen  Stitchers,  Hds  &  Sta  as 
required.  Straight  Cr  Curve  Needle 
Sewing  Machines 

1 —  Casemaker 

2 —  Robinson  Board  Cutters 

Cross  Feeders  for  tape  folders,  all 
sizes 

STOLP-GORE  CO. 

1 23  S.  Jefferson  St. 
Chicago  6,  III. 

Vandcrcook  05  and  3  Proof  Presses.  Other 
new  &  used  equipment.  Save  up  to  60%. 
Write  for  new  Catalog.  Foster  Mfg.  Co., 
210  N.  Broad  St.,  Philadelphia,  Pa. _ 

HEADLINER  offset  composing  machine, 
6  Typemasters,  A-1  shape,  $195.  Terms. 
Shopping  News,  Berlin,  Wis. _ 

Seybold  paper  cutters  (2)  45"  late  Dayton 
Models,  recently  rebuilt,  with  side  tables 
attached.  Will  sacrifice  for  quick  removal. 
Mailing  Machines,  Inc.,  3030  Lawton,  St. 
Louis,  Mo. 


THOMSON  DIE  CUTTER  26"  x  38"; 
Closing  out  Paper  Box  Machines.  Box  4517 
c/o  GAM. _ 

17"  X  22"  HARRIS  LSB  Offset,  now  run¬ 
ning,  doing  good  work.  AC  motor.  $4500. 
Box  4589  c/o  GAM. 


5  MIEHLE  PRESSES 
used  exclusively  for  publication  print¬ 
ing.  Clean  and  complete  including  AC, 
60  cycle  motors  and  controls. 

#1  Miehle  #11077  (39x53) 

2/0  Miehle  #2231  (43x56) 

4/0  Miehle  #5680  (46x62) 

5/0  Miehle  #3724  (46x65) 

5/0  Miehle  #8302  (46x65) 

C.  H.  EDLUND  COMPANY 
249  3rd  Ave.  S.,  Minneapolis  15,  Minn. 
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if  EQUIPMENT  FOR  SAIE 


CONTINENTAL’S 

BEST  BUYS  IN 
BINDERY 
EQUIPMENT 

so*  Otwego  power  paper  cutter 

with  auto,  clamp . . $2,750.00 

SO*  Dexter  power  paper  cutter 

with  auto,  clamp . $2,250.00 

34'/x'  Challenge  Diamond  power 

paper  cutter.  Like  new . $2,250.00 

SO'/a'  Challenge  Diamond  power 
paper  cutter.  Recenditioned....$l,450.00 
30'/i'  Challenge  Advance  Lever 
cutter  Model  305,  late  ityle....$  850.00 
25  X  38  Cleveland  Folder  Model 

B,  hand  fed . . . $  350.00 

Seybold  Multiple  Head-drill  with 
4  head*,  auto,  lift — Rebuilt..  $1,950.00 
Berry  Multiple  Head  drill  with 

3  heads,  auto,  lift . . $  950.00 

Berry  Multiple  Head  drill  with 

3  heads,  foot  power  lift . $  450.00 

Model  16  Boston  multiple  head 

calendar  stitcher  . $  325.00 

Call,  Writ*  for  Additional  Information 

CONTINENTAL 

PRINTING  EQUIPMENT  CO. 
1400  N.  Western  Ave.,  Chicago  72 
EVerglade  4-1900 


1 — Harris  LB — 41x54  Offset,  D.C.  motors. 
1 — Harris  S8L — 28x42  Offset,  D.C.  motors. 
1 — Kelly  #1-22x28  A.C.  motors — New  Press 
Guarantee,  Serial  #1-2211. 

All  can  be  seen  operating  on  floor  now. 
Akron  Craftsman  Printing  Company 
Ask  for  C.  E.  Herriott — Stadium  4-5426 

23  Elinor  Avenue _ Akron,  Ohio 

Harris  46J4  x  68}4  two-color  LSG,  stream 
feeder,  AC  motors,  excellent  mechanical 
condition.  Can  be  purchased  for  %  of  todays 
replacement  cost.  J.  Spero  &  Co.,  549  W. 
Randolph,  Chicago.  TeL  ANdover  3-4633. 


Ludlow  &  Lino  mats,  like  new.  Save  25% 
to  60%.  Late  faces.  Write  for  price  list. 
Midwest  Matrix  Mart,  633  Plymouth 
Court,  Chicago  5,  Ill.  WEbster  9-2419. 


1  ton  Big  Chief  Linotype  Furnace  Gas 
Burner,  draw  off  and  water  cooled  mold. 
Thomas  W.  Hall  Company,  Stamford,  Conn. 


VANDERCOOK  PROOF  PRESSES 
#317  ELECTRIC-REBUILT 

Over  1200  proofs  per  hour 
Many  others 

CHARLES  GERMAIN  COMPANY 

20  Beekmon  St.  N.  Y.  38,  N.  Y. 


ipec 


'IQUIPMINT  NIWS 
AND  NOTH 


GUARANTEED  — 
RELIABLE  MACHINERY 

OFFSET 

Wgbsndorftr  14x20,  11x22,  22x29  A.C. 

Harris  17x22,  21x29,  22x34,  41x54  A.C. 

tincla  and  two  color  prossos  availablo 
Ebeo  22x34,  post  war,  A.C.,  eoHplotoly 
roeonditionod 
Miohlo  Off  sot  Prossos 
Maltllith  A  Davidson  10x14,  14x20,  11x20 

CYLINDERS 

14x20  Miohlo  Vortical  V-36,  V-45,  V-SO 
22x28  Miohia  Horizontals  complotoly  rt« 
built 

Miohlo  hand  food — Pony,  #4  Miohlo,  #3 
Miohlo,  #2  Miohlo,  #1  Miohlo,  2/0 
Miohlo 

Miohlo  automatic  cylinders 
Miohlo  enttor  A  croasor 
20x26  Millar  Simplex  roeonditionod 
27x41  Miller  Major 
27x41  Miller  Major  two  color 
Littio  Giants  #4,  #5,  #6 
Kelly  B,  Kelly  C,  Kelly  #1,  Kelly  #2, 
Kelly  #3 

LEHERPRESS 
Kluge  10x15,  12x18 
Kluge  with  CAP  foodor,  10x15,  l2xlC 
Chandler  A  Price  Rico  Units,  10x15,  I2x 
IS,  I4'/2x22i/, 

Holdolbargs  10x15,  12x18 
Heidelberg  Model  .937  Die  Cutter 

CUTTERS 

36"  Chandler  A  Price,  A.C. 

36"  Sheridan  A.C. 

50"  Soybold  A.C. 

44"  Sheridan  A.C. 

40"  Doxtor  A.C. 

Late  stylo  Soyhold 

TYPESETTING 
Model  5  Linotype 
Modal  8  Linetypo 
Modal  14  Linetypo 
Medal  A  Intortypa 
Modal  C  Intortypa 
Model  eSM  Intortypa 
Mixers 

NEW  A  USED  PRINTING  A  LITHOGRAPHIC  EQUIPRIENT 
RtACHINERY  A  CORIPIETE  PLANTS  lOUGHT  A  SOLD 


Iw  / 

ipec,  incorporatpd  ^ 


US  K  AKHOHN 
(HMAOO  1.  lUiNOIS 
SUly  3  1714 
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it  EQUIPMENT  FOR  SALE 


ECONOMY  PRINTERS 


609  So.  La  Salle  St„  Chicago  5,  III. 


Varitypers !  from  $150,  Free  font  list.  A-20'', 
justifier,  carbon,  fonts,  $350.  Yr.  war. 
MULTI  #1250  reblt.  $1500,  terms,  #221, 
$1100.  ADAMM  CO.,  656  B’way,  NYC  12. 


24"  Rosback  Perf.  $95,  8x12  C&P  $225, 
Spinnett  Paper  Drill  $35,  Virkotype  $50, 
7x11  Pearl  $150,  30"  Gem  Cutter  $250, 
6x9  CfrP  Hand  Press,  12x18  N.S.  C&P 
$325, 19"  Challenge  Cutter  $225,  Hamilton 
dustproof  cab.  24  cal.  cases  $50,  1 0^'  perf. 
$40.  Fox,  41 3  Valley  Dr., Syracuse 76-41 91. 


Kelly  B  Special,  with  Aux.  Roller  A.C. 
Mtr.  $1500.00.  Kelly  #2  ext.  del.  ^ood 
condition,  late  model,  $3500.00.  Mailing 
Machines,  3030  Lawton,  St.  Louis,  Mo. 


Ludlow  Machines  &  Mats.  Model  C  Inter¬ 
type  &  mats.  Write  for  new  Catalog.  Foster 
Mfg.  Co.,  210  N.  Broad,  Philadelphia,  Pa. 


OFFSET  &  LETTERSHOP 

Equipment 

Completely  rebuilt  t  guaranteed 

10  x  14—1200  Multilith . $1195 

10  x  14—1250  Multilith . $1695 

11  x  17 — 1300  late  style  Mul¬ 
tilith  . $1950 

14  x  20 — 2066  late  style  Mul¬ 
tilith  . . $2950 

17y2  x  2272 — Mac  Weben- 

dorfer  . $7200 

10  X  14 — Davidson  Dual . $1695 

22  X  29  SA  Webendorfer....$  10,000 
1772  X  2272  Model  LTG  and 
Model  LSB  Harris  Offset 

Presses  . attractively  priced 

Comp/eie  /in*  of  photo  offset 
plot*  making  oquipmont 

The  DARLING%AYNE  CORP. 

TOM  DARLING,  Pros. 

Dspt.  8,  82  Bseknan  St.,  N.  T.  St 
BE  S-ITSI 


Rebuilt  No.  4  Mieble  2  rev.  4-roller,  bed 
size  28x41.  Thomas  W.  Hall  Co.,  Stam¬ 
ford,  Conn. 


Harris  Model  LTC  21x28  post  war  press 
with  stream  feed  available  at  price.  J. 
Spero  &  Co.,  549  W.  Randolph,  Chicago. 
Tel.  ANdover  3-4633. 


Webendorfer  Offset  Presses.  Ludlow,  Ver¬ 
tical,  Miller  High  Speed.  Write  for  list  of 
Perfect  Buys.  Printers  Trouble  Shooter, 
New  Haven,  Conn. 


Grainer  Bed  86"  x  114"  full  autom.  Load¬ 
ing  and  unloading  device,  variable  speed 
Motor.  Jess  Lieberman,  1870 — 38th  Ave., 
San  Francisco,  Calif. 


Young  Press — 4  col.;  3:1  die  head;  Peerless 
HB  Hof  Stamp  Embosser— chain  impuf  feed 
1 14x4" — BEHRENS,  427  2nd  Ave.,  N.Y.C. 


Rebuilt  2/0  Miehle 

43  X  56  Pile  feeder  and 
Ext.  del.  with  Upham 
Color  Attachment. 

BOX  4574  c/o  GAM 


GRAPHOTYPE  MODEL  6380 

with  A.C.  Motor,  No.  85  type;  set  for 
4  line  B  plate.  In  exc.  operating 
condition.  Replaced  with  new  model. 
PRICE  $575.00  f.o.b.  Chicago 
BOX  4463  c/o  GAM 
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Dl ETCH'S  PEACHES 

COMPOSING  ROOM 

Model  C  Intertype:  Electric  Pot, 

3  Mags,  3  Molds,  A-1  shape . $2500 

Model  5  Linotype:  Electric  Pot .  950 

Nolan  Speedline  Bench  Model  Saw....  60 

Hammond  Bench  Model  Saw-Trimmer  225 

Richards  Pedestal  Saw-Trimmer .  250 

Miller  Saw-Trimmer-Router- Jig  -  350 

Rouse  Composing  Room  Band  Saw....  150 

Nolan  Pedestal  Router- Planer - -  125 

12  X  18  Poco  Proof  Press . . —  125 

Hamilton  2-Tier  Steel  Type  Cabinet  200 
STEREO 

800  lb.  Gas  Remelt  Furnace . S  90 

Wesel  Full  Page  Casting  Box .  80 

LETTERPRESS 

Miehle  Horizontal,  22  x  28,  A-1 . $5950 

V-45  Miehle  Vertical,  13yi  x  20,  A-1  3500 
12  X  18  Kluge  6- Roller  Automatic: 

Double  Flywheel,  Long  Jogger, 

both  Printer  and  Die  Cutter -  1750 

12  X  18  C&P  Old  Series  Miller - ....  250 

12  X  18  C&P  Craftsman  Miller  Auto.  450 

10  X  15  C&P  New  Series  Kluge .  750 

10  X  15  C&P  Old  Series  Miller . .  250 

10  X  14  Model  250  Multigraph: 

Extra  Segments,  Type,  etc . .  750 

10  X  15  John  Thomson  Die  Cutter....  125 

13  X  19  Colt  Printing  Press .  250 

14^  X  22  C&P  Old  Series  Hand  Fed  450 

14  X  22  Thomson  Colt  Printer -  575 

ATF  Portable  Wet  Spray  Units _ _  75 

38  X  50  Craftsman  Lineup  Table .  325 

8x12,  10x15,  12x18,  14x22  C&P  Jobbers 

OFFSET 

17J4  X  22J4  LTG  Harris  Press . $5250 

17^  X  22yi  LSB  Harris  Press .  4000 

14  X  20  M^el  M  Webendorfer - -  1950 

14  X  20  Model  2066  MultUith . .  1250 

10  X  14  Davidson  Dual  Press _  1200 

10  X  14  Model  296  Multilitb .  550 

17  X  22  ATF  Offset  Plate  Whirler....  200 
14  X  20  Tasope  Vacuum-Lite  Frame  125 
BINDERY 

33"  Oswego  Power  Paper  Cutter . $  750 

25"  Peerless  Gem  Lever  Cutter.. .  250 

25  X  38  Cleve.  B  Cont.  Feed  Folder  650 

12  X  19  Multigraph  Auto.  Folder _  250 

No.  16  Boston  3  year  old  Stitcher: 

2  Heads,  24"  throat,  A-1 .  650 

No.  7  Boston  recond.  Stitcher _  350 

No.  3  Boston  }4"  Stitcher„ .  250 

No.  2  Boston  Stitcher _  200 

No.  3H  Morrison  Stitcher _  200 

Challenge  Style  E  Paper  Drill .  325 

Pioneer  Floor  Model  Paper  Drill _  175 

Portland  Foot  Punch,  Elxtra  Heads....  75 

28"  Rosback  Foot  Perforator _  95 

36"  Hickok  Binders  Board  Shears...  125 
Complete  Line  New  Equipment 

ALAN  DIETCH 

PRINTING  EQUIPMENT 
New — Used — Rebuilt 
71  Queensboro  Road 
ROCHESTER  9,  N.  Y. 
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if  EQUIPMENT  FOR  SALE _ 

USED 

HEIDELBERGS 

(TRADE-IN  PRESSES) 
REASONABLY  PRICED 

For  Information 
WRITE  OR  PHONE 

T.  A.  PISARRA 
HEIDELBERG  EASTERN,  Inc. 

2015  S.  Michigan  Ave.,  Chicago  16,  III. 
Phone  Calumet  5-2880 


Miehle  Newspaper  Press  #3  A.C.  Motor, 
special  price  $2000.00  loaded  on  truck. 
Mailing  Machines,  Inc.,  3030  Lawton,  St. 
Louis,  Mo. _ 

Linotypes  —  Kluges  —  Vertical  —  Kellys 
—  “what  not.'*  Send  for  list.  Printers’ 
Trouble  Shooter,  New  Haven,  Conn. _ 

Little  Giants  4  &  5  Heidelberg — 5  years  old. 
Other  used  equipment.  Write  Foster,  210 
N.  Broad,  Philadelphia,  Pa. _ 

34"  Rebuilt  Chandler  and  Price  Power  Cut¬ 
ter,  with  A.C.  Motor.  Thomas  W.  Hall 
Co.,  Stamford,  Conn. _ 

Vandercook  New  #4  Proof  Press — Avail¬ 
able  immediately.  J.  J.  Pauer,  19135  De- 
troit  Road,  Rocky  River,  Ohio. _ 

Harris  41x54  two-color  GT,  AC  motors  ex¬ 
cellent  mechanical  condition.  No  reasonable 
offer  refused.  J.  Spero  &  Co.,  549  W.  Ran¬ 
dolph,  Chicago.  Tel.  ANdovet  3-4633. 
WILL  SACRIFICE— 41x54  Miehle  Two- 
Color  Offset  Press  completely  overhauled  3 
years  ago,  used  very  little.  AC  electrical 
equipment,  Dexter  Feeder,  High  Extension 
Delivery,  Serial  over  18000.  Will  accept  best 
offer  over  $14,000.  Terms  may  be  arranged. 
Box  4586  c/o  GAM. _ 

SAVE  25% 

MILLER  MAJOR  (SY) 

This  27  X  41  Press  is  only  18  mo.  old 
and  guaranteed  to  be  as  good  as  new. 
One  price  only,  $23,000  on  our  floor. 
This  press  will  not  be  sold  for  less. 

Box  4585  c/o  GAM. 


★  EQUIPMENT  FOR  SAIE 


GIBBS -BROWER  CO.,  INC. 

Esfoblished  1898 

21  Eo$t  40th  St.,  New  York  1*.  N.  Y. 


ROTOGRAVURE  PRESSES 

2 — 36'  I -color  Champlain  Rotogravure. 

FLEXOGRAPHIC  PRESSES 

I — 22'  Potdevin  2-eolor  Tailprinter. 

I— 30*  4-eolor  Kidder  Roll  to  Roll. 

I — 25'  wide,  8-color  Cellophane 
Flexographic  Press 

I — 36'  2-color  Manhasset  Flexo.  Roll  to  Roll. 

1—40'  4-eolor  Hudson-Sharp  Flexo.  with  adjust¬ 
able  sheeter. 

I — 52'  3-eolor  Wolverine  Hydro-Printer  Roll  to 
Roll  Flexo.  Press. 

POWER  PAPER  CUTTERS 

13— Seybolds,  65'  lOZ.  38'.  44'  and  74'  20th 
Century,  50',  56'  and  64'  Daytons,  38',  44”, 
48',  50',  64'  and  75'  Holyokes,  I — 36'  Model 
2Y,  4 — Oswegos,  44',  50',  68'  and  74' 
Oswegos. 

4 — Sheridan  New  Model  34',  36',  55'  and  65'. 

I — 50'  Lawson. 

SPECIAL  OFFERING 

24'  X  36'  5-eolor  Late  Type  Meisel  Oil  Ink 
Adjustable  Rotary  Press:  Range  14'  to  24' 
X  'A'.  Suitable  for  paper,  cellophane,  etc. 
Highest  grade  of  printing. 


paper  and  pulp  mill  brokers 
new,  used,  rebuilt  mochinery  agents 


Linotype  #8,  complete  electric  pot,  maga¬ 
zines  $1750.00.  Mailing  Machines,  Inc., 
3030  Lawton  St.,  St.  I^uis,  Mo. 

MONOTYPE  MOLDS 

14,  16,  18,  24,  30,  36  point  single 
size  and  combination  blade.  Ts, 
2Ts,  Us,  2Us,  3Us;  2,  6  and  12 
point  lead  and  rule  molds.  Many 
are  factory  rebuilts.  All  are  guar¬ 
anteed  perfect.  A  chance  to  save 
from  $100  to  $200  on  each  mold. 
MonoTypecaster,  5728  H.Meade,  Chicago  30,111. 

FOR  SALE:  2066  Multilith  with  receiv¬ 
ing  stacker,  rebuilt.  Guaranteed.  Write. 
Kapp  Advertising  Service,  Box  188,  Myers- 
town.  Pa.  Must  sell  to  make  room  for  new 
Machine. 


MUST  MOVE  TO  MAKE  ROOM  FOR 
NEW  EQUIPMENT.  2 — 41x54  Potter 
Single  Color  Offset  Presses  with  Dex¬ 
ter  Feeder,  Extension  Delivery  and 
220  volt,  60  cycle,  3  phase  AC  elec¬ 
trical  equipment.  Presses  overhauled 
approximately  3  years  ago.  In  good 
running  condition.  Will  sacrifice  at 
$4750  each. 

BOX  4590  c/o  GAM 


ir  EQUIPMENT  FOR  SALE 


CUTTER  &  CREASER 


NO.  7  BABCOCK 


Late  Style  Automatic  Piling  Cutter  & 
Creaser,  36x52  Bed,  S/N8666,  with 
New  Hardened  &  Ground  Steel 
Jacket,  Brake,  Counter,  Drive  Pulley, 
Motor  Bracket,  Late  Style  A.C.  Motor 
Eqt.  Variable  Speed  with  Push  But¬ 
ton  Control,  Press  eq't.  with  V-Drive 
Belts  &  Pulley.  Completely  rebuilt. 
Refinished,  loaded  on  truck  Chicago, 
$7500.00. 

Descriptive  literature  furnished 
on  request 

CHICAGO  PRINTERS 
MACHINERY  WORKS 

609  W.  Lake  St.  •  Chicago  6,  III. 


16  Page  Hoe  Web  Pres*?,  A.C.  Motor  and 
Stereotype  Equipment.  Thomas  W.  Hall 
Co.,  Stamford,  Conn. 


NEW  ROBERTSON  Seventeen  Camera 
slightly  used  and  guaranteed  os  new. 
25%  off  list.  Complete  with  lens, 
lamps,  vacuum  bock  and  all  acces¬ 
sories. 


J.  SPERO  i  CO. 
Chicago  6,  III. 


549  W.  Randolph  St. 
Tel.  ANdover  3-4633 


44"  SEYBOLD  20th  CENTURY  Auto, 
clamp  power  paper  cutter,  two  knives.  Ex¬ 
cellent  condition.  A  real  bargain  at  $1600 
plus  loading.  Terms.  Turner  Printing  Ma¬ 
chinery,  Inc.,  2630  Payne  Ave.,  Cleveland 
14,  Ohio.  TOwer  1-1810.  Branches:  Chi- 
cago-Detroit. 


gam's  advertisers  moke  it  possible 
tor  you  to  receive  the  world's  lead¬ 
ing  graphic  arts  publication. 

They  deserve  your  continued 
patronage. 
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★  EQUIPMENT  FOR  SAIE 


REBUILT  PAPER  CUTTERS 

4  VA  Stybold  Tunbitr  Trinntr 
3  VA  Stybold  3  Knift  Triaatr 
64"  Stybold  lOZ 
64">56"-50"-44"  Stybold  Dayton 
44". 31"  Stybold  20th  Ctntnry 
38"  Stybold  3T 
36"  Stybold  2T 
44"  Chanditr  A  Prict 
44"  Dtittr 

65"-5S"-34"  Shtrldan 

61". 57" — Qiant  End  Frano  Oswtio 

74"-68"-44"  Anto.  Otwt|o 

34</2"  Diamond  Hand  Clamp — latost  modal 

HAGMAN  &  PETERSON 

Paper  Cutter  Machinists 
95  Cliff  Strttt,  Ntw  York  38,  N.  T. 
BEckman  3-2522 


Hall  Full  Page  Mat  Rollers,  A.C.  Motor, 
Chain  Drive.  Thomas  W.  Hall  Co.,  Stam¬ 
ford,  Conn. 

FOR  SALE:  2066  Multilith  with  receiv¬ 
ing  stacker,  rehuilt.  Guaranteed.  Write. 
Kapp  Advertising  Service,  Box  188,  Myers- 
town,_  Pa.  Must  sell  to  make  room  for  new 
Machine. 

Cleveland  28x44  automatic  folder,  model 
MM  with  Cleveland  continuous  feeder.  Cur¬ 
rent  model  in  every  respect.  35%  off  list 
price.  J.  Spero  &  Co.,  549  W.  Randolph, 

Chicago.  Tel.  ANdover  3-4633. _ 

Model  15  Lino,  5  extra  magazines,  3  molds, 
monomelt,  outside  galley.  Easily  moved. 
Best  offer.  Redmond  Press,  Denville,  N.  J. 
Kelly  C — Sheridan  12"  Horizontal  Covering 
Machine — Chandler  Tying  Machine,  never 
used — Bunn  Tying  Machine  recon. — Van- 
dercook  Proof  Press,  17x25,  w.  feed  board, 
grippers,  self-inker — 10x15  C.&P.N.S. — 
Sta-Hi  Mat  scorcher — Newspaper  Chases 
— Miller  Pedestal  Saw — P.  J.  Kiernan,  6112 
37th  Av.,  Woodside  77,  N.  Y. 

MILLER  SIMPLEX  20x26,  AUTO¬ 
MATIC  OILING.  Excellent  condition, 
POSTAL  PRINTING,  NEWARK.  O. 


9  X  12  Little  Giant — AC  Motor 
Modal  5  Barry  4  head  drill — AC  Motor 
17  X  22  Master  Folding  Machine  AC  Mo¬ 
tors — stream  feed 

R-30  Rotoprint  14  x  20  Offset  Press — 
demonstrator 

JOHN  H.  BURKE  COMPANY.  INCORPORATED 

125  E.  Montgomery  Street 
Baltimore  (30)  Maryland 


1—5/0  Hiehle  4  Roller  Prlater 
1—4/0  Miehle  4  Roller  Priater 
1—2/0  Hiehle  4  Roller  Priater 
1— #3  Hiehle  Priater 
1— #5  Bahcock  4  Roller,  Bed  Size  30i43 
1— #43  Bahcock  3  Roller,  Bed  Size  21x41 
with  Dexter  Suctioa  Pile  Feeder  aad 
Exteasloa  Delivery 

1— #4  Little  Glaat,  High  Serial  Naaiber 
1— #5  Little  Giant,  High  Serial  Nimiber 
1— Hiller  20x2(  Simplex  Automatic 

1—  Hiller  27x41  Automatic  Unit 

2—  Hiller  14x20  High  Speed  Antomatici— 
one  latest  model 

1  each  V36.  V4S.  V50  Hiehle  Vertical 
1— Dexter  Suction  Pile  Feeder  and  Exten¬ 
sion  Delivery  for  #1  Hiehle 
1—10x15  Kluge  Automatic  Unit 
1-12x10  CRP  Automatic  Unit  (PracNcaliy 
new) 

1— 14V2X22  C&P  Automatic  Unit 
1— Style  B  Cleveland  with  Cleveland  Con¬ 
tinuous  Feeder,  32  Page  Attachment 
1— Cleveland  B  Hand  Fed  Folder 
1— #2  Boston  Power  Stitcher 

1— #4  Boston  Power  Stitcher 

1— #7  Boston  Power  Stitcher 

1— #19  Boston  Power  Stitcher 
1— #5  Boston  Stitcher,  Vi"  Foot  Power 
8x12, 10x15, 12x18  New  Series  C&P  Presses 
Proof  Presses,  Saws,  Casting  Boxes,  Round 

Hole  Perforating  Hachines  and  other 

items 

1—100"  Seybold  Knife  Grinder,  complete, 
rebuilt 

Miscellaneous  equipment  of 
every  description 

All  above  rebuilt  or  used  equipment 

SOUTHEASTERN  PRINTERS 
SUPPLY  COMPANY 

P.  0.  Box  4957—507  Poters  St.,  S.W. 
ATLANTA  2.  GEORGIA 
Phono— Franklin  1411 
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FOR  SALE  — TWO  MILLER  2-COLOR  PRESSES 

Two  2-color  Miller  Cylinder  presses,  Model  TY  27  x  41;  both  two 
years  old.  Serial  Nos.  TY  10081  and  TY  10082,  equipped  with  auto¬ 
matic  feeders  and  extension  deliveries.  AC  power,  3-60-220.  Paasche 
NFP  spray  guns. 

Both  now  delivering  highest  quality  color  work.  Can  be  seen  running. 
AvaUable  June  15,  1955. 

Price  for  both:  $65,000  on  our  floor. 

THE  CORD  AY  &  GROSS  CO.  1771  E.  24  th  street,  Cleveland  14.  Ohio,  HAIn  1-445t 


ir  EQUIPMENT  FOR  SALE 


189-A  Dexter  Folder,  Cross  Feeder, 
38  x  52" 

Baum  Folder,  Pile  feeder,  25  x  38". 
Swart  Folder,  Cross  Feeder,  42  x 
56". 

64"  Christensen  Bronzer. 

Smythe  No.  2  Casemaker. 

Crawley  Rounder  &  Backer. 

4  Rod  Standard  Embosser  18  x  14". 
2  Rod  Sheridan  Embosser  18  x  14". 
2  Miehle  Horizontals  22  x  28". 

KRATMAN  MACHINERY 
SALES  CO. 

608  S.  Dearborn  St.,  Chicago 


24”  X  35”  No.  2  KELLY  Automatic.  AC 
motor.  $6500  including  freight  allowed  to 
your  city.  Terms.  Turner  Printing  Machin¬ 
ery,  Inc.,  2630  Payne  Ave.,  Cleveland  14, 
Ohio.  TOwer  1-1810.  Branches:  Chicago- 
Detroit. 


Hand-Fed  Dexter,  28x42,  Serial  #6540 
three  phase  motor,  price  $350.  Edwards 
Press,  Osceola,  Missouri. 


Late  cieveiand  “B”  Serial  #2088,  with  32 
page  attachment  and  double  letter.  Contin¬ 
uous  Feed.  Serial  #189.  Gibson  &  Perin 
Co.,  121  W.  Fourth  St.,  Cincinnati,  Ohio. 


#2  Boston  Stitcher  cap. 

#303  Latham  Stitcher  cap. 

#1  NSCO  Latham  Stitcher  4^”  cap. 
Boston  Heads  for  Christensen  Stitchers, 
Replacement  Parts  and  Stitching  Wire. 

A.  R.  QUAINTANCE  CO. 

551-53  FULTON  ST.,  CHICAGO  6,  ILL. 


ir  EQUIPMENT  FOR  SALE 


RE-NU-BILT  EQUIPMENT 
Mod.  F  Elrod  w/6  nolds 
3SxS0  Babeok  hasdfod 
Mod.  22  Vandoreook  Proof  Frost 
25x25  Foil  pa|o  Vaadoreook  Proof  Pratt 
30"  Rotary  Perforator 
40x56  Doxtar  Doablo  16  w/erossfaadar 
12x18  Kloco 

20x26  Miller  Simplax  (aate.  oillne) 

36",  44"i  14"  Aateaiatie  power  oattert 

OSCAR  J.  lAMELLO 

APEX  PRIKTING  MACHINERY  CO.,  INC. 

Dept  G— 210  Elizabeth  St.,  N.Y.C. 
worth  6-0070 


17x22  Cleveland  Folder,  feeder,  attach¬ 
ments,  $475.00.  Hickok  Feeder  for  “B” 
Cleveland  Folder,  $350.00.  Logman  Die 
Press  with  assortment  dies,  $250.00.  3- 

beam,  32  cloth  Hickok  Ruling  Machine, 
pens,  $275.00.  Fuller  hand-feed  Folder, 
right-angle,  32x44,  $250.00.  30-inch  Ros- 
back  Rotary  pin-hole  Perforator,  4  heads, 
$475.00.  “B”  Cleveland  Folder,  hand  feed, 
32-page  attachment,  $350.00.  19x24  Baum 
Folder,  $525.00.  All  with  individual  motors. 
Used  Portland  Punch  heads  Ml,  M2,  Ml 7, 
$10  ea.  All  Offering  Subject  to  First  Sale. 
Glen  Stevenson,  1428  Grand,  Kansas  City, 
Missouri. 


Miller  M^or  27x41  single  color,  automatic 
oiling,  A.C.  electrical  equipment,  completely 
rebuilt.  Must  be  removed  immediately.  No 
reasonable  offer  refused.  J.  Spero  &  Co., 
549  W.  Randolph,  Chicago.  Tel.  ANdover 
3-4633. 


IMPORTANT! 

When  ansvi^ering  box  number  ads,  c/o 
GAM,  be  sure  to  address  your  replies  to; 
Box _ 

c/o  Graphic  Arts  Monthly 
608  S.  Dearborn  St., 

Chicago  5,  III. 
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•k  EQUIPMENT  FOR  SALE 


A-1  USED 
PRESS  EQUIPMENT 

Harris  17x22  Model  LTG 
Harris  21x28  Model  LTC 
Miehle  No.  29  Offset  Press 
A.T.F.  Big  Chief  22x29 
Harris  42x58  T.C.  Model  LTL 
Harris  42x58  4/C  Model  LTM 

Box  M  Graphic  Arts  Monthly 
608  S.  Dearborn  Street,  Chicago  5,  ill. 


if  EQUIPMENT  FOR  SALE 


REMANUFACTURED  AND 
GUARANTEED 

Kluge  Units — 10  x  15  and  12x18 
B  Special  Kelly — extension  delivery 
50"  Seybold  Cutter — automatic  clamp 
3472"  C&P  Craftsman  Power  Cotter 
Lever  Paper  Cutters — all  sizes 
Rosback  Gang  Stitcher— 4  stations 

The  M.  L.  Abrams  Co. 

1841  Prospect  Ave.,  Cleveland  15,  O. 


17’A"  X  22K"  STYLE  C  KELLY  Auto¬ 
matic.  AC  motor.  Excellent  value  at  $4,500. 
Immediate  shipment.  Terms.  Turner  Print¬ 
ing  Machinery,  Inc.,  2630  Payne  Ave., 
Cleveland  14,  Ohio.  TOwer  1-1810. 
Branches :  Chicago- Detroit. 


Directoplate  Step  &  Repeat  Machine  for 
60"  plates.  No  reasonable  offer  refused. 
T.  Spero  &  Co.,  549  W.  Randolph,  Chicago. 
Tel.  ANdover  3-4633. 


Big  Chief  22x29,  about  5  yrs.  old. 

Harris  EL  and  LTN  post  war. 

Harris  S7L  High  Pile,  $2750. 

Miehle  V45  and  V50  post  war. 

Seybold  40  and  44  inch  lOZ  cutters. 
Christensen  5  Station  Gang  Stitcher. 
HUDSON  MACHINERY  COMPANY 
8  Spruce  Street  New  York  38,  N.  Y. 


Kelly  17x22  $950.  Levy  camera,  lights, 
lens  $325.  Monotype  caster  etc.  $iS40. 
Kouper,  708  Swan,  Buffalo,  N.  Y. 


Model  F2-B  with  selector, 
counter  and  lister:  AC  Motor 
in  top  condition  $90.00. 

F.o.b.  Chicago 

BOX  4463  c/o  GAM 


BINDERY  EQUIPMENT 

Smyth  Case  Makers  #1 — #1  Spf.  &  #2 
Smyth  Casing-In  Machines  #10 
Smyth  Cloth  Cutters  #1 
Nat'l  Sti.  Needle  Sewers  16" 

Crawley  Rounders  Cr  Backers 
Brackett  De  Luxe  Model  Stripper 
Pleger  Hinge  Paper  Covering  Mach. 
Gluers  Cr  Wringers — All  Makes 
Bundling  Presses — Board  Shears 
Seybold  Round  Corner  Cutters 
Wire  Stitchers— All  Makes  &  Models 

We  Buy  Used  Equipment  &  Plants 

JAMES  H.  JONES  COMPANY 

808  W.  Washington  Blvd.,  Chieaio  7.  III. 
SEeloy  3-6020 


Little  Giant  #6  2  yrs  old  like  new . $3850 

Kluge  autos.  10x15  and  12x18  from —  900 

Multiliths  20x20  plate,  3  yrs  old™ .  1750 

Multilith  #1250  10x14  2  yrs  old -  1450 

Latham  28"  foot-power  perforator — ..  100 

Latham  28"  power-drive  perforator _  225 

Casco  Multiple  punch-periorator  20"  150 

Cutters.  Folders.  Drills.  Motors.  Kellys. 
Miehles.  Kluges.  C&Ps.  Multiliths,  Saws 
etc.  "If  we  haven’t  got  it . . .  We’ll  get  it.’’ 

Printers  Equipment  Exchange 
11  Mt.  Vernon  Street  Worcester  5,  Mass. 


VARITYPER— $100  &  up.  Sachs,  119  W. 
23rd.  Dept.  GA,  N.  Y.  11.  CH.  3-8086. 


MIEHLE  OFFSET  PRESS 

39  X  52 — 1  color  Dexfar  Automatic 
Suction  Feeder.  Pile  Delivery.  Very 
good  running  condition.  Cash  or  trado 
on  44  X  64 — 1  color  offset  press. 

ALLART  CORPORATION 

234  N.  Broadway,  Milwaukee  2,  Wis. 
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it  EQUIPMENT  WANTED 


COMPLETE  PLANTS 
OFFSET  PRESSES 

Lai*  styl*  Harris,  Mi*hl*,  W*b*ndorf*r, 
Ebco 

CYLINDER  PRESSES 

Ml*hl*  Verticals,  flatb*ds.  Units,  perfect* 

ing  presses,  cutters  and  creasers,  29  Units, 

Miller  Simplex,  SG,  SW,  TNV,  SY  and  TY. 

Kelly  C,  #1.  #2 

NEWSPAPER  PRESSES 

Goss,  Comet,  Cox-O-Type,  Duplex  A  &  E 

CUTTERS 

Seybold  Lawson  36,  40,  44,  SU,  74 
TYPESETTING 

Linotypes  5,  8,  14,  31,  &  32.  Intertypes 
C,  CSM,  Ludlow,  Elrod 

PLATENS 

10x15  Originol  Heldelbergs 

FOLDERS 

Baum,  Cleveland 

MISC. 

New  Era  Presses  and  special  machinery 

Ipec,  Inc. 

165  N.  Aberdeen  Chieceo,  Illinois 

SEeley  3-1214 


WANTED  AT  ONCE 
Complete  medium  or  large  size  offset  or 
letterpress^  shop.  Regardless  of  location. 
Good  equipment  utmost  importance.  Box 
3964,  c/o  GAM. 


DRY  MAT  ROLLER 
Suitable  for  newspaper  dry  mats.  Prefer 
Hoe  or  Goss  Heavy  duty  model  with  AC 
motor  equipment.  Write  full  details  and 
price.  Box  4543  c/o  GAM. 


Complete  printing  plants  purchased — any 
location,  also  single  items. 

DILLER  &  FRIEDMAN,  INC. 

212  Lafayette  St.  New  York  12,  N.  Y. 


Inter,  in  56"  Miehle,  SC  or  2C  good  cond. 
Automatic.  Mr.  Lee,  Dalton,  Ga. 


OFFSET  PRESS 
44  X  64 — 1  COLOR 

Must  be  in  good  condition. 

ALLART  CORPORATION 

I  234  N.  Broadway,  Milwaukee  2,  Wis.  I 


★  EQUIPMENT  WANTED _ 

WANTED 
LI  NOTYPES— I NTERTYPES 
LUDLOWS— ELRODS 
ANY  CONDITION  .  . .  ANY  AGE 

CLYDE  CAULKINS 

LINOTYPE  MACHINIST 
151-153  N.  7th  St.,  Philadelphia,  Pa. 


2 — Slitters,  up  to  60".  Advise  make  & 
best  price.  Box  4576  c/o  GAM. 


WANTED;  1  used  #8  36"  Rutherford 
Streamlined  roller  coater.  1  used  50'  wicket- 
type  Wagner  450*  F  conveyor  oven.  1 
used  #2  Hoe  flat  bed  offset  litho  press. 
Box  4577  c/o  GAM. 


WANT  TO  BUY— 36  x  48  or  larger  189A 
or  190  Dexter  or  Brown  Book  &  Job  folder 
with  Cross  feeder.  Box  4583  c/o  GAM. 


Wanted  from  private  party,  Seybold  Paper 
Cutter  with  power  gauge,  44  inches  to  60 
inches.  P.  White,  1617  Lakeside  Ave., 
North  Chicago,  Ill. 


Colts  Armop'  10x15,  for  printing;  must  be 
good  condition.  Advise  fully.  Boontex  Co., 
Boonville,  N.  Y. 


Wanted:  1  used  electric  bench  paper  drill. 
The  Planters  National  Bank  and  Trust  Co., 
Rocky  Mount,  N.  C.  _ 


Wanted:  A  Beattie  Process  Camera  Corp. 
Kodachrome  Viewer,  Model  802  with  an 
A.C.  Voltmeter,  U.  O.  Colson  Co.,  Paris,Ill. 


Wanted  Multilith,  Multigraph,  Varitypers, 
Hand- Presses,  Typewriters,  Office  Machines 
Write  Dixie  Mail  Service,  King,  N.  C. 


Hand  Lever  &  Power  Paper  Cutters  &  Hi- 
Die  Presses,  C&P  Auto  Units,  Sheeter, 
slitter,  surplus  equip,  of  all  kinds.  Barclay 
MachV,  175  Wooster,  NYC.  GR  7-8300. 


DAVIDSON  MODEL  233— Sheet  size 
14x17.  Give  full  details  and  price  for  cash. 
Box  4587  c/o  GAM. 


Wanted  Multigraph,  Model  400  Series  only, 
with  air  suction  feeder.  Box  4578  c/o  GAM. 


Am  interested  in  good  Vandercook  Proof 
Press.  State  particulars.  Box  4079  c/o  GAM. 


Paper  Cutter — Hand  or  Power.  State  con¬ 
dition,  Size  and  Price.  Box  4251,  c/o  GAM. 


Will  buy  10x14  Multilith,  small  power  cut¬ 
ter,  proof  press.  Box  4588  c/o  GAM. 


Want  Ludlow,  Lino  &  mats  complete  plant. 
Tompkins  Equip.,  712  S.  Clark,  Chicago. 


WANTED:  used  New  Era  press,  9x12  or 
12x12.  Box  4579  c/o  GAM, 


GAM  =  1 00  %  COVERAGE 
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DOUBLE  GRIP®  GAUGE 

Mad*  only  by  MEGILL 


$2.00  Mt  of  3  for  hand  fcod 
with  k*y  and  axtra  Tonguat. 


The  Gauge  with  the  Vise  Grip 
Non-Slip.  Unlimited  Adjustment 

Sold  by  Frintors  Supply  Doalon 

THE  EDWARD  L.  MEGILL  CO. 

Originators  of  Gougo  Pint.  Etf.  1870 
761  Atlantic  Ava.,  Brooklyn  38,  N.  Y. 


^EQUIPMENT  WANTED 

MULTILITHS  &  DAVIDSONS 
Get  our  top  cash  offer  for  your  trade-ins  of 
Multiliths  and  Davidson  Offset  Duplicators. 
Tom  Darling,  Darling-Payne  Corp.,  82 
Beekman  St,  N.  Y.  C.  BE  3-1791. 


★  POIDING  MACHINES _ 

BOUGHT  NEWSPAPER  QUARTER 
FOLDER.  NO  NEED  FOR  THIS 
ALSO  NEW  BAUMFOLDER 
I7^x22j4  Model  33,  Friction  Feed,  com¬ 
plete  with  all  regular  equipment,  perforators, 
scorers,  cutters,  220  volt,  3  phase  AC. 
Paster  and  special  casters.  Cost  $2060.  Sell 
$1545.  Used  several  times.  DONNELLY 
PRTG.  CO..  1471  HODIAMONT.  ST. 

LOUIS.  MO. _ 

ALL  MAKES  —  All  Sizes,  All  Models  — 
Folding  Machines,  Baum  Folders,  V'arious 
Model  Cleveland  Folders.  Finest  Value  for 
Finest  Folders — Rebuilt — Guaranteed. 

RUSSELL  ERNEST  BAUM 
615  Chestnut  Street _ Philadelphia,  Pa. 

★  GAllEY  CABINETS  AND  GAILEYS 


BUT. 

1  »St«Saacuu«.  smaMo 

W  UWfST  I 

iTifKHnoiso  MVEisn  n(wi.cHicMo  i4. 


SSWMBIIIETi] 
WPQSIWO  BASFg  f 


it  GAS  8i  ELECTRIC  HEATERS 

ALL  TYPE  GAS  &  ELEC.  HEATERS 
Static  Eliminator  Co.,  239  Centre  St,  New 
York  f3,  N.  Y. 


it  GAUGE  PINS 


Biggest  improvenient  since  Invention  of  the 
gauge  pin.  Locks  In  tympan  and  cannot  slip. 
$2.00  per  doz.  Send  for  free  sample.  Dealer 
Inquiries  Invited. 

SURE  GRIP  GAUGE  PIN  CO. 

2215  South  Union  Ave.,  Chicago  16,  III. 


IMPORTANT! 

When  answering  box  number  ads,  c/o 
GAM,  be  sure  to  address  your  replies  to: 
Box _ 

c/o  Graphic  Arts  Monthly 

608  S.  Dearborn  St., 

Chicago  5,  HI. 


it  GUMMING 


Boat  Quality  and  Sarvlea 
LACQUERING-VARNISHING-GUMMINa 


PAPER  CONVERTING  &  FINISHING  CO. 
118  N.  Ada  St.  Chicago  7.  III. 

Phono  HAymarket  1-7904 


PRINTERS  and  LITHOGRAPHERS: — WE  DO 

EDGE  GUMMING 

IT  IS  MUCH  CHEAPER  THAN  STRIP  GUMMING  IN  MOST 
CASES  — EASIER  HANDLING  —  EASIER  CUTTING 

Lay-out  that  next  gumming  Job  oi  Window  Streamers,  Tip-in  Sheets,  Bank  Slips, 
Package  Passes,  Funeral  Stickers,  Wrappers,  Can  Labels,  etc.,  lor  Edg*  Gtun- 
ming.  We  apply  our  own  Formula  oi  Re-moistening  gum  (over  ink  and  regular), 
it  sticks  like  a  postage  stamp.  Try  us  on  that  next  gumming  job. 

CHAS.  H.  LUCK  ENVELOPE  CO.,  INC. 

"Chicago's  Leading  Edge-Gummers" 

TEL.  WE  9-2052  *  EST.  1896  •  333  SOUTH  CLINTON  STREET.  CHICAGO 

"Our  Specialty"  Die-cutting,  Gumming  and  Folding  Envelope  Order  forms. 
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•k  HEBREW  NEW  YEAR  CARDS _ 

Hebrew  New  Year  Cards,  low  prices,  free 
samples.  Williams  Paper,  19  Hudson,  NY13. 


ir  HELP  WANTED 


POSITIONS  OPEN-MEN  WANTED 

List  Your  Confidential  Application 
With  the  Friendly 

GRAPHIC  ARTS  EMPLOYMEHT  SERVICE 

Helen  M.  Winters,  Mgr. 

Dept.  G>5,  307  E.  4th  Street 
Cincinnati  2,  Ohio 
We  welcome  your  inquiry. 


BINDERY  FOREMAN 
Unusual  opportunity  for  an  experienced  man 
to  take  comjjlete  charge  of  modern  up-to- 
date  well-equipped  bindery  in  a  lithograph¬ 
ing  plant  in  a  Midwestern  city  of  150,000, 
doing  high-quality  commercial  color  work, 
small  publications,  etc.  Good  salary,  un¬ 
usual  side  benefits,  and  opportunity  to  make 
a  permanent  connection  with  a  fast-grow¬ 
ing  organization.  All  replies  in  strict  confi¬ 
dence.  Write  Box  4556  c/o  GAM,  giving 
full  particulars  of  background  &  experience. 


PRINTING  FOREMAN 

OFFSET  ROTARY  PRESSES 

Applicant  must  be  familiar  with 
Webendorfer  rewind  models. 

The  Duplicate  Forms  Co. 

MENTOR,  OHIO 


PRODUCTION  MANAGER  for  printing 
company  located  in  Southern  Ohio.  Pn- 
manly  letterpress  plant  but  also  should  have 
knowledge  of  offset.  Established  company 
with  60  employees.  Finest  working  condi¬ 
tions  with  profit-sharing  plan.  High  type 
man  wanted,  willing  to  assume  responsibility 
of  management  of  plant.  Give  full  details, 
age,  experience,  salary  expected.  Write  Box 
4580,  Graphic  Arts  Monthly,  608  South 
Dearborn  at.,  Chicago,  Ill. _ 

Salesman  Wanted.  Active,  ambitious,  young 
man  to  sell  Big  Name  brands  of  ptg.,  litho 
&  newspaper  equipt.  Send  photo,  exp.  & 
facts.  City  and  country  terr.  Exc.  future. 
Tompkins  Equip.  712  S.  Clark,  Chicago,  Ill. 
All  around  offset  man  for  S.W.  Colorado 
weekly.  Forum,  Nucla,  Colorado. _ 

FLORIDA  OPPORTUNITY  — for  com¬ 
bination  cameraman  and  pressman.  Com¬ 
plete  17x22  offset  plant  in  the  heart  of  fast 
growing  South  Florida  needs  capable  man 
to  operate  plant  on  profit-sharing  basis, 
with  weekly  guarantee.  Pompano  Beac^ 
Town  News,  Pompano  Beach,  Florida. 


GOLD  &  SILVER  METALLIC  INKS 


Single  Impression  Inks  that  do  not  tarnish. 
Retain  their  “True  to  Color"  lustre. 

Prints  sharp  and  clean  on  all  paper  stocks 
from  cellophane  to  box  board. 

Prompt  Delivery 

Consult  us  on  your  next  metallic  ink  Job. 

MILTON  LEVY  COMPANY 

272  Lafayette  Street,  New  York  12,  N.  Y. 


it  INK  SAVERS 


Don’t  let  Ink  skin  “skin”  youl 

Prevents  Skins  from  forming  on  your  print¬ 
ing  Inks.  A  light  mist  spray  of  BUCKEYE 
NIKSON  No.  69  on  your  Ink  stocks  In  cans 
or  drums,  on  the  press  fountain  or  distri¬ 
bution  plates  keeps  the  Ink  soft. 

Get  a  I  pound  can  com  plots  with  Spray 
Plunger  for  $1.65.  Made  and  guaranteed  by 
BUCKEYE  CHEMICAL  &  SPECIALTY  CO. 
29  East  2lst  Street.  New  York  10.  N.  Y. 


Where  to  find  it? 

See  page  315 

Index  of  Classified 
Headings 


IMPORTANT! 

When  answering  box  number  ads,  c/o 
GAM,  be  sure  to  address  your  replies  to: 

Box  _ 

c/o  Graphic  Arts  Monthly 
608  S.  Dearborn  St., 

Chicago  5,  III- 
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nnioo  mil  available  prom  : 

dK  Aoo  KllLt  fmm  SUPPLY  co.,  inc.  i 

I  in  W  W  1 1 W  kk  JQ  bEEKMAN  street  •  NEW  YORK  38,  N.  Y.  • 


ir  INSTRUCTION 


LEARN  LINOTYPE 

OPERATING  AND  MAINTENANCE 
Write  for  FREE  BOOKLET  “G” 

N.  Y.  MERGENTHALER 
LINOTYPE  SCHOOL 

(Established  50  Years) 

G.l.  Approved — N.  Y.  State  Licensed 
244  W.  23rd  St.  New  York  11,  N.  Y. 

OHIO  LINOTYPE  SCHOOL 
Logan,  Ohio 

Linotype-Intertype  Instruction 

_ Free  Information _ 

Publishers  need  Linotype  Operators.  Train 
now  to  meet  the  growing  demand.  Courses 
in  operating  and  mechaiiics.  Approved  for 
Korean  Veterans.  Franklin  Linotype  School, 
Dresden,  Ohio. _ 

★  LABELS 

WE  are  your  SOURCE  OF  SUPPLY 
for  LABELS  of  every  type 

We  sell  exclusively  through  printers  ... 
complete  trade  protection  .  .  .  guaranteed 
profit  .  .  .  quick  delivery. 

ABBOTT  LABEL  CO.,  INC. 

1674  Boons  Avonoo 

Bronx  60,  N.  T.  WTandotto  1-0175 


ROLL  LABELS  TO  THE  TRADE 

FAST  DELIVERY 

Size  1000  2000  5000 

4x21/2  4.75  6.60  9.75 

5x3"  5.75  8.50  12.50 

Lower  Prices  for  Larger  Quantities 

MERIT  LABEL  CO. 

515  Greene  Ave.,  Bklyn.  16,  N.  Y. 


gam’s  advertisers  make  it  possible 
for  you  to  receive  the  world's  load¬ 
ing  graphic  arts  publication. 

They  deserve  your  continued 
patronage. 


^  LEADS,  SLUGS,  RULES 


STOP!  ORDER  NOW! 

Metal  Prices  Going  Up 

HAND  FINISHED  RULE 
LEADS,  SLUGS,  FURNITURE 

HAND  FINISHED  RULE  LASTS  LDNGER— QIVU 
DDUBLE  THE  UTILITY  OF  MACHINE  RULE 


•  ALL  HAND 
FINISHED 
RULE  2  to  36  pt. 

•  ALL 

SPACING  2  to 
MAHRIALS  36  pt. 


3 1  <  lb. 

25<  lb. 


FANCY  BORDERS  45c  LB. 

Minimum  Order  100  lbs.  (may  be  aseerted) 
Cheek  with  erder 

Bead  ter  FREE  •neeimea  Beeklet 
Prleaa  Subjaet  ta  Cbaage  Wltbaet  Natlea 


STRIP.RULE  SUPPLY 

D.pi  G  P  O  Boi  5615  CKicoqo  .11 


Superior  Quality 

Nnaraatood  LEADS,  SLUGS,  RULES 
FURNITURE  Elrod  Cast,  mads  from  higli 
grads  Linstyos  mstal. 
RULES— ALL  FACES 
2  to  36  PT.  PERFECT  IN  I  D 

EVERY  DETAIL _ LD. 

LEADS  &  SLUGS _ _ _ OCr  I  R 

2  PT.  TO  36  PT _ a3C  LD. 

Prices  SBbfect  to  Chage  withoot  Noflce. 

SUPERIOR  RULE 

Its  S.  ladtpandsnot  Rlvd.,  Ckioago,  III. 


LEADS,  SLUGS.  RULES  and  TYPE  in 
exchange  for  your  scrap  metaL  Send  for 
free  type  catalog  and  rule  chart. 
MIDWEST  PRINTING  SUPPLIES  CO. 
4307  W.  Ogden  Ave.  Chicago  23,  III. 
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Actual  alzc  l^'x 


MIDGET  TYPE  HIGH  NUMBERING  MACHINES 


All  Steel  Cenetnietlon.  Eaelly  converted  from  forward 
to  backward,  skippini,  repeatini,  etc.  All  sizes  of 
typopraphlc,  Rotary  and  Hand  Numbering  Machines. 
A  complete  stock  of  spare  parts  for  all  machines. 
Write  for  price  list. 

FEDERICO  K.  HUTZIER  v. 


N9  28167 

Actual  Impression 


ir  lEADS,  SLUGS,  RULES 


TOP  OOAUiy 
AT  LOmST  PRICES! 


LEADS  and  SLUGS 


2  PT.  TO  36  PT.  ONLY 


HAND  PLANED  RULE 


27 

352 


id 

2 

Ic 


2  PT.  TO  36  PT.  ONLY 

MINIMUM  ORDER— 100  LBS.  ASSORTED 
Write  today  for  FREE  RULE  CHART 
Prices  subject  to  chonge  without  notice 


GLi^BE 


DEPT.  G,  409  WASH  I NGTON  ST. ,  N  EWARK  2,  N .  J 
Mitchell  3-1640 


ir  LETTERHEAD  DESIGNS 


150  desldncd  Hesdinls.  1.  2  L  3 
colors  1  Ideas  lor  arrandsment 
of  copy.  Illustrations.  Itllsrinf. 
k  color  — a  “rcfcrcnct  book"  for 
those  who  desitn.  product,  sell 
LcmaART,  (aoMCL  a.  mo 

or  use  Ldterheads. 

r  SAMPie  secTion  mailid  on  atoutST  | 

★  MATS  (LINOTYPE  A  LUDLOW) _ 

Linotype  Mats  —  bought  and  sold!  Large 
assortment  constantly  in  stock.  List  on  re- 
quest.  Roth,  200»/^  W.  24th  St.,  N.Y.C.  11. 
LINOTYPE  and  LUDLOW  MATS.  Lists 
on  request.  Buy,  Sell,  also  exchange  any 
mats.  Liss.  ILS  Ninth  Ave.,  New  York. 

HAIRLINED  MATS  REPAIRED,  all 
sizes  &  makes;  reas.,  guaranteed.  Write: 
Renumats,  1514  Decatur  St.,  Brooklyn  27. 


★  MATS  (MONOTYPE) _ 

Monotype  mats — bought  and  sold!  Large 
assortment.  Inventory  on  request. 

MoooTypecaster,  5728  N.  Meade.  Chicago  30,  III. 


★  MEMORIAL  CARDS _ 

Memorial  Cards  and  Booklets  (Black  and 
White),  Colored  and  Genuine  Steel  En¬ 
graved.  Samples  2S(.  Solace  Art  Co.,  202- 
206  E.  44th  St.,  New  York  17,  N.  Y. 


it  MIEHLE  VERTICAL  HOSE  & 

ACCESSORIES _  _ 

Pin  wrench,  large . $1.40 

Pin  wrench,  small . 50 

Transfer  table  board,  V-50 .  5.50 

Transfer  table  board,  V-36  &  V-45 

(with  shims  and  screws) .  7.05 

JACK  BEALL  VERTICAL  SERVICE 
641  S.  Dearborn  St.  Chicago  5,  III. 


•A'  MIEHLE  VERTICAL  PRESS 
ATTACHMENTS 

"HAWES"  REGISTER  TABLES 
PILE  GUIDES — DOUBLE  ROLL  ATT. 

GRIPPER  PINS  &  SEALS  100% 
STEEL  DIE  JACKETS.  CYL.  TRIPS. 
"HAWES"  Box  1904,  Los  Vegas,  Nev. 


it  NAPKINS 


»*^®MBOOK$390 

NADONAL  ENGRMflNS  CO.  birminoham  ala. 


★  aHANUFACTURERS  SUPPLIES _ 

Attn :  _  Printing  Machinery  Manufacturers, 
for  prices  on  precision  made  Wood  Parts. 
Send  your  details  &  specifications  to  Cham- 
bersburg  Lumber  Co.,  Chambersburg,  Pa. 

CLASSIFIED 
ADVERTISING 
GETS  RESULTS! 


Bulk  and  gift  boxed  napkins.  Send  for 
samples  of  wedding  bell  napkins  and  our 
personalized  match  display  for  weddings. 
40%  discount.  Monogram  Shop,  2  East 
23rd  St.,  N.  Y.  C.,  SP.  7-5810. 


All  sizes  &  Colors,  Plain  &  Wedding  num¬ 
bers,  Bulk  and  Gift  Boxed.  Free  samples. 
Artcraft  Supply  Co.,  509  Minnesota  St., 
St.  Paul  2.  Minn. _ 

^  A  A  1  “BUY- WORD" 
^VlW  of  the  Industry 
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NEW  SUPER  NATIONAL 

NUMBERING  MACHINES 
•  RE-ENfORCED  DROP  CIPNfllS 
•  HARDENED  TOOL  STEEL  WHEELS 
•ff  TIm  Wtrld'*  But  Nunib«riii|  MaehInM 

5-WHEEL. $24.00  6-WHEEL $26.00 

6.WHEEL  LOCK  MACHINE . $32.00 

STANOARO  NATIONAL  MACHINES 

S-WHEEL $22.00  6-WHEEL $24.00 

LIBERAL  TRADE-IN  ALLOWANCE 
Wa  raaalr  all  aiakas  af  nuoibtriai  aiatlilBaa 


NUMBIRING 


FORMS  PRINTERS! 


Register  Bond  stocked  in  aVj".  9V4'’.  ICT 
and  121/2"  rolls.  White,  Canary,  Blue, 
Green,  Buff,  Goldenrod,  Pink  and  Solmen. 
Immediate  delivery.  Special  sizes  available. 
Stock  list  mailod  monthly  upon  roquost. 


SENSENBRENNER  PAPER  CO. 
126  N.  JaffarsoH  St.  Milwaakaa  i,  Wit. 
BRoadway  6-T3I3 


REPAIRING  OUR  SPECIALTY 

On  all  makes.  ALL  WORK  guaranteed. 
Established  over  25  years.  We  carry  New 
Machines,  Rebullts.  Parts,  Kleeno  solvent, 
OIL  AU  our  rental  machines  sent  to  you 
are  new.  Prompt  deUveries  anjrwhere. 


WE  RENT 


FORWARD 
BACKWARD 
AND  SKIP 
MACHINES 

GENERAL  NUMBERING  MACHINE  SERVICE 

5023  N.  Hardini  Ave..  Chieaae  25,  III. 
—William  Herman  Liehter — 


Now,  serving  the  SouthI 
Save  Time  •  Save  Money 
Numboring  and  Counting  Mathinat 
Repaired  •  Bought  -  Sold  •  Parts  -  Accessories 

PRINTER'S  NUMBERING  MACHINE  SERVICE 

3811  McKinney  Ave.  Houston,  Texas 


PrintersNuiiiberingMachinesCo 

655  Sixth  Ave.,  New  York  10,  N.  Y.  1 
Press  &  Hand  Machines 

Rented  -  Repaired  -  Parts  -  Bought  -  Sold  ^ 


it  OFFSET  PIATEMAKING  _ 

Offset  Plates  &  Negatives 
By  Professionals  for  Professionals 
Price  List  Free 
“Accounts  Protected" 

Hulick  Bros.  Photoplatemaking  Dept. 

_  Box  232  Janesville,  Wis. 

OFFSET  NEGATIVES  forlhose 
their  own  Multilith  or  Davidson  Plates — 
11x14  neg.  $1.25  p.p. — Complete  price  list 
on  plates  &  negatives  on  request.  New  Ulm 
Photo  Engraving  Co.,  New  Ulm,  Minn. 


MULTILITH  &  Davidson  —  Plates  $2.00  1 

complete  with  any  size  negative.  JOE  REK,  I 
P.  O.  Box  1467,  Lexington,  Kentucky.  I  |l^ 
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Statements  @  $1.25  M ;  45  lb.  offset  34" 
Rolls  @  9j4c  lb;  Canadian  Newsprint  Rolls 
(a  $140  ton;  28x34  sub.  24  lb.  Buff  Ledger 
@  llj^c  lb;  17x22  basis  60  lb.  Green 
Coated  @  llj^c  lb. ;  92  lb.  Bristol  6  colors 
22^4x2854  @  854c  lb.  Brookman  Paper  Co., 
555  Westchester  Ave.,  N,  Y.  MO  5-6022. 


63  r.c.  tickets  99c  M;  654  24#  env.  $2.15; 
#10  24#  $3.20;  send  for  samples:  Parker 
House,  Box  1052,  Pawtucket,  R.  I.  _ 


654 — 24  lb.  Envelopes  @  $2.05  per  M.  #10 
— 24  lb.  Envelopes  @  $3.05  per  M.  Superior 
C&P  Co.,  216  Broome  St.,  N.  Y.  2. 


if  PHOTOMECHANICAL  EQUIPMENT 
&  SUPPLIES 


PHOTOMECHANICAL 
EQUIPMENT  &  SUPPLIES 

CAMERAS  -  PRINTING  FRAMES 
WHIRLERS  -  ARC  LIGHTS 
CHEMICALS  ■  METAL  -  SUPPLIES 
COMPLETE  PLANTS 
New  or  Used 

E.  H.  WALKER  SUPPLY  CO. 

140  Quo  St.,  N.E.,  Washington  2.  D.  C. 
614  E.  Main  St.,  Richmond  19.  Va. 


if  PICTURE  SERVICE _ _ 

FREE  MATS  of  news  &  feature  pictures. 
All  sizes  and  subjects.  Short  filler  Copy.  No 
charge,  oblig.  Send  name  and  address  to  S.C. 
SYNDICATE,  230  E.  Ohio,  Chicago,  Ill. 


gam's  advertisers  make  it  possible 
for  you  to  receive  the  world's  lead¬ 
ing  graphic  arts  publication. 

They  deserve  your  continued 
patronage. 


THE  RELIABLE  3  Disc  Cam  WICKERSHAM 

OVER  17,000,000  SOLD 

This  quoin  will  not  loosen  or  slip;  conforms  to  nen-parallel  surfaces; 
locks  instantly  by  one  turn  of  key.  When  limit  of  expansion  Is 
reached  and  another  reglet  or  slug  is  required,  it  closes  automatically. 
No  lost  time.  No  guessing  as  to  security.  Send  for  circular  and 
Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 

200  HIGH  ST.  (FT.  HILL  SQ.)  BOSTON.  MASS.,  U.S.A. 


★  POSTER  PRINTERS 


'FOR  THE  TRADE 
NEW  RAINBOW  TONE  POSTERS 
REGULAR  TYPE  -  STOCK  DESIGN  I 
REAL  ESTATE  &  CONTRACTORS  I 
Post  Dcpendoble  Service. .Write  for  Price  List 
"  I  93  Roseland  A*. 

'  Caldwell,  N.  J. 


SHO-CARD  PRESS 


MITROPOLITAN 

TVK  •  PICTOeiAL 


BUMPERETTES 


Lorn  Mroc 


T1  PkINTINa 
COMPANY 


IN  3  OR  4  FLASHY  COLORS  _ 

ROARD  FUU  28PT.- READY  FOR  IMPRINTING 

ocastmf 

SHIPMENT  MADE  SAME  DAY  ORDER  RECEIVED 
WRITE  FOR  CATALOG  AND  PRICE  LIST . 


cmm  PRmtNC  CP  u 


POSTERS  FOR  THE  TRADE 
FIVE  DAY  SERVICE 
WRITE  FOR  PRICE  LIST 
SHORECRAFT  POSTER  PRINTERS 
P.  O.  Box  405 _ Caldwell,  N.  J. 


^  PRESSROOM  EQUIPMENT _ 

Stop  "tail  slur" 

on  job  -  cylinder  and  cylinder 
presses  with  “Steelpoints”®. 
12  pts.  thk.,  10  picas  long  for 
easy  lockup.  Solid  steel  pins 
last  indefinitely.  Guaranteed 
$3.00  per  dozen  pair 

EDDIE  MILLER 

31 13  Sherman  Anderson,  I  nd. 


•sill 

2  "s” 

Uif 

.s  ^ 
S.'Ss" 

y  « s* 

d 

•k  PRESSROOM  EQUIPMENT 

PRINTING  PRESS  BLANKETS 

Cork,  synthetic,  felt  or  plastic  platens, 
proof,  cylinder  and  Comet  and  Duplex,  all 
sizes  and  gauges  any  press. 

ACME  PRESS  BLANKET  CO. 

_ WALWORTH,  WISCONSIN _ 

★  PRINTERS  REPAIR  SERVICE 

REPAIR  SERVICE  all  types  printing  and 
offset  press.  Unequalled  for  dependability. 
Estimate  furnished  for  repairing,  rebuild¬ 
ing  and  moving.  Mason-Moore-Tracy,  Inc., 

28-30  E.  4th  St.,  New  York. _ 

HENRY  LUTZ  CO.  —  Dependable  Ma¬ 
chinists  —  Job  Presses,  Thomsons,  Kluges 
&  Rice  Units,  a  speciidty.  254  Pearl  St., 
New  York  38,  BOwling  (jreen  9-3282. _ 


k  REGRAINING _ 

ALL  plates  Regrained,  one  or  one  million ; 
satisfaction  guaranteed.  E.  A.  Bittle,  1604 
Fourth,  N.W.,  Cedar  Rapids,  Iowa. _ 

★  RUBBER  PLATES  A  SUPPLIES 


Plastic  and  Rubber  Printing  Pla‘e 
Matenols  Sold  by  lead  ng  Prin’ers' 
Supply  Dealers— Used  by  leod  ng 
Rubber  Engrcv«-s  Free  son-p  es. 
fi-fl,  1000  l(fwy,  lenses  City  5,  Mo. 


★  SALE5BOOKS 


100 

Imprinnd  with  your  name  on 
every  sheet.  Write  Today. 

Meet  or  beat  competition 
With  Our  Line 
One-time  carbon  and  continuaus  farms. 
Service  to  the  Trade  Exclusively. 

KELLNAI 

196-98  E.  QAT  ST., 


Billhooks,  Salesbooks,  Carbon  Forms. 
Ersco,  Bronx  72,  N.  Y.  Free  Catalog. 

GAM  =  100%  COVERAGE 


SYSTEMS 

,  COLUMBUS,  OHIO 
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B£ST  FOLDING  STATfONfRY  BOX  IN  AMfRICAf 

SNAP-UP  LEnERHEAD  BOXES' 


B'/i  X  11'Hofds  500  SheetS'Sfays  up-Can't  Co//aps« * Unconditioncn  guarantM 
I  carton  (ISO  comp,  boxos)  $7.S0  •  4  cins.  (600)  $28.50  •  7  ctnt.  (10S0)  $47.25  •  FOB  N.Y  C.  •  Cin.  weighs  43  lbs. 
Other  sixes:  x  14,  7V,  x  lO/i,  7'/,  x  8Vt>FREE  DELIVERY  all  boros  N.Y.C.-For  rush  delivery  'phone  MU  4-6558 


WRm  fOR  fRU  SA/RPU/  PRESTO  BOX  CORPORATION  •  104  E.40th  St.,  N.Y.  16,  N.Y. 


■k  SERVICE  TO  PRINTERS 


BANK  LITHOGRAPHING 

For  the  Trade 

Competitive  Prices  on  Quality  Work 

Write  lor  Proposition 

FREDONIA  LITHOGRAPHING  CO. 

Fredonia,  Kansas 


DECALS  IMPRINTED 

IN  YOUR  OWN  SHOP 

We  supply  blanks,  Big  Profits — Quick  dc' 
livery.  Write  for  Jobber’s  Proposition, 
“RALCO”  GAM,  XL,  Boston  19,  Mass 


PLASTIC  COATING,  LACQUERING, 
VARNISHING,  STRIP  GUMMING, 

DIE  CUTTING  AND  PEBBLING. 

B«8t  Quality  and  Sarvlea 
PAPER  CONVERTING  &  FINISHING  CO. 
118  N.  Ada  St..  Chleaga  7.  III.  HA  1-7004 


A-  STATIONERY  SUPPLIES 


SELL  OFFICE  SUPPLIES 

AAake  that  extra  profit  while  you  sell 
regular  customers.  Prompt  Shipment 
on  over  20,000  office  items.  DON'T 
DELAYI 

Send  $2  for  catalog  and  price  list. 
Money  refunded  with  first  $10  order. 


EMANEI  OFFICE  SUPPLY  COMPANY 

60B  5.  Dearborfv  CKicog*  S,  HI. 
HArrtiepi  /•95AS 


ir  STRINGING 


T 


PHOTO  OFFSET  TO  THE  TRADE 
1000 — ;8}4xll — 20  lb.  white — ^black  ink, 
one  side,  copy  ready  for  press,  $7.50. 
RONLEE.  442  Broome  St..  N.  Y.  13,  N,  Y. 


FOR  PRINTERS— 

SKELETON  CH ECKS— SPECIAL  CHECKS 
BANK  LITHOGRAPHING 
SWINNEY  PRINTING  COMPANY 
FORT  BRANCH.  IND. 


ir  STATIC  ELIMINATOR  BRUSHES 


Western  Brush  Co.,  Inc. 

215-19  S.  Western  Ave.,  Chicago  12,  III. 


Where  to  sell  It? 

See  page  315 

Index  of  Classified 
Headings 


i 


Tag  Stringers 


•  EYEUniNG  •  PATCHING 

•  NOVELTY  JOBS  •  WIRING 
FAST  ECONOMICAL  SERVICE 

F  M  Dull  Tn  3855  W.  Harrltoa  8t. 
r.  n.  UUII  to.  Chicaie  24,  III. 


STRINGING  OUR  SPECIALTY 
We  PUNCH  AND  STRING  Your 
BOOKLETS— FOLDERS— DIE  CUTS 
a  WIRING  a  PATCHING 

a  EYELETTING  a  PROGRAM  CORDS 
a  FABRICATORS  OF  MOBILE  DISPLAYS 
THE  CHICAGO  TAG  STRINGERS 
925  S.  Albany  VA  6-2000  Chicago  1 2 


ir  STRIP  GUMMING 


STRIP  GUMMING— Don’t  lose  that  job. 
We  can  handle  the  Strip  Gumming. 
Schneider  Printing  Co.,  Palmyra,  Pa. 


★  tags 


TAG  PATCHING  MACHINES  semi-au¬ 
tomatic.  New  $985.00,  rebuilt  $495.00  up, 
terms.  Patch  all  sizes.  Set  up  ready  to  run. 
Makatag  Corp.,  2  Linden,  Reading,  Mass. 


CLASSIFIED 
ADVERTISING 
GETS  RESULTS! 
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★  TAOS 


•  PLAINN^^a 

•  PRINTED^^ 

•  WIRED 

•  STRUNG  J 


Tout  ACCOUNTS  PtOTICIlOl 

HIGH  QUALITY 


rAbV 


OF  EVERY  DESCRIPTIi 


U,S,T/KG  e-  TICKET  CO. 

2217  ROBB  ST.  BALTIMORE  18,  MD. 


if  TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  YOU’RE  NOT 
equipped  to  handle.  Tickets  in  Strips,  Rolls, 
Coupon  Books,  Reserved  seats,  any  kind  of 
Numbering  Jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio.  ; 


BIG  PROFITS  WITHOUT  ANY  EX¬ 
PENSE.  Send  us  your  orders  for  Waiter 
Checks  —  Amusement  Tickets  —  Parking 
Tags — Coupon  Books — Prize  Tickets  and 
other  numbered  jobs.  ELLIOTT  TICKET 
CO.,  Dept.  G,  409  Lafayette  St.,  N.Y.C. 


★  type 


NEW  FOUNDRY  TYPE  CATALOGUE 
Displaying  over  200  latest  faces.  Write  to¬ 
day  for  your  free  copy  and  special  intro¬ 
ductory  offer  which  includes  free  type  and 
highest  allowance  for  your  scrap  metal. 
Limited  time  only  ! 

MIDWEST  PRINTING  SUPPLIES  CO. 
4307  W.  Ogden  Ave.  Chicago  23,  Ill. 


TYPE — Handy  Fonts  to  18  pt.  $1.65. 

24  to  36  pf.  $2.7 5  per  ft.  op.  Hard  metal.  Orders 
shipped  same  day.  Also  Bank  Gothic  and  Copper¬ 
plate,  fdy.  cast,  identifying  nicks.fullft.  6  pt.  $2  ea. 
Park  Ave.,  Bernhart  Fash.,  Eng.  Text,  Typo  Shaded. 
Free  List.  QUAKER  CIH  TYPE  FDY..152N.  11th  PUIa.7 


IPatfe  <E^ue.nue.  or  bridal  (Script 
Complete  series  (12,  14,  18  pt.) — $22.50 
BARCO  TYPE  FOUNDERS 
164  Wagner  North  Lake,  lU. 


★  TYPE  METAL  THERMOMETERS _ 


Onlv  S6.50  Ltnotype  or  any 

Guar,  accurate  50  to  900®.  Send  for  folder. 
United  Stereotype  Supply  Corporation 
Box  38,  West  Lynn,  Mass. 


if  VARNISHING  &  LACQUERING 


Best  Quality  and  Sarvlea 
LACQUERING-VARNISHING-GUMMINB 


PAPER  CONVERTING  &  FINISHING  CO. 
118  N.  Ada  St..  Chleaaa  7,  III. 

Phona  HAymarkat  1-7904 


if  WIRE  STITCHING  EQUIPMENT 


IDEAL,  LATHAM,  MONITOR,  other 
wire  stitches,  rebuilt,  serviced  and  sold. 
Latham  Ideal  parts  in  stock.  A.  L.  Larsen 
Mach.  Co.,  147  Pearl  St.,  Boston  10,  Mass. 


BOSTON — MORRISON— LATHAM— ACME 

Parts,  service,  repairs.  New,  rebuilt  stitch¬ 
ers.  Henry  L.  Weber  Co.,  STate  2-5520, 
710  W.  Jackson  Blvd.,  Chicago  6,  Ill. 


★  WOOD  TYPE 


Modem  Wood  Type 

Complete  line  of  up  to  dote,  mod¬ 
ern  faces— many  brand  new.  IM¬ 
MEDIATE  DELIVERY  FROM  STOCK. 
Send  for  your  FREE  copy  of  Speci¬ 
men  Book  todayl 

AMERICAN  WOOD  TYPE  MFG.  CO. 

35  West  3rd  St.,  New  York  12,  N.  Y. 


WRITE  FOR  FREE 
WOOD  TYPE  CATALOG 

Immediate  delivery  on  all  wood  type. 
Many  new  faces. 

ALLIED  WOOD  TYPE  MFG.  CO. 

231  Mercer  St.,  New  York  12,  N.  Y. 


gam's  advertisers  moke  it  possible 
for  you  to  receive  the  world's  lead- 
ing  graphic  arts  publication. 

They  deserve  your  continued 
patronage. 
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A-1  Composition  Company . 311 

Abrams,  M.  L.,  Company,  The . 339 

Accurate  Steel  Rule  Die  Mfrs . 3,  323,  324 

Ace  Co.,  The . 204 

Ace  Engraving  &  Embossing  Co...318,  322 

Acme  Staple  Company.„ . 315 

Acme  Steel  Company .  19 

Adams  Bros.  Salesbook  Co.. . 276 

Aetna  Paper  Company  Division . .  87 
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American  Carbon  Paper  Mfg.  Co .  31 
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American  Type  Founders . 

_ _ 181,  182,  183,  184,  185.  186,  187,  188 
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Anderson,  C.  F.,  &  Co . 232 

Anderson,  Paul,  Mfg.  Co . 139 

Apex  Printing  Mach.  Co.,  Inc . 338 

Argyle  Camera  Co . 150 

Armstrong  Machine  Works . 213 
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Automatic  Saw  Sharpening  Co.,  Inc . 200 

Avery  Paper  Company . 235 


B 

Baltimore  Type . 291 
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Bar-Plate  Manufacturing  Co.,  The . 215 

Bartels,  Gordon,  Company . 152 
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Bayport  Chemical  Co . 198 

Beckett  Paper  Co.,  The . 253 

Best  Printers  Rule . 332 

Bingham’s,  Sam’l,  Son  Mfg.  Co . 147 

Blatchford  Div.  . . . . ,  703 

Blomgren  Bros.  &  Co . . . 230 

Bonekemper  Machine  Service.. _ ._..200 

Boyd,  H.  S.,  Company . 216 

Brackett  Stripping  Machine  Co . 284 

Brandtjen  &  Kluge,  Inc .  38 

Brown,  W.  A.,  Mfg.  Co . 67 

Buhler  Brothers,  Inc . 211 

Business  Cards  Inc . 263 


c 

CADM  Coro.,  The . 149 

Cambridge  Instrument  Co.,  Inc. _ 176 

Cardox  Corp.  . . 237 

Casper  Gripper  Co . . 331 

Challenge  Machinery  Co.,  The _ 219 

Chalmers  Chemical  Co . . 217 


Champion  Paper  and  Fibre  Co . 74,  75 

Chandler  &  Price  Company,  The -  41 

Cheshire  Mailing  Machines.  Inc . 212 

Chicago  Litho  Plate  Graining  Co . „123 

Chicago  Pits.  Machy.  Wks. _ 326,  330,  336 

Clarity  Company,  The . . 198 

Columbia  Machine  Co. _ 328 

Commercial  Paste  Co.,  The. - 295 

Compo  Rule  Co. . . 278 


Consolidated  Business  Systems,  Inc. _ 255 

Consolidated  International  Equipt.  & 

Sup.  Co _ 109,  no.  111,  112,  113,  114, 

115,  116,  352.  3rd  Cover 
Consolidated  Water  Power  &  Paper  Co.  63 

Continental  Printing  Equipment  Co. _ 333 

Corday  &  Gross  Co.,  The . . 338 

Coronet  Thermogravers  . . 317 

Cowan  Pressroom  Products.  Inc - 166 

Craftsman  Line-Up  Table  Corp . . .  93 

Craftsmen  Machinery  Company . 294 

Cramer,  G.,  Dry  Plate  Co _ _ 140 

Cromwell  Paper  Co . 251 

Custom  Printers  Supply . 286 

Cut  Rate  Cuts . . 320 

D 

Darling-Payne  Corp.,  The _ _ _ 334 

Dayton  Rubber  Co . 154,  155 

De  Luxe  Saw  &  Tool  Company . 299 

Dennison  Gummed  Paper  Division . 151 

Dexter  Folder  Company . 145 

Dietch,  Alan  . 335 

Di-Noc  Company,  The . . 99 

Disston,  Henry,  &  Sons,  Inc . 279 

Doven  Machinery  &  Engr.  Co . . 191 

Driscoll,  Martin,  &  Co . 191 

Dutro,  Orville,  &  Son,  Inc . 129,  269 


E 

Eastern  Corporation  .  59 

Eastman  Kodak  Company .  71 

Easy-Flo  Spray  Co . 244 

Ebonite  Chemical  Co . 200 
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1.  An  improved  qual 
reproduction. 


1.  An  improved  quality  halftone  engraving  for  better  pictorial 
reproduction. 

2.  Greater  depth  and  uniform  pyramid  shaped  dots  -  the  perfect 
mechanically  engraved  halftone. 

3.  Excellent  matting  quality  gives  you  the  flexibility  of  regular 
halftone  photoengravings. 

4.  Excellent  ink  acceptance  of  the  printing  surface  produces  a 
richer  transfer  of  ink. 

5.  The  new  carbide  steel  stylus  produces  up  to  one  hundred  en¬ 
gravings  without  change  or  sharpening  of  stylus. 

6.  Ease  of  operation  makes  for  continuous  control  of  better 
halftones. 


7  Accurate  pre-set  positive  control  in  setting  stylus  and  contrast 

“  “r  ’ 

better  halftone,  often  improving  the  pictorial  quality. 

I  Designed  for  trouble-free  service.  Because  of  ‘he  demands 
throughout  the  world  the  manufacturer,  of  necessity,  had  to 
build  a  machine  that  requires  no  service^  Mac^s  are  o^ 
ing  from  Paducah  to  Pakistan,  practically  without  service  re¬ 
quirements. 

9  Pride  of  ownership-and  you  actually  can  pay  fm  your  Con 
Mlidated  Engrav-a-plate  at  a  lesser  rate  than  todays  rental 
machines. 


niELTISTEDiinillEI 


'Ihe  Most 


ENGRAYAPLATE 


p;  •  •  •  a vciilable  in 
120  line  screen 
^  80  line  screen 
^  65  line  screen 
1  &  Engravoline 


.E^ 


...  The  Consolidated  Engravaplate  Machine  is  offered  on  a  purchase  plan 
with  average  monthly  payments  actually  less  than  present  rental  equipment! 


NEI&E  IS  OUR  UI.AIll... 

You  can  actually  pay  for  the  machine  in  amounts  equal  to  your 
depreciation  with  a  token  down  payment  of  approximately  S480.00, 
depending  on  accessories  selected.  The  Revenue  Act  of  1954 
with  the  Sum  of-the  Oigits  Depreciation  method  gives  purchasers 
many  advantages  now  in  purchasing  instead  of  renting.  The  full 
amount  of  your  purchase  would  be  actually  tax  deductable  and 
your  investments  in  capital  is  only  the  small  down  payment 


7  out  of  10  purchasers  of  the  Consolidated  Engrav-a-plate  have  dis¬ 
carded  their  rental  agreements  and  now  own  their  own  machines. 

The  Consolidated  Engrav-a-plate  line  of  electronic  engraving 
machines  has  been  tried,  tested  and  proven  to  meet  every  re¬ 
quirement  of  the  industry.  Our  new  Depreciation  Payment  plan  is 
the  complete  answer  to  the  financing  of  capital  equipment.  See 
the  chart  of  payments  from  $198.00  down  to  $93.00  per  month. 


OWN  your  own  Consolidated  Engravaplate  Madiine ! 

Purchase  on  our  Four  Year  Depredation  Plan, . .  Only  $463,56  Down! 


PER  CENT 
PER  YEAR 


NO.  OF 
YEARS 


PRINCIPAL 
PER  YEAR 


MONTHLY 

PAYMENTS 


INTEREST 

PAYMENT 


33.33 

Ist 

$2,314.35 

$192.86 

$  5.79 

26.67 

2nd 

1,855.65 

154.64 

13.92 

20.00 

3rd 

1,390.00 

115.84 

17.38 

13.33 

4th 

926.44 

77.21 

16.21 

TOTALS 

$6,486.44 

TOTAL 

MONTHLY 

$198.6“ 


Photoengravers  may  be  wise  to  look  into  this  new  source  of  income  by  furnishing  plastic  engravinr^s 
along  with  their  photo  engraving  service.  It  requires  only  a  small  investment  ta  offer  this 
outstanding  service  to  your  clientele. 


your  assurance  against  obsolescence. 

Consolidated. 

country  wide  basis,  strategically  creative 

ComplL  parts,  trained  technicians  and  a  staff  of 


craftsmen  are  ready,  ^^Vl^ouUnranrS 
S-iP-nt  to  your  best  advantage. 

buy  NOW  -  instead  of  collecting  rental 
receipts  7  out  o«  10  Engrovo-p»q*e  instollo- 
tions  ore  now  replocing  rental  mochin^ 
How  many  mochines  ore  yo»  going  P°y 
for  before  you  own  your  own  mochine  ?  ?  ? 


CONSOLIDATED  htematiomlSquipmeittahd  Supply  Company 


GENEUL  OFFICES  AND  PUNT. 

1112  NORTH  HOMAN  AVENUE,  CHICAGO  51,  ILLINOIS 


IIANCN 

OFFICES! 


SMWEnitttsmn 

NTirTOM  1,  NEW  TOM 


1100  OENNINOTON  STIEn 
EAST  OOSTON  »,  MASSACHUSETTS 


1220  MAPtE  AVENUE 
LOS  ANGELES  IS.  CALIFOONIA 


ONLY  the  I 


oihrs  the  NOLAN 

"Control  Flow"  Valve! 


i 

i4 


can  not  “freeze  up”! 

. . .  can  not  drip! 

.  .  .  can  not  stick! 


Two  Sizes 
6-col.  X  26" 
8-col.  Full  Pae* 
Gas  or  Electric 
Other  Models 
Available 


its  an  inside  job! 

Valve  is  located  within  the  crucible  .  .  .  not  outside 
.  .  .  and  is  always  subject  to  maximum  temperature 
of  metal,  thus  “freeze-ups"  are  Impossible!  Valve 
is  spring  seated  to  compensate  for  metal  temper^ 
ture  fluctuations  and  to  assure  positive  leak-proof 
fit.  Write  for  Bulletin 


IMOLAN  Go^upjMjcMoH,  Rome,  New  York 

Please  send  data  on  the  Model  "C-F"  SuperCaster,  Size -  AQ 


Company _  _ _  Address _  _ 

City . . . .  State _ Name _ 


